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City limits don’t stop your advertising 
message when it’s carried on the powerful 
signals of leading radio and television 
stations. For example, these radio and 
TV markets account 

for over 50% of all 


U. S. retail sales. 


For the latest 
information on the 
size of each market, 

you'll need the 

new data from 

Sales Management’s 

1952 “Survey. of Buying Power,” computed 


to match station coverage areas. 


We'll be glad to give you this data, 

at no obligation, to fill in the following 
tables for the stations represented by 
NBC Spot Sales: 


STATION 
AND 
MARKET 


New York 
WNBQ 
Chicago 
KNBH 
Los Angeles 
WNBW 
Washington 
WNBK 
Cleveland 
WPTZ 
Philadelphia 
WBZ-TV 
Boston 
WRGB 
Schenectady- 
Albany-Troy 


1952 7D data by one-tenth millivolt area 
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STATION 
AND 
MARKET 


New York 
WMAQ 

Chicago 
KNBC 

San Francisco 
WRC 

Washington 
WTAM 

Cleveland 
KOA 

Denver 
WGY 

Schenectady- 

Albany-Troy 


1952 yD data by total BMB daytime area 
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NBC Spor Soles 


New York 


Chicago Cleveland 


San Francisco 


Call your NBC Spot Sales represent: 
or write NBC Spot Sales, 30 Rocke 
Plaza, New York 20, N. Y. and ask t 
“Sales Management Data by Station 
Coverage Areas.” 
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| which indicates at least TWO THINGS... 


That The Detroit Free Press is 
doing a mighty good job of pro- 
ducing RESULTS for the Detroit 
Retail advertiser. 


? That Detroit itself is a MIGHTY 
MAJOR, CONTINUOUSLY EX- 
PANDING MARKET for any 
kind of merchandise or service. 


* In 1951, The Detroit Free Press printed 
10,794,740 lines of retail advertising, an 
increase of 102.9% over 1941. Its increase 
over 1950 linage was 19% GREATER THAN 
THAT OF ANY OTHER DETROIT NEWSPAPER. 
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When you take off and interpret the 1952 SM survey figures 


DO IT WITH THIS WORK-SAVING 
REMINGTON RAND EQUIPMENT! 


THE KARDEX SALEMASTER 


FOR SUMMARIZING SALES TERRITORY POTENTIALS 


An invaluable aid to Sales Managers. 
Kardex SALEMASTER signals salient 
facts instantly with regard to territory, 
performance of salesmen, as well as sales, 
orders, and quotas for each account. Cards 
and Kardex panels are interchangeable 
for each territory. SALEMASTER port- 
folios come in brown, cowhide zipper case. 


SCHED-U-GRAPH 


SCHED-U-GRAPH 


FOR CHARTING SALES PERFORMANCE AGAINST QUOTA 


The new, 100% graphic control that shows 
where any business stands by inter- 
relating the facts of its sales progress. 
Indexed by salesmen, territories, branch 
office, or retail outlet, SCHED-U-GRAPH 
brings all-over accomplishments by prod- 
uct or line classification out into the open 
—charts them for quick, accurate analysis. 
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FOR SWIFT COMPUTING OF SALES PERCENTAGES 


..- because it’s the only calculator that 
figures percentages automatically — with 
printed proof. 

... because it’s completely electrified 
for speed and simple to operate, too. 

... because it does all your other figure 
work, with every factor printed on the 
tape — your proof of figure accuracy. 
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prepare these reports for you in our office 
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Remington Rand you can rent or buy. the 
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CUSTOMIZED MARKET RESEARCH 
Enables You to 


ACT ON FACT 


WHAT IS CUSTOMIZED RESEARCH? 

When you call on Gould, Gleiss & Benn, you get individ- 
ual attention. Your marketing problem is analyzed by expe- 
rienced research executives who know how to make research 
produce results. They will examine your problem and 
plan a comprehensive program designed to gather all the 
facts. 


When the type of research needed is determined, compe- 
tent G.G.&B. field personnel, specially trained in every 
phase of market research, will execute the survey and ana- 
lyze the results giving you a clear understanding of the 
situation ... enabling you to intelligently map your market- 
ing strategy with FACTS, not guesses, as your guide. 


G.G.&B. IS QUALIFIED TO DO RESEARCH FOR YOU 


Gould, Gleiss & Benn, Inc., is doing customized market 
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with fast, efficient, customized market research that will 
give you the important information you need to ACT ON 
FACT. 


For further information on what quality market research 
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You'll get friendly, cooperative service. 


Write for your FREE copies of our two brochures: 
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Sales Management 


SURVEY OF BUYING POWER, MAY 10, 1952 


To secure a full understanding of this Survey, read these introductory articles before 


attempting to use the state-county-city-metropolitan area data pages. They explain the 


methods and techniques used, meaning of the headings, the sources, limitations if any, 


and illustrations of how the data are used by subscribers in solving a variety of sales 


Once again in 1952 the Survey of 
Buying Power offers to American 
marketing executives the most ac- 
curate and up-to-date set of market 
statistics in a 23-year history, extend- 
ing back to 1929. The new Survey, 
however, represents a particularly sig- 
nificant advance in the volume, qual- 
ity and accuracy of data available for 
the analysis of consumer, industrial 
and farm markets. 

The new Survey represents first, 
the enormous labor of digesting the 
results of the five post-war Censuses 
of Population, Housing, Business, 
Manufacturing and Agriculture. Much 
of this data has not yet been officially 
released, but has been purchased by 
SaLEs MANAGEMENT in photostat 
form. Secondly, the Census “bench- 
mark” data, which relate to past years, 
such as 1947 for the Census of Man- 
ufactures, 1948 for retail and whole- 
sale trade, 1949 for agriculture and 
1950 for population and housing, have 
been painstakingly projected to ac- 

unt for all changes through 1951. 


In this sense the Survey of Buying 
Power constitutes the most ambitious 
effort expended by the editors of 
SALES MANAGEMENT to “bring the 
Census up to date.” 

The need for such revision of Cen- 
sus data has become particularly evi- 
‘entin the past year when the impact 
fF the tense program greatly ac- 
el rate’ divergences from the na- 
tional trends in countless numbers of 
loc aliti lhus there are many areas, 
such iducah, Ky., and Augusta, 
Ga., ich huge government con- 
tructi expenditures have made 
Census rket data hopelessly out-of- 
fate. Aciin, reactivation of scores of 


imps have practically over- 
ted local boom conditions 
hich eclipse those of 1941, when it 


1952 


and advertising problems. 


had been necessary to build military 
installations from scratch. Again, de- 
fense output creates widely divergent 
trends. Cities like Pittsburgh and 
Bethlehem, with steel operation at 
full capacity, were forging ahead in 
early 52 of those defense centers like 
Detroit, still beset with the problems 
of transition from civilian to military 
output. In other civilian production 
areas, divergent trends in the output 
of soft goods or hard goods create 
more regional variation. All these 
shifting industrial currents have been 
subjected to the most detailed scru- 
tiny and embodied in the statistics 
published here. 

Thus the conditions for marketing 
both industrial and consumer goods 
are in a constant state of flux, and 
the consequent need for new data has 
never been more urgent. In the ful- 
fillment of this need we feel that the 
accuracy of our past estimates has 
been sufficiently attested to by com- 


IN THE U.S. — OF THE 


61,014,000 EMPLOYED PERSONS 


IN DEC. 1951 
43,282,000 WERE... 


9,628,000 
| 6,648,000 
| | «| [/S-> 1,456,000 


WAGE & SALARY —_—SELF- GOV'T UNPAID 
WORKERS EMPLOYED EMPLOYEES FAMILY 


SOURCE: U.S. DEPARTMENT OF COMMERCE WORKERS 
GRAPHIC BY PICK-S. WN. Yd 


parison with Census results to war- 
rant the heavy responsibility which 
has been increasingly placed on us 
over the past two decades. 


PART | 


NEW FEATURES OF THE 
1952 SURVEY 


The most important innovation of 
the 1952 Survey is, of course, the in- 
troduction of a new industrial section 
which is fully described elsewhere 
(page 54). We are also presenting 
a separate section devoted to the 
farm market (page 97). These in- 
troductory notes refer then to the 
basic statistical data on the consumer 
markets of the United States, Can- 
ada, Alaska, Hawaii and Puerto Rico 
in the year 1951. 


New Census Data 


As has been true of the past three 
Surveys of Buying Power, a host of 
newly released Census data has been 
digested and incorporated into our 
city and county estimates during the 
past year, including (1) final popula- 
tion data and some preliminary data 
on median income from the 1950 
Census of Population; (2) prelimi- 
nary data on families (i.e., occupied 
dwelling units) from the 1950 Census 
of Housing, and (3) preliminary data 
on cash farm income from the 1950 
Census of Agriculture. 


Withheld Data 


With respect to the data on retail 
and wholesale sales in 1951, we took 
great pains to make estimates in many 
areas where information had _ been 
withheld in the 1948 Census of Busi- 


15 


Mister PLUS extends a wel 


ne 


wo years ago, after a pioneer research 
job involving over half a million interviews 
in 42 states, Mister PLUS formally 
welcomed sales-minded management to 
Home Town America. As the animated 
trade mark of MBS, he was armed with 
unprecedented data on a land of 11,000,000 
radio families in 325 markets ...where 
Mutual has the:only network voice in town, 


and outdraws all other voices combined. 


This sort of pioneering — besides opening 
direct routes to more profitable sales through- 
out a vital fourth of the U.S.—has made 
Mister PLUS prime spokesman for audience 
information in all those areas where Mutual 


is the only practical medium of effective selling. 


Accordingly, to serve sales-minded manage- 
ment still further in °52, a second study is 
now at work —expanded throughout all 

of Non-TV America. This one calls for more 
than a million interviews in all 48 states, to 
determine the listening habits of nearly 
16,000,000 radio families in 400 markets 
beyond reach of television — including 
Mutual-only markets, and those we share 


with one or more other networks. 


Results of this mammoth research are still 
in the hands of the tabulators, but Mister 
PLUS is happy to extend this advance 
welcome to management, to explore with 
him these latest contributions to the 


knowledge of reaching people 


intvling wast wit ete... CAroughout non-TV America 


he MUTUAL network of 550 affiliates 


FIRST PUBLIC RELEASE: 


How TV is 
media habits in a large 


In the Spring of 1951, the New York University 
Workshop on the Cartoon Narrative undertook this 
extensive study on a research grant from Puck—The 
Comic Weekly. 

Design and supervision of the study, and interpre- 
tation of its findings, were placed in the hands of 
C. Wright Mills, an eminent member of the grad- 
uate faculty in sociology at Columbia University. 
The drawing of the sample, and the field interview- 
ing were entrusted to the National Opinion Research 
Center of the University of Chicago. 

One gratifying result of this study is the docu- 
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mentation of the phenomenal impact of Sunday 
Comics. It helps to explain why America’s most 
sagacious advertisers, including many of the best 
sellers in their fields, continue their consistent use 
of Puck—The Comic Weekly and Sunday Comics. 

Highlights of the results, which are as valid as 
the most rigorous standards of research technique 
can make them, are now ready for release in the 
35-page booklet pictured below. 

Write now to: Puck—The Comic Weekly, 63 Vesey 
Street, New York 7, New York. 


Included are: 
Media Habits 
How TV Affects Media Habits 
Time Spent on Media 
How Education Affects Media Habits 
Patterns of Exposure to Mass Media on Sundays 
TV Media Quiz 
A detailing of some of the 19 chapters that com- 
prise the complete report of more than 400 pages. 


THE 
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e The Only NATIONAL Comic Weekly — A Hearst Publication 
Vesey St. N. Y., Hearst Bldg., Chicago, 1207 Hearst Bidg., Son Francisco 
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affecting other 
metropolitan region... 
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Professor C. Wright Mills 
of Columbia University: 


“TI should like to express publicly my appreciation 
to the people of PUCK who, after making their 
problem clear to us, withdrew and left us alone to 
work it out as we wanted. They’ve never tried to tell 
us how to do research. For this unhampered oppor- 
tunity to find out more about the mass media as a 
force in American life, I am grateful to them.” 


Professor Harvey Zorbaugh 
of New York University: 


“Eighty percent of adult Americans read comics, 
as do ninety percent of their children. The popular- 
ity of its entertainment content continues to grow. 
Its effectiveness is rapidly increasing the variety 
of communication uses to which it is being put.” 
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It has changed 
bedmaking habits 


A specialty item 
wins a mass market 


al corners 


built-in“ hosel glove. 


— , ° : 
From time immemorial, women have had Sheet* has he mattress like a 


tour ; 
to remake beds completely every day— from 2. Tac -under to fit t 
the bottom up. For generations, sheets were ™ 

flat. So they had to be smoothed, straightened 


and tucked in on four sides. 

Then Pacific Mills developed a revolution- 
ary new bottom sheet, the Contour Sheet*, 
with mitered corners “built in.” 

Because of its nonskid slip cover design it 
stays tucked and tight for keeps. 


These advantages were real. But would women 
want to buy a sheet so different? 


Advertising explained the advantages of 
the new Contour Sheet, month after month, in 


carefull selected women’s mass media. rinkle- 
Ww 
sheet stays 


And by taking advantage of the economies that 3. This amazing When you get uPy 


come from this mass production of sales mes- can't pull out. 
sages, Pacific Mills changed bedmaking habits, 


made Contour Sheets a best seller across the PACI ( sheet 


nation! Conto Ul. ee as pda rane woneteet 


In fact, Contour Sheets have become so menvent O° 
universal that the trade must now call old- 
style sheets ‘‘flat’’ sheets. 


ey racine mre 


*tReg. U- S- Pot - 

Thus our client gets effectiveness and economy 
through mass selling technics of advertising... 
just as his mass manufacturing technics make 


the product itself widely available at low cost. 


J. WALTER THOMPSON COMPANY 
420 Lexington Avenue, New York 17, N. Y. 
Chicago, Detroit, San Francisco, Los Angeles, Seattle, Miami, Washington, D. C., Montreal, Toronto 


Mexico City, Buenos Aires, Montevideo, Rio de Janeiro, Sao Paulo, Santiago (Chile), London, Paris 
Antwerp, Milan, Johannesburg, Cape Town, Bombay, Calcutta, New Delhi, Sydney, Melbourne 
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13 STATES EQUAL TWO-THIRDS OF SALES 


Almost exactly one-third of the U. S. A. retail sales 
volume is to be found in four states: 


New York 
California 


..11.40 % 
. 8.22 


And another third is found in the next nine states: 


| Ohio 
Texas 
Michigan 
New Jersey 
Massachusetts . 


© of Columbia. 


» Population 


Wholesale Sales 
Farm Income 


5.51 % 
5.44 

. 4.97 
3.50 


3.35 


Effective Buying Income, Net 
Retail Sales, Total . 

' Food Store Sales .. 

_ General Merchandise Store Sales 
Furn.-House.-Radio Store Sales . 
Automotive Store Sales 
Drug Store Sales 


1952 over 1942 


California 62 
Arizona 60 
Nevada . 3S 
» Florida 54 
\— Washington 47 
i Oregon 47 
> New Mexico 33 
Maryland 33 
Utah 3] 
Virginia 28 
Total 
D. of C. $6185 D. of 
~g 4408 Conn. 
5 yO. 4120 N. J. 
Mich. 4011 N. Y. 
Bae 4006 Mass. 
my . 8979 N.H. 
“¥ 3968 Mich 
Neh 3842 Me. 
“ id 3736 Penn 
—_— 3734 R. I 


Pennsylvania 6.98 
Illinois 6.43 

33.08 
Missouri .. . 2.64 
Indiana 2.63 
Wisconsin 2.38 
Minnesota 2.04 

32.46 


THE 200 LARGEST CITIES AND COUNTIES 


leaving 34.51% for the remaining 35 states and the District 


Cities Counties 
% of U.S.A. 9% of U.S.A. 
34.4881 54.8459 
44.0642 66.1502 
- 48.0957 62.9896 
44.6243 63.7663 
. 65.6468 71.6788 
55.1237 67.1355 
44.2232 58.0138 
51.4829 66.2728 
81.2486 ——-——— 
——--—— 26.5014 


TOP TEN STATES IN PERCENTAGE GAINS 


Population, Inc. 


Retail Sales 
1951 over 194] 


Arkansas 
Mississippi 
Oregon 

North Dakota 
Texas 

South Dakota 
Oklahoma 
Indiana 
Louisiana 


345 
214 
200 
197 
194 
174 
173 
162 
159 


Missouri (and N.C.) 155 


SIGNIFICANT TRENDS | 


As seen by the Editor of SALES MANAGEMENT for the year ending December 31, 1951 


STATES NEAREST U.S.A. PER FAMILY AVERAGES 
EBI .. 


Total Retail 
Food 


Drug 


20 
21 
22 
23 


General Merchandise ........ 
Furniture-Household-Radio ... 
Automotive ......... 


Nebraska—Wisconsin 

. .Florida—Ohio 
Nevada—Wyoming 

West Virginia—Wisconsin 
Oregon—Massachusetts 
Illinois—Vermont 


_ Kansas—Indiana 


“VALUE ADDED” Per Plant, 1951 


(By Census classifications and in thousands of dollars) 


Food Products .. $278.0 
Tobacco Products 747.7 
Textile Products. 747.2 
Apparel Products 147.0 
Lumber Products 134.0 
Furniture Prod- 

ucts 232.0 
Paper Products . 957.0 
Printing & Pub- 

lishing . 
Chemical 
ucts 

Petroleum & Coal 

Products 1,803.0 
Rubber Products 2,170.0 
Leather Products 300.0 


189.0 


858.0 


32 
33 


34 


35 


36 


aT 


38 


39 


Stone, Clay, Glass 328.0 


Primary Metal In- 
dustries 1,788.0 
Fabricated Metal 
Products . 439.0 
Machinery Prod- 

ucts 623.0 
Electrical Prod- 

ucts 1,481.0 
Transportation 
Equipment ... . 2,984.0 
Instrument Prod- 
a ee 713.0 
Miscellaneous 202.0 
All Industry 434.0 


HIGHEST RATING STATES IN QUALITY 


Quality of Market Index (Buying Power Quota divided 
by Population percentage) is a measurement of a unit's 
purchasing ability as compared with the nation’s. An index 
of 110, for example, means that the people of that state 
(or county, or city) have an average buying power poten- 
tial which is 10% better than the nation’s. The 10 states 
where sales should be most above average are: 


THE TOP TEN SALES STATES—PER FAMILY 


Food Gen'l. Mdse. 

C. $1246 D. of C. . $930 
1078 sili. 573 
1054 Utah 509 
1048 Col. 493 
1043 Minn. .. 488 
1017 Ore. ._ 4T7 
Sie Me ...... 475 
921 Penn. ..... 475 

.... 909 Ariz. .. 468 
888 Texas . 450 


District of Columbia... .140 California 114 
Connecticut 120 Illinois 114 
Nevada 120 New Jersey 118 
New York .115 Michigan 112 
Delaware 115 Wyoming 112 
Furn.-House- 
Radio Automotive Drug 
D. of C....$307 Wyo. $948 D. of C. $276 
Del. 259 D. of C.... 904 Nev. 192 
N. J. . 2298 N. D. . 869 Mich. 146 
N. Y. 220 Mich 853 Col. 140 
Calif. 217 Nev. ..... 827 Fila. 131 
Conn. 215 Del 779 Ariz. 128 
Utah 213 Tex. ..... 769 Mo. 12] 
Ariz. 200 Ida. ..... 760 Conn. 120 
Penn. 193 S. D. . 751 Wyo. 120 
Tea 187 Kans. 747 = Miss. 116 


Philip Salisbury, Editor 
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Pathfinder 


sells ideas 


ff 


—. 


People buy ideas first . . . sales of merchandis F 
follow. By its editorial content, Pathfinder 
seeks out people who are looking for ideas. 
Twice each month, to a nationwide 

family audience of thinking men and womer, 
Pathfinder brings news and views on 
products and people, business and Government. f 


No other magazine of comparable character 
majors in Pathfinder’s market . . . a market 
where more than half the home-owning 


‘" oe | 
\ Be P athfind families of America live . . . families who have 
C r great needs and great buying power. 


; If you sell products or services through ideas, : 
Pathfinder will extend your coverage into ff 
an important new market of thinking people 
That is why an ever-increasing number 

of important companies are adding Pathfinde 


to their national advertising programs. 


Publisher 


Washington Square, Phila. 5, Pa 


each More Thinking Americans... Buy Pathfinder 
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SURVEY OF BUYING POWER, MAY 10, 1952 


To secure a full understanding of this Survey, read these introductory articles before 


attempting to use the state-county-city-metropolitan area data pages. They explain the 


methods and techniques used, meaning of the headings, the sources, limitations if any, 


and illustrations of how the data are used by subscribers in solving a variety of sales 


Once again in 1952 the Survey of 
Buying Power offers to American 
marketing executives the most ac- 
curate and up-to-date set of market 
statistics in a 23-year history, extend- 
ing back to 1929. The new Survey, 
however, represents a particularly sig- 
nificant advance in the volume, qual- 
ity and accuracy of data available for 
the analysis of consumer, industrial 
and farm markets. 

The new Survey represents first, 
the enormous labor of digesting the 
results of the five post-war Censuses 
of Population, Housing, Business, 
Manufacturing and Agriculture. Much 
of this data has not yet been officially 
released, but has been purchased by 
SALES MANAGEMENT in photostat 
lorm. Secondly, the Census “bench- 
mark” data, which relate to past years, 
such as 1947 for the Census of Man- 
ufactures, 1948 for retail and whole- 
sale trade, 1949 for agriculture and 
1950 for population and housing, have 
been painstakingly projected to ac- 
count for all changes through 1951. 
In this sense the Survey of Buying 
Power constitutes the most ambitious 
effort exer expended by the editors of 
SALES MANAGEMENT to “bring the 
Census up to date.” 

The need for such revision of Cen- 
sus data has become particularly evi- 
dent in the past year when the impact 
of the defense program greatly ac- 
celerated divergences from the na- 
tional trends in countless numbers of 
localities. Thus there are many areas, 
such as Paducah, Ky., and Augusta, 
*4., In which huge government con- 
—— _ expenditures have made 

$s market data hopelessly out-of- 
— ee of scores of 
night dso sg lave practically over- 
which ae e ocal boom conditions 
ipse those of 1941, when it 
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and advertising problems. 


had been necessary to build military 
installations from scratch. Again, de- 
fense output creates widely divergent 
trends. Cities like Pittsburgh and 
Bethlehem, with steel operation at 
full capacity, were forging ahead in 
early ‘52 of those defense centers like 
Detroit, still beset with the problems 
of transition from civilian to military 
output. In other civilian production 
areas, divergent trends in the output 
of soft goods or hard goods create 
more regional variation. All these 
shifting industrial currents have been 
subjected to the most detailed scru- 
tiny and embodied in the statistics 
published here. 

Thus the conditions for marketing 
both industrial and consumer goods 
are in a constant state of flux, and 
the consequent need for new data has 
never been more urgent. In the ful- 
fillment of this need we feel that the 
accuracy of our past estimates has 
been sufficiently attested to by com- 


IN THE U.S.— OF THE 


61,014,000 EMPLOYED PERSONS 


IN DEC. 1951 
43,282,000 WERE... 


9,628,000 


6,648,000 
| . [ > 1,456,000 
— 5 b 6, - = 
aN NS ~ Ez 
WAGE & SALARY SELF- CcoV'T UNPAID 
WORKERS EMPLOYED EMPLOYEES FAMILY 


SOURCE: U S. DEPARTMENT OF COMMERCE WORKERS 
CRAPHIC BY PICK S. # Yd 
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parison with Census results to war- 
rant the heavy responsibility which 
has been increasingly placed on us 
over the past two decades. 


PART | 


NEW FEATURES OF THE 
1952 SURVEY 


The most important innovation of 
the 1952 Survey is, of course, the in- 
troduction of a new industrial section 
which is fully described elsewhere 
(page 54). We are also presenting 
a separate section devoted to the 
farm market (page 97). These in- 
troductory notes refer then to the 
basic statistical data on the consumer 
markets of the United States, Can- 
ada, Alaska, Hawaii and Puerto Rico 
in the year 1951. 


New Census Data 


As has been true of the past three 
Surveys of Buying Power, a host of 
newly released Census data has been 
digested and incorporated into our 
city and county estimates during the 
past year, including (1) final popula- 
tion data and some preliminary data 
on median income from the 1950 
Census of Pepulation; (2) prelimi- 
nary data on families (i.e., occupied 
dwelling units) from the 1950 Census 
of Housing, and (3) preliminary data 
on cash farm income from the 1950 
Census of Agriculture. 


Withheld Data 


With respect to the data on retail 
and wholesale sales in 1951, we took 
great pains to make estimates in many 
areas where information had been 
withheld in the 1948 Census of Busi- 
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ness for fear of disclosing the oper- 
ations of individual outlets. The edi- 
tors of SALES MANAGEMENT, while 
mindful of the reasons for this limi- 
tation on the Census Bureau, feel that 
no such limitation need be placed on 
the work of a private agency. In ad- 
dition we have had many complaints 
from sales research organizations con- 
cerned with national distribution who 
found it impossible to arrive at 100% 
totals because of the many small, but 
annoying, omissions due to withheld 
data. Therefore, at considerable ex- 
pense, our research staff has made the 
necessary calculations for all cate- 
gories of retail sales for all cities listed 
in the Survey of Buying Power, and 
for all counties, with respect to total 
sales, food sales, general merchandise 
sales and drug sales. These estimates 
required first that for each area we 
estimate the average sales per outlet 
in the Census year 1948, based on the 
corresponding averages in contigu- 
ous areas of similar economic char- 
acter. We then multiplied these aver- 
ages by the number of outlets (one. 
two or more in some cases) whose 
sales figures had been withheld, thus 
creating an estimate for the Census 
year which could then be projected 
to 1951 in the same manner as other 
Census data (see page 22). 

Sometimes this process of estimat- 
ing necessarily focuses attention on a 
single large outlet in a particularly 
striking fashion. One example will be 
found in the case of the town of 
Menands, N. Y., with only 2.5 thous. 
persons, but which we credit with a 
general merchandise sale of over $51 
million in 1951, reflecting the location 
in that town (just outside the Albany 
city limits) of a single large mail or- 
der and general merchandise outlet. 


Wholesale Sales 


One basic change in the Survey 
data affects our estimates of whole- 
sale sales for cities. Here we discarded 
our past estimates and confined our 
new data to sales of “merchant whole- 
salers” only, thus eliminating the op- 
erations of manufacturers’ sales 
branches, petroleum bulk stations and 
terminals, agents, brokers and assem- 
blers. Merchant wholesalers, as de- 
fined by the Census Bureau, “consist 
of establishments usually known as 
wholesalers, distributors or jobbers. 
primarily engaged in buying, taking 
title to, and where customary, phys- 
ically storing and handling goods, and 
selling the goods at wholesale _prin- 
cipally to retailers and to industrial 
and commercial users.” 

“Merchant wholesalers” represent in 
general those who sell to retailers the 
merchandise covered in the 5 store 
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categories for which retail sales esti- 
mates are provided. The figures are 
therefore more realistic than the old 
“wholesalers” figures which included 
many inter-industry sales from one 
manufacturer to another. 


New Cities 


Twenty-eight cities have been add- 
ed to those covered in the 1951 Sur- 
vey of Buying Power, bringing the 
total number in the 1951 Survey to 
1,648. By and large we include every 
incorporated city having $10 million 
or more of retail sales in the 1948 
Census of Retail Trade. In addition, 
however, we include some cities that 
may not have qualified in 1948 but 
which are now nevertheless recog- 
nized as important urban marketing 
centers, and also _ unincorporated 
towns, as for example: Greenwich, 
Conn.; Manchester, Conn.; Sanford, 
Me.; Los Alamos, N. M.; Hempstead 
and North Hempstead townships, 
N. Y.; Oyster Bay, N. Y.; Kannapolis, 
N. C.; Oak Ridge, Tenn.; Snyder, 
Texas; and Richland, Washington. 


New State Maps and Code 


All state maps have been re- 
drawn and with these new features: 
(A) a locating code system (see first 
column following county names_ in 
data section and letters-numerals on 
borders of maps), (B) counties shad- 
ed to show importance in Effective 
Buying Income, (C) relative size of 
cities in population, (D) approximate 
scale of miles. 


Number of Retail Outlets 


Another new statistical feature of 
the 1952 Survey is the inclusion of 
1948 Census data on the number of 


HOUSING w me us. 


THOUSANDS OF NEW NONFARM 
DWELLING UNITS STARTED 


1,396 


1947 1948 19 50 1951 
est. 


SOURCE: U. $. DEPARTMENT OF LABOR gapere ov pren-s. @. ¥.2 


outlets by cities in the major group. 
ings—food, general merchandise, home 
furnishings, radios and appliances 
automotive and drug. This informa. 
tion is included in the alphabetic list. 
ing of cities preceding the county. 
city data for each state. We present 
the Census data because it is not pos. j 
sible to get reliable current informa. 
tion on the number of outlets, a). 
though changes in the number of out- 
lets generally occur very slowly. 


Standard Metropolitan Areas 


In 1950, the government completed 
the long-awaited task of redefining 
the nation’s leading metropolitan 
market areas, so as to establish stand. 
ards to be used by government off- 
cials, marketing men and by business. 
men in general. 

In the official set of 168 area def. 
nitions, all areas consist of one o 
more entire counties, except for New 
England, where the area definitions 
are based on groups of townships. 
SALES MANAGEMENT believed that 
the Government’s decision to define 
the metropolitan areas of New Eng- 
land in terms of townships, rather 
than counties, would prove to be un F 
wise because of the lack of statistical © 
data for townships that would pemit 
comparisons with other areas. Accord- 
ingly, SALEs MANAGEMENT'S New 
England area definitions follow county 
lines, although conforming as closely 
as possible to the “township” areas 
recognized by the Federal Committee 
on Standard Metropolitan Areas. In 
this decision we have been joined by 
most marketing men and agencies, in- 
cluding the J. Walter Thompson Co. 

The general concept adopted by 
the Federal Committee and followed 
by SALES MANAGEMENT is one of at 
integrated economic unit with a large 
volume of daily travel and commun 
cation between the central city and 
the outlying parts of the area. The 
following principles were adopted 4 
a guide in applying this general con 


. cept to the definition of individual 


areas: 

1. Each standard metropolitan area 
must include at least one city 0 
50,000 or more. Areas may C105 
state lines. 


2. Where two cities of 50,000 0 
over were within 20 miles at 
each other, they were ordinarily 
included in the same area. 

3. Each county included in the 
standard metropolitan area ha 
either 10,000 non-agricultural 
workers or 10% of the non-agt 
cultural workers in the area, % 
more than one-half of the cour 
ty’s population must have 
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*Retail Sales of the Markets containing the 50 largest U. S. Cities—SM Estimates of 1949 Retail Sales. 


The FIRST 3 City and Suburban markets of NEW YORK, 
CHICAGO and PHILADELPHIA represent almost 1/3 of all 


sales made in the markets containing the 50 Largest 


Cities,and also produce 13% of the total U.S. Retail Sales. 


FIRST 3 MARKETS GROUP reaches 73% of all families 


living in the FIRST 3 City and Suburban markets— 
here’s a SUNDAY PUNCH for your Advertising Schedule. 
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included in the “metropolitan dis- 
trict” as defined by the Bureau 
of the Census. In addition, non- 
agricultural workers must consti- 
tute at least two-thirds of the 
total employed labor force of 
the county. 

Each county included in the 
standard metropolitan area must 
be economically and socially in- 
tegrated with the central coun- 
ties of the area. A county has 
been regarded as integrated (a) 
if 15% of the workers living in 
the county work in the central 
county of the area or (b) if 25% 
of those working in the county 
live in the central county of the 
area or (c) if telephone calls 
from the county to the central 
county of the area average more 
than four calls per subscriber 
per month. Where satisfactory 
data are lacking, considerable 
reliance is necessarily placed on 
informed local opinion. 

However, in some cases, this may 
also be a matter of controversy. Thus, 
in defining the Norfolk-Portsmouth 
area the Government decided to ex- 
clude Newport News on the ground 
that there was insufficient — traffic 
across the James River to justify the 
inclusion of Newport News in the 
larger area. However, for certain mar- 
keting purposes, such as radio cover- 
age, Newport News clearly belongs 
in the area. We have taken Newport 
News as a separate marketing area 
but call attention to the fact that it 
can frequently be fairly regarded as 
part of Norfolk-Portsmouth. 

For all areas SALES MANAGEMENT 
has followed the Government criterion 
of including in each area the county 
containing the central city (or cities) 
and any other contiguous county con- 
sidered by the Government authori- 
ties to be closely integrated with that 
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SOURCE: U.S. DEPARTMENT OF COMMERCE 
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city. SALES MANAGEMENT has applied 
this principle even in the case of 18 
New England areas which the Gov- 
ernment, yielding to local pressures, 
defined in terms of townships despite 
the obvious marketing difficulties in- 
herent in the use of townships. To do 
this it was necessary to consolidate 
these 18 New England township areas 
into 12 areas which follow county 
lines, thus reducing the 168 officially 
recognized areas to 162 standard met- 
ropolitan county areas. The 18 areas 
involved are: Boston, Bridgeport, 
Brockton, Fall River, Hartford, Law- 
rence, Lowell, Manchester, New Bed- 
ford, New Britain-Bristol, New Haven, 
Portland (Me.), Providence, Spring- 
field - Holyoke, | Stamford - Norwalk, 
Waterbury and Worcester. 

That the use of such township defi- 
nitions would be impractical and un- 
realistic we believe was demonstrated 
following 1940 when “Metropolitan 
Districts” were set up by the Bureau 
of the Census but not used by sales 
organizations because of difficulties in 
assembling sales and other data for 
such minute geographical units. Con- 
sequently SALES MANAGEMENT has 
stuck to county boundary lines, and 
the areas mentioned above are de- 
fined in terms of whole counties. 

In addition to our 162 Standard 
Metropolitan County Areas, SALEs 
MANAGEMENT has added a separate 
tabulation (page 176) of 25 areas 
which for all practical purposes may 
be regarded as “potential” metropoli- 
tan areas. They contain cities whose 
population is either very close to 50,- 
000 (several according to the 1950 
Population Census were slightly be- 
low 50,000 and are now certainly 
over the 50,000 mark) or, while fall- 
ing slightly short on the population 
count, are such important trading cen- 
ters that their total retail trade ex- 
ceeds that of a number of cities on 
the official list. 

Thus, for instance, Muskegon, as a 
result of a special wartime Census, 
had been originally added to the of- 
ficial list but was removed when the 
preliminary 1950 Population Census 
revealed that its population (48,047) 
had fallen short of the 50,000 mark. 
We have included Muskegon in our 
own list of potential market areas 
along with several others such as 
Fayetteville, whose population ex- 
ceeded 50,000 during the war years, 
only to recede somewhat in the post- 
war period. It is from our list of “po- 
tential” market areas that any new 
“official” areas will be probably drawn 
in the next decade. 

These 25 “potential” metropolitan 
areas are: Abilene, Tex.; Anderson, 
Ind.; Battle Creek, Mich.; Biloxi- 
Gulfport, Miss.; Brownsville-Harlin- 


gen-McAllen, Tex.; Colorado Spring; 
Colo.; Dubuque, lowa; Elmira, N. Y, 
Fayetteville, N. C.; Fort Smith, Ark. 
La Crosse, Wis. Lewiston-Aubun, 
Me.; Lynchburg, Va.; Monroe-Wes 
Monroe, La.; Muskegon, Mich.; Ney 
Castle, Pa.; Newport News, Va.; Pep. 
sacola, Fla.; Portsmouth, Ohio; River. 
side, Cal.; Salem, Ore.; Texarkana 
Texas-Ark.; Tucson, Ariz.; West Palm 
Beach, Fla.; and Williamsport, Pa. 

Those interested in the precise dif. 
ferences in title and definition be. 
tween the new set of metropolitan 
areas and those in use prior to 195| 
can find a complete discussion oy 
page 22 of the 1951 Survey of Buy. 
ing Power. 


Sales Ratios 
for Metropolitan Areas 


This year we are presenting (on 
page 178) for all metropolitan areas 
per capita and per family sales ratios 
for total retail sales, food sales, gen- 
eral merchandise sales, home furnish- 
ings, radio and appliance sales, auto- 
motive sales, and drug sales. Varia- 
tions in these ratios reflect different 
levels of income and also varying de- 
grees of “retailing concentration,” i.e, 
the capacity of a metropolitan area to f 
serve residents of contiguous counties. 
These sales ratios will facilitate the 
evaluation of the market character 
istics of metropolitan areas. 


Growth Trends 
of Leading Counties 


In response to reader demand, we 
include two new ranking tables (page 
134). The leading 200 counties in 
population as of January 1, 1952, hav 
been listed in order of magnitude 01 
population, along with corresponding 
Census data for April 1, 1940. In 
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BARRINGTON services 


to sales management since 1926 


For more than twenty-five years we have counseled in solving difficult 


marketing problems. Below are listed a few examples of the type of serv- 


General Sales Studies 


A complete examination of all aspects of 
the marketing problem. Distribution, 
Policy, Product, Budget, Organization 
and all other factors. Development of 
long-range and short-term programs. As- 
sistance in putting programs into effect. 


Special Market Surveys 


Studies of limited scope applied to one or 
more special problems. Evaluation of a 
new product, study of one market, one 
channel of distribution, attitudes of the 
trade and users. 


Salesmen’s Compensation Plans 


Tailoring the compensation plan to fit the 
need. Workable, practical, understand- 
able, equitable, economically sound, and 
with incentives in the right places. 


Territorial Organization—Sales Potentials 


Basic needs for scientific Sales Manage- 
ment. Answers to “How much should we 
sell and where?’ Meshed with a dynamic 
salesman’s incentive pay plan. How many 
men, supervisory organization needed? 
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ices rendered. Brochure with more complete story will be sent on request. 


Sales Record And Control Systems 


Another basic. Solving the problem of com- 
plete, simple, timely, graphic, practical 
and inexpensive records that show what 
was done, how much it cost and what 
happened, where, why. The essentials of 
keeping control of the situation. 


Market Research Department Installations 


First Market Research Department in- 
stalled for client company twenty years 
ago, many since. Plan, organize, train 
Research Management by doing, get de- 
partment going on its own in a practical 
way. 


Pricing Policy Studies 


The strategy, and economics of sound pric- 
ing. Pricing as a sales tool, product line 
relationships, values, trade and quantity 
discounts. Profit. 


Sales Training Programs 


From the beginning of recruitment and 
selection through to producing results on 
the job. The eternal problem of getting 
the most from the available material, 
sensibly, economically. 


BARRINGTON ASSOCIATES, INC. 


230 Park Avenue 
New York 17, N. Y. 
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dexes of change, 1940-1952, have 
been calculated, and then divided by 
the corresponding national change to 
vield relative indexes of population 
growth. A similar table for retail sales 
vields relative indexes of retail sales 


Michigan: Benton Harbor-St. Jo- 
seph; Iron Mountain-Kingsford. 

Minnesota: Mankato-North Man- 
kato. 

Mississippi: Biloxi-Gulfport. 

Montana: Butte-Anaconda. 


1939 


The leading 20 counties 
The leading 200 counties 
All counties 


Retail Sales (mil. $) 
Census 


13,218 
27,272 
42,042 


43,629 
95,262 
151,235 


Index of Relative Index 
Change of Change 
1939-1951 1939-1951 


1951 
SALES 
Mcr. 

91.8 

97.1 
100.0 


330.1 
349.3 
359.7 


gain, 1939-1951. Users of these tables 
should note that the trends for the 
leading 200 counties diverge some- 
what from those for the leading 20 
counties, which have been heavily af- 
fected by the decentralization shifts 
of the past decade. On this page are 
comparisons of the totals for the lead- 
ing 20 counties as against the leading 
200 and as against all counties. 


Multiple Cities 


We define as a “multiple” city 
those incorporated places which are 
sufficiently close to each other to war- 
rant regarding the combined popula- 
tion as constituting a single urban 
marketing unit, providing the retail 
sales of the combined cities totaled 
over $10 million in 1948. The market 
data for such cities appear separately 
in the county-city sections of the Sur- 
vey (for each city qualifying for in- 
clusion in the Survey), but we also 
show the combined data in italics. In 
the ranking of the leading 200 cities, 
the combined data for multiple cities 
are used to establish relative positions. 
The following cities have been recog- 
nized as multiple cities in this sense. 

Alabama: _ Florence-Sheffield-Tus- 
cumbia-Muscle Shoals; Tuscaloosa- 
Northport; West Point (Ga.)-Lanett 
(Ala.). 

Arkansas: Little Rock-North Little 
Rock; Helena-West Helena; Texar- 
kana (Ark.)-Texarkana (Tex.). 

California: Grass Valley-Nevada 
City; Ontario-Upland. 

Connecticut: Meriden-Wallingford. 

Georgia: West Point (Ga.)-Lanett 
(Ala.). 

Illinois: Carbondale-Herrin-Mur- 
physboro; Champaign-Urbana; La 
Salle-Peru-Oglesby; Moline-East Mo- 
line-Rock Island. 

Louisiana: Monroe-West Monroe. 

Maine: Lewiston-Auburn. 

Massachusetts: Marlborough-Hud- 


son. 
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New Jersey: Passaic-Clifton. 

New York: Dunkirk-Fredonia; 
Gloversville-Johnstown; Herkimer- 
Ilion; Newburgh-Beacon; North Tona- 
wanda-Tonawanda. 

North Dakota: Bismarck-Mandan. 

Ohio: Martins Ferry-Bellaire; Ra- 
venna-Kent. 

Oklahoma: 


denville. 


Seminole-Wewoka-Hol- 


Quota” or “Buying Power Index.” Qp 
the theory that the customer is always 
right we are changing the name from 
“% of U.S.A. Potential” to “Buying 
Power Quota.” The method of com. 
putation and the weighting remain as 
before. 


The Men Behind the Survey 


The creation of the 1952 Survey 
utilized the full resources of the Saxgs 
MANAGEMENT staff, the New York 
Service Bureau of the International 
Business Machines Corporation (re. 
sponsible for the literally countless 
computations involved in this project), 
and Market Statistics, Inc., which B 
maintains the largest file of current 
regional research materials in_ the 
country. 

Actually, of course, the full num. 
ber of economists, statisticians, and 


technicians drawn upon by Sats & 


MANAGEMENT and _ participating in 
the project would have to include 
many leading Government 'statisti- J 
cians plus officials connected with re- 
gional research agencies located in 


April 1, 

1940 
30,688.6 
67,481.7 
131,669.3 


The leading 20 counties 
The leading 200 counties 
All counties 


Population 


154,926.6 


(thous. ) 
an. l, 
1952 

36,593.1 

84,984.9 


Index of Relative Index 
Change of Change 
1940-1952 1940-1952 
119.2 101.3 
125.9 107.0 
117.7 100.0 


Oregon: Coos Bay-North Bend. 
Pennsylvania: Beaver Falls-New 
Brighton; Aliquippa-Rochester-Beaver; 
Homestead-West Homestead-Mun- 
hall; Huntingdon-Mount Union; New 
Kensington-Arnold; State College- 
Bellefonte; Stroudsburg-East Strouds- 
burg. 
Texas: 
Allen; Texarkana 
(Tex.). 
Tennessee: 
(Va.). 
Virginia: 
(Va.). 
Washington: Centralia-Chehalis; 
Pasco-Kennewick-Richland. 
Wisconsin: Neenah-Menasha. 


Brownsville-Harlingen-Mc- 
( Ark. )-Texarkana 


Bristol (Tenn.)-Bristol 


Bristol (Tenn.)-Bristol 


Buying Power Quota 


For years a highly popular Survey 
feature has been the next-to-the-last 
column in the county-city data, called 
by us, “% of U.S.A. Potential” (a 
weighted figure: Effective Buying In- 
come 5 points, retail sales 3 points, 
population 2 points)—but called by 
most subscribers either “Buying Power 


nearly every state of the union. For F 
example, our overall projections 0 
population, families, retail sales and J 
disposable income have been com- 
mented upon by such officials 3 
Howard G. Brunsman, Chief of the § 
Population and Housing Division 0 
the Census Bureau; Dr. Louis J. Para 
diso, Chief Statistician of the Office o! F 
Business Economics; and _ Rober: 
Graham and Charles Schwartz of the 
National Income unit of the Depart 
ment of Commerce. 

The coordination and analysis 0 
the full flow of statistical information 
was directed, as in the past, by D: 
Jay M. Gould, assisted by the follow 
ing members of the Market Statistics 
research staff: Zoé Baylies, Chief Re 
gional Analyst; Lucille Zimmerma!. 
George Kawata, Leo Shohan am 
Gertrude Romm. The IBM comput 
tional procedures were developed ™ 
consultation between Market Stati 
tics and the New York Service Bureal 
of the International Business M* 
chines Corporation. 

One of the most useful by-product 
of this technical collaboration was the 
transfer to IBM cards of the huge v0! 
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Big Buyer in her own right! 
_ Earnings and allowances give 
- these girls $3,700,000,000 a 
_ year to spend...as they wish, 
fancy free. 


| Getting gifts galore! For birth- 
days, graduation, Christmas, 
hope chest. Gifts she nearly al- 
ways selects herself. 
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Coaching Mother, Prompting 
Dad! She’s a power behind the 
throne in every field of family 
buying. She can pick a product, 
switch a brand. 
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_ Here comes the bride! More 
/ girls wed at 18 than at any 
other age. Is your product on 
their shopping lists... for life? 


here today and here tomorrow 


that young 
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ume of regional information on which 
the final estimates were based. The 
IBM cards containing both the pub- 
lished and unpublished material are 
available to market research men at 
a nominal cost. It is with great satis- 
faction that SALES MANAGEMENT can 
report that increasing numbers of 
market research directors have in the 
past year made some use of the 
punched cards containing data pub- 
lished in the previous Surveys of Buy- 
ing Power. For many, the punched 
cards eliminated the tedious task of 
transferring data out of the Survey 
and rearranging sales areas by hand. 
For others, the cards proved extremely 
useful in the analysis of markets. 
(Some of these special applications 
of the Survey IBM cards are dis- 
cussed on page 49). Those _inter- 
ested in special IBM analyses of the 
1952 SALES MANAGEMENT data, or in 
the purchase of IBM cards containing 
such data should write to Dr. Jay M. 
Gould, Market Statistics, Inc., 432 
Fourth Avenue, New York 16, N. Y. 
Telephone: MUrray Hill 4-3559. 


PART II 
TECHNIQUES OF ESTIMATING 


How the Estimates of Population 
and Families Were Derived 


The final results of the Population 
Census taken April 1, 1950, were 
made available for all counties and 
cities toward the latter part of 1951. 
Our population figures represent the 
application to these final Census fig- 
ures of projections covering the 20 
month period from April, 1950, to 
January 1, 1952. The projection was 
based on growth trends for each area 
as established over the past decade, 
plus special adjustments for certain 
extraordinary developments arising 
out of the defense program during 


1951. 


How the Census 
Defines a “Family” 


Probably more confusion centers 
about the concept of a “family” than 
about any other single important gov- 
ernment statistic. Our concept of 
“family” is derived from the govern- 
ment definition of a “household,” 
which includes all persons occupying 
a house, an apartment or other group 
of rooms, or a room regarded as a 
dwelling unit. Thus any occupied 
dwelling unit can be regarded as a 
household. The confusion arises from 
the fact that this unit was called a 
“family” in the 1930 Census of Pop- 
ulation, and a “private household” in 
the 1940 Census, and therefore many 
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people regard these terms as inter- 
changeable. But the Census Bureau 
now reserves the term “family” for “a 
group of two or more persons related 
by blood, marriage or adoption and 
residing together.” Thus, if a house- 
hold includes a lodger and his wife 
not related to the head of the house- 
hold, the census will count that as a 
single household but as two families. 
On the other hand households con- 
sisting of a person living alone, or a 
group of unrelated persons living to- 
gether, will not be counted as families 
but will be considered households. 
The size of the household will depend 
on the total number of persons shar- 
ing the dwelling unit regardless of 
family tie, including lodgers, maids 
or hired hands. 

Now this definition of a household 
does not cover the occupied dwelling 
units found in institutions like hos- 
pitals, colleges and military posts, nor 
those found in hotels or large room- 
ing houses. This creates a problem in 
the current census regional break- 
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downs, because the population figure 
do include persons residing in such 
units. Thus, for the first time in censy; 


history, 


Government enumerators jp. 


cluded college students residing jp 
college dormitories during the week 
the Census was taken in the censys 
count for the community involved 
along with military personnel and 


other institutional residents, 


on. the 


principle that all persons be counted 
as usual residents of the community 
in which they sleep more than half 
the week, even though they maintain J 
permament residence elsewhere. For § 
large urban areas the resulting dis. 
crepancy between population and the 


number of households 


(which ex. 


cludes such “quasi-households’—the 9 
official term for institutional residents) 
is slight and can be ignored. (As an 
example, the discrepancy is not large 
enough to show up, for instance, in 
San Diego, which has a large military 
population.) However, discrepancies 
do show up in many smaller area ¥ 
where such institutional residents form F 
a significant part of the total popuk- 
tion. The ratios of persons per house- 
hold for such communities will be far 
greater than normal, as illustrated by 
the following cases. The U. S. aver 
age size of household is 3.45 persons. 


Persons 


per 
Example 


Baldwin Co., Ga. 
Chattahoochee Co., Ga. 
Champaign, Ill. 

Riley Co., Kan. 
Lake Charles, La. 
W. Feliciana, La. 

E. Feliciana, La. 
Ann Arbor, Mich. 
Ithaca, N. Y. 
Norman, Okla. 

State College, Penna. 
La Mesa, Texas 


6.42 
7.83 
3.89 
4.10 
4.66 
5.56 
5.71 
4.07 
4.09 
4.16 
5.53 
5.04 


Hshld. 


Institu- 
tion 

prison 
military 
university 
military 
military 
prison 
mental inst. 
university 
university 
university 
university 
military 


Sources of Sales Estimates 


We are sometimes asked how we 
can be so presumptuous as to attempt 
to make annual estimates of the basic 
market data for all counties and cities 


when the Census Bureau, 


with mil- 


lions of dollars to spend on such put 
poses, attempts the job only once in 
a decade. Our answer is that we 40 
not attempt to replace the work o 
the Census Bureau, without whom wé 
would be completely ineffectual. Ou! 
purpose is to make the important mat 
ket data from countless numbers 
separate Census reports, available it 
convenient form, corrected for thos 
basic annual changes which the Cet- 
sus Bureau is not authorized to recor. 

The sole secret of our ability © 
project Census “benchmark” figure 
lies in the fact that we expend a tt 
mendous effort in collecting contin 
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This advertisement appeared in December, 1933—yet we recently 
received one more letter asking for the solution to the mystery. 


Any advertisement that lives for 19 years would seem to have a 
special interest, so we are reprinting it now for a new generation 
of presidents, sales managers, and advertising managers. 
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x dis. A mystery story with a moral for presi- 
id the dents of corporations, sales managers 
h ex and advertising managers. Read the 
"the & story—you will find the moral at the end. 
lents) & 
As an — KING, a wealthy criminal lawyer, 
large was found dead in his bedroom at eight 
ce, in o'clock on a January morning. 
ilitary The body was discovered by Mrs. Mulleavy, 
ancies housekeeper and cook, when she entered the 
oni room to serve King his usual pre-breakfast 
f cup of coffee. Her screams brought Bronson, 
5 r0mm the butler, hastening to the scene. The latter 
opula- notified the police at once. 
house. Inspector Donlin, New York’s most fa- 
be far mous detective, immediately assumed person- 
ed by al charge of the investigation, not only be- 
aver: cause the case promised to be a baffling one, 
arsons, | but also because of his knowledge of King’s 
professional activities. For several years, King, 
known in legal circles as the “Little Giant’’ 
- because of his short stature and powerful 
eae voice, had acted as attorney for Rico Turnesa, 
notorious gang leader. Only the year before, 
a King had secured a spectacular acquittal for 
oom his client on a charge of slaying several fol- 
on" lowers of Dutch’ Schaefer, rival beer-runner. 
lary Donlin’s first act was to order a roundup of 
mm the Schaefer gang. For the crime, he felt, 
talinst might be one of vengeance. He also asked 
a that Rico Turnesa be brought in for question- 
tee ing. Then he departed for the King residence. 
rersity | The house in which King, a bachelor, lived 
tary — with Malcolm Preston, his adopted son, and a 
» housekeeper and a butler, was an old three- 
q story-and-basement brownstone mansion at 
7 » the corner of Madison Avenue and East 39th 
Street. The house faced on 39th Street, with 
ow we one side rising flush with the sidewalk of 
ttempt Madison Avenue. On the other side of the 
» basic house, behind a high iron fence, was a narrow 
1 cities yatd which, on this particular morning, was 
a on covered to a depth of three inches by a level 
carpet of snow. Beyond the yard rose the Del- 
h pul man Park Hotel. 
pos hb ane snow in the yard had not been dis- 
in any way. On the Madison Avenue 
ork 0 Side, it was trampled and packed by many 
om we passers-by. On the steps of the house itself 
a]. Our Were two series of footprints, one leading up 
t mal: (0 the door, the other down. Both series of 
ers of tracks had been made by the same person. 
able in : Inspector Donlin found both servants in the 
those a Mrs. Mulleavy was a middle-aged Irish 
e Cet or with hands gnarled and stiffened from 
ecord. oa <n Bronson was a tall, husky, hard- 
lity 0 who walked with a slight limp. In 


Boing to bed the night bef. 

ght before, he explained, 
figures he had stumbled against a chair and bruised 
q tre: IS tight foot. 
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Amory King’s bedroom was on the second 
floor. His body, clad in pajamas and dressing- 
gown, was crumpled, face down, on the floor 
about three feet from an open window, with 
the feet toward the window. A coroner's assist- 
ant, arriving at 8:45, announced that King 
had been dead from five to seven hours. He 
had been killed by a single shot through the 
heart, fired from in front. The bullet had 
ranged slightly downward. 


The bedclothes of the bed were turned back, 
but the bed had not been slept in. On the seat 
of an easy-chair lay a popular detective novel, 
closed; and beside the chair stood a reading- 
lamp, still lighted. On a table was an empty 
glass that had contained some kind of whiskey 
drink. No gun was found in the room. 


Of the room's two windows, one faced ona 
little garden at the rear of the house. This win- 
dow was closed and locked and the shade was 
drawn. The other window, facing on the yard, 
had been pushed up from the bottom as far 


Advertisement 


Who killed Amory King? 


as it would go. Fingerprints found on the sash 
of this window proved to be King’s. 

From the angle at which the bullet had 
penetrated King’s body, Inspector Donlin rea- 
soned that the shot could possibly have been 
fired from any one of three rooms on the third 
floor of the Delman Park Hotel opposite. In- 
vestigation showed that one of these rooms— 
the one to the right—belonged to an elderly 
lady who was confined to her bed by a severe 
illness. The room to the left had been occu- 
pied for several days by a honeymoon couple 
from Minneapolis. 

The room directly opposite King’s bedroom 
was that of Mitzi Martin, a pretty blonde in 
her early twenties, who did a sharpshooting 
specialty at the Monteverde Cabaret. For sev- 
eral weeks Miss Martin had occupied a room 
on the tenth floor, but on the afternoon before 
the murder, she had complained to the hotel 
management that the height frightened her. 
She had been told she could select any unoc- 

(Continued on next page) 
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cupied room that suited her, and had chosen 
the room across from the King house. 


The Delman Park night clerk stated that 
Miss Martin had entered the hotel about 3:30 
A.M., had gone to her room, and then sud- 
denly checked out a few minutes before four. 
She had taken only an overnight bag with her, 
saying she would send for her trunk later. In 
the trunk police found several revolvers. 


Behind a picture in King’s bedroom, In- 
spector Donlin discovered a wall safe, closed 
and locked. There were no fingerprints on 
either the picture or the safe. In a notebook 
in the bed-table drawer, Donlin found a com- 
bination which proved to be that for the safe. 
Inside the safe were piles of private papers, 
$50,000 worth of convertible bonds, two in- 
gots of gold and a solid gold jewel case. In- 
spector Donlin examined both the jewel case 
and the ingots for fingerprints. There were 
none. Under one ingot he found a small, tri- 
angular piece of paper with one ragged edge. 
Within the jewel case was Amory King’s fa- 
mous collection of sapphires and rubies, ap- 
parently intact. Along one edge of the jewel 
case was a slight smudge that looked as if it 
might be shoe polish. 


Neither Mrs. Mulleavy nor Bronson could 
say whether anything was missing from the 
safe, because, according to them, no one ex- 
cept King knew what its contents were. 


Questioned by Inspector Donlin, Mrs. Mul- 
leavy said that she had been in Mr. King’s 
service for twenty years. Originally her hus- 
band had been Mr. King’s butler, but had 
left to join the army during the war and had 
been killed. Mr. King had retained Mrs. Mul- 
leavy as housekeeper and cook. 


The previous evening, she said, Mr. King 
had retired to his room about 9:30, taking 
with him a detective novel. He was a great 
lover of mystery stories, she said, and often 
sat up all night reading. 


Bronson, Mrs. Mulleavy said, had had the 
day off, and had come in about 10:30. He had 
chatted with her for a few minutes about a 
movie he had seen, and had then retired to his 
room on the Madison Avenue side of the 
third floor. 


At 11:30 Mrs. Mulleavy had taken a hot 
toddy to Mr. King, and been told that he 
would require nothing more that night. At 
that time, Mrs. Mulleavy said, Mr. King was 
sitting in his armchair in pajamas and dressing- 
gown reading. She had been suffering from a 
cold, and Mr. King had suggested that she 
make herself a toddy. She had done so and 
then gone to bed in her room at the rear of the 
third floor. She had started to open her win- 
dow, but finding it was snowing, had left it 
closed. About 3:30 the heat in the room had 
become oppressive and she had awakened. It 
had stopped snowing, so she had opened the 
window. To let a draft through the room, she 
had opened the hall door, too. Just then she 
heard a sound, like a smothered cry, on the 
floor below, and decided to investigate. As 
she reached the head of the stairs, she saw 
Malcolm Preston, the adopted son, coming 
out of Mr. King’s room. She had asked him if 
anything was the matter. He had answered 
‘‘No,”’ and gone on down the hall to his own 
room. She had then returned to bed and slept 
soundly until her usual rising-hour of seven. 

Bronson stated that after retiring to his room, 
he had read a magazine for a while and had 
then gone to bed. He had been awakened 
once or twice during the night by traflic noises 
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in the street outside, but had heard nothing 
resembling a shot. 


Bronson readily admitted that his position 
as butler and chauffeur to Mr. King was really 
a blind. Six months before, he said, King had 
told Turnesa that he was being threatened by 
the Schaefer gang, and had appealed for pro- 
tection. Turnesa had detailed Bronson to act 
as King’s bodyguard. 


Asked for his gun, Bronson produced it. 
It was fully loaded, and had not been fired for 
a long time. 


Malcolm Preston, described by Mrs. Mul- 
leavy as a strapping young man of six feet, 
was missing from his room and from the 
house. It was apparent that he had packed a 
bag hastily and departed. A pair of his shoes, 
found in his room, fitted exactly the foot- 
prints on the front steps of the house. 


Both Mrs. Mulleavy and Bronson told of a 
quarrel which had been going on for several 
weeks between King and Malcolm. It seemed 
that Malcolm had become infatuated with the 
same Mitzi Martin who had rented the room 
in the Delman Park Hotel. King had insisted 
that Malcolm give the girl up, threatening to 
disinherit him unless he did so. Mrs. Mul- 
leavy said that a few days before, when pass- 
ing Mr. King’s room, she had heard the lawyer 
say: “‘She’s trying to marry you for the money 
she thinks I'll leave you, and I'm going to—”’ 
Mrs. Mulleavy had not made out the rest of 
the sentence. But a moment later, Malcolm 
had opened the door, saying, “If you do that 
I'll kill you.” 

Mrs. Mulleavy also said that on the morn- 
ing before the murder, Miss Martin had called 
at the King residence, saying that Mr. King 
had sent for her. Curious about the girl and 
the reason for her visit, Mrs. Mulleavy had 
eavesdropped at the door of the library. From 
this position, she heard King tell Miss Martin 
that he had found out all about a scandal in 
her past. He said he could send her to jail if 
he wished—and that he would do so unless 
she gave up Malcolm. The girl had replied 
that if he tried to do anything like that, he 
would regret it. 


Inspector Donlin next questioned perform- 
ers and attachés of the Monteverde Cabaret. 
He learned that Malcolm Preston had spent 
the entire evening there, sitting at a floor-side 
table. Ordinarily he took Miss Martin home. 
On this occasion, however, he had left alone, 
driving away in his own car about three o'clock. 
No one—save Mrs. Mulleavy—had seen him 
after that. His car was found parked near 
Grand Central Station. 


The doorman at the cabaret also told that a 
few nights before, as Preston was getting into 
his car, he had dropped a revolver. Recovering 
it, Preston had explained that he had borrowed 
the weapon from Miss Martin for a hunting 
trip. He had several rifles, he told the door- 
man, but no revolver, and didn’t want to go 
to the trouble of getting a permit. “At any 
rate,’’ Preston had remarked with a laugh, 
“if they catch me with this one, they won't be 
able to trace it, for it isn’t registered in New 
York.”’ 

Miss Martin, cabaret attachés said, had done 
her sharpshooting specialty as usual the pre- 
vious evening, spending the time between per- 
formances at Malcolm Preston's table. After 
her final performance, she had gone to her 
dressing room to change her clothes. Another 
entertainer, happening in just as Miss Martin 
was leaving, had seen her put a revolver in her 


handbag. Noticing the startled look on ty 
entertainer’s face, Miss Martin had teplig; 
casually that the gun was one she used in hy 
act, that it was broken, and that she was Boing 
to take it to a gunsmith the next Morning 
She had left the cabaret by taxi at 3:15 and had 
been driven directly to the Delman Park Hor 
No one could be found who had driven he 
away from it. 


By mid-afternoon of the day of the murde 
police had rounded up all the known member, 
of the Schaefer gang. Every one of them hy 
an air-tight alibi. 


Police had also arrested Rico Turnesa, }, 
insisted he knew nothing about the King my. 
der, and pointed out that he, as beneficiary of 
King’s legal shrewdness, would be the hy 
person to wish him dead. Furthermore, had he 
not assigned Bronson to guard King agains 
any violence? 


However, Inspector Donlin was not entire. 
ly convinced. At the moment police broke 
into Turnesa’s apartment to arrest him, th 
gang leader was burning papers in the fire. 
place of his living room. A quick-witted de. 
tective had stamped out the fire and salvaged 
two charred pieces of foolscap. One piece ha 
a corner torn off, and both contained som 
written words. The words were too few to 
have any meaning, but the handwriting wa 
established as that of Amory King. 

When confronted with this fact, Turnes 
only shrugged. ‘Perhaps you're right,” be 
said. “I was burning some old bills and letters 
Possibly there was something of King’s among 
them.”’ 


The next day Mitzi Martin was arrested in 
an Atlantic City hotel. No revolver was found 
in her possession. As to her actions of the pre. 
vious two days, she maintained an obstinate 
silence. Her only remark was a question as to 
Malcolm Preston’s safety. 


Two days after the murder, Malcolm Preston 
was arrested in a Montreal hotel. He admitted 
having visited his father’s room at 3:30 the 
night of the crime, but beyond this would si 
nothing. Heinturnasked about Mitzi Martins 
safety. 


The same day the snow melted from the 
yard beside the King house and disclosed 
.32-calibre revolver, with one shell discharged 
It was lying on a line directly between Amoty 
King’s open window and Mitzi Martin's hote 
room. The bullet that caused King’s death 
had been fired from this gun. 


Who killed Amory King? 


THE MORAL 


All the clues necessary for the 
solution of this mystery story are 
given in the story. Some people 
will find them; others will not. 

All the clues to an effective ad- 
vertising campaign usually exist 
in the product to be advertised. 
Some advertising agencies find 
them; others do not. 


YOUNG & RUBICAM, Ine. 


Advertising 
New York Chicago Detroit 
San Francisco Hollywood Montreal 
Toronto MexicoCity London 


~~ gervee 
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rrent data on economic trends 
for over 500 so-called “key” counties. 

Having thus secured a preliminary 
Census base for all counties, we then 


| ym to our master .file of so-called 


“ey counties.” It is a well known fact 


} that a relatively small number of large 
counties account for the major por- 


ion of Our economic resources and 


activity. Thus, no more than 530 


counties make up 70% of the total 


population, and no more than 829. 


counties account for 70% of total 


| gles. Market Statistics, Inc., has de- 


veloped continuous records on a 
gonthly and annual basis of popula- 
tion, sales, bank debits, income, etc., 
for about 500 key counties, extending 
in some cases back to 1929, the first 
year in which the Survey of Buying 
Power was published, and these rec- 
ords constitute the basis for project- 
ing the estimates for the current year. 
Variations in the quality and quantity 
of the available current data require 
individual consideration for each key 
county. Then, having established 
tate totals for 1951 for population, 
sales and income and corresponding 
estimates for key counties and cur- 
rent local estimates for all cities, each 
state was then considered separately 
and the residuals were allocated 
among the remaining (mainly rural) 
counties on the basis of their Census 
relationships. 

This procedure was followed with 
respect to total retail sales and sales 
of stores classified in the food, gen- 
eal merchandise, home furnishings 
and appliances, automotive and drug 
categories.’The data on which the key 
county trends are based include pri- 
marily monthly data on bank debits 
4 reported to the twelve Federal Re- 
serve Banks throughout the country 


_ and data on state sales tax collections. 


The monthly estimates of total retail 


| ‘ales for nearly 250 major marketing 


centers resulting from this analysis 


a published in the “High Spot 


} Cities” feature of the first-of-the- 
| month issues of SaLEs MANAGEMENT, 
; enabling users of the Survey estimates 
j of retail sales in 1951 for these cities 
| record them on a current monthly 
| basis throughout 1952. 


The sales tax data, available from 


‘ome 27 states,* cannot be used “in 


> raw.” First, the data for sales tax 
ates must be adjusted to comparable 
vases, for there are great differences 
“mong these states with respect to 
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aX 
FR a and coverage. For each state 
aS Necessary to trace the change 


t * Aut 
Colorado a Arizona, Arkansas, California, 

5, | aiantcticut, Illinois, Indiana, Iowa, 
spi, Misco Maryland, Michigan, Missis. 
5 North Caroling — Mexico, New York (city), 
Rhode Island, ’So orth Dakota, Ohio, Oklahoma, 


Washi : South Dakota, Tennessee. U 
ington, West Virginia, Wome” ram, 
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in tax collections since 1948, exclud- 
ing from consideration all activities 
not covered by the U. S. Census Bu- 
reau’s definition of retail trade, such as 
service trades, wholesaling, utilities, 
amusement industries and the like. 
Allowances had to be made for 
changes in the tax law or the tax 
rate over the period. 

The cumulative percent changes 
over the years were then applied to 
the basic 1948 Census retail sales 
total to yield the estimates of sales in 
1951 for the tax states, which in turn 
could be used, to some extent, to 
throw light on the volume of sales in 
non-tax states. For example, certain 
typical statistical relationships emerged 
between sales and income, and sales 
and population, within sales tax states 
which could be applied to other non- 
tax states of a similar economic char- 
acter within the same regions. These 
results were then checked against 
other regional sales indicators, such 
as the Department of Commerce’s 
monthly survey of the sales of inde- 
pendent retailers, the Federal Reserve 
Board’s monthly tabulation of bank 
debits, the Federal Reserve Board’s 
monthly reports of department store 
sales, available for a limited list of 
large cities. 

The reports mentioned immediately 
above are of major assistance in de- 
termining the proportion of a state’s 
sales to be allotted to the various 
counties and cities. In the case of 
sales tax states, collection figures by 
counties could be used as a cross 
check against estimates arrived at 
through the use of such indicators of 
regional sales as the Department of 
Commerce’s estimates of independent 
retailers, bank debits (an extremely 
good indicator) and Federal Reserve 
reports of department store sales. Pre- 


liminary estimates were checked 
against relationships between state 
and county as shown by the 1948 
Census. These many checking oper- 
ations have resulted in refinements 
which enable us to show a variety of 
reasons for every significant figure. 


Categories of Retail Sales 


The first column under retail sales 
is “Dollars in Thousands,” followed 
by “% of U.S.A.” Similar percentage 
figures are given for population and 
Effective Buying Income, so that users 
of the Survey can see at a glance 
both the quantity (dollars) and the 
quality (percentages) factors of a 
given county or city as between coun- 
ties and cities. 

The Food Store group includes 
grocery stores (without meats), com- 
bination grocery and meat stores, 
dairy products, milk dealers, meat 
markets, fish markets, candy and nut 
stores, confectionery stores, delicates- 
sen stores, fruit and vegetable stores, 
bakeries and caterers, egg and poultry 
dealers, and “other” food stores. 

The General Merchandise stores in- 
clude department stores, dry goods 
stores, general merchandise _ stores 
with food, general merchandise stores 
(others), variety stores. 

The Furniture - Household - Radio 
group includes furniture stores, floor 
covering stores, drapery-curtain-up- 
holstery stores, china-glassware-metal- 
ware stores, interior decorators, an- 
tique shops, other home furnishing 
stores, household appliance dealers, 
radio-household appliance stores, radio 
stores, radio-musical instrument stores. 

The Automotive group includes 
dealers handling both new and used 
autos and trucks, tire, battery and ac- 
cessory dealers, and outlets handling 
the sales of new and used motorcycles, 
boats, etc. 

Drug stores include those with and 
without fountains. Users of our esti- 
mates of drug store sales will note 
gains over the 1950 estimates of 
about 20%. Somewhat more than half 
of this gain represents a revision of 
data on the part of the Department 
of Commerce, whose monthly esti- 
mates of retail sales we project to give 
us our annual totals for 1951. 

Included in the General Merchan- 
dise group are both the mail order 
departments and the retail stores of 
the big Chicago companies, since 
none of these companies is willing—or 
perhaps able—to give a detailed break- 
down in its mail order business. Cer- 
tain cities, particularly Chicago, also 
have bloated General Merchandise 
sales in the 1948 Census, although all 
of the mail order companies have de- 
centralized their operations by open- 
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y does even the climate 
help your ade in METRO 2 ~ 


THESE TWO METRO COVERS — Los Angeles and St. 
Paul on the same February Sunday — show dramatically 


California —in St. Paul, February is mid-Winter. In each 
Metro city, the contents of Metro are sharply attuned to the 


what Metro does that no other magazine can do. February interests of its readers—at the time of their interest! This tim- 
is one of the best months for planting flowers in Southern ing factor is another plus for national advertisers in Metro. 


w iaddantncisensnatis a7 
METRO IN 
LOS ANGELES 


METRO IN 
ST. PAUL 
FEB. 3rd 


Mighty Metro—with the world’s largest magazine audience—is an advertising medium composed of 28 Sunday Magazine Section 
each of which is individually owned, edited and distributed by a leading American newspaper. These newspapers are: 
ATLANTA Journal-Constitution DES MOINES Register 
BALTIMORE Sun DETROIT News and/or Free Press NEW ORLEANS Times-Picayune & States and/or Post-Dispatch 


BOSTON Globe and/or Herald HOUSTON Chronicle 
BUFFALO Courier-Express INDIANAPOLIS Star 
CHICAGO Tribune LOS ANGELES Times 
CINCINNATI Enquirer MILWAUKEE Journal 
CLEVELAND Plain Dealer 


Metro Group Editorial Bureau (New York)... MUrray Hill 7-5200 


MINNEAPOLIS Tribune ST. LOUIS Globe-Democr 


NEW YORK News ST. PAUL Pioneer Press 
PHILADELPHIA Inquirer SEATTLE Times 
PITTSBURGH Press SPRINGFIELD Republican 
PROVIDENCE Journal SYRACUSE Post-Sta' 
WASHINGTON Star 


METROPOLITAN SUNDAY NEWSPAPERS, INC. * Sales Offices for Metro Magazines and Metro Comics... NEW YORK: MUrray Hill 7 
CHICAGO: WHitehall 4-2280 * DETROIT: TRinity 2-2090 * SAN FRANCISCO: GArfield 1-7946 * LOS ANGELES: Michigan 
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Nothing inferecte people 
like themealvee | 


F ALL the national mass magazines you can 
QO advertise in, none gets so close to its readers as 
Mighty METRO. There are a number of reasons for this. 
We'd like to enumerate a few, including one we’ve never 
mentioned before. 


First, Metro is part of the community. It is individually 


edited in virtually all of America’s great cities — not 


in some centrally located ivory tower. Metro is a part — 


the best-read part — of the Number One Sunday news- 
paper in city after city. In addition to its publishing cities, 
Metro reaches 50% -100% of the families in more than 


500 other cities of 10,000 population or more! 


Second, Metro mirrors the community. Because Metro 
Is individually edited in America’s great cities, it can 
and does do what no other national magazine can do. 
Metro dishes up heaping portions of what interests people 
most — themselves, their neighbors, their own civic and 
social activities! An average of 52% of the editorial 
contents of Metro is of specific local interest! 


Third, Metro has the added interest of local retail ads. 
These ads help make page traffic through Metro con- 


LARGEST 
AGAZINE AUDIENCE 


OVER 14 MILLION CIRCULATION! 


sistently high, especially with women! 


Fourth—and this is the one we hadn’t mentioned before: 
Metro has timing! The two Metro magazines, at left, show 


what we mean. Timing can be the climate, it can be spe- 
cial local events, it can be the seasonal aspects of local in- 
dustry and commerce. Metro adapts itself to what’s going 
on locally as no other national magazine can! And in the 
same way, you, as an advertiser, can vary your schedule 
from city to city to take advantage of such things as 
department store promotional calendars or climatic 
conditions. 


Because Metro gives you many exclusive readership 
advantages, Metro can give you up to three times higher 
readership per dollar for your ads than other magazines! 


And Metro gives you more circulation than you can get 
in any other magazine! Mighty METRO has the world’s 
largest magazine circulation! 


Make Metro your Sunday Basic Buy — for in Metro 
you reach more people, get closer to them and sell them 
more readily than you will in any other magazine! 


NoTHING. SELIG PEOPLE 


uke METRO 


ing up more and more branch ware- 
houses. Although no official figures 
are available, SALES MANAGEMENT 
editors have reason to believe that 
about one-fourth of the mail order 
business of both Sears Roebuck and 
Montgomery Ward is handled from 
Chicago. The balance of the Mont- 
gomery Ward mail order business is 
filled from warehouses in Albany, 
Baltimore, Kansas City, Fort Worth, 
St. Paul, Denver, Portland (Ore.), 
and Oakland; similar Sears Roebuck 
branches are in Philadelphia, Boston, 
Kansas City, Minneapolis, Atlanta, 
Memphis, Dallas, Seattle, Los Angeles 
and Greensboro (N. C.). 

It may be well to point out again 
that both the Bureau of the Census 
and the SALES MANAGEMENT Survey 
report on store sales only, and not by 
commodities. The drug store figures, 
for example, do not include the sales 
of drug items in department stores, 
super markets or other stores that 
may sell some drugs or toilet goods 
as a sideline. 

In 1951 the retail sales were about 
68.6% of Net Effective Buying In- 
come, but this relationship varies from 
state to state, county to county and 
city to city, depending on such fac- 
tors as the trading radius of a com- 
munity, the size of the average family 
income, the savings habits of the peo- 
ple. Some counties, and many cities, 
have retail sales which are greater 
than the Net Effective Buying In- 
come. This seldom means that the 
people in those communities are liv- 
ing beyond their income. Almost al- 
ways it means that they draw retail 
trade heavily from a wide outside 
area. 


The Estimates of Income 


The concept of “national income” 
is a frequent source of confusion. The 
average business man nowadays is 
frequently forced to find his way 
through a staggering maze of Govern- 
ment statistics in order to relate his 
own situation to that of the economy 
at large. Thus he will run into the 
terms, “national income,” “gross na- 
tional product,” “personal income” 
and “disposable income,” which are 
not at all interchangeable though they 
frequently are regarded as equivalent 
terms. 

Let us start with “national income,” 
which in any year consists of the 
money received by all the traditional 
“factors of production of land, labor 
and capital.” This is what you get if 
you add the wages and salaries re- 
ceived by all wage earners and sal- 
aried employes, plus the profits of all 
firms whether incorporated or not, 
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plus payments of interest, dividends 
and other types of property income 
such as rentals to landlords, etc. “Per- 
sonal income” excludes the profits of 
business enterprises from national in- 
come in order to emphasize the distri- 
bution of income among individuals 
receiving either wages, salaries, profits 
or property income. Then, in order to 
indicate how much of this income is 
available for expenditure for the goods 
and services produced by these fac- 
tors of production, we introduce the 
device of subtracting from personal 
income all tax payments to federal, 
state and local governments. The 
Government calls the resulting figure 
“disposable personal income.” Our 
own concept of “Net Effective Buy- 
ing Income” is nothing more than the 
disposable personal income less pay- 
ments to U.S. nationals abroad, for 
we are only interested in that part of 
disposable income available for spend- 
ing in the various states of the Union. 

In recent years, Government statis- 
ticians have included in the above 
definitions of income (and we have 
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followed suit) one item that shoy} 
be mentioned for it may otherwiy § 
cause some confusion. This is the iter, § 
of “imputed rentals of owner-occupig 
homes.” The reasoning is that owne; 
of such homes have the option ¢ 
renting the unit to others, in whi 
case they would derive a rental jy. 
come. By including imputed rep}; 
incomes, we avoid changes in the pm. 
tional income total resulting frp 
shifts in the number of home-owne; 
(who account for more than half ¢ 
all homes) who decide to rent \ 
others. 

Finally, to get at the concept ¢ 
“gross national product” we have 
consider how the national income i § 
spent by those who get it. Thu. ff 
very large part of the national incon 
goes into personal consumption & 
penditures for goods and services. Ap. 
other significant part of the profits o 
corporations (and of the savings ¢) 
individuals) is invested, at home ani 
abroad, in new construction, in new 
equipment or in building up inven 
tories. Finally, it is presumed that the 
taxes paid to Government result ir 
the production of goods and service 
that may be considered part of the 
gross national product, although ix 
these troubled times one may debat F 
whether the huge volume of su 
goods and services represents any: 
thing more than a_ necessary evi 
rather than a contribution to the m- 
tional output. Those interested in the 
actual figures underlying these con 
cepts, and a historical record of th 
various series, should consult the Ju! 
issues of the Department of Com: 
merce “Survey of Current Business 


How Income 
Is Broken Down by Regions 


Unlike retail sales, for which cu F 
rent estimates are provided by te 
Government only for the nation 45’ 
whole, our state estimates of Net Et 
fective Buying Income are based 0 
estimates of state income for the pre 
ceding year as published in the At 
gust issue of the Department of Con: 
merce “Survey of Current Busines § 
Thus, state estimates for 1950 wer 
taken from this source, adjusted « 
conform to our definition of Net & 
fective Buying Income, less overs 
payments, and then projected for eat’ 
state to 1951. In this projection Ss? 
arate consideration was given in & 
state to all significant components ° 
income. Thus, the farm income - 
extended by way of current mont" 
reports for each state on cash receip! 
from farm marketings provided by 
Bureau of Agricultural Economis 
(At the time this projection was ma 
data had been available on farm ™ 
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It’s the only one of the 3 biggest man-woman magazines 
that screens its readers for the 


HE fact that Better Homes & 
Gardens circulation exceeds 3%- 
million families is reason enough to 


@ Sve it top consideration in anybody’s 
; advertising plans. 


But BH&G is actually bigger than such 


p big figures indicate. 


You see, BH&G hit the top without 


pte ; : 
“sorting to fiction, sensationalism, 
eeneral news photos, or any of the 
us ; hi 

ual lures, which attract people— 


i - 
‘ut fail to regard their status as good 
customers, . 


—— 3 biggest man-woman maga- 
aa ™ America, only BH&G got 
winded devoting itself to the BUY- 

‘é—to those people who are 
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constantly seeking things to try, things 
to BUY, to make their lives more 
complete. 


What is more, these families have the 
means to convert their interests into 
purchases—and they consider BH&G 
their tried and trusted buying coun- 
selor! They pore over BH&G’s well- 
thumbed pages as if touring their 
favorite market place—so, before they 
emerge, many a sale is born! 

Aren’t those more than sufficient rea- 


sons to use BH&G—as a key book on 
your media list? 

Let us tell you more about BH&G’s 
3%-million better-income families 
screened for the BUY on their minds! 


BUY on their minds! 
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ketings for the first ten months of 
1951.) Similarly for each state, in- 
come from manufacturing, construc- 
tion, mining and trade was projected 
on the basis of monthly data for the 
first nine months of 1950 received on 
employment and payrolls in these 
states from the Bureau of Labor Sta- 
tistics. Taken in conjunction with our 
other regional indicators of current 
activity (bank debits and sales tax 
collections) we can in this way derive 
state income estimates for 1951 which 
will be comparable (after certain 
technical adjustments) with the esti- 
mates to be published in the August 
1952 issue of the “Survey of Current 
Business.” In the past our estimates 
have proved to be very close on the 
whole to those of the Department of 
Commerce published many months 
later. 

In breaking the state income down 
by counties and cities, percentage fig- 
ures are used which are based upon 
known relationships between the 
county and state (city and state, city 
and county), including such factors 
as median rents, retail sales, income 
tax returns, bank debits, population 
changes, ete. 

It is not possible to secure reliable 
data on Federal income tax payments 
by counties and cities. Only state fig- 
ures are available, and the assumption 
has to be made that the percentage 
paid by the state as a whole is ap- 
plicable to all counties and cities. 
Common sense and reasoning tell us 
that deductions should be greater for 
the large, highly industrialized areas 
and smaller for farm and rural areas, 
but no formula for making these log- 
ical adjustments is possible from avail- 
able data. The impact of personal 
taxes varies considerably by states. 
Such taxes take less than 5% of gross 
income in Mississippi, but account for 
well over 20% in Delaware. The na- 
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tional average is 11%. In general, the 
heaviest deductions, both in dollars 
and percentages, fall in the high- 
income states. 

The further refinements—“% of 
U.S.A.,” “E.B.I. per capita,” “E.B.I. 
per family,’—are, of course, based on 
the net income figure. Both the per 
capita and the per family figures are 
straight arithmetical averages derived 
by dividing the total net Effective 
Buying Income by the number of in- 
dividuals and the number of families. 


Averages Are Arithmetical 


In probably the majority of coun- 
ties, little difference would be found 
between an arithmetical and a median 
average. Relatively they would be 
similar. But in many other counties 
great differences would be found. 
Let’s say that a county has 10,000 
families and a total net E.B.I. of $40 
million. This works out to an arith- 
metical average of $4,000 per family. 
It is possible, however, that 5 fam- 
ilies have a total income of $2 million; 
100 others a total income of another 
$2 million; 1,000 others a total in- 
come of $7,500,000, leaving $28,500,- 
000 for the remaining 8,895 families, 
or an average for them of $3,024. 

The per family figures must, there- 
fore, be interpreted with caution, and 
with the recognition that they are 
averages for all families, some with 
much higher incomes, some _ with 
lower. 

SALES MANAGEMENT would like to 
be able to provide you with a median 
average income figure, or groupings 
to show the number of families within 
the conventional standard income 
groups, but to date they have been 
unable to secure reliable measuring 
rods for states, counties and cities. 

The 1950 Population Census will 
eventually contribute some useful in- 
formation, but it will not be precisely 
accurate since questions on income 
earned in 1949 were asked only of 
every fifth person of over fourteen 
years of age, provided such earnings 
fall below $10,000. The restriction of 
the Census question to incomes under 
$10,000 is based on the well-known 
fact that high earnings are systemat- 
ically understated in all personally 
canvassed inquiries. The Bureau of 
the Census discusses this point as fol- 
lows: 

“Non-reporting of income, i.e., the 
failure to obtain any or all of the in- 
come information because of the re- 
fusal, absence or poor memory of the 
informant may occur at any income 
level. . . . However, there is consid- 
erable evidence that non-reporting is 
more prevalent at the upper income 
levels, so that the estimated apportion 


of cases in these levels is smaller tha 
it should be.” 

SALES MANAGEMENT, in prepariy; 
regional income estimates for the Sy. 
vey, has found many examples of jy 
stances where the SALEs Manag. 
MENT per family incomes are consid. 
erably higher than those secured fro, 
sample surveys. Thus, for cities fy 
which the SALES MANAGEMENT 
tistical score will report a mean fap. 
ily income of, say $5,000, a sampling 
survey may turn up with a medig 
family income of about $3,000. 

The bulk of the difference is dy 
to the omission of the very high eam 
ings of those relatively few individugs 
in every community who tend to jit 
the mean income of the community 
well over the median, which js thy 
figure on either side of which half of 
all families will fall. 

This fact is most vividly illustrated 
by the large divergence between th 
official Department of Commerce ¢& 
timates of median and mean incom 
for the U.S. as a whole. Thus th 
Census Bureau has estimated, on th 
basis of the 1950 sample income sw. 
vey, that the median income of about 
39 million families in the U.S. in 194 
was $3,068. For the same year, hov: 
ever, the Department of Commerc: 
estimated the total personal income 
of the U.S. as some $205 billion 
earned by some 42 million “private 
households.” If you divide these tw 
figures, both of which are not re 
garded as subject to the kind of enw 
usually associated with figures de 
rived from samples, you will get: 
mean family income of about $4,880, 
or more than $1,800 greater than th 
median income derived from the sam- 
ple survey. 

The non-reporting of high income 


does not affect the estimate of mea— 


income derived by the Department d 
Commerce, for that organization doe 
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Rexall Radio 
Complex Simplicity 
Clean Plate 

Pulling Power 


1) Amos ’n’ Andy, one of the nation’s top radio shows, 
visits seven million homes (Sundays, CBS). Now in their 
second year of sponsorship by the Rexall Drug Company 
and 10,000 independent Rexall Family Druggists, Freeman 
Gosden and Charles Correll lend their inimitable personali- 
ties to friendly but highly effective selling of the Rexall line. 


» Rexall is a client of BBDO Los Angeles. 


04 clean plate is one of a cook’s best rewards. Maybe 


that’s whv +h: : sepa 
; _ this advertisement for My-T-Fine Lemon Flavor 
€ . ; : 
Wing made such a tremendous hit when it ran in 


— Home Journal, Woman’s Day, and Family Circle. 


ple that wasn’t there” proved to be a first-class 
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In this 10- by 14-inch full-color advertisement pre- 
pared for Libby, McNeill & Libby by BBDO Chicago, there 
are pictures of four people and 23 products, plus one head- 
line, one selling slogan and 23 two-line blocks of copy. 
Startling result: simplicity! Like all Libby color ads, this 
one will be seen in thousands of stores. It was especially 
designed for adaption as an attractive point-of-sale poste: 


© Famous wrestlers can’t snap “Scotch” Brand Fila- 
ment Tape—it’s strong enough to strap huge cartons or 
tow a truck. But as headliners of an industrial advertising 
campaign, they are helping break sales records for this 
BBDO Minneapolis client. Says R. P. Carlton, president: 
“The campaign has succeeded to a degree which we would 
- “— ‘ = 9 ° ” 
have considered ‘wishful thinking’ at its outset.”: 
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BATTEN, BARTON, DURSTINE & OSBORN, INC. 


Advertising 
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he sold an Idea 
to the world 


His entire life a portrayal of 
thought before action, Thomas A. Edison 
gave light to the world through a new 
concept of constructive planning. To- 
day, in business, sound planning for 
direct advertising is the vital starting 
point. It determines the resultfulness 


and the ultimate cost of the effort. 
Careful, intelligent and pro- 

duction-wise preparation of advertising 

is part of James Gray’s “one-stop” serv- 


ice to large and small mailadvertisers. 


y-need powerful 
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| not depend on personal responses to 


interviews, but instead relies on such 
factors as tax returns, payroll records 
of employers, farm income, etc. 

Part of the divergence between 
median incomé, based on a personal 
canvass, and the Department of Com- 
merce income average, is due to the 
fact that personal income, as defined 
by the latter, includes imputed rent 
and income payments in kind, which 
are not classified as income by the 
Census Bureau. Another fact which 
tends to boost the main family income 
estimates is that the family figure, as 
defined by the Census Bureau and 
discussed above, does not include the 
so-called quasi-families or residents of 
institutions, whereas the income fig- 
ures are all-inclusive. 

To the extent that the income fig- 
ures published in the Survey of Buy- 
ing Power are geared to the Depart- 
ment of Commerce averages, the 
SALES MANAGEMENT income per fam- 
ily estimates for cities will reflect the 
same general divergence from median 
family incomes, which are based on 
personal canvasses. Consequently, the 
SALES MANAGEMENT estimates of 
both per capita and per family income 
for cities and counties may be ex- 
pected to run considerably higher 
than the median family incomes which 
will emerge from the 1950 Census. 
On the whole, however, there should 
be a high degree of correlation be- 
tween the two sets of income data 
with regard to relative position. 

The percentage figures by counties 
and cities on net E.B.I. are designed 
for comparison with similar percent- 
ages for population and for retail 
sales, so that subscribers can get the 
answers quickly to three vital ques- 
tions: How many people, how much 
they spent, how much they might 
have spent. 

Some subscribers, particularly re- 
search men and other technicians, 
may be left dissatisfied with the above 
description of how Sates MANAGE- 
MENT makes its annual estimates of 
income. The editors regret that they 
cannot take them through each step 
and process. To SALES MANAGEMENT 
the formula and techniques used in 
making these estimates for the annual 
Survey of Buying Power are an im- 
portant and valuable “stock in trade” 
which must be safeguarded. 


Farm Market Data 
(See page 97) 


The farm market today represents 
a tremendously fertile field for the sale 
of a wide range of industrial and 
home - consumption commodities. 
American farmers had a gross income 


of over $37.4 billion in 1951, the hig. I 
est total in history. Servicing yi 
huge farm market, therefore, rep, fy 


sents one of the most significant x 
tivities of our economy. 


There are several alternative me 
urements of the farm market. T.— 
$37.4 billion figure mentioned abot 
includes cash receipts from farm m.§ 


ketings and government paymer 


which we estimate at about $3;— 
billion, with the remainder represey. 
ing the imputed value of home om) 
sumption of farm products and thf 
rental value of farm dwellings. Sin.h 
farm production expenses ran to $2);— 


billion last year, the net income ¢ 


farmers came to $14.9 billion. If of 


this figure we add the net change j 


farm inventories and the $2.2 billin tt 


paid to farm laborers, we get a figur 
of $18.8 billion to represent the w 
income of the farm population. Adi 


ing to this about $5 billion, represen: F 
ing income from non-farm sowv 
available to members of the fanf 


population, we wind up with $23{ 
billion as the total income of the fam 
population, which makes up abo 
10% of the total national income. 

While all of these different on 
cepts have merit for different pw 
poses, we have found that the co 
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cept of greatest use in marketing is 
what we call “gross dollars from farm- 
ing,” ie. cash receipts from farm 
marketings plus Government pay- 
ments. Estimated at $33.5 billion in 
1951, this figure measures the sum 
total available to the farm population 
for expenditures on the entire range 
of goods and services required for 
either consumption or production. 

Our state estimates of gross dollars 
from farming are projections for 1951 
based on data for the first 10 months 
of the year available from the Bureau 
of Agricultural Economics. The allo- 
cation among counties was based on 
county reports on the value of farm 
products sold in 1949 as ascertained 
by the Census Bureau in the 1950 
Census of Agriculture. In effect, there- 
fore, we assume no alteration in 1951 
in the relative distribution of farm in- 
come within each state from that es- 
tablished by the Census Bureau. In- 
cidentally, the Census data will not 
be generally available in convenient 
form until] 1952, so that our estimates 
represent probably the first published 
use of the new Census data. 

It will be noted that in some coun- 
ties farm income totals exceed total 
Net Effective Buying Income. In al- 
most all such cases it will be found 
that farm expenses, i.e., deductions 
from gross income for wages, feed, 
fertilizer, depreciation, interest, etc., 
constitute a relatively high proportion 
of gross farm income, and that if all 
adjustments were to be made, net farm 
income would fall short of Net Effec- 
tive Buying Income. The relation be- 
tween net and gross farm income va- 
ries considerably according to types 
of farming. Thus in Southern states, 
the ratio of net to gross farm income 
may run as high as 90%, whereas in 
highly mechanized farming areas the 
relation between net and gross will 
fall below 50%. It was felt, however, 
that the gross farm income represent- 
ed a better indicator of the impor- 
tance of the farm market than would 
net farm income. The gross figure is 
certainly most important in assaying 
the county's potential for farm equip- 
ment, supplies and materials. 


“Buying Power Quota” 


The column headed “Buying Power 
Quota” is designed as an over-all in- 
dex for use in setting sales quotas and 
advertising appropriations. It is a 
Weighted index, including Effective 
the Income retail sales and popu- 
ation. 
wane number of people, their buying 
abits, and the amount of money they 
tng > are each important in 

€s quotas and allocating ad- 
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The 


Consumers 


are 
Satisfied, 
too! 


Would you be interested in a market for your grocery product 
where consumption steadily is higher than the national per- 
centage, where your share steadily goes up, and where your 
margin over competitors steadily widens? 

That’s what you’re offered by the combination of Small Town 
America and its own publication—Grir. 

Take, for instance, the canned milk field. In the national 
urban market it’s bought by 65% of families . . . in the Small 
Town America of GRIT readers by 84.8%. 


A leading brand with 31.3% of the national market has 39.8% 
of the GRIT reader market. When this brand began a consistent 
GRIT campaign in 1949, its share of the GRIT market was 35% 
and its lead over the second brand 4.5%. Since then, the lead 
has widened to 11.3%. 


That’s just one example of how products advertised to the 
650,000 Grit families run ahead of national averages. Let a 
GRIT representative take you through our Reader Survey and 
show you how often this happens. “GRIT sells for its advertisers 

. it can sell for you.”’ 


Putting Canned Milk Into the Home 


i ?” sked 
“What brands of canned milk are in your home now: ig _ 
GRIT readers. And here are the percentages by whic ont 
dvertised Brand A has improved its position over second-p 
adverti 


Brand B annually: 


1949 1950 1951 
Brand A 35.0 38.5 a 
Brand B 30.5 29.4 : 
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This new salesman 


“knows the score” better 


than his competitor because ACB! 


furnished the facts! 


... With ACB Retail Store 
Reports, he is primed for 

every call... knows the local 
inter-store competition ... store 
preferences in featured goods 
...amount and frequency of 
advertising ... prices, etc. 


Nothing seems to up-grade sales ability so 
much as ACB Reports. 

They are radar-like in detecting merchan- 
dising action and change. These reports are 
made to your order from the daily newspaper 
advertising in each salesman’s territory. 


Through these reports the salesman sees 
his entire territory ... store-by-store ... 
competitor-by-competitor . . . day-by-day. 
Even on first calls he can talk with assur- 
ance about local merchandising. Continu- 
ous contact with the activity of his own and 
competitive accounts by means of these 
reports make his calls more fruitful with old 
customers. 

With ACB reports, the home office execu. 
tives can give far better support and direction 
to their sales force. More than 1,100 pro- 
gressive companies use ACB Tell-All Reports. 
“We have been receiving ACB reports for 
many years. In addition to keeping for ur 


on advertising by individual dealers for our € 


own and competitive brands of merchandise, 
your reports enable our sales force to do a 
better job of securing dealer cooperation. They 
also enable us here in the office to evaluate 
performance by salesmen and dealers.” —Elgin 
National Watch Company. 
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ORDER ONLY WHAT YOU NEED...NO MORE 


ACB offers a variety of services based on 
information obtained from retail and/or 
national newspaper advertising. Coverage 
from one city up to nationwide. Your choice 
of several methods of selecting advertise- 
ments. Length of service from one day up. 
ACB’s retail store advertising service de- 
scribed in adjoining column is a compre- 
hensive service that is valuable to salesmen, 
sales managers and advertising executives 
alike. ACB’s “‘paste-ups”’ are especially val- 
uable to salesmen whose dealers need effec- 
tive visual-aid selling. 


Send for ACB’s New 
Tell-All Catalog... 


It’s brand new from cover to cover—48 
pages—and as complete as we could make 
it. Describes fully each of the 14 ACB serv- 
ices. Gives many case histories. Gives cost 
of each service or method of estimating 
same. Has complete directory of all daily 
and Sunday newspapers (ACB reads every 
advertisement published in every one of 
them). The state breakdown of 1,769,540 
retail stores is reprinted from recent U. S. 
trade census. Send for your free copy today! 


ACB SERVICE OFFICES 
79 Madison Avenue ° New York 16 
18 S. Michigan Avenue * Chicago 3 
20 South Third Street * Columbus 15 
161 Jefferson Avenue °¢ Memphis 3 
16 First Street * San Francisco 5 


- ADVERTISING 
CHECKING BUREAU. 
INC. 
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vertising appropriations, but for the 
great majority of products no singk 
feature is an accurate guide. Perhaps 
we were all created equal but we ar 
not equal when we reach the buying 
stage; neither do we buy all of oy 
merchandise in the towns in which 
we live. 

As a result of much study and ¢. 
perimentation, and after checking 
tentative conclusions with actual sale; 
records of many SALES MANAGEmEnt 
subscribers, the editors perfected , 
balanced “Buying Power Quot,’ 
which assigns 5 points to “% of U.S.A 
Effective Buying Income,” 3 points ty 
“% of U.S.A. Retail Sales,” and 2 
points to “% of U.S.A. Population’ 
In previous Surveys the column was 
called “% of U.S.A. Potential.” 

This “Buying Power Quota” can be 
used without change by national mar. 
keters in setting up sales quotas on 
fair and equitable basis, in dividing 
up sales territories, in setting realiz 
able goals for distributors; by adver. 
tising agencies, and by advertising 
departments in breaking down their 
appropriations and in deciding where 
to put added pressure. 

Those organizations that do not 
distribute nationally but operate on 2 
sectional basis can use the figure 
with a slight modification. Let’s sup- 
pose that such a manufacturer oper- 
ates in a dozen states and the com- 
bined “Buying Power Quota” of these 
12 states, as shown in the page head- 
ed, “Summary of All Data by States 
and Sections,” is 25% of the national 
total. Since this is one-fourth of the 
U.S.A. potential, he should multiply 
the “Buying Power Quota” for each 
county in his section by four. 

Many alert sales organizations use 
these potential figures in their sales 
training and promotional work with 


| important distributors and dealers bu! 


the editors suggest that all nationd 
figures be reduced to a local level. The 
distributor in Richmond, Va., cat! 
see the counties in his territory as 4 
percentage of the national total, but 
it is very easy to reduce them to al 
understandable figure. Let's assume 
that this distributor has 5 counties 
his territory. The potentials for each 
will be found in the state section. 

A typical set-up follows. The fis 
column shows the “Buying Power 
Quota” from this volume, and the sec- 
ond column is the figure which 1 
sults from using the total of the ° 
counties (.797) as the base, 100: 


County Buying Power Localized 
Quota % County “ 
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That distributor can't visualize 
County B as producing .5420% of the 
nation’s total, but he can see it as hav- 
ing 68% of his territory's volume. See 
the chapter on “How Subscribers Use 
the Survey” for other suggested uses. 


Quality of Market Index 


The last column, called “Quality of 
Market Index,” is a measure of the 


j purchasing ability of each county and 
' city as compared with the nation. It 


is constructed by dividing the “Buy- 
ing Power Quota” by “% of U.S.A. 
Population.” The U.S.A., of course, is 
the base, 100. This index is designed 
as a handy guide to sales and adver- 
tising managers who are considering 
intensive campaigns in a restricted 
list of above-average counties. Those 
counties and cities which have an in- 
dex figure markedly higher than that 
of the nation (100) or higher than 
other counties and cities in the state 
or geographic area, are likely to be 
the ones where intensified promo- 
tional campaigns will bring the great- 
est returns. Note, however, that it is 
an index of quality but not quantity. 

The Quality of Market Index should 
be used only in connection with other 
columns, not independently. Other- 
wise, undue emphasis might be placed 
on counties and cities which are high 
in quality but weak in quantity. 


COPYRIGHT: 


The contents of this Survey of Buying 
Power are fully protected by copy- 


right. The exclusive estimates of 


| Population, Effective Buying Income, 
retail sales and sales-advertising con- 
: trols must not be reproduced in 
| Printed form, in whole or in part, 


> Without written permission of SALES 


' MANAGEMENT. INC. 


It’s Truly a GRAND JURY 


Everyday people shop—pass judgment on your prod- 


uct. On top of that, neighbors and friends suggest, rec- 
ommend, criticize. You’re on trial everyday . . . before 
millions of American consumers. It’s truly a “grand 
jury.” 


For this reason, people must be told about your product 


often... if you want to make it part of their daily lives. 


The localnews daily . . . because it carries news people 
want to know ... is your best friend among media when 


family decisions are being made. 


The best news of all is local news .. . to readers and 


advertisers. 


“LOCALNEWS DAILIES—basic advertising medium” 


The Julius Mathews 
Special Agency, Inc. 


NEWSPAPER REPRESENTATIVES 


NEW YORK *® DETROIT © CHICAGO *® BOSTON 
PHILADELPHIA @© PITTSBURGH ¢@ SYRACUSE 


How Other Subscribers Use the Survey 


Examples of how the Survey is applied by executives of manufac- 
turers and advertising agencies to a great variety of sales and 
advertising problems; a random survey based upon direct contact 
by SM editors and depth interviews by field investigators. 


1. Setting Potential and Quotas 


More evidence is available on the 
use of the Survey of Buying Power 
among appliance makers than is true 
of any other industry. The Admiral 
Corporation, for example, uses the 
“Buying Power Quota” (formerly 
called “% of U.S.A. Potential”) to al- 
lot to each of the U.S.A. counties its 
percentage of Admiral’s anticipated 
production. Because a distributor and 
his salesmen operate in a_ restricted 
territory, rather than nationally, the 
SM figures are translated into local 
terms. Each distributor's territory be- 
comes a nation in itself, with totals 
adding up to 100%. For example, here 
is what Admiral calls the “Buying 
Power Index” for the New York dis- 
tributor (the figures are taken from a 
previous Survey issue) : 


National — Territory 
County BPI BPI 
Bronx .998 13.3 
Kings 1.918 25.4 
Manhattan 2.413 32.0 
Nassau 373 5.0 
Queens 1.058 
Richmond .122 
Suffolk .154 
Westchester A99 


7.535 100.0 

“It gives them a clear picture of 
what they're expected to do,” wrote 
Wallace C. Johnson, Vice President 
in Charge of Sales. “It makes better 
merchandisers of them. . . . The Sur- 
vey helps us to lower the cost of sell- 
ing. Also it gives us a continuing 
check on the movement of goods to 
maintain par or better on the sales 
side.” 

The Zenith Corporation—like most 
other appliance manufacturers—also 
uses the “Buying Power Quota” col- 
umn in setting quotas, but applied it 
in 1950, too, for the purpose of shak- 
ing up its territories in a decentralized 
planning job which set up six regions 
in the U.S.A. and gave new authority 
to regional managers. , 


2. Eliminating 
Unprofitable Territories 


In 1949-50, Thor thoroughly shook 
up its distributional setup and cut the 
number of dealers from 20,000 down 
to 7,000. Retail sales figures from the 
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Survey of Buying Power were used 
in a county-by-county analysis of the 
entire U.S.A.—and several hundred 
counties were eliminated completely 
from the Thor coverage because the 
cost of covering them would be great- 
er than business would warrant. For 
example, out of 95 counties in sev- 
eral states in the mountain region, 47 
were eliminated, to make possible a 
concentration on the most desirable 
markets. 


3. A Two-Way Check 
On Potentials 


Some marketing organizations use 
the Survey and no other figures to 
study potentials, but in some indus- 
tries it is possible to match these 
against industry figures. At Calvert 
Distillers, for example, the Survey is 
used as one factor to determine 
whether a territory is producing up 
to par. (1) They apply known indus- 
try consumption figures against Sur- 
vey population estimates to find the 
amount of liquor consumed per cap- 
ita in an area, (2) Then they deter- 
mine the amount of the market held 
by Calvert. (3) Next they take the 
Survey “Buying Power Quota” to de- 
termine whether or not each sales 
territory is obtaining its full share of 
the business. Thus they have a check 
of both actual and potential business 
—what the territory should absorb on 
the basis of its population, total retail 
sales and income, and what it does. 


4. Quota Setting for a 
Non-Consumer Product 


The Strathmore Paper Corporation 
uses Survey figures in combination 
with government and industry figures 
in assigning quotas. They rank the 86 
cities in which they sell against pop- 
ulation and income figures from the 
Survey and assign quotas based on 
averages of “% of Effective Buying 
Income” (from the Survey), data from 
the Government’s commercial print- 
ing Census and figures compiled by 
the National Paper Trade Association. 


5. “Buying Power All-Essential’’ 
An executive of the J. M. Mathes 


Advertising Agency says, “In these 
days when clients want, more than 


ever, that their advertising dollars py 
duce the utmost in results, we my 
make careful studies of media, i 
terms of coverage, not only of num. 
bers of people, but people with mone, 
to spend. Our studies of sales budge 
and sales achievement would be ser. 
ously in error if we didn't use the fy. 
tors of buying power as found in yoy 
Survey. . . . We use the Survey eg 
stantly in making sales tests and 
present have three in operation. The 
selection of the cities was made 9; 
the basis of Survey data, and impo. 
tant to us is the fact that we coul 
convince the clients, by means ¢ 
these data, that our selection of th 
particular cities was done on a logicd 
basis.” 


6. Adjusting for 
Unworked Territories 


Not every manufacturer operates i: 
all counties of the U.S.A.; he may le 
a regional distributor or there may le 
peculiarities about his business whic! 
automatically eliminate certain tem: 
tories from consideration. For exam- 
ple, temperatures are controlling fac. 
tors in the sale of men’s gloves and § 
the Daniel Hays Co. has no market 
in some of the warm Southern states 
Such a manufacturer, to make pra- 
tical use of the Survey figures, mus 
find out the percentage of retail sale 
(or population, or Effective Buying 
Income, or whatever factor he is 
using) represented in these impossible 
markets. Let’s say it is 30%. Then the 
states representing the other 70% ar. F 
in actuality, 100% of his market ané 
New York, for example, which ii 
1950 had 11.4490 of the retail sale 
of the entire country, would hav 
16.8300% of his real market. 


7. For Merchandising 
The Advertising 


Many manufacturers—or their ac 
vertising agencies—prepare for the q 
salesmen county-by-county analyst 
showing such factors from the Surté! § 
as total population, number of fas 
ilies, retail sales, effective buying ™ & 
come—alongside county circulation it 
ures of publications in which the com 
pany is advertising. 


8. Showing Distributors 
Where They Stand 


The James Jamison Co. takes r° 
blue sky out of hosiery quotas “* 
distributors by first telling them 0" 


ane 
much they are supposed to sell 
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haall Without the capital “Q,” quill can mean a variety capital treatment for Coke and Coca-Cola, please. 
you? 0 thi - . * i ; 

a aa. Pen or a porcupine spine, a calamus or P.S. Ice-cold Coca-Cola is capital refreshment. 
fam ° 


Spelled with an upper-case “Q,” however, Quill is a 
'espected American newspaper—and you can’t drop the 
so: = Cpital if that’s what you mean. 


The same is true of “coke” and “Coke.” With the Ask for it either way s 
UPper-case initial, Coke means only one thing... the ... both trade-marks CUM, 
Product of The Coca-Cola Company. As a friendly mean the same thing. 

abbreviation of Coca-Cola, it is a registered trade-mark. 


ef Good Practice requires the owner of a trade-mark to Coke 
ib Protect it diligently, That’s why we keep asking for REG 


wf THE COCA-COLA COMPANY 
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survey the 


selling power 


of your idea 


e While you are studying 
SALES MANAGEMENT’S 
figures on buying power, you 
ought to be in the mood to 
consider how Burgoyne can 
help with a survey of selling 
power of your new program. 


e Today’s “fast” market move- 
ments make our pretesting 
more necessary than ever...a 
dependable method these na- 
tional advertisers have used 
for years! 


e Burgoyne store panels in 
Omaha, Madison, South Bend 
and Peoria told one client the 
selling power of a new promo- 
tion idea. 


e Prove in advance the sala- 
bility of your new product... 
package ... price... promo- 
tion ... any program to boost 
sales. 


e Write for a proposal today! 


then following that up with periodic 
reports on results. For example, a 
certain distributor serving a market 
of 9,743,788 people in Illinois, Wis- 
_consin and Indiana has a trading area 
(according to the Survey) represent- 
ing 7.27% of the national population, 
and 8.86% of the net purchasing 
power. Jamison makes a rough aver- 
age of these figures and comes up 
' with 8% of the mill production which 
this distributor should sell. Then they 
keep him posted on monthly ship- 
ments by dozens, and give him the 
percentage this represents of mill pro- 
duction. 


9. Selecting the Quality Markets 


Especially valuable to the makers 
of products which are “postponable 
purchases” is the “Quality of Market 
Index,” when used in conjunction 
'with the “Buying Power Quota.” A 
watch company, for example, is look- 
‘ing for high discretionary buying 
power; it doesn’t find it in the back- 
ward and depressed counties and 
cities but by studying the volume po- 
tentials in the column, “Buying Power 
Quota,” and then checking against 
the next column, “Quality of Market 
Index,” it can spot the areas which 
are worth especially intensive culti- 
| vation. One of these companies, for 
'example, singles out those counties 
which have .2500 or more under 
“Buying Power Quota” and a Quality 
Index of 120 or higher. 


10. Home Owners and Income 


Certain manufacturers have more 
opportunity to sell home owners than 
renters. A paint company says, “Our 
advertising appeal is to people who 
are in a position either to buy or to 
choose their own brand of paint and 
the colors they prefer. If these peo- 
ple are homeowners they can do this. 
If they are tenants the chances are 
|they are greatly restricted.” . . . 
| Eventually the Government will get 
around to releasing the complete re- 
sults on the 1950 Census of Housing, 
| showing owner-occupied and rented 
| units by counties, but as this Survey 
| goes to press only state figures are 
|available for 1950. Figures from the 
| 1940 Census can, however, be used 
'with modification. 

From the 1950 state figures released 
under the title, “Preliminary Reports 
|on the Census of Housing, by States,” 
ithe degree of change can be devel- 
oped from the similar 1940 figures 
and applied against the county fig- 
ures from the 1940 Census. If, for 
example, the 1950 preliminary figures 
show that there’s been a gain of 2.5% 
in the number of owner-occupied 


homes in New Jersey, then the ma. 
ufacturer could multiply the gy 
county percentages on Owner-occupie) 
homes in that state by 102.5 and ge 
a figure which would be reliable g. 
cept in occasional instances, Thes: i 
figures are then related to Effectiy. 
Buying Income data from the Surgy, 


11. Measuring the 
Changes in Markets 


The current Survey may be used 
its Own or in comparison with pr 
vious issues. At Young and Rubicay, & 
for example, officers are interested ); § 
the measure of change, and find th 
continuing Surveys a valuable mes § 
uring rod. An area may continue reli. & 
tively large, but is not keeping » & 
with its former rate of growth «ff 
with other areas; another may } 
bounding ahead. Knowledge of suc 
factors makes possible a more inteli 
gent application of sales and adver 
tising pressures. 

At United States Rubber “the Sw 
vey is used to set sales quotas and 4 
a guide to finding changing markets 
The Survey indicates where to lod 
for the greatest increases in sales an 
buying power. The columns on Effe: 
tive Buying Income and Quality ¢i 
Market Index are both used for the 
purpose. The “Buying Power Quoti 
column is used in the setting of quo 
tas for distributors.” 


12. General Alignment 
of Sales and Advertising 


Executives of Earle Ludgin & Com 
pany, Chicago advertising agenc. 
say: “When you have a budget, an’ 
have to get results under the budget: 
limit, you learn how to spend thi 
money you have. The Survey help F 
you to pick your market. You can 83) 
‘these are good markets.’ You lear t 
say, ‘we can get in here’ or ‘we'll hav: 
to bypass this area.’ The compat) 
sales manager must sit down with the 
agency account man and figure it ou! 
together. Through the Survey you ca! 
spot where sales could be good. An 
that’s something you'd better fn 
out.” 

Through working out accurate Pp 
tentials and relating them to actu 
sales, the company and the agent 
can figure out: 

1. Spots where the company is ge 
ting its fair share or more of the 
market. 

. Spots where the company 1s get: 
ting less than its proportionaté 
share. 

With a knowledge of sales vs. 4 
tentials the company then can app! 
extra pressures intelligently, such 
expanding the newspaper advertising 
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When... Holiday goes... intoa home... 
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the things... that occur... are frequently... 


amazing! 


Even the coldest prospects S become hot when they're in the Holiday mood. But hot 
Prospects ye — like Holiday's more than 800,000 receptive, top-income families — 
become even hotter LEE wher Holiday puts them in the pleasure mood, the Holiday buy- 
ing mood. No wonder advertisers are getting big results Jp, from Holiday magazine! 


HOLIDAY — means pleasure and pleasure means business! 


Thomas Register 
Advertisers used 


37,281 


Product 
advertisements 
in the 1952 Edition! 


These important advertisers 
stand as vital proof that 
T. R. produces Substantial 
Results . . . Thomas Register 
is the foundation of indus- 


trial advertising programs. 


The Only Paid Circulation 
in the field— 
ABC 96% Paid 


THOMAS 
REGISTER 


461 EIGHTH AVENUE — NEW YORK 1, N. Y. 
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in weak areas, or using radio stations 
for spot programs. 

The Survey is used often in com- 
bination with other data. One agency 
reports using data for a carpet com- 
pany as furnished by the Carpet In- 
stitute plus potentials derived from 
the Survey, and a consequent sweep- 
ing realignment of media allocations 
in various territories. 

Another agency man reports that 
their recommendations on local media 
have been greatly simplified through 
the Survey. They appraise the specific 
markets in which a client is interested. 
Alongside each city name they put the 
“Buying Power Quota” for the Met- 
ropolitan Area (usually by complete 
counties). They total the percentages 
up and make the total represent 100. 
Then the percentages are re-computed 
and if on that basis a city area is 
down for 5% of the total potential, it 
receives 5% of the advertising dollar. 


13. Picking “Live’’ Counties 


In selling TV sets, the Stewart 


‘Warner organization finds the market 


spotty—as to good markets where 
there are good stations with good pro- 
grams. They pick counties which are 
seemingly “live” in that they fall into 
the framework mentioned above. To 
these counties they apply a 3-month 
moving average (sales for the last 3 
months, dropping the fourth month 
past as new figures become avail- 
able). These sales are then compared 
with all-industry sales and with po- 
tentials as revealed by the Survey 
and: 


1. A decision is reached on how 
much advertising to do in the 
area. 

2. The total is then broken down 
between newspaper and_ radio 
advertising. 

3. Point-of-sale items are allocated 


on the same basis. 

If distributors want more support 
than is indicated as proper by this 
method of figuring they have to pay 
for it themselves. 


14. Selecting Test Markets 


| A Chicago agency executive (Sher- 
man & Marquette, Inc.) says, “No 
other source is anywhere near as help- 
ful for selecting test markets.” Typ- 
ical cases: they selected the Hartford, 
Conn., area for a coupon campaign, 
sending a mailing to every rural box- 
‘holder, after mapping out the cam- 
/paign. ... For a new line of canned 


} |meats, investigators were employed, 


the number based upon Survey data, 
to question users how they liked the 


~ | product. . . . The Survey helps them 


to develop, control and test markets 


in comparing old and new products 

The New York agency, Lennen % 
Mitchell, used a heavy spot radiy 
campaign in two cities and compared 
results with sales in two other citie; 
selected from the Survey as being 
similar in size and character. : 

In another New York agency the 
SM researcher reports, “in test city 
campaigns they start with 20 cities 
selected from the Survey.” In another 
agency, he reports, “the Survey is 
often used to set up test cities, since 
no test campaign should be planned 
without knowing the relative level; 
of buying power.” 

In the January 15, 1952, issue of 
SALES MANAGEMENT the article, “How 
to Check Sales Results by the Paired. 
City Method,” suggestions were of. 
fered on how to match cities agains 
each other for testing and quota-set. 
ting. Many examples are given of 
“Tonis” in income, total sales or five 
categories of retail sales. One city or 
group of cities, for example, could be 
used to test a new sales or advertising 
plan—while others of similar potentials 
could be used as control cities which 
would not get the new plan. 


15. Handling Franchised 
Dealers or Producers 


Where companies operate through 
franchises, as in the case of the soft 
drink industry, the franchise holders 
are often asked to contribute part of 
the advertising expenditures. This 
may be done on a case or unit basis 
based on actual production and sales 
—or it can be tied in with potentials 
One advertising agency writes, “We 
are faced with the task of allocating 
advertising expenditures of national 
and local campaigns to company: 
owned, and also to franchised, bot 
tling plants. This just couldn't be done 
on a fair basis with sales and media 
data alone. The Survey gives us & 
actly the additional data that ae 
needed to make each plant pay it 
fair proportionate share.” 


16. Setting Territory Potentials 


Over-all goals are a_ requisite in 
any well-managed sales _ operatiot, 
and the big goals there must b 
broken down into smaller ones. Per 
haps the most frequent use made . 
the Survey is to arrive at detailed 
territory potentials so that distributors 
and salesmen have decent equality 
opportunity and so that their results 
can be checked against what thes 
should be able to produce. 4 

The potential may be simple or " 
may be complex. It can be a Pf 
centage of population alone, of ret 
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Your Ad 


when you put it ih the Moviec 


When you use Spot Movie Ads (Film Com- 
mercials) in theatres, you get the benefit of 
SIGHT, SOUND, ACTION and COLOR to 
put across your sales story with maximum 
effect. In no other advertising medium can 
you buy so much selling power for so little. 


Moreover, with Spot Movie Ads you can get 
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completely selective theatre-by-theatre cover- 
age in virtually any city or town over 1,000 
population, including most TV areas. Spot 
Movie Ads offer a weekly audience equal to 
one-fourth the national population covering 
many important areas which TV does not 
reach at all! For more information, clip and 
mail the coupon now. 
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MOVIE ADVERTISING BUREAU 


1 
P J P.O. Box 1223, G.P.0. New York 1, N. Y. 
a ISIN ured: Please send me more information about 


Spot Movie Ads in Theatres. 
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You spend money to BRAND an idea, a use, a package, a value 
a difference, a reason why—on large numbers of people. 


You seek a preference that grows more difficult to get. 


There has been a decided increase in the number of brands and 
a growing similarity in merchandise, its price, construction, etc. 


There has been a decided increase in the volume of advertising sights, 
sounds, words and pictures with which people are confronted. 


ANY BRANDING ADVANTAGE YOU CAN GAIN MERITS EXECUTIVE ACTION! 


Your sales staff will get better results when they get UNINTERRUPTED 
attention from the buyer and your advertisement will register more sharply 
when it isn’t hemmed in by jostling competitors in congested media. 


In "P. R.”” your Advertising Copy will Brand Better, since Your message 
will not be Interrupted by heavy advertising competition. 


The Editorial Make-up of this HEADLINER SHOW 
LIMITS the number of PAGES OF ADVERTISING. 


No two same product pages can run in the same weeks issue of "’P. R.” 


You Buy VISIBILITY —in "’P. R."" you get it. 


“HOT IRON!” is the cry “P.R.” delivers it. 


Sa BOSTON * NEW YORK * BALTIMORE 
* * . PITTSBURGH ° DETROIT * MILWAUKEE 
Pictorial evieW CHICAGO * SEATTLE * LOS ANGELES 
DISTRIBUTED WITH THE SUNDAY ISSUES SAN FRANCISCO | 
OF HEARST NEWSPAPERS IN 


ie Y Buy one city — some or all 
j je | Ze THESE TEN MARKETS the choice is yours 


REPRESENTED NATIONALLY BY HEARST ADVERTISING SERVICE 


country practitioners 
or city specialists 


THE MEDICAL JOURNALS 


REPORT the 


Tell your sales story to physicians 
in the eagerly-read, every-member 


STATE MEDICAL JOURNALS 


34 State Medical Journals cover- 
ing 39 states. One contract, one 
invoice for all. Cut the campaign 
to suit your cloth Use our 


Space Budgets READY NOW! 


ALABAMA, Journal of 

Med. Assn. of 
ARIZONA Medicine 
ARKANSAS, Med. So- 

ciety, Journal of 
CONNECTICUT State Med. Journal 
DELAWARE Med. Journal 
DISTRICT OF COLUMBIA, Med. Annals of 
FLORIDA, Med. Assn. Journal of 
GEORGIA, Journal of Med. Assn. of 
HAWAII! Med. Journal 
INDIANA, State Med. Assn. Journal of 
IOWA, State Med. Journal of 
KANSAS, Med. Sec. Journal of 
KENTUCKY Med. Journal 
MAINE Med. Assn., Journal of 
MARYLAND Med. Journal 
MICHIGAN State Med. Soc. Journal of 
MINNESOTA Medicine 
MISSOURI STATE Med. Assn., Journal of 
NEBRASKA State Med. Journal 
NEW ENGLAND Journal of Med. 

(Mass., Newilamp.) 

NEW JERSEY, Journal of Med. Soc. of 
NEW ORLEANS Med. and Surgical Journal 
NORTH CAROLINA Med. Journal 

OHIO State Med. Journal 

OKLAHOMA State Med. Assn., Journal of 
PENNSYLVANIA Med. Journal 

ROCKY MOUNTAIN Med. Jour. 

Utah, Wyo., New Mex., Mont.) 
SOUTH CAROLINA Med. Assn. Journal of 
SOUTH DAKOTA Journal of Med. 
TENNESSEE State Med. Assn., Journal of 
TEXAS STATE Journal of Med. 

VIRGINIA Med. Monthly 
WEST VIRGINIA Med. Journal 
WISCONSIN Med. Journal 


sales, of a type of store operation, of 
income—or combinations of the above. 
Many find that the weighted “Buying 
Power Quota” has the proper balance. 
Others modify it by adjusting the 
weights. 

No potential figure can be used 
with maximum effectiveness unless it 
is accepted as valid by those to whom 
it is applied. There will be some dis- 
tributors and some salesmen who will 
rebel against any potential, but read- 
ers say that such is the acceptance 
and fame of the Survey that seldom 
is it necessary to say more than: This 
is the percentage as shown by SALES 
MANAGEMENT'S Survey of Buying 
Power.” An American Home Products 
executive says: “By using SALES MAN- 
AGEMENT estimates we are quoting an 
authority; the man knows he is view- 
ing unbiased information, not just 
data we have dreamed up to give him 
a shot in the arm.” 

Justifiable gripes on the part of 
salesmen can be avoided to a large 
extent if reasonable potential figures 
are developed for all segments (the 
majority do it on a county basis) in 
the area covered by the company, and 
if each salesman is then given an ap- 
proximately equal share of the whole. 
Inequality of opportunity is a com- 
plaint voiced frequently by salesmen, 
and it is one complaint which can 
be eliminated by honest, careful ter- 
ritory delineation. 


17. Coordination with 
Media Figures 


In the Chicago branch of a large 
New York agency an executive says, 
“We use the Survey not only for mar- 
kets, but for comparing one media 
with another. We use it to ascertain 
the weakness of one medium in a 
certain area and then try to offset this 
weakness by buying complementary 
media. For example, one magazine 
may be weak in an area, another 
strong. We use ABC circulation fig- 
ures to correlate with the market data 
in the Survey. We likewise correlate 
with the best available radio and TV 
figures.” 

Currently, a group of ten Chicago 
agencies is developing a cooperative 
venture involving a comprehensive 
breakdown of major magazines, sup- 
plements and comics. Data used from 
this Survey issue—will include esti- 
mates of population, households, total 
retail sales, food sales and drug sales 
—and will be correlated with other 
data obtained through the Bureau of 
Advertising of the American News- 
paper Publishers Assn. “The Metro- 
politan Areas and other geographic 
entities into which we wish to break 
down publications will—by unanimous 


agreement—include the 162 \e, 
politan Areas as published in \), 
1951 issue and will be extende. 
include any ‘potential’ areas yoy » 
lish in 1952.” ~ ae 


18. The 200 Best 


A large New York agency in chy 
ing magazines starts out with the $y, 
vey table on the 200 cities and 
counties leading in Effective By 
Income. Then magazine circulatiy, 
are broken down to indicate the »: 
centage of families reached in gijp 
leading markets, and the ones hayiy 
the greatest coverage of these ; 
markets are recommended to cliey 

A Philadelphia hardware many; 
turer uses the same set of tables {: 
quickly spotting the sales center ; 
cording to importance _ nation 
while another manufacturer, most 
terested in small-city and rural my 
kets, maps his total national potent 
by subtracting the totals for the “ 
Leading” from the U.S.A. totals, 


19. Quality of Market Index 
One of the largest distillers repr 


that his problems on one brand 
quite different from the others. | 


The National Players Magazine 
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first in television 
means 


first in advertising 


NBC-TV 


leader in: 


exceeds Network B by 39% in gross 
network time sales. (PIB, Jan.-Dec. 1951) 


tame sales 


reaches an average of 23% more markets 


coverage 


per nighttime program than Network B. 


averages six out of the top ten shows 


programs 


each week. 


reaches 14% more homes than Network B 


audience 


for the average nighttime program. 


Source: American Research Bureau 
October 1951 — March 1952 


NBC television 


a service of Radio Corporation of America 


No. 1 Medium For Your Sales Success 


his low-priced brands, “Buying Power 
Quota” is most valuable, but on his 
first-line brand, the Quality of Market 
Index (last column in the tables) is 
his key to most responsive markets. 


20. Marketing A New Product 


When a company puts out a new 
product for which it has no compara- 
tive data in its files, nor is there as- 
sociation or Census data, the Survey 
can be used as the sole basis for esti- 
mating potential sales, but it will have 
to be done on a trial-and-error basis 
until experience indicates the factor 


SNGOLFDOM 


The Business Journal of Golf 


The National Players Magazine 


SRDS: 
pags 


or combination (such as families, to- 
tal sales, sales of a store-type, or in- 
come) with the highest correlation. 


21. Setting Sales Quotas 


If territories are properly aligned— 
with relatively equal opportunity, and 
due regard given to physical factors 
(the work load) such as density, roads 
and other physical factors—the setting 
ot reasonable quotas is a simple mat- 
ter, calling only for the breakdown of 
the company’s over-all quotas into the 
relatively equal parts as outlined by 
the territorial divisions. 

Suppose the company covers the 
country with 50 salesmen. Counties 
are so assembled, according to poten- 
tials developed from the Survey, that 
each territory should account for 2% 
of the volume. Then, if the over-all 
quota is 1,000,000 units, each sales- 
man is held responsible for 20,000 
units. 

Anticipate the problem of expand- 


ing or contracting the number of sales- : 


men by splitting the area into many 
equal parts. If you have 50 salesmen, 
for example, you might well have 100 
equal territories with each man han- 
dling two. If subsequently you double 
your sales force, each man would have 
one. 


22. Routing the Sales Force 


Sales costs can be lowered and ef- 
ficiency increased, if wasteful or use- 
less travel is eliminated. One sales 
manager reports that in an Iowa ter- 
ritory he discovered by plotting Sur- 
vey potentials against reported travel 
time that his salesman was spending 
15% of his time in cities that pro- 
duced 75% of his business, and 85% 
of his time in the “thin” and “dead” 
areas which were good for only 25% 
of his volume. 


23. Determining 
Weighted Sales Potential 


The “Buying Power Quota” is a 
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Eliminates Point-of- 
Purchase waste 


Available through any 
printer or lithographer 


PVE NEVER TasTEeD 


KLEEN-STIK PRODUCTS, Inc. 
225 N. MICHIGAN AVE. 


@ CHICAGO 1, ILL. 


Write today for your KLEEN-STIK IDEA KIT FREE! 


weighted figure (5 points E.B.I., 3 
points retail sales, 2 points popula. 
tion) which has been found satisfac. 
tory by the majority of manufacty. 
ers who supply articles which might 
be labeled “comfort” or “luxun’ 
items. To those who make low-priced 
mass-consumption articles, the factors 
of total population and retail sale 
volume in specific store categories 
take on added importance. A large 
food company, for example, assigns 4 
points to population, 4 points to food 
store sales, and only 2 points to Ef. 
fective Buying Income. The U.S.A. 
percentages which are not shown in 
the Survey (store categories) may be 
computed by the subscriber or are 
available from Market Statistics, Inc, 
432 Fourth Avenue, New York City 
16, N. Y. . 


24. Allocating Media 
Against Potentials 


An executive of C. J. La Roche 
Company told SM, “Without the Sur. 
vey I would not be able to do a com- 
petent and adequate job of medi: 
recommendation. I am using it right 
now, for example, to get sales poten. 
tials of certain states. I will the 
choose the 100 best cities in those 
states and determine whether or not 
the media allocation is proportionate 
to sales potential in each of the cities.’ 

At Foote, Cone and Belding off- 
cials took from the Survey the cou- 
ties most important in drug sales 
Then, using other data, they chos 
from these counties those showing the 
greatest frequency of the common 
cold. Advertising was then planned to 
give greatest concentration in those 
areas where greatest overall potential 
was combined with the special in 
terests of that particular client. 


25. Applying Pressure 
Where Most Needed 


Colgate-Palmolive-Peet is a_ larg 
user of so-called “national” media até 


has only a modicum of control ove F 


the territorial distribution of such & 
penditures. They use local media t 
buttress the “national” campaigns. Fe 
each of their products potential map 


ures, supplemented with certain f 
tors of their own. The potential } 
compared with actual sales, and loe 
appropriations are predicated large! 
on the comparisons. 


mass markets by splitting its product 


the “general manager of his own bus: 
ness.” These group managers # 
charged with keeping their own p™ 
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) cts moving—even in competition with - 
| the other Heinz group. Each works on | 
| , sales potential arrived at through a | 
combination of Survey figures plus 


past experience of the company. 
Sometimes a company prepares 


| these comparisons; in some the com- 


pany turns area sales figures over to 
their advertising agencies for com- 


parison with SM’s Survey potentials, 


and special advertising is appropri- 


» ated to fill in the gaps. 


The full effect of magazine and net- 
work radio and TV cannot be realized 
unless the company does a bang-up 
job of merchandising its campaign to 


| its own salesmen, wholesalers and 


dealers. To do this the “national” 
must be made “local”; through break- 
ing grand-total figures down to states, 
counties, cities. A distributor may be 
yelling for more help. The company 
or its agency uses the Survey to get 


| data on population, families, sales or 


income for the distributor’s territory, 
then takes the circulation in the area 
of magazines used (or the local radio 
outlets of the network program) and 
sets these down against the distribu- 
tor’s market. 


26. Breakdowns by 
Metropolitan Areas 


A Chicago agency head says, “We 
use §.B.P. on every account, not only 
for market selection but also for media 
buying purposes. We break down the 
media by Metropolitan County Areas. 
... Survey data serves as a bridge to 
connect three islands: (a) media, (b) 
the sales department, (c) the adver- 
tising department. All are wound up 


> in the same ball of wax. . . . We have 


to buy media at a price that involves 
population and families. We must 
know the market is there, if the peo- 
ple are there at the price, and if the 
sales department is willing to take it 
at the price.” 


27, Deciding on New Branches 


The Miles Shoe Company reports 


Dthat the Survey is used both by the 


(0 Be Sales Department and the Real Es- 


} ‘ate Department to determine whether 
} not a town warrants a Miles store. 
The United States Rubber Com- 
sPany uses the Survey often in the 


planning of locations for new plants | 


»% distribution branches, in addition | 


@ tc : Serer 2 
i'0 choosing distributors according to 


BE logical pattern, 


8. Best Type of Media? 


Bax the C. J. La Roche Company a 
at wished to determine which type 


‘" media would be best for him. 
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What’s good 


safe advertising ? 


If you judge by results (which isn’t a bad standard) Mosler 
Safe Company gets a blue ribbon on three counts: 


WE ~GOOD IDEA 
WME GOOD PRESENTATION 
WE GOOD MEDIA SELECTION 


In reporting the Mosler campaign, TIDE Magazine said: “With 1951 
sales running at least 25% over 1950, the company is understandably 
optimistic.” 


BUT WHAT ABOUT 1952? Ad Manager Langdon R. Littlehale 
reports: 
“As far as actual sales are concerned for January, Febru- 
ary and March of this year, The Wall Street Journal is way 
out in front — ahead of all newspapers we are using over 
the country, including the metropolitan dailies.” 


Whether for safes or any other product or service which businessmen 
can use, you'll be safe in counting on the attentive readership of The 
Wall Street Journal’s 48-state, alert, buy-minded and buy-able audi- 
ence. Here is the circulation which increasing numbers of advertisers 
and agencies label the best business prospects in the country.* 


* Data on request; send for it today! 


THE WALL STREET JOURNAL 


Published at: 
NEW YORK CHICAGO DALLAS SAN FRANCISCO 
44 Broad St. 12 E. Grand Ave. 911 Young St. 415 Bush St. 


| 


Vy 
(FULTON 


jm a MURRAY 


... Local Newspapers Give You 


KENTUCKY 


4. Enthusiastic dealer support. 


| A UNION City 

a & PARIS 
HARRISON gi vreviig af SDYERSBURG 
a " 

BATESVILLE ¢ TENNESSEE 

A MEMPHIS 
CORINTH & & FLORENCE 
a @ DECATUR 
ARKANSAS TUPELO, : SHEFFIELD. 


4 CLARKSDALE @ 


| TUSCUMBIA 
ne outside publication has the reader loyalty and complete home coverage to be secured through local newspapers, 


5 WEST POINT & ALABAMA 
| @GREENWOOD« COLUMBUS 
|Ja@ GREENVILLE 


MISSISSIPPI 


“They wanted to know whether sales 
of their line—a quality product—were 
concentrated in large cities or dis- 
tributed proportionately and not con- 
centrated. We found in the store-type 
data that sales were proportionate to 
city size, not concentrated. This in- 
formation led to the decision to use 
magazines.” 


29. Cooperative Advertising 


Potentials arrived at by applying 
Survey data are used by many com- 
panies to determine the amount of 
cooperative advertising for dealers. 


30. Food Business Quotas 


Many companies develop their own 
potentials from Survey data instead 
of using the “Buying Power Quota” 
column. At Kraft Foods Company, 
for example, a department head re- 
ports, “We use SM’s figures, weighted 
Food Store Sales 5 points, Effective 
Buying Income 3 Points, Population 
2 points.” 

Media decisions for Reid and Mur- 
dock are based upon detailed maps 
which show counties in green where 
food sales are above average in dol- 


WALLACE WITMER CQ, 


* 


MEMPHIS @¢ 


lars, blue 65% to 99% of average, red 
and brown, far below average. In top 
counties, families spend upwards of 
$1000 annually for food, in poor ones 
less than $300. 


31. To Land New Agency 
Accounts and Hold Old Ones 


Many advertising agency officers 
told SM researchers that Survey data 
was used in all presentations designed 
to get new agency accounts. “Dem- 
onstrates that we are sound in our ap- 
proach to markets and media,” one 
man said. Another reported landing 
a big drug account with the aid of a 
presentation which broke the U.S.A. 
market down into the leading and 
most responsive drug purchasing 
areas, and a careful selection of media 
concentrated in those areas. 

A New York agency writes, “When 
we make a ‘pitch’ on a_ prospective 
account, an important element in our 
solicitation is an analysis of potential 
markets. We find our prospects are 
always favorably impressed with the 
detailed, up-to-date, logical tabula- 
tions we are able to make using your 
Survey data.” 

Just as the 1952 issue is about to 


1. Selective coverage of your key city markets. 
2. Selling pressure where you want it. 


3. Better identification with your local outlets, 


5. Advertising that pays off right away! 


NEW YORK ¢ CHICAGO @¢ BOSTON 


go to press, another agency head r 
ports that use of Survey data enable! 
them to hold an account against th 
onslaught of larger agencies. Sur 
data showed a growth factor for tle 
client far above national figures. 


32. Checking Against 
Media-Supplied Figures 


A Kenyon & Eckhardt executiv 
says that “media figures are almot 
always checked against the Survey, 
while another agency executive wil 
25 years of media-buying experient 
reports, “One of the greatest aids | 
intelligent space buying develope 
during my time is the Survey of Buy 
ing Power. Today nearly all of th 
important newspapers and magazin 
use Survey data in their presentation 
and so we have two solid standardize 
sources quoted in the data supplie 
by media, those being the Audit 
reau of Circulation and the Survey 


33. Life Insurance 


An official of The New York Li 
Insurance Company writes, “To 
termine a goal, we have taken t 
territory of each branch office, broke 


—— 


800,000 


4 Separate Editions 


GUARANTEED CIRCULATION 


Win Western Homemakers with WESTERN FAMILY! 


Distributed by over 4,400 Supermarkets 
that are members of Pacific Mercantile Co. 


and its 11 affiliated 


Associated Grocers 
Phoenix, Arizona 
Spartan Grocers, Inc. 

Los Angeles, California 
Certified Grocers of Hawaii, Ltd. 

Honolulu, T.H. 


San 


San 


ADVERTISING OFFICES: Los Angeles e San Francisco e« New York e Chicage 


Certified Grocers of Calif., Ltd. 
Los Angeles, California 
United Grocers, Ltd. 


San Francisco Grocery Co. 


Dependable Wholesale Co. 


associations: 


Associated Grocers Co-Op 
Seattle, Washington 
United Grocers, !n¢. 

Portland, Oregon 
U.R.M. Stores 
Spokane, Washington 


Associated Food nerd 
Salt Lake City, Ute 


Francisco, California 


Francisco, California 


Boise, Idaho 
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down by counties, have shown our 
company’s actual paid business in 
each county and what we believe 
would be the potential share on the 
basis of our share of the national busi- 
ness of the billion-dollar ordinary life 
companies after applying your county 
buying power factor.” 

At the Equitable Life Assurance 
Society the Survey is used in the al- 
location of territory to two or more 
agencies within a state. “Further, 
when field offices have been shifted, 
Survey figures are compared with 
actual sales figures to judge the re- 
sults of the shift. Survey data also is 
used extensively to locate new unit 
offices.” 

Other frequent Survey uses in the 
insurance field include studies of in- 
come and growth factors to determine 
the worthwhileness of proposed build- 
ing ventures or the issuance or pur- 
chase of mortgages. 


34, Raising Community Funds 


A great many SALES MANAGEMENT 
readers, as good citizens, serve on 
fund-raising committees. An execu- 
tive of International Business Ma- 
chines Corporation, for example, 
writes that he used per family Effec- 
tive Buying Income Survey figures 
for his own community, as compared 
with other communities in the imme- 
diate area, to justify a greatly ex- 
panded quota. 


35. Sales of the 
World’s Largest Business 


For more than ten years the United 
States Treasury Department has set 
its bond selling potentials from the 
Survey column “Buying Power Quota” 
(formerly “% of U.S.A. Potential”), 
and in certain typical drives were 
within % of 1% of the potentials in 
4) out of 48 states. These repeated 
Success stories by the “world’s largest 
dusiness” are an acid test of the ac- 
curacy and practicality of Survey’s. 

In 1951, the Economic Stabiliza- 


lion Agency used similar Survey fig- 
ures in its task of setting up a field or- 
ganization. The problem here—similar 
‘0 that faced by many private or- 
sanizations—was to set up territory 
oices to serve areas of relatively sim- 
llr size in volume of business. 


~ Typical Cases 
ased Upon Use of IBM Cards 


The transfer of Survey and govern- 
ment data to IBM cards has made 
— many special uses and ad- 
pi, ments that have not previously 

possible. The following exam- 
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Let the “Rep” help you 


NEW YO 


T Branham Offices 


in key advertising 


centers | 


| perro ot 
ne ee icaco Mt 


SAN FRANCISCO ST. LOUIS, : > 
a oe CHARLOTTE , 


MEMPHIS 


- LOS ANGELES : co 
mor - ATLANTA. 


DALLAS 


National advertising campaigns originate in certain 
wisely-defined and strategic points right across the map. It is 
significant that The Branham Company has offices at every one 
of these creative centers with service and personnel geared to 


both the immediate sector and the national picture. 


Branham-men are seasoned advertising counselors. Market and 
media-wise they are in constant daily contact with all factors that develop 
national advertising policy and campaigns. Branham is a sales 


organization representing leading media and serving agencies 


and national advertisers. Branham-men also work closely 


with field representatives, distributors, dealers, etc. 


We welcome the opportunity to serve you. 


v . 
BRANHAM 
NY 


National 
Adverdising 


Representatives 
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ples illustrate only a few of the effec- 
tive uses that enterprising marketing 
executives have developed in the past 
three years, since the IBM cards have 
become generally available. 

Interested parties can buy “decks” 
of these punched cards or can arrange 
to have them run off, with or without 
special analysis. 

For detailed information on what 
is available on IBM cards, write to: 
Dr. Jay M. Gould, Managing Director, 
Market Statistics, Inc., 432 Fourth 
Avenue, New York 16, N. Y. 

A general picture of what is avail- 
able through the IBM cards: 


Move 
Branch 


Personnel 
this prompt 


4 


a. 


wil 


AMERICA’S LEADING LONG - DISTANCE MOVING ORGANIZATION 
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When the company pays the moving bill, 


‘cal aoe ; 
North, Amer zs 


(1) The entire contents of this 
1952 Survey 
(2) The Surveys of 1949, 1950 


and 1951. 
(3) Census of Business, 1948. 
(4) Census of Population and 


Housing, 1950. 
(5) Industrial Data from Census 
of Manufacture, 1947. 

Some of the information is taken 
directly from these sources, while 
other data are the result of special 
tabulations. Practically all of the ma- 
terial is available in printed form 
through past Surveys or government 
data, and marketing directors have 


make sure the move wins your employee’s 
good will! Assure prompt, courteous, de- 
pendable handling of his prized furnish- 
ings by calling the North American Agent! 
Federally chartered in all 48 states and 
Canada... More agents in more cities. 
North American expertly moves conven- 
tion displays, office furniture or plant 
equipment, too. Plan moves with a ‘‘Sur- 
vey Service’’ Estimate. No obligation. 


Call Your Local North American Agent! 


Consult your classified phone book 


we 
‘ a en ) Dept. SM-5, Ft. Wayne, Indiana 


the choice of developing what they 


P distri 


want through hand copying and taby. we 
lation or using IBM cards. I ail s 
A. Modifications in eo 
« ; » analy 
Buying Power Quota’: capi 
Some manufacturers find that the — direct 
SM standard formula of 5 points for & “ity; | 
Effective Buying Income, 3 for retail F 2 fe 
sales and 2 for population is not as of be 
good for their special needs as a for. highes 
mula tied in more directly to their — “P!@ 
distribution problems. For example, — '¢¢? 
a manufacturer of washing machines highes 
and other appliances had the IBM nishiny 
cards run through to substitute fam. — “5 ' 
ilies for population, sales of furniture. 000 a 
household-radio stores for total retail — “4?! 
sales, and a greater emphasis on in. § 20PUa 
come. His formula is 6 points for % — ¥:000: 
of U.S.A. Effective Buying Income, sale of 
2 points for % of sales of furniture popula 
household-radio stores and 2 points 100,006 
for % of U.S.A. families. . . . A large 
food manufacturer had a similar rup. D. L 
through made of the punched cards Mi 
but gave 4 points for % of USA F,” a 
population, 4 points for % of U.S.A v0 i 
food sales, and 2 points for % of “i = 
U.S.A. Effective Buying Income. = 
resident 
B. “Urbanized” Sales: mee 6 
hat the 
Consumer demand for a wide vw — ‘tving 
riety of goods and services, of which f «eas. T 
insurance sales is only one example, —%f many 
seems related to the degree of u- f the inco 
banization of an area, as well as to B the degr 
other factors such as Effective Buying fF '¢. the 
Income. Thus, as between two cou F's boost 
ties of equal population and income, B ther are 
the one that is more “urbanized” wil J conc 
reflect greater proportionate expend: Fd by d 
tures on consumer services in generd, § ‘tage 
such as rent, recreation, person! § Which ha 
services, insurance, and on such goods § ‘in marl 
as fashion apparel lines and jewelry. Bs of g 
This fact suggests the desirability ¢ BS, pote 
calculating an “urbanization factor B™ust be ; 
(called R), consisting of the ratio « F*stee of 
the population of all cities in a count) 
to the county population. Then, the E. Gro 
potential percentage for each cout) in 
for an “urbanized” commodity « ' 
service may be obtained from a fo F Many t 
mula such as: ptested ; 
% of U.S.A. income x (1 + .20K pi each « 
which assumes that completely urbat hie diy 
areas will receive 20% more sd ¥ ~ou d 
than the corresponding equivalet! q ne 
rural area. This formula can be pt ting we 
tested (as should all such correlatio! ™ €s for 
formulae) to establish the most su a the p 
; Curate 
able adjustment factors. the’ Cone: 
le Censy 
C. Ranking of Cities [* whole, 
by Size Groupings: care 
' es 
Many companies have found it ith past 
sirable to regroup cities into val Bitasiona) di 
classifications not found in the Su Bib levels. 
The IBM cards have facilitated & [item trend, 
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) distribution of city cards into size 
groupings for population, families, re- 
tail sales, etc. Certain interesting mar- 
ket characteristics emerge from such 
ynalysis. For instance, although per 
capita and per family income vary 
directly with the population size of 
city, the largest per capita food sales 
we found in cities with populations 
of between 2,500 and 50,000; the 
highest general merchandise sales per 
capita in cities with populations be- 
tween 230,000 and 1,000,000; the 
highest per capita sales of home fur- 
| nishings, radios and appliances in 
cities with populations between 100,- 
000 and 250,000; the highest per 
capita automotive sales in cities with 
populations between 25,000 and 
50,000; and the highest per capita 
sale of drugs are in the cities with 
populations between 100,000 and 


F 300,000. 

D. Degree of Retail Concentration: 
Many users of Survey data will note 
that frequently the retail sales of an 


area will exceed the net income. This 
does not, of course, mean that the 
residents of the area are living beyond 
their means. It does mean, however, 
that the retail outlets of the area are 
,. | serving many residents of contiguous 
; | areas. Thus the per-capita sales ratios 
l. fof many areas will reflect not only 
u- [the income level of the area but also 
to | the degree of retailing concentration, 
ng @ie., the extent to which retail sales 
m- boosted by sales to residents of 
ne, Bother areas. A county index of retail- 
vill |Z concentration has been construct- 
di Fed by dividing the retail sales per- 
ral, @ centage by the income percentage, 
nad @ Which has been found useful in cer- 
ods & ‘in marketing problems. Thus, in the 
ry. § se of goods sold directly to consum- 
, of , potentials based on sales data 
tor’ @ ust be adjusted for variations in the 
» of Ecegree of retailing concentration. 


the & E. Growth Trends 
unt} in Sales and Population: 


fo. | Many users of Survey data are in- 
‘ested in maintaining back series 
yp) |" each county and city in order to 
bat p0late divergent regional trends. One 
sales cifficulty in the use of past Surveys 
alest ° Buying Power for such a purpose 
pe ee that we do not publish past esti- 
ation tes for changes in level resulting 
sui trom the publication of new and more 
‘curate information available from 
the’Census Bureau. Thus, while on 
'¢ whole, valid indications of trend 
Movement will emerge from compari- 
" ~ of estimates in the 1952 Survey 
we a Surveys, there will be oc- 
urots H lyel eine due to revision 
= Ss. For those interested in long 
trends by counties, Market Sta- 

ENT 
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tistics, Inc., has developed sets of 
IBM cards containing comparable 
data on population and sales in 1939, 
1940 and 1951 for all counties. In- 
dices of change have been calculated 
and compared with the national 
change. 


F. Establishing Quotas 
for Geographic Areas: 


By far the most popular use of the 
IBM cards containing Survey mate- 
rial is, of course, in the establishment 
of sales quotas for counties. However, 
for companies having national distri- 
bution based on, say, 100 areas, the 


Sell the Farmer Who Can 


job of regrouping 3,072 counties into 
100 areas is often a tedious and ardu- 
ous, though routine, clerical task, par- 
ticularly when the quota is based on 
more than a single factor in the Sur- 
vey of Buying Power. With the use 
of IBM cards, however, this task can 
be performed within three days. 


G. Industrial Sales Data: 


County data for all counties—and 
not just the leading 200—are avail- 
able on IBM cards covering essential 
information from the 1947 Census of 
Manufactures, plus projections made 
by SALES MANAGEMENT for 1951. 


By counties, farms owning tractors are 


THE 


J 


THE ToP 47 
Farms (¢WVA 


identical with livestock farms, and in the 
“Top of the South’’, Southern Planter 
coverage is identical with both. Other 
indicators of farm buying power — 
individual ownership, electricity, cars 
atte and trucks — all are of a pattern with 


y Y wesourn Southern Planter readership. 


PLANTER 


Write us — in Richmond, Virginia — for 
the Facts! (In New York, 155 E. 44th; 


in Chicago, 333 N. Michigan). 
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earried 
the most! 


For years the Post has carried more advertis- 
ing than any other magazine. Here are the 


page figures for the first quarter of 1952: 


POST eoeee3ee ce * 982 pages 


LIFE .........-. 837 pages 
COLLIER’S ..... 348 pages 


LOOK......-.- 306 pages 


pos -gets to the 
heart of America 
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SM Data on Industrial Potentials 


Leading Industrial County Markets 


The statistics in this section represent a publishing “‘first’’. Industrial data of this kind and 


scope have never been published before. To estimate “Value Added” in 1951 for nineteen in- 
dustry groups, and for all leading counties, SALES MANAGEMENT had to develop reliable basic 
data for every county in the nation. 


In this Survey, SaLEs MANAGEMENT 
presents statistics on industrial mar- 
kets of a kind that have never before 
appeared in print. The fruit of a full 
year of experimentation, imagination, 
and a good dose of dogged determi- 
nation—our research staff has succeed- 
ed in developing for every county in 
the nation reliable data on the number 
of plants, employment and value add- 
ed in each of nineteen major indus- 
trial classifications, as follows: 

Census 
Code No. _ Industrial Classification 

20. Food and Kindred Products 

21. Tobacco Products 

22. Textile Mill Products 

23. Apparel and Related Products 

24. Lumber and Products (except 

Furniture ) 

25. Furniture and Fixtures 

26. Paper and Allied Products 

27. Printing and Publishing 

Industries 
28. Chemicals and Allied 
Products 

29. Petroleum and Coal Products 

30. Rubber Products 

31. Leather and Leather 

Products 
32. Stone, Clay, and Glass 
Products 

33. Primary Metals 

34. Fabricated Metal Products 

35. Machinery (except Electrical) 

36. Electrical Machinery 

37. Transportation Equipment 

38. Instruments and Related 

Products 


All major classifications are covered 
except Ordnance (restricted) and 
Miscellaneous. 


Census Bureau Fear of Disclosure 


Those familiar with industrial mar- 
keting data will know that such in- 
formation has never been released for 
all counties by the Census Bureau, 
chiefly because of the Census Bu- 
reau’s necessary adherence to the “dis- 
closure” rule. Being prohibited by 
law from publishing any statistics that 
disclose information reported by in- 
dividual companies, the Census has 
followed the practice of: 1) Showing 


54 


employment for a particular industry 
or locality only when three or more 
companies are involved. 2) Showing 
value data for any industry or local- 
ity only when three or more com- 
panies are involved, and provided 
also that one or two companies do 
not produce a very large proportion 
of the combined output. 

The insistence on having at least 
three companies involved was based 
on the fact that publication of a total 
for two firms would enable either firm 
to establish the statistics of the other 
firm by subtraction. 

Since manufacturing is highly cen- 
tralized, a single firm or pair of firms 
will frequently dominate the entire 
activity of a single county, and con- 
sequently require concealment in 
Census publications. 


How the Data Came Into Being 


In preparing the estimates of value- 
added in 1951 published here, it 
must be emphasized that no attempt 
was made to use unpublished Census 
materials. Our starting point was a 
tabulation of 1947 Census of Manu- 
factures data which showed for each 
county in the U.S.A. the number of 
plants in each of three different size- 
categories for twenty industrial classi- 
fications. For each of these 180,000 
“cells,” our research staff prepared es- 
timates of the average number of em- 
ployees, and of the average value- 
added per employee for each plant 
listed for that “cell” by the Census 
Bureau. These estimates were based 
on a series of studies for each indus- 
trial group of the variation in size of 
plant and value-added per employee, 
and the results checked against Cen- 
sus published data and against em- 
ployment and payroll data taken from 
Social Security tabulations, which in 
some aspects offer more detailed in- 
formation than the Census. 

After the 1947 base data were es- 
tablished, projections were first made 
to 1949 on the basis of Social Se- 
curity payroll tabulations; the Census 
Bureau’s Annual Survey of Manufac- 
tures taken in 1951 carried the data 


through 1950, and finally, the 195) 
projections were based on data 
employment trends in twenty indy. 
trial classes prepared by the Burey 
of Labor Statistics. A spot check ¢ 
new industrial installations since 194 
was also made to ensure inclusion ¢ 
new plants not covered either in thy 
1947 Census or covered by the 194 
Social Security tabulations. All th 
data developed at each stage of the 
inquiry have been transferred to IB\ 
cards and are consequently availabk 
for industrial marketing analyses. 

The most obvious and immediat: 
use that such data can be put toi 
the preparation of rankings of th 
leading counties for each industri 
category. Thus, we learn for the firs 
time how industrial concentration v: 
ries from industry to industry. W: 
learn, for instance, that the two hu: 
dred leading counties in food produc 
tion accounted for 77% of value addei 
in food manufacturing in 1951, where 
as in textiles and apparel, the 200 leat: 
ing counties accounted for over 85% 
of the total value added. These, ant 
similar statements for other industries: 
are facts never before established an 
made generally available. We leat 
that industrial concentration is lea 
in the lumber industry, where tle 
200 leading counties account for les 
than half of total value added. 0: 
the other hand over 95% of tote 
value added is accounted for by » 
counties in tobacco, 142 counties 
rubber, and 126 counties in instr 
ments and related products. 

Industrial suppliers can use the 
rankings and the data on which the 
are based to establish sales quotas” 
precisely the same manner that 
companion tables for population, s#é 
and income are used for consul 
marketing problems. 

One note of caution must be sou” 
ed. Consumer markets are far m 
stable than industrial markets. It 
not uncommon in some industries” 
employment and value added in # 
area dominated by a few plans ® 
fall as much as 50% or increast © 
200% within a single year. “om 
quently, the margin of error that a” 
of necessity be accorded our estimz# 
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DISTRIBUTOR SALES 
HIT NEW HIGH 


INDUSTRIAL DISTRIBUTION’s Sixth 
Annual Survey of Distributor Operations 
shows that industrial distributors set a 
new sales record in 1951. Returns indi- 
cate that distributors’ sales of industrial 
equipment, tools and supplies totaled 
$4,128,000,000 — an increase of 29% 
over 1950. 


New England and the Middle Atlantic 
region led in sales increases with 46% 
and 43% respectively. The smallest gain 
was made by the East South Central 
area, with 12%. One West Coast firm 
rolled up a gain of 197%. 


There was a 7% increase in distributor 
employees and a 6% increase in dutside 
salesmen. The Middle Atlantic region 
led in increased employees (12%), the 
West in increased salesmen (11%). 
Paralleling the growth in working forces 
was the improvement in their produc- 
tivity. Nationally, sales per employee 
jumped 18%, with New England scoring 
an increase of 41% in this department. 


Distributors billed an average of 13% 
more invoices in 1951, and invoice value 
was up 12%. New England led the way 
in increased number of invoices billed, 
with a 25% increase. The average size 
of the invoice was $49.50, with the 
West South Central distributors record- 
ing an average invoice of $61.73. 


Inventories held by industrial distributors 
are up 21%, with the West and West 
South Central regions showing the great- 
est increases. (29% and 35% respec- 
tively). The East South Central showed 
the smallest gain in inventory, with an 
8% increase. 


Although distributors in 1950 estimated 
that 1951 sales would run from 1 to 
20% ahead, the great majority achieved 
sales increases well above 20%. This 
years survey shows the same conserva- 
tive outlook — over 40% of the partici- 
pating distributors expect sales to remain 
about the same. 


Manufacturers of industrial equipment, 
tools and supplies have found the An- 
nual Survey of Distributor Operations 
(although prepared primarily for dis- 
tributors) useful to them in checking 
their own sales performances. For ex- 
ample, how did your sales showing na- 
tionally compare with the 29% gain made 
by distributors? How did your sales in 
the various regions compare with over- 
all distributor sales in those regions .. . 
did you show a 46% increase in New 
England? Distributors did. How do your 
distributors’ inventories compare with 
national and regional gains? Did your 
distributors add employees and salesmen 
uring 1951? Are you planning to con- 
tact and train these new people? 


Each year the Annual Survey proves that 
istributors are selling more industrial 
‘quipment, tools and supplies to in- 
ustry. To keep your position in this 
tapidly-expanding field, one of your most 
elective sales tools is an aggressive, 
carefully-planned advertising campaign 
in INDUSTRIAL DISTRIBUTION. This 
* tundamental to the success of your 
utor program. Other factors in- 
n* clearly-stated sales policy, an 
engi continuing program of distri- 
: t aids, and a comprehensive program 
rf Personal contact and training for 
tributor personnel. 
(Advertisement) 
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Quick, easy to read facts about marketing through distributors 


are good reminders for those active in the field and a real help 


to those who are trying to reach the national market. They cover 


such problems as fixed sales expense, lack of market coverage, 


prompt shipping service, warehousing facilities, limited sales 


force, and many others most important to you. A copy is avail- 


able for you... write today. 


@ 


The only magazine 


Industrial | == 


industrial distributors 


Distribution | =... 


A McGRAW-HILL PUBLICATION, 330 WEST 42nd STREET, NEW YORK @ 


55 


SM Data on Industrial Potentials 


USE THIS PUBLICATION 


to sell the 
industrial South and Southwest 


Tabulations covering 200 counties 
alone cannot begin to provide a pic- 
ture of what’s happening down South. 


According to the same Census on 
which SM tabulations are based, the 
South and Southwest gained an aver- 
age of 7 new plants every working day 
for the 10-year period. 


In addition, for every million dol- 
lars that went into new plants, 15 
million went into expansion of indus- 
tries already in the South. 


Industriahization of the region con- 
tinues at a rapid rate. For the seller 
of equipment and supplies, opportun- 
ity is at every hand. 


SOUTHERN POWER and INDUSTRY is 
edited expressly for this fast-growing 
iotiadetel market. It puts advertising 
in touch with millions of dollars of 
Southern and Southwestern buying 
power unreached by national indus- 
trial publications. Get all the facts. 
You will want to schedule extra space 
for SOUTHERN POWER and INDUSTRY. 


SOUTHERN POWER «: 
and INDUSTRY 


806 Peachtree St., N. E, 
Atlanta 5, Ga. 


W.R.C 


SMITH 


PUBLICATIONS 


af value-added is far greater than is 
the case for our regional estimates 
of population, sales, and income, 
where the range of fluctuation is much 
smaller. Because of this, we make no 
attempt to present our results in units 
of thousands of dollars, but use mil- 
lion dollar units, and do not show data 
for counties with less than a miltion 
dollars of value added in any single 
class. 

We cannot, of course, anticipate alt 
the various uses that will be made of 
this information, but we would wel- 
come the reaction of industrial mar- 


keting people. Those whom we have 
consulted have agreed that the rank- 
ings published below will fill the most 
important gap in the industrial mar- 
keting literature. Additional sugges- 
tions are now in order. 


Men Behind Industrial Survey 


As in the case of our consumer 
market data, the new industrial data 
have been developed by Market Sta- 
tistics, Inc., under the able direction 
of Dr. Jay M. Gould, with the par- 


ticular assistance of Leo Shohan and 
Zoe Baylies. Charles Kornheiser and 
Carl Johnson of the technical staff of 
Barnard, Inc., assisted in setting up 
the computing procedures, and Frank 
P. Minelli, Market Research Manager 
for Yale and Towne, also offered his 
generous cooperation and advice if 
the initial stages of the study. Those 
interested in the use of the IBM cards 
underlying the tables should write or 
phone Dr. Jay M. Gould, Managing 
Director of Market Statistics, Inc., 482 
Fourth Avenue, New York 16, New 
York, Mu 4-3559. 


A number of sales and advertising executives selling to industry have expressed interest in supplying 


their salesmen and distributors with copies of the exclusive 1951 estimates of “Value Added” for all? 


Reprints of this industrial section 


major industrial classifications and leading counties. 


Reprints of the Industrial Section (See pages 54-81) will be available after May 20 at $2.00 a copy. 


Readers’ Service Bureau, SALES MANAGEMENT, 386 Fourth Ave., New York 16, N. % 


Address: 


’ 
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SALES MANAGEME 


THE NATION’S MAJOR INDUSTRIES, 1951 OVER 1947 


Since the 1947 Census of Manufactures, industry as a whole increased its “Value Added by Manu- 


facture” by 41.7% — but one industry gained only 2.7%, despite higher prices, while another 
jumped 88.7%. 


Census 


31 


22 


20 


29 


21 


27 


25 


39 


26 


24 


35 


30 


32 


33 


Leather Products 
Textile Products 


Food Products 


Petroleum & 
Coal Products 


Tobacco Products 


Printing & Publishing 


Furniture Products 


Miscellaneous 
Paper Products 


Lumber Products 
Machinery 
(except Elec.) 


ALL INDUSTRY 


Rubber Products 


Fabricated 
Metal Products 


Electrical Products 


Chemical Products 


Stone, Clay, 
Glass Products 
Primary 

Metal Industries 
Instrument & 
Related Products 


Transportation Equipment 
wenn $11,073 


Products 


$11,112 


$2,500 


$818 


$5,496 


$1,781 


$2,853 


$3,926 


$3,517. 


$11,151 


$1,899 


$7,327 


$5,885 


$8,648 


$3,812 


$9,588 


$1,854 


This was the output of approximately 250,000 plants, not including government owned ordnance 


plants. 
PICTOGRAPH BY 


(a 


5-10-52 


Sources: 1947 Census of Manufactures 
and Research Department of SALES 
MANAGEMENT 


SM Data on Industrial Potentials 


Manufacture of Food and Kindred Products, Leading Counties 


Estimates f 


or 200 counties with 77% of 1951 “Value Added” 


Value | Value | Value | Valu 
| Number | Added Number | Added | Number | Added Number | Addeg 
COUNTY in 1951 COUNTY in 1951 COUNTY in 1951 COUNTY | in 1951 
and | of Plants and | of Plants | and | of Plants and of Plants | 
STATE STATE STATE | GD STATE | 
1947 | Est. (in 1947 | Est. (in | 1947 | Est. (in 1947 | Est (in 
| millions) | millions) | millions) | milliong 
Cook, Hll.............1 1,018 | 902 Santa Clara, Cal......| 137 | 73 Essex, Mass........ | 138 40 Hampden, Mass... 2 | 2 
Los Angeles, Cal.....| 793 | 293 King, Wash..........| 218 68 Mower, Minn... .... | 2 38 Fresno, Cal.......... 108 | % 
Seen, 0. V........ ‘| 574 257 Harris, Texas........ 168 67 San Diego, Cal...... .| 97 37 York, Penn.?........ 1 | 
Philadelphia, Penn.... 498 224 Orleans, La.......... 209 63 Davidson, Tenn..... | 99 36 
Milwaukee, Wis..... 248 216 | San Joaquin, Cal... ..| 96 36 Kent, Mich.......... 93 | @ 
St. Louis City, Mo....| 313 199 Camden, N.J........| 52 63 Bronx, N.Y..........| 187 | 35 Paseale, MW. J......... 4 | 8 
Manhattan, N. Y..... 532 189 Tarrant, Texas.......| 101 62 Dane, Wis.......... 93 35 Montgomery, Ohio. . . 9  §8628 
Jefferson, Ky... .. 139 185 Wyandotte, Kan..... 53 58 Jefferson, Ala....... | 6 34 Allen, Ind........... 5S | 8 
Queens, N. Y. 198 170 Fulton, Ga...........| 138 58 Washington, D.C... 87 CO 33 Scott, lowa.......... 39 | 4 
Erie, N. Y.... 289 162 Black Hawk, lowa... .| 29 55 a ee 77 24 
Shelby, Tenn....... 126 55 Summit, Ohio..... 63 33 Hillsborough, Fla.... . 85 B 
Wayne, Mich....... 400 151 Westchester, N. Y.... 97 55 Providence, R. 1...... 180 | 32 Spokane, Wash...... 6 | 2B 
San Francisco, Cal....| 310 150 Multnomah, Ore.....| 179 49 Polk, lowa..........) 64 | 32 Dauphin, Penn....... 1 | @ 
Allegheny, Penn..... 312 135 Monroe, N. Y....... 174 49 Sedgwick, Kan...... 75 | 32 Hartford, Conn....... 114 2 
Hamilton, Ohio...... 228 135 Franklin, Ohio....... 123 49 Vigo, Ind........ .| 39°C 32 
Essex, N.J..........| 175 133 Sacramento, Cal......| 83 | 32 San Bernardino, Cal..| 78 | 2 
Douglas, Neb........| 111 133 Denver, Colo......... 159 | 49 Luzerne, Penn.......| 107 | 31 New Haven, Conn... . 138 | 2 
Baltimore City, Md...| 311 124 Ramsey, Minn....... } 93 49 Stanislaus, Cal...... | 76 31 Bristol, Mass........ 108 2 
Alameda, Cal... . 218 «=| =«(108 St. Glas, H........000: 69 | 47 Henrico, Va........ 78 SO 31 Oneida, N. Y........ 69 2 
Suffolk, Mass. P 339 105 Peoria, Ill...........! 63 | 47 Minnehaha, S. D.... 31 30 Salt Lake, Utah...... 104 | 4 
Hudson, N.J........| 158 101 Buchanan, Mo....... 43 46 Knox, Tenn.......... 50 | 4 
| Woodbury, lowa..... 54 | = (46 Albany, N.Y.........| 68 30 Brown, Wis.......... | 69 21 
Cuyahoga, Ohio... 276 92 Linn, lowa.......... 52 44 Bergen, N. J........ | 60 | 30 Pierce, Wash........ | 73 a 
Hennepin, Minn......| 199 92 Polk, Fla.......... | 56 44 Lancaster, Penn..;...; 141 28 Cumberland, N.J....| 41 2” 
Middlesex, Mass. 240 85 Bexar, Texas........ 124 43 SO, GAEL. cciccsccse | 55 | 28 Monterey, Cal....... 55 Y 
Marion, Ind... . . 134 82 Oklahoma, Okla...... 88 41 Vanderburgh, Ind.... . | 45 | 27 | 
Jackson, Mo. “4 156 74 Gerke, Ponn......... 122) | 27 St. Joseph, Ind....... ; 45 20 
Dallas, Texas........| 188 74 Dakota, Minn........ 13 —CO! 40 Lucas, Ohio......... 80 | 27 Wayne, N. Y........ J 47 20 


new stud 


of the 
BAKING industry 


free new market study of the baking industry has 
been prepared as a guide for sales managers, 
advertising managers, agency account managers, 
space buyers, market analysts, and merchandis- 
ing managers. 
The study covers the size of the market and its 
organization by types of producers and distrib- 
utors; tells how it has changed in recent years. 
It charts the various sizes and types of establish- 
ments; shows how 90.7% of the business is done 
by only 35% of the total nwmber; includes a 
new Government tabulation of retail establish- 
ments made by the Bureau of Census especially 
for Bakers Weekly. All of this information is 
essential to sound sales and advertising plan- 
ning in this market. Write for FREE copy. 
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it tells you where 
the buying power is 


Bakers WEEKLY | 


ST; 


| 
| 
| 
i 


Bakers Weekly 


The business magazine 


of the baking industry 


AMERICAN 
TRADE 


PUBLISHING CO. 


45 West 45th St., 

New York 36, N. Y. 

520 North Michigan Avenue, 
Chicago 11, Illinois 
Simpson-Reilly, Ltd., 
1709 West 8th Street, _ 
Los Angeles 17, California 


703 Market Street, A 
San Francisco 3, California 


SALES MANAGEMEN 


es 
MAY 


Food and Kindred Products —(Cont'd) 


Estimates for 200 counties with 77% of 1951 “Value Added” 


COUNTY 
and 
STATE 


Number 


| Value 
Added 


in 1951 


of Plants | GD 


1947 


Est. (in 
| millions) 


COUNTY 
and 
STATE 


Number 


of Plants 


Value 
Added 
in 1951 


Est. (in 
millions) 


COUNTY 
and 
STATE 


Number 


of Plants 


1947 


Value 
Added 
In 1951 


Est. (in 
millions) 


COUNTY 
and 
STATE 


Number 


of Plants 


1947 


Value 
Added 
in 1951 


Est. (in 
millions) 


ON SRR oe 
Norfolk, Va.......... 


Montgomery, Penn... . | 


Baltimore (County) 


Shawnee, Kan. 


Contra Costa, Cal..... 


Lackawanna, Penn....| 


Madison, Ill 


Lancaster, Neb....... 


Cumberland, Me... .. 


Mercer, N. J. 
Dade, Fla... ... 
Lehigh, Penn... .. 


Dodge, Wis... . 
Onondaga, N. Y. 


Erie, Penn........... 
Worcester, Mass... . .| 


Roanoke, Va.. . 
Marion, Ore... . 
Tazewell, Ill... 


Madison, Ind 
Hamilton, Tenn. 
Forsyth, N. C 


Saint Louis, Minn... . 


Mecklenburg, N. C... 
Union, M..5.......... 
Cerro Gordo, lowa. .. 
Chautauqua, N. Y.... 
Greene, Mo 

Clinton, lowa 
Allegany, Md 
Cambria, Penn...... . 


Middlesex, N. J...... 
Calhoun, Mich 

East Baton Rouge, La. 
Wicomico, Md | 


Niagara, N. Y 
Mobile, Ala 
Fairfield, Conn. 
Mahoning, Ohio 
Orleans, N. Y. 


Orange, Cal..........! 
Lee, lowa 


Terrebonne, La. 
Cayuga, N. Y. 
Sangamon, Ill........ 
Chester, Penn 
Sonoma, Cal 


Saginaw, Mich 
Bibb, Ga 


Tulare, Cal 

Clatsop, Ore 

Broome, N. Y. 
Dubuque, lowa 
Montgomery, N. Y... 
Cameron, Texas 
Washington, Minn.... 
Weber, Utah 

San Mateo, Cal 
Guilford, N. C 


Faten, GIMR.....5 0062s 


Dorchester, Md..... | 
Harrison, Miss. 


Yakima, Wash...... .| 


Adams, til 
Pulaski, Ark. ........ 


Richmond, Ga 
Delaware, Penn. 
Hinds, Miss. 
Worcester, Md....... 
Grayson, Texas 
Outagamie, Wis. 
Westmoreland, Penn.. 
Washington, Me... . . 
Rensselaer, N. Y..... 
Schenectady, N. Y.... 


Grant, Ind 

Caroline, Md. 
Plymouth, Mass..... . 
Franklin, Ky......... 
Blair, Penn 

Jefferson, Texas 

Eau Claire, Wis 

Fond Du Lac, Wis... . 
Manitowoc, Wis. 
Sheboygan, Wis. 


Total Above Counties) 19,762 


% of U. S. A. Total... 


49.5 


Manufacture of Tobacco Products, Leading 


Forsyth, N.C... ... 
Durham, N.C....... 
Hillsborough, Fla... . 
Jefferson, Ky... .... 
Philadelphia, Penn... 


Luzerne, Penn, 


| 


Dinwiddie, Va....... .| 


Rockingham, N.C... 


Pittsylvania, Va... .. . | 


York, Penn... 5... 
$t. Louis City, Mo... 


Middlesex, N. J 


155 
120 
68 
42 


Daviess, Ky 
Vance, N. C 
Mercer, HM. J......... 


Hudson, N. J. 
Vandenburgh, Ind... .| 
Orleans, La.. 

Wayne, N. C 

Warren, Ky..........| 
Cook, W.............| 
Lackawanna, Pom... 
Hillsborough, N. H.. . | 
Manhattan, N. Y.....| 
Duval, Fla 


Wayne, Mich 
Lancaster, Penn...... 


Wake, N. C 
Dauphin, Penn 


Counties 


Added” 
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Ohio, W. Va 
Florence, S. C........ 
Granville, N. C....... 


Los Angeles, Cal... . . | 
San Francisco, Cal... . 
Christian, Ky 
Johnston, N.C.......| 
Edgecombe, N. C..... 
Lucas, Ohio......... 
Davidson, Tenn 
Bexar, Texas 
Weakley, Tenn....... 
Butler, Ohio 


Schuylkill, Penn.... 
Marshall, Ky........| 
Adams, Penn 
Montgomery, Tenn.. . 
Kings, N. Y....... 
Shelby, Tenn........ 
Sumner, Tenn...... .| 


New Haven, Conn... . 
Cuyahoga, Ohio..... .| 
Milwaukee, Wis..... .| 
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Lowndes, Ga......... 
Cabell, W. Va........ 
Greene, Tenn 
Suffolk, Mass........ 
Queens, N. Y. 
Auglaize, Ohio....... 
8 ee 
Hancock, Ohio..... 
Mason, Ky......... 


Campbell, Va.. 
Dutchess, N. Y....... 
Hamilton, Ohio... . 
Pasenic, H..5......... 
tt, 
Kent, Mich 
Henderson, Ky....... 
Marion, S.C......... 
Nottoway, Va 

Prince Edward, Va.... 
Hartford, Conn....... 
Allegheny, Penn...... 


Total Above Counties 


% of U. S. A. Total.. 
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848 


78.1 
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Reprints of this Entire Section Available 


See page 56 


SM Data on Industrial Potentials 


Manufacture of Textile Mill Products, Leading Counties 


Estimates for 200 counties with 88% of 1951 “Value Added” 


| | Value | | Value Value Value 
| Number | Added | Number | Added Number | Added Number | Added 
COUNTY in 1951 COUNTY in 1951 COUNTY in 1951 COUNTY in 195} 
and | of Plants | and | of Plants and of Plants and of Plants 
STATE STATE | STATE STATE @ 
1947 | Est. (in | 1947 | Est. (in 1947 Est. (in 1947 Est. (in 
| | millions) | millions) millions) millions 
Providence, R.1..... 7 283 261 Spaulding, Ga........ 13 | 28 ee 29 16 Allegany, Md........ 4 9 
Philadelphia, Penn....| 483 229 t,t ee 63 28 Bucks, Penn......... 76 15 8 eee 12 9 
Bristol, Mass........ 130 167 Laurens, &. G......... 9 | 28 York, Penn.......... 29 14 Feet, Be. Va... <scce 18 g 
4 & Sa 383 157 5 Se 57 28 ee 6 14 Wayne, Mich........ 19 9 
Essex, Mass.........| 53 142 Forsyth, N.C........ 21 27 Elmore, Ala.......... 3 14 Bartow, Ga.......... 3 g 
Gaston, N.C......... 103 130 Rutherford, N. C..... 16 | 27 ar 11 14 St. Joseph, Ind....... 5 g 
Greenville, $.C...... 30 116 Upson, Ga........... 4 | 27 Saratoga, N. Y....... 14 14 Kenosha, Wis........ 2 9 
Manhattan, N. Y.....| 851 105 Rowan, N.C......... 15 | 27 Lincoin, N.C........ 19 14 Herkimer, N. Y...... 5 4 
Cabarrus, N.C....... 32 104 Burke, N.C......... 38 26 
Worcester, Mass..... 128 OC 95 Oconee, S.C......... 6 14 Suet, TH. Va..08500: 13 a 
Aiken, $.C.......... 8 | 26 Newton, Ga.......... 4 14 Union, N. J.......... 19 9 
Spartanburg, S.C... . 28 95 Norfolk, Mass....... 58 25 Chautauqua, N. Y.... 5 13 Blount, Tenn......... 2 8 
Middlesex, Mass... . . 118 92 Union, S. C.......... 12 | 25 Northumberland, Roanoke, Va......... 3 8 
Guilford, N.C....... 58 83 Iredell, N.C......... 19 24 SE 20 13 Hartnett, N.C....... 2 8 
Berks, Penn......... 152 78 Northampton, Penn... 36 23 Suffolk, Mass........ 61 13 Somerset, Me........ 9 8 
Alamance, N.C...... 78 63 Se CG... cece 12 23 Strafford, N. H....... 10 12 Bi ciccccncnens 2 8 
Anderson, S. C....... 24 61 Fulton, Ga........... 17 23 Pittsylvania, Va...... 4 12 Stephens, Ga........ 2 x 
Lancaster, Penn...... 45 57 Walker, Ga.......... 10 23 Litchfield, Conn...... 8 12 Fairfield, S.C........ 1 8 
Muscogee, Ga....... 15 55 Chester, S.C..... rw 7 23 Plymouth, Mass...... 14 12 Cumberland, Me. . 7 8 
Fairfield, Conn....... 81 52 Milwaukee, Wis...... 31 23 Richland, S. C....... 4 12 
Kings, N. Y..........| 426 51 Clarke, Ga........... 9 8 
| Durham, N. C........ 4 | 2 Windsor, Vt......... 1" 12 Carroll, Ga.......... 20 8 
Hillsborough, N. H... 46 50 | 8 eee 24 22 Alameda, Cal........ 9 12 Cayuga, N. Y........ 4 8 
Bergen, N. J......... 64 50 Cuyahoga, Ohio...... 36 CO 22 Grange, 0. ¥........- 26 12 Morgan, Ala......... 3 8 
Montgomery, N. Y... 20 | 48 Washington, R. I..... 25 21 Schuylkill, Penn...... 32 12 Covington, Ala....... 2 7 
Vork, $.C........... 20 | 46 Kennebec, Me....... | 10 21 New Castle, Del......, 10 12 Rockbridge, Va.......| 4 7 
Catawba, N.C....... 97 43 Pickens, S.C........ | 10 21 Berkeley, W. Va...... | 3 11 New Haven, Conn... . 11 7 
Wrath GB... cccccec 14 41 Delaware, Penn...... | 21 20 Whitfield, Ga........ 16 11 Lycoming, Penn...... 12 7 
Hartford, Conn....... 18 41 Richmond, Ga....... 8 21 Chester, Penn........ 29 11 Grayson, Va......... 3 7 
Chambers, Ala....... 10 39 Queens, N. Y........ | 136 20 Steuben, N. Y........ 5 11 Bradley, Tenn........ 13 7 
Oneida, N. Y........ 32 37 4 re | 6 20 McDowell, N, C...... 20 11 
Luzerne, Penn....... 43 37 Walton, Ga.......... 3 7 
Los Angeles, Cal..... 107 20 Rensselaer, N. Y..... 11 11 Warren, N. J........ 8 7 
Gees Wivisccscsccce 96 37 Chattooga, Ga........ 7 20 Cumberland, N. C.... 8 11 McMinn, Tenn....... 15 7 
Berkshire, Mass...... 19 37 Sullivan, Tenn....... 5 20 Madison, Ala........ 3 11 Jackson, Ga......... 4 7 
Cleveland, N. C...... 28 36 Hampshire, Mass... . 17 20 Baltimore City, Md... 17 11 Sullivan, N. H....... 5 7 
Westchester, N. Y.... 34 36 Caldwell, N. C....... 19 20 Merrimack, N. H..... 13 11 Jefferson, Ky........ 6 7 
Mecklenburg, N. C... 55 36 Burlington, N. J...... 2 Ok 19 Multnomah, Ore..... 11 11 Dallas, Texas........ 10 7 
Hudson, N. J........ 133 36 Lackawanna, Penn.... 36 | 18 Lebanon, Penn....... 13 11 Washington, Md..... 13 7 
Greenwood, S. C..... 7 36 Newberry, S.C...... 5 18 Davidson, Tenn...... 9 10 Cheshire, N. H....... 12 7 
Montgomery, Penn... 100 36 Halifax, N. C........ 4 18 Etowah, Ala......... 7 10 Winnebago, Ill....... 9 7 
, 4 ere 8 36 Calhoun, Ala......... | 16 18 a ae 8 10 
Rockingham, N.C....| 16 35 | Alleghany, Va........ 4 7 
Knox, Tenn.......... 13 18 Bristol, R. I.......... 9 10 Vanee, N.C......... 5 7 
Hamilton, Tenn...... 31 33 Hennepin, Minn...... 9 18 Jefferson, Ala........ 4 10 Rockland, N. Y....... 16 7 
Windham, Conn...... 39 33 Talladega, Ala....... 10 17 St. Louis City, Mo... . 22 10 Kent, Mich......... 9 7 
New London, Conn... 38 32 ee 14 17 eee 3 10 Henderson, N. C..... T3 7 
Lehigh, Penn........ 78 31 Coweta, Ga.......... 9 17 Dutchess, N. Y....... 13 10 8 eee 14 § 
Androscoggin, Me... . 13 31 Mercer, N. J......... 12 17 Darlington, S. C...... 7 10 Albemarle, Va........ 5 y 
Hampden, Mass...... 36 31 Tallapoosa, Ala....... 8 16 Marion, Ind......... 7 10 Middlesex, N. J...... 13 § 
Randolph, N. C...... 38 30 Richmond, N. C...... 7 16 Niagara, N. Y........ 5 10 Scotland, N.C....... 4 é 
Davidson, N. C....... 28 29 Columbia, Penn...... 16 16 Poveen, 1. G.......004: 4 10 Pulaski, Va.......... 7 § 
Lancaster, S. C....... 2 29 Tolland, Conn........ 19 | 16 Penobscot, Me....... 12 10 —— 
Floyd, Ga........... 8 29 Total Above Counties! 6,889 | 6,382 
Augusta, Va......... 10 | 16 Camden, N. J........ 27 9 | 
Buncombe, N. C...... 16 29 Cherokee, S$. C.......| 12 16 Abbeville, S.C... .... 4 9 % U.S. A. Total..... | 86.1 


Manufacture of Apparel and Related Products, Leading Countie 


G7 Estimates for 200 counties with 95% of “Value Added” 


Manhattan, N. Y.....|13,248 | 1,605 Northampton, Penn.. | 102 42 New Haven, Conn.... 122 27 Hennepin, Minn...... 115 a 
Gs Pibiisesncences 1,165 | 219 8, See 302 41 Luzerne, Penn....... 125 27 Northumberland, 

FE ie Vocksecsess 2,227 205 Hamilton, Ohio...... 123 39 Jackson, Mo......... 123 27 re 22 u 
Philadelphia, Penn....| 1,004 196 Bristol, Mass........ 169 39 Lehigh, Penn........ 98 27 Cumberland, N. J... . 45 a 
Los Angeles, Cal.....| 1,265 148 Passaic, N. J......... 208 38 Middlesex, N. J...... 135 27 Fulton, Ga........... 67 MW 
Suffolk, Mass........ 785 85 San Francisco, Cal.... 308 37 Fairfield, Conn....... 115 25 Bergen, N. J......... 198 Wy 
Baltimore City, Md...) 337 78 Queens, N. Y........ 348 35 Milwaukee, Wis...... 90 24 Orleans, La.......... 56 y 
St. Louis City, Mo.... 312 77 Dallas, Texas........ 148 31 Lackawanna, Penn.... 103 22 Vert, POMR,..... 060 52 i 
Ud 6 eee 858 63 Schuylkill, Penn...... 74 30 Union, N. D.......... 100 21 Monmouth, N. J..... 98 y 
Cuyahoga, Ohio...... 188 53 t,t ee 658 30 Westchester, N. Y....| 228 21 Wayne, Mich........ 122 F 
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Manufacture of Apparel Products, Leading Counties —(Cont'd) 


Estimates for 200 counties with 95% of “Value Added” 


Value Value Value Value 
Number | Added Number | Added Number | Added Number | Added 
COUNTY In 1951 COUNTY in 1951 COUNTY in 1951 COUNTY in 1951 
and of Plants and of Plants and of Plants and of Plants 
STATE STATE STATE STATE GD 
1947 Est. (in 1947 Est. (in 1947 Est. (in 1947 Est. (in 
millions) millions) millions) millions) 
Montgomery, Penn... 60 15 Jefferson, Ky........ 28 7 Catawba, N. C....... 8 4 Madison, Ind........ 4 3 
Middlesex, Mass.....) 105 15 Dauphin, Penn....... 24 6 Onondaga, N. Y...... 18 4 Alameda, Cal........ 34 3 
Monroe, N. Y.......- 47 15 Cumberland, Penn... 16 6 Carroll, Md.......... 10 4 Broome, N. Y........ 7 3 
Berks, Penn......... 48 15 Lucas, Ohio......... 21 6 Kennebec, Me....... 4 4 Adams, Penn........ 10 3 
Worcester, Mass... . . 84 13 Mercer, N. J......... 25 6 Cumberland, Me..... 18 4 Montgomery, Va... . 2 3 
Bucks, Penn........- 42 13 Haralson, Ga........ 6 6 Davidson, N.C....... 5 4 Jasper, Mo.......... 7 3 
ae 75 13 Cambria, Penn....... 10 6 New London, Conn... 26 4 Lawrence, Tenn...... 1 3 
Whitfield, Ga........ 67 13 Sullivan, Tenn....... 3 6 Rutherford, N. C..... 3 4 
Lebanon, Penn....... 36 13 Denver, Colo......... 37 6 Gordon, Ga.......... 34 3 
Lancaster, Penn...... 56 12 Muscogee, Ga....... 6 4 Charleston, S.C...... 10 3 
Hartford, Conn....... 33 11 Hillsborough, N. H.. . 12 6 Roanoke, Va......... 7 4 Jackson, Ga......... 2 3 
McLennan, Texas... . 12 6 ae 66 4 Norfolk, Mass....... 25 3 
Rensselaer, N. Y..... 29 11 Spartanburg, S. C..... 6 6 Pittsylvania, Va...... 4 4 Dinwiddie, Va........ 3 3 
Orange, N. Y........ 63 11 Richmond, N. Y...... 54 5 Androscoggin, Me... . 7 4 Saint Clair, Ull........ 4 3 
Henrico, Va.........- 17 11 Buchanan, Mo....... 7 5 Bedford, Tenn....... 4 4 BeyG, Rye. iccccccces 2 3 
Ramsey, Minn....... 50 10 Lycoming, Penn...... 12 5 Montgomery, Ohio... 13 4 Carroll, Tenn........ 2 2 
King, Wash.......... 94 10 Wicomico, Md....... 19 5 Stark, Ohio......... 8 3 Vanderburgh, Ind... . 4 2 
Madison, Hll......... 4 10 Camden, N. J........ 24 5 Chester, Penn........ 11 3 Saint Louis, Minn... . 11 2 
Ce 2 eee 48 10 Ee PNB eccccccese 5 5 PE. scecccss 10 3 
Ulster, N. Y........- 50 10 Covington, Ala....... 3 5 New Castle, Del...... 11 2 
Marion, Ind......... 34 10 Jefferson, Ala........ 17 3 Obion, Tenn......... 3 2 
Greenville, S. C...... 17 9 Mecklenburg, N. C... 12 5 La Salle, Uil.......... 7 3 Pulaski, Ark......... 5 2 
Nassau, N. Y........ 86 5 Burlington, N. J...... 14 3 Effingham, Ill........ 3 2 
Harris, Texas........ 36 9 Sussex, Del.......... 12 5 Franklin, Ky......... 1 3 Norfolk, Va.......... 17 2 
Greenwood, S. C..... 10 9 Tarrant, Texas....... 10 5 Suffolk, N. Y......... 39 3 A, Se 3 2 
Bexar, Texas........ 38 9 Albany, N. Y......... 26 5 Salem, N. J.......... 8 3 Windham, Conn...... 9 2 
Knox, Tenn.......... 12 9 Allegany, Md........ 2 5 Plymouth, Mass...... 31 3 Unicoi, Tenn......... 1 2 
Hampden, Mass...... 51 8 El Paso, Texas...... 10 5 Rock Island, lll...... 5 3 Saratoga, N. Y....... 8 2 
Davidson, Tenn...... 14 8 Franklin, Penn....... 7 5 Forrest, Miss........ 2 3 Augusta, Va......... 4 2 
Essex, Texas........ 45 8 Douglas, Neb........ 21 5 Dorchester, Md...... 8 3 
| eee 3 8 Columbia, Penn...... 13 5 Gane, BG......ic0e 3 2 
Rockingham, N. C.... 8 8 Lorain, Ohio......... 3 _3 PG Mis occcccees 3 2 
Dutchess, N. Y....... 38 8 Oneida, N. Y........ 27 4 Barrow, Ga.......... 9 3 Somerset, N. J....... 19 2 
Cabell, W. Va........ 7 4 Forsyth, N. C........ 5 3 «J 44 2 
Campbell, Va........ 8 8 3 ree 7 4 Morris, N. J......... 21 3 Mifflin, Penn... ..... 1 2 
Providence, R. I...... 64 8 re 5 4 Abbeville, S. C....... 2 3 Prentiss, Miss....... 4 2 
Guilford, N.C....... 13 8 WT Tiss sc ocnssec 18 4 Campbell, Ky........ 3 3 Montgomery, N. C... 4 2 
Carbon, Penn........ 22 Fi Mahoning, Ohio..... 9 4 Rockland, N. Y....... 22 3 La Porte, Ind........ 6 2 
| 12 7 Goucester, N. J...... 21 4 Anderson, S. C....... 8 3 Coffee, Tenn......... 7 2 
Multnomah, Ore... .. 40 7 Hamilton, Tenn...... 12 4 Randolph, N.C... ... 8 3 San Diego, Cal....... 18 2 
Black Hawk, lowa... . 6 7 Cabarrus, N. C....... 2 4 re 8 3 
Franklin, Ohio....... 30 7 Montgomery, N, Y.... 20 4 Total Above Counties) 28,815 4,345 
Allegheny, Penn...... 52 7 Washington, N. Y.... 10 3 
St. Joseph, Ind....... 18 7 Spotsylvania, Va...... 4 4 BE As <ccinsccwes 6 3 % of U. S. A. Total...| 93.1 95.2 
Shelby, Tenn........ 19 7 Herkimer, N. Y...... 5 4 Dunklin, Mo......... 2 3 
* a a 
Manufacture of Lumber and Products,* Leading Counties 
Estimates for 200 counties with 50% of 1951 “Value Added” 
King, Wash.......... 105 53 Jones, Miss,......... 20 | 13 Deschutes, Ore... ... 14 | 10 Wilcox, Ala.......... 31 8 
Multnomah, Ore... . 80 50 Mendocino, Cal...... 78 CO 13 Alameda, Cal........ 45 | 10 Hamilton, Tenn... ... 52 8 
ae 268 46 East Baton Rouge, La. 7 | 12 Sumter, S. C......... 26 | 9 Franklin, Me........ 29 8 
Lane, Ore........... | 221 42 Jackson, Ore......... a. Se Bowie, Texas........ 27 | 9 York, Me........... | 7% 7 
Los Angeles, Cal... .. 280 35 Harris, Texas........ a | 12 Clarke, Wash........ 40 | 9 
Pierce, Wash... ..... 76 31 Angelina, Texas...... 17 | 12 Lincoln, Ore......... 48 | 9 PUR, TOMB. ov s6s00 23 7 
Grays Harbor, Wash. 71 31 icine, 0 Y..........1 2 | Tuscaloosa, Ala...... 49 7 
Jefferson, Ky... ..... 39 28 Rapides, La.......... 31 11 Tangipahoa, La.... 30 | 9 Flathead, Mont...... 66 7 
Douglas, Ore........| 160 27 | Madison, Tenn... . 16 4 Fulton, Ga........... 47 7 
Snohomish, Wash... . | 95 | 25 Union, Ark.......... } 24 11 Chatham, Ga........ 16 9 Worcester, Mass... .. 60 7 
Manhattan, N. Y... | 192 11 Buncombe, N. C..... 26 9 Jefferson, Ala........ 63 7 
Humboldt, Cal....... 100 25 Montgomery, Texas 36 11 Kent, Mich.......... 33 9 Philadelphia, Penn.... 88 7 
Linn, Ore... so... 109 21 Queens, N. Y.... 61 11 eee 7 9 Adams, Miss......... 13 7 
Shelby, Tenn... 47 20 Hennepin, Minn..... 53 11 Dallas, Ala....... 29 8 Hillsborough, N. H.. . 64 7 
Wayne, Mich... .... | 80 19 Pulaski, Ark... . . 36 11 Cuyahoga, Ohio...... 53 8 Columbia, Ore...... | 43 7 
Siskiyou, Cal.........| 28 18 St. Louis, City, Mo. . 54 11 Missoula, Mont......| 22 8 
Coos, Ore... 87 17 Bradley, Ark........ 12 10 Eldorado, Cal...... 39 8 Choctaw, Ala....... | 32 7 
Cowlitz, Wash... 56 15 Clackamas, Ore....... 104 10 Clatsop, Ore........ | 15 7 
Lassen, Cal... Wm | 15 Lewis, Wash........ 88 10 Polk, Ore.......... 29 8 Yamhill, Ore.........| 43 7 
Phillips, Ark... 8 | 14 Skagit, Wash........| 38 | 8 Marathon, Wis.......| 24 7 
Oxford, Me. 83 | 14 Plumas, Cal......... 21 10 Hinds, Miss......... 23 8 Sumter, Ala..........| 26 7 
: Charleston, S. C...... 40 10 Hampton, S.C....... 16 8 Nacogdoches, Texas. 24 7 
Klamath, Ore........) 22 14 Nansemond, Va... ... 17 10 Davidson, N.C.......) 61 # Tuolumne, Cal....... 21 | 7 
Mobile, Ala... gis 46 13 Spokane, Wash.... .. 39 10 Milwaukee, Wis...... | 52 8 Josephine, Ore....... 51 7 
* Excent furniture 
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Manufacture of Lumber, Leading Counties—(Cont'd) 
“Value Added” 


Estimates for 200 counties with 50% of 1951 
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Value Value Value | Value 
Number Added Number _ Added Number Added Number | Added 
COUNTY in 1951 COUNTY in 1951 COUNTY in 1951 COUNTY in 1951 
and of Plants and of Plants and of Plants and of Plants 
STATE STATE STATE STATE SH] 
1947 Est. (in 1947 Est. (in 1947 Est. (in | 1947 Est. (ip 
millions) millions) millions) Millions 
Chautauqua, N. Y. 32 7 Thurston, Wash... .. 34 6 Whatcom, Wash...... | 30 5 Ramsey, Minn..... . | 20 | 5 
Madison, La. 3 7 Dubuque, lowa.... 13 6 Webster, La......... 13 +4 5 Bristol, Mass... .... 36 4 
Baltimore City, Md. 34 6 New Hanover, N.C... | 25 5 Jefferson, Texas. ... . | 2 | 4 
Tazewell, tll......... 2 7 Tillamook, Ore....... 19 | 5 Maricopa, Ariz...... | 16 | 4 
Henrico, Va.. 23 7 Hamilton, Ohio... .. 36 6 | | Shelby, Texas........ 34 | 4 
Butte, Cal... 33 7 Clarke, Miss... 28 6 Montgomery, Ala... . | 244 CC 5 
Santa Clara, Cal. 27 7 Delta, Mich. 10 6 Winston, Miss... 2 | 5 Union, La.......... | w | 4 
Clarke, Ala. 22 7 Knox, Tenn... 22 6 Caldwell, La....... 12 | 5 Jasper, S.C....... 7 | 4 
Floyd, Ind. 13 7 Clark, Ark....... 16 6 Alachua, Fla... .. 15 5 Walker, Ala oul 33 4 
Hampden, Mass. 34 6 Caddo, La.... 23 6 Bienville, La... . 15 5 Berkeley, S.C...... | 22 | 4 
Jefferson, Ark. 29 6 Lowndes, Miss. 18 6 Bibb, Ala........... 21 | 5 Richmond, Ga...... | 14 4 
Marengo, Ala, 22 6 Orleans, La........ 27 6 Hillsborough, Fla... 31 | 5 Jefferson, La......... 14 4 
Marion, Ore. 49 6 Apache, Ariz.. . 9 5 Columbia, Ark... .... 24 5 Horry, S.C.......... 12 4 
Orange, Texas 10 5 Calaveras, Cal... .. 35 | 5 McDuffie, Ga........ 16 4 
Sussex, Del. 40 6 Essex, N. J....... 36 | 5 Dallas, Texas....... | 42 4 
Harrison, Texas 32 6 Wilkinson, Miss... . 9 5 Warren, Miss....... .| 16 | 4 
Winnebago, Wis. 14 6 Sabine, Texas. . 8 5 Grafton, N. H........| 46 5 | 
Cumberland, Me. 74 6 Blount, Tenn... 19 5 Copiah, Miss........ .| 29 5 Davidson, Tenn... .. .| 22 4 
Shasta, Cal. 31 6 Guilford, N.C... .. 64 5 Richland, S.C... ... . | 33 | 5 Saint Louis, Minn... . | 59 4 
Ouachita, Ark. 28 6 Cass, Texas. . 36 5 Dallas, Ark........ a 20 =| 5 Escambia, Ala........ 15 4 
Cherokee, Texas 32 6 Orangeburg, S. C..... 36 5 Middlesex, N. J..... .| 10 5 Calcasieu, La....... 19 4 
Norfolk, Va. 26 6 San Joaquin, Cal. 19 5 Monroe, Ala......... 26 5 Lauderdale, Miss... . . | 35 4 
Sabine, La. 17 6 Windham, Vt.. 44 5 Garland, Ark..... . 14 5 Trinity, Texas...... 14 4 
Middlesex, Mass. | 67 6 Okanogan, Wash, 20 5 Fresno, Cal........ 40 5 Bibb, Ga... .. 25 4 
Black Hawk, lowa.. 7 5 Clearwater, Idaho... 26 5 Somerset, Me...... 46 | 4 
Jasper, Texas 19 6 Belknap, N. H..... 29 5 Hardin, Texas...... 16 | 4 
Pacific, Wash. . 17 6 Suffolk, Mass. 38 5 | Mason, Wash........| 14 | 4 
Jackson, Mo.. 23 6 Benton, Ore.. . 48 5 Newton, Texas... .. .| 14 5 ——_—_—_—|—__ 
Pasco, Fla. 10 6 McCurtain, Okla... 14 5 Sacramento, Cal... .. | 24 5 Total Above Counties 7,721 1,748 
Nez Perce, Idaho. . . 2 6 Hertford, N. C. 19 5 Marquette. Mich.... . 15 5 
San Francisco, Cal. 58 6 Washington, Ore.. 31 5 Ouachita, La......... 15 5 % of U.S. A. Total.. 29.4 49.7 
Penobscot, Me. 46 6 Geesier, La.......... 15 5 eg eee | 35! 5 | 
f o * * # 
Manufacture of Furniture and Fixtures, Leading Counties 
Estimates for 200 counties with 89% of 1951 “Value Added” 
Cook, Ill. 471 123 Shelby, Tenn. . 29 11 Wilkes, N,C....... 8 6 Buncombe, N. C..... 4 
Los Angeles, Cal. 580 86 Muskegon, Mich... . 8 11 Vanderburgh, Ind... 18 6 
Manhattan, N. Y. 502 59 Catawba, N. C.. 60 11 Pierce, Wash....... 21 6 Mecklenburg, N. C.. 18 4 
Kings, N. Y. 431 49 Bronx, N. Y.... 127 11 Broome, N. Y... 5 6 Carroll, Va.......... 4 4 
Kent, Mich. ‘ 108 48 Dallas, Texas... 52 10 Providence, R. 1...... 29 4 
Chautauqua, N. Y.. . 38 32 Hennepin, Minn. 62 10 Shiawassee, Mich... . 5 5 Delaware, Ind........ 4 4 
Cuyahoga, Ohio 95 31 Baltimore City, Md... 73 10 Herkimer, N. Y...... 6 5 Hampden, Mass..... 23 3 
Philadelphia, Penn....| 225 29 Jackson, Mo......... 44 5 Montgomery, Penn... 13 3 
Worcester, Mass... . 112 29 Monroe, N. Y..... 30 10 Washington, Va...... 2 5 Denver, Colo......... 34 3 
St. Louis City, Mo. 85 26 Sebastian, Ark... . 17 9 Tarrant, Texas....... 30 5 Moore, N.C....... ; 4 3 
Columbiana, Ohio... . 9 4 Manitowoc, Wis... 5 5 Shelby, Ind......... 7 3 
Hamilton, Ohio 47 26 Iredell, N.C... 21 9 Sumter, S.C......... 5 | 5 McDowell, N.C... 2 3 
Trumbull, Ohio 8 26 Hamilton, Tenn... 18 9 Hamblen, Tenn...... 12 5 
Henry, Va. 15 23 Dubois, Ind. ....... 24 9 Elkhart, Ind........ 12 5 Alamance, N. C.. . 7 3 
Erie, N.Y... 37 21 Roanoke, Va........ 8 8 Daviess, Ky..... 6 * 5 Henderson, Ky... 9 3 
Jefferson, Ky... 40 21 St. Joseph, Ind... 7 8 Brown, Wis....... 9 3 
Kane, Ill. 18 20 Surry, N.C.... 5 8 Dade, Fla...... 44 5 Hillsborough, N. H.. 17 3 
San Francisco, Cal. 73 19 Alameda, Cal. 71 8 Franklin, Ohio....... 25 4 Washington, Md... .. 5 : 
Guilford, N. C. 90 18 Jefferson, Ala.. 19 4 Hartford, Conn. 28 3 
Caldwell, N. C.... 24 18 Marion, Ind... . . 29 8 Winnebago, Wis. 3 | 4 Madison, Miss.. 3 3 
Multnomah, Ore... . 49 18 Randolph, N.C... .. 20 7 Forsyth, N. C.. 11 | 4 Portage, Wis...... 3 : 
Milwaukee, Wis..... 47 7 Chittenden, Vt... .. 4 4 Adams, Penn... 6 3 
Fulton, Ga.......... 30 18 Lycoming, Penn..... 18 7 Davidson, Tenn...... 13 4 Cabell, W. Va...... 13 3 
Queens, N. Y...... 109 16 Augusta, Va....... 2 7 Campbell, Ky. 3 4 
Davidson, N. C..... 29 15 Harris, Texas. ... 47 6 Summit, Ohio. .... 11 4 Essex, Mass......... 30 3 
York, Penn........ 30 15 Erie, Penn....... 8 6 Lucas, Ohio... 15 4 Steuben, N. Y........ 2 3 
Stark, Ohio......... 9 15 King, Wash.......... 58 6 St. Lawrence, N. Y... 2 : 
Winnebago, Ill... .. 31 15 Burke, N.C... .. : 8 6 Saline, Ark.......... 3 4 La Porte, Ind........ 8 3 
Wayne, Mich...... 114 15 Ramsey, Minn. . 19 6 Oneida, N. Y........ 9 4 Wabash, Ind... 6 3 
Middlesex, Mass... . . 90 14 Washington, Ohio... . 4 4 Hinds, Miss.. . 4 3 
Union, N. J........ 19 14 Stephens, Ga...... 8 6 Cattaraugus, N. Y.... 6 4 Union, Penn. . 3 3 
Sheboygan, Wis... .. 20 13 Ottawa, Mich...... 19 6 Kankakee, Ill... ... | 4 | 4 Stanly, N.C....... 2 ; 
Orleans, La.......... 26 6 Perry, Ind. : 5 | 4 Haywood, N. C. 1 3 
Suffolk, Mass........ 139 12 Oklahoma, Okla...... 21 6 St. Joseph, Mich... .. 10 | 4 Morris, N. J. 5 ; 
Hudson, N. J........ 49 12 Allegheny, Penn...... 36 6 Pese,  L........ 42 | 4 
Kenosha, Wis........ 3 11 Essex, N. J...... 74 6 Henrico, Va..os3..... 10 | 4 Ripley, Ind... ..... (ee * 
a SALES MANAGEMEN! & May 
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Floyd, Ga. 
Rock, Wis... . 
Rush, Ind....... 


Mercer, Ohio...... 


Richland, $. C. 

Wayne, Ind. 

Northumberland, 
Penn..... 


Middlesex, N. J... . 
Des Moines, lowa.... 


Campbell, Va....... 


Pulaski, Va... .. 
Douglas, Neb. . . 
Bay, Mich. .... 
Lehigh, Penn... . 
Richland, Ohio. . 
Bennington, Vt. 
Montgomery, Ohio 


Value 


Number | Added 
| in 1951 
of Plants | 
1947 | Est. (in 
millions) 
3 3 
2 3 
4 3 
2 3 
4 3 
8 3 
2 3 
7 3 
5 3 
3 3 
3 3 
23 3 
7 3 
11 3 
3 3 
6 3 
8 3 
7 3 


Lake, Ind. 


Manufacture of Furniture, Leading Counties—(Cont'd) 
Estimates for 200 counties with 89% of 1951 “Value Added” 


| | Value Value Value 
Number | Added Number | Added Number | Added 
COUNTY | in 1951 COUNTY in 1951 COUNTY in 1951 
and | of Plants | and of Plants and of Plants 
STATE | STATE STATE 
| 1947 | Est. (in 1947 Est. (in 1947 Est, (in 
| millions) | millions) millions) 
Genessee, Mich......| 10 3 Montgomery, Va... . . | 2 | 2 Warren, N. J........ | 1 2 
| Suffolk, N. Y.........| 8 2 Greene, Mo......... 9 2 
Pulaski, Ark....... | qe | 3 Lenawee, Mich....... 4 | 2 Cumberland, Me..:.. 9 2 
Monroe, Ind........ | 3 3 | | Orange, Ind......... 4 2 
New Haven, Conn... .| 37 | 3 Outagamie, Wis...... 4 | 2 Umatilla, Ore........ 2 2 
Oswego, N. Y........| . 7 3 Thurston, Wash... .. .| , | 2 
ee 10 2 Jefferson, Wis....... 4 | 2 P| 4 | 2 
Butler, Ohio....... 1 2 Cheshire, N. H..... 9 2 Grant, tnd........... 4 | 2 
Polk, lowa........ 9 2 Washington, Ind... .. 1 2 McKean, Penn....... 3 2 
Knox, Ohio..........| 1 2 Monmouth, N. J... .. 7 2 Gage, Neb........... 1 2 
Norfolk, Va.......... 11 2 ta Salle, W..........] 2 | 2 Eaton, Mich......... 4 2 
Saginaw, Mich...... . | 6 2 SOG VB. «5 5.s.0:0:0: . 7 2 Madison, Ind........ 4 2 
Salt Lake, Utah...... 18 | 2 Duval, Fla........... 14 2 
Bristol, Mass... ... 12 2 Lincoln, N.C........| 7 | 2 Rockingham, Va..... . 5 2 
Marion, lowa....... .| 2 2 | Grays Harbor, Wash. 6 2 
Lowndes, Miss...... . | 1 2 Luzerne, Penn...... .| 10 | 2 Gergen, N. J......... 23 2 
Bartholemew, Ind... . 5 2 St. Louis, Mo...... 8 | 2 —— a 
Randolph, Ind..... me 3 2 Berrien, Mich... ... 10 | 2 Total Above Counties! 5,969 | 1,583 
Guernsey, Ohio... ... 2 2 Rockingham, N. C.. . | 2 } 
Fairfield, Conn...... 24 2 Wyandotte, Kan..... 4 | 2 % of tl. S. A. Total... | ts | 88.9 


Manufacture of Paper and Allied Products, Leading Counties 
677) Estimates for 200 counties with 83% of 1951 ‘Value Added” 


Cook, tll. 


Philadelphia, Penn. .. 


Kings, N. Y. 
Middlesex, Mass. 
Manhattan, N. Y. 
Kalamazoo, Mich, 
Los Angeles, Cal. 
Butler, Ohio. . 
Hampden, Mass. 
Hamilton, Ohio 


| 147 


260 

160 84 

199 71 
66 68 

311 63 
28 63 

121 59 
16 59 
63 54 
41 54 


Queens, N.Y..... a 


Worcester, Mass... . . | 


Mobile, Ala......... 
St. Louis City, Mo.... 
Hudson, N. J....... 
Borgen, W. J,........ 
Cowlitz, Wash....... 


Henrico, Va..... 
York, Penn. . 


Milwaukee, Wis... . 


Wayne, Mich... a 


Camden, N. J....... 


Winnebago, Wis. 
Jefferson, N. Y..... 
Niagara, N. Y. 


Baltimore City, Md. 


Outagamie, Wis. 
Ramsey, Minn. 
Kennebec, Me. 
Brown, Wis. 


39 30 
17 30 
22 28 
23 26 
22 26 
35 26 
17 25 
14 25 

9 | 25 
17 25 


Shelby, Tenn........ 
Oswego, N. Y........} 
Wood, Wis..........| 
Cuyahoga, Ohio...... 
Washington, La...... | 


Coos, N. H.... 


Penobscot, Me....... 
Saratoga, N. Y... 
Essex, W..2...... 
Berkshire, Mass..... 


| 20 | 
9 | 23 
42 | 23 

4 | 

9 | 
12 22 
es 21 22 
~ 54 22 
16 22 
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* Water 


Government 


Looking For A New Industrial Location? 


GET THE FACTS ON DANVILLE, VA. 


* Churches 


* Electric Power 
* Hospitals 
* Shopping and Trade 


* Geographic Location %* Labor Supply %* Wage Scales 
* Natural Gas 
* Schools and Colleges 
* Tax Rates 


*% Recreational Facilities 


*% Plant Sites 


* Transportation Facilities 


* Utilities 


* Housing 


* City 


* Industries in Danville 


DANVILLE HAS EVERYTHING YOU'RE LOOKING FOR 


— for Financial Assistance 


DANVILLE INDUSTRIAL DEVELOPMENT, INC. 
P.O. Box 802 


— for Facts and Figures 


DANVILLE CHAMBER OF COMMERCE, INC. 
644 Main Street 


Danville, Virginia 


ENT B® May 10, 1952 


SM Data on Industrial Potentials 


Manufacture of Paper Products, Leading Counties—(Cont'd) 


Estimates for 200 counties with 83% of 1951 “Value Added” 


——_— oo ==. 
| Value | Value Value | Value 
| Number | Added Number | Added Number | Added | Number | Addeg 

COUNTY | in 1951 COUNTY in 1951 COUNTY in 1951 — in 1981 
and of Plants and | of Plants and of Plants | an of Plants | 

STATE | STATE STATE STATE @ 

| 1947 | Est. (in | 1947 | Est. (in | 1947, | Est. (in 1947 | Est (in 

| millions) | millions) millions) million 

Morehouse, La.......| 6 | 22 Jackson, La.........., 3 | 18 Wyandotte, Kan... 3 10 Isle of Wight, Va.....| 2 5 

a | 27 | 21 Duval, Fla........... 6 | 13 Dakota, Minn........ 1 9 St. Joseph, Mich... .. 7 6 

New Haven, Conn... . 24 CO 20 Eau Claire, Wis... ... 5 | 13 Washington, Miss... . 2 9 Washington, D.C... . 7 6 

Allegheny, Penn..... 23 20 Jefferson, La........ 4 | 13 Clackamas, Ore...... 5 9 St. Clair, Mich....... ef @ 

Georgetown, S. C... 3 20 New London, Conn.. 15 | 12 Bucks, Penn......... 9 9 Cumberland, Penn.. .. 6 | 6 

Monroe, N. Y...... 32 20 Webster, La......... 3 12 Fairfield, Conn....... 16 9 Hillsborough, N. H... 10 6 

St. Lawrence, N.Y... 14 20 Union, N. J........ 20 12 Snohomish, Wash... . 4 9 Morris, N. J......... 8 | 6 

Montgomery, Ohio. . . 18 19 Providence, R. 1.... | 33 12 Broome, N.Y........ 8 9 | 

Chatham, Ga........ 6 19 Clallam, Wash....... en) 12 Lancaster, Penn......| 11 é 

Suffolk, Mass........| 67 19 | | Oneida, N. Y........ 11 9 Grafton, N.H........| 4 § 

Dallas, Texas........ 21 |) 12 Clay, Me............ 7 9 Grundy, ll... ..... .| 4 6 

Orleans, La.......... 3 | «#19 Baltimore, Md... . . 4 | 12 Erie, Penn........... 9 4 Guilford, N.C.......| 7 . 

Franklin, Ohio 13 | 19 Columbia, Ore... .. 6 12 Contra Costa, Cal..... 5 9 Spokane, Wash... .. . | 3 . 

Rensselaer, N. Y..... 10 18 Bay, Fla..... ol | 2 12 Jefferson, Ohio. ..... 4 9 Oneida, Wis......... 3 a 

Jones, Miss.......... 3 18 Halifax, N.C........ 3 12 Ashley, Ark.......... 3 8 Muskegon, Mich... .. 3 6 

Haywood, N.C.......| 2 | 18 Allegany, Md....... 2 12 Berrien, Mich...... 11 8 Greensville, Va....... 2 6 

Ouachita, Ark........ 4 | 18 Hartford, Conn....... 23 =| 12 Sullivan, Tenn....... 2 8 Grays Harbor, Wash. 2 8 

Middlesex, N.J....../ 13 | 18 Delaware, Penn... 12 | 12 Muscogee, Ga....... 4 8 Grant, Ind........ | 8 6 

Carlton, Minn........| 4 | 18 Montgomery, N. Y.. ..| 5 | 12 Lauderdale, Miss... .. 2 8 

Marathon, Wis....... | 9 18 Harris, Texas. . 12 12 Tarrant, Texas....... 6 6 

Clarke, Wash...... 6 17 Rockland, N. Y....... 4 8 Onondaga, N. Y...... 22 6 
| Monroe, Mich....... W | 11 kk ee 5 8 Washtenaw, Mich... . 2 6 

Chester, Penn........ | 14 17 New Castle, Del..... 10 | 11 eee 8 8 King William, Va.... . 2 6 

Alameda, Cal........| 17 16 Norfolk, Mass....... wo | Jackson, Mo......... 13 8 Erie, Ohio........... 8 | 6 

re 14 16 Androscoggin, Me... . 8 | 11 Nassau, Fla.......... 3 8 Kane, ilf.......... 8 | #66 

Marinette, Wis....... 8 16 Washington, N.C... . 2 | 11 Forsyth, N.C........ 3 8 Clinton, Penn........ 4 | § 

Jackson, Miss........ 2 16 Blair, Penn.......... 6 10 Calhoun, Mich....... 4 8 La Salle, Ill.......... 4 | § 

Marion, Ind......... 15 16 Montgomery, Penn... 16 10 Sk ee 3 8 Delta, Mich.......... 2 5 

Bristol, Mass........ 24 15 Transvylvania, N. C... 2 10 Somerset, Me........ 4 8 Madison, Ill......... 5 5 

Ross, Ohio.......... 3 15 Franklin, Me........ 3 10 Hancock, Me........ 2 8 

Oxford, Me.......... 4 15 Berks, Penn......... 21 10 Rockbridge, Va....... 3 5 

Charleston, S.C...... 3 15 Alleghany, Va........ 2 8 St. Joseph, Ind....... § | 6 

Hamilton, Tenn... ... 7 10 Angelina, Texas...... 2 8 Windham, Vt........ 8 | 5 

Passaic, N. J......... 29 15 Pierce, Wash........ 8 10 Hunterdon, N. J...... 4 8 Stark, Ohio......... e | @ 

Essex, Mass......... 17 15 Tuscaloosa, Ala...... 4 10 King, Wash.......... 17 7 Warren, N. Y........ 4 5 

Hennepin, Minn...... 22 15 Oucahita, La......... 4 10 Northampton, Penn.. 7 7 Summit, Ohio. ...... 10 5 

Fulton, Ga........... 20 14 Campbell, Va........ 6 10 Lincoln, Wis......... 4 7 Mecklenburg, N. C.. . 5 5 

Washington, N. Y.... 14 14 Kowls, %. ¥....4..: 13 10 Glynn, Ga........... 1 7 Lucas, Ohio......... 12 5 

San Francisco, Cal... . 36 14 Prince George, Va... . 4 10 Multnomah, Ore... .. 15 7 Jefferson, Ala........ 3 5 

Darlington, S.C...... 3 14 Hampshire, Mass..... 11 10 Greenville, S.C...... 3 7 Hillsborough, Fla..... 5 | 5 

Koochiching, Minn... 3 14 Clinton, N. Y........ 8 | 10 ee 2 7 ceeneeti 
Franklin, Mass....... 9 14 Escambia, Fla........ 4 | 10 Total Above Counties} 3,405 3,277 
Cumberland, Me.....| 9 13 | Portage, Wis......... 5 7 
Bronx, N. Y.......... 20 | 10 Allegan, Mich........ 8 6 % of U.S. A. Total...| 83.0 | 83.5 
Albany, N. Y.....0206 16 13 Kent, Mich.......... 12 | 10 Warren, Ohio........ 6 6 
. e e * : 
Printing and Publishing, Leading Counties 
Estimates for 200 counties with 90% of 1951 “Value Added” 
— = 2 — = - — —_— —— i ee ——— 
Manhattan, N. Y.....| 3,322 | 1,087 Nassau, N. Y........ | 59 38 Worcester, Mass.....| 108 20 Orleans, La..........| 114 n 
er 1,747 605 8 8, err | 175 37 Niagara, N. Y....... 18 20 Middlesex, N. J... . | 42 1 
Philadelphia, Penn... 640 282 Essex, N.J..........| 225 37 Denver, Colo. 135 20 Polk, lowa........ | 80 i 
Los Angeles, Cal.....| 1,030 154 Marion, Ind....... | 164 36 Hartford, Conn....... 98 19 Bexar, Texas........| 75 " 
Suffolk, Mass....... 495 118 Monroe, N. Y........ | 122 34 Passaic, N. J........ | 95 19 Santa Clara, Cal..... | 50 " 
Wayne, Mich........ 454 100 Westchester, N. Y... | 114 34 Providence, R.1......| 115 19 Shawnee, Kan...... .| 34 1 
Cuyahoga, Ohio...... 410 94 Queens, N. Y........ 125 31 Bronx, N. Y......... | 76 18 Lackawanna, Penn.... 40 " 
San Francisco, Cal....| 415 92 Hudson, N. J....... 93 31 ge ee 54 15 Shelby, Tenn........ 55 " 
Hamilton, Ohio. ..... 261 80 King, Wash.......... 169 29 Onondaga, N. Y...... 73 15 > ee 30 " 
St. Louis City, Mo.... 356 79 Middlesex, Mass... . . 172 29 Jefferson, Ala........ 70 14 Henrico, Va.......... 94 0 
Washington, D.C... . 213 75 Fulton, Ga........... 138 27 Albany, N. Y......... 54 14 Tarrant, Texas....... 85 | "0 
Montgomery, Ohio. . . 69 75 Jefferson, Ky........ 102 27 Douglas, Neb........ 94 14 Tulsa, Okla........ 60 | " 
Milwaukee, Wis...... 247 71 Alameda, Cal........ 120 27 Summit, Ohio....... 72 13 Mane, M...... : a | ® 
Ramsey, Minn....... 108 71 Hampden, Mass...... 107 26 Chemung, N. Y...... 15 13 Norfolk, Mass... . . 53 | " 
Baltimore City, Md.. . 236 63 Multnomah, Ore... .. 154 24 Kent, Mich.......... 99 13 Sullivan, Tenn... ... .| 11 " 
ies, ©. V.........: 323 55 Harris, Texas........ 115 24 Warwick, Va......... 9 13 San Diego, Cal... ... | 81 " 
Allegheny, Penn......| 272 51 Franklin, Ohio....... 98 24 Lucas, Ohio......... 69 13 Racine, Wis.........| 16 " 
Jackson, Mo......... 210 49 Davidson, Tenn...... 74 24 Oklahoma, Okla...... 73 12 Dutchess, N. Y....... 27 | y 
Hennepin, Minn...... 218 45 Dallas, Texas........ 184 24 Schenectady, N. Y.... 19 12 POIs Chess cece | 43 | ' 
Fairfield, Conn....... 105 41 New Haven, Conn... . 117 22 Dane, Wis........... 52 12 Lancaster, Neb....... 36 oF 
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Printing and Publishing, Leading Counties—(Cont'd) 


Estimates for 200 counties with 90% of 1951 “Value Added” 


EE : 
| Value Value Value Value 
Number | Added Number | Added Number | Added Number | Added 
COUNTY in 1951 COUNTY in 1951 COUNTY in 1951 COUNTY in 1951 
and of Plants and of Plants and of Plants and of Plants 
STATE STATE STATE STATE 
1947 Est. (in 1947 Est. (in 1947 Est. (in 1947 Est. (in 
| | millions) millions) millions) millions 
ip eeainiiiaaiiade : 
Salt Lake, Utah..... .| 75 8 Westmoreland, Penn.. 34 6 Lehigh, Penn... ..... 31 4 Butler, Ohio......... 24 3 
Sedgwick, Kan....... | 49 8 Mahoning, Ohio. .... 21 6 Pueblo, Colo......... 12 4 Madison, Ind........ 17 3 
Bergen, N. J.......-- | 81 7 Spokane, Wash...... 43 6 Berrien, Mich........ 28 4 Berkshire, Mass...... 22 3 
ee | 28 7 Hillsborough, Fla.... . 48 6 Lycoming, Penn...... 19 4 Cambria, Penn....... 17 3 
| ae 21 7 Ingham, Mich........ 35 6 Oakland, Mich....... 37 4 Allen, Ohio.......... 13 3 
GT. oc 0-ce0s | 77 7 Allegany, Md........ 5 6 Rensselaer, N. Y..... 14 4 McLennan, Texas... . 22 3 
Duval, Fla........+-- 48 7 Sacramento, Cal...... 37 6 Vermilion, lll........ 12 4 
Knox, Tenn........+- 28 7 San Bernardino, Cal.. 34 6 Dubuque, la......... 16 3 
Linn, lowa........-- 29 7 New Castle, Del...... 29 6 Northampton, Penn... 33 4 4 ae 17 3 
East Baton Rouge, La. 14 7 Buchanan, Mo....... 7 4 El Paso, Colo........ 15 3 
| Pulaski, Ark......... 35 5 Washtenaw, Mich... . 29 4 Rock, Wis........... 14 3 
Dauphin, Penn.......| 41 7 Pierce, Wash........ 35 5 Chittenden, Vt....... 9 4 ee 15 3 
Essex, Mags......... 87 | 7 Orange, N. Y........ 24 5 Guilford, N.C....... 39 4 Saginaw, Mich....... 22 3 
Bristol, Mass........ 53 i 7 Montgomery, Penn... 48 5 Mobile, Ala.......... 24 4 Freeno, Cal.......... 36 3 
Vanderburgh, Ind... . 17 7 Hamilton, Tenn...... 37 5 Wake, €.G.......... 21 4 Delaware, Penn...... 39 3 
Luzerne, Penn....... 47 | 7 St. Joseph, Ind....... 41 5 Jefferson, Texas..... 19 3 BP PEs Sinicens vos 9 3 
Erie, Penn...........| 38 | 7 Camden, N. J........ a1 5 Muscogee, Ga... . "1 3 Genesee, Mich... 31 3 
Black Hawk, fa...... 19 | 7 4 ee 16 5 Buncombe, N. C...... 16 3 
Stark, Ohio......... 44 «| 7 nr 24 5 Brown, Wis.......... 23 3 
Maricopa, Ariz....... 52 7 oe eee 22 5 Riverside, Cal........ 29 3 Plymouth, Mass...... 36 3 
Merrimac, N. H...... 14 7 Calhoun, Mich....... 23 3 Jefferson, N. Y....... 16 3 
Mercer, N. J......... 42 5 es 20 3 Hillsborough, N. H.. . 25 3 
Saint Louis, Minn... . | 54 6 Contra Costa, Cal..... 22 5 Licking, Ohio........ 9 3 Santa Barbara, Cal.... 18 2 
Kalamazoo, Mich... . . | 34 6 Travis, Texas........ 22 5 Woodbury, lowa..... 17 3 Chatham, Ga........ 17 2 
Sangamon, Ill........ | 21 6 Muskegon, Mich... .. 17 4 Cumberland, Me... .. 43 3 Durham, N.C........ 16 2 
Clark, Ohio..........| 20 6 Roanoke, Va......... 19 4 Monmouth, N. J... .. 31 3 Atlantic, NM. 3........ 29 2 
McLean, Ill..........] 17 6 a eee 16 4 Rock Island, fll... ... 21 3 Trumbell, Ohio...... 15 2 
Mecklenburg, N. C.. . 39 OC 6 Winnebago, Wis...... 26 4 Wyandotte, Kan...... 29 3 San Joaquin, Cal..... 25 2 
Richland, Ohio... ... 13 sO 6 Berks, Penn.:;....... 34 4 Macon, Ill........... 19 3 
Broome, N. Y........ 29 OC 6 Chautauqua, N. Y.... 32 4 Total Above Counties| 19,583 4,935 
Kanawha, W.Va.....| 28 | 6 Winnebago, Ill....... 33 4 Greenville, S. C...... 15 3 
York, Penn.......... | 6 La Crosse, Wis....... 14 3 % of U. S. A. Total...| 67.6 89.8 
Oneida, N.Y........ | 40 | 6 Scott, lowa.......... 20 4 Ulster, N. Y......... 18 3 
Lancaster, Penn..... .! 47 6 Venango, Penn....... 8 4 Montgomery, Ind..... 9 3 


Manufacture of Chemicals and Allied Products, Leading Counties 


) ‘| 634 466 Carter, Tenn......... 2 62 Lass, Ollle........cccc. 12 31 Alleghany, Va........ 1 18 
Philadelphia, Penn....| 291 | 231 Norfolk, Va.......... 32 60 New Haven, Conn... . 38 30 Jefferson, Ala........ 34 17 
Emer, N.J........0. | 205 226 Giles, Va............ 1 60 Delaware, Penn...... 28 29 Maury, Tenn........ 4 17 
Hudson, N.J........ | 141 |) «218 SS. eee 10 58 Knox, Tenn.......... 8 28 Norfolk, Mass....... 17 17 
Kanawha, W. Va 15 | 203 Hennepin, Minn...... 72 55 Sussex, Del.......... 12 28 Richmond, Ga.... .. . 13 16 
Kings, N.Y 333. | 197 Davidson, Tenn...... 28 63 Richmond, N. Y...... 15 27 Cabell, W. Va........ 5 16 
Wayne, Mich... | azo | 481 Summit, Ohio. ...... 20 49 Jackson, Mo......... 7 26 
Lov Angeles, Cal.....| 468 191 Passaic, N. J........ 56 46 San Mateo, Cal... ... 18 16 
Union, NJ... 2... 68 | (175 Saint Clair, Ill........ 21 46 Camden, N. J........ 33 26 Rockland, N. Y....... 5 16 
Hamilton, Ohio...... | 113 165 Gloucester, N. J...... 8 25 Gotnene, £6.......... 44 16 
: | San Francisco, Cal... . 113 46 Jefferson, Texas. .... 7 25 Macon, t........... 11 15 
Middlesex, Bi.....| @ 164 Somerset, N. J....... 12 42 Brazoria, Texas...... 4 24 Bronx, N. Y.......... 53 15 
Baltimore City, Md... i 127 147 Contra Costa, Cal..... 26 41 Calcasieu, La........ 6 24 | ere 6 15 
Cuyahoga, Ohio... | 200 139 Wyandotte, Kan...... is 41 Westchester, N.Y....| 47 23 Pulaski, Ark......... 16 15 
St Louis City, Mo... | 177 133 Allegheny, Penn...... 95 40 Charleston, S. C...... 17 23 ee 11 15 
Marion, Ind... | 67 128 Fairfield, Conn....... 44 37 Suffolk, Mass........ 104 22 Lee, lowa........... 7 15 
| 110 119 Dallas, Texas........ 69 37 Ohio, W. Va......... 6 22 Multnomah, Ore... .. 53 15 
tflerson, Ky... 48 117 Schenectady, N. Y.... 4 36 Mobile, Ala.......... 15 22 
— NY..... 459 | 116 Shelby, Tenn........ 62 " 35 Chippewa, Mich...... 1 14 
. esex, Mass... . | 125 | 113 Montgomery, Ohio. . . 28 35 Lucan, GIO. ...5++.- 45 22 Providence, R. I...... 49 14 
agar, NAY, | 25 | 105 Hutchinson, Texas. . . 18 22 Morris, N. J........- 14 14 
Ramsey, Minn....... 55 35 Vanderburgh, Ind.... . 12 22 King, Wash.......... 62 14 
_ _ oe 132 103 Kalamazoo, Mich..... 15 35 Augusta, Va......... 1 21 Rensselaer, N. Y..... 8 14 
Baton Rouge, La.) 11 97 Milwaukee, Wis...... 119 34 Fulton, Ga........... 70 21 Jasper, Mo.........- 7 14 
+ EE 76 89 Chatham, Ga........ 25 33 Spotsylvania, Va...... 2 21 Buncombe, N. C...... 7 14 
— hese 5 87 Onondaga, N. Y...... 25 33 Franklin, Ohio....... 52 20 Marshall, W. Va. 2 14 
“> sc 23 86 Warren, Va.......... 3 33 Mecklenburg, N.C...) 28 20 Smyth, Va........... ‘ 14 
mond = besvee. 4 80 Mercer, N. J......... 18 33 St. Joseph, Ind....... 6 20 Henry, Va...... 3 13 
ens 87 80 Hampden, Mass...... 24 32 Jefferson, La......... 11 20 . 
Hate, Toag 79 Putnam, W. Va...... 3 32 Eddy, N. M.......... 4 1 
a 71 78 Essex, Mass......... 65 19 St. Clair, Mich....... 5 13 
Vas... 69 Monroe, N. Y........ 39 31 Duval, Fla........... 32 19 ear eeveenees : = 
Prince George, Va.... 2 31 Al bs a6c00s 2 19 y Bee eeeeee 
Me Cail, De... | 23 67 Campbell, Va eae) 8 31 i OR cis 9 19 Bristol, Mass... ... | 25 12 
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SALES MANAGEME 


5TO CONDITION 


THE PROSPECT 


YOUR ADVERTISING in the business mag- 
azine your prospect reads works ahead of 
_.. between... and after your salesman calls. 


It is your assistant “‘salesman.” It can 
talk to thousands of your prospects, arouse 
interest in, and create a preference for, 
your product or service’. . . at pennies per 
call. We call this “Mechanized Selling’ 
because it applies the high speed, low cost 
tools of business paper advertising to the 
preliminary steps — the CONDITIONING 
steps of selling—and permits your salesman 
to make the maximum and most effective 


use of his valuable time to S-E-L-L. 


Oversold? Consistent advertising in prop- 
erly selected business magazines will build 
recognition and maintain buyer acceptance 
for your product. Remember—tomorrow’s 
markets must be cultivated today and 
every day until tomorrow. 


Ask your McGraw-Hill man for a copy 
of our 20-page booklet, ““Mechanizing Your 
Sales With Business Paper Advertising.” 
Also about our sound-slide film . . . ““Mech- 
anized Selling — Blueprint for Profits’ which 
is available for showing at sales meetings. 


HOW ‘‘MECHANIZED SELLING’’ DEVELOPED NEW MARKETS AND INCREASED SALES 


+. 


ADVERTISING 
HELPS DEVELOP 
NEW MARKETS 


SALES VOLUME 


100% 


JANUARY, 1950 APRIL, 1951 


Blass fiber insulation producer wanted to open up new markets. 
condition” his prospects, he used business paper advertising 
»G@irect mail... catalogs . . . and a slide film. Results: volume 
meased 2537 . . . advertising cost per dollar of sale $0.0157. 


1951 SALES 
WILL MORE THAN 
DOUBLE 1949 


=. 4 is 


SY 
a 


\Z- = / \ 


1949 4/1950 \/ 195) \ 


gg {$1,200,000 | $1,800,000 (Est.) | 


~ 


Oa 


1949— 80 accounts 


NEW ACCOUNTS | 1950—150 accounts 


“* Mechanized Selling’’—consistent advertising schedules in busi- 
ness magazines, plus direct mail and publicity, helped this 
manufacturer of electric wiring harnesses and assemblies develop 
new customers . . . double his dollar sales volume. 


‘GRAW-HILL PUBLISHING COMPANY, INC. 


@ 330 WEST 42nd STREET, NEW YORK 36, N. Y 


FADQUARTERS 
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SM Data on Industrial Potentials 
Manufacture of Chemicals, Leading Counties—(Cont'd) 


Estimates for 200 counties with 88% of 1951 “Values Added” 


Value Value Value Value 
Number | Added Number | Added Number | Added Number | Add 
COUNTY in 1951 COUNTY in 1951 COUNTY in 1951 COUNTY In 18 
and of Plants and of Plants and of Plants and of Plants 
STATE STATE STATE STATE @) 
1947 Est. (in 1947 Est. (in 1947 Est. (in 1947 | Ey 
millions) millions) millions) mili, 
Madison, fll......... 9 12 Denver, Colo......... 43 10 Marion, Miss........ 2 9 Schuyler, N. Y....... 2 i 
Douglas, Neb........ 33 12 Winnebago, Ill....... 7 10 Oneida, N. Y........ 10 9 Colbert, Ala.......... 2 i 
Cherokee, Kan....... 3 12 Saline, Ark.......... 1 10 Stark, Ohio......... 15 9 Berkshire, Mass...... 2 i 
Nueces, Texas....... 11 12 ME Mis oslbesescees 4 10 Durham, N. C........ 4 9 GE isceacsescs 1 ? 
Mifflin, Penn........ 2 12 Pulaski, Va.......... 3 10 Burlington, N. J...... 6 9 Adams, Ind.......... 1 1 
Kent, Mich.......... 21 12 Kenosha, Wis........ 2 10 Genesee, Mich....... 6 9 Orange, Texas....... 2 ? 
Floyd, Ga........... 6 12 Tarrant, Texas....... 21 9 Fayette, Penn........ 5 8 Lehigh, Penn........ 2 | j 
St.Louis (County), Mo. 16 12 Berks, Penn......... 19 9 Northampton, Penn... 8 8 Escambia, Fla........ ei F 
Hartford, Conn....... 23 11 Henrico, Va. 29 9 New Hanover, N. C... 11 8 Oakland, Mich....... 17 ? 
San Bernardino, Cal... 9 11 Hinds, Miss......... 14 3 Hamilton, Tenn...... 17 8 Py Oc cécncccese 2 ? 
Forrest, Miss........ 5 11 Hillsborough, Fla. 20 9 Tompkins, N. Y...... 2 8 Chester, Penn........ 12 ? 
Montgomery, Penn 22 11 Racine, Wis......... 8 9 | eee 4 8 Lorain, Ohio......... 7 ? 
Dane, Wis........... 8 11 Dearborn, Ind........ 1 9 Chenango, N. Y...... 3 8 Wood, Ohio......... 3 7 
Guilford, N. C....... 19 11 Floyd, lowa......... 1 9 Lawrence, Penn...... 3 8 Rowan, N.C......... 5 1 
Bucks, Penn......... 12 11 Montgomery, Ala.... . 13 9 Schuylkill, Penn...... 2 8 La Salle, tl.......... 8 ? 
Brooke, W. Va....... 1 11 Peoria, tll........... 11 9 Montgomery, Ill... . . 3 8 Nelson, Va.......... 1 ? 
Albany, N. Y......... 18 11 Orange, N. Y........ 10 9 Madison, Ala........ 4 8 Total Above Counties} 7,309 | 7,6» 
Ingham, Mich........ 5 10 Galveston, Texas... . 3 9 McKean, Penn....... 16 8 
Beaver, Penn........ 12 10 Marquette, Mich... . . 2 9 Mis caccseces 3 8 % of U. S. A. Total...| 72.6 87.9 
Ouachita, La......... 7 10 Rockingham, Va...... 4 9 McLennan, Texas... . 8 8 
e s 
Petroleum and Coal Products, Leading Counties 
Estimates for 200 counties with 92% of 1951 ‘Value Added” 
Jefferson, Texas. .... 9 156 San Bernardino, Cal... 3 12 Hennepin, Minn...... 12 6 New Haven,!Conn.. . . 1 3 
Los Angeles, Cal... .. 73 144 Gloucester, N. J...... 1 11 Wichita, Texas. ..... 3 6 Howard, Texas...... 1 3 
Hudson, N, J........ 15 132 Brazoria, Texas...... 1 11 Chatham, Ga........ 5 6 Marion, W. Va....... 1 3 
cc ae 10 120 Mahoning, Ohio. .... 4 11 Jefferson, Ky........ 3 6 Dauphin, Penn....... 2 i 
Harris, Texas........ 18 104 Middlesex, Mass... .. 12 11 Hamilton, Ohio...... 10 6 Rutland, Vt.......... 1 2 
Philadelphia, Penn.... 22 79 Middlesex, N. J...... 7 11 PM iscncsvennads 2 5 Lorain, Ohio......... 1 2 
Contra Costa, Cal..... 9 62 Butler, Kan.......... 4 11 Sedgwick, Kan....... 6 5 McPherson, Kan..... 2 t 
Madison, lll......... 8 62 Tarrant, Texas....... 10 11 Crawford, Ill......... 2 5 
Delaware, Penn... ... 7 57 Union, Ark.......... 5 11 Richmond, N. Y...... 2 t 
Allegheny, Penn...... 16 57 Marion, Ind......... 8 5 Warren, Ohio........ ‘4 ] 2 
Utah, Utah.......... 2 11 La Salle, il.......... 2 5 Yellowstone, Mont... 2 | 2 
Union, N. J.......... 10 46 McKean, Penn....... 3 11 Stark, Ohio......... 6 5 Osage, Okla......... et 3 
ere 57 39 Natrona, Wyo........ 3 10 Creek, Okla......... 3 5 Laramie, Wyo........ 1 U 
Jefferson, Ala........ 7 32 Orleans, La.......... 1 10 Alameda, Cal........ 9 5 Wilson, Kan......... 1 2 
St. Joseph, Ind....... 2 31 Jackson, Mo......... 8 10 Payne, Okla......... 2 5 Oklahoma, Okla...... 10 2 
East Baton Rouge, La. 2 31 St. Charles, La....... 2 10 Ramsey, Minn....... 8 5 Big Horn, Wyo....... i oe: 
Cuyahoga, Ohio...... 44 31 St. Bernard, La...... 1 10 Kankakee, Ill........ 3 5 Monongalia, W. Va... 5 | 2 
Lucas, Ohio......... 11 31 Webster, La......... 1 10 a 4 4 ee 1 u 
Wayne, Mich........ 34 30 Bexar, Texas........ 7 9 Stephens, Okla....... 2 4 
WU is cen ce sisese 10 28 Northampton, Penn... 1 9 Pontotoc, Okla....... 1 , 
Venango, Penn....... 10 24 Okmulgee, Okla...... 1 4 Multnomah, Ore... .. 7 
Throckmorton, Texas. 1 9 Licking, Ohio........ 3 4 Morris, Texas....... 1 2 
MM Welk seccticcs 14 24 Pueblo, Colo......... 1 9 Trumbull, Ohio...... 4 4 Gregg, Texas........ 6 , 
Somerset, N. J....... 5 24 Norfolk, Mass....... 5 9 Fayette, ill.......... 1 4 Ti sincne earn 4 . 
Jefferson, La......... 5 23 Vigo, Ind............ 1 3 Allegany, N. Y....... 2 4 Lawrence, Ohio...... 1 t 
Camden, N. J........ 2 22 8 8 eee 13 8 Rensselaer, N. Y..... 2 3 Hamilton, Tenn...... 1 2 
Galveston, Texas. ... 4 22 El Paso, Texas...... 2 8 Potter, Texas........ 1 3 Hancock, Ohio....... 2 t 
Calcasieu, La........ 2 22 eee 8 8 Mobile, Ala.......... 2 3 Pawnee, Okla........ 1 Y 
Dallas, Texas........ 6 22 Beaver, Penn........ 5 7 Salt Lake, Utah...... 3 3 Park, Wyo...........| 2 
Fayette, Penn..;..... 42 21 By Piliccccccccses 3 7 Etowah, Ala......... 2 3 
Butler, Penn......... 5 20 Providence, R. I...... 8 7 New Castle, Del...... 4 y 
Caddo, La........... 5 18 Warren, Penn........ 5 3 Clay, Mo...........- 5 | 
Milwaukee, Wis...... 8 7 Saint Louis, Minn... . 2 3 Caddo, Okla......... 2 | 
Baltimore City, Md.. . 12 18 Crawford, Penn...... 2 7 Niagara, N. Y........ 4 3 Toole, Mont......... 3 y 
Nueces, Texas....... 6 17 Montgomery, Kan... . 4 6 Lake, Ohlo.......... 1 3 Ventura, Cal......... 4 y 
Bergen, N. J......... 2 17 Monroe, N. Y........ 6 6 Montgomery, Penn... 5 3 Douglas, Wis........ 4 | 
Hutchinson, Texas. .. 2 16 St. Louis City, Mo.... 12 6 Butler, Ohio......... 1 3 Brooke, W. Va....... 2 
Tulsa, Okla.......... 6 16 Westmoreland, Penn.. 22 6 Carbon, Wyo......... 1 3 Pleasants, W. Va..... 1 
Saint Clair, ill........ 5 15 Hancock, W. Va...... 2 6 Garfield, Okla........ 1 3 Kenton, Ky........-- 3 ' 
Baltimore (County), Scioto, Ohio......... 3 6 Shelby, Tenn........ 7 3 Neosho, Kan......... 3 
 Seeeyeyere 3 14 Cambria, Penn....... 3 6 Allen, Ohio.......... 2 3 ; 
Wyandotte, Kan ..... 7 14 Lawrence, lll......... 3 6 Muskegon, Mich... .. 3 
Erle, Pent... .cccccce 5 13 Tuscaloosa, Ala...... 2 3 Schuylkill, Penn..... . 3 ' 
Kings, N. Y.......... 8 13 Kanawha, W.Va.....) 5 6 Nolan, Texas........ 1 3 Fayette, W. Va....... . 
Kay, Okla........... 2 12 York, Penn.......... 5 8 Cattaraugus, N. Y 1 3 Gratiot, Mich........ |e ee 
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Who’s Buying? 


A recent survey of the rubber industry indicates a surprising diversity of 
influence on purchasing between management, production, engineering 
research, and purchasing. ‘These are the men who must know your story— 
the men who must be sold on your products. 


India RUBBER WORLD reaches these influential people 
every month—in every known rubber manufacturing plant 
in the United States and over 1,100 in foreign countries. 


Your sales story is assured complete and up to date coverage 
of this 5-billion dollar industry. 


For more than 60 years India RUBBER WORLD has been the leading 
paper in its field. Accurate and complete editorial coverage of the rubber 
industry through technical reports, general articles, and the latest indus- 
try news and developments, has maintained this position since 1889. 


India RUBBER WORLD is the only publication in the field 
to be edited by a technically trained staff, insuring technical 
accuracy and valid coverage of the industry. 


India RUBBER WORLD is the only publication in the field 


to carry as a regular feature a section devoted to the plastics 
industry in its relation to the rubber industry. 


India RUBBER WORLD has always carried more advertising 
pages per year than any other publication in the field. 


Send for our Blue Book ‘“‘How India RUBBER WORLD has served and 
is serving the Rubber Industry and its 5-billion dollar market.” 


INDIA. 


RUBBER WORLD 


386 Fourth Avenue New York 16,  - - 


— FP ri 
emi "AY 10, 1952 


69 


| SM Data on Industrial Potentials 


Petroleum and Coal Products, Leading Counties—(Cont'd) 
Estimates for 200 counties with 92% of 1951 ‘Value Added” 


Value Value Value Value 
Number Added Number | Added Number | Added | Number Addeg 
COUNTY in 1951 COUNTY in 1951 COUNTY in 1951 COUNTY in 1951 
and of Plants and of Plants and of Plants and | of Plants 
STATE GD STATE STATE STATE | @) 
1947 Est. (in 1947 Est. (in 1947 Est. (in | 1947 Est, ‘ip 
millions millions) millions) Millions onal 
= — = ones eer’ a cere ee Cum 
Mitchell, Texas 1 1 Adams, Colo. 2 1 Manhattan, N. Y. 4 1 Ogemaw, Mich....... 2 1 Mon 
Denver, Colo. 6 1 Bossier, La... 2 1 Onondaga, N. Y. 4 1 Dawes, Neb......... 2 1 Leba 
Cowley, Kan. 1 1 Eddy, N. M..... 2 1 Queens, N. Y... 4 1 Berks, Penn........ 2 1 Kenr 
Worcester, Mass. 4 1 Lincoin, Okla. . 2 1 King, Wash.... 4 1 Indiana, Penn........ 2 1 
Douglas, Neb. 4 1 Hidalgo, Texas 2 1 Kalamazoo, Mich. 3 1 Jack, Texas....... 2 1 Sheb 
Spokane, Wash.. 2 1 Smith, Texas. . 2 1 Taylor, Texas.... 3 1 La Crosse, Wis....... 2 1 Gase 
Weston, Wyo. 4 1 Carbon, Utah 2 1 Brown, Wis...... 3 1 —_—__|_.. Oxfor 
Garvin, Okla... 1 1 Bannock, Idaho 1 1 Ouachita, Ark... 2 1 Total Above Counties 1,066 2,307 Brist 
Santa Barbara, Cal... 3 1 Franklin, Ohio 7 1 Orange, Cal..... 2 1 Berks 
Glacier, Mont. 3 1 Sheboygan, Wis. 5 1 Vermilion, 111. 2 1 % of U.S. A. Total...| 76.9 92.3 mace 
eno! 
~ is Cole, 
Cayug 
Manufacture of Rubber Products, Leading Counties = 
. . . ” Berks 
Estimates for 142 counties with 96% of 1951 “Value Added jo 
a iii esi ete i a tad a Perry, 
Summit, Ohio... . 33 392 Polk, lowa. . 2 9 McLennan, Texas... . 1 5 Huntington, Ind... ... 2 a Mario 
Los Angeles, Cal..... 81 103 Hamilton, Ohio. . 6 9 Stark, Ohio... .... 7 5 Douglas, Neb........ 2 2 Fairfie 
Middlesex, Mass... 23 83 Tuscaloosa, Ala... . 1 9 Hampshire, Mass..... 2 5 Cecil, Md........... 1 2 Rando 
Wayne, Mich...... 16 75 Essex, N.J.......... 17 5 Fulton, Ga........... 1 2 Schuy 
Montgomery, Ohio. . 5 58 Essex, Mass... .. 10 4 Westmoreland, Penn.. 2 5 Richmond, N. Y...... 1 2 Grom, 
Passaic, N. J..... 12 52 Shawnee, Kan... 1 9 Coshocton, Ohio... . 2 5 Lancaster, Neb... 1 2 Gwinn 
Denver, Colo... 2 41 Hamilton, Ind... 1 4 Tippecanoe, Ind... ... 1 5 Hillsborough, N. H.. . 3 2 Jacksa 
Mercer, N. J..... 15 38 Erie, Penn....... 2 8 Clarion, Penn........ 1 2 
New Haven, Conn. 14 35 Kent, Mich...... 2 8 Portage, Ohio. ..... 7 5 Carroll, Ohio. ...... 1 2 Denve 
Shelby, Tenn... .. 3 35 Allen, Ind...... 2 8 Carroll, Md......... 1 5 Saint Clair, Ull........ 2 2 Sumne 
Licking, Ohio... 2 8 St. Louis City, Mo... 12 5 Richla 
Montgomery, Penn. 6 35 Wayne, Ohio... 2 8 Crawford, Ohio.... 1 4 De Kalb, Ind......:. 2 2 Jeffers 
Hampden, Mass... 5 34 Lake, Ohio... 3 + Windsor, Vt... . . 1 4 Hennepin, Minn...... 6 2 Wayne 
Providence, R. |. 4 33 Kings, N. Y...... 25 8 La Porte, Ind....... 1 4 Wexford, Mich....... 1 2 Middle 
Erie, N.Y... 4 31 Middlesex, Conn... 5 4 Indiana, Penn........ 1 2 Orange 
Marion, Ind... 6 24 Erie, Ohio....... 2 7 Crawford, Penn... . 1 4 Goodhue, Minn...... 1 2 Racine 
Cook, iif.........0. 44 23 Queens, N. Y.... 6 7 Cuyahoga, Ohio... 10 4 Clearfield, Penn...... 1 2 Cape G 
Bristol, Mass... 8 21 Mahoning, Ohio. . . 2 7 Bucks, Penn....... 4 4 Lucas, Ohio......... 6 2 Washir 
Fairfield, Conn.. 13 21 Gibson, Tenn... . 1 7 Bergen, N. J......... 5 2 , 
Norfolk, Mass... . 10 20 Trumbell, Ohio. . 1 7 Philadelphia, Penn... 18 4 Milwaukee, Wis..... . 9 2 age 
Eau Claire, Wis. 1 18 Lee, lowa....... 1 7 Huron, Ohio....... 3 3 Ashtabula, Ohio... .. 5 1 aon 
New Castle, Del... 2 7 Ottawa, Okla...... 1 3 pe 
Broome, N. Y.... 4 18 Lawrence, Ohio... 1 6 Harford, Md....... 1 3 Bronx, N. Y......... 8 1 ar 
Allegany, Md..... 1 16 Montgomery, Tenn. 1 6 Jackson, Mich... ... 1 3 Middlesex, N. J...... 7 1 moi 
Bristol, R.1....... 4 15 Medina, Ohio... . 1 6 Wabash, Ind... ... 1 3 Hudson, N. J........ 6 1 rae 
Oakland, Mich... . 4 14 Chester, Penn...... 1 3 Harris, Texas....... 4 1 — 
Colbert, Ala....... 1 14 St. Clair, Mich... 1 6 Marion, Mo....... 1 3 Bedford, Va.......... 1 1 = 
Etowah, Ala....... 1 13 Auglaize, Ohio..... 3 6 Hunterdon, N. J... 1 3 Plymouth, Mass... . 6 | 
Berrien, Mich...... 5 13 Geauga, Ohio.... 3 6 Butler, Penn... .. ; 1 3 Orange, Cal......... 5 | 
Elkhart, Ind....... 4 13 Baltimore City, Md. 7 6 Multnomah, Ore.. . 5 | 
La Crosse, Wis..... 1 12 Washington, Md.. . 1 6 Ottawa, Ohio.... 1 3 Dallas, Texas...... 5 1 
St. Joseph, Ind.... 2 11 Sandusky, Ohio... 2 6 Fayette, Penn..... 3 3 Hartford, Conn...... 2 | 
Laval Alien, Ohio...... 2 6 Dutchess, N. Y..... 2 3 
Rock Island, Ill... . 3 11 Adams, Miss...... . 1 6 Sangamon, Ill... 4 3 ik io.8- Ss cineaie 2 1 
Contra Costa, Cal.... 1 11 Hancock, Ohio..... 2 6 Adams, Penn...... 2 3 Lycoming, Penn... .. 2 I 
Morris, N. J........ 6 10 Union, N. J........ 4 6 Daviess, Ind. 1 3 a 
Worcester, Mass... . 6 10 Cumberland, Penn.. 1 3 Total Above Counties 747 1,82 
Ashland, Ohio. 7 10 Richland, Ohio. . . 1 6 Frederick, Va.. 2 2 
Delaware, Ind...... 3 10 Dodge, Wis... 1 5 Manhattan, N. Y.. 25 2 % of U.S. A. Total...| 85.4 95.9 
Suffolk, Mass. 19 10 Haywood, N. C. 1 5 Alameda, Cal. . 8 2 aa 


Manufacture of Leather and Leather Products, Leading Countie 


\ 


Manhattan, N. Y.....| 1,122 122 Philadelphia, Penn.... 134 40 Strafford, N. H..... ; 21 16 York, Penn... . 14 y 
Essex, Mass........ 453 108 Hillsborough, N. H... 44 38 Scioto, Ohio...... ; 5 16 Franklin, Ohio....... 18 ' { 
Suffolk, Mass....... 178 80  § & 314 35 New Castle, Del...... 13 15 Lancaster, Penn..... . 18 | ] 
ere 203 63 Worcester, Mass... . 68 30 Hamilton, Ohio... . 33 14 Davidson, Tenn... . | 8 ' 
Broome, N. Y........| 38 53 Fulton, N. Y........ 213 29 Franklin, Mo....... | 9 | 13 Dauphin, Penn..... a 10 ' 
Milwaukee, Wis........ 76 49 Androscoggin, Me....| 32 | 24 Herkimer, N. Y...... | 2 | 12 Trumbull, Ohio... . ae ' 
Plymouth, Mass......| 119 47 8 8S eee 84 23 Queens, N. Y........ 42 12 Camden, N. J....... 8 ' 4 
Middlesex, Mass... . . 103 46 , | ee 13 21 Norfolk, Mass... .... 22 11 Madison, Ill.......-. 2 1 
St. Louis City, Mo.... 103 44 Los Angeles, Cal... .. 178 18 Rockingham, N. H.. .. 24 11 Hudson, N. J........ ee ( 
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Number 


COUNTY 
and of Plants 
STATE 

1947 
Cumberland, Me. 16 
Monroe, N. Y. 27 
Lebanon, Penn. 10 
Kennebec, Me. 6 
Sheboygan, Wis. 10 
Gasconade, Mo. 5 
Oxford, Me. 6 
Bristol, Mass. 22 
Berks, Penn... 14 
Merrimack, N. H. 5 
Penobscot, Me.. . 11 
Cole, Mo........ 3 
Cayuga, N. Y.. . 7 
Baltimore City, Md. 17 
Berkshire, Mass. 7 
Campbell, Va.. . | 8 
Perry, Mo... .. | 2 
Marion, Mo. 4 
Fairfield, Conn. 24 
Randolph, tl. | 3 
Schuylkill, Penn. 8 
Bronx, N. Y... 59 
Gwinnett, Ga. 7 
Jackson, Mo.. 12 


Denver, Colo. 16 
Sumner, Tenn. . 2 
Richland, Ul... . . 1 
Jefferson, Mo. 3 
Wayne, Mich... 19 
Middlesex, N. J. 14 
Orange, N.Y... . 22 
Racine, Wis... . . 6 
Cape Girardeau, Mo... | 4 
Washington, Md... . . | 5 
St. Francois, Mo. 3 
Elk, Penn... ..... 5 
Saint Clair, Ul... . 3 
Adams, Penn... . 10 
Sullivan, N. H.. . 4 
Montgomery, N. Y.... 8 
Onondaga, N. Y. 7 
Ross, Ohio 1 


| Value 


| 


| Est. (in 
| millions) 
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Manufacture of Leather, Leading Counties—(Cont'd) 
ates for 200 counties with 95% of 1951 “Value Added” 


COUNTY 
and 
STATE 


Haywood, N. C. 
Randolph, Mo. 


Somerset, Me... 
Coles, Ill... 
Goodhue, Minn. 
Boyd, Ky...... 
San Francisco, Cal. 
Passaic, N. J... 

St. Charles, Mo. 
Scott, Mo... .. 
Franklin, Ky. 
Lycoming, Penn. 


Tioga, Penn. 

Adams, Ill... | 
Rock, Wis. 

Luzerne, Penn.. 
Coffee, Tenn..... 


Cheshire, N. H.... 
3 eee 
Pettis, Mo......... 
Fond Du Lac, Wis. 


Northampton, Penn. 
Jefferson, Wis.... . 
Pocahontas, W. Va. 
Franklin, N. Y.. 
Hampshire, Mass... 
Dutchess, N. Y.... 
Hampden, Mass. 
Audrain, Mo...... 
Washington, Wis. 
McCracken, Ky.. . 


Lackawanna, Penn... 
Callaway, Mo....... 
Pike, W.......... 
Livingston, Ill... . 
Jersey, ill... ... 
Montgomery, Penn. . 
Sangamon, Ill... . 
Lehigh, Penn. . 
Muskegon, Mich. . 
Fairfield, Ohio 


Number | 


of Plants | 


1947 
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Value 


Value | 
Added | Number | Added | Number 
in 1951 COUNTY | in 1951 COUNTY | 
and | of Plants and of Plants 
GD STATE SM STATE . 
Est. (in 1947 | Est. (in | 1947 
millions) millions) 
3 Brown, Ohio 2 2 Lewis, Tenn... 1 
3 Adair, Mo..... 1 2 Roanoke. Va... . 2 
Cooper, Mo..... 2 2 Warren, Vhio... 1 
3 Hamilton, Tenn. . 4 2 Fayette, Ill... .. 1 
3 Clark, Ohio... . 3 2 Phelps, Mo..... 1 
3 Obion, Tenn... . 2 2 Bergen, N. J.... 15 
3 Wayne, Penn.. . 4 2 Tioga, N. Y.... 5 
3 Belknap, N. H.. . 3 2 Madison, Ala. . 1 
3 Jefferson, Ill... 1 2 
3 Grafton, N. H.. 6 2 Moultrie, Il... 1 
3 Tompkins, N. Y. 2 
3 Van Wert, Ohio 1 2 Jackson, Ill... . 1 
3 Chippewa, Wis. 6 2 Clay, Ul... .. 1 
Giles, Tenn.. 1 2 Dinwiddie, Va. 2 
3 Franklin, Penn.. . 2 2 Brown, Wis... 4 
3 Madison, Mo... .. 1 2 Jackson, Ind... 3 
3 Buncombe, N. C.. 2 2 King, Wash... 14 
3 Ashtabula, Ohio. . 5 2 Waldo, Me..... 1 
3 San Mateo, Cal.. . 6 2 Highland, Ohio. 1 
3 Lake, Ill..... %, 1 2 
3 Washington, Mo.. . 1 2 Nassau, N. Y.... 7 
3 Franklin, Tenn... 1 
3 Spotsylvania, Va.. 1 2 Clinton, tll........ 3 
3 Providence, R. |.. 25 2 Marshall, Tenn... 1 
Washington, Minn. 1 2 McNairy, Tenn..... 2 
3 Stoddard, Mo... . 1 2 Ottawa, Mich...... 4 
3 Union, Ill........ 2 2 Chippewa, Mich... . 1 
3 Gibson, Tenn... . s | 2 Allegheny, Penn... . 1 
3 Hennepin, Minn. 14 2 McKean, Penn..... 4 
3 St. Louis (County), Mo. 1 2 Prince Edward, Va.. || 1 
3 Marion, ill... 1 2 | 
3 Kent, Mich... .. 5 2 Wood, Wis........ 1 
3 Franklin, Mass... . 4 
2 Alleghany, Va... . , | 2 Langlade, Wis... . 2 
2 La Porte, Ind... .. 2 2 Union, N. J....... 14 
Ozaukee, Wis...... 3 2 Saratoga, N. Y.... 1 
2 Mississippi, Mo... . 1 2 Coshocton, Ohio. . 6 
2 Cattaraugus, N. Y. 2 2 Morris, N. J.... 4 
2 Dodge, Wis...... 4 2 Tarrant, Texas. . 3 
2 Lafayette, Mo.... 1 2 Polk, lowa....... | 6 
2 Cumberland, Penn. 4 2 Gloucester, N. J.... 1 
2 Hardin, Tenn. . : 2 | ner 
2 Randolph, Ark. . 4 2 Total Above — 4,697 
| 
2 Wyoming, Penn. 2 2 % of U.S. A. Total...| 88.5 
2 Franklin, Me. 1 2 


~ Value 
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in 1951 


JM. 


Z 


Est. 


millions) 


eet ett et NNN NH HN ND NH 1 NHN NH NHN PD PL 


ee ee ae ee 


| 


wo 
a 
nr 


(in 


To economically serve the nation’s — 
fastest growing market... 
locate your plant in 


Vdewewiud Bd, tangent nla mamee 


The advantages of lower distribution costs 


for the West are bringing many plants to the 


Los Angeles area. 


During 1951 over $300,000,000 was in- 
vested in new plants and expansions in Los 
Angeles County—an all-time record. 

_ Contact us for detailed market data, in- 
dustrial surveys and plant site information. 


MAY 10, 1952 


Industrial Dept. 


LOS ANGELES COUNTY 
CHAMBER OF COMMERCE 


1151 S. BROADWAY 
LOS ANGELES 15, CALIFORNIA 
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asking us questions! 


A measure of the depth to which Chilton publications pene- 
trate the fields they serve is the frequency with which Chilton 


is consulted as the authority. 


"Let's ask Chilton" expresses the confidence of our readers 
in the timeliness and authenticity of what they find in Chilton 
publications. Readers, advertisers, and advertising agencies 
constantly tap Chilton's vast storehouse of research informa- 
tion for the right answers to a thousand and one questions 
on production, distribution, marketing, merchandising and 


advertising. 


This recognition of the authority of Chilton publications ... 
reader confidence that means reader interest . . . provides 
the ideal atmosphere for advertising the products and 


services needed in the fields served by Chilton publications. 


O 
I compANY Ab 
NB P. Cceenmihares) 


Chestnut and 56th Streets 100 E. 42nd Street 
Philadelphia 39, Pa. New York 17, N. Y. 


THE IRON AGE @ HARDWARE AGE @ MOTOR AGE e@ COMMERCIAL CAR JOURNAL 

HARDWARE WORLD € DEPARTMENT STORE ECONOMIST * BOOT & SHOE RECORDER 

THE OPTICAL JOURNAL AND REVIEW OF OPTOMETRY @ THE JEWELERS’ CIRCULAR-KEYSTONE 
AUTOMOTIVE INDUSTRIES @ THE SPECTATOR @ DISTRIBUTION AGE 


SM Data on Industrial Potentials 


lue Added” 


——__ 
—— 


Value | Value Value | Value 
Number | Added | Number | Added Number | Added Number | Added 
COUNTY | in 1951 COUNTY | in 1951 COUNTY | in 1951 COUNTY | | in 195] 
and of Plants | and | of Plants | and of Plants and | of Plants 
STATE STATE STATE GD STATE } SH) 
1947 Est. (in 1947 Est. (in 1947 | Est. (in | 1947 | Est @ 
| millions) millions) | millions) millions 
Los Angeles, Cal... 482 105 Queens, N. Y...... 81 15 Lawrence, Ohio..... . | 11 8 Northumberland, | 
re 324 103 Onondaga, N. Y.... 19 14 Providence, R. I..... .| 28 8 IS A deat ikciecoce's 13 6 
Wayne, Mich........| 130 79 Clearfield, Penn......| 18 14 Cerro Gordo, lowa. 8 8 Wetzel, W. Va....... | 4 6 
Allegheny, Penn...... 97 71 Somerset, N. J...... 13 14 Carter, Ky.......... 5 8 Norfolk, Mass.......| 45 6 
Hancock, W. Va...... 12 68 Fayette, Penn....... 20 14 Madison, Ind...... 17 8 Shelby, Tenn........| 25 6 
Westmoreland, Penn.. 46 59 Hamilton, Ohio... . 64 14 Warren, N. Y...... 4 8 Davidson, Tenn..... | 24 5 
Worcester, Mass... .. 27 50 Wood, Ohio....... 10 14 
Lucas, Ohio | 23 46 Sullivan, Tenn... .. 4 14 Wyandotte, Kan... 10 | 8 Dade, Fla......... 56 5 
Niagara, N. Y. | WW 42 Marion, Ind... ... 30 | 8 Oneida, N. Y....... 12 5 
Washington, Penn....| 31 41 Beaver, Penn...... 36 13 Jefferson, Penn... . 8 8 Henrico, Va..........| 19 5 
Washington, Vt... .. 85 13 Bexar, Texas...... 31 8 Blair, Penn......... | 12 5 
Kanawha, W. Va.... | 27 40 Lehigh, Penn...... 25 13 Bronx, N. Y..... 62 8 Rockland, N. Y...... 5 5 
Montgomery, Penn.. .| 59 38 Knox, Tenn..........| 20 13 Okmulgee, Okia..... 5 8 Wabash, Ind........ 7 5 
La Salle, Il.......... 24 38 Middlesex, Mass.....| 48 12 Mifflin, Penn... ... | 6 8 Buncombe, N. C...... 9 5 
Baltimore City, Md.. 48 37 Licking, Ohio....... 8 12 Howard, Ind....... 5 | 8 Pickens, Ga........ | 2 5 
St. Louis City, Mo... 70 37 Hamilton, Tenn...... 14 12 Jackson, Mo......... 39 CO 7 San Diego, Cal.......| 43 5 
Mercer, N. J........ } 54 36 Milwaukee, Wis...... 79 CO 12 Webster, lowa..... 11 7 San Mateo, Cal... 20 : 
Northampton, Penn. 35 36 Lancaster, Penn.... 20 | 12 | 
Columbiana, Ohio... 35 34 Seneca, Ohio...... 12 | 12 Bucks, Penn....... 27 | 7 Brooke, W. Va....... | 3 5 
Lawrence, Penn..... 20 34 | Grant, Ind......... 10 | 7 Ottawa, Ohio........ | wis 
Madison, Ill........ 19 34 Genessee, N. Y...... 5 12 Knox, Ohio......... 6 7 Taylor, W. Va........ 3 5 
Essex, N. J........ 57 | 12 Scioto, Ohio....... 12 | 7 Wayne, W. Va....... 8 5 
Tuscarawas, Ohio. . 37 33 Suffolk, Mass... ... 47 12 Cattaraugus, N. Y.. § | 7 Blackford, Ind.. .... 4 5 
Harrison, W. Va..... 11 32 Fairfield, Ohio....... 9 | 11 Marshall, W. Va... . 5 | 7 Sangamon, Ill........ | . | = 
Armstrong, Penn..... | 16 31 Perry, Ohio......... | 6 | 4 Harrison, Ohio... . 4 | 7 Clinton, Penn... ..... | 5 | 5 
Philadelphia, Penn... 101 31 Monongalia, W. Va.. 19 | 11 Saint Clair, Ul........ 19 7 Wayne, N.Y......... by 
Cumberland, N. J... .| 45 31 Monroe, N. Y........ 23 CO 11 Berkeley, W. Va..... 8 | 7 Mobile, Ala.......... W| § 
Jefferson, Ala....... 51 30 Passaic, N.J.........| 29 | 11 York, Penn..........| 24 | 7? Greene,N.Y........; 8 5 
Alameda, Cal....... | 40 29 Hudson, N. J... ... |; 36 | WW | | Richmond, Ga... . . . 7 5 
Muskingum, Ohio.... 26 27 St.Louis (County),Mo. 23 CO 11 Chester, Penn........| 13 | 7 | 
Middlesex, N.J......) 39 27 | Columbia,N.Y......) 5 | 7 Tulsa, Okla.......... | 2 5 
Steuben, N. Y........ 8 | 25 Contra Costa, Cal... .| 16 | 11 Camden, N. J........| 30 | 6 Allen, Kan...........| 6 5 
bas cesauess 13 | «10 Monmouth, N.J.....| 15 6 Berks, Penn......... | 16 | 5 
Manhattan, N. Y.... | 244 24 Jefferson, Ky... ... 37 | 10 Trumbull, Ohio... . 14 6 Tioga, Penn........ 3 5 
Audrian, Mo.........| 7 23 Clay, Ind.......... | 17 10 8 eee 13 | 6 4 ee 14 5 
Lake, Ill............ 13 22 Centre, Penn...... 4 10 Guernsey, Ohio..... | 5 | 6 Cape Girardeau, Mo.. 6 5 
Wood, W.Va........| 10 22 Schenectady, N.Y... 10 10 Belmont, Ohio.......| 8 | 6 Jefferson Davis, La...| 5 5 
SS Aer 67 22 Dallas, Texas....... 38 10 Tyler, W. Va.........| 3 | 6 Winnebago, Ill... ... 17 5 
Lake, Ind.......... 2 | 22 Jefferson, Mo....... 7 g Polk, lowa........ 20 | 6 Tarrant, Texas....... | 18 5 
San Bernardino, Cal.. | 54 21 Butler, Penn......... 20 9 | Montgomery, Kan... .| 7 5 
Stark, Ohio........ 34 21 Orleans, La..........| 21 9 Knox, ill.......... 6 | 6 
Cuyahoga, Ohio..... | 94 21 Delaware, Penn... . 16 | 6 Hampden, Mass...... 25 5 
Albany, N. Y........ 14 21 Riverside, Cal........| 36 9 Lebanon, Penn..... 9 b Sebastian, Ark....... 7 j 
Lewis, W. Va........ 8 9 Chemung, N. Y......| 5 | b Nassau, N. Y......... | 29 4 
Franklin, Ohio..... 39 20 Sandusky, Ohio..... ; 19 9 Hocking, Ohio...... .| 5 | 6 Guilford, N.C.......) 20 4 
Kings, N. Y........ 179 19 Allegany, Md........) 11 9 Delaware, Ind....... | 12 | 6 Ree 16 4 
Harris, Texas...... 51 18 McKean, Penn....... 10 9 Orange, Cal..........) 54 6 Plymouth, Mass... ol 14 4 
Salem, N. J......... 8 18 Morris, N. J....... 21 4 Santa Clara, Cal... 24 6 Multnomah, Ore... .. 28 4 
Jefferson, Ohio...... 12 18 Orange, N. Y........ 4 CO 9 Jay, Ind... ........ 5 6 ten, 8. 3... ....5. | 26 4 
Marion, W. Va....... 10 18 Bergen, N. J......... 38 Cid a Unicoi, Tenn....... 3 | 6 Hillsborough, N. H... 37 4 
Cabell, W. Va........| 25 17 New Haven, Conn.. 49 | 8 | | ——<—<—|—— 
Mahoning, Ohio. .... 31 17 Richland, S.C... .. 15 | 8 Total Above Counties! 5,725 | 2,60 
Huntingdon, Penn... .| 9 17 Ohio, W. Va....... | 7 6 | 
Summit, Ohio...... 23 17 King, Wash........ a 48 8 Kent, Mich........ 30 6 % of U.S. A. Total...| 49.1 75.8 
Clarion, Penn........ 7 8 Creek, Okla....... 4 6 
Fairfield, Conn...... 2 | #5 Denver, Colo.........| 39 8 Hinds, Miss. ..... | 42 6 | 
Hartford, Conn. ae 15 Monroe, Ind.........| 17 8 Mecklenburg, N. C.. . | 14 6 = 
Manuf f Pri | 
anutacture of Primary Metals, Leading Counties 
Estimates for 200 counties with 95% of 1951 “Value Added” 
z ———— = = ——e ——— ———————— —— a ———— 
Allegheny, Penn...... 107 | 682 eee 65 240 New Haven, Conn.. 60 | 155 Madison, Ill... .... : | 18 1" 
ae | 263 | #548 Mahoning, Ohio..... | 24 234 Westmoreland, Penn.. 36 =| ~—s153 Cambria, Penn....... | 5 Ly 
eee 26 | 6507 Jefferson, Ala........ | 44 185 Stark, Ohio. ....... 38 151 Baltimore City, Md... 33 u 
Wayne, Mich........ 176 | 396 Baltimore (County), | Los Angeles, Cal.....| 303 133 Washington, Penn....| 10 e 
Cuyahoga, Ohio...... 172 377 SERRA 5 172 Northampton, Penn.. j 10 128 Fairfield, Conn....... 49 | us 
Beaver, Penn........ 32. | = 253 Trumbull, Ohio. ..... 22 163 Milwaukee, Wis....... 81 122 Lorain, Ohio......... wilt 


74 


SALES MANAGEMEN! 


Manufacture of Stone, Clay, Glass Products, Leading Counties ) 


Estimates for 200 counties with 76% of 1951 “Va 


| 
| 


| Manufacture of Primary Metals, Leading Counties—(Cont'd) 


Estimates for 200 counties with 95% of 1951 “Value Added” 


EMEN 


* 


ve wit | | Value Value Value Value 
ed | Number | Added Number | Added Number | Added Number | Added 
9% COUNTY | in 1951 COUNTY in 1951 COUNTY in 1951 COUNTY in 1951 
and of Plants and of Plants and of Plants and of Plants 
aan ue 3 ©D 
ln | 1947 | Est. (in 1947 | Est. (in 1947 | Est. (in 1947 | Est. (in 
ions | millions) | millions) millions) millions) 
Mercer, Penn..... .. 10 | 69 Montgomery, Ohio. . . | 27. | 37 Passaic, N. J......... 22 27 Fayette, W. Va....... 1 20 
6 Middlesex, N. J... . 25 66 St. Louis City, Mo.... 49 | 37 Queens, N. Y........ 37 26 Racine, Wis......... 21 20 
Niagara, N. Y....... 18 SC 65 | Lebanon, Penn...... .| 7 25 Mercer, N. J......... 10 20 
6 Union, N. J......- 25 64 Erie, Penn...........| 26 SC 36 Hartford, Conn...... | 31 OC 25 
: Worcester, Mass... . 43 | 59 Contra Costa, Cal... 6 35 Hampden, Mass......| 32 | 25 Ohio, W. Va.........| 9 19 
5 Saginaw, Mich... . 12 | 58 Saint Clair, Il........ | 19 | 34 Lawrence, Penn..... | 9 24 Jackson, Ohio. ...... 4 19 
Philadelphia, Penn... 88 57 Providence, R. I......| 41 34 Ringe, 0. ¥.......... 70 24 Knox, Tenn.......... 6 19 
§ Crawford, Penn..... | 6 | 34 Oakland, Mich... ... .| 23 24 Ingham, Mich....... 13 19 
5 Muskegon, Mich... | 18 | 56 8 eee 13 33 | Henry, Ind.......... 4 19 
5 Montgomery, Penn. 29 54 Hamilton, Ohio..... | 62 | 33 Delaware, Penn..... . | 14 24 Maricopa, Ariz....... 4 19 
5 Lucas, Ohio..... 23ee 33 | 54 Allen, Ind.......... 4 =O 32 Kenosha, Wis....... .| 7 24 Wayne, Ind.......... 9 19 
j Dauphin, Penn... . .| 6 52 Multnomah, Ore.....| 38 | 32 Winnebago, Ill....... | 25 | 23 Westchester, N. Y.... 14 19 
i Berks, Penn.........| | 52 Lycoming, Penn..... .| 8 | 31 Bergen, N. J.........| 13 22 St. Lawrence, N. Y... 3 18 
5 Hancock, W. Va... .| 2 | 51 | Chemung, N. Y......| 5 22 ae 8 18 
: Onondaga, N.Y......) 30 | 45 Chester, Penn........| 6 | 31 Manhattan, N. Y..... | 66 22 
5 Butler, Ohio... . . .| 8 | 44 Carbon, Penn........ | 6 | 30 Salt Lake, Utah......| 13 22 St. Clair, Mich...... 7 | 18 
5 Oneida, N. Y....... | 4 «| 44 Berrien, Mich....... .| 23 30 King, Wash.......... 31 22 La Porte, Ind........ 5 | 18 
eee 83 | 44 Alameda, Cal........ | 55 30 San Mateo, Cal...... 14 22 Cabell, W. Va....... 2 7 
§ | Utah, Utah.......... 6 | 30 Blount, Tenn....... 4 22 Shoshone, Idaho. .... 3 17 
5 Allegany, Md... ... | 3 | 42 Etowah, Ala......... , oa | 2 | Marion, Ohio........ 9 17 
‘ Hudson, N. J...... 47 42 Howard, Ind.........! 14 29 Hamilton, Tenn...... 16 | 21 Warren, Penn........ 3 17 
5 Jefferson, Ohio. . . . 6 41 Franklin, Ohio....... 23 | 29 Wood, W. Va....... 4 21 Saint Louis, Minn... .| 10 17 
5 Calhoun, Ala........ 15 | 40 Marion, Ind......... 34 CO 28 Burlington, N. J...... 10 21 Albany, N. Y......... | 1 17 
: Delaware, Ind........ 8 | 39 Harris, Texas........| 28 28 Chautauqua, N. Y.....| 7 21 ee q 16 
é Pueblo, Golo.........| 6 | 38 | | Richland, Ohio. . .... 9 20 New Castle, Del......| 6 16 
6 BP lackson,Mo.........] 31 38 Colbert, Ala..........) 4 27 Mifflin, Penn........| 2 20 
: Scioto, Ohio 5 37 Oa OTe 10 27 Schuylkill, Penn... 4 20 Sacramento, Cal...... y 9 | 16 
5 
§ a 
5 
§ 
se e e e 
‘|| How to find top Industrial Specifiers and Buyers 
5 
: BY INDUSTRIES BY PLANTS BY INDIVIDUALS BY REQUEST! 
5 Industrial Equipment News Industrial Equipment News Breakdown of Industrial Currently 94.2% of the basic 
supplies product information goes each month to the largest Equipment News circulation distribution of Industrial 
from all manufacturing indus- and most active plants in se- by occupational titles shows: Equipment News is by defi- 
tries to all manufacturing lected industries (see column ADMINISTRATIVE .. 18.35 nite request of reader or his 
‘ industries. This is the service at left), in proportion to PRODUCTION, ETC... 35.73 organization. 
4 originated by IEN in 1933. plant size and activity. Care- ENGINEERS— a a a 
4 Long experience enables IEN ful selection is possible ALL KINDS _._...... 31.41 regularly to IEN readers, and 
4 to evaluate each industry in through IEN’s connection with PURCHASING 9.15 response (over 88%)  indi- 
terms of its relative activity Thomas Register and through All, GTHERS ........ 5.36 cates use of Industrial Equip- 
inthe purchase of equipment, constant field reports from its . inding an 
my parts, materials. own and Thomas Register The breakdown by functional io Aaa for finding d 
| For example, 5000 copies of representatives. In this way interests indicated by readers : 
nA IEN go to the industry known JEN reaches 38,620 active naturally shows overlapping JEN used regularly by.. 37.1 
«CHEMICAL AND ALLIED plants plus selected govern- functions: Occasionally by 58.6 
PRODUCTS. On the other mental agencies, utilities, PRODUCTION MGMT. 39.9 Rarely by 43 
a “9 TOBACCO MANU. Mines, and consulting firms. pj,ANT ENGINEERING 
“TURERS receive only AND OPERATION.. 50.0 . 
36. Top ranki ; icin CIRCULATION BY PLANT a Pe 
on this Rrnpeserg Samnenton RATINGS PRODUCT DESIGN —* For more details on these and 
iit oi . ee AND ENGINEERING 35.6 other figures cited here, ask 
MACHINERY 9543 56.91% of IEN copies go to PURCHASING 43.9 for THE IEN PLAN. 
IRON AND STEEI 9289 plants of $1,000,000 
CHEMICAT < e ne rating ... and over. ; 
“MICALS 9052 28.90% to plants rated $100,- Average controlled circulation . 61,794 
ELEC, MACHINE 000 to $999,999 Total Distribution ...... ++ +0 eeypeee 
ACHINERY .. 4098 97 I7- _ 
=F \ Foon — OO oe Industrial Equipment News 
ts ee 
Y MILROADS, 8.32% to others that cannot THOMAS PUBLISHING COMPANY 
i MILITIES 2987 be rated. 461 Eighth Avenue New York 1, N.Y. 
% 
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SM Data on Industrial Potentials 


Manufacture of Primary Metals, Leading Counties —(Cont'd) 


Estimates for 200 counties with 95% of 1951 ‘Value Added” 


| Value | Value Value | Value 
Number | Added Number | Added Number | Added Number Added 
COUNTY in 1951 COUNTY | in 1951 COUNTY in 1951 COUNTY | in 1981 
and of Plants | and of Plants | and of Plants and of Plants | 
STATE Oi STATE | STATE STATE ® 
| 1947 Est. (in 1947 Est. (in 1947 Est. (in 1947 Est. (in 
millions) | millions) millions) millions 
Pierce, Wash... ... 9 | 6 Peoria, tll........... | 8 13 ae 22 11 De Kalb, ill.......... 9 | 4 
York, Penn. 14 16 Allen, Ohio.......... 6 13 Deer Lodge, Mont.... 4 11 Lawrence, Ohio...... 2 9 
Lenawee, Mich...... 9 | 16 Litchfield, Conn...... | 6 13 Kent, Mich.......... 27 11 Bay, Mich........... 11 ) 
Denver, Colo......... KT] 16 Rensselaer, N. Y..... | 7 13 Fulton, Ga........... 15 11 Herkimer, N. Y...... 1 g 
ee 9 16 Calhoun, Mich... .... 10 13 Armatrong, Penn..... 2 11 Wayne, Ohio........ 4 3 
Jefferson, Ky....... 14 | 15 Whiteside, Ill........ 7 13 Montgomery, Ind..... 2 11 Franklin, Penn....... 2 g 
Marshall, W. Va... . 3 15 Cumberland, Penn.. ..| 3 13 Waukesha, Wis... ... 15 11 El] Paso, Texas...... 4 g 
Middlesex, Mass... . | 44 15 Marion, W. Va....... 2 13 
Talladega, Ala....... 5 15 Warren, N. J........ 4 11 Ramsey, Minn....... 14 9 
Campbell, Ky........ 2 13 Elkhart, Ind......... 12 11 Frederick, Md....... 1 g 
Suffolk, Mass........ 40 | 15 Tippecanoe, Ind...... 2 13 Muskingum, Ohio 4 11 Shelby, Ohio........ 8 2 
Butler, Penn........ 6 15 Macon, lll........... 7 13 Spekane, Wash...... 5 11 Shelby, Tenn........ 5 9 
Midland, Mich...... | 2 | 1 Blair, Penn.......... 3 13 Seneca, Ohio....... 5 11 San Francisco, Cal... . 26 9 
Cascade, Mont....... 4 | 15 Somerset, N. J....... 4 13 Hennepin, Minn...... 36 11 Roane, Tenn......... 1 q 
_ 9 ee We 15 Erie, Ohio........... 5 13 Vermilion, tll........ 5 10 Fountain, Ind........ 2 8 
Bristol, Mass........ 25 15 Luzerne, Penn... . 9 12 Summit, Ohio... .... 16 10 Camden, N. J........ 6 8 
Clark, Ohio......... | 8 15 Columbia, Penn...... 3 12 Medina, Ohio....... 3 10 Lancaster, Penn...... 24 8 
Rock Island, lll... ... | 1% 14 Brooke, W. Va....... 2 12 Harrison, W. Va...... 3 10 Madison, Ind........ 11 7 
Venango, Penn...... . | 6 | 14 Tulsa, Okla.......... 11 12 _—_— 
Macomb, Mich..... . . 11 | 14 Northumberland, Total Above Counties) 4,102 | 9,085 
Cowlitz, Wash...... 2 12 er 4 10 
Lawrence, Ark....... | 1 | 14 Monroe, N. Y........ 23 11 Douglas, Neb........ 6 10 % of U. S. A. Total...) 76.5 94.8 
San Bernardino, Cal... | 6 | 14 Tuscarawas, Ohio... 4 11 Schenectady, N. Y.... 1 9 
bricated Metal Prod ding Counti 
Fabricated Metal Products, Leading Counties 
. : . rT 3 ” 
Estimates for 200 counties with 92% of 1951 “Value Added 
Cook, Ill.............| 1,558 | 658 Mahoning, Ohio. .... | 35 42 Macomb, Mich....... 75 17 La Crosse, Wis....... 7 | W 
Wayne, Mich........ 633 435 Harris, Texas........ 84 41 Ingham, Mich........ 18 17 Sheboygan, Wis... ... 8 | 10 
Cuyahoga, Ohio...... 524 | 274 Jefferson, Ala........ 52 40 Kenosha, Wis........ 7 17 WG Mico ca ceveces 24 10 
Los Angeles, Cal .... | 1,149 | 267 Lorain, Ohio........./ 27 40 Whiteside, Ill........ 13 16 Outagamie, Wis...... 8 10 
Philadelphia, Penn.... 478 228 Bronx, N. Y......... ‘| 206 38 Manitowoc, Wis...... 12 16 Perse 12 9 
Kings, N. Y..........| 650 | 142 Butler, Ohio......... | 19 38 Clark, Ohio......... 28 15 Jefferson, Texas. .... 11 9 
Hartford, Conn.......| 173 134 Union, N. J.......... | 90 37 Saint Clair, Ull........ 30 15 Middlesex, N. J...... 27 9 
Allegheny, Penn...... 182 132 Trumbull, Ohio...... | 35 37 New Castle, Del...... 23 15 
Manhattan, N. Y.....| 958 121 York, Penn.......... | 32 34 Cabell, W. Va........ 8 9 
New Haven, Conn....| 191 113 Chester, Penn........ 15 15 Norfolk, Mass... .... 26 9 
| Jackson, Mo......... | 103 33 St. Louis (County), Mo. 22 14 Black Hawk, lowa... . 13 
Milwaukee, Wis..... . 217 111 King, Wash.......... | 129 32 Mercer, Penn........ 14 14 Bradley, Tenn........ 4 
Baltimore City, Md...| 125 107 Chautauqua, N. Y.... 32 32 Camden, N. J........ 39 14 Nassau, N. Y........ 68 3 
St. Louis City, Mo....| 225 99 Oneida, N. Y........ 25 | 32 Sedgwick, Kan....... 33 14 Cattaraugus, N. Y.... 12 3 
Hamilton, Ohio...... | 158 98 Hamilton, Tenn...... 26 | 31 Passaic, N. J......... 71 14 Fayette, Penn........ 8 4 
BN Ms Werccoaicenas 156 89 Calhoun, Mich....... 21 31 Lackawanna, Penn.... 19 13 Brooke, W. Va....... 6 3 
8 eee 340 83 Essex, Mass......... 63 | 29 Davidson, Tenn...... 18 13 Wayne, Ohio........ ry | #3 
Winnebago, Ill....... 55 83 Multnomah, Ore... .. ) a 28 Middlesex, Conn... . . 27 13 Dauphin, Penn....... 8 | y 
Worcester, Mass... .. 142 82 Hampden, Mass...... 80 | 28 Tulsa, Okla.......... 40 13 
Fairfield, Conn....... 137 82 Onondaga, N. Y...... 49 | 28 Wayne, Ind.......... 13 | 
Queens, N. Y........ 253 79 Ohio, W. Va......... 10 13 Bucks, Penn......... 18 | 
Westchester, N.Y... 77 | 26 Fulton, Ga........... 43 13 Tuscarawas, Ohio..... 9 | & 
Suffolk, Mass... 207 72 Dallas, Texas... 88 | «(26 Denver, Colo...... 59 13 Dodge, Wis.......... } #7; § 
Kent, Mich.......... 99 71 Ramsey, Minn....... 66 CO 25 La Porte, Ind........ 16 13 Cumberland, Me... .. 16 | § 
Summit, Ohio. ...... 59 69 Vanderburgh, Ind...) 19 | 25 Northampton, Penn...| 18 13 Elkhart, Ind......... 32 y 
Hudson, N. J........ 121 | 68 Bristol, Mass........ 87 25 Ottawa, Mich........ 21 12 Fayette, Ind.........) 6 | § 
Jefferson, Ky........ 52 | 6 Racine, Wis......... 45 24 Clay, Mo............ 11 12 Etowah, Ala.......... 8 | § 
Alameda, Cal........ 146 61 Lancaster, Penn...... 37 24 Jefferson, Ohio...... 4 12 Oswego, N. Y........ 8s; ¢ 
Providence, R.1......| 218 59 Lehigh, Penn........ 22 24 Crawford, Penn...... 12 12 Sangamon, Ill........ 10 ‘ 
Franklin, Ohio....... 70 57 Kalamazoo, Mich..... 23 24 Kanawha, W. Va..... 7 12 } ’ 
Marion, Ind......... 103 57 Erie, Penn........... 43 22 Sandusky, Ohio......| 17 
Lucas, Ohio......... 98 CC 56 Washtenaw, Mich... . 24 11 Douglas, Neb........ | 2 
| Berks, Penn.........| 34 19 Madison, Ill......... 8 " Eau Claire, Wis....... a 
Beaver, Penn........| 18 55 Oakland, Mich....... 119 19 Orleans, La.......... 37 11 Rock Island, Ill... ... - ’ 
Mercer, N, J.........| 42 | 55 Litchfield, Conn...... 34 19 Polk, lowa.......... 28 11 ol 7. ae } 9 | ’ 
Montgomery, Ohio...| 64 | 54 Delaware, Ind........ 23 19 Contra Costa, Cal.....| 10 " Dorchester, Md......) 3 | 
San Francisco, Cal....|; 194 | 653 Henrico, Va.......... 2 | «(8 Shelby, Tenn........ 37 10 Forsyth, N.C........ 6 ly 
Madison, Ind........ 20 48 Monroe, N. Y........ 81 OC 18 4 eee 23 10 Wood, W. Va........ | 4 ' 
Montgomery, Penn.. ; 59 | 48 Lawrence, Penn...... 18 | 17 Delaware, Penn...... 25 10 Ashtabula, Ohio... .. 1 1 
Hennepin, Minn...... | 160 | 45 Hancock, W. Va...... 3 | WwW Washington, Penn... . 12 10 New London, Conn...) 12 | 
Lake, Ind a 32 43 Jackson, Mich....... 56 17 Franklin, Mags....... 11 10 | 1 
Stark, Ohio......... | 46 42 Bergen, N. J......... 4 | #%&W Adams, Ill..........- 7 
Middlesex, Mass... . | 162 | 42 | Washington, Wis... . 4 10 Berrien, Mich........ | 20 
| | Richland, Ohio......) 16 | = 17 Peoria, Ill........... 18 10 Warren, Penn........ | Sig 
Westmoreland, Penn... 19 | 42 SS), See | wi! w Oklahoma, Okla... . 27 10 Columbiana, Ohio....| 11) 
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Estimates for 200 counties 


Fabricated Metal Products, Leading Counties—(Cont‘d) 


with 92% of 1951 “Value Added” 


—— Value Value V 
Number | Added Number | Added Number Mates Number Nees 
COUNTY oe in 1951 COUNTY in 1951 COUNTY in 1951 COUNTY in nea 
and of Plants and of Plants and 
STATE STATE sate sare 
1947 —~ (in 1947 Est. (in 1947 Est. (in 1947 Est. (in 
millions) millions) 
= 4 millions) millions) 
Kankakee, lll........| 7 7 Defiance, Ohio....... 11 6 Vanango, Penn....... 5 i 
eon ee | 8 7 Plymouth, Mass... . 26 4 Scioto, Ohio......... 3 : nen — ; ; 
Lycoming, Penn..... .| 11 7 East Baton Rouge, La. 12 6 Erte, Gile........... 10 6 St. Joseph, Ind ‘Seg 27 6 
Jefferson, Wis... .. . | 7 7 Es skin viecee as 7 6 Burlington, N. J...... 9 6 Howard, Ind cients 18 6 
Schenectady, N. Y... 3 7 Baltimore (County), Warren, Ohio........ 7 6 Greeme, 08 Y Sa 17 6 
Santa Clara, Cal... . = 7 . Md.... s a Re 6 6 Augusta, Va......... 2 6 Winnebago, Wis. ene 12 6 
| enawee, Mich....... 14 6 Monmouth, N. J.... — 
Allen, Ohio.......... 7 | 7 onmouth, N. J : 17 6 Freeborn, Minn...... a 6 
Wood, Wis.........- 2 7 Sacramento, Cal...... 23 6 Bexar, Texas........ i 
Cattaraugus, N.Y....) 12 | 7 Saginaw, Mich....... 9 6 Waukesha, Wis...... ° ; ineniieee: iii mines 
Belmont, Ohio. Sj 7 Boyd, Ky............ 2 6 Linn, lowa.......... 15 6 % of U. S. A. Total...) 86.1 92.4 
Manufacture of Machinery,* Leadi 
anutacture of Machinery, Leading Counties 
Estimates for 200 counties with 90% of 1951 “Value Added” 
Cook, Hll.........0.0-| 1,315 896 Franklin, Ohio....... 76 104 Allen, Ind........... | enn 4 | #33 
Wayne, Mich........ 973 553 Union, N. J.......... 124 103 Berks, Penn......... Pe | ; iniiaaianil " ms 
Cuyahoga, Ohio...... 640 472 Harris, Texas........ 118 103 Jefferson, Ky........ 50 49 Baltimore (County), 
Milwaukee, Wis...... 390 375 Erie, Penn........... 73 103 St. Joseph, Ind....... 53 48 ____ CREE Ee see 8 33 
Montgomery, Ohio. . . 153 279 Providence, R. {...... 170 96 Linn, lowa.......... 28 32 
Hartford, Conn.......} 189 251 re 172 96 Middlesex, Mass... . . 169 45 Lorain, Ohio......... 25 30 
Los Angeles, Cal.....| 1,033 241 8, SS eee 301 96 Delaware, Penn...... 38 42 Sangamon, Ill........ 1 30 
Philadelphia, Penn.... 434 214 Wayne, Ind.......... 20 42 Westmoreland, Penn.. 20 30 
Worcester, Mass... .. 180 176 Winnebago, Ill....... 107 96 Oakland, Mich....... 182 42 Bristol, Mass........ 84 29 
Hamilton, Ohio. ..... 181 164 Lucas, Obtie.......... 107 85 Scott, lowa.......... 27 40 Columbiana, Ohio... . 31 29 
Vanderburgh, Ind.... . 24 83 Lancaster, Penn...... 45 39 Chemung, N. Y...... 13 28 
Tazewell, tlf......... 14 159 New Haven, Conn... . 129 82 Summit, Ohio. ...... 96 39 Lawrence, Penn... .. . 12 28 
Fairfield, Conn....... 206 | 155 Kent, Mich.......... 77 81 Ramsey, Minn....... 73 39 Queens, N. Y........ 175 28 
Rock Island, fll... ... 42 134 Racine, Wis......... 82 70 Westchester, N. Y.... 55 39 
Stark, Ohio......... 68 133 Alamdea, Cal........ 156 69 Passaic, N. J.........] 119 38 Jackson, Mo......... 71 27 
Hampden, Mass...... 104 123 Essex, Mass......... 110 69 Middlesex, N. J...... 37 27 
Allegheny, Penn...... 156 123 Broome, N. Y........ 21 65 a a ee 22 38 Jefferson, Ala....... 34 27 
Marion, Ind......... | 161 119 Manhattan, N. Y..... 522 63 Dutchess, N. Y....... 16 38 Butler, Ohio........ 28 27 
Onondaga, | ao | 89 115 Beaver, Penn........ 15 37 Felon, Giie.... ..0500% 66 25 
Kings, N. ¥........6 | 345 114 Monroe, N. Y........ 121 62 Venango, Penn....... 11 37 Warren, N. J........ 6 25 
Hennepin, Minn...... | 197 | 114 Suffolk, Mass........ 177 60 Macomb, Mich....... 125 37 I iiss cc0p nce 32 25 
| } Black Hawk, lowa... . 26 60 Baltimore City, Md... 98 36 Washtenaw, Mich... . 29 25 
Hudson, N.J........ 131 113 Clark, Ohio......... 50 58 VOTE, FIRS. ccc ccsees 2 35 La Porte, Ind........ 21 25 
St. Louis City, Mo... . 221 106 PS is 5s ccacncee 45 58 San Francisco, Cal... . 137 34 Jasper, lowa......... 8 24 
Muskegon, Mich... .. | 47 105 York, Penn.......... 48 56 Calhoun, Mich....... 23 34 Mercer, N. J......... 42 24 


*Except Electrical 


The Weds vow OYSTER 


when you locate 
your plant in the 


‘MOA 


It is no accident that 228 leading 


national manufacturers have locat- 


ed main or branch plants in the 


Metropolitan Oakland Area, which 


includes all of Alameda County, 


California. 


They know that the ideally located 
MOA serves the mushrooming West as 


no other center in this fabulous land 


of 20 million free-spending consumers. 
They know that only the MOA offers 
this rich combination of Extra Profit op- 


portunities: 


Savings in shipping time and costs... 
Skilled labor supply... Abundant raw 


materials... Year ‘round working clim- 


ate... Low cost power... One of the 


world’s great ports... Nation’s fastest- 


growing market at its door. 


Free book selling why these national 
& why 

firms located plants in MOA is yours 

for the asking. Just write: 


“METROPOLITAN 
OAKLAND AREA 


SUITE 501 * 427-13TH STREET 


OAKLAND, CALIFORNIA 
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Manufacture of Machinery, Leading Counties—(Cont'd) 


Added” 


es —<$—<—$— a — — — oe 
Value | | Value | Value Value 
Number | Added Number | Added | Number | Added Number | Addeg 
COUNTY in 1951 COUNTY in 1951 COUNTY in 1951 COUNTY in 1961 
and of Plants and of Plants and | of Plants and | of Plants 
STATE STATE STATE STATE @) 
| 1947 | Est. (in 1947 | Est. (in 1947 | Est. (in 1947 | Est @ 
millions) millions) | millions) Millions 
Franklin, Penn. 13 24 Santa Clara, Cal. 60 17 Outagamie, Wis... .. . | 10 12 Albany, N. Y......... 16 | § 
Cayuga, N. Y. 9 24 Peoria, lll... . 15 17 Wielcen, 08.......... , | 6 
Multnomah, Ore. 93 24 Fayette, Ind... 6 17 Washington, Md... . 6 | 12 Morris, N. J......... 23 8 
Wapello, lowa. 9 24 Nassau, N. Y.. 41 17 Genesee, N. Y..... ae 
King, Wash. 104 24 Montcalm, Mich... . 5 17 Franklin, Mass. 18 | 11 McHenry, Ill......... 16 8 
Waukesha, Wis. 41 24 Saginaw, Mich.. 34 17 Lenawee, Mich... 20 CO 11 Floyd, lowa......... 3 7 
Bronx, N. Y. 78 23 Adams, Ill...... 13 16 Dearborn, Ind....... .| 4 | WW Barry, Mich......... 3 ? 
Dallas, Texas 82 23 Hamilton, Tenn... 23 16 Manitowal, Wis. . 12 | 10 Tioga, Penn......... 2 7 
New London, Conn. 18 23 Cumberland, Me. . 11 16 Lackawanna, Penn... 18 | 10 Ontario, N. Y........ 12 i] 
Mercer, Penn. 18 22 Fond Du Lac, Wis... . 10 15 Northampton, Penn.. 9 10 Kankakee, Ill... .....| 7 i] 
Jefferson, Wis... .. 13 10 Crawford, Ohio. .... 12 7 
Polk, lowa. 28 22 Schenectady, N. Y.. 8 15 Lehigh, Penn... . 29 CO 10 Ottawa, Mich.. “a 18 i] 
Berrien, Mich... 32 20 Chester, Penn... 20 15 Miami, Ohio. ...... | 16 7 
Norfolk, Mass... . 48 20 Fairfield, Ohio. 8 15 Erie, Ohio. 14 10 Saint Clair, Ul...... 19 6 
Marion, Ohio... 13 20 Genesee, Mich. 26 15 Camden, N. J. 36 10 
Chautauqua, N. Y. 32 20 New Castle, Del..... 20 15 Tarrant, Texas 34 10 Grange, MY... ..... 13 6 
Herkimer, N. Y.. . 12 20 Niagara, N. Y.. 33 14 Lake, Ohio a 22 9 Vermilion, Ill... .... 11 6 
Bergen, N. J..... 99 20 Kalamazoo, Mich. 39 14 Shelby, Tenn... ... 16 9 Saint Louis, Minn.. . 10 6 
Denver, Colo.... 68 20 Lake, Ind....... 29 14 Ozaukee, Wis...... 17 9 Rensselaer, N. Y.... 9 . 
Fulton, Ga. 35 19 Knox, Ohio..... 4 14 Whiteside, Ill........ aa 9 Brown, Wis.......... 18 a 
ngham, Mich.. 35 19 Seneca, Ohio... 13 14 Marathon, Wis... .. 3 | 9 Steuben, N. Y........ 9 6 
Jackson, Mich... . 57 | 9 Plymouth, Mass..... . 28 6 
Litchfield, Conn... .. 25 19 Henry, Ill....... 5 13 Delaware, Ind.. 32 9 Clinton, lowa........ 4 6 
Fulton, tll... .. 2 19 Elkhart, Ind... .. 39 13 Dauphin, Penn........ 11 | 6 
Richland, Ohio. . 18 19 St.Louis (County), Mo. 27 12 Madison, Ind.. . 17 | 9 Sedgwick, Kan...... 45 6 
Tompkins, N. Y. 8 19 Muscogee, Ga... . 9 12 Macon, Il...........) Wo | 9g eennioee, Severe 
Dubuque, lowa 6 18 Oneida, N. Y....... 31 12 Winnebago, Wis...... 20 8 Total Above Counties 14,833 — 10,041 
Windsor, Vt.. 6 18 Oswego, N. Y....... 13 12 Berkshire, Mass...... 9 8 
Trumbull, Ohio 20 18 Hillsborough, N. H... 23 12 Shelby, Ohio... 11 8 % of U. S. A. Total.. 82.8 90.0 
Allen, Ohio 12 18 Kenosha, Wis....... 22 12 Bartholemew, Ind. 10 8 , 
Mahoning, Ohio. . 21 17 Luzerne, Penn. 24 12 Rockland, N. Y. 12 8 
e e * 7 
Transportation Equipment, Leading Counties 
Estimates for 200 counties with 98% of 1951 “Value Added” 
Wayne, Mich. 177 | 1,980 Orleans, La. 25 72 Chemung, N. Y.. . 4 32 Duval, Fla...... 9 17 
Los Angeles, Cal. 355 | 760 Kenosha, Wis. 2 69 Wyandotte, Kan... 3 30 lonia, Mich...... : 4 16 < 
Genessee, Mich. 14 | 465 Kent, Mich.......... 16 | 69 Ottawa, Mich... 4 26 Queens, N. Y.... 26 16 : 
Cook, Ill..... 148 | #367 Allen, Ind... ... : 6 69 Washington, Md... . 1 16 I 
Cuyahoga, Ohio 67 345 Middlesex, Mass... . . 21 65 Vanderburgh, Ind... . 3 26 Jefferson, Texas. . 7 1 
Oakland, Mich. 32 265 Union, N. J..... 8 64 Monroe, Mich... 5 26 Gratiot, Mich... 5 | t r 
St. Joseph, Ind. 9 214 Lake, Ind........ 10 60 Middlesex, N. J..... 5 26 Shelby, Tenn... ... 5 15 b 
St. Louis City, Mo. 22 211 Lenawee, Mich...... 5 25 Steuben, N. Y..... 2 15 b 
Sele, %. Vi... 6. 41 180 ee 29 56 Richland, Ohio... ... 4 25 New London, Conn. 8 15 
Delaware, Penn. 8 164 Delaware, Ind...... 3 54 Westmoreland, Penn.. 3 24 A 
Lehigh, Penn... ... 2 54 Fayette, Ind........ 2 24 Columbia, Penn...... 1 15 
Ingham, Mich. 10 160 Hamilton, Ohio... .. 17 54 St. Clair, Mich..... 6 24 Pierce, Wash...... 21 15 t 
Hartford, Conn. 18 150 San Francisco, Cai. 32 54 Multnomah, Ore... .. 26 24 La Porte, Ind........ 3 15 s 
Kings, N. Y..........| 72 142 Jackson, Mo....... 22 52 Jefferson, Ky... ... 3 23 Northampton, Penn.. 2 14 
Baltimore City, Md. 25 | «142 Sedgwick, Kan...... 15 50 Spokane, Wash... . . 12 14 ti 
Baltimore (County), | Suffolk, N. Y.........| 29 49 Trumbull, Ohio. ..... 7 23 Orange, Texas...... 4d 14 
_ area 7 | 135 Onondaga, N. Y...... 12 47 Miami, Ohio........ 8 22 Mahoning, Ohio. . . 8 "4 
Lucas, Ohio..... 16 135 Norfolk, Va........ 22 45 Butler, Ohio... .. : 3 22 Greene, Mo......... 5 14 
Allegheny, Penn. 17 129 Montgomery, Penn... 7 45 Madison, Ind........ 3 22 Schenectady, N. Y... 3 i" 
King, Wash........ 56 127 Calhoun, Mich....... 7 22 St.Louis(County),Mo. 10 13 
Alameda, Cal........ 41 | 122 Niagara, N. Y........ 4 45 Hampden, Mass..... . 5 22 
Milwaukee, Wis..... . | 32 122 Philadelphia, Penn....| 35 45 Kalamazoo, Mich.... 11 21 Snohomish, Wash... . 8 13 
Rock, Wis...........| 7 43 Suffolk, Mass........ 15 20 Howard, Ind........ .| 6 "3 
Washtenaw, Mich. . 11 120 Nassau, N. Y........ 22 42 Manhattan, N. Y.... .| 46 20 Jefferson, Mo....... .| 1 13 
Marion, Ind.........| 24 101 Camden, N. J........! 9 (| 42 Butler, Penn.........| 2 20 La Crosse, Wis....... 4 3 
Tarrant, Texas....... 14 | ~=«101 Franklin, Ohio....... 15 35 Herkimer, N. Y......| 2 8 
Bergen, N.J.......... 8 | 98 Bay, Mich......... | 7 35 Fulton, Ga......... 12 20 Clark, Ind........... } 2] ® 
Saginaw, Mich........ 18 | 97 Monroe, N. Y...... 8 35 Cabell, W.Va......... 4 | 19 New Haven, Conn....| 19 \ 
Fairfield, Conn.......| 25 95 Berrien, Mich........ 12 | 3 Contra Costa, Cal... .| 6 19 Dane, Wis........... 8 0 
San Diego, Cal.......) 29 93 | | Davidson, Tenn... 5 19 Madison, Ill......... 4 a 
Warwick, Va........ 6 | 93 Westchester, N. Y... 13 34 Allen, Ohio......... 4 18 Northumberland, | 
Hudson, N. J....... | 31 90 Galveston, Texas... .| 8 34 Worcester, Mass... . . | 8 | 18 ee 1 a 
Macomb, Mich....... 22 | 85 Dallas, Texas....... 15 34 Winnebago, Wis... ... 4 18 ’ 
| Elkhart, Ind......... 3 33 Berks, Penn......... 8 | 18 Cambria, Penn...... 2 : 
Montgomery, Ohio...| 21 | 84 Jackson, Miss........ 3 | 8 Winnebago, Ill... .. 5 | 18 Jefferson, Ala........ 6 : 
Jackson, Mich......./ 18 | 82 Lorain, Ohio.........| 5 | 33 Ramsey, Minn... "n | Henry, Ind.......... 2 |! 
Mobile, Ala..........! 10 =| 72 Norfolk, Mass... .... 4 | 32 Mercer, Penn...... = 17 Jackson, Ind......... = * 
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MORE EVIDENT THAN EVER 
in NIAA outline form! 


Sales Power, of course, is an 
intangible but... Modern Rail- 
roads has prepared a presentation 
based on the outline recommended 
by the National Industrial 
Advertisers Association... here are 
tangible facts—conclusive demon- 
stration of Modern Railroads 
tremendous Sales Power. 


Send fi = t d ..» It’s BIG in format, Editorial Impact and Readership 
nod J — copy e ay ... §t’s Beautiful—write for sample copy and see! 
.. It’s POWERFUL—use it, and know! 


ODERN SS Nop 
AILROADS 


201 North Wells Street CHICAGO 6, ILLINOIS 


NEW YORK 17—441 Lexington,Avenue CLEVELAND 15—1154 Hanna Bidg. 
PASADENA 1—423 First Trust Bidg. ATLANTA 3-—5 IVY BLDG., N.E. DALLAS 1—1025 National City Bidg. 


1952 


SM Data on Industrial Potentials 


Transportation Equipment, Leading Counties—(Cont'd) 
Estimates for 200 counties with 98% of 1951 “Value Added” 


g Value 


Value | 


Value Value 
Number | Added | Number | Added Number | Added Number | Adde 
COUNTY in 1951 COUNTY | in 1951 COUNTY in 1951 COUNTY = In 19% 
and of Plants and | of Plants | and of Plants and of Plants 
STATE STATE | STATE STATE ®) « 
1947 Est. (in | 1947 Est. (in 1947 Est. (in 1947 Est, (in 
millions) millions) millions) Millions { 
Broome, N. Y........ 2 11 Clark, Ohio......... 5 9 Warren, Miss........ 1 6 Manitowoc, Wis...... 2 5 4 
Middiesex, Conn... .. 7 11 St. Joseph, Mich... .. 5 9 | eee 1 6 Johnson, tnd,........ 3 5 
Hillsborough, Fla.... 7 11 Wayne, Ill.......... 1 ) eee 8 6 BY Miiicsanxcoses 2 5 
Waupaca, Wis...... 4 11 Mercer, %. 5......... 4 9 Clinton, Penn........ 1 6 
Hillsdale, Mich...... 4 11 ae 9 | 9 ree 7 6 Jefferson, N. Y....... 2 5 
Cortland, N. Y....... 2 11 Chatham, Ga........ 5 | 9 Jefferson, Ill......... 2 6 1 ee 4 4 
PB sin cnices 1 | 8 Cass, Ind........... 3 6 | ee 4 ‘ 
Washington, Wis..... 5 11 Wexford, Mich...... 3 8 Marion, Ohio........ 4 6 Anne Arundel, Md.. .. 13 4 
Douglas, Neb....... 7 10 Muskegon, Mich... . 8 8 a 20 6 Denver, Colo......... 9 4 
Crawford, Ohio. .... 4 10 Sagadahoc, Me....... 3 6 Montgomery, Ala.... . 2 4 
Paseale, N. J......... 9 10 New Castle, Del..... 7 8 Randolph, Ind........ 1 5 kt ee 3 4 
San Joaquin, Cal..... 6 10 Fayette, Penn........ 1 8 Gs scccesae. 2 4 
Chautauqua, N. Y.... 4 10 Morgan, Ala......... ate 8 te Salle, @........:. 3 5 Clinton, Ind.......... 1 4 
St. Charles, Mo...... 1 g Rock Island, lil... ... 4 7 Lycoming, Penn...... 1 5 eee 2 4 
Albany, N. Y......... 5 g Essex, Mass......... aa 7 Madison, N. Y....... 1 5 — 
PRE, WE... cc cccccee 1 9 Wayne, Ind......... 5 7 Hamilton, Tenn...... 5 5 Total Above Counties| 2,675  /10,820 
Harris, Texas........ 17 9 Monmouth, N. J... .. 13 7 Whatcom, Wash...... 5 5 
Gade, Fie... ......2..] 21 7 Branch, Mich........ 3 5 % of U.S. A. Total...| 72.1 97.7 
Oneida, N. Y........ 4 9 Tippecanoe, Ind...... 1 7 Ashland, Ohio....... 2 5 


Manufacture of Electrical Machinery, Leading Counties 


Estimates for 200 counties with 98% of 1951 “Value Added” 
ee 489 850 Marion, Ind........ | 26 OC 66 8 are 8 25 San Francisco, Cal.... 35 % 
Allegheny, Penn...... 40 258 Hartford, Conn..... . 33 CO 65 Richland, Ohio... ... 6 25 Dubuque, lowa...... 4 2 
Cuyahoga, Ohio...... 101 213 Wayne, Mich....... 76 64 Middlesex, N. J...... 7 25 Ramsey, Minn....... 23 2 
Philadelphia, Penn.... 71 208 Hamilton, Ohio. .... 35 | 64 Baltimore (County), Dutchess, N. Y....... 7 2 
8 ee 149 184 Kings, N. Y......... 134 63 RS eecnctseseselees 3 23 er 5 2 
Hudson, N. J........ 55 174 Monroe, N. Y....... 21 61 Hampden, Mass...... 15 22 
Milwaukee, Wis..... . 65 156 Niagara, N. Y....... 10 48 Ashtabula, Ohio..... 6 21 Allen, Ohio.......... 7 2 
Essex, Mass......... 26 135 kk ae 16 | 48 Marion, W. Va....... 2 2 
Fairfield, Conn....... 51 131 ere 18 20 Lancaster, Penn...... 3 2 
St. Louis City, Mo.... 57 117 Queens, N. Y........ | 93 47 Howard, Ind......... 5 20 eee 3 2 

Nassau, N. Y........ 23 47 Forsyth, N. C........ 3 19 Racine, Wis......... 11 17 
Manhattan, N. Y..... 267 112 Bristol, Mass........ 10 38 ee 6 18 Franklin, Ohio....... 12 11 
Schenectady, N. Y.... 6 104 New Haven, Conn... . 28 | 36 Seneca, Ohio........ 8 18 Allegany, N. Y....... y i 
Los Angeles, Cal.....| 285 99 Providence, R.1...... 24 36 Oneida, N. Y........ 5 18 Marshall, Ind........ 4 "1 
Montgomery, Ohio. .. 19 89 Mercer, N. J......... 15 35 Bartholomew, Ind... . 4 16 Berks, Penn......... 5 10 
Lucas, Ohio......... 17 89 Passaic, N. J.........| 19 33 Huntington, Ind... ... 4 16 St. Lawrence, N. Y... 2 10 
8 eee 12 88 Trumbull, Ohio. .... 9 31 Lycoming, Penn...... 6 14 
Camden, N. J........ 11 86 Baltimore City, Md.. 15 31 De Kalb, Ill.......... 6 14 Stephenson, Ill....... + 10 
Berkshire, Mass...... 5 80 Westchester, N. Y.... 47 30 Buchanan, Mo....... 3 10 
Hennepin, Minn...... 41 79 Lehigh, Penn........ 4 13 Morris, N. J......... 16 10 
Onondaga, N. Y...... 9 78 Suffolk, Mass........ 42 | 30 Beaver, Penn........ 3 13 Dallas, Texas........ 25 10 

Litchfield, Conn...... 17 29 Woodbury, lowa..... 3 13 Muskingum, Ohio.... 3 10 
Middlesex, Mass... . . 51 70 eee 27 | 28 Westmoreland, Penn.. 7 13 Mahoning, Ohio..... 5 1 
Erie, Penn..:........ 15 67 Alameda, Cal........ 35 27 Kenosha, Wis........ 3 13 Alamance, N.C...... 1 te 


SAN DIEGO—A New 
YOU CAN MOVE YOUR BUSINESS OR INDUSTRY TO SAN DIEGO 


Billion Dollar Market 


ENJOY LIFE AT ITS BEST T 


AND MAKE EXTRA PROFIT DOING IT! 


SAN DIEGO COUNTY OFFERS GOLDEN OPPORTUNITIES 
TO BUSINESSES 


In San Diego County are the incorporated cities 
of San Diego, Chula Vista, Coronado, El Cajon, 
Escondido, La Mesa, National City and Ocean- 


THAT QUALIFY 


side— plus many fast-growing unincorporated 
communities. You can select the area that best 
meets your needs. r 


Sen Diego ro of Commerce _ 


SALES MANAGEMEN’ 


ee 


r AUDIENCE FIGURES on the next seven pages show 


t , in detail how LIFE reaches the 696 local markets — 
D with a single issue and with 13 issues. A market is defined 
) a4 county or group of counties containing a city of more 


than 10,000 population (listed by the largest city or cities). 


The figures are from A Study of the Accumulative Audi- 

ence of LIFE, by Alfred Politz Research, Inc. This study 

. measures the number of people over age 10 who read 

asingle issue of LIFE (23,950,000) and reveals how this 

audience accumulates—as occasional readers are added 

0 regular readers—to a total of 62,600,000 different 

People, in thirteen issues. LIFE reaches a majority of 
Americans wherever they live. 


Here is the greatest market in the world—reached by 


One : " . . . 
~ magazine, LIFE—the only magazine dimensioned for 
loday S America. 


SS 


g 


. 


How LIFE reaches 


i} the biggest market in the world 


iia i 


Just published... how LIFE 
reaches America’s households 


A new study now available, The Household Audience 
of LIFE, by Alfred Politz Research, Inc., reveals 
additional facts about the LIFE market. 


This extension of the original Accumulative Audi- 
ence study, based on new U.S. Census definitions, 
gives advertisers an effective new measure of LIFE’s 
coverage of the U.S. by household units —the 
way most advertisers sell. 

For a free copy of this informative new stu 
write Mr. Edward Miller, Research Directo: rE, 


9 Rockefeller Plaza, N. Y. 20, N. Y. 


hee 


Across the nation, only LIFE)! 


Estimated LIFE Audience 
Single issue 13-Issue Cumulatiy, 
% Coverage Number %Coverage Numbe, 
of of of of 
Reader; 
53.3%  546,0% Co 


Estimated LIFE Audience 
Single Issue 13-Issue Cumulative 
% Coverage Number %Coverage Number 
of of f of 
Population Readers Population 
eae eaaeane 21.0% 214,780 


° 
Population Readers Population Readers 


ALABAMA........... 10.2% 220,810 35.4% 768,380 


COLORADO 


Market 
Anniston 
Auburn-Opelika 
Birmingham 
Dothan 
Decatur 
Florence 
Gadsden 
Huntsville 
Mobile 
Montgomery 
Selma 
Sheffield 
Talladega 
Tuscaloosa 


ARIZONA........... 


Market 
Phoenix 
Tucson 


ARKANSAS......... 


Market 
Blytheville 
Camden 

El Dorado 
Fayetteville 
Fort Smith 
Helena 

Hot Springs 
Jonesboro 
Little Rock 
Pine Bluff 


CALIFORNIA........ 


Market 

Bakersfield 
Brawley-E]l Centro 
Chico 

Eureka 

Fresno 

Los Angeles 
Madera 

Merced 

Modesto 
Monterey-Salinas 
Napa 
Oxnard-Ventura 
Redding 
Riverside 
Sacramento 

San Bernardino 
San Diego 

San Francisco-Oakland 
San Jose 

San Luis Obispo 
Santa Barbara 


Santa Cruz-Watsonville 


Santa Rosa-Petaluma 
Stockton 
Tulare-Visalia 


5,920 
4,580 
49,710 
3,240 
3,610 
3,490 
6,340 
4,500 
21,110 
16,740 
4,490 
2,780 
4,010 
8,640 


.20.9% 115,160 


20.7 
26.6 


51,380 
28,680 


-10.0% 136,820 
3,820 
2,380 


. 23.6% 2,020,780 
16.7 29,010 
7,050 
9,810 
10,690 
46,130 
862,180 
4,330 
8,840 
19,590 
23,330 
7,610 
16,690 
5,000 
28,250 
53,520 
40,140 
112,800 
478,280 
64,760 
10,040 
23,890 
14,150 
18,280 
34,270 
19,000 


37.1 


21,150 
13,820 
157,010 
12,000 
12,730 
12,210 
24,530 
17,100 
74,160 
49,110 
15,390 
9,890 
15,650 
27,950 


59.6% 329,130 


58.3 
72.7 


35.0% 


28.7 


144,840 
78,490 


478,620 


16,450 

8,690 
15,180 
16,870 
22,590 

9,840 
17,450 
11,100 
65,470 
19,350 


58.1% 4,972,690 


48.6 
48.8 
52.9 
53.2 
51.3 
57.9 
42.5 


84,580 
22,430 
27,010 
29,200 
110,770 
2,065,560 
11,770 
25,320 
49,750 
62,640 
19,680 
44,930 
15,260 
77,350 
132,780 
106,580 
274,770 
1,168,020 
153,790 
25,590 
55,750 
34,400 
45,340 
85,200 
51,280 


Market 

Boulder 

Colorado Springs 
Denver 

Fort Collins 
Grand Junction 
Greeley 

Pueblo 

Trinidad 


CONNECTICUT.... 
Market 

Bridgeport 
Hartford-New Britain 
Middletown 

New Haven-Waterbury 
New London 
Torrington 
Willimantic-Windham 


DELAWARE........ 


Market 
Wilmington 


DIST. OF COLUMBIA 28.6% 


Market 
Washington 


FLORIDA........... 


Market 

Daytona Beach 
Fort Lauderdale 
Fort Myers 

Fort Pierce 
Gainesville 
Jacksonville 

Key West 

Lakeland 

Miami 

Ocala 

Orlando 

Panama City 
Pensacola 

St. Augustine 
Sanford 
Sarasota-Bradenton 
Tallahassee 
Tampa-St. Petersburg 
West Palm Beach 


GEORGIA......... 
Market 

Albany 

Americus 

Athens 

Atlanta 

Augusta 


26.5 
25.4 
23.4 
22.1 
18.2 
18.2 
15.7 
13.2 


. 34.3% 


35.7 
37.2 
34.4 
32.3 
29.0 
34.7 
31.3 


. -23.5% 


25.4 


26.9 


eee 


10.1 

9.3 
16.7 
17.2 
13.1 


10,100 
15,190 
105,090 
7,490 
5,440 
9,090 
11,200 
2,500 


577,760 


151,550 
168,690 
19,660 
148,440 
34,600 
28,590 
16,020 


57,320 


52,440 


179,320 


302,630 


23,82) 
36,72) 
260,22) 
18,254 
14,30) 
23 484 
32,18) 
7,68) 


79.0% 1,331,54 


336,84) 
385,50( 
45,15) 
351,13) 
88,47) 
61,500 
41,26) 


149,510 


134,12) 


461,860 
737,110 


53.9% 1,117, 


59.5 
80.3 
76.0 
26.9 


34,1" 
51,11) 
13,31) 
4,04) 
21,88) 
106,21! 
13,14 
43,48) 
252,34) 
10,92) 
49,18) 
15,46! 
41,000 
10,18 
7 
38,45) 
18,3! 
166,47! 
64,64! 


932,18 


11,81 
5 nl 
13,18 

49,i# 
52,8 


6 1 860 
37,710 


has this local impact! 


Estimated LIFE Audience 


Single Issue 
% Coverage 
of 


13-Issue Cumulative 


— % Coverage or aad 


r) ° 
Population Readers Population Readers 


Brunswick 18.2 3,960 
Columbus tid 13,960 
Dalton 10.4 2,540 
Dublin 7.9 1,840 
Gainesville 8.1 2,310 
Griffin 10.6 2,410 
LaGrange 9.3 3,340 
Macon 12.9 12,910 
Moultrie 8.9 2,130 
Rome 12.0 5,450 
Savannah 12.9 14,700 
Thomasville 11.7 2,880 
Valdosta 15.4 3,920 
Waycross 10.4 2,270 
GRE 18.9% 83,720 

Market 
Boise 24.9 13,850 
Coeur d’Alene 16.2 3,180 
Idaho Falls 16.4 3,550 
Lewiston 18.1 3,240 
Moscow 25.9 4,220 
Nampa-Caldwell 34.2 7,220 
Pocatello 22.5 6,870 
Twin Falls 222 6,890 
IWLINOIS ............. 18.3% 1,289,360 

Market 
Bloomington 26.2 16,050 
Cairo 12.8 1,990 
Canton 17.9 6,180 
Carbondale tid 3,310 
Centralia 11.4 5,730 
Champaign-Urbana 30.2 25,760 
Chicago 19.0 848,150 
Danville 19.1 13,160 
Decatur 19.8 15,890 
DeKalb 20.7 6,820 
Dixon 18.9 5,530 
Freeport 21.5 7,180 
Galesburg 22.8 9,990 
Harrisburg 10.0 2,600 
Jacksonville 21.5 6,200 
Kankakee 13.0 7,800 
Kewanee 14.2 5,320 
Lineoln 15.8 3,940 
Macomb 20.9 4,710 
Marion 9.8 3,720 
Mattoon 16.7 5,440 
Monmouth 23.0 4,050 
Mount Vernon 10.7 3,010 
Ottawa-LaSalle-Streator 15.9 17,560 
Peoria 19.5 38,920 
tainey 19.8 10,390 
aeaverd 23.3 28,680 
ee 21.1 22,320 
Wert Re 19.1 7,370 
rankfort 9.5 3,640 
INDIANA. 18.7% 582,910 
anderson 16.2 13,350 
ilies 10.9 2,900 
22:7 8,680 


55.9 12,140 
39.1 49,130 
33.7 8,230 
30.8 7,140 
31.0 8,860 
34.6 7,850 
33.0 11,850 
41.8 41,930 
33.3 7,960 
40.0 18,200 
42.5 48,300 
36.9 9,080 
43.1 10,960 
39.8 8,720 


50.5% 223,520 


62.0 34,460 
44.7 8,760 
50.2 10,840 
50.3 9,010 
61.0 9,950 
47.3 19,330 
63.0 19,270 
54.2 16,850 


49.8% 3,505,240 


59.7 36,580 
38.3 5,980 
46.6 16,090 
35.7 10,650 
35.9 17,970 
71.3 60,880 
52.4 2,344,080 
48.9 33,770 
49.1 39,440 
51.4 16,920 
46.6 13,620 
51.5 17,200 
52.9 23,180 
34.8 9,060 
51.4 14,790 
39.6 23,750 
38.2 14,280 
43.3 10,780 
49.0 11,030 
34.2 12,980 
45.8 14,870 
51.4 9,040 
36.2 10,160 
44.3 49,000 
49.7 99,130 
47.1 24,730 
59.2 72,850 
56.4 59,700 
47.8 18,460 
32.9 12,560 


50.5% 1,572,890 


48.2 39,680 
38.4 10,210 
58.5 22,340 


Columbus 
Connersville 
Crawfordsville 
Elkhart 
Evansville 
Fort Wayne 
Frankfort 
Huntington 
Indianapolis 
Kokomo 
Lafayette 
Logansport 
Marion 
Michigan City 
Muncie 

New Castle 
Peru 
Richmond 
Shelbyville 
South Bend 
Terre Haute 
Valparaiso 
Vincennes 
Wabash 
Washington 


Market 

Ames 

Boone 
Burlington 
Cedar Rapids 
Charles City 
Clinton 
Davenport, Ia.- 


Estimated LIFE Audience 
13-Issue Cumulative 
aor % Coverage Number 


° ° ° o' 
Population Readers Population Readers 


Rock Island-Moline, Ill. 18.6 


Des Moines 
Dubuque 
Fort Dodge 
Iowa City 


Keokuk-Fort Madison 


Marshalltown 
Mason City 
Muscatine 
Newton 
Oskaloosa 
Ottumwa 
Sioux City 
Waterloo 


KANSAS......... 


Market 


Arkansas City-Winfield 21.1 


Atchison 


20.7 


Single Issue 
Wee 

14.9 4,570 
21.9 4,010 
26.4 6,150 
23.1 15,460 
23.4 26,920 
22.6 33,240 
19.3 4,510 
20.3 5,070 
22.5 100,230 
17.0 7,240 
30.2 17,790 
21.4 6,110 
18.6 9,120 
19.0 11,770 
21.1 14,930 
16.3 5,820 
21.5 4,870 
23.8 13,060 
14.1 3,170 
28.9 47,210 
Wa 14,670 
16.8 5,230 
16.1 5,440 
19.7 4,560 
10.1 2,100 
eo eard 14.6% 300,170 
24.4 8,510 
13.0 2,920 
18.8 6,450 
20.2 16,930 
16.3 2,760 
16.9 6,640 
34,850 

14.5 26,170 
16.0 8,960 
14.5 5,020 
26.1 9,520 
16.0 5,520 
15.4 4,340 
16.3 5,820 
15.9 4,160 
10.7 2,770 
11.0 2,150 
11.8 4,340 
22.6 18,690 
19.3 15,230 


21.8% 327,660 


6,240 
3,490 


41.3 


12,680 
11,270 
13,410 
37,930 
68,870 
85,040 
11,100 
12,510 
259,030 
20,640 
39,890 
15,910 
25,870 
32,360 


39.9% 821,550 


18,910 
8,120 
16,170 
41,090 
7,170 
16,910 


93,780 
72,490 
24,650 
14,340 
22,960 
14,880 
11,570 
15,680 
10,790 

8,800 

6,980 
14,200 
45,350 
39,710 


50.4% 756,880 


48.3 
48.5 


14,290 
8,190 


A market is defined as a county or group of 
counties containing a city of more than 10,000 
population (listed by the largest city or cities). 


Across the nation, only LIFE} | 


Estimated LIFE Audience 


Estimated LIFE Audience 


Single Issue 13-Issue Cumulative 
ear” tae oo mead bee” med on al 
Population Readers Population Readers 

Chanute 18.3 2,960 44.4 7,200 
Coffeyville-Independence 19.2 7,070 50.0 18,440 
Dodge City 29.6 4,500 65.8 10,000 
E] Dorado 20.2 4,920 48.1 11,690 
Emporia 23.0 4,870 48.5 10,290 
Garden City 21.9 2,500 53.8 6,130 
Great Bend 27.5 6,330 62.8 14,450 
Hutchinson 27.3 11,570 565.3 23,450 
Junction City 29.7 4,510 176.0 11,550 
Lawrence 30.8 8,560 66.2 18,410 
Leavenworth 25.0 8,640 57.3 19,760 
Manhattan 26.2 6,720 60.1 15,380 
Newton 24.0 4,100 565.7 9,520 
Ottawa 15.3 2,470 40.2 6,470 
Parsons 15.4 3,630 39.5 9,280 
Pittsburg 15.6 5,110 41.3 13,520 
Salina 26.0 6,910 64.7 17,220 
Topeka 29.7 25,230 63.6 53,960 
Wichita 27.3 48,050 58.1 102,410 
KENTUCKY....... 10.2% 214,440 34.4% 726,230 
Market 
Bowling Green 10.4 3,210 35.5 10,990 
Frankfort 14.2 2,820 40.1 7,970 
Henderson 12.4 2,810 38.2 8,680 
Hopkinsville 10.3 3,320 33.9 10,910 
Lexington 18.5 14,230 49.2 37,960 
Louisville 12.7 56,390 38.3 169,990 
Madisonville 71.8 2,230 29.5 8,400 
Middlesborough 6.3 2,010 29.8 9,570 
Owensboro 12.8 5,430 39.9 16,940 
Paducah 10.1 3,750 36.3 13,550 
Richmond 12.1 2,760 36.8 8,400 
LOUISIANA..... 11.6% 225,590 39.6% 767,770 
Market 
Alexandria 11.5 7,630 41.0 27,210 
Bastrop 9.1 2,100 33.2 7,640 
Baton Rouge 17.4 20,510 651.8 61,080 
Bogalusa 8.6 2,330 32.9 8,880 
Bossier City 9.0 2,400 36.1 9,670 
Crowley 10.6 3,410 37.2 12,030 
Houma 9.2 2,710 34.9 10,340 
Lafayette 13.3 5,410 43.4 17,640 
Lake Charles 16.1 10,420 53.3 34,550 
Monroe 11.0 6,140 41.3 22,980 
New Iberia 13.7 3,920 42.8 12,230 
New Orleans 13.7 71,890 43.5 229,030 
Opelousas 8.5 4,440 34.3 17,930 
Ruston 11.6 2,130 38.0 6,950 
Shreveport 14.6 19,240 45.4 60,060 
ss ev veuscs tes 24.7% 181,630 64.6% 475,020 
Market 
Augusta-Waterville 23.6 16,170 62.4 42,710 
Bangor 26.8 22,990 69.5 59,710 
Bath 25.8 4,360 67.0 11,320 
Biddeford-Sanford 25.0 18,950 67.2 50,860 
Lewiston 25.1 17,080 68.8 46,780 
Portland 27.9 39,000 70.9 98,990 
MARYLAND..... 18.6% 330,980 49.3% 876,320 
Market 
Baltimore 18.4 189,020 49.6 508,940 
Cambridge 16.3 3,480 46.3 9,910 


Population Readers Population Reader; 

Cumberland 17.6 11,850 52.2 35,070 
Frederick 19.4 9,110 52.2 24,500 
Hagerstown 23.2 13,740 58.8 34,86) 
Salisbury 17.5 5,340 50.2 15,39) 
MASSACHUSETTS .. .30.7% 1,202,660 74.2% 2,907,354 
Market 
Barnstable 35.6 13,720 83.7 32,23) 
Boston 30.9 741,730 74.6  1,790,1% 
Brockton 30.9 49,280 68.8 109,99) 
Fall River-New Bedford 23.9 76,620 63.1 201,970 
Greenfield 33.2 14,660 77.1 34,020 
Pittsfield 33.6 36,640 80.6 87,99 
Springfield-Holyoke 34.2 131,770 80.7 311,110 
Worcester 30.1 137,040 73.8 336,20 
MICHIGAN .......... 21.7% 1,077,600 55.1% 2,738,43 
Market 
Adrian 21.0 11,250 51.6 27,610 
Alpena 15.3 2,560 47.0 7,850 
Ann Arbor 36.5 39,490 81.0 87,68 
Battle Creek 24.1 22,990 60.2 57,39 
Bay City 18.1 12,340 49.9 34,000 
Benton Harbor-Niles 20.5 18,730 54.7 49,88) 
Cadillac 16.3 2,320 48.1 6,830 
Detroit 21.7 512,730 55.2 1,304,850 
Escanaba 18.1 4,540 49.8 12,500 
Flint 18.7 38,670 51.9 107,480 
Grand Rapids 32.3 73,340 71.5 162,240 
Holland 25.1 14,330 61.0 34,840 
Ironwood 17.4 3,730 50.0 10,710 
Jackson 24.5 21,130 60.1 51,870 
Kalamazoo 29.9 29,900 68.7 68,74) 
Lansing 29.8 40,310 67.1 90,84 
Marquette 19.2 7,180 53.5 19,970 
Menominee 17.0 3,300 45.4 8,800 
Midland 23.7 6,130 57.2 14,820 
Monroe 16.5 9,530 465.1 25,960 
Mount Pleasant 17.4 3,820 48.6 10,70 
Muskegon 22.1 20,570 59.4 55,20 
Owosso 17.8 6,330 49.4 17,540 
Port Huron 17.5 12,440 47.6 33,88! 
Saginaw 19.5 22,990 51.5 60,760 
Sault Ste. Marie 18.5 4,020 54.7 11,860 
Traverse City 20.9 4,660 56.5 12,5 
MINNESOTA ........ 16.5% 386,230 44.5% 103940 
Market ' 
Albert Lea 17.9 4,790 44.2 1,0 § 
Austin 17.0 5,470 45.5 14,600 
Brainerd 122 2,880 38.2 9,010 
Duluth, Minn.- oH 

Superior, Wis. 19.8 40,230 51.0 103, 
Faribault 16.3 4,690 42.6 = 
Fergus Falls 11.2 4,440 34.9 13, 
Mankato 19.8 6,000 49.1 148! 
Minneapolis-St. Paul 19.8 178,170 50.7 46 
Moorhead 13.6 3,190 40.9 95 
Owatonna 16.6 2,760 41.6 ~—" 
Red Wing 16.2 4,140 41.3 " ” 
Rochester 27.9 10,600 66.4 a * 
St. Cloud 11.6 8,420 36.2 . f 
Winona 18.2 5,690 46.0 | 


Single Issue 


13-Issue Cumulatiy, 


%Coverage Number %Coverage N 
of of of r 


has this local impact! 


Estimated LIFE Audience 


Single Issue 


13-Issue Cumulative 


% Coverage Number %Coverage Number 
of of of of 


Population 
MISSISSIPPI.......... 8.9% 136,910 
Market 
Biloxi-Gulfport 16.0 10,030 
Clarksdale 8.4 3,000 
Columbus 9.4 2,530 
Greenville 8.3 4,280 
Greenwood 8.1 3,010 
Hattiesburg 11.4 3,810 
Jackson 14.2 15,080 
Laurel 10.0 4,060 
McComb 9.2 2,300 
Meridian 10.3 4,900 
Natchez 10.6 2,540 
Pascagoula 11.1 2,500 
Tupelo 9.5 2,590 
Vicksburg 11.8 3,500 
MISSOURI............ 14.3% 447,430 
Market 
Cape Girardeau 12.4 3,740 
Columbia 24.8 9,640 
Fulton 11.7 2,210 
Hannibal 12.3 3,820 
Jefferson City 172 4,930 
Joplin 16.9 14,320 
Kansas City 18.6 122,780 
Kirksville 14.3 2,230 
Mexico 12.8 2,450 
Moberly 11.9 2,240 
Poplar Bluff 7.0 1,940 
St. Joseph 16.1 12,280 
St. Louis 14.5 197,170 
Sedalia 12.0 3,030 
Sikeston 8.5 4,500 
Springfield 16.1 13,530 
MONTANA ..... 23.4% 107,100 
Market 
Anaconda 17.5 2,310 
Billings 26.1 11,280 
Bozeman 29.1 4,980 
Butte 21.1 8,160 
Great Falls 26.0 10,800 
Helena 29.6 5,740 
Missoula 31.2 8,670 

NEBRASKA... ss. 20.6% 213,660 
Market 
Beatrice 19.8 4,420 
Fremont 20.3 4,230 
Grand Island 22.5 5,690 | 
Hastings 20.1 4,640 
rind 20.6 4,100 
Nena 32.1 31,180 
faa bE 
“ae, Neb.- : 
ouncil Bluffs, Ia. 20.3 58,880 
Scottsbluff 21.3 5,380 
NEVADA. 22.8% 28,620 
uit Veras 17.6 6,430 
212 10,990 


Readers Population 


Readers 
33.8% 520,280 


50.0 31,380 
31.3 11,250 
34.4 9,250 
32.6 16,880 
32.8 12,230 
41.0 13,640 
44.8 47,440 
37.6 15,350 
35.1 8,820 
39.2 18,650 
40.9 9,810 
39.8 8,960 
33.6 9,200 
41.5 12,320 


40.4% 1,267,200 


37.1 11,170 
56.4 21,900 
35.8 6,760 
35.7 11,110 
45.0 12,920 
46.6 39,350 
48.3 318,540 
41.2 6,430 
37.3 7,120 
34.6 6,510 
31.4 8,670 
46.1 35,300 
40.9 557,480 
35.6 9,010 
31.1 16,470 
43.2 36,240 


59.8% 273,310 


53.9 7,110 
65.9 28,480 
70.8 12,100 
63.5 24,500 
67.6 28,060 
73.6 14,280 
17.2 21,450 


49.5% 513,510 


47.8 10,670 
49.6 10,310 
56.2 14,220 
51.7 11,950 
50.2 9,990 
69.9 67,850 
44.5 8,590 
45.5 9,600 
51.1 148,260 
53.4 13,510 
66.0% 82,700 
59.2 21,660 
76.5 30,900 


NEW HAMPSHIRE . 


Market 

Berlin 
Claremont 
Concord 
Dover-Rochester 
Keene 

Laconia 
Manchester 
Portsmouth 


NEW JERSEY....... 


Market 

Atlantic City 

Bridgeton-Millville 

Long Branch- 
Asbury Park 

Trenton 


NEW MEXICO 
Market 
Albuquerque 
Carlsbad 

Clovis 

Hobbs 

Las Cruces 
Roswell 

Santa Fe 


NEW YORK........ 


Market 
Albany-Schenectady- 

Troy 
Amsterdam 
Auburn 
Batavia 
Binghamton 
Buffalo-Niagara Falls 
Caledonia 
Corning-Hornell 
Cortland 
Elmira 
Geneva 
Glens Falls 
Gloversville-Johnstown 
Hudson 
Ithaca 
Jamestown 
Kingston 
Newark 
Newburgh 
New York- 

N. E. New Jersey 
Ogdensburg-Massena 
Olean 
Oneida 


Estimated LIFE Audience 


Single Issue 


Population Readers Population 


- -28.4% 


. - 25.7% 


20.6 
19.6 


23.8 
31.5 


. . 17.5% 


20.9 
19.0 
16.2 
15.4 
17.0 
19.3 
22.1 


. -28.0% 


31.4 
25.2 


27.2 
21.4 
28.2 
29.8 


124,550 


6,640 
5,850 
16,190 
11,500 
9,600 
6,970 
34,330 
16,410 


1,050,340 


23,390 
14,640 


45,190 
61,350 


84,640 


22,860 
5,540 
2,830 
3,480 
4,670 
5,670 
5,960 


3,493,050 


144,840 
16,720 
17,340 
13,530 
42,120 

223,860 
10,600 
21,370 

8,680 
22,510 
18,770 

8,410 
14,210 

9,410 
21,600 
33,490 
17,500 
14,970 
32,180 


2,973,030 
16,870 
17,960 
11,430 


13-Issue Cumulative 
%Coverage Number %Coverage Number 
of of f 


oO 
Readers 


70.4% 308,630 


62.4 
69.6 
71.0 
72.2 
72.5 
75.0 
69.1 
69.0 


17,900 
14,620 
37,150 
30,460 
23,060 
16,490 
90,390 
39,760 


64.1% 2,615,850 


58.5 
49.9 


61.4 
75.8 


53.4% 


61.1 
57.7 
52.0 
54.3 
50.1 
56.3 
63.2 


66,410 
37,360 


116,280 
147,450 


258,770 


66,880 
16,860 

9,100 
12,280 
13,780 
16,560 
17,070 


68.0% 8,490,850 


78.9 
76.0 
61.8 
70.1 


53.4 
62.7 
63.5 


344,140 
38,740 
36,410 
27,610 
98,630 

539,330 
21,960 
48,330 
18,760 
51,990 
40,080 
20,660 
30,370 
22,760 
44,220 
75,630 
43,490 
30,340 
79,620 


7,449,840 
42,000 
39,860 
24,310 


A market is defined as a county or group of 
counties containing a city of more than 10,000 
population (listed by the largest city or cities). 


4 
} 
: 

q 


Estimated LIFE Audience 


Single Issue 13-Issue Cumulative 

% Coverage Number % Coverage Number 

of of of of 

Population Readers Population Readers 
Oneonta 30.5 12,970 66.2 28,120 
Oswego-Fulton 25.8 16,340 659.4 37,630 
Plattsburg 21.9 9,390 57.8 24,760 
Poughkeepsie 28.1 32,830 66.0 77,060 
Rochester 38.7 159,800 79.0 326,690 
Saratoga Springs 24.2 15,230 60.5 38,080 
Syracuse 33.3 95,680 72.6 208,250 
Utica-Rome 28.4 67,850 69.8 167,000 
Watertown 31.6 22,250 67.9 47,780 


NORTH CAROLINA. .13.9% 398,560 42.3% 1,213,320 


Market 

Albemarle 16.3 4,360 46.8 12,540 
Asheville 17.8 16,260 49.8 45,420 
Burlington 17.8 9,180 51.5 26,570 
Charlotte 21.0 30,900 54.4 79,860 
Concord 17.7 8,140 49.2 22,690 
Durham 16.2 12,320 47.7 36,200 
Elizabeth City 15.1 2,670 48.6 8,600 
Fayetteville 16.7 9,970 51.2 30,530 
Gastonia 14.0 10,980 47.0 36,770 
Goldsboro 11.3 5,190 37.4 17,190 
Greensboro-High Point 18.2 25,820 651.0 72,340 
Greenville 12.1 5,330 36.9 16,320 
Henderson 12.5 2,830 38.1 8,640 
Hickory 17.2 7,560 48.1 21,120 
Kinston 12.7 4,180 39.6 13,040 
Lexington-Thomasville 11.9 5,360 37.5 16,860 
Monroe 11.0 3,210 36.7 10,740 
New Bern 19.3 6,750 54.2 18,900 
Raleigh 19.1 19,310 61.1 51,760 
Reidsville 13.0 6,040 42.1 19,480 
Rocky Mount 11.7 9,080 37.0 28,840 
Salisbury 14.3 7,810 41.9 22,860 
Sanford 14.6 2,460 42.8 7,240 
Shelby 13.6 6,090 40.8 18,300 
Statesville 14.6 5,900 43.1 17,350 
Wilmington 16.6 7,920 52.3 24,930 
Wilson 11.9 4,500 37.2 14,050 
Winston-Salem 17.5 18,890 46.0 49,580 


NORTH DAKOTA. ...18.4% 86,060 46.9% 219,590 


Market 

Bismarck 20.8 4,030 654.4 10,550 
Fargo 25.4 11,620 61.1 27,980 
Grand Forks $1.7 6,610 55.1 16,810 
Jamestown 13.9 2,590 39.2 7,330 
Minot 20.9 5,550 52.5 13,920 
Eres 24.2% 1,537,250 56.9% 3,609,080 
Market 

Akron 29.0 95,320 62.2 204,440 
Ashland 27.3 7,120 59.5 15,540 
Ashtabula-Conneaut 22.3 14,060 56.1 35,310 
Athens 19.8 7,080 650.9 18,160 
Bellefontaine 19.4 4,820 50.0 12,410 
Bowling Green 24.0 11,210 56.9 26,580 
Bucyrus 26.1 8,080 61.0 18,900 
Cambridge 17.8 5,490 49.0 15,080 
Canton 27.1 61,350 61.2 138,360 
Chillicothe 19.1 8,010 49.5 20,740 
Cincinnati 22.6 164,690 54.7 399,350 
Cleveland 26.9 321,320 60.0 717,270 
Columbus 28.9 118,380 64.1 262,470 
Coshocton 21.3 5,250 50.6 12,440 


Dayton 

Defiance 

Delaware 

East Liverpool-Salem 
Findlay-Tiffin-Fostoria 
Fremont 
Hamilton-Middletown 
Kent 

Lancaster 

Lima 

Lorain-Elyria 
Mansfield 

Marietta 

Marion 

Mount Vernon 
Newark 

New Philadelphia 
Piqua-Troy 
Portsmouth 
Sandusky 

Sidney 

Springfield 

Toledo 

Van Wert 

Wash. Court House 
Wooster 

Youngstown 
Zanesville 


OKLAHOMA....... 


Market 

Ada 
Ardmore 
Bartlesville 
Chickasha 
Duncan 
Durant 

El Reno 
Enid 
Guthrie 
Lawton 
McAlester 
Miami 
Muskogee 
Norman 
Oklahoma City 
Okmulgee 
Ponca City 
Sapulpa 
Seminole 
Shawnee 
Stillwater 
Tulsa 


Albany 
Astoria 

Bend 
Corvallis 
Eugene 
Klamath Falls 
Medford 
Pendleton 
Portland 
Salem 


Estimated LIFE Audience 

Single Issue 13-Issue Cumulatiy, 

Yo Coverage Number % Coverage Number 
of f of of 


° 
Population Readers Population Reader, 


31.2 113,660 68.3 248,93) 


18.3 18,590 48.2 


Across the nation, only LIFE| 


18.0 3,650 49.0 9.95) & PER 
20.9 5,040 51.2 1230 herk 
17.6 13,780 48.3 3774 — Alle 
26.9 20,760 58.8 454) 6 Alte 
26.3 9,060 59.4 204) — Ber 
25.3 29,210 58.1 67,110 Brat 
23.1 11,790 53.3 2714 Butl 
21.5 8,830 49.1 2015 Cha 
24.2 16,920 61.2 4298 W 
22.0 25,940 56.9 672) —% DuB 
26.2 18,970 66.4 481) — Erie 
20.8 7,150 49.6 170) Har 
22.4 8,830 56.3 229% Indi 
21.6 6,060 54.6 15359 John 
20.7 11,780 52.4 297% Lanc 
21.8 12,060 53.8 2937 — Leba 
29.8 14,420 64.5 3124 — Lewi 
13.3 8,370 43.7 2741) Lock 
32.9 13,920 70.4 298% Meac 
22.6 5,050 53.0 11gy— DiC 
29.0 25,730 66.3 589) Phila 
28.5 90,750 64.5 2049) & Pitts! 
17.4 3,730 44.7 9,56) Potts 
15.9 2,800 45.1 1 Read 
21.4 9,840 51.7 23,7) Scrat 
18.3 77,290 49.1 20745) § Sham 
17.9 10,490 47.8 2800 — State 
Unior 
Warr 
Wilke 
.-14.8% 240,940 42.7% 64E Willis 
York 
12.2 2,690 38.2 84 
14.8 3,960 45.8 12,20 
25.5 6,280 59.3 14s pig 
13.3 3,360 40.4 10, 
12.9 3,180 40.6 10/00 Nay, 
10.3 2,130 36.7 15 Provi 
14.3 2,730 40.3 710 FE Weste 
17.3 6,970 46.9 18H 
14.5 2,370 40.4 — 
19.3 7,830 52.6 2 
11.6 3480 372 iii SOUT 
11.8 2,780 38.8 Sgt 
13.3 6,420 41.9 20HR op, 
22.3 7,010 58.1 188 oy, 
17.7 43,590 47.8 170 pine 
12.8 3,970 43.5 1359B Groen, 
16.3 6,000 44.2 1690 Cron 
11.6 3,630 37.3 110% Orang 
10.4 3,050 37.6 UE Rock 
11.8 3,800 39.8 127% go. 
17.6 6,050 47.5 1686 gut, 
22.9 43,530 55.0 104218 
SOUT 
..20.0% 244,720 52.3% siiie pool 
| Hur 
14.1 5,920 39.5 1600 yi 
23.2 5,730 63.1 WA Rapid 
16.6 2,800 49.2 SR gi 
25.6 6520 585 WOR wae. 
21.6 21,440 55.5 568 
18.9 6190 55.1 18 
20.6 9,680 533 SE Tenn 
18.4 6,090 49.1 I 
21.0 121,140 54.0 ve Bristo} 


‘}has this local impact! 


tin _ Estimated LIFE Audience _ Estimated LIFE Audience 
a Single Issue 13-Issue Cumulative Single Issue 13-Issue Cumulative 

% Coverage Number %Coverage Number % Coverage Number %Coverage Number 
rs of of of | of of of of of 
934 Population Readers Population Readers Population Readers Population Readers 
%) & PENNSYLVANIA. ....23.3% 2,011,390 56.8% 4,912,090 Cleveland 9.6 2,160 34.0 7,680 
44) Be Morket Clarksville 7.9 2,570 30.4 9,890 
1) | Allentown-Bethlehem 27.8 100,840 65.2 236,550 Columbia 9.4 2,770 32.7 9,650 
4) & Altoona 20.4 23,290 53.5 60,930 Dyersburg 8.1 1,970 29.2 7,070 
4) | Berwick-Bloomsburg 22.7 9,920 55.7 24,360 Elizabethton 10.4 8,060 38.9 11,390 
11) | Bradford 28.9 13,130 66.0 29,960 Jackson 10.4 4,650 36.5 16,300 
19) Butler 20.7 16,270 50.4 39,640 Johnson City 14.1 6,250 43.0 19,020 
15) | Chambersburg- Knoxville 13.7 38,450 40.9 99,810 
et Waynesboro 25.0 15,400 58.9 36,270 Memphis 10.4 38,620 35.7 132,520 
4 & DuBois 16.3 11,030 43.7 29,500 Morristown 9.8 1,700 33.1 5,760 
1 § Brie 27.7 49,880 68.1 122,780 Murfreesboro 10.7 3,240 33.3 10,050 
0) — Harrisburg 29.8 72,450 68.8 167,130 Nashville 15.6 38,310 43.9 107,490 
2 @ Indiana 17.6 10,720 44.6 27,190 
35) | Johnstown 17.3 39,970 47.9 110,590 TEXAS 
1H) Lancaster 28.5 54,160 63.8 121,500 A: pasllata aliaices 15.6% 885,410 45.9% 2,603,600 
/ arke 
pa Lebanon — lll 16.2 7,800 46.9 22,510 
4) | Lewiston 21.5 7,410 57.1 19,650 

Alice 14.1 2,700 42.2 8,110 

"¢) @ Lock Haven 21.1 6,170 51.4 15,070 
/ , Amarillo 18.9 12,390 61.1 33,390 
40) | Meadville 22.4 14,430 56.8 36,520 

! ead Austin 23.1 26,870 58.6 71,200 
a) B Oil City 22.0 11,720 55.6 29,600 2 
’ ; , eaumont-Port Arthur 18.3 26,630 52.6 76,470 
91) | Philadelphia 24.2 743,150 59.4 1,826,020 : : 

, ; Big Spring 13.7 2,650 46.2 8,910 
951 Pittsburgh 22.0 420,590 52.1 998,130 B 19.5 4350 54.6 12170 
56) | Pottsville-Shenandoah 16.9 27,800 46.4 76,260 ciel ; , ' , 

’ : rownsville-Harlingen 13.2 11,340 44.0 37,730 
gti | Reading 31.6 67,720 71.1 152,130 7 
Brownwood 14.2 3,070 42.8 9,250 
7) | Scranton 15.8 33,630 45.4 96,410 B 20.4 5740 54.0 15 240 
4) | Shamokin-Sunbury 20.2 19,290 51.6 49,230 — “ , , 
Cleburne 12.3 2,920 35.4 8,400 
300) | State College 31.3 16,250 70.4 36,560 C Christi re 19770 528 61 570 
Uniontown-Connellsville 17.0 25,730 49.8 75,270 ver. lctigaiaeas , , 
Corsicana 13.1 3,860 40.3 11,850 
Warren 25.5 8,940 60.5 21,220 Dall 29 6 107170 55.1 261 650 
Wilkes-Barre-Hazleton 15.6 50,340 45.3 145,840 De a , , , 
4a Williamsport 26.9 22,450 60.9 —_—-50,790 el Rio 18.5 1,570 48.0 4,990 
y é Denton 15.5 4,850 43.6 13,610 
York 33.0 54,830 75.4 125,180 ‘ f 
8 44) El Paso 17.6 25,110 53.8 76,720 
2,29 Fort Worth 14.4 40,000 43.1 119,910 
45 Gainesville 11.6 1,890 38.5 6,270 
” RHODE ISLAND er 26.2% 171,900 69.8% 457,460 Galveston 16.4 14,170 51.6 44,650 
0,00 e Greenville 13.4 4,300 41.2 13,190 
ue poner 35.4 16,070 85.7 38,910 Houston 21.2 129,800 61.6 376,770 
a Wan, ence ; 25.2 143,950 68.1 388,610 Kingsville 15.6 2,430 47.2 7,370 
8. esterly-Kensington 30.9 11,880 177.8 29,950 Lamesa 11.9 1,610 37.1 5,010 
6am Laredo 11.6 4,560 42.1 16,560 
i Longview 15.3 6,910 47.9 21,610 
nc SOUTH CAROLINA. .12.6% 186,810 41.7% 616,130 Lubbock 16.5 12,370 48.4 36,320 
i) ore Lufkin 10.0 2,660 36.0 9,550 
19 Chari 12.2 7,870 41.9 26,960 Marshall 11.5 3,950 38.3 13,120 
3 — » 16.7 19,200 53.1 61,150 McAllen-Edinburg 12.4 18,560 40.1 43,900 
i) ae 18.1 19,350 52.1 55,750 McKinney 14.2 4,380 39.2 12,060 
i) en 11.3 6,150 38.7 = 21,040 Midland 26.0 4,810 71.2 13,180 
62 Green - 17.2 20,880 50.9 61,920 Nacogdoches 10.3 2,240 34.4 7,510 
Th) speennien 14.0 4,220 43.4 13,110 = New Braunfels 13.5 1,610 40.8 4,850 
Th) Bea etal mS 5,110 37.7 = =—17,810 = Odessa 14.9 4,540 51.1 15,600 
Ti) feetiens 12.9 6,530 42.5 21,560 Orange 138 4,050 47.6 13,950 
69 Sumter = 18.9 = 14,710 456 = 48,880 = Palestine 12.2 2,810 38.0 8,770 
Ma) 11.2 4,450 37.8 14,960 Pampa 21.0 3,760 58.1 10,400 
Paris 12.7 4,000 38.9 12,200 
Plainview 16.8 3,480 45.5 9,410 
SOUTH DAKOTA..... 18.1% 90,700 46.3% 231,510 A market is defined as a county or group of 
a" ’ srerdeen 18.7 4,770 47.1 12,020 counties containing a city of more than 10,000 
16,0 = 17.9 2,970 48.1 7,990 population (listed by the largest city or cities). 
ee 17.7 2,280 48.6 6,270 
gee city 19.5 5,120 54.2 14,200 
ive Falls 25.7 14,340 59.2 33,110 
aertown 16.8 2,460 43.9 6,410 


| TENNESSEE Rte 10.7% 256,330 35.7% 853,370 


q Bri 
po 15.2 16,070 46.9 49,510 
— 15.0 27,410 45.3 — 82,890 


Across the nation, only LIFE has this local impact! 


Estimated LIFE Audience 


Single Issue 


13-Issue Cumulative 


%C Number % Coverage Number 
— of of of 


Population 
San Angelo 
San Antonio 
Sherman-Denison 
Snyder 
Sweetwater 
Temple 
Terrell 
Texarkana 
Tyler 
Vernon 
Victoria 
Waco 
Waxahachie 
Wichita Falls 


Sree ec ee 20.4% 


21.7 


Salt Lake City 


VERMONT 
Market 

Barre 
Brattleboro 
Burlington 
Rutland 


VIRGINIA............ 17.9% 
Market 

Charlottesville 
Danville 
Fredericksburg 
Harrisonburg 
Lynchburg 
Martinsville 

Newport News 
Norfolk-Portsmouth 
Petersburg 

Richmond 

Roanoke 

Staunton-W aynesboro 
Suffolk 

Winchester 


26.1 


WASHINGTON ...... 
Market 
Aberdeen-Hoquiam 
Bellingham 
Bremerton 

Everett 

Kennewick 
Longview 

Olympia 

Pasco 

Port Angeles 
Pullman 

Seattle 

Spokane 

Tacoma 

Walla Walla 


Readers Population Readers 
6,760 46.8 20,500 
54,170 159,050 


Wenatchee 
Yakima 


Estimated LIFE Audience 
Single Issue 13-Issue Cumulatiy, 
Le irae or aed Coverage Number 


Population Readers Population ma 
22.9 7,090 55.2 17,064 
17.0 17,770 46.0 


9,020 
1,400 
1,810 
7,750 
2,430 
7,510 
8,800 
2,100 
2,660 
17,370 
4,510 
13,450 


103,890 


5,350 
13,160 
9,550 
51,730 


86,720 


10,220 

8,070 
13,850 
10,560 


429,730 


10,250 
10,760 
3,090 
5,670 
11,260 
5,100 
11,120 
60,910 
7,770 
55,510 
21,930 
9,450 
3,630 
4,260 


396,770 


8,580 
10,330 
12,320 
14,680 


25,280 
5,230 
6,110 

24,350 
7,620 

26,640 

24,730 
6,340 
8,910 

47,200 

12,880 

38,840 


52.9% 269,060 


52.6 
57.8 
46.9 
60.5 


12,930 
36,330 
27,720 
126,460 


66.1% 201,010 


23,710 
17,190 
33,900 
25,270 


48.1% 1,157,640 


64.4 
44.3 
50.7 
46.9 
52.1 
42.7 
54.5 
54.2 
53.0 
52.8 
54.7 
51.1 
37.0 
49.0 


25,300 
32,030 
9,020 
15,610 
29,990 
14,490 
33,650 
170,690 
21,410 
137,250 
55,670 
25,020 
10,370 
11,460 


53.6% 1,022,900 


23,390 
25,970 
33,770 
40,870 
24,690 
20,260 
19,240 
6,370 
10,110 
17,160 
364,410 
89,310 
116,760 
18,980 


WEST VIRGINIA..... 

Market 

Beckley 

Bluefield 

Charleston 

Clarksburg 

Fairmont 

Huntington, W. Va.- 
Ashland, Ky. 

Martinsburg 

Morgantown 

Parkersburg 

Wheeling, W. Va.- 
Steubenville, O. 


WISCONSIN 
Market 
Appleton 
Ashland 
Beloit-Janesville 
Eau Claire- 
Chippewa Falls 
Fond du Lac 
Green Bay 
Kenosha 
La Crosse 
Madison 
Manitowoc 
Marinette 
Milwaukee 
Oshkosh 
Racine 
Sheboygan 
Stevens Point 
Watertown-Beaver Dam 
Waukesha 
Wausau 
Wis. Rapids-Marshfield 


WYOMING 
Market 

Casper 
Cheyenne 
Laramie 

Rock Springs 
Sheridan 


eorereeeeeee 


48,150 


42.7% 612,64 


26,070 
24,870 
107,400 
31,810 
26,970 


78,950 
11,34) 
23,330 
22,18) 


122,570 


19.0% 510,970 49.1% 1,324,00 
12,970 

2,160 
16,800 


13,320 
11,280 
15,340 
10,530 
11,450 
38,660 
10,530 
4,210 
135,860 
18,010 
21,780 
16,690 
4,100 
14,450 
14,140 
10,300 
6,930 


49,820 


6,000 
8,920 
3,990 
3,510 
3,680 


A market is defined as a county or group o 


counties containing 
population (listed b 


a city of more than 10,000 
y the largest city or cities) 


9 Rockefeller Plaza, New York 20, N. Y- 
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Electrical Machinery, Leading Counties—(Cont'd) 


Estimates for 200 counties with 98% of 1951 “Value Added” 


— Value Value Value Value 
Number | Added Number | Added Number | Added Number | Added 
COUNTY in 1951 COUNTY in 1951 COUNTY in 1951 COUNTY in 1951 
of Plants and of Plants and of Plants and of Plants 5 
oll STATE STATE | @D STATE 
1947 | Est. (in 1947 | Est. (in 1947 | Est. (in 1947 | Est. (in 
millions) millions) millions) millions) 
saodiestorg, WC: 2 10 Erie, Ohio........... 2 ? Lancaster, Neb....... 4 6 Harrison, W. Va...... 1 5 
Wabash, ind..... 3 10 Crawford, Ohio...... a 7 Lawrence, Ind........ 2 6 Miami, Ohio........ 4 5 
Sandusky, Ohio... 4 10 Porter, Ind.......... 2 7 Perry, Ind........... 1 * Defiance, Ohio 2 5 
Saint Louis, Minn... 2 7 Clark, Ohio......... 2 6 Coles, Ill............ 1 5 
Marathon, Wis....... 3 8 Sangamon, Ill........ 6 7 Santa Clara, Cal...... 10 . Harris, Texas........ 12 5 
Daviess, Ky.....-++- 2 9 San Mateo, Cal...... 10 8 Sheboygan, \tis...... 2 5 
Washtenaw, Mich... . . 4 Dane, Wis........... 2 7 Portage, Ohio....... 2 6 
Kent, Mich,......++- 1" 4 Rock Island, tll... . 4 7 lowa, Wis........... 2 8 
Delaware, N.Y...... 1 9 Cortland, N. Y....... 2 7 Bay, Mich........... 5 6 Jackson, Mo......... 27 4 
Worcester, Mass... . 12 8 Linn, lowa.......... 4 7 Delaware, Penn...... 10 5 Warren, Ky.......... 1 4 
Adams, Ul.........5- 2 8 Fairfield, Ohio....... 2 7 Wayne, Ind.......... 1 5 Cambria, Penn....... 2 4 
Montgomery, Penn. . 9 8 Fulton, Ga........... 10 7 Lackawanna, Penn. 4 5 McLean, lll.......... 3 4 
Windham, Conn... . 3 8 Crawford, Penn...... 1 7 Winnebago, Wis...... 4 5 Bergen, N. J......... 27 4 
Somerset, N. J....... 4 8 Lake, Ohio.......... 1 7 Northampton, Penn. 6 5 Jackson, Mich....... 6 4 
Orange, N. Y........ 4 7 Green, Wis.......... 2 5 PONOON, FH... cis ccess 1 4 
er 9 8 Vermilion, tll........ 7 8 Cass, Ind............ 2 5 Outagamie, Wis... ... 2 4 
Luzerne, Penn....... 2 8 Washington, N. Y.. 2 5 Dubois, Ind.......... 1 4 
Cameron, Penn...... 3 8 Madison, Ind........ 2 6 Orange, Ind......... 1 4 
Shiawassee, Mich. . 3 8 Delaware, Ind........ 2 6 Warren, Ohio........ 2 5 
Manitowoc, Wis...... 4 8 Bronx, N. Y.......... 45 6 Kenton, Ky.......... 4 5 Monroe, Penn....... 1 4 
Washington, Penn. 2 + Multnomah, Ore.....) 22 6 Adams, Ind.......... 1 5 Hinds, Miss......... 1 4 
Cattaraugus, N. Y.. 2 8 Monroe, Ind......... 1 6 Carbon, Penn........ 1 5 Macomb, Mich....... 4 4 
Jefferson, Penn...... 2 8 Lake, Ind. 2 6 White, Ind......... 1 5 Tuscarawas, Ohio.... 3 4 
Lorain, Ohio....... 5 8 Mercer, Penn........ 1 6 Berrien, Mich... 5 5 Des Moines, lowa.... 3 4 
Miami, ind.......... 4 . Monmouth, N. J..... 9 6 Blair, Penn.......... 1 5 Livingston, N. Y...... 4 4 
Bucks, Penn......... 5 6 Gibson Ind..... $ { 5 Wabash, Ill.......... 1 4 
Calhoun, Mich....... 4 8 Chemung, N. Y...... 1 6 Cape Girardeau, Mo.. 2 5 St. Joseph, Ind....... 3 4 
Northumberland, Elkhart, Ind......... 11 5 Oklahoma, Okla...... 2 4 
 e 1 a Clearfield, Penn... ... 4 8 Stark, Ohio......... 7 4 
Warren, N. J........ 4 7 Chester, Penn........ 1 6 McHenry, lll......... a 5 
New London, Conn 4 7 King, Wash.......... 18 6 Clinton, Penn........ 1 5 Total Above Counties| 3,427 | 5,736 
Licking, Ohlo........ 3 7 Tippecanoe, Ind... .. 2 6 Cabell, W. Va........ 4 5 % of U.S.A. Total...’ 86.3 | 97.5 
* e 
Instruments and Related Products, Leading Counties 
. 7 A 9 
Estimates for 126 counties with 96% of 1951 “Value Added 
Monroe, N.Y........ 47 338 Bucks, Penn......... 3 9 Dane, Wis........... 3 4 Dallas, Texas........ 13 1 
a 2 187 ee eee 3 9 St.Louis(County),Mo.| 5 4 Morgan, Mo......... 1 1 
Manhattan, N.Y... 404 137 Onondaga, N. Y...... . 9 Lucas, Ohio......... i 4 
Queens, N.Y... 87 79 St. Louis City, Mo....} 21 8 New London, Conn... 2 4 Schenectady, N. Y. 1 1 
Philadelphia, Penn...) 98 60 Erie, Penn........... 5 8 Mason, Mich... ..... 1 1 
New Haven, Conn... . 16 48 Dinwiddie, Va........ 3 8 Union, N. J.......... 7 4 Davidson, Tenn. .. 4 1 
Worcester, Mass,....| 18 48 Bronx, N.Y..........] 27 . Suffolk, N. Y......... 7 4 Strafford, N. H... 1 1 
Los Angeles, Cal 197 45 Ontario, N. Y........ 2 4 Baltimore City, Md 15 1 
Kings, N.Y, 122 45 Knox, Tenn.......... 2 6 Alameda, Cal... ..... 20 3 EI Paso, Texas...... 1 1 
Bergen, N. J... 19 44 Milwaukee, Wis...... 20 8 Wood, Ohio......... 1 3 King, Wash.......... 15 1 
Hennepin, Minn...... 25 7 Middlesex, Conn. 3 3 Douglas, Neb........ 8 1 
Hartford, Conn, 10 42 Berks, Penn......... 3 7 Walworth, Wis....... 2 3 Addison, Vt.......... 1 1 
Middlesex, N.J... 6 38 La Crosse, Wis....... 1 7 Tulsa, Okla.......... 12 3 Essex, Mass......... 6 1 
Broome, N.Y... 4 33 Westchester, N. Y... 25 7 Rensselaer, N. Y..... 1 3 
Middlesex, Mass,....| 35 30 Niagara, N. Y........ 3 7 Stark, Ohio......... 2 3 Montgomery, Penn... 6 1 
Fairfield, Conn... .. 30 26 Berkshire, Mass...... 3 8 Fulton, Ga........... 5 1 
Suffolk, Mage... 52 21 Burlington, N. J...... 3 . Nassau, N.Y....... 14 3 Orleans, La.......... 4 1 
Allegheny, Penn... 29 21 Pulaski, Ark......... 3 6 La Porte, Ind........ 2 3 Brown, Wis.......... 4 1 
Cuyahoga, Ohio... 35 21 Winnebago, Ill....... 3 6 Cumberland, N. J 2 J Rock Island, ll... . .. 3 1 
Eamon, NJ. 60 19 Delaware, Penn... ... 4 6 Denver, Colo......... 15 3 Cheshire, N. H....... 1 1 
Washtenaw, Mich, 6 18 Hampden, Mase....... 6 5 Kenton, Ky.......... 1 2 Ramsey, en. eed ® 
Westmoreland, Penn. 2 5 Sussex, Del.......... 1 2 Kosciusko, Ind....... 
Lancaster, Penn... 4 16 Baltimore, Md... 3 5 Marshall, lowa...... 2 2 | Sussex, N.J......... 2 1 
CORY... 23 15 Marion, ind......... 12 5 St. Joseph, Mich 2 2 Crawford, Penn... . 2 1 
Hudeon, WJ... 22 15 Dutchess, N. Y....... 1 5 San Francisco, Cal 21 2 
Hamilton, Ohio... 23 15 Albany, N. Y....... 2 5 Harris, Texas........ 16 2 Oakiand, Mich....... a 1 
— Rl... 25 14 Winnebago, Wis... 2 5 Lehigh, Penn........ 7 
Wi, Mass... 12 13 Clark, Ohio......... 2 5 Multnomah, Ore. . 10 2 San Mateo, Cal...... 6 
Mame... ? 11 Scott, lowa.......... 1 2 Tarrant, Texas....... 6 1 
— Ohlo...| 42 "1 York, Penn.......... 2 5 Elkhart, Ind......... 1 2 | defferson, Ky........ : 
Camel, Meson 1 10 Richmond, N. Y...... 1 4 aptiet, Oe oer : : Montgomery, Md. F 
> 2 10 Windham, Conn... ... 2 4 Belknap, N. H....... 
rin ye 2 10 Jefferson, N. Y....... * 4 Summit, Ohio. ...... 5 2 Total Above Counties! 2,301 | 1,778 
Wane, gg wees 3 9 Franklin, Ohio... 17 fi Gibson, Ind.......... 2 2 ae 
wm Mich... | ag? 9 Jackson, Mo......... 20 4 Washington, D. C. 10 1 % of U.S. A. Total...!_ 88.5 : 
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E.S. CENTRAL W. S,. CENTRAL 


S. ATLANTIC 


$ Per Family 


, 
QQ 
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W. N. CENTRAL 


NET EFFECTIVE BUYING BUYING INCOME IN 1951 


#4 $5500 and over 


Ej 5000-5499 


PICTOGRAPH BY 


Sales " 


NEW ENGLAND MID. ATLANTIC E.N.CENTRAL 


REXSS] 4000-4999 
[__] Under $4000 
Total 
(in millions) 
§ 
™ 
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ai America is 


SOLD 


Tire & Rubber CN : } on AB C 


roadcasting 


ears 
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ene 


Sa 


‘ 


0 Religious Science 


ABC Radio delivers the goods. A network is known 
by the company it keeps... and today ABC Radio 


serves most of the leading names in American industry. 


We hope to continue serving them in 1952... offering 


even greater audiences, greater efficiency, economy, 
and flexibility. To serve America through serving them 


has been —and always will be—our single aim. 


: iience Monitor AB & RADIO 


Company American Broadcasting Company 
Prophecy 


, 


Cpesesbowoyy 131° 


A® HAVEOOIOIG 


TWYLN3ID°N M 


IWULN3ID°N’S DILNVILV CIW GNVIONA MAN 


+ DidldVd NIVLNNOW 1VYLNID ‘S ‘M TVYLNID ‘$°3 DILNVILY’'S 
= ~ a Aaa S| > S 
i dso! fe “9g ital | | 
“SSseay “2 3g 
x. i ~ . 2 © 
~ hig S Nien Y ~~ oN ‘ Y i s 
& ig $ : &s m 3s “ — Nw 
Ps s >. Bi 
= 
putt s , 
' “Did 
s qt | Lute | 850% Fs 
Sst ‘og\ = “oiv] SSW 
ye 
LLG “wual 
t . 
sil +N * hy Sten (SUOIT}IW Yj) 
24g SS gize 110 
ean “eceets 
-. 00.325 Se 
sue P U9 
. gorr |? SSS 
9698 ‘I 'N Wy 
§ “wud) \ 
eon egse. 
ae 
v 
zoee HN 
oooes 4epun [| 
os bore-000e RSSe 
eL0t eo9e-o0se f | 
Was z 


Y 


these babies really mean business! 


What do babies have to do with your business? 
A lot—even if you don’t make baby foods or diapers. 


There are now over 16 million children under 5 in the U. S. 
—an amazing 55% more than 10 years ago. In fact, one out of every 
nine people in this country is under 5 years old! 


This means America’s young people are betting on a prosperous present 
and a better future. More of them are marrying—and 
having more babies—than ever before. 


One-half of all American families today are young families, 
and almost one-quarter of America’s married women have been 
married less than 5 years! 


Is your business geared to this changing America? Are you 
selling these millions of young marrieds hard enough—as they're 
forming their buying habits of a lifetime? 

Look into Modern Romances. This fast-growing magazine 

gives you America’s Youngest Married Woman Audience. 77% 


are married, yet their median age is only 23. Sell the heart 
of the great young married market, and sell it now, to... 


america’s youngest married woman audience 


modern romances 


DELL PUBLISHING CO., INC., 261 FIFTH AVENUE, NEWYORK 16, N. Y. 
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circulation 
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where 


most people 


ree. SALES MANAGE 
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shop 


SuPER A‘P MARKET fae 
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Because Woman’s Day is sold only 

at A&P stores . . . because women 

must go out to buy it... you know that 
Woman’s Day’s entire circulation is 
concentrated in or near the shopping 
centers where your products are sold. 

In city after city, Woman’s Day gives you 


minimum waste ... maximum coverage 
your advertising s where it counts. 


where your sales are made Wom a N’s D a 


Sold by A&P stores in big cities and small. 
the NATIONAL magazine . . .with the NEIGHBORHOOD impact. 
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OF THE 


Anlronclad Contract | 
Between the Publisher and | 


Each Subscriber 


WE guarantee the reliability 


of every advertisement in- 
serted in Good Housekeeping. 
We mean that you shall deal with 


our advertisers in the confidence . 


that you will be fairly and square- 
ly treated. If, in spite of all our 
care, some advertisement should 
be admitted through which any 
subscriber is imposed upon or 
dishonestly dealt with, we will 


make good to such subscriber | 


the full amount of the loss. The 


matter should be brought to our f 
attention within the month the | 
magazine is dated that contains | 


H the advertisement. The only 
} condition of this contract is that 


i the subscriber shall mention, when | 


] writing to-our advertisers, that 


} the advertisement was seen in | 


} Good Housekeeping. 


SALES MANAGEMEM 


pap Fifty years ago this statement was published 
in this magazine. 


Both the date and the event are worth noting. The 
pledge marked the first time that any magazine, or 
any media that accepted advertising, had assumed a 
financial risk to protect its readers. 


Today, this guaranty is the most famous media 
pledge in all the world. 


FIFTY YEARS AGO, when this public promise first ap- 
peared, some magazines and newspapers accepted any 
and all advertising. It was the era of ‘‘The public be 
dammed.” ‘“‘Caveat emptor’’—let the buyer beware— 
was the accepted principle of most commercial trans- 
actions. 


GUARANTY 


In those days, an advertisement would offer a “gen- 
uine steel-engraved portrait of George Washington— 
only $1.00!” And the unwary purchaser would receive, 
by return mail, a two-cent stamp. 


“Guaranteed to kill mosquitoes!’ was the headline 
on another message, and for her dollar or two the house- 
wife would receive a pair of inch-square cubes of wood 
—“put the insect between the blocks and press firmly.” 


Not all advertising was so fraudulent. 


GOOD HOUSEKEEPING, founded 17 years earlier, had 
scrupulously refrained from accepting any misleading 
advertising statements or claims. 


“This enterprise,” GOOD HOUSEKEEPING said in its 
first issue, in May, 1885, “is undertaken with the well- 
fixed conviction that it has a mission to fulfill, com- 


pounded of about equal proportions of public duty and 
private interest.” 


As an extension of that public duty the publishers of 
GOOD HOUSEKEEPING decided to pledge their own re- 


sources, in a money-back guarantee, to protect their 
readers. 


Since that time this solemn guarantee has stood be- 
hind billions of dollars’ worth of goods advertised in our 
pages, and has cost us millions of dollars in advertising 
revenue from products offered to us which we could not 
accept, as well as many a dollar in refunds to the Ameri- 
can public. 


But that pledge, made so long ago, has never been 
broken, nor will it be. Soon after it appeared, Dr. Harvey 
Wiley, fresh from his triumph with President Teddy 
Roosevelt in forcing passage of the Pure Foods and Drugs 
Act, became associated with GOOD HOUSEKEEPING. 


The kitchens of the GOOD HOUSEKEEPING Institute, 
founded earlier as the first editorial workshop for a 
women’s magazine, were extended and enlarged. New 
equipment and investigating facilities were added. A 
Chemical Laboratory was followed by an Engineering 
Laboratory ; laundries were built to check the new work- 
saving machines then being introduced in the home. 


A Beauty Clinic, a Textile Laboratory, a Baby Center 
and a Decorating Studio were added to extend the edi- 
torial service facilities of GOOD HOUSEKEEPING — and 
to match the promise of 1902 with vigilant performance. 


Today the pledge then made appears on page six of 
every issue of GOOD HOUSEKEEPING. The claims of the 
steel-engraving salesmen and the mosquito-killers no 
longer cheat the American housewife, but some inferior 
products are still being sold, and many extravagant 
claims are still being made about certain products. 


Fifty years later, GOOD HOUSEKEEPING is still vigi- 
lant to reject the bad product, still alert to measure the 
claims of the good product against its performance in 
our laboratories. 


The 9,971,000 readers of GOOD HOUSEKEEPING, and 
the more than 25,000,000 women who recognize our 
Guaranty Seal as a buying guide, will never have reason 
to lose faith in our pledge, made a half-century ago. 


When you see a product or service advertised in 
GOOD HOUSEKEEPING, you can be sure it’s good, be- 
cause it is guaranteed. 


Consumes’ Guarnyy 


Good Housekeeping hax satisfied itself ~_—- all puaiers and services advere 
ine are Pp mameste oF services. y ~~ 

Pevifeatl ot idrert wry herein, it will, u, reque 
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YOUR PLANT 


where THIS HAPPENED in 1951! 


Buying Income (after taxes) Increased 17.6% 
Per Family Income Increased . . . 15.7% 
Per Capita Income Increased . . 

Retail Sales Increased . 


Population Increased 


: ant or warehouse in Sou crolina an a — 
Sdvantage of the growin utheas ore Ss. 
@ economical distribution. oO art le WHERE RESOURCES 
Write, Wire or Telephone (LD94) Now. } 


Yow inquiry will be handled in strictest confidence. AND MARKETS 


Charles N. Plowden, Director {MEET 


Research, Planning — Board Car ol ZZ fy | ae \ 


Columbia, South Carolina 


MAY 10, 1952 
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Never Underestimate the Power of a Woman! 
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Journal newsstand sales top ALL magazines carrying advertising — 


with a lead of more than 200,000 over the second magazine.* 


ladies’ home JOURNAL 


her’ Statements to Audit Bureau of Circu ulati ions, period ending December 31, 1951 THE MAGAZINE WOMEN BELIEVE IN 
MAY 10, 1952 
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SHORT COPY .. . low-cost effectiveness 


serving one-fifth 
of the nation’s 
Consumers . 


Whats a salad 
without Mortons? 


gt IT Rayy 


rains it pours eT POURS 


Plain oF vodized 


Out Ee. 


“For many years a large share of Morton's advertising budget has gone to - 
outdoor space. Sales results continue to justify confidence in outdoor as 


an effective, low-cost advertising medium.” 


G. W. CARRINGTON 
Advertising Manage 


MORTON SALT COMPANY 


One of a series of advertisements promoting a better under- 
standing and appreciation of Outdoor Advertising — sponsored by 


The Standard Group 


OF OUTDOOR ADVERTISING COMPANIES 


JOHN DONNELLY & SONS + CENTRAL OUTDOOR ADVERTISING CO., INC. * THE PACKER CORPORATION 
WALKER & COMPANY «+ UNITED ADVERTISING CORPORATION + WHITMIER & FERRIS CO., INC. 
ROCHESTER POSTER ADV. CO., INC. * RICHMOND POSTER ADV. CO. « E. A. ECKERT ADVERTISING CO. 
PORTER POSTER SERVICE « SLAYTON & COMPANY «+ THE HARRY H. PACKER CO. * BORK POSTER SERVICE 
SUNSET OUTDOOR ADVERTISING CO. +* BREMERTON POSTER ADVERTISING CO. «+ C. E. STEVENS CO. 
CONSOLVO ADVERTISING CORP. + LEHIGH ADVERTISING CO. * MARYLAND ADVERTISING CO. 
AMERICAN ADV. CO. « STANDARD OUTDOOR ADVERTISING, INC., 444 MADISON AVE., NEW YORK 22 


the most important 
magazine in the 


COUNTRY 


e First in circulation where half the 
consumers of America live. 


e First in the hearts of the people of 
Rural America. 


e First in the minds of advertisers with 
products and ideas to sell... for the 
farm... for the home... for the family. 


Farm Journal, Inc., Phila. 5, Pa. 


Graham Patterson, Publisher 


- 


-o basic buy for selling Rural America 


We've 


Gross Cash Farm Income by States and Counties 


See explanation of “Gross Dollars from Farming,” pages 32, 33 


ee = — 
GROS GROSS GROSS GROSS GROSS 
CASH FARM CASH FARM CASH FARM CASH FARM CASH FARM 
ee | ee | ee | ee 
COUNTY mates | COUNTY BYD nates | county LD nates | county tl BY) 
(in thousands) (in thousands) (in thousands) (in thousands) (in thousands) 
LLL aaa at a i aoe 
ALABAMA Limestone.......... 16,393 ee 8,010 Lafayette........... 4,732 CALIFORNIA 
Er ee 4,806 re 5,964 Mes ecsiccesicas 36, 556 Lawrence........... 9,021 Alameda 35,224 
ee 12,992 Ee eee 4,017 —_——---— ee 16,882 MOM. ccccccccce 
SS ee 8,596 eae 16,102 ae 333,122 GINO, bos vissiccee cc 8 957 Amador Re eee 
Bibb Cee 1,831 Marengo........... 7,245 7 Butte. ; : - ene 36.136 
ERE Esra 8,596 sper: SECO 4,994 ARKANSAS Little River......... 2,886 Calaveras HERR 
Bullock.......00000- 3,423 WIS a: c:a605.2:510 12,509 Arkansas........... 19,488 on ou Oe 3,319 Colusa... ......... 25,979 
Fac Sivicioronios 3,918 ene 8,395 Re 7,691 a 20,845 Contra Costa re 26,242 
re 3,197 ee. ee 6,039 Pr csariewesasces 1,343 Madison............ 3,909 Del Norte........... yi 
Chambers.......... 4,114 Montgomery........ 13,696 ee 24,398 a ere 1,971 Eldorado 
Cherokee.......+..- 5,814 NE co ncsiiexinose 3,981 NE ia iccc wie 5,116 Fresno............. 219,085 
SAAR OEe 10,780 Msc scccsecenn 2,657 Mississippi...... . 66,141 
ee 4,345 REE 5,690 ee 1,648 oo EEE EE 10,454 GI 27.943 
Choctaw.......... . 1,895 ne 5,136 See 5,490 Montgomery........ 1,223 H nt lat eevee 16,712 
inchs ein 2,409 | Pike............... Cre 5 Gibe.............. 7,108 | Nevada............. 2,652 | | ao 
ER 1,817 | Randolph... 3,139 | Clark............... 2,921 gael — 
Cleburne... 1,244 | Russoll............. 3,528 SN eee cece ee. wi “<a 
ee 11,000 |. ere 2,380 ES ecriccvensnces 16,399 Quachita........... 1,815 a Se aida ies 86.578 
CHAM... eee eee 9,614 | Shelby............. 3,103 | Cleburne........... 8,008 | Pomy.............. 1,020 mon ee 
Coneeh......+++++ 4,586 | Sumter............. 5,447 | Cleveland........... SS EEE 19,287 en SOE 
” a 1,100 | Talladega........... 5,481 | Columbia........... 4,697 | Pike............... Lf 1 tee... 241,537 
Covington........... 8,071 Is x00 oe sees 4,470 PINS 5s sasnies% 30,863 ame weds 47.242 
GCrenshaw........... 5,688 | Tallapoosa.......... 2,935 | Craighead.......... a 2 eee 1,824 a 
Tuscaloosa.......... 6,460 ae 4,197 ce STR ire 3,023 
Gullman.........0+. 13,338 | Walker............. 3,000 | Crittenden.......... 34,498 | Prairie............. mi — 
6,162 | Washington......... 2,377 | Cross.............. 18,775 | Pulaski............. ge finn o-~- 
Dall... eee 10,474 | Wilcox............. 5,192 | Dallas.............. 1,322 Mendocino.......... 11,321 
~ ae 12,877 | Winston............ 2,688 Randolph........... gong | Mereee.......-----. 63.308 
- EIMOFB......2. 00+ 5,774 ——_——— | Doma.............. 10,265 | St. Francis.......... ai. — 
ip fambia.........., 5,216 ee 435,921 | Drew............... 4,628 | Saline.............. GP .-nagaemaaamale 
EOWA... seco e 4,679 Faulkner........... 5,536 nr 1,771 ia a — 
U.....-202.0. 2,994 Franklin............ 2,878 | Soarcy............. mio ——— 
Franklin... 4,998 ARIZONA Fulton.............. 2,862 | Sebastian........... “ee 
GEE... ee eees 10,271 | Apache............. 6,622 | Garland............ 1,746 | Sevier.............. — er _ 
ni Cochise paahannmeeen 9,616 MEG sasacne cease 948 eae 2,699 
a 4,099 Coconino........... 6,143 on ee ee 15,589 Ms civeeevspeine 1,108 Eee 11,925 
~< pvaataues Cana 7,213 NR ocnwcis xsowsees 3,486 Hompstead......... 4,737 ee 2,606 PO cs snsawdsee 
o emnecdewees 10,238 Ree 13,650 Hot Springs......... 2,078 Riverside........... 79,935 
— a Greenlee ec pience eta starel 1,871 Van Buren Roepe ses 1,799 Sacramento......... 51,489 
— Py 1 Maricopa........... 150,837 RE 3,177 Washington......... 21,250 San Benito.......... 17,069 
— ,674 Mohave Benanisteraacs 2,385 Independence....... 7,161 Sree 9,220 San Bernardino...... 76 ,865 
ten, ree eeeees opr Navajo Edaccawanweiee 6,633 ree 2,849 Bene 11,218 San Diego.......... 63,147 
443 a Pop Pima cee cee ee nee es 15,361 CO ere 13,509 Maas cannes eee 3,450 San Francisco....... 
eigen re WR cvesucsieveces 69,911 SS cc ceure ee 20,917 — San Joaquin......... 116,899 
sttteeeeeeeeeens 166 Santa Cruz.......... 3,041 ere 2,638 ee 628,092 San Luis Obispo..... 30,996 


You reach the Colorado Farmer 


‘) EXCLUSIVELY, ONLY in the 
‘PSOLORADO Rancher and Farmer 


(No other paper is edited by and for the 
COLORADO farm and ranch csrente alone) 


Ore State over, the Colorado farmer’s income is 
ce as large as the National average. 


Ont farmers have MONEY which they invest 
clothing en homes, buildings, equipment, 


@A survey of four Colorado counties brought forth the 


fact that over 54 yt 
were paid for in tp Age autos purchased by farmers 


Or oeze OF THESE PROSPEROUS COLORADO 
COLARMERS SUBSCRIBE FOR AND READ THE 
RANCHER AND FARMER—because it is 


T 
HEIR ONLY EXCLUSIVE COLORADO FARM PAPER. 


—— 


PIN-POINT 


your advertising to Colorado 
Farmers through their own 
paper. No other farm or live- 
stock paper can sell you exclu- 
sive Colorado coverage. 

WRITE for information about 
these farmers who deliver over 
4 million head of livestock to 
the Denver Union Stockyards 
yearly. Farmers who earn twice 
the national average income. 
Ask for our Buying Intentions 
Survey for 1952. 


COLORADO Rancher and Farmer 


P. O. Box 1349, Denver, Colorado 


i 
i] 


State Leaders in 1951 Gross Cash Income from Farming 


The U.S.A. total was $33,545.9 million. 
State figures are in millions of dollars. 


california [MM ll UMN $2633.9 [I] 
lowa $2457.4 |||] 
Texas $2119.8 
Ilinois $2071.6 
Minnesota $1381.2 
Missouri $1273.7 
Wisconsin $1222.7 
Indiana $1184.0 BILLION DOLLARS AND OVER 
Nebraska $1139.8 
Ohio $1082.8 
Kansas $1069.7 
New York UMN 970.9 
North Carolina $ 893.6 THREE QUARTERS OF A BILLION 
Pennsylvania $ 885.7 AND OVER 
Michigan $ 786.4 
South Dakota $ 690.8 
Georgia $ 681.6 
North Dakota $ 658.0 
Mississippi $ 636.1 
Arkansas $ 628.1 
Oklahoma $ 622.1 HALF BILLION AND OVER 
Kentucky $ 588.7 
| Washington $ 581.8 
Colorado. $ 551.9 
Virginia $ 523.3 
Tennessee $ 518.8 
QUARTER BILLION DOLLARS AND OVER 
Florida I$ 474.5 00 
Montana $ 462.9 the biggest % 4 areas 
Alabama $ 435.9 The farmers’ gross cash dollars from farming increased 
" Oregon : none from the $18.1 billion reported in the agricultural census 
ovisiana ; . ey 5 
Idaho $ 393.1 of 1944 to $33.5 billion in 1951, or 85.2%. 
South Carolina $ 387.2 Eleven states registered gains of 100% or more. 
New Jersey $358.9 % Increase ‘51 over '44 Z 
Arizona $ 333.1 ; 
Maryland $ 278.1 Azone i 237. 
trio 24.7 
LESS THAN A QUARTER BILLION New Mexico I 177.3 
New Mexico I$ 247.6 Nevodo I 149.7 
Massachusetts $ 211.5 South Dakota ta 123.9 
Utah $ 200.4 indi 
Wyoming $ 186.5 ndicnc I 120.0 
Connecticut $ 172.2 Missouri MY 113.2 
Meine Hs 1719 co hare 
West Virginia $ 135.6 ae 
Vermont $ 130.9 or 110.0 
Delaware $ 121.2 New Jersey ST 107.0 
New Hampshire [I$ 76.1 Illinois oe 104.1 
Nevada Is 61.5 
Rhode Island Ils 25.4 


PICTOGRAPH BY 


Gales Managemenl 
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Source: Research Department of SALES MANAGEMENT 


93% 
80% Corn Corn Pickers 


Heart States Heart States 


East 

West < 1% 
“1% South 
<< 5% 


71% Combines 
Heart States 


/ 30% Oats Milking Machines 
_ heart States Heart States 


Garden Tractors 
Heart States Heart States 


West 
m / \< ig 


86% 


Soy Beans Automotive Units 


q East 


; West East 
% 1% South 28% 


3 
e. 
%s 


63% 82% 


Wvestock Income Grain Binders 
| Heart States Heart States 


” East 
im / \“% 


96% 


Top Half Farms 
Heart States 


Top half farms receive 
approximately 90¢ of 
each farm income $1. 


Buying power background 
of the SF market... 


The fifteen agricultural Heart states have the nation’s 
best farms with the best soil... billions of dollars m 
cash crops and livestock ... billions in savings backlog 
... huge production for the defense program... are 
the best market, where buyers are buying, and sales 
opportunities are tremendous! 

The choicest market is best reached by SuccessFUL 
FARMING, concentrating nearly a million of its 1,200,000 
circulation on the best Heart states farms...among the 
businessman farmers and their families . . . with the best 
brains, techniques, and methods, largest investment in 
buildings, machinery, and equipment, the most modern 
homes and furnishings... highest incomes and yields. 
The average SF subscriber’s earnings are easily 50% 
above the U.S. farm average! 

Mostly missed by general media, lightly touched by 
television, the best class market in the U.S. today needs 
SUCCESSFUL FARMING for its deep penetration, reader 
influence based on nearly a half century of service... 
to balance any national advertising effort, get maximum 
sales! For full facts, call the nearest SF office. 


SUCCESSFUL (Ea 
MS : 


Gross Cash Farm Income by States and Counties —(Cont'd) 


See explanation of “Gross Dollars from Farming,” pages 32, 33 


GROSS GROSS GROSS GROSS GROSS 
CASH FARM CASH FARM CASH FARM CASH FARM CASH FARM 
STATE INCOME STATE INCOME STATE INCOME STATE INCOME STATE INCOME 
and Esti- and Esti- and Esti- and Esti- and Esti 
COUNTY JM mates COUNTY JM mates COUNTY mates COUNTY mates COUNTY mate 
(in thousands) (in thousands) (in thousands) (in thousands) , (in thousands 
CALIFORNIA (Cont.) ere 1,979 Hamilton........... 2,290 CORTE osc ccess 4,386 Rit. Homtoavieot by 
San Mateo........ ; 15,480 re 7,752 | ee 5,303 Carrell......... 5,372 ere 7.58 
Santa Barbara....... 73,331 re 923 PU ip aisstarerwaers 10,053 Catoosa.......... ; 2,779 ae 3,508 
Santa Clara......... 76,039 Prowers... woes 17,153 Hernando........... 2,015 Chariton............ 845 McDoffie........... 2,44 
Santa Cruz.......... 26 , 260 Highlands.......... 6,969 Chatman........... 3,329 Mcintosh........... 18 
RN. ais narsare wean 6,281 Pueblo........... 10,895 Hillsborough. ....... 23,319 Chattahoochee. ..... 146 ae 5% 
See 788 Rio Blanco.......... 3,609 Holmes............. 2,539 Chattooga........... 2,357 Madison............ 4,0 
Siskiyou............ 14,506 Rio Grande......... 15,805 Cherokee........... 21,893 ee 1,% 
MG crcrnesccion 27,495 ere 5,399 Indian River........ 7,061 Clarke.............. 1,945 Meriwether......... 5,532 
Sonoma.......... 79,477 Saguache......... 6,057 Jackson.......... 8,325 eee 3,799 sc icasinnwuinene 6,44 
Stanislaus.......... 99,841 WI cio sscewes ined Jefferson........... 2,312 
San Miguel....... 1,374 Lafayette........... 1,326 Clayton............. 1,787 Mitchell. .........., 12,28 
Sutter... .....oeree. 47,407 Sedgwick........ 7,471 Lake............... 24,867 Clinch.............. 1,104 OES scien cases 2,97 
Tehama............ 18,873 crane COS 258 Lee......... ee. eee. 7,323 Cobb............. 3,209 Montgomery........ 3,06) 
Teinity...........6. 826 FOF... i sscsccesss 603 BOO... cerercccess 1,996 ee 9,949 cies, op Te 6,25 
Le eee 161,391 ee ee 2,405 Colquit............. 15,105 sechaner in: SO 2am 
Tuolumne.......... 4,767 Washington......... 14,633 Liberty............. 322 Columbia........... 1,888 Muscogee...... 1,85 
Ventura 75,362 Weld............... 100,998 Madison............ 3,421 ME iotaneeceeseca 6,628 Newton............. 3,61 
Yolo 44,394 re 13,374 Coweta............. 3,453 GI oisscckieenee 3,08 
Mech veswovanesee 12,297 -—- = = Manatee............ 8,979 Crawford........... 1,587 Oglethorpe.......... 3m 
—_——— Total 551,972 Marion............. 9,729 Crisp.............-. 6,808 Paulding............ 1 bt 
I is cetneins 2,633,995 Martin............. 1,700 
Monroe............ 14 PR sicicgsnnrconsee 750 a 
Nassau............. 2,031 Dawson............ 2,632 PUORG 3  vcccscss 2a 
Okyloosa........... 1,123 | eee 8,827 “ce, 5,04 
COLORADO CONNECTICUT Okeechobee......... 1,557 a ree 3,252 PGS isccwcsduate 3,48 
aw aricdekers 23,411 Fairfleld............ 10,592 Orange............. 36,540 | eer 6,445 ee 2a 
ere 4,891 ee 61,518 Osceola............ 3,013 ee 8,072 ha 4,18 
Arapahoe........... 9,528 Litchfleld........... 18,362 Palm Beach......... 29, 594 Dougherty.......... 3,842 ea sscecoveen 3,08 
Archuleta........... 1,923 Middlesex.......... 10,535 Douglas............ 1,019 Quitman............ 118 
| 20,220 New Haven......... 18,556 Pasco............+- 12,564 ee 11,933 co 
oe ROCCE 9,552 New London........ 20,141 Pineallas........... 10,392 Echols.............. 980 Randolph........... 6, 
Boulder,........... 14,749 ME osivctneenaes 14,301 Rs a cw erwwe'onn 71,724 , 
Chaffee............. 1,112 | Windham........... 18,244 | Putnam............ 4,314 | Effingham.......... 2,013 | Fuchmond.......... oe 
Cheyenne........... 7,293 ———— | St.Johns........... 5,299 | Elbert.............. 2,01 | Mechgeb........... - 
Clear Creok......... 94 _ ae 172,249 | St.Lucie........... 6,925 | Emanuel............ 7,204 | Sebey.............. 
—~ | Santa Rosa......... eS Sa 5 DRee.-----+= 1 
Conejos............ 8,479 Sarasota............ 3,570 Fannin............. 805 ramon ‘eeepc s 
Costilio............. 3,266 ——_ 13,600 | Fayette............. 2,952 | Spaulding........... — 
Crowley............ 5,325 ——e........... 4,081 | Floyd.............. 4,072 | Stephens........... 
Cutter... eee ees 1,954 DELAWARE i 0,709 | Sent............. a 
ci cncea 8,901 NCEE 21,872 Suwanne........... 4,458 Franklin............ 4,173 Sumpter..........-. i" 
EO 2,767 New Castle......... 14,294 Taylor.........0.00. 678 Fulton.............. 6,280 . rE ah 
ciitinneenede 2,465 BOD co sctiesnnes 85,025 Union.............. 1,235 Ditties... case ¥ 
Douglas............ 3,574 ae oe Volusia............. 9,276 WE: ocicteneueses 1,213 Tattnal....... 1 
Eagle... ....+...++. 3,673 Total.........+.+. 121,191 | Wakulla............ 241 | Glascock........... 1,420 | tavtor.........-- an 
BM. cicccvsesese 8,275 Walton............. 1,942 WE ccasncaconces 739 Cette... cacaee 4a 
Washington......... 1,047 | Gordon............. 4,649 Tevell...... AL 
rer 10,220 . BE o. scaavesecas 9,825 Cee 4 
NN kacnwenes 2,817 Total............. 474,516 GIB. scenes 2,326 Sa 1,8 
SUES. ..... 2000. 6,300 — | sa 5.’ 5 
Alachua............ 7,184 Toombs. .....---++» 
Glipin...........44. 31 — 1 O87 Habersham......... 2,184 ee ect ri 
GARE... occvvscseee 1,905 ; PIM. ..cscccrcvesove 12,476 Tretia... ««cess+e 1m 
Gunnison........... 3,587 Bay. ......-.-..000. 476 Hancock............ 2,673 “ae 
Hinsdale........... 246 | Bradford............ 1,062 GEORGIA a ee 1) 
Brevard............ 6,248 a? rf 
Huerfano........... 3,222 , Appling............. 5,406 Haralson........... 2,182 Turner ......seses- 1! 
Jackson............ 3,115 | Groward............ 19,880 | Atkinson............ 2,828 | Harris.............. 2,497 | Twiggs..........-+ in 
Jefforson........... 9,147 | Calhoun............ 1,088 | Bacon.............. 4,164 | Hart............... 6.208 | wten.........0---- 18 
Charlotte........... 865 | Baker.............. 4,316 | Heard.............. S005 1 teen.......-<0-- 10 
os snasiiees 6,291 | Citrus.............. 860 | Baldwin............ 2,537 | Henry.............. 4.370 | wWietar.......00-+- i 
Kit Carson.......... 13,198 Clay............00. 1,872 Banks.............. 1,690 Houston............ 5,618 Walton.......- 6 
| 157 Barrow............. 4,050 | trwin............... 9,089 | Ware............- iM 
La Plata............ 4,933 | Collier.............. 4,989 | Bartow............. 4,733 | Jackson............ ~———“a Fee aff 
Larimer. ........... 19,966 | Columbia........... 2,514 | BenHill............ 3,844 | Jasper.............. 3,432 | Washington......--- 40 
Las Animos......... 8,001 | Dede............... Se | Gunte............. 8,710 | Jeff Davis.......... 4,516 s 
SERS pee 9,974 De Sota............ 3,658 Wayne. ......-+9+ : 4 
Rogan....... 0.00. 26,008 | Dile............... 7? | Bibb............... 3,842 | Jefferson........... 6,008 | Webster.......+++ _ 
_ 12,784 | Duval.............. on 3,574 | Jenkins............. 4,386 | Wheoler.......-.++ " 
Mineral... .... 4g | Escombic........... 2.422 | Brantiey............ 2,098 | Johnson............ 4,088 | White.........-- i 
Flagler. ............ 2,509 Pc nitesnnwedaas 8,435 Ds iantaniieaton 1,684 Whitfield. .....---+ ' P 
Moffat............. 6,075 | Franklin............ 146 Es ccssncsescse peer 1,652 Wilcox if 
Montezuma......... 5,109 | Gadsden............ 15,864 | Bullock............. 13,568 | Lanier.............. 2,679 | Wilkes.........-+ is 
Montrose........... 9,876 ee Vie 5 UMNO. 5.056566: 10,515 Wilkenson....---- 1g 
a 23,499 Glichrist............ 1,250 Ree 2,021 SRR ere 5,034 Worth.....--+009°"* 
ne 14,039 Glades. .......0.00. 3,491 DOOR. 6c cscncne 5,640 Liberty............. 728 gid 
| SERS ve Fee 139 | Camden............ 800 1] Lincoin............- 1,023 a 
i] 
100 SALES MANAGEN 


See explanation of “Gross Dollars from Farming,” 


Gross Cash Farm Income by States and Counties — (Cont'd) 
pages 32, 33 


GROSS GROSS GROSS 
CASH FARM CASH FARM CASH FARM Po person 
STATE INCOME STATE INCOME INCOME INCOME pep ay 
and @D Esti- and Esti- Esti- y ae 
COUNTY mates | COUNTY mates BLD nates SH Jae — JM Jen 
(in thousands) (in thousands) (in thousands) arg ee wy 
| TI ctowinceet (in thousands) (in thousands) 
IDAHO a i sae 6,833 
S ieenl — oo gga “os aan Selita aan ener 10,437 Delaware........... 26,610 
eocccccccce ° ee ee 15,088 Des Moines......... 17,209 
a 3,411 | Edgar.............. 27,065 | Wabash............ 3,905 14 ' 
Senttli.e.c00ss00s 8,240 | Edwards............ 5,657 | Warren............. 32,952 | Ohio............... a errr = 
BND, vo.<+s-> 4,691 | Effingham.......... 10,531 | Washington......... 13,310 | Orange............. a D 
Ratt, «saceces0s 2,219 | Fayette............. 13,298 | Wayne............. 9,000 | Owen...........0.. : <-. “eneaiaa mgs 
Bingham 28,063 | Ford............... 22,170 | White.............. 937 | | — rer ee pet 
EE 4,119 | Franklin............ 4,916 | Whiteside.......... 38,400 | Parke...... re “y Rica a 
«ee 775 | Fulton.............. ~~. Uae 31,008 | Pery.........0.... 34 pnb ae 
Bi cosceness .. 2,667 | Gallatin............ 6,068 | Williamson......... 3,00 | Pike.............. a. oo —— 
eit nae ‘we are ‘ oun Sawa peace aanneie 18,872 
aoe A RE i icnaeaaeny 25,666 
MINE xasSsiciocanes 20,309 | Winnebago......... rs 2 rere . 12,104 EERE 27,784 
Sendery........... 3,430] Grundy......... : 
y ket 17,261 | Woodford........... 24,511 14,506 Guthri 
ere 3,054 Hamilton........... 4,897 a, 5 Ran : 15,521 prsern ee pep 
ao 2,200 Hancock. .oseoon 29,704 | Total............. 2,071,615 neste | “neil wep 
Sore 5 ; IE cviniarsawiewsers 1,156 adi 
BE ccc ecaseews 9,284 Henderson.......... 61) 8 8 8 }©}©)—)—)—” | Rush... aa so EL mip 
a 17,100 | Henry.............. ee ao ee pong 
Clatk..cccceeeceeee -2p288 i  -aammnies ripe 
I a hsiiavsnooes 47,677 INDIANA —— {| St. Joseph.......... 14,913 en 18,018 
Clearwater........+. 1,370 | Jackson........ 8,450 13,848 i 
ere . 2 ee Ee eM iwaccaresseces 2,988 a 14 
| ae 3,4 ; oo 
uster.... alee ,473 ee 11,182 23,883 
es ai ae : Pain onstrate y Awe cuaaeuee 16,646 Humboldt......... 21 
ocx, 4,848 ; eo 
win awit. 12,940 | Spencer............ 9,944 i cKcdcissiaees 27,407 
. EINER. 5 .vcwcecus - 22 Serer ie 2 Sere 11,883 lowa 
as 9,452 | Jersey...... 10,870 ts ono | fediuen..........-. neg 
Ee eta eee ,870 | Blackford........... 8 Oe 9,610 Jackson 
Se 10,434 Jo Daviess.......... ch fe eer 21,533 10,500 DanbOF........<c000. yo 
-enieenanetat meen pe a . 2. eee \ ee 31,898 
eee agian 213 | Grown.............. 1,211 | Switzerland......... 4,783 
BR ieaaadeon 11,625 | rer errr Se aero 20,126 | Tippecanoe......... 22,081 Jefferson 12,433 
=e 12,615 | Kankakee.......... 28,030 | Cass............... 17,860 14,679 JeRNOON. ......0seee 
ert jog ae ia . E DED <nessbews 31,951 
Ree ane Sea @iaeee 7,193 Jones 
a 15,124 Sa dca heehee 31,072 7,245 Mestallt. «cso. poop 
Kestendl.. oe... 4,483 | Lake...........000 14,625 | Clay.........-.00e 8,207 7's cca oo 
ae 10,707 | LaSalle............ 54,510 | Clinton............. 22,687 | Vormillion.......... a — seloneanae bp 
Lemhi 5,208) © | Grawford........++ 2,320 - DORE 10,759 Ramanan pap 
z * Lawrenes.........0 6,374 | Daviess............ 12,794 ee 6 CU ee aa 
ee ee RNR 35,585 | Dearborn........... 5,748 "  qp.ter | Lmees......0000000. 
Uiscdlt......0.0.0. 6,077 | Livingston.......... 47,951 | Decatur............ 15,988 | Warrick............ <= ar ee ae 
meen... 10,070 | Logan.............. 32,589 | De Kalb............ 12,237 | Washington......... 11,895 sisi _— 
inidoka.......... 11,650 | McDonow 16,224 | Wayne............. 
‘ : een 25,688 | Delaware.......... . »224 | Wayne..... 
ee 10,261 A Se ht teeserecese 10,243 | Wolls.............. pee anes eee jp 
Oneida............. 6,805 | McLean............ * 61,330 | Elkhart............. 22,085 | ny ‘taheeaine aa 
Owjhee............ 11,269 | Macon............. 27,991 22,053 ne Sena ron 
on poo a ot Ee 7,0tn | RRB. +-2---erccere 5 NTs algieinse 30,021 
——~ a eee... el ae 3249 | Whiitley........... . 13,072 AE 18,228 
est a8 | Medien............ en b<—aggaeganiee Prag eo a a 22,746 
eee SC eS 184, Gs in adebeure 24,073 
Marion............. 8,706 | Framiklitn...... +20 9,754 : 
eg iin ae a F = ‘appa le 13,947 PS ci occnseoes 8,108 
Twin Falls,......... nin... —t—_-- pe — ys 
=a 1,467 Massac Nasir ieee 4.112 eer We — peeeeeainiia nen 
aa a ae ceonens ie. 9531 | Ailalt......-seeereee 20,224 
eget : IE. Zo succitonse 14,838 et : “ 
_ — 14-638 | Hamiton........... 18.759 | Adams........+.+-- 13,948 a 34,218 
ao oe = almealpta Cina: . 12,565 | Allamakeo.......... 16,183 Osceoia. . 19,799 
‘ - Mo aca lere 9,252 |  —"""""" —"* "7 Appanoose.......... 8,654 Bis oscssactebe 28, 594 
— See 22,774 | Harrleon...........- 8,703 | Audubon........... 22,529 Palo Alto........... 26, 138 
a aia ainioecinene 24,602 | Hendricks.......... 19,782 | Benton............. 37,425 Plymouth........... 49,222 
a BONO ccc ccceese 15,502 | Honry...........0c06 16,603 | Black Hawk......... 28,623 Pocahontas......... 28,294 
ee lee | en 15,948 | Boone.............. 27,047 Lee 25, 252 
igaeaane : . Ws ccck cieencsecs 39,823 | Huntington......... 15,390 | Bremer............. 20,110 Pottowatamie....... 56, 207 
~-qalegaaaaaae f ~Saeeeeeee 21,581 | tetee 9,825 | Buchanan........... 23,452 Poweshink.......... 25,639 
— S i eer a0 5 fee ............. 22,377 Ringgold............ 12,895 
ee 16,216 | Piatt............... 23,277 ; ; 
_ aoa ie 2 ef See 11,391 | Buena Vista......... 32,107 
pai Biya “ el oceanteeee 24,234 | Jofferson..........- 6,957 | Butler.............. 24,850 DU ings. canewesaes 31,766 
ero “ lope. seeteeceeaeees 2,632 | Jennings...........- 5,093 | Calhoun............ 25,360 Dr icccressevenss 27,097 
ow a 183 | Pulaski............. te eens a errerrrrrrs 27,287 | Shelby............. 30,974 
—-eSeepgaia _— Putnam............ 6,899 | Johnson............ ee eee 24,358 DE cacceccscesees 53,882 
— 470 | Randolph........... 12,859 | Knox.............+. 19,306 | Cedar.............. 37,460 To alta 28 , 783 
ee 48,987 | Richland............ 5,852 ee ——— Tama.............. 34,574 
Se Perr, mm 13,121 | Cherokee........... 39,528 ii ok bases 16,805 
oe 33,787 | Rock Island......... 16,541 | Lake............... 15,466 | Chickasaw.......... 17,290 Se siiarndectest 11,514 
ee 12,780 | Saint Clair.......... 19,502 | LaPorte............ 18,794 | Clarke.............. 10,203 Van Buren.......... 9,829 
a sreesees 6,964 SE ee 5,519 | Lawrence........... 5,350 Wapello.........++. 11,988 
in a Sangamon.......... 42,301 | Madison............ i i Sines 29,031 
-Sanaigaae 20,743 | Schuyler............ 11,464 | Marion............. 14,128 | Clayton............. 26 , 808 ase sinssernes 17,012 
oo 37,231 ES 10,069 | Marshall........... 18,634 | Clinton............. 46,357 Washington......... 29,543 
——- 9,882 nn ne, ee 24,029 | Martin...........++ 2,349 | Crawford........... 33,492 Wayne. ........0+- 12,164 
oo 1 ee 14,194 | Miami.............. 15,094 | Dallas...........++ 27,451 | Webster............ 27,700 
oo 54,585 Stephenson......... 30,678 | Monroe..........-. 3,550 iGiatnsssocaure 9,005 Winnebago......... 18,497 
sss. 18,992 | Tazewell............ 28,150 | Montgomery........ 22,902 | Decatur............ 10,119 Winneshiek......... 24,073 
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than wall street! 


Well, he is to this extent: the nation’s farmers could pay off all 
their debts tomorrow and have left the tidy sum of $130.0 
billion, while the market value of all stocks listed on the New 


York Stock Exchange was only $109.5 billion as of the closing eA thal, i! 
day of 1951. a HS Se e 
Here is the 1951 balance sheet of agriculture: Lo 
ASSETS LIABILITIES 
(in billions) (in billions) 
Investments in ° ! 
cooperatives $142.8 Real Estate debt $142.8 


$5.8 


$2.2 
U.S. savings bonds 
$5.3 Non-real estate debt 


(excluding CCC) 
$6.2 


Deposits & 
currency 


$14.4 Commodity 
Credit 
Crops stored Corporation 
$8.0 $0.8 


Household furnishings 
& equipment 


Machinery & $7.3 


motor vehicles 


$15.5 


Livestock 
$17.5 


Proprietors’ equities 
$130.0 


Real Estate 
$72.6 


rf 
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Sources: U.S. Dept. of Agriculture, 
ks Mocagieneal, Federal Reserve System, New York 
5-10-52+ Stock Exchange 
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the real 


“bull market’ 


for your 
product 


Twice the Income Gives the 
Midwest Twice the Sales Potential 


There’s always a “‘bull market’ 
in the Midwest. Out here, it’s the 
real thing. 

In the 8 states served by the 
five Midwest Unit Farm Papers, 
you’ll find nearly one-third of all 
the cattle and calves of the U.S. 
—25,750,000 -head. Good sires, 
always in demand, are bought 
and sold at fancy prices at public 
auction and private sale. 


MIDWEST FARMERS ARE IN THE 
MONEY...AND THEY’RE IN THE MARKET 


The 1,282,060 Midwest Unit sub- 

scribers have: 

@ Twice the income of average U.S. 
farm families. 

® Twice the investment in land, build- 
ings and machinery. 

®@ Twice the cattle. 

They’re in the market for vast 

quantities of everything it takes 

to operate modern farms and farm 

homes. They tell you how “bullish” 

they are in “1952 Buying Inten- 

tions”, a new survey totalling up 

their demand for some 300 differ- 

ent products and services. Get 

your copy now to determine your 

Midwest sales potential. 
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RICHEST FARM MARKET IN 
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OFFICES OF MIDWEST REPRESENTATIVES AT 
250 Park Avenue, New York .. . 59 East Madison Street, Chicago 
Russ Building, San Francisco. . . 1324 Wilshire Bivd., Los Angeles 


1] 
NTHE MIDWEST, FARMING IS BIG BUSINESS...AND GOOD LIVING 
Y10, 1952 103 


Gross Cash Farm Income by States and Counties — (Cont'd) 


See explanation of “Gross Dollars from Farming,” pages 32, 


33 


GROSS GROSS GROSS GROSS GROSS 
CASH FARM CASH FARM CASH FARM CASH FARM CASH FARM 
STATE INCOME STATE INCOME STATE INCOME STATE INCOME STATE INCOME 
and Esti- and Esti- and Esti- and Esti- and ; 
COUNTY mates COUNTY BY mates COUNTY mates COUNTY JM mates COUNTY md 
(in thousands) (in thousands (in thousands) (in thousands) (in thousands 
IOWA (Cont.) Morris 11,055 ECCT ET 11,329 ee 8,441 Red River.......... 5,372 
Woodbury. . 42,142 Morton 7,025 re , 2,072 SE ivcaccavine ees 1,247 Richland............ 11,7% 
Worth 18,034 Nemaha 16,434 Eee 1,985 Pendleton.......... 6,041 Sabine...... 2,4 
Wright 27,442 Neosho............. 7,339 Crittenden.......... 2,815 Perry 329 St. Bernard....... 63) 
- Ness 10,692 Cumberland......... 2,673 SOOO CETTE 553 St. Charles. ... 1,1% 
Total 2,457,424 Norton 6,692 Davies............. 10,559 Te 881 St. Helena.......... 3m 
Osage 14,000 Pulaski............. 7,193 ee 4,505 
KANSAS Edmonson...... 2,303 St. John the Baptist. . 2,715 
Allen. . 7,820 Osborne 7,912 Elliott.............. 1,599 Robertson.......... 2,077 CR, ere 18,2% 
Anderson......... 10,065 Ottawa 9,312 Estill............... 1,532 Rockcastle.......... 2,492 St. Martin.......... 7,627 
Atchison............ 9,703 Pawnee 11,258 Fayette............. 19,320 ee 1,507 
ee 13,515 | Phillips... .. 6,423 | Fleming............ 7,774 | Russell............. o,ea1 | St Mary........... 1m 
Barton. 12,520 | Pottawatomie....... 12,350 | Floyd.............. 511 Scott.............-. 10,707 | % Tammany....... am 
Bourbon............ 8,668 | Pratt 9,016 | Franklin 5,482 | Sholby............. 13,623 | Tanginahoa......... es 
Brown 19,256 | Rawlins............ 7,897 | Fulton 6,299 | Simpson............ Sab reese Ee 
Butler.............. 23,211 | Reno 19,290 | Gallatin............ 1.935 | Sponcer............ nt B--cxguaeehennaan 3m 
Chase cesses 8,644 | Republic............ 11,871 | Garrad............. 8,357 | Taylor.............. ee be pad 
Chautauqua _ 5.139 — 9.688 Todd... 6.745 Vermilion........... 18,915 
RPO et, ET ETT ENDED re 1,78 
Sa 5,524 . 
Ghesshes 6.142 Riley 9.214 —-_ 8.915 Trigg.......ceeeeee- 4,576 Washington......... 6,14 
Cheyenne 6,434 Rooks............ 6,758 Grayson............ 4,655 VOD. oo cesesscie 3,364 Sener eos = 
Clark 11,485 | Rush............... 10,119 | Green.............. 4,763 Union.............. 7,398 West Baton Rouge 3.8 
ne Se 10,817 | Russell............. 7,107 | Greenup............ 2,143 Warren............. 12,215 West Carroll ay 
Cloud....... 10,154 | Saline.............. 10,572 | Hancock............ 2,530 | Washington....... 8,648 | West Feliciana...... 32 
ener 12,670 | Scott............... 9,187 | Hardin 7,318 Wayne. ............ 3,649 | Winn... 1% 
Comanche.......... 10,161 Sedgwick ........ 17,835 Harlan............. 259 Webster............ 3c | + © Pra 
a DEERE 16,291 | Seward............. 5,016 | Harrison............ 9.478 Whitley............ 1,030 Total 410,004 
Crawford......... 7,982 | Shawnee 12,491 pemeeescines 
wekuenewes ,982 | Shawnee........... : Hart............00% 7,178 I ise sisones ses 1,430 
Decatur.......... 8,214 Sheridan........... 7,603 Woodford........... 9,224 MAINE 
Henderson.......... 9,229 —_———— Androscoggin........ 7,04 
Dickinson. ’ 16,812 Sherman........... 9,423 Scere 8,256 WE pcccacccanes 588,749 Aroostook........... 74,18 
Doniphan........... 10,146 Smith 8,795 Hickman. 5,055 Cumberland......... 9,090 
Douglas. .. 10,344 | Stafford............ 8,103 | Hopkins............ 3,804 LOUISIANA Franklin............ 3,48) 
Edwards 7,932 | Stanton............. 11,341 Jackson............ 2,138 ee 19,044 Hancock............ 2M 
Sees 5,881 Stevens............ 9,199 Jefferson........... 9,882 BT ciccntcananaes 3,999 Kennebec........... 9,58 
Ellis... . 7,776 Sumner............ 19,095 Jessamine.......... 7,689 Ascension........... 4,454 DE ci cs asascanas 5,07 
Ellsworth eeabk ana’ 8,645 Thomas............ 10,334 Johnson............ 972 Assumption......... 8,488 Lincoln............. 3,78 
Finney............. 14,603 ere 5,808 Kenton 3,044 Avoyelles........... 10,248 Oxford............. 64 
rr 12,752 Wabaunsee......... 11,281 Knott 287 Beauregard......... 2,428 Penobscot.......... 14,1 
Franklin....... 11,703 Wallace............ 5,420 Bienville............ 3,138 
Knox... 0... eee 1,223 | Bossier............. 7,987 | Piscatquis.......... vn 
Geary.............. 5,508 | Washington......... 14,794 | Larue.............. 5,093 | Caddo.............. 14,921 Sagadahoc. ......... a 
Gove............... 9,282 Wichita............. 5,270 Laurel.............. 3,169 Calcasieu........... 10,470 Somerset..........- ms 
Graham............ 6,081 | Wilson............. 7,110 | Lawrence......... 1,763 Waldo. ........----- = 
ee 7,602 | Woodson........... 4,953 | Lee................ 692 | Caldwell............ 2,431 Washington... ....... pe 
“eae 9,781 | Wyandotte.......... 7,204 | Leslie.............. 343 | Cameron......... . 2, 7aQ | York... 2... essere - 
ccdiinans COCO 4,902 ————— Letcher............. 199 Catahoula........... 4,312 “ae 
Semen Resstalouts 14,765 Total............. 1,069,765 | Lewis............... 4,003 | Claiborne......... . 8,005 Total.......--++++ we 
amilton........... 7,469 iii Lincoln............. 7,800 Concordia........... 3,500 
Ae 13,346 KENTUCKY Livingston.......... 3,041 SPM. cesecsnses 7,313 sania 
Harvey 12,241 err 5,148 East Baton Rouge... . 3,841 SERGEY, .- -- 0020+: 46 
Allen............... 4,113 | Logan.............. 10,895 | East Carrol......... a | ae... ae 
Haskell... 7,526 | Anderson .......... 3,858 | Lyon............... 2,351 | East Feliciana....... ame | Se ‘6 
Hodgeman.......... 7,190 | Ballard............. 4,708 | McCracken......... 3,399 | Evangeline.......... 90.20 | UF eoeem ay 
Jackson............ 10,115 Barren............. 11,999 McCreary........... 267 ee nnn entree na 
Jefterson........... 11,664 | Bath............... 6,012 | McLean.......... 3,848 «| Franklin............ es | + 
Jewel.............. 10,797 | Bell 232 | Madison.......... _ 12,634 | Grant.............. ame 6 See ae 
Johason............ 11,442 Boone 5,129 Magoffin............ 1,268 I 5 ois aregmroecas 8,867 SOMME. -.-+++000: a 
Kearney............ 6,118 | Bourbon........... 15,518 | Marion............. 7,688 | Iberville............ a oo ae 
Kingman........... 11,587 | Boyd............... 1,041 | Marshall......... . 2,485 | Jackson............ eee 
Kiowa.............. 8,595 Martin. ............ 190 Jefferson City....... 2,156 Garrett ‘a 
Labette............. 9,092 | Boyle.............. 7,523 Jefferson Davis...... 16,883 | parford ae 
Bracken............ 5,469 | Mason............. 8,784 Lafayette........... 10,589 bee ccoeses 12 
A ne eee 8,819 Breathitt............ 1,069 MS 3..cbsicievebe 3,632 Lafourche........... 7,513 Ren 7 
Leavenworth........ 9,500 Breckenridge........ 6,225 re 969 eer ee 701 Mont omery «1a 
Lincoln BexeNoenenia 9,391 Se 3,006 ME: 5 ikacsinsnese 9,039 aetin George's. a «Ne 
| ree 8,522 Butler.............. 2,593 Motcalfe.......... a 4,388 Lincoln............. 2,932 Queen Annes... 10,00 
OR ce sksscasicwes 5,886 ee 3,768 PON ssrecinonevas 4,049 Livingston. ......... 2,677 Saint Marys....-- ld 
Lyon... 18,563 Calloway........... 5,270 Montgomery........ 6,134 a Ee 6,464 Somerset.....- +--+ 40 
McPherson Wh aiearees 18,661 Campbell........... 2,875 CTE 3,235 Morehouse......... 11,125 Talbot on aden’ . 6 
Marion............. 15,098 | Carlisle............. 3,042 | Muhlenberg......... 2,840 Natchitoches........ 8,857 - m 
Sa 14,409 Nelson............. 9,225 ee 1,042 Washington. ....-. . = ‘ 
aeade bette ee eee ees 10,959 Carroll. ............ 3,306 Ouachita........... 6,229 Wicomico.......---- - 
ee 10,097 ME cc oscwsieswnans 2,483 Nicholas............ 5,903 Plaquemines........ 1,840 Worcester.....---- a 
a 10,214 ESE 5,424 re 3,903 Pointe Coupee....... 7,281 a 
Montgomery........ 6,796 | Christian........... 12,308 | Oldham............ 5,330 Rapides............ 11,988 Tell... nnosoe ee 
104 SALES MANAGEMEN 
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Gross Cash Farm Income by States and Counties — (Cont'd) 


See explanation of “Gross Dollars from Farming,” pages 32, 33 


ae ~ GROSS GROSS GROSS GROSS GROSS 
CASH FARM CASH FARM CASH FARM CASH FARM CASH FARM 
STATE INCOME STATE INCOME STATE INCOME STATE INCOME STATE INCOME 
d Esti- and Esti- and Esti- and Esti- and Esti- 
ann JM mates COUNTY mates COUNTY JM mates COUNTY JM mates COUNTY mates 
(in thousands) (in thousands) (in thousands) (in thousands) (in thousands) 
~~ MASSACHUSETTS BR acaccccwsses 6,356 Koochiching......... 2,211 WRG ciennitcnticnws 6,597 MISSOURI 
Barnstable.......... 3,759 Moecseta............ 6,361 Lac Qui Parle....... 21,195 Covington........... 3,433 ae 8,569 
Berkshire........... 10,834 Menominee......... 7,445 RE hice tetecnics 371 ROR scsssciecssics 14,620 BOE cascaisscniv 15,266 
Bristol 21,001 re 6,115 Lake of the Wood... . 2,755 WO cscacaceneoe 1,771 Atchison............ 18,392 
BEE oiciewomn ee 393 Missaukee.......... 4,255 i re 15,671 a 1,477 on, OTE 16,322 
| ee 16,897 Monroe 20,892 MI céscnanwesis 1,777 MEE Shapinaswosce 11,075 
Se ee 14,347 Montcalm.......... 14,262 _ Serene 15,039 ME caeevccaenes 9,630 
Hampden.........-- 16,592 Montmorency....... 1,041 ER nea 25,309 ee 1,122 OT Ree 16,646 
Hampshire.......... 21,602 DR icaisiniasines 21,300 NIN ss scosce:nnnes 4,213 iiss a sseveiinn 7,127 
Middlesex.......... 34,478 Muskegon.......... 5,990 Mahnomen......... 4,400 oo, ee 1,343 ee 4,721 
Nantucket.......... 33 Newaygo........... 7,773 Marshall........... 17,486 a 1,934 ee 11,696 
ee 15,454 ee 33,597 _____ eee 8,836 
Norfolk 15,519 Oceana............. 8,855 i eR ee 20,056 re 12,058 Buchanan........... 13,559 
Plymouth........... 20,148 Ogemaw............ 2,956 Mille Lacs.......... 7,951 Humphreys. ........ 15,727 “ee 8,215 
Suffolk . 1,008 | Ontonagon.......... 2,123 | Morrison........... 13,086 | Issaquena........... 4,017 | Caldwell............ 10,554 
Worcester.......... 34,882 COMIIR....< oscencass 5,058 WN oacaiccunsncs 25,860 Itawamba........... 5,819 Callaway........... 12,466 
———— Oscoda............. 866 Pee 1,367 ee 3,090 
Totai............. 211,493 ne, 1,460 Murray............. 25,971 Cape Girardeau. .... 11,884 
ae es ee gs cecx, 18,634 ane 16,583 Me va ccoutiacess 3,463 es 18,181 
MICHIGAN ine, SEES 29,200 PI isisicssicisieiss 2,571 Carter.............. 766 
BR o es sces cae 2,185 resque Isle........ 4,339 Norman............ 14,545 | Jefferson Davis...... 3,878 720 
Presque ate DES Csnaiscaswiane 17, 
| ee 1,467 Roscommon......... 253 Se 21,258 “ccna 5,348 Cedar.............. 6,572 
MGM... 0.0000 24,345 | Saginaw............ 25,764 Otter Tail........... 37,669 | Kemper............ 3,031 
3,425 i IN orcs cseass ,045 | Lafayette........... , 
Alpena St. Clair............ 16,264 Pennington ave 5,045 Lafayette 5,040 a 16,906 
ere: 4,368 St. Joseph.......... 11,159 i ee 10,213 MO ori ts cease swe 2,904 Cistalen 9.595 
WOME. .....-. 000. 4,078 MN es cccncsiiias 29,155 Pipestone........... 17,368 | Lauderdale......... 3,560 cl Pern ssecnsiege 9. cr 
Baraga 1,264 | Sechoolcraft.......... 2 SR 32,476 | Lawrence........... 2,668 aes <icielallald taie Propo 
Barry... 10,853 | Shiawassee......... 15,643 Sea 5,161 aa, prepares os as 
BY. ersseeererevee 16,302 | Tuscola............. 26,000 | Pope............... 13,443 aaneamaamtatt a 
Bentié...........4. 2,353 | Van Buren.......... 16,879 | Ramsey............ Se i. Piped 
Red Lake........... 4,447 | Leflore............. 28,968 eauha Sedat ao 
Berrien...........4. 28,477 | Washtenaw......... 19,621 Redwood........... 31,016 | Lincoin............. ia. 8 est 
ere 14,483 oe ee 10,009 WIR iscicieasccns 36,376 Lowndes............ 7,572 Dallas ea et 8 7 050 
Galhoun............ 16,328 Wexford............ 2,125 ees 18,348 Madison............ SS en renters ° 
ee eens OPE 19,945 MGs Gascinvacies 4,561 3.232 
Charlevoix... 2,893 ee 786,394 | Roseau............. 10,555} Marshall........... 8,705 | Daviews............ jd 
Cheboygan.......... 1,959 Saint Louis......... 9,068 See 10,324 De Kalb.......... nyo 
Chippewa... 8,191 MINNESOTA ee 12,024 | Montgomery........ oe Ebon “ps 
Clare. . 3.343 | aiken 6.554 Neshoba............ 6,cet | ougias............ 
<<a ‘ re 33,226 
Clinton... . 16,809 Anoka 6.807 Sherburne.......... 5,879 
Crawford. ... gt Tea ella 7 Sibl 22,564 Newton............. 4,522 ne 14,125 
peices Becker. . ... earereiiee per es a — 7883 — 4,980 
a ia. 8.170 | Steele.............. 17,763 | Oktibboha.......... 5,78 | Gentry............. 12,763 
Dickinson....... 1,786 : ea aes é 3.073 See 11,009 oe 17,705 
tree 78 Big Stone........... 8,831 | Stevens............ 13, zen | Grund 8.719 
ae 15,888 Blue Earth 28,811 ee eS te 17,825 Pearl River. ..... , | ’ 
Emmet... 2,376 Brown.............. 23,453 Todd.......... . 17,991 ht — 
Genesse... 13,550 Carlton 6,151 Traverse............ 11,646 po RT eee 4,441 Harrison 16,287 
Gladwin... 3.78 | Gane sis 16,437 | Wabasha........... 14,397 | Pontotoc............ |. 12,836 
con ims;o6UC Ce Wadena.......... . 5,733 | Prentiss............ 7,138 | Hickory............ 4,212 
Grand Traverse... .. 8,328 Cass 4.870 so occesses 19,169 EE cot scuawensaya 12,721 
Gratiot... a ‘ _ Serre 10,870 
— 19,940 | Chippewa........... 19,404 | Waseca............. 18,542 | po 5.913. | Howar —_ 
_ See 16,606 Chisago 9,561 Washington......... 12,138 Scott 5 810 a sop 
TU ocaccans 22,978 | Watonwan.......... Si ee, WOM... 22. +seereee ¥ 
Houghton 4,263 | Slay 4.560 | Wilkin cecven, A Re OR. cccnies 19,664 
Huron, 26,858 Clearwater.......... ’ Remrren tes cnet oes 15 708 SNOT... «00000 5,238 Sugar a 13, 287 
Ingham a ene 88 Winona tenes ’ Guith «iss 7 sa i 9 
14,973 Wright 24,104 eee 6,75 
ae 15,241 Cottonwood......... 25,509 tease ageia pig eae 1,391 
eae 1.907 Crow Wing......... 4,218 Vetlow Medicine... eee Sunflower.......... 48 ,035 nine 18,958 
, —— 1,460 | Dakota............. 16,730 - Tallahatchie......... 20,303 8.939 
esier , Dod 16,021 i rr KNOX............++- , 
Weabella. 12,002 OGG... ....... eee ’ a Re 8,673 aaa... 7,599 
—, a we | Denies 14,433 MISSISSIPPI Paes tisenntaies 6,201 | Lafayette........... 24,102 
TO icvecccs MR BE Soe stee eee : a 13,637 
Kalkaska a ee 31,169 cn, ER er 1,812 Tishomingo......... 4,361 —" beens peop 
> Fillmore............ 25,219 | Alcorn.............. 5,692 | Tynica............. 19,639 a ae 
Kant... Freeborn 32,418 | Amite.......... 5,582 | Union... 7.244 | Lincoln............. 
ote = eee. ~ 4,621 Linn. .....cceee. 12,843 
Keweenaw. 83 Goodhue........... 22,346 WENN casincsn sects , oo Ee 5,632 shineatinn 11.797 
. —_————a 1,059 ee EAL ee 12,035 Benton....... 2,938 Warren............. 3,467 ivings' : Nakwseiiee's ae 
ace 17.964 Hennepin........... 16,632 Bolivar..... 42,197 Washington......... 32,703 McDonald........ , , 
a 4,762 on eee 13, 568 ee 6,672 I soi a2'0295% 2,438 diiniee 12,975 
Lenawee se 28.716 Hubbard........... 3,326 ee 4,692 Wobeter............ 3,482 est 2.135 
Wvingston. 10,305 | Isanti.............. 7,491 Chickasaw. ..... 5,399 | Wilkinson.......... 1,999 rena 3.916 
Live Choctaw...... 1,754 | Winston............ 3,927 art 
Ee ethers sees 675 : MN. oS seca 11,564 
Mathias 1,016 Itasca..... 3,677 M 8.572 
Macomb Jackson 30,659 | Claiburne........... 3,056 | Yalobusha.......... 4,565 ercer ' 
‘aaa wee he _ 13,901 | Miller.............. 7,388 
Kanabec............ 6,062 Clarke 2,453 WOU, or icacssceee eaten 20 369 
Kandiyohi.......... SC ee 3,884 ee glia 
y \ 636,120 | Moniteau........... 8,387 
Es 13,620 Coahoma........... 34,425 Total..........- . : 


Gross Cash Farm Income by States and Counties — (Cont'd) 


See explanation of “Gross Dollars from Farming,” pages 32, 33 


GROSS GROSS GROSS GROSS GROSS — 
CASH FARM CASH FARM CASH FARM CASH FARM CASH FARM 
STATE INCOME STATE INCOME STATE INCOME STATE INCOME STATE INCOME STA 
and Esti- and Esti- and Esti- and Esti- and Esth 
COUNTY BY mates COUNTY JM mates COUNTY JM mates COUNTY mates COUNTY mates an 
(in thousands) (in thousands) (in thousands) (in thousands) (In thousands) COUN 
ee 13,134 Golden Valley....... 3,147 ee 20,861 NEVADA errr e 6 18,918 a 
Montgomery 8,732 ees 2,504 re 21,700  e 6,878 | See 3,673 rs 
ee 6,817 ae 2,301 Gaudalupe...... 4,719 
Morgan. . 5,639 nee 8,856 ee 11,616 errr ere 4,084 
New Madrid 37,429 | Jefferson.......... 3,133 RE 15,430 | Harding.......... 4,408 a 
Newton. . 10,364 Judith Basin. ...... 10,958 PR as:seceaiscic 6,770 Esmeralda......... 309 PR cceoe senses 4,74 Riche 
Nodaway......... 28,484 aes Sak deneie 9,451 re 8,790 eee 1,972 ON cra cd areata 11,64 Pockla 
Oregon............ 5,390 Lewis & Clarke...... 6,966 ee 8,315 Humboldt 5,239 a 5,31 % Len 
Osage. . 7,569 BE cwsdexcessn 6,873 BS ccpes:cnnentas 20,802 | SEES 1,929 Los Alamos Sertog 
0 3,333 BR ccncwcnecces 943 ee 9,121 Lincoln............ 1,427 DE eta veseunss 6,511 Schene 
Pemiscot......... 34,818 McCone........... 7,356 ere 3,260 eee 6,547 McKinley. . 2,931 Schohar 
PR iecncnences 10,125 Madison... 9,870 re 5,816 | ee 3,419 Schuyle 
Pettis. . 17,157 Meagher.......... 4,160 | Grant.............. 4,057 | Mineral.......... ek. ee 3,309 pil 
Greeley............ 6,741 Mc ctssinescns’ CTE EGR aos wccesiesins 12,821 | 
Phelps 3,994 ee 259 Hall...... 17,789 Se 314 Steuben 
_, SOO ee 15,388 Missoula.......... 3,949 Pershing........... 3,577 Rio Arriba........ 3,010 Sufolk 
Platte.............. 14,891 Musselshell........ 4,324 | Hamilton......... 14,307 | Storey.............. 120 | Roosavelt........... 20,14 ctivan 
Serre 12,821 See 7,737 ee 7,410 Washoe............ 5,220 BR oi6cecdews. 1,218 Tioga 
nee 3,437 Petroleum.......... 2,932 Hayes...... 5,647 White Pine......... 4,144 re 4,768 Temple 
Putnam............ 8,351 PE cceheceseses 8,151 Hitchcock... 6,445 San Miguel......... 6,268 Ulster 
Ralie.............. 9,632 | Pondera............ 13,971 | Holt.............. 17,314 aa 61,467 | SantaFe........... 2.811 BE waren 
Randolph.......... 8,763 | Powder River....... 9,031 | Hooker... 1,131 ~ __ 2. Weching 
= 15,100 | Powell............. 5,403 | Howard............ 8,951 I ccndseinisnse 3.48 BF Wayne 
Reynolds......... 1,714 ee 3,724 — Dace Giirive 10,968 NEW HAMPSHIRE Ms rctiwsaewceen 1,14 Westcher 
johnson............ 8,112 Torrance. .......... 3,67 
Ripley............ 2,919 WED. si cesiceses- 9,924 Kearney........... 9,270 Belknap.........-. 3,066 Wyoming 
St. Charles... 14,486 | Rlchland............ 13,117 Corvell........----- 1.07 TF tnten........-200-- 13,0 Yates... 
St. Clair... 7,323 | Roosevelt........... 9,311 | Keith.........0.... 13,037 | Cheshire............ 6.403 | Valedicla............ 6,598 
St. Francois 3,676 | Rosebud. 10,307 | Keyopaha........... 4,694 | ©008........-..-.. 5,082 Total. 
St. Louls.......... 15,006 | Sanders........... 3,110 | Kimball............ 7,000 | Grafton...... 6,168 I winrar 247,601 = 
St. Genviove.... 5,507 | Sheridan........... 8,012 | Knox............... 19,846 | Hillsborough. ....... 17,767 
Saline............. 25,887 | Silver Bow.......... 1,335 | Lancaster........... 20,223 | Miorrimack.......... 10,817 
Schuyler... 5,378 | Stillwater........... 8,148 | Lincoln............. 18,805 | FRockingham........ 14,122 
Scotland........... 9,814 | Sweet Grass... 5,886 | Logan.............. 2,618 | Strafford............ 6,281 NEW YORK 
Scott... 16,481 | Teton............. 16,735 | Loup....... 2,683 | Sullivan............ 3,776 | albany.........-+-- 9,008 
McPherson......... 2,098 Allegany..........-. 13,180 
Shannon Se re 9,812 | Madison............ 15,705 Total..........--- 76.151 | Bronx...........++- 208 * 
Shelby............ 11,182 Treasure.......... 3,339 Broome........... .. 13,67 Geaufort.. 
Stoddard........... 25,929 Valley...2.22 sess. 11,428 Merrick........... 13,245 Cattaraugus......... 20,98 I burtie 
a 5,404 | Wheatland.......... 4,848 | Morrill............. 11,845 NEW JERSEY Cayuga.......---+-: 2,0) BE baden 
Sullivan........... 10,738 Wibaux............. 3,160 | WNance.............. 8,191 Ailantic..........+.. 15,042 | Chautauqua....... ~~ Grunswick 
Taney............. 3,154 Yellowstone......... 17,319 | Nemaha........... 10,534 | Bergen............. 12,433 | Chemung........... ve se 
i eee 7,944 Nuckolls. .. 10,421 Burlington......... 29,524 Chenango........--: 25,1 be 
Vernon............ 12,379 Total........ 462,960 | Otoe............... 17,041 | Gamdon........... 6,849 | Clinton............ 14,40 Ske... 
Warren............ 5,260 Pawnee... 7,284 | Cape May.......... 3,612 n a “" 
Washington....... 3,257 Perkins............. 8,949 | Gumberland......... 35,433 | Columbia........... 16,1 ell 
ae 11,806 | Essex.............. 4,102 | Cortland.........--. 15,58 _ 
Wayne............. 2,156 NEBRASKA _ re 14,280 | Gloucester.......... 24,263 | Ostaware........--. —- Camel. 
Webster........... 9,158 PIE. sin vesciccs 9,402 Hudeon..........-- 9,984 Dutchess........- . @ mg 
Bre céxicacdaiees 6,708 RERTIENG.......6000000 15,629 re 17,393 Hunterdon....... ‘ 26,657 Erie.........0-2-+° ae — 5 
Wright............. 7,056 | Arthur............. 2,553 | Polk.............. 12,016 Essox.........- 4 5,28 og 
IN: con naamiienes 6,862 Red Willow......... 7,863 Sit osasuxe- 14,251 Franklin.......---- = 06 
1,273,728 eee 2,649 Richardson......... 16,881 Middlesex.......... 17,774 ee ‘ ay Chowan 
a _ oo Se 12,094 BE opavntanceeas 4,821 Monmouth.......... 43,014 Genesse........ , = e 
Box Bufte........... 14,507 Saline............. 13,005 Morris. ........--- 12,203 Greens........- v aa Cleveland. 
Boyd..........-.--. 5,195 | Sarpy............. 15,501 | Qcean............. 21,250 gE Hunbs, 
MONTANA i ceccwaves ves 5,177 Saunders........... 19,999 Passaic...........-- 5,047 Hamilton. ......-- s Cavin, 
Beaverhead........ 13,644 | Buffalo............ 17,581 | Scotts Bluff......... wit | ane............. 21,772 | Herkimor........- a Cental 
Big Horn........... 16,087 I ciesosvecvs 15,334 Somerset......... 12,285 Jefferson. ....---- ‘mH Carituek. 
_ Se ee 20,339 —........ 19,320 | Kings (Brooklyn)... te 
Broadwater 5,746 errr ee 13,352 Sheridan......... 15,838 Union..........-- 6,809 Lewis. .......-+-+- a Davideon, 
rere 10,564 MC ixicnconvansss 17,063 Sherman.......... 6,477 Livingston. .....-- 1, 1 Davie 
ae 6,939 Ns anwcvasnsee oi 23,194 SEE 8,710 Warren..... 17,322 Madison........--- oe 
Cascade........... 18,243 SE cairn rkdae mews 5,911 Stanton.. 15,587 - Monros......-- “sg aM 
Chouteau.......... 23 ,035 BE: oc carvesace 20, 966 / 10,911 Total... _ 358,926 Montgomory....--- om 
Custer...... 19,681 Thomas........ 1,702 = NMI, s<osseee00s " 
Daniels... 4,856 BE ctdaccs anaes. 9,728 Thurston........... 13,003 
Se 13,107 ee 12,870 New York (including 
Dawson... 7,510 Cuming............ 39,242 Washington........ 16,005 NEW MEXICO all Manhattan)... i 
Deer Lodge 1,620 Wayne........... 22,771 Bernalillo........... 4,708 Niagara.....--- “s ni 
Fallon.... 4,970 Custer............. 25,031 ree 3,216 Onoida......0-+:> ne 
errr 22,443 i ee P 8,197 Webster. . 6,509 0 eee 24,210 Onondaga. ....- mY 
Flathead.......... 9,535 BIE vos esceeses 9,253 Wheeler............ 3,002 ee 8,752 Ontario.......-- ay 
Gallatin.......... 15,781 Dawson........... 30,246 5 15,630 ae becmacec 17,576 Orange......--- . um 
Garfleld............ 5,495 MS db scaceiaraes 6,175 — ee 5,056 Orleans......---- : mT 
see 5.802 eee 14,692 rere 1,139,860 See 31,526 Oswogo.....------ om 
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STATE CASH FARM 
COUN ST ROSS 
TY JM Esti- ATE CASH FA 
(in th mates and ae 
Otsego . . JM Esti- TATE CASH FARM 
Putnam 29 (i mates and INCO 
. 855 — in tho Cc ME 
- 2,927 om nett. . usands) OUNTY JM Esti- STATE Ps. 
$.. ues .......... ' m a RM 
be 2 ate: nd IN 
— 4,778 Seeeen eet aan Dicke (in eenainae COUNTY COME s GROSS ~ 
goued...... 11.473 ae - to By7p &- TATE onan onan 
— a 1,545 He Pen: ip i mae — (ia the mates oan INCOME 
Lawrence. ... 3,433 > aleapepaneiaaeat = 19 ead eS 9,775 Franklin usands) UNTY JS ees 
Saratoga... . ee 31,429 —_— 1 088 a Te 9,701 ~ < ggaallita M nod 
tanta... Hae9 | Sakae. so. pon EMONE ooo ero. | Galas wae | Gn thousands) 
ie... , os ’ el sce «= Sight »752 ver... 
seal. 15,499 Johnston aes se Valley....... 6 - Gun. eeaienones 5,716 a... 18 
Seneca. . 5.135 Jones... tee be — - ieee anne 7,892 — ope 
8,289 -- egepabeaagt 34,689 in an aa eaenaia 16,390 Bryan. pene oay 
a Lenoir. sss rp Rey 7,882 Hamilton 4,911 Caddo noosa mon 
, er As! x 23,650 Lincoln. . »325 H 7.73 “hg —< 20. 1 
Sullivan McDowell 19,147 ettin 731 ck... 1 — ,230 
—-eaciaain 50,986 ~ cei ae 5,775 a" Peace — pein ~" —eenaneee 14.632 
Tompkins. 60,006 | Mason. ......... "99 Kidd ones esos 6,884 Harrison... | 3,231 
= 12,653 adieon........... oan | a i .. 7,480 “=... om ta 
tag 11,105 —. ay or alee eee 9.934 a 3,619 Choctaw... eerie _— 
a 18,652 an Py 48 | M rat 6.638 gall 19,796 gaat -: 
Washingt vee 1 rg 6,788 ach, 4 H ee 15,726 —— 750 
w ae ,319 Mi . a reall 16,589 — ° c — 13.99 
- E 17.444 ate aoe 173 ogy a 7.083 on 2,596 0 hel am per 
<scupeaias —— Montgomery... 1,175 MeLean...+....... 12,128 ~<a po Comat... — 
- = Bl . n settee : 
Wyoming. gis | Math... LTS | Morton... apes os oo 7,208 
Yatea Na esses zaas | Mier 8,238 Jefferson 2,94 | © eT 7 
en 19,261 New Hanover... Pp ate eee 12,570 Knox Vere Groth sssss see a 
Tota 8,791 ee aes no ame all... — sae — = 
eee —= — : Rise. nb 14 Lake seeeseeee _§ : 
SSE Oe oe Aes = Oliver novela — u a eM 7,027 Deleware 12,103 
NORTH — << 281 —_— pool I peonssinannnaaeE 3 gama 
hlamance.... CAROLINA Pane oon 5,759 Pierce... . au — — on Deo os esos 3,731 
— | 6.779 Bete 3,285 Ramsey ‘aaa ge ne  eearaaaaiE 14,148 Garfield eevecccccee 8,138 
non. oan Pender... 5,022 ~ oat —_ — Nae joe Gafeld. oon. 9 60s 
Anwon.. . 2. fuaiues....... —_ 700 on a 13, 05 Garin... .-seeee 17,730 
ee ,591 Perso 5,794 an 9,44 —— , 057 en 7 
6 n vies ichland oes 8 ng. 18 Gran aa ,028 
-— a PERN. eeeeo en 3,248 Rolette os 7 re pp Gre eee 14.234 
nate ,820 Pit eee oes aoe if. 27,890 Marion 653 Me ee wo 
, 4 bee 35 cigar —_ —_— 158 
Gertie ——_ 626 argent 7,424 ~~. a 9,61 
teste 15,068 andolph. nes Sheriden — 12,806 — 616 
laden... 14 — 1.008 heridan 1 ~<a 20 | 8.708 
brunewick ; ae gill ae a ae — Mercer bereits nee Haskell “ 
‘ Rockingh See 634 — 393 — 19. 1 a 
Buncombe ,600 | Fe am . cmicoe 72383 | Monroe... ...... 618 3 
bark —_— 12. ; 4 M ee 18,74 — | 018 
“= pe, Pe ap anes oan ontgomery........ 4.4 | Sacta0n. ee 4,458 
oo 1,5 eons — Stuteman.......... pred Morgan............ 18, M3 | Aeforeon. 2. 15,163 
Caldwell. bap Suse... P oo 11,196 a = “<9 ee 7278 
— me oe ll 026 a 17,121 Mu ahem Ses RRS oa a “ Se 3,770 
Carteret ; — 1,677 Walsh. ng ,199 gfisher.......... 14.298 
2,729 nme ve N , 9 gaat F 
bores 2,492 — men w pp pone os 036 Lati rate 15,238 
72 2 sl. — ’ 
— ia 9,511 eee " ~ on tetas _ Pa Be csiscieasss pe ee 14,376 
Cherokee. 4,832 Swain... ee... poe aa ae 23,580 —” ‘alee 7,942 Diciieeccicn 1,482 
’ ee y messes +7 ee ene - _ al 
—— | Reece er ——— 
== 2 = 4 ogan Bnet bere 
a. + 750 Total 7 14,101 oe a= LOgHR oes es ove aan 
Woes, — 1,584 Heese - Seen — LOHR oes co eevee 6,188 
Cleveland. op Vance ie 11,857 - 58,044 — Paap weed a 3.472 
Glumbug 1 077 Wake Adam OHIO = — ,957 M —— 6,41 
Cra “e 4,730 5 9 amo | 17,4 —_ 8 
ven, Warr ,381 — —_ ,413 iosh. . . 3 
a 23,83 ‘en 28 en... é and ee 20 —........ 619 
Camberiand po aa 30) | Ashland... sce | ae | oa on 
Currituek . ,626 Wata' 8,988 pooner a 14,774 oss... ,023 — 9 3 
Dare ;. 9,133 w. uga.... +. 2.33 tabula. ‘* 9 waa Mayes Ee aoa ,397 
Gis 3 ayne. peaks 333 Athens VT 783 Bo cee. 14.3 aie 3,837 
Oavideon ‘eg | Wilkes... 3.253 | Auglai Goes 13,940 = oe 91 “............ oan 
Davie 32 | Wil wl 23.510 | ® aize.... 4,267 — Pr = 
be 6,324 ‘outa e: ove 9.192 — . Sore Pony = == aga ,110 
3. _— ° ‘own.. teers 287 | Bhat. enn 7 — 
noes 053 | Yaneey........... 27,919 | Butler errr ere 7,118 Stark.............. 15 — 7,089 
y 8,831 a 11.564 ne ep aaa ,492 rs a oon 
Edgecombe 19,580 2 —_ 1 , Tr et. 16,921 — 4 
fi 4,2 Total a 1 aa 6,189 — = 7 — ,017 
wna = ———- to 5,1 ia , 188 jahoma.. + 3,26 
frida x" 24, 286 nae pe mpaign..... 173 Union awas...... : 10,259 —,......... oan 
Catton. 6,928 NOR — a. ee Sane 9,795 —............ 540 
Gateg 16,144 ams. . AKOTA po —_........ 17.103 Van Wert 15,271 — - 
Graham 4,372 — pore a eorere 8.33 Vinton ‘Sa —- nyt 
Cea 4,084 a Bape aoa ar ae wicetin ee : 15,688 a —— 
Crveng , 534 illings , 859 oshocton Re : 1 , Warren ooo ~ 2 
. 13,941 Bottineau... 18.859 | Grawtord....... py oo Wesegh...... aa tae _ 
Gary 17,750 - a gala 1.087 | Cuyahoga... 8 | Warm. 6,934 i . 
me. 1 ee 14,08 liam . ena 917 
B wa 9,255 Dark ae , 068 8... 23 ‘otta tees 
Halter Ea urke.... Beare 5 D ee 12,760 — ,035 p watomie. 4,114 
— SK Burleigh... 1 — eflance...... 27,4 Geeke......... 14,008 rene Xap 5.240 
WA Rinse — 1,444 tease pond es 24,582 seer Mills........ 
Y ,162 ie : D 12 Ils. . 2.077 
1 0, 1 an 10,083 — ; 872 To 14,317 oe 7.868 
952 es 39,475 ee 13.57 es: otal eo iks a : —— 8.7 
__ 17,006 ae sgl en me ..«+ 1,082,818 — seeeeeees pr 
SOUND... ..0+.+. 18 981 Adair. KLAHOMA a... yo 
— 18.737 — —<— .... 5 ‘a 
— aan ie 25.413 
ee 9 n . 
Kew an Tulsa. S 19 
Wegene?....0.-000. oa 
ail barals ron 
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GROSS |. “GROSS GROSS GROSS GROSS 


CASH FARM . CASH FARM CASH FARM CASH FARM CASH FARy 
STATE INCOME STATE INCOME STATE INCOME STATE sng any INCOME STAT 
and Esti- and Esti- and Esti- and sti- an Ey. 
COUNTY G/D mates COUNTY mates COUNTY mates COUNTY mates COUNTY mate a 
(in thousands) (in thousands) (in thousands) (in thousands) (in thousand 
OKLAHOMA (Cont.) elie coc escues 7,756 nee 11,677 Huntingdon......... 6,675 ee 20 ae 
Washington......... 3,100 Lane............... 18,223 cn ee 37 ,087 ar 8,699 Susquehanna........ TE andorse 
Washita anne 19,702 DM sxerdsneernesae 7,338 | nr 5,253 oo Te 14, Gate 
Woods............. 12,496 Lincoln............. 6,249 Bradford............ 24,547 re 7,085 i TD 5,00 ened 
Woodward.......... 9,791 Linn............... 20,801 | Sere 37,643 Lackawanna........ 7,584 Santen 
—— Malheur............ 29,575 ere 14,470 Lancaster........... 112,944 Venango............ 4a Berkele 
Total............. 622,142 Marion............. 34,353 Lawrence........... 8,591 CO ee Calhoun 
Morrow............ 10,286 Cambria............ 5,710 Lebanon............ 18,664 Washington......... 14% Charlest 
OREGON Multnomah......... 12,816 Cameron........... 170 BON okcsccciedeos 18,074 MD ccisen scenes 15,08 
ee . 10,842 Polk............... 11,867 Carbon............. 2,984 Luzerne............ 9,143 Westmoreland....... 4,2 ae 
Benton..... neil 6,826 Sherman........... 8,229 oe Ce 11,178 Wyoming........... 1 chester 
Clackamas ao 22,766 Tillamook........... 7,578 ere 50,421 Lycoming........... 9,780 bo ee {0 chesterf 
Clatsop veese 2,086 Umatilla............ 30,586 | Clarion............. 6,236 McKean............ 2,968 ——F Clarenda 
Columbia. . . ve 6,263 Clearfield........... 3,961 BT cccnasxncicaes 13,084 _ Total..... nnwelesun _ im Colleton 
Coos............... 5,870 | Ynion.............. 7,225 | Clinton............. 3,299 | Mifflin............. 7,299 Deng 
a se Oe 6,965 Wallowa............ 7,316 Columbia........... 13,162 Monroe............ 3,381 RHODE ISLAND Dillon. 
Curry... 22... 20000 2,578 Wasco............-. 8,910 Crawford........... 16,589 Montgomery........ 25,475 Brietel al archeat 
Deschutes.......... 5,297 Washington......... 20.911 Montour.........+-. agrees Kent... ......000. Lely Edgefield 
Douglas........ . 8,188 Wheeler............ 2,352 Cumberland......... 15,839 Northampton........ wy New ort Bo dl ‘im Fairfleld 
Yamhill.............. 17,498 | Dauphin............ 12,800 | Northumberland. .... |) a. tin 
Gilliam............. 7,825 Delaware. .......... 6,963 | Perry............. 9.142 | Washington... safe Florence. 
re 5,337 Total woe. 415,583 ERC ee 1,313 Georgeto 
Harney.... wine’ 6,424 CT 20,355 Philadelphia........ 2,465 re me Greenvill 
Hood River P 8,040 PENNSYLVANIA | ree 4,508 nee 2,402 ‘ Greenwor 
Jackson... eee 14,654 re 20,310 errr 415 ne 6,694 Hampton 
Jefferson........... 6,300 Allegheny........... 11,594 Franklin............ 25,346 Schuylkill........... 11,160 SOUTH CAROLINA Horry... 
Josephine........... 5,761 Armstrong.......... 6,539 Sere ore 4,245 | eae 6,411 Abbeville........... M0 Jasper... 
Klamath ade 20,160 ae 9,670 ae 5,519 CIEE. inosine aca 15,457 a5 ctiascacieec . ORI Kershaw. 
Lancaster 
Laurens. 
le....., 
Lexington 
i a 2» MoCormic 
errr Whether you look at the circulation f/.". 
& & APRIL 1952 
figures or the new 4 color covers [j"”" 
i the Farmer-Stockman a 
Pickens. . 
CCuily Richland, . 
A a ~~ 
Spartanbur 
Sumter 
@ It’s no wonder more and more prosperous Union, 
@ vical families in the Southwest are reading Wiliamsbuy 
the Farmer-Stockman. Between its slick 4-color York, 
covers they find the only farm magazine that is 
written with a real ‘‘Southwestern” accent. Total... 
Advertisers, too, find it the only farm magazine 
capable—editorially and coverage-wise—of doing 
a topflight selling job in Texas and Oklahoma. 
$0U 
Aurora. 
f = 
ee e ee 
rural families and still f= 
Broking, 
Grown, 
Going up! = 
oing up: = 
~a 
Mix 
_ “ 
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) GROSS GROSS GROSS GROSS GROSS 
ARM CASH FARM CASH FARM CASH FARM CASH FARM CASH FARM 
: STATE INCOME STATE INCOME STATE INCOME STATE INCOME STATE INCOME 
, and Esti- and Esti- and Esti- and Esti- and Esti- 
mas COUNTY BY mates COUNTY mates COUNTY JM mates COUNTY JM mates COUNTY mates 
als (in thousands) (in thousands) (in thousands) (in thousands) (in thousands) 
20 wiendale........-+- 3,314 i ENED 4,097 Cumberland......... 1,705 MN cea syscienis-Ooere 1,701 on 10,032 
1 Anderson.......---- 12,173 Douglas............ 7,300 Davidson........... 8,387 Van Buren.......... 477 is dt inhinosbre 12,674 
WOR gemberg.......--+- 4,038 Edmunds........... 7,384 | Decatur............ 1,942 | Warren............. 3,937 | Dawson............ 30,220 
i Barnwell 5,856 re 5,194 OI. ocicscccsais 3,092 Washington......... 7,372 Deaf Smith. ........ 16,183 
ee 4,131 na COE 8,399 oo. EOC Ee 1,989 ae 5,590 
4AM berkeley 3,132 ee 12,725 Dickson............ 3,504 
6H cahoun.........-+- 6,732 Gregory............ 10,066 | Dyer............... 16,345 Weakley............ 10,745 | Denton............. 12,214 
Wi chatleston.......... 7,058 | Haakon............ 7,358 | Fayette............. 10,118 | White............., 3,263 | De Witt............ 9,496 
Via eee 10,434 | Fentress............ 1,109 Williamson. ........ 10,037 | Dickens............ 9,159 
Wa Cheroke@........... 6,541 ee 12,696 a, ee 6,921 WI au cnasacos 9,470 ere 5,301 
THD chester.......-..... 4,681 ee 19,290 ——— Se 10,536 
4.00 chesterfield......... 10,633 re 6,463 ce eee 10,505 MORN ioe Se sieisiso 518,838 ree 4,500 
~_f Clarendon.......... 12,894 ere 6,635 Grainger....... 3,662 ee 6,304 
MM Colleton.........-+. 4,884 | Hughes............. 4,300 | Greone............. 12,572 ae 773 
Darlington.......... 16,792 Huchinson.......... 14,211 Sears 952 BOWMOD. oo... 6000 3,554 
~ | eae 17,545 | Hyde............... 4,539 TEXAS Rees 23,748 
{mie Dorchester 3,878 MR ac sccissed soars 2,601 al TOTO 3,818 Anderson........... 5,126 
ome Edgefield........... 4,733 Nes 5 ciecswarssies 6,261 PIN oo ce oicwics 3,948 Andrews............ 1,085 eR ses :00:5 04 50% 24,434 
tole fiirfleld. 0... 2,831 | Jones.............. 4,387 | Hancock............ 2,673 | Angolina............ 1.794 | Erath...........0.. 8,594 
118 Kingsbury.......... 14,506 Hardeman.......... 6,292 Aransas............ 458 I cis siocuaadtein'ews 12,870 
sme Florence............ 28,698 en Ee 14,272 NEN sos10-0 Sacco 3,662 aie 9,269 inane SO ee 13,205 
___& Georgetown......... 3,504 ae 5,916 Armstrong.......... 8,369 eres 10,231 
game Greenville.......... 7,295 Lawrence........... 3,014 Haywood........... 12,121 penote.... 8,988 hel OO 10,978 
Greenwood......... 3,025 BR aiconweeeat 23,691 Henderson.......... 4,987 MOMMY ooo e ocorec cs 6,857 as oGies tsinerys 22,178 
Hampton........... 3,731 NR ces ciae tienes 8,923 eo Ee 6,594 ere 12,872 ei. vipss ccs eisse% 6,172 
INA Horry... 33,137 “ccinonnsnaes OLE 10,870 POON. 5.550 000s 2,889 Bandera............ 1,683 Fort Gend.......... 15,111 
MER Jasper... 1,377 McPherson. ......... 6,574 PORN 0 10:5:0:00500% 2,162 
_ 1 Kershaw. 6,187 xn avsgagl OOO 11,633 co, ee 760 Bastrop............. 5,060 
Lancaster 3,751 ove sais AOE Te 12,845 Humphreys......... 1,800 eM aniee) 8,029 Freestone........... 3,617 
er 7,795 _sicnestass oe AOE 5,346 | Jackson............ 3,638 ere 6,000 FID, .. oss eceerceeese 5,988 
ovis SO oe 8,396 Jefferson........... 5,664 et ee tea 12,842 NE sce ecsiviesiess 5,128 
_ ae 10,402 Minnehaha......... 36,086 | Se eae 3,180 Bexar.............. 13,772 Galveston........... 3,386 
Lexington. . 6,350 oe Or 7,589 Blanco 2,484 NII. g.0.0ines oe veieie 5,183 
MoCormick......... 1,501 oo, ee 17,798 | Lake............... 9,57 ~ ee 3,170 | Gillespie............ 4,968 
1 Marion. 12,845 Pennington......... 8,707 Lauderdale......... 13,825 Bosque............. 6,258 Glasscock........... 2,438 
Marlboro... 11,668 | Perkins............. 9,290 | Lawrence........... 6,295 | Bowie.............. 4,848 | Goliad.............. 3.628 
Newberry... 6,045 in Oe 7,493 eee 496 Brazoria............ 12,467 Gonzales........... 17,122 
ee 3,920 a, OTE OE 18,157 ER prrre 6,584 
Orangeburg......... 19,673 Sanborn............ 7,892 EAB. ./5.0'0:505sis'000 11,682 Se eee 7,278 
: ne 3,314 | Shannon............ 3,479 | Loudon............. 3,389 | Brewster........... 4,492 | Grayson............ 12,046 
: Pichland.... 6,238 | Spink.............. 17,672 | McMinn............ 4,407 | Briscoe............. 8,204 | Gregg..........-.+ 1,101 
ly Stanley............. 4,403 | MeNairy............ 4,968 | Brooks............. 2,657 | Grimes............. 6,474 
_ eae . SC. eee 9,225 | Macon............. 4,326 | Brown.............. 6,869 | Gaudalupe.......... 7,008 
Spartanburg......... 13,336 Madison............ 11,357 Burleson............ 7,246 ee 34,858 
Sumter... ......... | 12,925 I eos hiicdteenns 6,338 RRR iar raiogt acs 1,272 Burnet............. 4,357 BE cxissewionan cet 17,323 
_ 2,729 | Ee 13,482 | Marshall........... 6,875 Caldwell............ 7,141 Hamilton........... 5,490 
Wiliamsburg....... . 16,832 Rc iciniweisecarens 20,218 PN oir cinien's'sio mses 10,524 Calhoun............ 4,455 Hansford........... 14,687 
, 11,006 is Sains 18,545 | Meigs.............. 1,483 | Gallahan............ 5,200 | Hardeman.......... 7,596 
——_—_ Walworth........... 6,045 ; Hardin........-+000+ 389 
i, 387,165 Washabaugh b ease nas 2,782 PI pa osricteclns 4,797 Cameron........... 50,580 
TER 15,683 | Montgomery........ 8,182 | Camp.............. 1,660 | Harris.............. 17,676 
ee 4,435 og tes 1,765 oS ae 8,917 Harrison....... 4,557 
OM. sso ees 6,480 | Anderson........... 1,205 | Putnam.......... 3,412 | Cochran............ 8,709 | Hill.............+-- piped 
tin Homme. 11,715 | Bedford............ 7,085 Workdey......-+0+0. ure 
— Ptesevees 20,391 | Benton............. 1,939 | Rhea............... a re 2,755 _— 
paesseteeesee. 22,503 | Bledsoe............ 1,888 | Roane.............. 1,530 | Coleman............ 9,746 | Hood.............-. pond 
Berinscesones. 8,081 | Blount.............. 4,524 | Robertson.......... 13,774 | Collin............-. 17,389 | Hopkins............ md 
— _ 3,602 | Bradley............. 3,245 | Rutherford.......... 10,495 | Collingeworth....... 12,986 | MHouston............ po 
vse 10,562 | Campbell........... 1,596 } Scott............... 441 | Colorado............ 10,174 | Howard...:........ vy 
ee 2,993 Sequatchie.......... 683 Comal............-. 2,117 Hudspeth........... 6,722 
ea 4,828 | Carroll............. 7,377 | Sevier.............. 4,389 | Comanche.......... 11,017 | Humt............0+ peso 
a eee 1,863 seeeesevesees eases Hutchinson......... 6,710 
Cy... i Oe ee” =e eee: ee 
*teeeseeseee 16,889 | Cheatham.......... Se ste setcccse Se ee cescccscce Se i coee : 
ag 11,482 ee 3,147 en 8 , 083 
_—" 6,095 | Claiborne........... 5,075 | Sullivan............ 5,970 | Cottle.............. 10,218 
fees 2,847 eee 1,989 Me csiviccisiccney 11,335 BR iercisicrmeains 334 Jasper... ..-.. +. 1,882 
~ne 6,890 | Cocke.............. 4,008 | Tipten.............. 14,055 | Crockett............ 5,750 | Jeff Davis.......... 4,238 
tess 12,788 | Coffee... 4,305 | Trousdale........... 2,625 | Crosby............. 18,882 | Jefferson... —_ 
~. 11,914 a, ae 11,910 | Unicoi.............. 699 Culberson.......... 2,030 | Jim Hogg........... 2,373 


Gross Cash Farm Income by States and Counties — (Cont'd) 


GROSS 
CASH FARM 
STATE INCOME 
and 
COUNTY BY M 


(in thousands) 


Jim Wells........... 


Montague.......... 
Montgomery........ 


See explanation of “Gross Dollars from Farming,” pages 32, 33 


STATE 
and 
COUNTY 


Red River.......... 
Reeves........... 
Refugio............ 


San Augustine....... 
San Jacinto 


GROSS 
CASH FARM 
INCOME 

Esti- 
mates 
(in thousands) 


GROSS 


hkcactennvipes 386 
Peep a canes 9,610 
hesseigeads 5,857 


GROss 
CASH FARM CASH Fagy 
ened STATE INCOME 
i- and 
JM mates COUNTY @* 
(in thousands) (in thousand 
ase in sata rial 949 Sussex. ............ 74 
Ba eae valerie 6,694 Tazewell............ 4 : 
Rbacriae’s 2,571 a 2M 
keene via‘ee 403 Warwick 1,08 
pacwimnieceier 6,639 Washington......... 1% 
ores 918 Westmoreland....... 2% 
eee eeeeceeees 1,615 od 
saicmarnas avin 6,384 WIG... 06506055. Ee 
Oe ee 
basracaaaratererars 11,961 a 
re 3,824 oa 
ee 1,358 
ee ere 7,173 
nba wesaes 7,479 WASHINGTON 
Peukeacewsecaris 1,562 Adams............. Qi 
Ba aiasaiiit 1,598 Asotin.............. (ip 
icrietinats 2,231 Benton............. 1% 
REuAoeEAGets 4,257 Chelan............. 2 
ee ee 1,307 Clallam............. 4m 
MID cisicescacarse 13, 
Leaetoninetns 5,092 Columbia........... 9% 
ntiewonewans 16,068 Cowlitz............. 4M 
Daacneeue 5,573 Douglas............ 10M 
Ralnemedaams 5,371 a OE 
cols teehee asecetosn 2,016 
dee ara sone 2,273 POR kcsiccccece. Sa 
i a ae 9,888 Garfield ie 
pisadeniees 1,170 a 
bamae 1,586 Grays Harbor....... 48 
Paneiatiate 1,202 a 
Jefferson........... 1, 
2,212 ee VA] 
Sica oui tase 1,020 Kiteap.............. 4@ 
cima Cetemdieales 5,050 rr | 
De cannes 17,921 Klickitat............ 6m 
SS aaninamaistaee 2,712 
ceaveeoss 6,411 rrr 
besauiedesses 3,677 Lincoin............. 32 
D ociadawaien 559 Mason............. 18 
ee 13,513 Okanogan.......... 2% 
Scaiaeataion 1,634 ee 
Pend Oreilie........ 1a 
8 pnaitiers 3,936 Plerce.............. 1M 
Rie Sadi 9,936 San Juan........... 1M 
paeneeens 2,841 SOE. 5. os icisccces 
Rie nicetabes 996 Skamania..........- 
SAA 7,520 
es ebtied 12,525 Snohomish..........  & 
2,287 Spokane..........++ au 
Peeenasieeas 3,649 Stevens............ 4 
i acosbeuses 4,045 Thurston........... fl 
hainteinitsaindiad 4,558 Wahkiakum......... 1 
Walla Walla.......- a8 
Bs alah ate 3,978 Whatcom........... 44 
CS aeaniicg 23,117 Whitman........... 94 
Sa minis 2,158 | Yakima............. 4 
patees 3,633 a 
2,540 ee i. 
Batata 4,941 ee 
or 7,651 
SE ain: 3,375 WEST VIRGINIA 
ae 2,934 | Barbour a 
Leorbamees 1,715 
ania 4,249 
hi sankewen 5,254 
Koaanaee 33,862 
Say atanaeacit 7,080 
Seam aeewe eae 4,954 
aukeaas 10,665 
ee a ee 6,117 
Sawada 14,465 
om taaels 2,831 
penceme bane 1,231 
Greenbrier....---+* ‘o 
206 6eee ceases 4,772 Hampshire.....---- = 
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Gross Cash Farm Income by States and Counties —(Cont'd) 


See explanation of “Gross Dollars from Farming,” pages 32, 33 


: GROSS GROSS GROSS GROSS GROSS 
" CASH FARM CASH FARM CASH FARM CASH FARM CASH FARM 
: STATE INCOME STATE INCOME STATE INCOME STATE INCOME STATE INCOME 
t- and Esti- and Esti- and Esti- and Esti- and Esti- 
aby COUNTY JM mates COUNTY JM mates COUNTY SM mates COUNTY JM mates COUNTY SM mates 
ds (in thousands) (in thousands) (in thousands) (in thousands) (in thousands) 
WEL Hancock........-.-. 680 | Roane.............. 3,528 | Door................ 11,999 | Outagamie.......... 27,752 WYOMING 
me Hardy............-. 9,898 | Summers........... 1,269 | Douglas............ 4,491 | Ozaukee............ 10,961 | Albany............. 
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1 args used for this Survey avaliaDie to 
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wt By using only those cards conforming to your sales quotas. It is only necessary to determine what 
t . : : z . 
particular sales territory, you can conveniently factors (or combination of factors) published in 
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40 “PP ly the SALES MANAGEMENT Survey of Buy the Survey would reflect consumer demand for your 
in ing Power to your market areas. Through Market an 
ao : 7 roducts. 
7 Statistics, Inc., the IBM Service Bureau will pre- P 
rt pare these analyses for you quickly. Or if you have For further information on how to use the Survey 
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: Research Consultants to SALES MANAGEMENT 


432 Fourth Avenue, New York 16, N. Y. 


Dear Subscriber and Reader: 


We hope you will agree with our judgment that this is the best 
Survey—as measured by usefulness and accuracy—in the 23-year 


history of these market studies. 


But we’re never satisfied—and we hope you aren't, either. Each 
succeeding Survey must be better than the last if we measure up 
Won’t you to the goals we set. We need your help to make this steady improve- 
ment. We need to know what you use, how you use it, what you 


hel 
efp us make find lacking. 


the 1953 Survey 


Naturally we can’t use every idea which is submitted, for we 
Even Better? are bound by space limitations and the belief that we must stick 
to what seems to be of the greatest good for the greatest number. 
But many of the improvements in the Survey are the direct result 
of suggestions from readers following delivery of the 1951 issue— 
such refinements and additions as the stitched binding, the industrial 
section, per family sales figures for Metropolitan areas by store 
categories, separate farm section, locating codes for maps, etc. . . 
So won’t you help in the editorial planning of next year’s Survey 
by filling in the blanks below? 


The Editors 


The Editors, Survey of Buying Power 
Sales Management. 


386 Fourth Avenue, New York 16, N. Y. 


In general I feel this way about the 1952 Survey: __ 


I have used (or intend to use) the Survey in the following way(s) : 


Next year’s Survey would be improved for me if you would do the following: 


Name Title 


Company 


Street City and State 


112 SALES MANAGEMENT 


? 
t en a L 5 C 5 


all mine! 


One publication—and only one!—carries complete 
coverage of the entire field of conventions, 
sales meetings, trade shows, expositions and 
fairs. It’s SALES MEETINGS, a big, new 
publication produced quarterly by 

SALES MANAGEMENT. 


r. SALES MEETINGS is the business paper tor 
the $2-billion industry serving the 
It nation’s meetings and expositions. 
= SALES MEETINGS has real “selling power.” 
It serves a genuine need for the tremendous 
al tield and rich market. It is read by more than 
" 17,500 business and association executives 
who plan meetings and exhibits. 
A 
’ . 
Here’s the market: 
9,000,000 delegates attend 20,000 conventions each year. 
— (Delegates spend $24 a day in a convention city.) 
Industry and business stage 59,000 sales meetings a year. 
— | (They spend an average of $66 a day for each man.) 
- ; ‘ | Manufacturers and marketers exhibit at 1,500 trade shows. 
. » 
—_ Her @.5 what $ bo Ug Me (Exhibit costs run from $200 to over $50,000.) 
a Rail, air, bus and ship is 
— transportation 
aaa Hotel and auditorium 
facilities H / 
ei Visual aids and training The market is all Yours: 
= E be ge d Write for complete facts on how you reach this $2-billion market through 
as yn a the advertising pages of the one publication serving the entire field. 
= Badges, novelties and 
printing & 
= Exhibit hauling and 
= handling 
Wines, liquors and 
= catering 
aa Professional models and 
entertainment o 
aa Photography an CONVENTIONS « EXPOSITIONS « TRADE SHOWS 
< ay omg Published quarterly as a Part II Supplement of SALES MANAGEMENT 
= Animation and electrical 
devices Advertising Oftices 
= 110 The Essex 333 N. Michigan Ave. 386 Fourth Ave. 15 East de la Guerre 
asf Philadelphia 7, Pa. Chicago 1, III. New York 16, N. Y. Santa Barbara, Calif. 
Rittenhouse 6-5420 State 2-1266 Lexington 2-1760 Santa Barbara 6405 
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The 200 Counties Leading in Gross Cash Farm Income 


Estimates, 1951, for the 200 counties with largest gross cash income from farming 


CASH FARM 
INCOME | 
JM Esti- | 
mates 
(in thousands) | 


COUNTY STATE 


241 ,537 


Livingston 
Iroquois 
Madera... 
Bureau.......... 
Clinton... .. 


GROSS 


Rank 
in 
Group 


omw~onNnoaawn 


SSsUIseaz@s 


SSSIRBRESRS 


COUNTY 


GROSS | 
| CASH FARM 
| INCOME | 
STATE | Esti- 
BLD wiates. 
| (in thousands) | 


O’Brien 
Rockingham 
Christian 


ea re 


Buena Vista........... 


_, RES ete tec 


Stearns 


St. Lawrence... lease 
See : 


Stephenson 
ee ; 
ee 


re . 


Hamilton 


| 
37,460 | 
37,429 | 
37,425 | 
37,231 
37,175 | 
37,091 | 
37,087 | 
36,678 


| 
| 
| 


Rank 
in 
Group 


COUNTY 


| GROSS | 
| CASH FARM 
INCOME | 
Esti- 

JM mates 
(in thousands) 


Malheur... 
Columbia... 


Washington............ 
Burlington............. 


Tazewell. ....... _ : 


Macsupin........... “fl 


ee F 
Kankakee.......... 


Outagamie............| 


Webster.......... 


Total Above Counties. ts 
. 2 . 3) eee 


. .| 8,890,143 
.| 23.5014 


| 


2,638,528 Let’s be Frank 


about Farm Coverage 


I] 


in the South— 


g~ = 


No One Farm 
Magazine Covers 
the Southern 
Farm Market 
Adequately 


SSSESSSZSESH= | 


It takes more than one... 


to get the job done! 


The Southern farm market is BIG .. . its resources 
are tremendous . . . its potential for the advertiser 
is phenomenal ... 


More than $50,000,000,000 has been spent by South- 
ern farmers in the past ten years, resulting in—more 
than a million additional electrified farm homes in the 
South—over a million more automotive units and 
more electrical appliances bought for use by Southern 
farm homes than in any other farm section in America. 


... and it’s only the deginning! 


We would be doing you a disservice if we claimed that 
Farm and Ranch-Southern Agriculturist gave you com- 
plete coverage of the Southern Farm Market... 


But it is an established fact that 


More Southern Farm Families read Farm and Ranch-Southern Agriculturist than any other publication. 


... circulation guarantee 1,290,000 


For more information, write, wire or phone any of 
our offices listed here. 


For Chicago 1 los Angeles 17 
p vo a 333 N. Michigan Ave. Simpson-Reilly, Ltd. WH 
vblishing Co. Dearborn 2-5182 318 Halliburton Bldg. 
318 Murfreesboro Road 1709 W. 8th St. ) 
Atlanta | ‘ 
s ° J Y 4 t 8 N A > ® L N 1 & 


sd 10, Tenn. 1036 P b s NE DUnkirk 8-1179 
t t., N.E. 
tlephone 42-5511 Elgin 1800 _ San Francisco 3 
Simpson-Reilly, Ltd. 
a York 17 Dallas 2 814 Central Tower 
E. 42nd St. 2027 Young St. 703 Market St. 
Murray Hill 5-6815 Riverside 1181 Douglas 2-4994 NASHVILLE, TENNESSEE 
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Population and Rank, 200 Largest Counties 


Estimates, January 1, 1952, for the 200 counties leading in population 


Erie, N. Y. 


Suffolk, Mass... .. 


Harris, Texas 


King, Wash. 


Dallas, Texas 


Orleans, La....... 


Marion, Ind....... 


Dade, Fla 


Franklin, Ohio 
Bexar, Texas 


Essex, N.J........ 
Milwaukee, Wis... . . | 
Dist. of Columbia... . | 
San Francisco, Cai... 


Alameda, Cal........| 


Hamilton, Ohio. ....| 


Nassau, N. Y........ 


Hennepin, Minn... . . | 
Hudson, N. J........| 


Westchester, N. Y.. .| 
San Diego, Cal... .. 
Providence, R. |... 


Jefferson, Ala... ....| 


Bergen, N. J........ 
New Haven, Conn... 
Worcester, Mass.. . 
Hartford, Conn... .. 
Jackson, Mo........ 


Fairfield, Conn... .. 


Buffalo 922.5 

| Newark 920.1 
..| Boston | 904.4 
Milwaukee | 887.5 

.-| Houston | 849.4 
| Washington | 829.3 
San Francisco 786.8 
Oakland | 776.7 

..| Seattle | 768.4 


Cincinnati 


Hempstead 
| Township 724.8 
Minneapolis | 692.4 
Jersey City | 654.1 
a Dallas | 648.0 
Yonkers 639.5 
| San Diego | 590.5 
| Providence 590.2 
..| New Orleans | 583.5 
Birmingham 572.1 
Indianapolis 567.6 
Hackensack 560.5 
New Haven 557.8 
Worcester | 557.1 
Hartford | 556.0 
Kansas City 553.6 
.-| Miami 544.1 
Lynn 533.1 
Columbus 525.6 
..| San Antonio 522.9 
Bridgeport 521.8 


Douglas, Neb....... 
Genesee, Mich... .. 
Middlesex, N. J..... 
San Mateo, Cal...... 


Mahoning, Ohio..... 


Hillsborough, Fla... . 
ee 
Wee GO... ees 
Lackawanna, Pa..... 
ne 


Mobile, Ala......... 
Kanawha, W. Va.... 

Albany, N. Y........ 
Lancaster, Pa....... 
Mercer, N. J........ 
Monmouth, N. J..... 


Sedgwick, Kans... .. 


Polk, lowa.......... 
Orange, Cal......... 
Spokane, Wash...... 


Knox, Tenn........ 

Oneida, N. Y........ 
New Castle, Del..... 
Sere 
San Joaquin, Cal.... 

St. Joseph, Ind...... 
Arlington, Va........ 
Se Uh ccceces 
Hamilton, Tenn...... 
Washington, Pa...... 


Omaha 
Flint 


New Brunswiek | 


San Mateo 
Youngstown 
Tampa 
Reading 
Tulsa 

| Scranton 

| Bakersfield 


Albany 

| Lancaster 

| Trenton 

| Asbury Park 

| Wichita 

| Des Moines 
Santa Ana 
Spokane 


| Knoxville 
Utica 

Wilmington 

| Erie 

| Stockton 

| South Bend 

| Alexandria 

| East St. Louis 

Chattanooga 

Washington 


Chester, Pa......... 
Du Page, Ill......... 
Hillsborough, N. H.. . 
Saginaw, Mich... ... 
Winnebago, Ill....... 
Chatham, Ga........ 
Tulare, Caf.......... 
Pins, Avtz.........-. 
Orange, N. Y........ 
ne 


Bernalillo, N. M..... 


Hinds, Miss......... 
Schenedtady, N. Y... 
New London, Conn... 


De Kalb, Ga........ 
Richmond, Ga....... 
Burlington, N.J..... 
Monterey, Cal....... 
Yakima, Wash....... 
Montgomery, Ala... . 


| West Chester 
| Elmhurst 
Manchester 
Saginaw 
| Rockford 
Savannah 
Visalia 
Tucson 
Newburgh 
Aurora 


Albuquerque 
Lorain 
Hamilton 
Spartanburg 
Bristol 
Winston-Safem 
Columbia 
Jackson 
Schenectady 
New London 


Decatur 
Augusta 
Burlington 
Salinas 
Yakima 
Montgomery 
Raleigh 
Poughkeepsie 
Joliet 
Altoona 


163.8 
163.6 
160.4 
159.0 
157.9 
157.4 


= | POPULA- POPULA- | POPULA- | 
TION TION TION | 
COUNTY LEADING | (CIVILIAN)| Rank COUNTY | LEADING (CHVILIAN)| Rank COUNTY LEADING (CIVILIAN) a 
and | in and in and 
STATE CITY | Group STATE CITY Group STATE | CITY Group 
| Est. (in Est. (in | Est. (in 
thousands) | thousands} thousands) 
New York, N. Y. | 
(5 Counties) | New York City 8,017.2 | 1 Camden, N J.......| Camden 309.4 | 7 Cumberland, Me.....| Portland 172.1 | 4 
Cook, Ill. Chicago | 4,601.8 | 2 San Bernardino, Cal..| San Bernardino | 305.6 | 22 Morris, N. J. .....-. Morristown 172.1 =| 140 
Los Angeles, Cal.....| Los Angeles | 4,386.4 | 3 Henrico, Va.........| Richmond 298.9 73 Montgomery, Md... . Rockville 172.0 | 143 
Wayne, Mich...... Detroit 2,496.3 | 4 Kent, Mich......... | Grand Rapids | 298.6 74 East Baton Rouge, La. Baton Reuge 171.0 | 14% 
Philadelphia, Pa. | Philadelphia | 2,109.7 5 Sacramento, Cal.....| Sacramento 297.0 75 Hidalgo, Texas... . | MeAflen 169.3 | 145 
Allegheny, Pa.......| Pittsburgh 1,541.1 6 Pierce, Wash........| Tacoma 293.7 76 Wyandotte, Kans....| Kansas City 168.7 4B 
Cuyahoga, Ohio..... Cleveland 1,420.5 | 7 Fresno, Cal.......... | Fresno 293.1 77 Travis, Fexas....... Austin 168.6 14 
St. Louis, Mo.......| St. Louis | 1,297.8 8 Stark, Ohio......... | Canton 292.9 78 Charleston, 8. C.....| Eharleston 167.5 148 
Baltimore, Md.......| Baltimore 1,245.5 9 Suffolk, N. Y........ Patchogue 287.9 | 79 Trumbullf, Onio. . ... Warren 164.2 49 
Middlesex, Mass....| Cambridge 1,088.9 10 Salt Lake, Utah..... Salt Lake City 285.6 | 80 Vanderburgh, Ind....| Evansville 164.1 | 150 


& 


Shelby, Tenn........ Memphis 602.6 | 41 Prince Georges, Md..| Hyattsville 211.7 | 111 Washtenaw, Mich... Ann Arbor 140.9 | 18t 
Monroe, N. Y....... Rochester 498.8 | 42 Cambria, Pa......... Johnstown 211.5 | 12 Roanoke, Va........ Roanoke 137.7 | 182 
Jefferson, Ky........| Louisvitie 492.8 | 43 El Paso, Texas...... EI Paso 209.4 | 113 Stanislaus, Cal... ... Modesto 137.6 | 183 
Multnomah, Ore... .| Portland | 489.6 | 44 York, Pa............ York 208.2 | 114 Rock Island, Ill...... Rock Island 137.3 | 184 
Fulton, Ga.......... Atlanta | 482.2 45 St. Louis, Minn...... Duluth 208.1 | 115 Chatauqua, N. Y.....| Jamestown 137.9 | 185 
Delaware, Pa........ Chester | 433.1 46 Mecklenberg, N. C...| Charlotte 205.2 | 116 Atlantic, N. J........ Atlantic City 135.7 | 186 
Denver, Colo........ Denver | 429.7 | 47 Dauphin, Pa......... Harrisburg 202.3 | 117 Rensselaer, N. Y..... Troy 135.4 | 187 
Oakland, Mich...... Pontiac 424.9 48 Macomb, Mich...... Mount Clemens 202.2 | 118 Berkshire, Mass.....| Pittsfield 134.2 | 188 
Summit, Ohio....... Akron 423.4 | 49 Jefferson, Texas... Beaumont 201.9 | 118 Sangamon, Ill....... Springfield 133.7 | 189 
Pe ietctan Norfolk Lehigh, Pa..........| Allentown 201.8 | 120 McLennan, Texas...| Waco 132.8 | 190 
Montgomery, Ohio. .| Dayton 417.4 | 51 Schuylkill, Pa.......| Pottsville 200.6 | 121 Kalamazoo, Mich... .} Kalamazoo 132.2 191 
Union, N. J......... Elizabeth 411.5 | 52 Pulaski, Ark......... Little Rock 200.5 | 122 Lane, Ore........... Eugene 132.1 192 
Norfolk, Mass.......| Quincy 406.2 | 53 Guilford, N.C.......| Greensboro 197.8 | 123 Cameron, Texas. .... Harlingen 139.9 | 193 
Lucas, Ohio.........| Toledo 405.0 | 54 Niagara, N. Y....... Niagara Falls 197.1 | 124 Polk, Fla............ Lakeland 130.2 | 1% 
Luzerne, Pa.........| Wilkes-Barre 392.4 55 Plymouth, Mass.....| Brockton 195.3 | 125 Muskegon, Micn....} Muskegon 127.0 | 1% 
Bristol, Mass........| New Bedford 389.5 56 Fayette, Pa.......... | Uniontown 191.1 | 126 Calhoun, Mich....... Battle Creek 126.5 196 
Tarrant, Texas...... Fort Worth 383.2 | 57 Broome, N. Y....... | Binghamton | 190.2 | 127 Buncombe, N. C.....| Asheville 126.2 197 
Lake, Ind........... Gary | 380.7 | 58 ST. a ncescess. | Waukegan | 189.6 | 128 Muscogee, Ga.......| Columbus 125.5 198 
Hampden, Mass.....| Springfield | 378.2 | 59 Allen, Ind........... Fort Wayne | 188.9 | 129 Orange, Fla......... Orlando 123.6 199 
Montgomery, Pa... 7 Lower Merion | 365.0 | 60 Northampton, Pa... .| Bethlehem 188.0 | 130 Ventura, Cal........ Ventura 122.3 200 
Ramsey, Minn...... | St. Paul 363.8 | 61 Madison, Ill......... Alton | 187.9 | 131 Total Above Counties|................ 84,970.9 
Maricopa, Ariz....... Phoenix 358.5 | 62 Riverside, Cal.......| Riverside | 182.3 | 132 | 
Onondaga,.N. Y.. ...| Syracuse 352.4 63 Ingham, Mich... ...- Lansing 182.2 | 133 A Se eee eee es 54.8459 
Passaic, N.J........ Paterson 345.0 | 6 | Caddo,La...........| Shreveport | 179.8 | 134 ; | a 
Oklahoma, Okla.....| Oklahoma City 337.1 65 Beaver, Pa.......... | Beaver Falls 179.6 | 135 
Davidson, Tenn...... Nashville 332.3 | 66 Peoria, fi........... | Peoria 178.7 | 136 Honolulu County, with a Population of 316,- 
Contra Costa, Cal....| Richmond 331.7 67 Nueces, Texas...... Corpus Christi | 178.6 | 137 300, would, if included above, carry a rank 
Westmoreland, Pa...| Greensburg 319.0 | 68 Dane, Wis.......... Madison | 175.9 | 138 of 69. 
Santa Clara, Cal.....| San Jose 312.3 69 Greenville, S.C... ..| Greenville 173.4 | 139 
4, eee Jacksonville 311.8 70 Pinellas, Fla........ St. Petersburg 172.1 140 a 
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SALES MANAGEMENT 


IF BUYING ACTION is what you want 
... advertise to ACTION-MINDED people! 


Sean aareaeae & 


SSeenea eon = 


60 
62 
63 
64 
65 
66 
6? 
68 
69 
70 


OUR SCRIPPS-HOWARD HABIT of speaking out in 

the interest of people . . . Our concise way of 

reporting the news, gearing it to modern living 
. Our alert, never-complacent attitude appeals 

to people who like to make their own decisions 
. and act! 


IN READERS of Scripps-Howard newspapers, you'll 

find an audience susceptible to good reasoning .. . 

in news and advertising. They willingly change 
. try new products... go new places. 


WHEN YOU advertise to them .. . they act! 


SCRIPPS - HOWARD NEWSPAPERS 


NEW YORK. World-Telegram& The Sun DENVER Rocky Mtn.News EVANSVILLE 
CLEVELAND = BIRMINGHAM . . . . Post-Herald | HOUSTON 
PITTSBURGH ——  ——SOMEPHis Press-Scimitar 

SAN FRANCISCO Covington edition, Cincinnati Post 5 MEMPHIS. . . .Commercial Appeal 

INDIANAPOLIS j KNOXVILLE News-Sentinel — — WASHINGTON 


General Advertising Department, 230 Park Avenue, New York City : Chicago San Francisco Detroit Cincinnati Philadelphia Dailas 
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Total Net Effective Buying Income, 200 Leading Counties 


| Estimates, 1951, for the 200 co 


E. B. I. 4 ga 
COUNTY LEADING | Rank COUNTY LEADING COUNTY LEADING Rank 
and SM | in and and SM in 
STATE CITY | Est. (in Group STATE CITY Est. (in | Group STATE CITY Est. (in Grow 
thousands) | thousands) | thousands 


New York, N. Y. 
(5 Counties) . . New York City 14,586 .345 

Cook, tll............| Chicago 8,967,124 

Los Angeles, Cal.....| Los Angeles 8,123.296 

Wayne, Mich...... Detroit 4,684 946 | 

Philadelphia, Pa.....| Philadelphia | 4,070,840 

Allegheny, Pa. .....| Pittsburgh | 2,760,058 

Cuyahoga, Ohio... ..| Cleveland 

St. Louis, Mo... .. St. Louis 

Essex, N.J.........| Newark 

Baltimore, Md..... Baltimore 


Salt Lake, Utah ....| Salt Lake City 465,312 | 71 Travis, Texas Austin 252,705 
Davidsor, Tenn. | Nashville 463,173 | Broome, N. Y Binghamton | 248,784 
Genesee, Mich......| Flint | 462,076 Pinellas, Fla.........| St. Petersburg | 248,102 
Santa Clara, Cal.....| San Jose 457 ,557 | West Chester 247,785 
Mahoning, Ohio.....| Youngstown 454,181 | Wyandotte, Kans... .| Kansas City | 247,687 
Camden, N. J.......| Camden | 453,467 | Beaver, Pa | Beaver Falls 246,791 
Arlington, Va........| Alexandria | 445,130 | Rock Island, Ill | Rock Island | 246,480 
Westmoreland, Pa...| Greensburg | 438,341 | Saginaw, Mich. Saginaw 243 ,727 
Suffolk, N. J........| Patchogue | 432,617 | Atlantic, N. J........| Atlantic City | 243,385 
Polk, lowa.......... Des Moines 429,780 | Bernalillo, N. M.....| Albuquerque | 242,102 


oewonoaeawnr — 


Middlesex, Mass... _| Cambridge ,873, Kent, Mich..........| Grand Rapids | 429,582 | Butler, Ohio | Hamilton 241 ,673 
San Francisco, Cal...| San Francisco | Tulsa, Okla. | Tulsa | 424,070 Schuylkill, Pa Pottsville 241,593 | 
Westchester, N. Y...| Yonkers 717, Contra Costa, Cal....| Richmond | 419,039 | Morris, N. J.........| Morristown 237 ,439 
Milwaukee, Wis.....| Milwaukee | San Mateo, Cal......| San Mateo 417,712 Niagara, N. Y Niagara Falls 236,900 | 
Nassau, N. Y........| Hempstead Fresno, Cal..........| Fresno 414,639 New London, Conn...| New London 236,547 | 

| Township | E 4 Albany 414,234 Washtenaw, Mich....| Ann Arbor 236,499 | 
Alameda, Cal........| Oakland | Monmouth, N. J.....| Asbury Park 413 ,673 ima, Ari Tucson 233,412 | 
District of Columbia.| Washing :on i Berks, Pa......... .| Reading 413,419 Riverside, Cal...... | Riverside | 230,301 | 
King, Wash | Seattle ‘ New Castle, Del.....| Wilmington | 409 ,656 Lancaster, Neb......| Lincoin 229,917 
Harris, Texas Houston 523, Duval, Fla Jacksonville 409 , 562 Sangamon, It! Springfield | 226,298 
Suffolk, Mass Boston } 


Erie, N. Y...........| Buffalo . Middlesex, N. J.....| New Brunswick 406,812 | Winston-Salem 225,998 
Hamilton, N. Y......| Cincinnati : Sedgwick, Kans... ..| Wichita 406 ,227 | Cumberland, Me....| Portland 225,650 
Hennepin, Minn.....| Minneapolis Spokane, Wash......| Spokane | 400,366 Kalamazoo, Mich....;| Kalamazoo 225.377 
Marion, Ind Indianapolis : Mercer, N. J........| Trenton 399,652 | Charleston, S. C.....| Charleston | 224,317 
Dallas, Texas Dallas ; St. Joseph, Ind......| South Bend 399,186 Chatham, Ga........| Savannah 222,720 
Hudson, N. J........ Jersey City 128, Allen, Ind...........| Fort Wayne 393,927 | 4 Raleigh 220,431 
Bridgeport Lancaster, Pa.......| Lancaster 385 ,233 Schenectady, N. Y...| Schenectady | 219,206 
Hartford Lackawanna, Pa.....| Scranton 375,430 | Hillsborough, N. H...| Manchester | 216,002 
Kansas City j | Bakersfield 368 ,994 Orange, N. Y........| Newburgh | 215,632 
Multnomah, Ore.....| Portland | Harrisburg 359,264 | De Kalb, Ga Decatur 214,438 | 


San Diego, Cal......| San Diego . i ; Erie 356 , 267 Monterey, Cal.......| Salinas 213,123 
New Haven, Conn....| New Haven San Bernardino, Cal..| San Bernardino 354.927 Will, W.............] Joliet 211,805 | 
Bergen, N. J........| Hackensack Montgomery, Md....| Rockville 351,357 | Greenville, S.C... ..| Greenville 210,935 
Providence, R. |. Providence Kanawha, W. Va....| Charleston 348 ,639 Scott, lowa Davenport 205 ,046 
Franklin, Ohio... Columbus Peoria, Ill Peoria 345,190 | Muskegon, Mich....; Muskegon 202,571 
Orleans, La | New Orleans | } Pe 344,019 q Poughkeepsie 201 ,999 
Monroe, N. Y Rochester Oneida, N. Y........| Utica 336,613 | Champaign, Ill.......| Champaign 200 , 588 
Jefferson, Ky........| Louisville Prince Georges, Md..| Hyattsville 336,401 | Tulare, Cal..........| Visalia 195 ,294 
Worcester, Mass....| Worcester | San Joaquin, Cal.....| Stockton 334,347 Shawnee, Kans. | Topeka | 192,578 
Union, N. J... ...... | Elizabeth Ingham, Mich... . . .| Lansing | 327,785 Richland, S. C.......| Columbia 182,047 


Dade, Fla...........| Miami | Lake, Ill | Waukegan 327 ,336 Fayette, Pa Uniontown 191,762 | 
Montgomery, Ohio. .| Dayton Du Page, Ill Elmhurst | 324,498 | Linn, lowa Cedar Rapids 190,919 


Norfolk, Mass.......| Quincy Mecklenberg, N. C...| Charlotte | 323,780 Stanislaus, Cal Modesto 190,031 
Lucas, Ohio.........| Toledo | Knoxville | Galveston, Texas....| Galveston 
Denver, Colo. Denver | East St.Louis | Jackson, Mich Jackson 
Summit, Ohio.......| Akron | Mobile | Rensselaer, N. Y....| Troy 

San Antonio Hillsborough, Fla....| Tampa | Calhoun, Mich. Battle Creek 

Lynn Lehigh, Pa | Allentown Clark, Ohio Springfield 

| Birmingham | Caddo, La Shreveport Woodbury, lowa Sioux City 
Atlanta R Northampton, Pa....| Bethlehem Berrien, Mich Benton Harbor 183,142 | 


Chester Jefferson, Texas Beaumont Chatauqua, N. Y.....| Jamestown 181 ,596 
Shelby, Tenn........| Memphis x Orange, Cal Santa Ana McLennan, Texas...| Waco 
Oakland, Mich......| Pontiac Hamilton, Tenn.....| Chattanooga Racine, Wis. Racine 
Gary Nueces, Texas Corpus Christi Blair, Pa Altoona 
Ramsey, Minn.......| St. Paul East Baton Rouge, La.| Baton Rouge Black Hawk, lowa...| Waterloo 
Montgomery, Pa..... | Lower Merion | Pulaski, Ark.........| Little Rock } Berkshire, Mass.....| Pittsfield | 
Paseale, MW. J........ | Paterson Vanderburgh, Ind....| Evansville 285,230 | Bristol 
Tarrant, Texas Fort Worth Dane, Wis..........| Madison | 284,826 Richmond, Ga.......| Augusta 
Hampden, Mass.....| Springfield Guilford, N.C....... | Greensboro | 282,937 Roanoke, Va Roanoke } 
Norfolk, Va. | Norfolk Plymouth, Mass.....| Brockton 276,545 | Anne Arundel, Md...| Annapolis | 


Douglas, Neb. | §52,332 | Aurora 274,207 | Total Above Counties |145,802,297 
Luzerne, Pa.........| Wilkes-Barre 551,420 | | Warren 272,973 | % of U. S. A. Total 
Onondaga, N. Y.....| Syracuse | 529,540 | Winnebago, Ill....... Rockford 272,608 
Oklahoma, Okla.....| Oklahoma City Macomb, Mich Mount Clemens 272,039 sil aoa 
Stark, Ohio Canton | El Paso, Texas | El Paso 269,205 | Honolulu County, with $505,105,000 Income, 
Richmond | Cambria, Pa.........| Johnstown | 267,680 would, if included above, carry a rank of 66. 
.....| Sacramento St. Louis, Minn | Duluth | 260,848 | 
| New Bedford | } Washington, Pa... .. Washington 258 ,274 
Madison, Il Alton 257,013 
| Phoenix Lorain, Ohio Lorain 255,351 | 


| 


178,730 
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SALES MANAGEMENT 


how 


For further information on the 
banker and for complete de- 


tails about the effectiveness of 


do you 


his favorite magazine, write 
on your letterhead to get your 


free copy of any or all of these 


measure 


booklets. 


a man’s 


INFLUENCE? 


BANKING's 1951 SURVEY 


How many times have you been influenced to buy a certain 
brand of TV, automobile or type of insurance coverage—or 
any number of things on the recommendation of a person ase 
whose judgment you respected? Think it over. It happens 
a lot. 

Most certainly you have been influenced. Now let’s go a step 
further and consider the case of a gentleman whose business 
is to advise, to counsel—and, therefore to influence. He’s 
your friend, the banker, a fellow who makes it his business 


to know almost everything about all other businesses. WORTH A SECOND READING 


The banker is a highly respected man in any community— 
he’s civic-minded and he’s proud of his hometown. And to 
help his town to prosper he’s constantly aiding others—the 
merchant, the farmer, the industrialist, the newly married 
couple—by deep consideration of their problems, by wise, 
experienced counsel. 


Multiply your local banker by many thousands throughout wt AR Mo. 


America and then consider the tremendous influence exerted 
by this one group. And then let this important thought dwell 
in your mind—nearly 100,000 of these bankers draw upon 
the information published in their own magazine. These 
bankers look to you, and you, and you, and you, to tell them 
about your products and services so profitably advertised in 
BANKING, Journal of the American Bankers Asociation, 
12 E. 36th Street, New York 16, N. Y. 


MEDIA & MARKET DATA BOOK 
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Per Family Effective Buying Income, 200 Counties 
Estimates, 1951, for the 200 counties leading in population 


NET E.B.I. NET E.B.1. NET E.B.I. | 
PER PER PER 
COUNTY LEADING FAMILY COUNTY LEADING FAMILY COUNTY LEADING FAMILY | Rank 


and and i and in 
STATE } CITY STATE STATE Group 


Estimates Estimates Estimates 


CITY CITY 


San Jose 
Charleston 
Savannah 
Oklahoma, Okla.....| Oklahoma City 
Hamilton, Tenn... ..| Chattanooga 
Wyandotte, Kans....| Kansas City 
Schenectady, N. Y...| Schenectady 
Kent, Mich Grand Rapids 
Orange, N. Y........| Newburgh 
Pulaski, Ark........| Little Rock 


Santa Clara, Cal..... 
Charleston, S. C..... 


Westchester, N. Y.. . 4,941 


Nassau, N. Y........ 


5,761 
5,759 
5,734 
5,730 
5,716 
5,705 
5,699 
5,691 
5,674 
5,663 


Yonkers 
Hempstead 

Township 
4k eee Newark 
Montgomery, Md....| Rockville 
Fairfield, Conn......| Bridgeport 
Du Page, Ill........ Elmhurst 
Arlington, Va........| Alexandria 
Norfolk, Mass. Quincy 

.| Fort Wayne 


Allen, Ind.......... 
Hartford, Conn......| Hartford 


9,402 


Pierce, Wash Tacoma 
Bergen, N. J........| Hackensack 
St. Louis, Mo | St. Louis 
Jackson, Mo....... .| Kansas City 
Vanderburgh, Ind.. | Evansville 
Genesee, Mich......| Flint 
Lancaster, Pa | Lancaster 
Delaware, Pa........| Chester 
Dallas, Texas 
Suffolk, N. Y....... 


Patchogue 


Johnstown 
Fresno 


Cambria, Pa 
Fresno, Cal 
Shelby, Tenn. Memphis 
Norfolk, Va | Norfolk 
5,612 Muscogee, Ga.......| Columbus 
5,607 Plymouth, Mass.....| Brockton 
5,600 Lynn 
5,596 Richmond, Ga.......| Augusta 
5,591 Mobile, Ala Mobile 
5,581 Rensselaer, N. Y.....| Troy 


eee 
Philadelphia, Pa... . 
Wayne, Mich........ 
District of Columbia 
San Francisco, Cal. 
Douglas, Neb. 
Marion, Ind........ 
Washtenaw, Mich... 
Cuyahoga, Ohio ... 
Cook, Ill 


Elizabeth 
Philadelphia 
Detroit 
Washington 

| San Francisco 


Winnebago, Ill......| Rockford 
Bernalillo, N. M.....| Albuquerque 
Salt Lake, Utah | Salt Lake City 
Oakland, Mich......| Pontiac 
eee 

Butler, Ohio Hamilton 
Hampden, Mass.....| Springfield 
Dutchess, N. Y. Poughkeepsie 
Travis, Texas. . Austin 
Sacramento, Cal......| Sacramento 


5,644 
5,643 
5,633 
5,627 


Indianapolis 
Ann Arbor 
Cleveland 
Chicago 


Roanoke, Va Roanoke 
Stanislaus, Cal Modesto 
Jefferson, Ala.......| Birmingham 
McLennan, Texas...) Waco 

Dade, Fla. Miami 
Maricopa, Ariz Phoenix 
Berkshire, Mass... ..| Pittsfield 
Duval, Fla Jacksonville 
Madison, lll.........| Alton 
Broome, N. Y Binghamton 


Lake, Ill. 
Mercer, N. J........| Trenton 
Montgomery, Ohio | Dayton 
New Castle, Del.....| Wilmington 
Peoria, Ill...........| Peoria Albany, N. Y. Albany 

St. Joseph, Ind South Bend Spokane, Wash......| Spokane 
Milwaukee, Wis,....| Milwaukee i Erie 
Montgomery, Pa.....| Lower Merion Muskegon, Mich... .| Muskegon 
Aligeheny, Pa | Pittsburgh Forsyth, N. C Winston-Salem | 
Wake, N.C.........| Raleigh Lehigh, Pa. Allentown 


Waukegan New London, Conn...) New London 
Los Angeles, Cal.....| Los Angeles 
Denver, Colo........| Denver 


Providence, R. |.....| Providence 


5,579 
5,560 
5,550 
5,539 
5,523 
5,522 
5,498 
5,490 
5,485 
5,462 


Hinds, Miss. 
Hillsborough, N. H.. 
Cumberland, Me....| Portland 
Contra Costa, Cal....| Richmond 
Greenville, $. C.....| Greenville 
Blair, Pa. Altoona 
Bristol, Mass New Bedford 
Schuylkill, Pa Pottsville 
Washington, Pa.....| Washington 
Tulare, Cal. Visalia 


Jackson 
Manchester 


Middlesex, Mass. ...| Cambridge 
Lucas, Ohio Toledo 
Ingham, Mich.......| Lansing 
Mahoning, Ohio.....| Youngstown 
King, Wash......... | Seattle 
Multnomah, Ore. Portland 
Alameda, Cal. Oakland 
Kane, Ill............| Aurora 
Nueces, Texas. Corpus Christi 
Lake, Ind. | Gary 


8 ae 
Saginaw, Mich Saginaw 
Bexar, Texas San Antonio 
Sedgwick, Kans.....| Wichita 
Guilford, N. C Greensboro 
San Joaquin, Cal Stockton 
San Diego, Cal......| San Diego 
Springfield 
Buffalo 
Baltimore 


Reading 5,454 
5,440 
5,439 
5,424 
5,400 
5,384 
5,370 
5,350 
5,350 
5,342 


Eugene 
Chatauqua, N. Y.....| Jamestown 
Niagara, N. Y. Niagara Falls 
Burlington, N. J..... Burlington 
Orange, Fla. Orlando 
Montgomery, Ala....| Montgomery 
Yakima, Wash, Yakima 
Bucks, Pa. Bristol 
Fairfax, Va. Falls Church 
Cameron, Texas Harlingen 


Hennepin, Minn... ..| Minneapol!s 
East Baton Rouge, La.| Baton Rouge 
Monmouth, N. J.....| Asbury Park 
Franklin, Ohio Columbus 
Summit, Ohio Akron 
Dauphin, Pa. Harrisburg 
New Haven, Conn...| New Haven 
Prince Georges, Md.| Hyattsville 
Passaic, N. J........ Paterson 
Rock Island, Ill Rock Island 


Will, U1 

Middlesex, N. J..... 
Fulton, Ga 

Orleans, La 
Monterey, Cal 
Tarrant, Texas 
Onondaga, N. Y..... 
EI Paso, Texas 
Oneida, N. Y 

Kern, Cal 


Joliet 

New Brunswick 
Atlanta 

New Orleans 
Salinas 

Fort Worth 
Syracuse 

El Paso 

Utica 
Bakersfield 


5,335 
5,325 
5,289 
5,255 
5,249 
5,229 
5,227 
5,227 


St. Louis, Minn 
Hillsborough, Fla... . 


Duluth 
Tampa 


Suffolk, Mass. 
New York, N. Y. 


Boston DeKalb, Ga. Decatur 


Kanawha, W. Va....| Charleston 


(5 Counties) 
Hamilton, Ohio 
Stark, Ohio 
Henrico, Va 
Harris, Texas 
Caddo, La 
Ramsey, Minn 
Polk, lowa 


Atlantic, N. J....... 


Trumbull, Ohio 


Hudson, N. J....... 


Mecklenberg, N. C.. 


Lorain, Ohio 


Northampton, Pa... 


Jefferson, Ky 


New York City 
Cincinnati 
Canton 
Richmond 
Houston 


| Shreveport 


St. Paul 
Des Moines 
Atlantic City 


Warren 
Jersey City 
West Chester 
Rochester 
Madison 
Kalamazoo 
Charlotte 
Lorain 
Bethlehem 


Louisville 


Lackawanna, Pa..... 
San Mateo, Cal 
Tulsa, Okla. 
Worcester, Mass.... . 


Knox, Tenn. 
Camden, N. J....... 


Jefferson, Texas 
Buncombe, N. C..... 
Calhoun, Mich 


Davidson, Tenn... .. 
Westmoreland, Pa... 


Scranton 

San Mateo 
Tulsa 
Worcester 
East St. Louis 
Tucson 
Knoxville 
Camden 


Beaumont 
Asheville 

Battle Creek 
Columbia 
Wilkes-Barre 
Morristown 
Mount Clemens 
Beaver Falls 
Nashville 
Greensburg 


Pinellas, Fla 
Hidalgo, Texas 
Spartanburg, S. C.... 
Orange, Cal 
Riverside, Cal. 

San Bernardino, Cal. 
Fayette, Pa. 

Polk, Fla. 


St. Petersburg 
McAllen 
Spartanburg 
Santa Ana 
Riverside 

San Bernardino 
Uniontown 
Lakeland 


U. S. Per Family Income 


Honolulu County, with Per Family Income of 


$5,853, would, 
rank of 64. 


if included above, 


carry 4a 
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SALES MANAGEMENT 


the 


on the hog 


YY My! I) 


More than a third—37%—of all non-durable 
goods and services is bought by families in the 
Fabulous Fifth! In its recent Survey of Consumer 
Finances, the Federal Reserve Board has arranged 
America’s families by fifths according to income. The 
findings show that the top (or “Fabulous”) fifth not 
oly buys a third of all non-durable goods, but also 
(1) gets nearly half the nation’s total consumer income, 


(2) buys 42% of all durable goods, (3) holds 51% of 


oD 


a 


be, 


NNT 


| lpi, 


‘abulous Fitth 
eats high 


Ay, 


VOB WA 


the nation’s liquid assets. Obviously, no advertiser can 


successfully sell his product without reaching this 
Fabulous Fifth! 


More than 80% of House Beautiful’s circulation 
is concentrated in the Fabulous Fifth! To hear 
more about this Fabulous Fifth and how it can boost 
your sales curve, just phone us at PLaza 5-2800 or 
write to 572 Madison Avenue, New York 22, New York. 


House Beautiful sells both sides of the counter 
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Per Capita Effective Buying Income, 200 Counties 


Estimates, 1951, for the 200 counties leading in population 


NETEBI) | 
PER 
CAPITA 


| NET E.B.I. | 
PER 
COUNTY LEADING CAPITA COUNTY 


and and 
STATE CITY STATE 


Estimates 


NET E.B.1. 
PER 
CAPITA COUNTY 


and 
STATE 


Estimates 


LEADING LEADING 


| 
| 
| 
| 


CITY CITY 


Westchester, N. Y... 
San Francisco, Cal... 
Nassau, N. Y. 


Yonkers 
San Francisco 
Hempstead 
Township 
Newark 
Portland 
Alexandria 
Bridgeport 
Fort Wayne 
Rockville 
Seattle 


2,686 Ann Arbor 
Sacramento 
Richmond 
Louisville 
Boston 

Lorain 
Warren 
Corpus Christi 
Tacoma 

York 


Washtenaw, Mich.... 
Sacramento, Cal... .. 


Fresno, Cal 
Luzerne, Pa. 


Fresno 
Wilkes-Barre 
Knoxville 
Lynn 
Newburgh 
Nashville 
Chattanooga 
Asheville 
Modesto 
Morristown 


Jefferson, Ky 
Suffolk, Mass. 


Ge GL... ccess 
Multnomah, Ore..... 
Arlington, Va. 
Fairfield, Conn... ... 
Allen, Ind 
Montgomery, Md... . 
King, Wash. 


Davidson, Tenn.... . 
Hamilton, Tenn... . . 
Buncombe, N. C..... 
Stanislaus, Cal. 

Morris, N. J... ..... 


- 


RG82839833 


Pierce, Wash........ 
a coke cuwews 


ee eee ee ee ee) 


co@~oaonoaus w 


Alameda, Cal........| Oakland 
Indianapolis 
Elmhurst 
Chicago 
Omaha 
Hartford 
Peoria 
Elizabeth 
Philadelphia 


Quincy 


Flint 

Tulsa 
Bethlehem 
Salt Lake City 
Madison 
Providence 
New London 
Fort Worth 
Lancaster 
Springfield 


Rensselaer, N. Y..... 
Beaver, Pa. 

Westmoreland, Pa... 
Madison, Ill......... 
McLennan, Texas... 
Shelby, Tenn........ 
Hillsborough, N. H.. 


w 
Nx 
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Genessee, Mich... .. 
Tulsa, Okla. 
Northampton, Pa... . 
Salt Lake, Utah 


we 


Troy 

Beaver Falls 
Greensburg 
Alton 

Waco 

Memphis 
Manchester 
Phoenix 

Mount Clemens 
Norfolk 


ew 
S 
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Douglas, Neb....... 
Hartford, Conn. 


- 


Providence, R. 1... .. 
New London, Conn... 


oon 
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Philadelphia, Pa..... 
Norfolk, Mass, 
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Hampden, Mass... . . 


Cleveland 
Washington 
Toledo 
Dayton 
Kansas City 
Detroit 
South Bend 
Cincinnati 
Minneapolis 
Des Moines 


Cuyahoga, Ohio 
District of Columbia. 
Lucas, Ohio 
Montgomery, Ohio... 


Muskegon, Mich.... . Berkshire, Mass... .. 
Charleston, S.C..... 


Chatauqua, N. Y..... 


Muskegon 
Reading 
Chester 
Hyattsville 
San Mateo 


Pittsfield 
Charleston 
Jamestown 
Jacksonville 
Orlando 
Portland 
Eugene 
Binghamton 
Roanoke 
Santa Ana 


3888222 888 
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Delaware, Pa........ 
Prince Georges, Md. 
San Mateo, Cal...... 
Butler, Ohio Hamilton 
Mecklenberg, N. C...| Charlotte 
Erie, Pa. Erie 
Bernalillo, N. M.....| Albuquerque 
San Joaquin, Cal.....| Stockton 


- 


— te et ett 


Wayne, Mich. 

St. Joseph, Ind 
Hamilton, Ohio 
Hennepin, Minn... .. 
Polk, lowa 


Cumberland, Maine . 
CONE GIR. ccc ceces 
Broome, N. Y 
Roanoke, Va. 
Orange, Cal. 


-~_— | «<A 
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Los Angeles, Cal... .. 
Milwaukee, Wis... . . 


Los Angeles 
Milwaukee 


Oakland, Mich. 
Oklahoma, Okla... .. 


Jefferson, Ala. 
Mobile, Ala. 


Pontiac Birmingham 


Mobile 


New York, N. Y. 
(5 Counties) 


Passaic, N. J...... 
New Castle, Del..... 


Ingham, Mich 
Rock Island, Ill 


Atlantic, N. J...... 


Harris, Texas 
Allegheny, Pa 


Ramsey, Minn 
Denver, Colo. 


Monmouth, N. J... 
New Haven, Conn.. . 


Dallas, Texas 
Monroe, N. Y. 


Vanderburgh, Ind... . 


Spokane, Wash. 


Sedgwick, Kans.. . 


Middiesex, Mass... . 


St. Louis, Me. 


Montgomery, Pa..... 
Bergen, N. J...... 
Kalamazoo, Mich... . 


New York City 
Paterson 
Wilmington 
Lansing 

Rock Island 
Atlantic City 
Houston 
Pittsburgh 


Akron 
Aurora 
Harrisburg 
Columbus 
St. Paul 
Denver 


..| Asbury Park 


New Haven 
Dallas 
Rochester 


Gary 
Evansville 
Spokane 


..| Wichita 


Waukegan 
Rockford 
Youngstown 
Canton 
Jersey City 
Shreveport 


Cambridge 
St. Louis 
Lower Merion 


..| Hackensack 


Kalamazoo 
San Diego 
Albany 

Springfield 


East Baton Rouge, La.| Baton Rouge 


Mercer, N. J...... 


..! Trenton 
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Monterey, Cal 
Travis, Texas 
Fulton, Ga. 


De Kalb, Ga. 


Middlesex, N. J.... 
Schenectady, N. Y... 
Oneida, N. Y....... 


Calhoun, Mich 


Wyandotte, Kans... . 
Lackawanna, Pa..... 
Camden, N. J...... 
Santa Clara, Cal..... 


Dade, Fla. 


Worcester, Mass... . 


Dutchess, N. Y..... 


Pulaski, Ark 
Guilford, N. C. 


Kanawha, W. Va..... 


Chatham, Ga. 


Plymouth, Mass... . . 


Oklahoma City 
Allentown 
Raleigh 

New Orleans 
Saginaw 
Buffalo 
Baltimore 
West Chester 
Beaumont 


Winston-Salem 
East St. Louis 
Joliet 

Syracuse 
Patchogue 
Bakersfield 
Salinas © 
Austin 

Atlanta 
Tucson 


Decatur 

New Brunswick 
Schenectady 
Utica 

Battle Creek 
Kansas City 
Scranton 
Camden 

San Jose 
Miami 


Worcester 
San Antonio 
St. Petersburg 
Grand Rapids 
Poughkeepsie 
Little Rock 
Greensboro 
Charleston 
Savannah 
Brockton 
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Richland, S. C. 
El Paso, Texas 
Blair, Pa. 
Bristol, Mass. 
Cambria, Pa. 


Contra Costa, Cal... . 


Riverside, Cal. 
Muscogee, Ga. 


St. Louis, Minn 
Yakima, Wash 
Tulare, Cal 
Richmond, Ga. 


Washington, Pa..... 
Greenville, S.C... .. 
Hillsborough, Fla... . 
Hinds, Miss......... 


Schuylkill, Pa. 
Niagara, N. Y...... 


Bucks, Pa. 


Montgomery, Ala... . 


Columbia 

E! Paso 
Altoona 

New Bedford 
Johnstown 
Richmond 
Riverside 
Columbus 


Duluth 
Yakima 
Visalia 
Augusta 
Washington 
Greenville 
Tampa 
Jackson 
Pottsville 

-| Niagara Falls 


Bristol 
Montgomery 


San Bernardino, Cal.| San Bernardino 


Spartanburg, S. C... 


Burlington, N. J... . 
Fairfax, Va......... 
Cameron, Texas 


Lakeland 
.| Spartanburg 
-| Burlington 
.| Falls Church 
Harlingen 
Uniontown 
MeAlien 


U. S. Per Capita Income 
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Honolulu County, with Per Capita Income of 


$1,597, wou 
rank of 91. 


Id, if 


included above, 


carry a 
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This represents the coverage 
pattern in Northern California of 
KNBC’s 50,000 watt non-directional 
transmitter. 


transmitters. 


Northern California. 


Put them all together—and you get 
a complete picture of radio and TV 
coverage in the great Northern 

California market, like this: — 


7. covering a sixty mile radius with only 
about one-third of the families in the narrow TV 


circle owning sets. 


_ Radio, dominated by three stations: —two with 
50,000 watt directional coverage taking in a limited 
elliptical area — 

—and the other, KNBC, with 50,000 watts, non- 
directional, giving a wide circle of coverage that includes 
not only the San Francisco-Oakland Metropolitan Mar- 
ket, but a// the thriving PLUS-Markets of Northern 
California. 


Yes, in Northern California, more people are reached 
by—and listen more often to—KNBC than any other 
radio station. More people tune in to KNBC radio than 
to any television station in the area. 

MAY 10, 1952 


Vy? 4 Y ..in Northern California 


KNBC reaches more people... more often... 


than any other radio | Station 


«C.) 


This represents the coverage pattern of the 
other dominant 50,000 watt stations in 
Northern California—both directional 


This, for interesting comparison, 
represents television coverage in 


or TV 


«° 


Wide circle coverage plus program 


popularity make... 


KNBC 


in San Francisco, Northern California’s 
No. 1 Advertising Medium... 

50,000 watts, Non-Directional...680 KC 
Represented by NBC spot sales 


123 


Total Retail Sales, 200 Leading Counties 


Estimates, 1951, for the 200 counties leading in this category 


SALES | | SALES SALES | 
COUNTY LEADING Rank COUNTY | LEADING Rank COUNTY LEADING Rank 
and in and in and | in 
STATE CITY Est. (in | Group STATE } CITY Est. (in | Group STATE CITY Est. (in | Group 

thousands) | thousands) thousands) | 


New York, N. Y. Santa Clara, Cal.....| San Jose 332,860 Cumberland, Me... .| Portland 168 ,792 
New York City (9,356,729 Duval, Fla | Jacksonville | Hillsberough, N. H...| Manchester 
Chicago Fresno, Cal.........| Fresno Greenville, S. C.....| Greenviile 

Los Angeles, Cai.....| Los Angeles Delaware, Pa........| Chester Stanislaus, Cal Modesto 
Wayne, Mich........| Detroit Salt Lake, Utah Salt Lake City Palm Beach, Fla.....| West Palm Beach 
Philadelphia, Pa.....| Philadelphia Genesee, Mich Flint East Baton Rouge, La.| Baton Rouge 
Allegheny, Pa Pittsburgh Stark, Ohio | Canton Fayette, Pa Uniontown 
Cuyahoga, Ohio Cleveland Suffolk, N. Y. | Patchogue Saginaw, Mich Saginaw 

District of Columbia.| Washington Teten, Glia... .......5 | Tulsa | Chatauqua, N. Y.....| Jamestown 

St. Louis, Mo St. Louis Camden, N. J.......| Camden 295 ,050 Beaver, Pa Beaver Falls 162,001 
Baltimore, Md Baltimore 


o@mwonoahkwn — 


Suffolk, Mass | Boston 1,328,932 Mahoning, Ohio.....| Youngstown 286 ,380 Madison, Ill Alton 161 ,843 
San Francisco, Cal...| San Francisco 1,169,856 Mercer, N. J....... Trenton 285,722 Morris, N. J Morristown 161,378 
Essex, N.J.........| Newark 1,140,794 Westmoreland, Pa...| Greensburg 283.797 Sangamon, II! Springfield 161 ,035 
i ees Buffalo 1,066 ,670 Polk, lowa Des Moines 280,476 | Schuylkill, Pa....... Pottsville 160 ,842 
Milwaukee, Wisc....| Milwaukee 1,054 ,248 Monmouth, N. J.....| Asbury Park 277 ,786 Bernalillo, N. Mex...| Albuquerque 159,848 
Harris, Texas Houston 998 ,324 Reading 274,155 Washtenaw, Mich...| Ann Arbor 159,234 
Alameda, Cal........| Oakland | 928,404 Middlesex, N. J.....| New Brunswick | 273,126 i i Tucson 156 ,716 
Middlesex, Mass....| Cambridge 878,122 Hillsborough, Fla....| Tampa 268 ,944 b Poughkeepsie 155 ,628 
Jackson, Mo...... Kansas City 870,240 New Castle, Del | Wilmington 268 ,510 Roanoke 154,760 
King, Wash...... Seattle 849 ,437 San Bernardino, Cal..| San Bernardino 267 ,756 Mount Clemens | 154,193 


Dallas, Texas.......| Dallas £48,510 
Hamilton, Onio.....| Cincinnati | 844,030 | Sedgwick, Kans.....| Wichita 267 ,330 Berkshire, Mass.....| Pittsfield | 153,365 
Hennepin, Minn.....| Minneapolis 834 ,538 St. Joseph, Ind......| South Bend 262 ,640 Lubbock, Texas | Lubbock | 150,465 
Nassau, N. Y...... Hempstead Kern, Cal. Bakersfield 262 ,456 New London, Conn...| New London | 150,076 

Township 794,860 | | eee 257 ,520 Kalamazoo, Mich... .| Kalamazoo | 148,894 
Westchester, N. Y...| Yonkers | 754,926 Oneida, N. Y........| Utica 254,951 Potter, Texas Amarillo 148 ,064 
Multnomah, Ore.....| Portland 715,008 Mecklenberg, N.C...| Charlotte 251.859 | Muskegon, Mich Muskegon | 147,858 
Marion, Ind......... Indianapolis | 714,386 | Spokane, Wash Spokane | 243,853 Rock Island, Ill Rock Island 147,400 
8 | Miami 698 ,460 Jefferson, Texas.....| Beaumont | 240,136 | Calhoun, Mich Battle Creek 147,146 
Fulton, Ga Atlanta 694,644 | Pierce, Wash........ Tacoma 239,944 Butler, Ohio | Hamilton | 147,113 
Hartford, Conn Hartford 681,968 | Lancaster, Pa.......| Lancaster 238,960 | Tulare, Cal.......... | Visalia 146 ,766 


Fairfield, Conn......| Bridgeport | 642,631 Dauphin, Pa.........| Harrisburg 235,266 
New Haven, Conn...| New Haven 625 ,632 Ingham, Mich....... Lansing | 233,571 Chester, Pa......... West Chester 
Providence, R. 1.....| Providence | 622,880 Lackawanna, Pa... Scranton | 231,504 Richland, S. C Columbia 
Denver, Colo. Denver 620,268 | Orange, Cal.........| Santa Ana 229,959 | Monterey, Cal Salinas 
Worcester, Mass....| Worcester | 612,540 | San Joaquin, Cal.....| Stockton 223 ,450 Lorain, Ohio | Lorain 
San Diego, Cal | San Diego 605,358 | Lehigh, Pa Allentown 222,912 Rensselaer, N. Y | Troy 
Hudson, N. J........ | Jersey City 595,816 | Allen, Ind Fort Wayne 222,777 Wake, N. C | Raleigh 
Orleans, La.........| New Orleans 590,310 | Knox, Tenn......... | Knoxville | 222,578 | Lane, Ore...........| Eugene 
Shelby, Tenn........| Memphis | 569,750 Hamilton, Tenn... ..| Chattanooga | 217,005 Sonoma, Cal........| Santa Rosa 
Essex, Mass........| Lynn | 557,436 Niagara, N. Y.......| Niagara Falls 216 ,228 McLennan, Texas... Waco | 
| | Chatham, Ga | Savannah 139,440 
Monroe, N. Y Rochester B Kanawha, W. Va.....| Charleston | 215,926 | 
Franklin, Ohio Columbus Contra Costa, Cal....| Richmond | 213,766 | Berrien, Mich Benton Harbor 138,951 
Jefferson, Ky........ | Louisville Guilford, N.C....... Greensboro 212,986 | Lancaster, Neb Lincoln 137,340 
Tarrant, Texas | Fort Worth St. Louis, Minn......| Duluth | 211,932 Yakima, Wash Yakima 135,765 
Jefferson, Ala.......| Birmingham | Plymouth, Mass.....| Brockton | 208 ,646 Woodbury, lowa....| Sioux City 135,756 
Bexar, Texas San Antonio ‘ | Broome, N. Y.......| Binghamton 208 ,488 Trumbull, Ohio Warren 135,072 
Lucas, Ohio.........| Toledo Pinellas, Fla.........| St. Petersburg 207,360 | Charleston, S. C.....| Charleston 135,000 
Bergen, N. J........| Hackensack , Northampton, Pa....| Bethlehem 206 ,712 Hinds, Miss. Jackson 134,460 
Summit, Ohio Akron El Paso, Texas......| El Paso 206,496 | Blair, Pa Altoona 133 ,416 
Montgomery, Ohio. .| Dayton 459,762 Caddo, La...........| Shreveport 205,901 | Wyandotte, Kans....| Kansas City 133,089 
Linn, lowa Cedar Rapids 132,544 
Union, N. J......... | Elizabeth 459 ,030 Pulaski, Ark.........| Little Rock 
Ramsey, Minn.......| St. Paul 446 ,985 Se Peoria | Orange, Fla Orlando 132,184 
Passaic, N. J....... | Paterson 445 ,312 Atlantic. N. J........ Atlantic City | Will, I Joliet 132,048 
Oakland, Mich | Pontiac 421,792 San Mateo, Cal | San Mateo i Racine 131,868 
Lake, Ind | Gary 420 ,849 MY Bic aks s cceees | York Montgomery, Ala....| Montgomery 129,492 
Hampden, Mass.....| Springfield | 402,803 Kane, lll............| Aurora Jackson, Mich Jackson 128,150 
Maricopa, Ariz Phoenix 401,357 | Winnebago, Ill....... Rockford Spartanburg, S$. C....| Spartanburg 127,764 
Onondaga, N. Y.....| Syracuse 397,935 | Mobile, Ala | Mobile Galveston, Texas....| Galveston 127,500 
Oklahoma, Okla.....| Oklahoma City 380,116 Orange, N. Y........| Newburgh Davenport 126 ,876 
Douglas, Neb 371,205 | Nueces, Texas | Corpus Christi Santa Barbara, Cal...| Santa Barbara 126 , 256 
Du Page, lil Elmhurst 125,180 


Norfolk 370.552 Washington, Pa Washington 2 
Quincy 358 .460 Dane, Wisc Madison Total Above Counties 95,262,067 
Grand Rapids 356 ,757 St. Clair, Hl.........| East St.Louis | 

Montgomery, Pa.....| Lower Merion | : Riverside, Cal Riverside % U.S. A. Total 
Henrico, Va Richmond Cambria, Pa.........| Johnstown 
Wilkes-Barre : Schenectady, N. Y...| Schenectady 
Albany , Waukegan Honolulu County, with total Retail Sales of 
Sacramento, Cal.....| Sacramento Vanderburgh, Ind....| Evansville $331,800,000, would, if included above, carry 
Davidson, Tenn Nashville ’ Arlington, Va Alexandria 172,494 a rank of 72. 

Bristol, Mass........| New Bedford ' Travis, Texas 169 ,832 . 
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9th U.S. County 


Nation’s TOP 
Supers 


10, 


Food Store Sales, 200 Leading Counties 


Estimates, 1951, for 


the 200 counties 


COUNTY 


..| Los Angeles 


FOOD 
STORE 
SALES 


BY i 
Est. ‘in 
thousands 


LEADING 


CITY 


New York City 2,561,426 
1,190,224 
Chicago 1,169,424 
Detroit 


Philadelphia 


| Pittsburgh 


Hamilton, Ohio... ..| 
Hudson, N. J........| Jersey City 
| Seattle 

| Bridgeport 
Worcester, Mass... .| 


King, Wash....... 
Fairfield, Conn. . 


New Haven, Cenn.. . 


Providence, R. 1... .. 


| Cleveland 


Baltimore 


Milwaukee 
Yonkers 
Houston 
Oakland 


Cincinnati 


Worcester 
Lynn 
Minneapolis 
Hartford 
New Haven 
Providence 


| Hackensack 
| Dallas 


Portiand 
Indianapolis 
Kansas City 


| San Diego 


Miami 
Elizabeth 
Rochester 


Louisville 


New Orleans 
Birmingham 


| Akron 
| Toledo 
| Atlanta 


Columbus 


| Denver 


Pontiac 
San Antonio 
Quincy 


111,618 
110,922 
106 ,782 


Paterson 
Dayton 
Memphis 


Rank 
in 
Group 


o@e @Onoweuwn -— 


SSSUsRee@ss 
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COUNTY 
and 
STATE 


SALES 
[— 
Est. (in 
thousands) 


LEADING 


CITY 


8 ere 
Santa Clara, Cal... . 


Monmouth, N. J.....| 


Genesee, Mich... .. 
Stark, Ohio........ 
Contra Costa, Cal... 
Fresno, Cal........ 


Mahoning, Ohio...... 


Henrico, Va....... 


Albany, N. Y.... 
Davidson, Tenn... . . 


Oklahoma, Okla... .| 


San Bernardino, Cal. 
Mercer, N. J....... 
Salt Lake, Utah.. 
Oneida, N. Y...... 
Lackawanna, Pa... 


San Mateo, Cal... 
8 ee 
Hillsborough, Fla. 
Northampton, Pa... 


St. Joseph, Ind... ... 


St. Louis, Minn, 
Orange, Cal........ 
Jefferson, Texas... 
Washington, Pa. 
Niagara, N. Y 
Arlington, Va........ 
Kanawha, W. Va... . 
Polk, lowa........ 
Hillsborough, N. H.. . 
Broome, N. Y. 


Sedgwick, Kans. 
Morris, N. J....... 
Dauphin, Pa......... 
San Joaquin, Cal..... 
Orange, N. Y........ 
Atlantic, N. J........ 
Dutchess, N. Y..... 


Beaver, Pa.......... 


Cambria, Pa......... 


Lancaster, Pa.......| 


Jacksonville 
San Jose 
Asbury Park 
Flint 

Canton 
Richmond 


| Fresno 


Youngstown 


San Mateo 
Reading 


| Tampa 
| Bethlehem 


Brockton 
Tulsa 
Wilmington 
Tacoma 
Lansing 
South Bend 


| Duluth 
ol Santa Ana 
| Beaumont 


Washington 


| Niagara Falls 


Alexandria 
Charleston 
Des Moines 
Manchester 
Binghamton 


Wichita 
Morristown 
Harrisburg 
Stockton 
Newburgh 
Atlantic City 
Poughkeepsie 
Beaver Falls 
Johnstown 
Lancaster 


| Chattanooga 
| Mobile 


York 
Spokane 


_.| Portland 


| East St. Louis 


...| Charlotte 


Pottsville 


| Knoxville 


Allentown 
Fort Wayne 


COUNTY 
and 
STATE 


New London, Conn.. . | 
Muskegon, Mich... .| 
Fayette, Pa........../ 
Chatauqua, N. Y.....| 
Geen Gs........... 
Saginaw, Mich 
Nueces, Texas 
Pic ceccnceseal 
Guilford, N.C....... 
Berkshire, Mass. 


Washtenaw, Mich... . | 


LEADING 


CITY 


New London 
Muskegon 
Uniontown 
Jamestown 
Shreveport 
Saginaw 


| Corpus Christi 
| Altoona 


Greensboro 
Pittsfield 


Ann Arbor 
Lorain 
Hamilton 


| Troy 
| Visalia 


Trumbull, Ohio... . 
Vanderburgh, Ind... . 
Berrien, Mich..... ; 


Little Rock 
Elmhurst 
Warren 
Evansville 
Benton Harbor 


Battle Creek 


West Chester 
Tucson 


| St. Petersburg 


Dane, Wisc......... 
ee 
Rock Island, Il 
Greenville, S.C... .. 
Roanoke, Va........ 
Charleston, S.C... .| 


Travis, Texas 
Wyandotte, Kans... 
Palm Beach, Fla... . 


Madison 
Joliet 


| Rock Island 


Greenville 
Roanoke 
Charleston 


| Kansas City 


|West Palm Beach | 


Kalamazoo, Mich....| Kalamazoo 


Chatham, Ga 
Monterey, Cal....... 
Bernalillo, N. Mex... | 
Lane, Ore.........-.] 
Gees, Oa........... 
Racine, Wisc...... 


Prince Georges, Md. 
East Baton Rouge, La. 
Ulster, N. Y........ 
Stanislaus, Cal... ... 
er 


Savannah 
Salinas 
Aibuquerque 
Eugene 
Bristol 
Racine 


Springfield 
Hyattsville 
Baton Rouge 
Kingston 
Modesto 
Lakeland 


| Yakima 


Jackson, Mich....... 
McLennan, Texas... 


Jackson 
Waco 
Ventura 


Burlington 
Vallejo 


| Rockville 


Torrington 
Streator 
Orlando 
Spartanburg 
Sharon 


....| Galveston 


Northumberland, Pa. 


Total Above Counties 


% of U. S. A. Total. 


Sunbury 


| thousands 


43 ,407 
43,200 
42,596 
42,550 
42,522 
41,760 
41,412 
41,382 
41,154 


Honolulu County, with Food Store Sal 


eae would, if included 


a rank of 


y N 
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Mark them well... 
they are buying power! 


Ou 


THE VITAL YEARS 


‘Sell these 
Young Adults in 


‘A Redboo 


In any survey of buying power, there is no overlooking the Young 
Adult Market. They are eager-to buyers—hungry buyers—between 
the ages of 18 to 35. This is the age group in which three- -quarters 
of all people are married each year. It’s the age of wooing and 
wedding . .. of starting households and building families . . . the 
years of necessity for furniture, foods, refrigerators, sodleatien, 
clothes, appliances and baby carriages. Most of these are original, 
first-time needs for this brand-new market. 

And there’s no overlooking the fact that this market is reached 
each and every neath ilk solid impact—by REDBOOK Maga- 
zine. REDBOOK is edited from cover to cover just for Young 
Adults. Every story, article and feature is geared for their tastes, 
needs and desires. 

Has this paid off? Here’s the best evidence of Young Adult re- 
sponse to REDBOOK: 


Despite a 40% increase in newsstand price last August 
(from 25¢ to 35¢) REDBOOK’s circulation guarantee of 
1,950,000 has been exceeded in the last 6 months of 1951. 
And the trend is up! 
Advertising revenue, too, was up—13% for the year. And, still 
quoting percentages. it is important to note that REDBOOK readers 
have an income 45% 70 higher than the national average. 


You can reach this dynamic, brand-new market . . . you can 
sell these vital Young Adults right now in REDBOOK. It’s their 


3 magazine. 


Adults 


THE VITAL MARKET 
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Automotive Store Sales, 200 Leading Counties ( 


Estimates, 1951, for the 200 counties leading in this category 


| AUTO- | AUTO- 
MOTIVE MOTIVE 
COUNTY | LEADING SALES | Rank COUNTY | LEADING COUNTY LEADING SALES 


and in and i and CC 
STATE CITY Group STATE | CITY STATE CITY 


Est. (in | Est. (in Est. (in s 
| | 
| 


thousands) | thousands) thousands) 


Los Angeles, Cal.....| Los Angeles 926,100 Sacramento, Cal.....| Sacramento Orange, N. Y........ Newburgh 32,559 —— 
ee Chicago 766 ,080 Delaware, Pa........| Chester East Baton Rouge, La.| Baton Rouge 32,307 Cook, I! 
Wayne, Mich........ Detroit | 758,601 | Kent, Mich......... | Grand Rapids Winnebago, Ill....... | Rockford 32,256 | New Yo 
New York,N.Y. | Camden, N. J....... | Camden McLennan, Texas. ..| Waco 32,016 | (5 Coi 
(5 Counties)...... New York City | 735,238 Santa Clara, Cal.....| San Jose } Plymouth, Mass.....| Brockton 31,735 | Los Ang 
Cuyahoga, Ohio..... Cleveland | 284,620 Westmoreland, Pa...| Greensburg Northampton, Pa... .| Bethlehem 31,525 | Philadel 
Allegheny, Pa....... | Pittsburgh | 270,845 Ingham, Mich....... | Lansing Wichita, Texas......| Wichita Falls 31,445 | Wayne, 
Philadelphia, Pa.....| Philadelphia 256 ,870 Caddo, La........... Shreveport Pinellas, Fla......... St. Petersburg 31,088 Alleghe: 
St. Louis, Mo....... St. Louis 226 ,952 Henrico, Va......... | Richmond Rock Island, Ill...... Rock Island 30,912 Suffolk, 
District of Columbia.| Washington 212,343 Salt Lake, Utah..... Salt Lake City | 53,022 Vanderburgh, Ind....| Evansville 30,888 | Cuyahoy 
Harris, Texas....... | Houston 196,084 | Baltimo 
| Jackson 
aiawder sa aal | 193,719 Albany, N. Y........| Albany 52,287 Wake, N.C.........} Raleigh 30,644 
Milwaukee, Wis.....| Milwaukee Stark, Ohio......... Canton 51,965 Schuylkill, Pa....... Pottsville 30,226 | District 
Baltimore, Md....... | Baltimore Mahoning, Ohio..... Youngstown | §1,418 Monterey, Cal.......| Salinas 30,043 St. Loui 
San Francisco, Cal...| San Francisee Spokane, Wash......| Spokane | §1,120 Chatauqua, N. Y.....| Jamestown 30,039 | Fulton, 
8 eee | Newark St. Joseph, Ind...... South Bend | 60,730 | 85 | Gregg, Texas....... Longview 29,979 | Milwau 
Dallas, Texas....... | Dallas 5 Luzerne, Pa.........| Wilkes-Barre 50,721 | 86 | Muscogee, Ga....... Columbus 29,735 | Dallas, 
Alameda, Cal........ Oakland 8 re Bakersfield 50,196 | 87 | Beaver, Pa.......... Beaver Falls 29,734 Hennep 
Hennepin, Minn.....| Minneapolis Hillsborough, Fla....| Tampa 49,242 | 88 | Chester, Pa......... West Chester 29,652 Erie, N. 
Marion, Ind......... Indianapolis | Jefferson, Texas..... Beaumont 49,155 | 89 | Calhoun, Mich....... Battle Creek 29,601 Essex, | 
Middlesex, Mass... .| Cambridge 141,922 Berks, Pa........... Reading 49,016 Washtenaw, Mich...| Ann Arbor 29,573 ~* a 
ng, 

Hamilton, Ohio. .... Cincinnati 140,337 Pierce, Wash........| Tacoma | 48,995 Riverside, Cal....... Riverside 29,250 
Jackson, Mo........ Kansas City 138,424 New Castle, Del.....| Wilmington 47,709 Schenectady, N. Y...| Schenectady 29,128 Multnoi 
King, Wash......... Seattle 137,264 Pulaski, Ark......... Little Rock | Cambria, Pa......... Johnstown 28,815 Alamed 
Multnomah, Ore.....| Portland 135,185 Mecklenberg,N.C...| Charlotte § | 46,530 | 94 | Saginaw, Mich...... Saginaw 28,764 Shelby, 
Nassau, N. Y........| Hempstead I Sv nadevnes Erie | EES: Madison 28,710 Denver, 
Township 134,850 Mercer, N. J........ Trenton Bernalillo, N. M.....| Albuquerque 28,449 Tarrant 
Fulton, Ga.......... Atlanta 132,120 Bristol, Mass........ New Bedford Fayette, Pa......... Uniontown 28,341 Hamiltc 
Westchester, N. Y...| Yonkers 124,451 Orange, Cal......... Santa Ana Charleston, S. C.....| Charleston 28,179 Harris, 
Shelby, Tenn........ Memphis 120,951 Nueces, Texas...... Corpus Christi | Yakima, Wash....... Yakima 28,160 Marion, 
Suffolk, Mass....... Boston | 118,808 San Joaquin, Cal.....| Stockton 43,516 Lackawanna, Pa.....| Scranton 27,927 Ramsey 
Hartford, Conn......| Hartford 115,710 Crtonne 


eee Denver 115,150 Lancaster, Pa.......| Lancaster 43,258 Spartanburg, S. C....| Spartanburg 27,538 Franklit 

ore San Diego 113,974 Suffolk, N. Y........| Patchogue 42,829 Kalamazoo, Mich... .| Kalamazoo 27,416 Hartfor 

Sisesbiend Miami | 112,200 Monmouth, N. J.....| Asbury Park 42,141 Tulare, Cal..........| Visalia 27,060 Jefferso 
Fairfield, Conn... ... Bridgeport | 107,160 St. Louis, Minn...... Duluth | 42,098 Montgomery, Ala... .| Montgomery 26,816 | Bexar, 
Jefferson, Ky........| Louisville | 106,353 El Paso, Texas......| El Paso 41,632 Lane, Oe........... Eugene 26,806 | Monroe 
Oakland, Mich...... Pontiac | 101,650 Lehigh, Pa.......... Allentown | 41,360 Marion, Ore.........| Salem 26,709 | Summit 
Providence, R. I... Providence | 100,672 Allen, Ind........... Fort Wayne | 41,172 Orange, Fla......... Orlando 26,709 | Albany, 
Lucas, Ohio.........| Toledo 99,696 Lubbock, Texas..... Lubbock 40.920 Taylor, Texas....... Abilene 26,517 | Lucas, | 
Monroe, N. Y....... Rochester 98 , 256 Kanawha, W. Va....| Charleston 40,500 Du Page, Ill........ Elmhurst 26,505 | Montgo 
Jefferson, Ala....... | Birmingham 94,917 Dauphin, Pa......... | Harrisburg | 40,375 Muskegon, Mich....| Muskegon 26,112 Jefferso 


Franklin, Ohio...... Columbus Knox, Tenn......... Knoxville Butler, Ohio........ Hamilton 25,998 | Henrica 
New Haven, Conn...| New Haven San Bernardino, Cal..| San Bernardino | Cumberland, Me... .| Portland 25,926 | Provide 
Bexar, Texas........| San Antonio Hamilton, Tenn...... Chattanooga Morris, N. J......... Morristown 25,912 Dade, F 
Summit, Ohio....... Akron = |_—s 91,770 | 44 =| Kane, Ill............ Aurora Roanoke, Va........ Roanoke 25,899 | Middle 
Worcester, Mass... .| Worcester Se. Binghamton | Rensselaer, N. Y....| Troy 25 ,628 San Die 
Oklahoma, Okla.....| Oklahoma City Middlesex, N. J..... New Brunswick _ Linn, lowa.......... Cedar Rapids 25,484 | Oklaho 
Tarrant, Texas...... Fort Worth Arlington, Va........ Alexandria Berkshire, Mass.....| Pittsfield 25,365 Salt Lal 
Douglas, Neb........ Omaha Oneida, N. Y........ Utica Greene, Mo......... Springfield 24,464 | Guilfor¢ 
Bergen, N. J........ | Hackensack Niagara, N. Y....... Niagara Falls Jackson, Mich....... Jackson 24,273 Lake, Ir 
Union, N.J......... Elizabeth 78,678 Richland, S.C... Columbia Lorain, Ohio........ Lorain 24,180 Worces 


Maricopa, Ariz....... Phoenix 76 ,808 Montgomery, Md....| Rockville §= | 36,670 | 121 | Ouachita,La........ Monroe 24,166 Ononda 
Montgomery, Ohio. .| Dayton Guilford, N.C....... Greensboro | 35,880 | 122 | Chatham, Ga........ Savannah 24,130 — 
Genesee, Mich...... Flint Greenville, S.C.....| Greenville §§ | 35,814 | 123 | Woodbury, lowa..... Sioux City 0 ‘ 
Orleans, La......... New Orleans | 71,632 | 54 | San Mateo, Cal...... San Mateo | 35,765 | 124 | Trumbull, Ohio..... Warren avided 
Tulsa, Okla......... Tulsa _) eee Peoria §§ | 35,583 | 125 | Polk, Fla............ Lakeland Falrfiok 
Davidson, Tenn......| Nashville Wyandotte, Kans....| Kansas City | 35,512 | 126 | Pima, Ariz.......... Tucson . wean 
er Lynn Washington, Pa......| Washington bcecccce--) Decatur ng “ 

hecadis Quincy Potter, Texas.......| Amarillo | ee psa 

eeuemenne’ Jacksonville St. Clair, Ii.........| East St. Louts .-.-.....| Davenport 23,368 M ‘ 

.| Lower Merion Contra Costa, Cal....| Richmond , Mich....... Benton Harbor 23,316 ahoni 


St. Paul Macomb, Mich... Mount Clemens Total Above Counties|..............-. 15,547,895 — ¢ 
tes eeeeeees Gary 62 Mobile, Ala.........| Mobile i. 
Syracuse Madison, IIk........| Alton = eS eS | ee 58.0138 | ian. 
Pecos Norfolk Hinds, Miss.........| Jackson “ 


— S 
Paterson §§| 62,985 | 65 | Travis, Texas....... Austin pokans 
Melcke: 


Springfield = | 62,378 | 66 | Stanislaus, Cal. .... Modesto Honolulu County, with Automotive Store Sales Secon. | 
Jersey City | 62,205 | 67 | York, Pa............ York of $48,450, would, if included above, Pe 

iil Des Moines West Palm Beach carry a rank of 92. : singe 
Sedgwick, Kans...,.| Wichita = | 61,056 | 69 | Lake, Ill............ Waukegan , 
Fresno, Cal......... Fresno =—s—‘<i‘(iést~ sé€C69«~985«©'«©700=©6|)«~Sangamon, Ill....... Springfield —_— 


—— 


128 SALES MANAGEMENT & MAY 


General Merchandise Store Sales, 200 Leading Counties 


Estimates, 1951, for the 200 counties leading in this category 


al GENERAL GENERAL GENERAL 
MDSE. MDSE. MDSE. 
STORE STORE STORE 
COUNTY LEADING SALES | Rank COUNTY LEADING SALES | Rank COUNTY LEADING SALES | Rank 
and in and in and in 
STATE CITY Group STATE CITY Group STATE CITY Group 
Est. (in Est. (in Est. (in 
thousands) thousands) thousands) 
"eee Chicago 1,169,510 1 Oakland, Mich...... Pontiac 36 ,400 71 Travis, Texas....... Austin 17,784 | 141 
New York, N. Y. Pulaski, Ark......... Little Rock 36 ,380 72 Raleigh, W. Va......| Beckley 17,231 142 
(5 Counties)...... New York City 986 , 265 2 Allen, Ind........... Fort Wayne 36 ,075 73 Eee Eugene 17,172 | 143 
Los Angeles, Cal.....| Los Angeles 634 ,296 3 Hillsborough, Fla....| Tampa 34,840 74 Rock Island, Ill......| Rock Island 17,050 | 144 
Philadelphia, Pa.....| Philadelphia 473 ,382 4 Cambria, Pa......... Johnstown 34,776 75 Muskegon, Mich....| Muskegon 16,986 | 145 
Wayne, Mich........ Detroit 464 ,090 5 Nassau, N. Y........ Hempstead Macon, lll.......... Decatur 16,960 | 146 
Allegheny, Pa....... Pittsburgh 326,144 6 Township 34,540 76 Forsyth, N. C........| Winston-Salem 16,956 | 147 
Suffolk, Mass....... Boston 298,760 7 St. Joseph, Ind...... South Bend 34,496 77 ene Joliet 16,912 | 148 
Cuyahoga, Ohio..... Cleveland 263 ,872 8 Peoria, lll...........| Peoria 34,452 78 Roanoke, Va........ Roanoke 16,854 | 149 
Baltimore, Md....... Baltimore 245,279 9 Westchester, N. Y...| Yonkers 34,007 79 Orange, Fla......... Orlando 16,744 | 150 
Jackson, Mo........ Kansas City 220 ,395 10 El Paso, Texas...... El Paso 33,804 80 
District of Columbia.| Washington 218,762 11 Sedgwick, Kans.....| Wichita 33,516 81 Spartanburg, S. C....| Spartanburg 16,614 | 151 
St. Louis, Mo.......| St. Louis 217,875 | 12 Stark, Ohio......... Canton 33,376 | 82 New Castle, Del.....| Wilmington 16,500 | 152 
Fulton, Ga.......... Atlanta 176,764 | 13 Kanawha, W. Va.....| Charleston 33,063 | 83 Saginaw, Mich... ... Saginaw 16,428 | 153 
Milwaukee, Wisc....| Milwaukee 174,291 14 Santa Clara, Cal.....| San Jose 32,560 84 Montgomery, Ala... .| Montgomery 16,308 | 154 
Dallas, Texas....... Dallas 172,163 15 Norfolk, Va......... Norfolk 31,824 85 Cumberland, Me....| Portland 16,224 | 155 
Hennepin, Minn.....| Minneapolis 162 ,604 16 Cauphin, Pa......... Harrisburg 31,414 86 Middlesex, N. J..... New Brunswick 16,163 | 156 
renee Buffalo 159,830 | 17 broome, N. Y....... Binghamton 30,090 | 87 Linn, lowa.......... Cedar Rapids 16,132 | 157 
Essex, N. J.......... Newark 153,363 18 Union, N. J......... Elizabeth 30,030 88 Logan, W. Va....... Logan 16,119 | 158 
San Francisco, Cal...| San Francisco 151 ,632 19 Ce, PA......2...: Allentown 29,916 |- 89 SS eee East St. Louis 16,112 | 159 
King, Wash......... Seattle 145 ,842 20 Mercer, N. J........ Trenton 28 ,634 90 Bergen, N. J........ Hackensack 15,974 | 160 
Multnomah, Ore.....| Portland 144,480 21 Jefferson, Texas..... Beaumont 28,600 91 Richland, S.C....... Columbia 15,836 | 161 
Alameda, Cal........| Oakland 134,754 | 22 Hudson, N. J........| Jersey City 28,496 | 92 Chatham, Ga........ Savannah 15,792 | 162 
Shelby, Tenn........ Memphis 132,606 | 23 Erie, Pa............ Erie 27,972 | 93 Blair, Pa............ Altoona 15,478 | 163 
Denver, Colo........ Denver 131,646 24 Genesee, Mich... ... Flint 27,615 94 Fayette, Ky......... Lexington 15,476 | 164 
Tarrant, Texas...... Fort Worth 127,008 25 Ingham, Mich....... Lansing 27,120 95 Northampton, Pa... .| Bethlehem 15,312 | 165 
Hamilton, Ohio. . . . . Cincinnati 124,850 | 26 Hamilton, Tenn... ..| Chattanooga 27,084 | 96 Black Hawk, lowa...| Waterloo 15,244 | 166 
Harris, Texas....... Houston 121,656 27 Fresno, Cal......... Fresno 27,007 97 een bese SOO Macon 15,096 | 167 
Marion, Ind......... Indianapolis 119,682 | 28 Lancaster, Neb...... Lincoln 26,985 | 98 Norfolk, Mass....... Quincy 15,053 | 168 
Ramsey, Minn....... St. Paul 115,605 29 Fayette, Pa......... Uniontown 26 ,573 a9 Muscogee, Ga.......| Columbus 14,896 | 169 
Orleans, La......... New Orleans 103 425 30 Kern, Cal........... Bakersfield 25,970 | 100 Cabell, W. Va....... Huntington 14,872 | 170 
Franklin, Ohio. ..... Columbus 85,050 | 31 Berks, Pa........... Reading 25,830 | 101 Ada, Idaho......... Boise 14,832 | 171 
Hartford, Conn... ... Hartford 82,208 32 Pierce, Wash........ Tacoma 25,704 | 102 Shawnee, Kans...... Topeka 14,805 | 172 
Jefferson, Ala....... Birmingham 80,184 33 Lackawanna, Pa.....| Scranton 25,584 | 103 Dubuque, lowa...... Dubuque 14,762 | 173 
Bexar, Texas........ San Antonio 74,304 34 Bristol. Mass........| New Bedford 25,122 | 104 Bernalillo, N. Mex...| Albuquerque 14,664 | 174 
Monroe, N. Y....... Rochester 74,120 | 3§ Montgomery, Pa.....| Lower Merion 24,910 | 105 Wyandotte, Kans....| Kansas City 14,606 | 175 
Summit, Ohio.......| Akron 73,563 36 a Aurora 24,860 | 106 Brown, Wisc........ Green Bay 14,490 | 176 
Albany, N. Y........ Albany 69,992 | 37 St. Louis, Minn......| Duluth 24,824 | 107 Dutchess, N. Y...... Poughkeepsie 14,445 | 177 
Lucas, Ohio......... Toledo 69,410 38 Hinds, Miss......... Jackson 23,868 | 108 Cameron, Texas..... Harlingen 14,330 | 178 
Montgomery, Ohio. .| Dayton 68,997 | 39 Westmoreland, Pa...| Greensburg 23,807 | 109 Suffolk, N. Y.,...... Patchogue 14,155 | 179 
Jefferson, Ky........ Louisville 67,632 | 40 East Baton Rouge, La.| Baton Rouge 23,744 | 110 Durham, N.C....... Durham 14,111 | 180 
Henrico, Va......... Richmond 66 ,744 41 Lancaster, Pa....... Lancaster 23,381 111 Stanislaus, Cal...... Modesto 13,993 | 181 
Providence, R. I... .. Providence 65,110 42 San Bernardino, Cal..| San Bernardino 23,108 | 112 Lake, Illl............ Waukegan 13,949 | 182 
Dade, Fla...........| Miami | 63,735 43 Mobile, Ala......... Mobile 22,848 | 113 Chatauqua, N. Y. Jamestown 13,860 | 183 
Middlesex, Mass... .| Cambridge | 63,345 44 Woodbury, lowa.....| Sioux City 22,788 | 114 Yakima, Wash....... Yakima 13,755 | 184 
San Diego, Cal......| San Diego | 56,394 | 45 Washington, Pa...... Washington 22,479 | 115 Allen, Ohio......... Lima 13,726 | 185 
Oklahoma, Okla.....| Oklahoma City | 55,226 46 Caddo, La........... Shreveport 22,236 | 116 Fayette, W. Va...... Oakhill 13,662 | 186 
Salt Lake, Utah... Salt Lake City | 54,540 | 47 Oneida, N. Y........ Utica 22,127 | 117 Pueblo, Colo........ Pueblo 13,589 | 187 
Guilford, N. C.......| Greensboro 53,846 | 48 Greenville, S.C.....| Greenville 22,089 | 118 Berkshire, Mass.....| Pittsfield 13,462 | 188 
Lake, Ind........... Gary | §2,102 | 49 Winnebago, Ill....... Rockford 21,660 | 119 Arlington, Va........| Alexandria 13,359 | 189 
Worcester, Mass... . | Worcester | 51,296 | 50 Pima, Ariz.......... Tucson 21,344 | 120 Greene, Mo......... Springfield 13,335 | 190 
Onondaga, N. Y.....| Syracuse | 650,838 | 51 Vanderburgh, Ind....| Evansville 21,315 | 121 Calhoun, Mich....... Battle Creek 13,098 | 191 
Douglas, Neb........| Omaha | 47,234 52 Lubbock, Texas..... | Lubbock 20,790 | 122 Richland, Ohio......| Mansfield 13,080 | 192 
Kent, Mich......... Grand Rapids | 45,998 | 53 Vigo, Ind............ | Terre Haute 20,703 | 123 Jackson, Mich....... Jackson 12,980 | 193 
Davidson, Tenn...... Nashville | 45,671 54 Delaware, Pa........ | Chester | 20,488 | 124 Sheboygan, Wisc....| Sheboygan 12,978 | 194 
Fairfield, Conn... ...| Bridgeport | 43,392 | 55 Nueces, Texas. .... | Corpus Christi | 20,313 | 125 Minnehaha, S. D....| Sioux Falls 12,947 | 195 
Maricopa, Ariz....... Phoenix | 43,197 | 56 Dane, Wisc........ | Madison | 20,280 | 126 Plymouth, Mass.....| Brockton 12,941 | 196 
Luzerne, Pa......... Wilkes-Barre 42,224 | 57 Scott, lowa........ Davenport | 20,165 | 127 Monterey, Cal....... Salinas 12,853 197 
Polk, lowa..........| Des Moines | 42,082 | 58 Niagara, N. Y.......| Niagara Falls 19,758 | 128 Clark, Ohio......... Springfield 12,826 | 198 
New Haven, Conn. .| New Haven 39,760 | 59 York, Pa............| York 19,610 | 129 Pittsylvania, Va...... Danville 12,817 | 199 
Mahoning, Ohio.....| Youngstown 39,405 60 Buncombe, N. C.....| Asheville 18,762 | 130 Campbell, Va........| Lynchburg 12,614 | 200 
Tulsa, Okla.........| Tulsa 38,940 | 61 Schenectady, N. Y.. | Schenectady 18,690 | 131 Total Above Counties|................ |12,908,875 
Passaic, N. J... .... | Paterson 38,416 | 62 Wake, N.C....... | Raleigh 18,537 | 132 
Hampden, Mass.....| Springfield 38,272 | 63 McLennan, Texas...| Waco 18,512 | 133 To GCSB. TAM, |). 50s sorrow seine 71.6788 
oo ee | St. Petersburg 38,124 64 Richmond, Ga.......| Augusta 18,486 | 134 | 
pokane, Wash......| Spokane 38,092 | 65 McDowell, W. Va....| Welch 18,399 | 135 atest ’ ager mE es - 
gem N.C...| Charlotte 37,740 | 66 Ohio, W. Va. ...+...| Wheeling 18,338 | 136 por “oa oy aon oan . 
» Mass........| Lynn 37,389 67 San Joaquin, Cal.....| Stockton 18,094 | 137 Chicago. 
— Cal.....| Sacramento 37,336 68 Sangamon, Ill....... | Springfield 17,976 | 138 oo “— _ 
Nox, Tenn......... | Knoxville 37,060 | 69 Monmouth, N. J..... Asbury Park 17,972 | 139 onolulu County, wi eneral Merchandise 
Duval, Fla... Jacksonville 36,808 | 70 ' Camden, N.J....... Camden 17.850 | 140 —a ee 
MAY 10, 1952 129 


Furniture-Household-Radio Store Sales, 200 Leading Counties 


GYD Estimates, 1951, for the 200 counties leading in this category 


| . ] | FURN- | 

| - | | | HOUSE.- | 

| | | RADIO 

LEADING | | Rank COUNTY | LEADING | COUNTY LEADING | STORE — Rank 
| in and | i and | | SALES | in 

CITY | Group STATE CITY STATE | CITY | @D Group 


Fst. (in | Est. (in 
thousands) thousands) 


New York, N. Y. Oakland, Mich... . | 18,165 Niagara, N. Y..... Niagara Falls 
(5 Counties) . . New York City 599,982 Berks, Pa. Reading | 17,934 Ingham, Mich.......| Lansing 

Los Angeles, Cal.....| Los Angeles 343 ,647 Middlesex, N.J.....| New Brunswick | 17,895 Orange, N. Y........| Newburgh 

Cook, Ill. Chicago 255,682 Onondaga, N. Y.....| Syracuse | 17,888 Plymouth, Mass.....| Brockton 

Wayne, Mich....... Detroit 151,410 Ramsey, Minn... St. Paul | 17,836 Madison, Ill.........| Alton 

Philadelphia, Pa.....| Philadelphia | 137,085 

Cuyahoga, Ohio... Cleveland | 85,680 


Montgomery, Pa. Lower Merion 17,226 Cumberland, Me... .| Portland 
: Duval, Fla....... Jacksonville | 17,172 77 Austin 
San Francisco, Cal...| San Francisco 84 ,857 Tulsa, Okla.........| Tulsa 17,098 3 | Raleigh 
St. Louis, Mo.......| St. Louis | 83,398 Albany, N. Y....... | Albany | 17,072 79 Richland, S. C.......| Columbia 
Allegheny, Pa.......| Pittsburgh 80,640 Delaware, Pa | Chester | 16,975 | Chester, Pa.........| West Chester 
Essex, N. J..........| Newark | 73,338 | 
District of Columbia.| Washington 72,170 Lehigh, Pa | Allentown 16,850 | 
Harris, Texas.......| Houston 66,872 | Westmoreland, Pa. .| Greensburg | 16,713 Galveston, Texas....| Galveston 
Baltimore, Md.......| Baltimore | 66,614 Knox, Tenn.........| Knoxville | 16,218 Kalamazoo, Mich....; Kalamazoo 
Suffolk, Mass.......| Boston 65,590 | Jefferson, Texas.....| Beaumont | 16,102 | Charleston, S. C.....| Charleston 
Alameda, Cal... . Oakland | 62,920 | St. Joseph, Ind......| South Bend 16,065 | Chatham, Ga........ Savannah 
Gite, 0... ¥......... Buffalo 52,324 | Sedgwick, Kans... ..| Wichita 15,369 St. Clair, Il East St.Louis | 
Milwaukee, Wis.....| Milwaukee 51,816 | Genesee, Mich......| Flint 15,190 | Muscogee, Ga.......| Columbus 
Westchester, N. Y...| Yonkers 46 ,294 Erie 15,080 | Riverside, Cal Riverside 
Nassau, N. Y........| Hempstead .....+..+.| Des Moines 14,949 | Lane, Ore. Eugene 
Township | 45,629 Hillsborough, Fla....| Tampa 14,744 | Sangamon, III Springfield 
Dallas, Texas.......| Dallas 43,654 | | Butler, Ohio Hamilton 
Dauphin, Pa.........| Harrisburg 14,522 | 
Dade, Fla. ...| Miami 43,120 | Orange, Cal.........| Santa Ana 14,518 | | 
Hennepin, Minn... Minneapolis 42,471 | Lackawanna, Pa.....| Scranton 14,453 | Spartanburg, S. C....| Spartanburg | 
Hudson, N. J........| Jersey City 42,001 | San Joaquin, Cal.....| Stockton | 14,382 Schenectady, N. Y...| Schenectady | 
Jackson, Mo........ Kansas City | 40,670 | Kern, Cal... | Bakersfield 14,256 | Broward, Fla Fort Lauderdale | 
King, Wash... . Seattle | 40,596 | Hamilton, Tenn......| Chattanooga | 14,040 | Beaver, Pa.......... Beaver Falls 
Hamilton, Ohio... ..| Cincinnati 40,582 | San Bernardino, Cal..| San Bernardino | 13,860 | Linn, lowa Cedar Rapids | 


On oak wn — 


San Diego, Cal. .| San Diego 40,330 | Guilford, N. C. Greensboro 13,770 | Kane, lil............| Aurora 
Marion, Ind... ..| Indianapolis | 37,842 | Vouk, Pa.......... York | 13,662 Black Hawk, lowa...| Waterloo 
New Haven, Conn...) New Haven 37,590 | Mahoning, Ohio.....| Youngstown | 13,520 | Morris, N. J.........| Morristown 
Fairfield, Conn... ...| Bridgeport 37,100 | | Lubbock, Texas.....| Lubbock 
Passaic, N. J........| Paterson 35,700 | Mecklenberg, N.C...| Charlotte | 13,416 | McLennan, Texas...; Waco 
Hartford, Conn......| Hartford 35,280 Monmouth, N. J.....| Asbury Park 13,300 | 
Multnomah, Ore.....| Portland 35.280 Contra Costa, Cal....| Richmond 13,285 | Jackson 
Middlesex, Mass....| Cambridge | 34,284 | Northampton, Pa....| Bethlehem 13,284 | i ; | Wheeling 
Providence, R. I... Providence 33 ,026 Kanawha, W. Va... .| Charleston 13,173 .C........| Winston-Salem 
Orleans, La....... New Orleans 32,928 Mercer, N. J........| Trenton 12,960 Orlando | 
Fulton, Ga... . ..| Atlanta | 31,632 Lancaster, Pa.......| Lancaster | 12,864 Montgomery, Ala....| Montgomery 
Denver, Colo........| Denver | 31,408 | Oneida, N. Y........| Utica 12,852 Racine, Wis | Racine 
Worcester, Mass... .| Worcester 31,175 | Peoria, Ill...........| Peoria | 12,726 Dane, Wis Madison 
Monroe, N. Y..... Rochester 31,110 | Hillsborough, N. H...| Manchester 12,612 New London, Conn...| New London 
Mercer, Pa.........:| Sharon | 

Jefferson, Ala.......| Birmingham 28,518 | El Paso, Texas......| El Paso 12,512 | Berkshire, Mass.....| Pittsfield | 7,287 
Union, N. J.........| Elizabeth | 28,428 | Norfolk, Mass.......| Quincy 12,485 | 
Jefferson, Ky. | Louisville ‘ Broome, N. Y.......| Binghamton 12,445 Santa Barbara, Cal...| Santa Barbara 7,265 
Franklin, Ohio. .....| Columbus - Bernalillo, N. M..... | Albuquerque 12,416 | Lorain, Ohio Lorain 7,262 
Bergen, N. J........| Hackensack | Pierce, Wash........| Tacoma | 12,411 | Lawrence, Pa New Castle | 7,185 
Essex, Mass. Lynn Caddo, La...........| Shreveport 12,138 Monterey, Cal....... Salinas | 7,143 
Maricopa, Ariz....... | Phoenix } Roanoke, Va | Roanoke 12,078 | Chatauqua, N. Y.....| Jamestown | 7,128 
Bexar, Texas........| San Antonio Allen, Ind...........| Fort Wayne 11,960 Washtenaw, Mich....| Ann Arbor 7,091 
Lucas, Ohio | Toledo Winnebago, Ill....... | Rockford 11,770 Saginaw, Mich Saginaw 7,082 
Shelby, Tenn........| Memphis Greenville, S.C. ...' Greenville 11,648 | Shawnee, Kans. Topeka | 7,056 
| Polk, Fla Lakeland | 7,011 
Sacramento, Cal.....| Sacramento Nueces, Texas Corpus Christi 11,648 | Muskegon, Mich....| Muskegon 6,976 
Douglas, Neb........| Omaha Suffolk, N. Y........| Patchogue | 11,470 | 
Hampden, Mass.. . Springfield Palm Beach, Fla.....| WestPalmBeach| 11,274 | Arlington, Va Alexandria 6,974 
Norfolk, Va.........| Norfolk Spokane, Wash......| Spokane | 19,241 | Hidalgo, Texas McAllen 6,891 
Oklahoma, Okla.....| Oklahoma City Schuylkill, Pa. | Pottsville | 11,166 | Stanislaus, Cal... ...| Modesto } 6,802 
Henrico, Va.........| Richmond Pinellas, Fla. | St. Petersburg | 11,099 Marion, Ore Salem 6,751 
Salt Lake, Utah.....| Salt Lake City Vanderburgh, Ind....| Evansville 10,780 Tee, Gak......... 5 Visalia 6,722 
Luzerne, Pa.........| Wilkes-Barre | Fayette, Pa | Uniontown | 10,565 | El Paso, Texas......| Colorado Springs) 6,720 
Montgomery, Ohio Dayton Pima, Ariz..........| Tucson 10,433 | Wichita, Texas Wichita Falls 6,678 
Lake, Ind....... Gary . St. Louis, Minn......| Duluth | 10,346 Sonoma, Cal........| Santa Rosa 6,674 

| La Salle, tl | Streator 6 ,662 
Bristol, Mass........| New Bedford | San Mateo, Cal......| San Mateo | 10,214 | Durham, N. C | Durham | 6,653 
Tarrant, Texas......| Fort Worth East Baton Rouge,La.| Baton Rouge | 10,098 ‘aaa 
Santa Clara, Cal. | San Jose Blair, Pa Altoona 10,037 | Tota! Above Counties ........ ....-.- |0,208,136 
Camden, N. J.......| Camden Mobile, Ala........ | Mobile | 9,818 | | 
Summit, Ohio.......| Akron Atlantic, N. J........| Atlantic City 9,771 % & U.S. A. Total..|................| 67.18 
New Castle, Del.....| Wilmington Pulaski, Ark.........| Little Rock 9,591 
Davidson, Tenn... ..| Nashville Rensselaer, N. Y....| Troy 9,581 To Nene! te aa . BH oo ‘ond 
Stark, Ohio | Canton Cambria, Pa.........| Johnstown 9,565 oo $17,496,000." would, if included above, 
Kent, Mich Grand Rapids | 9,387 carry a rank of 76. 
Fresno, Cal.........| Fresno . Washington | 9,337 
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130 SALES MANAGEMENT 


Sales Management rates SIX Steinman Markets 
41% above 1951 national average! 


In Quality of Market Index, Steinman cities 
are far above national average of 100. 


AM 
WDEL « 
TV 


WILMINGTON, DELAWARE 


AM 
WGAL #': 

TV 
LANCASTER, PENNSYLVANIA 


Rates sensational 54% above national level. Rates 34% superior to national level. 


Effective buying income increases a startling 12%. 
family buying income among ali U. S. Metro- 


politan cities 100,000 to 250,000. 


Delaware is first in per capita buying income of 
any State. 


| 
| 
| 
| 
| 
| 
For the third time—Wilmington is first in per 
Per family income up 12%. 
| 
| 


WKBO ~« 


HARRISBURG, PENNSYLVANIA 


WRAW ~« 


READING, PENNSYLVANIA 


Retail sales advance 12%. Increases 11% in effective buying income. 


Rates 25th among all U. S. cities in per capita 


| 
| 
| 
| 
| 
| 
: Rates an extraordinary 48% over rest of nation. : Rates 25% above national average. 
| 
| 
| | 
income. | 

| 

| 


eg a we wee RMN 


Q 


AM 
WORK « WEST :. 


| 

| 

I 
1 
2 YORK, PENNSYLVANIA | EASTON, PENNSYLVANIA 
33 
34 Rates 35% greater than national index. Rates 48% superior to U. S. average. 
35 
36 Per family buying income up 12%. | Tops own previous index by 10%. 
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199 
200 


wit Clair R. McCollough, Gen. Mgr. 


= Represented by 


ROBERT MEEKER ASSOCIATES 


Chicago Los Angeles ° San Francisco ° New York 


COUNTY LEADING 
and 
STATE CITY 
New York, N. Y. } 

(5 Counties)......| New York City 
Los Angeles, Cal.....| Los Angeles 
oe Chicago 
Wayne, Mich........| Detroit 


Drug Store Sales, 200 Leading Counties 


Estimates, 1951, for the 200 cities leading in this category 


District of Columbia.| Washington 


Philadelphia, Pa. 
Cuyahoga, Ohio 
Allegheny, Pa.. 


St. Louis, Mo..... 
Baltimore, Md...... 


Jackson, Mo........ | 
Suffolk, Mass....... 
4 er 
San Francisco, Cal.. . 
Middlesex, Mass... . | 
Marion, Ind........ 
Harris, Texas... .. 
8 Ee eee 
Alameda, Cal..... . 
Dallas, Texas... .. 


Milwaukee, Wis... . . 
BU Werscaceaocs 
Hennepin, Minn... .. 
Denver, Colo........ 
King, Wash........ 
Orleans, La........ 
Hamilton, Ohio. ... 
Jefferson, Ky....... 
Hartford, Conn.. ... 
Providence, R. 1... . 


Westchester, N. Y.. . 
San Diego, Cal..... 
New Haven, Conn... 
Fairfield, Conn... .. 


Montgomery, Ohio. . 
Shelby, Tenn........ 


Bexar, Texas........ 
Monroe, N. Y....... 
Worcester, Mass... . 
Hudson, N. J........ 
Kent, Mich......... 

Tarrant, Texas...... 
Multnomah, Ore..... 
Lucas, Ohio........ 

Oklahoma, Okla... .. 
Maricopa, Ariz....... 


Hampden, Mass..... 
Oakland, Mich... .. 


Jefferson, Ala... ... 
Duval, Fla......... | 
Summit, Ohio.......| 
Ramsey, Minn....... } 
Douglas, Neb........| 


Bergen, N. J....... 
Delaware, Pa...... 
Genesee, Mich... .. 


Bristol, Mass..... 
Sacramento, Cal. 
Union, N. J... 


Ratee Wad... cee: 
Salt Lake, Utah.... 
Onondaga, N. Y..... 


Santa Clara, Cal. 


| Philadelphia 


Cleveland 


Pittsburgh 
| St. Louis 
| Baltimore 


Kansas City 
Boston 

Miami 

San Francisco 
Cambridge 
Indianapolis 
Houston 
Newark 
Oakland 
Dallas 


Milwaukee 
Buffalo 
Minneapolis 
Denver 
Seattle 

New Orleans 
Cincinnati 
Louisville 
Hartford 
Providence 


Yonkers 
San Diego 
New Haven 
Bridgeport 
Atlanta 
Lynn 
Columbus 
Hempstead 
Township 
Dayton 
Memphis 


San Antonio 
Rochester 
Worcester 
Jersey City 
Grand Rapids 
Fort Worth 
Portland 
Toledo 


Oklahoma City 


Phoenix 


Springfield 
Pontiac 
Richmond 
Quincy 
Norfolk 
Birmingham 
Jacksonville 
Akron 

St. Paul 
Omaha 


| Hackensack 


Chester 

Flint 

New Bedford 
Sacramento 
Elizabeth 
Gary 


Salt Lake City 


Syracuse 
San Jose 


| 
| 


DRUG 
STORE 
SALES 


Est. (in 


thousands) 


233 , 267 
179,570 
168 , 787 
133,647 
64,766 
62,346 
56 ,838 
49,520 
49,312 
47,716 


46 ,783 
37,113 
35,325 
33,390 
32,254 
31,310 
31,058 
30,570 
28,470 
28,297 


28,285 
27,755 
27,578 
25,288 
25,098 
25,043 
24,607 
23,638 
21,573 
21,477 


19,635 
19,606 
19,118 
19,050 
18,547 
17,445 
17,174 


16,992 
16,584 
16,221 


16,192 
16,114 
16,011 
15,915 
15,871 
15,790 
15,015 
14,709 
14,236 
13,802 


13,475 
13,351 
13,163 
13,087 
12,995 
12,964 
12,890 
12,608 
12,550 
12,398 


12,340 
12,219 
11,553 
11,455 
11,428 
11,407 
10,907 
10,700 
10,432 
10,388 


owmonoaelwn 


= 


| DRUG | DRUG | 
| STORE | STORE | 
COUNTY | LEADING SALES | Rank COUNTY LEADING SALES | Ran 
and | | in and | i 
STATE CITY | Group STATE CITY @/D | Group 
| Est. (in Est. (in | 
| thousands) | thousands) | 
— | _— —_ ee 
Montgomery, Pa.....| Lower Merion 10,371 | 71 Oneida, N. Y........| Utica 5,250 
Arlington, Va.... . oa Alexandria 9,937 | 72 Winnebago, Ill... . .. | Rockford 5,240 142 
Tulsa, Okla......... | Tulsa 9,774 | 73 Buchanan, Mo....... St. Joseph 5,192 | 143 
Davidson, Tenn.....| Nashville 9,764 | 74 Potter, Texas....... Amarillo 5,175 | 
Hillsborough, Fla....| Tampa 9,443 | 75 Orange, Fla......... Orlando 5,160 
Fresno, Cal.......... | Fresno | 9,236 | 76 Albany, N. Y........ Albany 5,138 
San Bernardino, Cal.. San Bernardino | 9,053 | 77 San Joaquin, Cal..... Stockton 5,128 | 147 
Sedgwick, Kans... ..| Wichita | 8,936 | 78 Lackawanna, Pa.....| Scranton 5,118 | 148 
Mobile, Ala.........| Mobile 8,817 | 79 Northampton, Pa... .| Bethlehem 5,080 
Passaic, N. J........| Paterson | 8,690 80 Galveston, Texas....| Galveston 5,035 
| | | 
Polk, iowa..........| Des Moines 8,626 81 eee Waukegan 5,008 | 151 
Jefferson, Texas..... | Beaumont 7,724 82 Greenville, S.C.....! Greenville 4,944 | 152 
Dauphin, Pa......... | Harrisburg 7,684 | 83 Jackson, Mich...... . Jackson 4,901 | 153 
El Paso, Texas...... | El Paso 7,483 | 84 San Mateo, Cal......| San Mateo 4,879 | 154 
Orange, Cal......... | Santa Ana 7,426 | 85 Broward, Fla........ Fort Lauderdale 4,862 | 155 
Washtenaw, Mich...| Ann Arbor 7,396 | 86 Lancaster, Neb...... Lincoln 4,783 | 15 
Spokane, Wash. ae Spokane 7,391 | 87 Washington, Pa...... Washington 4,739 157 
Monmouth, N. J..... Asbury Park 7,376 | 88 Lancaster, Pa....... Lancaster 4,734 | 158 
Stark, Ohio.........| Canton 7,335 89 Fayette, Ky......... | Lexington 4,661 | 159 
Pima, Ariz.......... | Tucson 7,320 | 90 Cumberland, Me... .| Portland 4,649 | 160 
| 
Caddo, La...........| Shreveport 7,287 | 91 Richland, $. C.......| Columbia 4,621 161 
Ingham, Mich....... | Lansing 7,197 | 92 Wake, N.C......... Raleigh 4,559 | 162 
St. Joseph, Ind...... | South Bend 7,139 | 93 Roanoke, Va........ Roanoke 4,542 j 163 
De Kalb, Ga........ Decatur 7,094 94 Orange, N. Y........ Newburgh 4,539 | 164 
Suffolk, N. Y........ | Patchogue 7,051 95 Rock Island, Ill..... . Rock Island 4,506 | 165 
Mecklenberg, N. Y...| Charlotte 7,026 96 Linn, lowa..........| Cedar Rapids 4,472 | 166 
Pulaski, Ark.........| Little Rock 6,951 97 Beaver, Pa.........-. Beaver Falls 4,440 | 167 
Travis, Texas....... | Austin 6,867 98 St. Clair, I... 2.2... East St. Louis 4,336 | 168 
Allen, Ind........... Fort Wayne 6,859 99 Woodbury, lowa....| Sioux City 4,336 | 168 
ee Madison 6,818 | 100 Chatham, Ga........| Savannah 4,317 | 170 
Luzerne, Pa.........| Wilkes-Barre 6,813 | 101 Schenectady, N. Y...| Schenectady 4,297 | 17 
Pinellas, Fla......... St. Petersburg 6,775 | 102 Buncombe, N. C.....| Asheville 4,291 | 17 
New Castle, Del.....| Wilmington 6,699 | 103 Madison, Ill......... | Alton 4,290 | 17 
Pierce, Wash........| Tacoma 6.688 | 104 Charleston, S. C.....| Charleston 4,263 | 1% 
Hamilton, Tenn......| Chattanooga 6,516 | 105 El Paso, Texas...... Colorado Springs 4,249 | 1% 
Contra Costa, Cal....| Richmond 6,494 | 106 Chester, Pa......... West Chester 4,218 | 17 
Atlantic, N. J........| Atlantic City 6,409 | 107 Santa Barbara, Cal...| Santa Barbara 4,213 | 17 
Knox, Tenn......... Knoxville 6,392 108 Du Page, Ill......... Elmhurst 4,096 | 178 
Camden, N. J.......| Camden 6,380 | 109 Polk, Fla............| Lakeland 4,090 | 179 
Vanderburgh, Ind... .| Evansville 6,372 | 110 Lorain, Ohio........ Lorain 4,083 | 180 
| | 
Westmoreland, Pa... .| Greensburg 6,300 111 Wichita, Texas...... Wichita Falls 4,071 | 181 
East Baton Rouge, La.| Baton Rouge 6,298 | 112 New London, Conn...| New London 4,063 | 18 
Nueces, Texas..... | Corpus Christi 6,286 | 113 Morris, N. J.........| Morristown 4,043 | 18 
Mahoning, Ohio.....| Youngstown 6,280 | 114 Hinds, Miss......... Jackson 4,040 | 14 
Kalamazoo, Mich....| Kalamazoo 6,100 | 115 3 eee Allentown 3,931 | 185 
Middlesex, N. J... .. | New Brunswick 6,044 | 116 McLennan, Texas...| Waco 3,925 | 186 
Mercer, N. J........ Trenton | 6,018 | 117 Greene, Mo.........| Springfield 3,854 | 187 
Washoe, Nevada....| Reno 5,870 | 118 Monterey, Cal.......| Salinas 3,851 | 188 
Plymouth, Mass.....| Brockton 5,755 | 119 Yakima, Wash.......| Yakima 3,812 | 189 
Lubbock, Texas. .... Lubbock 5,695 120 Se | Joliet | 3,788 | 1% 
Pe Te ceccces | Peoria 5,691 121 Champaign, lll....... | Champaign 3,691 | 19 
Palm Beach, Fla... . _| West Palm Beach 5,668 | 122 Forsyth, N.C........ | Winston-Salem 3,687 | 1% 
Kane, Ill............| Aurora 5,640 | 123 Vigo, Ind........... | Terre Haute 3,684 | 1% 
Wyandotte, Kans....| Kansas City 5,634 | 124 Racine, Wis.........| Racine | 3,683 | 1M 
Berrien, Mich....... | Benton Harbor 5,599 | 125 Volusia, Fla......... Daytona Beach | 3,681 | 1% 
Kern, Cal........... | Bakersfield 5,582 | 126 Stanislaus, Cal... ... | Modesto 3,663 | 1% 
Kanawha, Wisc......| Charleston 5,575 | 127 Butler, Ohio........ Hamilton 3,661 | 197 
Calhoun, Mich.......| Battle Creek 5,546 128 Hillsborough, N. H...| Manchester 3,646 | 1% 
Guilford, N.C....... | Greensboro 5,503 | 129 Clark, Ohio......... | Springfield 3,644 | 1% 
Saginaw, Mich.. .... | Saginaw | 5,485 | 130 Scott, lowa.........| Davenport 3,575 | 2 
ae 
Geta Pa.......... Reading | 5,429 | 131 Total Above Counties)................ 2,945,234 
Bernalillo, N. M.....| Albuquerque | 5,422 132 | 
Broome, N. Y.......| Binghamton |} §,420 | 133 A Se 8 eee eee | 66.2728 
Sangamon, Ill.......| Springfield | 5,419 | 134 a 
Riverside, Cal.......| Riverside | 5,409 | 135 . _ ~ 
St. Louis, Minn......| Duluth | §,383 | 136 itil: ade — — 
— a ge iga ee. 4) $11,346,000, would, if included above, cary 
Muskegon, Mich... .| Muskegon | 5,294 | 133 a rank of 67. 
Macomb, Mich... .. . Mount Clemens | 5,285 | 139 
Niagara, N. Y.. ' Niagara Falls 5,254 140 


132 


SALES MANAGEME 


HAWAII 
1% BILLION DOLLAR MARKET 


Rated with the 48 states and the District 
of Columbia in per family sales,* Hawaii ranks 


—Second in food sales 
—Third in General Merchandise 
—Twelfth in Furniture-Household-Radio 
—Sixteenth in Drug Sales 


And, with $5,086, Hawaii is 18th in family income! 


The capital city of Hawaii also makes an impressive record HONOLULU 
in its rank among the 200 leading American Cities. It is in the Heart of the Rich Hawaiian Market 


top third with these important ratings: 


ee i a oe alec eh e 39 
PL cctceecerdanehenewene 46 

Total Retail Sales .............. 51 

- Merchant Wholesalers .......... 51 
General Merchandise ........... 59 


Per Family Income .............. 26 es” ae Mis | 
\ Total Net Effective Buying Income 47 ° 


fionululu Star-Hulletin 


reaches more than 4 out of 5 Honolulu Homes 


Its daily paid average circulation for February, 1952, was 81,596. Fifty-two 
percent was exclusive of the second newspaper and it duplicated all but 6 
percent of the second paper’s total circulation.** 


Yet The Star-Bulletin’s maximil—minimil rate is 19% LESS than that of the 


second paper. 


Represented nationally by O’MARA & ORMSBEE, New York, Chicago, Detroit, San Francisco, Los Angeles 


* Sales Management’s Survey of Buying Power. 
** Clark Standard Circulation-Duplication Study. 


SEE FOOTNOTE BOTTOM OF EACH “200 LEADING” RANKINGS. 
FOR ADDITIONAL MARKET DATA ON THE RICH HAWAIIAN MARKET SEE PAGE 618. 
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Growth Trends of 200 Largest Counties 


Estimates, poauary | l, W958, for 2 of # papeietion gains for = counties leading in population 


Population) fee | Population| initia Population! ] iy 
(in thou- | Index of | ps tive | (in thou- | Index of | Relative (in thou- | Index of | na 
COUNTY and STATE | sands) Change | to U.S COUNTY and STATE | sands) | Change to U.S COUNTY and STATE | sands) | Change r = ve 
|April1,1940) 1952/1940 Ch Jy |April1,1940) 1952/1940 | Chan 4 April1,1940) 1952/ 1949; 0S. 
| Census eee | Census | oat Census | Change 
New York, N. Y | | 
(5 Counties)......... | 7455.0 107.5 91.3 Camden, N. J.......... 255.7 | 121.0 102.8 Cumberland, Me....... 146.0 | 117.9 100.2 
eee | 4063.3 113.3 96.3 San Bernardino, Cal.....| 161.1 | 189.7 161.2 A 125.7 | 136.9 116.3 
Los Angeles, Cal........ | 2785.6 157.5 133.8 Henrico, Va.......... 235.0 127.2 108.1 Montgomery, Md....... 83.9 205.0 174.2 
Wayne, Mich........... | 2015.6 123.8 105.2 eee 246.3 | 121.2 103.0 East Baton Rouge, La... 88.4 | 193.6 164.5 
Philadelphia, Pa........ | 1931.3 109.2 92.8 Sacramento, Cal...... 170.3 174.4 148.2 Hidalgo, Texas....... 106.1 159.6 135.6 
Allegheny, Pa..........) 1411.5 109.2 92.8 Pierce, Wash...........| 182.1 161.3 137.0 Wyandotte, Kans....... 145.1 116.3 98.8 
Cuyahoga, Ohio........ 1217.3 116.7 99.2 Preane, Gal... ........ | 178.6 164.1 139.4 Travis, Texas.......... 111.1 151.8 129.0 
St. Louis, Mo.......... 1090.3 119.0 101.1 Stark, Glle.......... 234.9 124.7 105.9 Charleston, S.C........ 121.1 | = 138.3 117.5 
Baltimore, Md.......... 1014.9 122.7 104.2 Suffolk, N. Y......... 197.4 145.8 123.9 Trumbull, Ohio. ....... } 132.3 | 124.1 105.4 
Middlesex, Mass,......| 971.4 112.1 95.2 Salt Lake, Utah...... 211.6 135.0 114.7 Vanderburgh, Ind....... 130.8 125.5 106.6 
| 
See 798.4 115.5 98.1 Douglas, Neb........ 247.6 114.8 | 97.5 Chester, Pa............| 135.6 120.8 102.6 
Essex, N. J. rs 837.3 109.9 93.4 Genesee, Mich......... | 227.9 123.4 104.8 8 ee 103.5 158.1 134.3 
Suffolk, Mass.......... 863.2 104.8 89.0 Middlesex, N. J........| 297.1 126.3 107.3 Hillsborough, N.H.....; 144.9 110.7 94.1 
Milwaukee, Wis........ 766.9 115.7 98.3 San Mateo, Cal....esess| 111.8 236.0 200.5 Saginaw, Mich......... | 130.5 121.8 103.5 
Harris, Texas 529.0 160.6 136.4 Mahoning, Ohio...... | 240.3 109.5 93.0 Winnebago, Ill......... | 121.2 130.3 110.7 
District of Columbia. . 663.1 125.1 106.3 Hillsborough, Fla.......| 180.1 145.8 123.9 Chatham, Ga...... | 118.0 133.1 113.1 
San Francisco, Cal......| 634.5 124.0 105.4 ee 241.9 107.5 91.3 re | 107.2 146.3 124.3 
Alameda, Cal. 513.0 151.4 128.6 Tulsa, Okla............] 193.4 133.9 113.8 Pima, Asiz............. 72.8 214.3 182.1 
King, Wash.. . 505.0 152.2 129.3 Lackawanna, Pa........| 301.2 85.0 72.2 Orange, N. Y...........| 140.1 110.2 93.6 
Hamilton, Ohio 622.0 119.4 101.4 Ps 6:5'ds onscanees 135.1 182.2 154.8 IIR oan sitioecumans | 130.2 118.4 100.6 
Nassau, N. Y. 406.7 177.5 150.8 Mobile, Ala. at Wee 173.0 147.0 Bernalillo, N. M........ | 69.4 222.2 188.8 
Hennepin, Minn. 568.9 121.7 103.4 Kanawha, W. Va..... 195.6 125.5 106.6 Lorain, Ohio........... | 112.4 136.7 116.1 
Hudson, N. J. 652.0 100.3 85.2 Albany, N. Y......... 221.3 | 110.3 93.7 Butler, Ohio........... | 120.2 127.0 107.9 
Dallas, Texas.......... 398.6 162.6 138.1 Lancaster, Pa........ 212.5 112.9 95.9 Spartanburg, S. C....... | 127.7 | 119.4 101.4 
Westchester, N. Y...... 573.6 111.5 94.7 Mercer, N. J......... 197.3 119.8 101.8 SE 140.6 119.5 
San Diego, Cal... 289.3 204.1 173.4 Monmouth, N. J....... 161.2 145.8 123.9 Forsyth, N.C..........| 126.5 118.3 100.5 
Providence, R. |. 550.3 107.3 91.2 Sedgwick, Kans...... 143.3 | 163.9 139.3 Richland, S. C.......... 104.8 142.5 121.1 
Orleans, La... . 494.5 118.0 100.3 8 eer 195.8 118.2 100.4 eer 107.3 | 137.7 117.0 
Jefferson, Ala.......... 460.0 124.4 105.7 Orange, Cal............ | 130.8 176.7 150.1 Schenectady, N. Y...... 122.5 120.6 102.5 
Marion, Ind. 460.9 123.2 104.7 Spokane, Wash.........| 164.7 140.0 118.9 New London, Conn.....| 125.2 117.3 99.7 — 
Bergen, N. J... 409.6 136.8 116.2 Knox, Tenn.......... 178.5 | 128.8 109.4 De Kalb, Ga........... 86.9 165.8 140.9 | 
New Haven, Conn. 484.3 115.2 97.9 Oneida, N. Y......... 203.6 | 112.1 95.2 Richmond, Ga.......... 81.9 175.7 149.3 
Worcester, Mass. ae 504.5 110.4 | 93.8 New Castle, Del...... 179.6 126.3 107.3 Burlington, N. J........ 97.0 147.7 125.5 | 
Hartford, Conn......... 450.2 | 123.5 | 104.9 ee 180.9 125.0 106.2 Monterey, Cal.......... 73.0 194.8 165.5 
Jackson, Mo. 477.8 115.9 98.5 San Joaquin, Cal...... 134.2 159.1 135.2 Yakima, Wash..........| 99.0 143.4 121.8 
Dade, Fla... 267.7 203.2 172.6 St. Joseph, Ind....... | 161.8 131.7 111.9 Montgomery, Ala....... | 114.4 124.0 105.4 
Canam, WEROR............ 496.3 107.4 91.2 ee 90.6 235.0 | 199.7 Wee, FG... 0... ccs | 109.5 129.2 109.8 
Franklin, Ohio......... 388.7 135.2 114.9 3 re 166.9 127.5 | 108.3 Dutchess, N. Y......... 120.5 117.1 99.5 
Bexar, Texas. . 338.2 154.6 131.4 Hamilton, Tenn... ... 180.5 | 117.9 100.2 Ae ee 114.2 123.3 104.8 
Fairfield, Conn. . 418.4 124.7 | 105.9 Washington, Pa........ 210.9 | 100.4 85.3 ee 140.4 100.3 85.2 
Shelby, Tenn...........| 358.3 140.3 | 119.2 Prince Georges, Md..... | 89.5 | 236.5 | 200.9 Washtenaw, Mich...... 80.8 173.3 147.2 
Monroe, N. Y..........| 438.2 113.8 96.7 Cambria, Pa.......... 213.5 | 99.1 | 84.2 Roanoke, Va........... 112.2 122.7 104.2 
Jefferson, Ky...........| 385.4 127.9 108.7 El Paso, Texas........ 131.1 159.7 | 135.7 Stanislaus, Cal......... 74.9 183.7 156.1 
Multnomah, Ore........ 355.1 137.9 117.2 kenckieceneds 178.0 117.0 | 99.4 Rock Island, Ill......... 113.3 121.2 103.0 
a 392.9 122.7 104.2 St. Louis, Minn........ 206.9 100.6 | 85.5 Chautauqua, N. Y....... 123.6 110.8 94.1 
Delaware, Pa........... 310.8 139.4 118.4 Mecklenberg, N. C.... 151.8 135.2 114.9 ieee: .2........2.. 124.1 109.3 92.9 
Denver, Colo.. me 322.4 133.3 113.3 Dauphin, Pa......... 177.4 114.0 96.9 Rensselaer, N. Y..... .| 121.8 110.9 94.2 
Oakland, Mich......... 254.1 167.2 142.1 Macomb, Mich....... 107.6 | 187.9 159.6 Berkshire, Mass........ | 122.3 109.7 93.2 
Summit, Ohio 339.4 124.7 105.9 Jefferson, Texas........ 145.3 | 139.0 118.1 Sangamon, Ill.......... | 117.9 113.4 96.3 
Norfolk, Va. 238.9 176.8 150.2 J err 177.5 113.7 96.6 McLennan, Texas...... | 101.9 | 130.3 110.7 
Montgomery, Ohio. .... 295.5 141.3 120.1 Schuylkill, Pa........ 228.3 87.9 | 74.7 Kalamazoo, Mich....... | 100.1 132.1 112.2 
Gules, MB. .......... 328.3 125.3 106.5 Pulaski, Ark......... 156.1 128.4 | 109.1 Lane, GFe.........2000 69.1 191.2 162.4 
Norfolk, Mass.......... 325.2 124.9 106.1 Guilford, N.C.......... 153.9 128.5 109.2 Cameron, Texas....... .| 83.2 158.5 134.7 PZ 
Lucas, Ohio...........| 344.3 117.6 99.9 Niagara, N. Y. ........ 160.1 123.1 104.6 A ee 86.7 150.2 127.6 
| eee 441.5 88.9 | 75.5 Plymouth, Mass....... 168.8 115.7 98.3 Muskegon, Mich....... | 94.5 134.4 114.2 
Bristol, Mass. 364.6 106.8 90.7 Payette, Pa... ......... 201.0 | 95.1 | 80.8 Calhoun, Mich......... 94.2 134.3 114.1 
Tarrant, Texas 225.5 169.9 144.4 Broome, N. Y........ 165.9 | 114.6 | 97.4 Buncombe, N.C........ 108.8 116.0 98.6 
Lake, Ind... wees] 208.2 129.8 110.3 er 121.1 | 156.6 | 133.1 Muscogee, Ga.......... 75.5 166.2 141.2 
Hampden, Mass... ..... 332.1 113.9 96.8 Allen, tnd............ 155.1 121.8 103.5 Orange, Fla............ | 70.1 176.3 149.8 
Montgomery, Pa........ 289.2 126.2 107.2 Northampton, Pa 169.0 111.2 | 94.5 Ventura, Cal.......... .| 69.7 175.5 149.1 
| , —— 
Ramsey, Minn.........| 309.9 117.4 99.7 Madison, lll............ | 149.3 | 125.9 107.0 Total Above Counties... 67,481.7 | 125.9 107.0 
Maricopa, Ariz......... 186.2 192.5 163.6 Riverside, Cal........ 105.5 | 172.8 146.8 BOG sa........ 51.2509 | 
Onondaga, N. Y........| 295.1 119.4 101.4 Ingham, Mich.......... | 130.6 | 139.5 118.5 
Passaic, N. J........... a 309.4 111.5 94.7 8 | ree | 150.2 119.7 101.7 
Oklahoma, Okla........ | 244.2 | 138.0 | 117.2 ae | 156.8 | 114.5 97.3 | 
Davidson, Tenn........| 257.3 129.1 | 109.7 8 153.4 | 116.5 99.0 | 
Contra Costa, Cal....... | 100.5 330.0 280.4 Nueces, Texas....... | 92.7 | 192.7 163.7 
Westmoreland, Pa...... 303.4 105.1 | 89.3 Dane, Wie........00. 130.7 134.6 114.4 | 
Santa Clara, Cal........ 174.9 178.6 | 151.7 Greenville, S.C...... 136.6 | 126.9 107.8 
1 eae 210.1 | 148.4 126.1 Pinellas, Fla......... 91.9 | 187.3 159.1 | a 
MA 
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point to 


Success 


“2 to 3 times more requests from 
Quick readers than from any of the other 
5 magazines used. . . Quick pays 

terrific dividends.” 


EXPANSO BELTS, 
KNOTHE BROTHERS 


Placed the largest page contract in 1951 
ever to run in a general magazine— 

52 four-color, bleed center-spreads in Quick. 
Renewed the contract in 1952. 


CURTISS CANDY COMPANY 


“Quick is an excellent medium to reach 


progressive, young intelligent women. 
Our coupon ad appeared jn 35 

leading publications . . . showed Quick 
among our very top media.” 


MEDS DIVISION OF 
PERSONAL PRODUCTS CORP. 


Launched a 13-time schedule in Quick with 
nation-wide promotion in 4500 drugstores. 
Termed results ‘““most successful.” Are 


amazed by large number of consumer 


inquiries produced by current Quick 
campaign, even though no offer is made. 


McKESSON & ROBBINS 
MANUFACTURING DIVISION 


the pocket news 
magazine 
busy people 


rely on 


GARDNER COWLES, EDITOR 


Growth Trends of 200 Leading Counties 


Estimates, 1951, for % of retail sales gains for 200 counties leading in this category 


| Retail Sales 


—— 
ee 


| 
Retail Sales | Index Index Index Index | Retail Sales | Index Index we 
(in | of | Relative (in of Relative | (in of Relative e 
COUNTY and STATE | thousands) Change | to U.S. COUNTY and STATE | thousands) Change | to U.S. COUNTY and STATE | thousands) Change | to U.S, ‘ 
1939 |1951/1939| Change | 1939 |1951/1939) Change 1939 1951/1939 Change 
New York, N. Y. | 
(5 Counties)... . .| 3,192,604 293.1 | 81.5 Santa Clara, Cal........ 79,769 417.3 116.0 Cumberland, Me.. . 65,240 | 258.7 71.9 
Cook, Ill........ | 1,731,986 | 322.4 | 89.6 SI sa oaks a ne 77 ,628 | 426.5 118.6 Hillsborough, N. H... . | 56,385 | 299.2 83.2 
Los Angeles, Cal... F 1,314,497 | 383.2 | 106.5 Fresno, Cal... . 78,420 | 419.9 | 116.7 Greenville, S.C........ 37,737 | 444.2 123.5 
Wayne, Mich...........| 792,901 410.9 | 114.2 Delaware, Pa. 91,077 | 360.4 | 100.2 Stanislaus, Cal.........| 34,641 | 480.7 133.6 
Philadelphia, Pa.. | 766,622 311.5 86.6 Salt Lake, Utah 87,062 367.2 | 102.1 Palm Beach, Fla........| 35,950 | 456.7 127.0 
Allegheny, Pa..........| 523,420 341.3 | 94.9 Genesee, Mich.. 85,265 | 370.4 103.0 East Baton Rouge, La... 35,043 468.2 130.2 
Cuyahoga, Ohio....... | 506,426 342.3 | 95.2 Stark, Ohio 86,910 | 356.6 99.1 PY Ws. & ois. cvieceus 48 ,583 335.8 93.4 
District of Columbia. | 402,768 360.8 | 100.3 8 re 88,925 | 338.3 94.1 Saginaw, Mich......... 44,023 370.4 103.0 
St. Louis, Mo... .. | 419,479 332.9 92.5 Tulsa, Okla. . | 74,274 398.7 110.8 Chautauqua, N. Y....... 42,479 382.2 106.3 
Baltimore, Md.........., 407,441 | 331.7 | 92.2 Camden, N. J. | 83,534 | 353.2 98.2 Beaver, Pa............. 42,567 | 380.6 105.8 
| | | 
Suffolk, Mass........ | 515,043 258.0 71.7 Mahoning, Ohio....... .| 91,671 | 312.4 | 86.9 Madison, Ill............ 43 ,802 369.5 102.7 
San Francisco, Cal......| 383,554 305.0 | 84.8 Mercer, Pa. . ose} 84,268 | 339.1 | 94.3 kee 43,400 371.8 103.4 
8, 8S eee | 385,212 | 296.1 | 82.3 Westmoreland, Pa...... 75,159 | 377.6 105.0 Sangamon, Ill.......... 45,562 353.4 98.2 
Erie, N.Y....... .....{ 304,049 | 350.8 | 97.5 Polk, lowa. . | 86,898 | 322.8 | 89.7 Schuylkill, Pa..........| 51,551 | 312.0 | 86,7 
Milwaukee, Wis.. ..| 324,906 | 324.5 90.2 Monmouth, N. J. 72,006 | 385.8 107.3 Bernalillo, N. M........ 25,333 631.0 175.4 
Harris, Texas. o 213,998 | 466.5 | 129.7 Berks, Pa..... 82,035 | 334.2 92.9 Washtenaw, Mich...... 35,786 445.0 123.7 
Alameda, Cal....... | 250,580 | 370.5 | 103.0 Middlesex, N. J....... 76,916 355.1 98.7 PRS: co ccasacss 8,603 547.9 152.3 
Middlesex, Mass.. . | 301 ,377 | 291.4 81.0 Hillsborough, Fla... .. | 56,411 | 476.8 132.6 Dutchess, N. Y........ 49,953 311.5 86.6 
Jackson, Mo... . | 242,411 | 359.0 99.8 New Castle, Del. .| 78,115 343.7 95.6 Roanoke, Va........... 41,208 375.6 | 104.4 
King, Wash............| 238,317 | 356.4 99.1 San Bernardino, Cal... .| 59,747 | 448.1 124.6 Macomb, Mich........ 28,471 541.6 | 150.6 F | 
| | 
| | 
Dallas, Texas..........| 188,536 | 450.1 125.1 Sedgwick, Kans........ | 57,569 | 464.4 | 129.1 Berkshire, Mass..... .. 49,406 | 310.4 86.3 
Hamilton, Ohio........| 275,006 306.9 85.3 St. Joseph, Ind. . ‘ 60,154 | 436.6 121.4 Lubbock, Texas....... 23,137 650.3 130.8 
Hennepin, Minn........| 287,487 290.3 80.7 Kern, Cal... . | 58,972 | 445.1 123.7 New London, Conn.... . 48 , 157 311.6 | 86.6 
Nassau, N. Y........... | 981,942 | 436.9 | 121.5 Erie, Pa........ | 61,868 | 416.2 | 115.7 Kalamazoo, Mich... ... 41,096 | 362.3 | 100.7 | 
Westchester, N. Y.... 267,105 | 282.6 | 78.6 J 71,543 | 356.4 99.1 Potter, Texas.......... 26,712 554.3 154.1 
Multnomah, Ore... . 190,744 374.9 104.2 Mecklenberg, N. C...... 50,997 | 493.9 137.3 Muskegon, Mich....... 31,625 467.5 130.0 
Marion, Ind... . . 197,234 362.2 100.7 Spokane, Wash... a 71,307 | 342.0 95.1 Rock Island, Ill......... 40,430 364.6 101.4 
Dade, Fla...... 137,605 | 507.6 141.1 Jefferson, Texas........ 54,471 | 440.9 122.6 Calhoun, Mich......... 34,097 431.6 120.0 
Fulton, Ga......... 185,205 | 375.1 104.3 Pierce, Wash... . 67,454 | 355.7 98.9 Buller, Olle... .......5. 39,941 368.3 102.4 
Hartford, Conn....... 199,928 341.1 94.8 Lancaster, Pa... . 72,543 | 329.4 91.6 re 35,023 419.1 116.5 
Fairfield, Conn....... 188 ,099 341.6 95.0 Dauphin, Pa... es 67,004 351.1 97.6 Res ascs-csrees 42,067 348.8 97.0 | 
New Haven, Conn..... 200,553 312.0 86.7 Ingham, Mich.......... 55,230 | 422.9 117.6 Richland, S.C.......... 35,128 417.0 115.9 , 
Providence, R.1....... 221,859 | 280.8 78.1 Lackawanna, Pa........ 82,450 280.8 78.1 Monterey, Cal.......... 34,616 421.0 117.0 
Denver, Colo.......... 177,963 | 348.5 96.9 | ee 50,112 458.9 127.6 Lorain, Ohio. , 37,192 389.6 108.3 
Worcester, Mass....... 185,995 | 329.3 91.5 San Joaquin, Cal........ 55,130 405.3 112.7 Rensselaer, N. Y....... 43,514 331.9 92.3 
San Diego, Cal......... 120,707 | 501.5 139.4 4”) 63,964 348.5 96.9 Wake, N.C.... 31,465 454.0 126.2 
Hudeon, N. J........... 214,363 | 277.9 77.3 Allen, Ind. 61,129 364.4 101.3 No oisia acco 25,514 558.3 155.2 
ke 157,062 375.8 | 104.5 Knox, Tenn. : 56,408 394.6 109.7 Sonoma, Cal........... 35,765 398.1 110.7 
Shelby, Tenn... 140,595 | 405.2 | 112.6 Hamilton, Tenn... . 60,172 360.6 100.3 McLennan, Texas : 29,722 478.7 133.1 
Essex, Mass... 178,338 | 312.6 | 86.9 Niagara, N. Y... 61,267 352.9 98.1 Chatham, Ga........... 36,405 383.0 106.5 
| | 
Monroe, N. Y.. . 190,675 | 285.2 | 79.3 Kanawha, W. Va.......| 60,729 355.6 98.9 Berrien, Mich... ... : 31,609 439.6 122.2 
Franklin, Ohio. | 172,974 | 312.7 | 86.9 Contra Costa, Cal....... 34,397 | 621.5 172.8 Lancaster, Neb......... 41,006 334.9 93.1 
Jefferson, Ky.... ‘ | 138,784 | 384.1 | 106.8 Guilford, N. C..... 44,282 | 481.0 133.7 Yakima, Wash..... 34,705 391.2 108.8 
Tarrant, Texas........ 99,469 510.7 | 142.0 St. Louis, Minn......... 80,255 264.1 73.4 Woodbury, lowa....... 43,174 314.4 | 87.4 
Jefferson, Ala.. . : 123,953 | 408.9 | 113.7 Plymouth, Mass........ 68 ,527 304.5 84.7 Trumbull, Ohio... : 38,144 354.1 | 98.4 
Bexar, Texas......... | 110,282 | 455.6 | 126.7 Broome, N. Y.. . 64,804 321.7 89.4 Charleston, S.C........ 32,781 411.8 114.5 
Gime, GR... cc cess | 144,008 | 343.4 95.5 Pinellas, Fla... . . 41,726 497.0 138.2 Hinds, Miss..... ga 31,978 420.5 116.9 / 
gS eee 129,158 | 366.8 102.0 Northampton, Pa. 55,759 370.7 103.1 I a.-0.0)s ois arr 43,340 | 307.8 85.6 
Summit, Ohio.......... 131,173 354.1 | 98.4 El Paso, Texas. . 42,480 486.1 135.1 Wyandotte, Kans.......| 37,701 353.0 98.1 
Montgomery, Ohio. .... 119,899 | 383.5 | 106.6 Caddo, La....... 52,385 | 393.1 109.3 Linn, lowa.... | 38,808 341.5 94.9 a. 
| | | | 
Union, N.J............ 118,911 | 386.0 | 107.3 Pulaski, Ark... 50,774 | 402.1 | 111.8 Orange, Fla............| 31,510 | 419.5 | 116.6 SAR 
Ramsey, Minn......... 172,060 | 259.8 | 72.2 Peoria, Ill........ 66,949 304.4 84.6 ME Mis ie cb ceaweseces 33,471 | 394.5 109.7 
8 eee 130,621 | 340.9 | 94.8 Atlantic, N. J.... 60,214 336.6 93.6 Racine, Wis............| 34,485 | 382.4 106.3 
Oakland, Mich......... 83,019 508.1 141.3 San Mateo, Cal. 43,452 458.0 127.3 Montgomery, Ala....... | 32,058 | 403.9 112.3 
Lake, Ind... .. : 101,961 412.8 | 114.8 , 5. 55,322 354.3 98.3 Jackson, Mich... .. 32,924 389.2 108.2 
Hampden, Mass........| 136,671 294.7 | 81.9 Mone, @L....... a 51,920 373.5 103.8 Spartanburg, S. C..... 27,190 469.9 130.6 
Maricopa, Ariz.........| 66,688 601.8 167.3 Winnebago, Ill... . . 48,812 396.8 | 110.3 Galveston, Texas... ... .| 30,591 416.8 115.9 
O-rondaga, N. Y....... | 122,003 | 326.2 | 90.7 Mobile, Ala... . 7 36,722 513.6 142.8 BN POOR. ccc cease 37,681 336.7 93.6 
Oklahoma, Okla........ 95,645 | 397.4 110.5 Orange, N. Y... 59,376 315.5 87.7 Santa Barbara, Cal..... .| 36,344 347.4 96.6 
Douglas, Neb.......... | 108,341 | 342.6 95.2 Nueces, Texas. 37,348 | 499.9 | 139.0 Du Page, Ill........ 30,431 411.4 114.4 
| | } | =e 
Norfolk, Va... . ao 84,256 439.8 | 122.3 Washington, Pa. 55,870 332.3 | 92.4 Total Above Counties... 27,272,175 349.3 97.1 AB 
Norfolk, Mass.......... 114,111 314.1 87.3 Dane, Wis... .. 58,625 | 312.4 | 86.9 %ofU.S.A...........| 64.8682 
Kent, Mich............| _ 94,469 377.6 105.0 St. Clair, Ill... . 46,320 | 393.2 109.3 
Montgomery, Pa........ 103,083 | 345.5 96.1 Riverside, Cal... . . ; 38,958 | 466.6 129.7 
Henrico, Va............| 112,165 | 316.4 88.0 Cambria, Pa.......... 59,856 | 301.7 | 83.9 
Luzerne, Pa........ 110,921 | 310.6 86.3 Schenectady, N. Y..... 50,670 349.8 | 97.2 
Albany, N. Y.......... 116,292 294.8 82.0 a eee 46 ,435 381.1 105.9 
Sacramento, Cal........ 91,716 372.7 103.6 Vanderburgh, Ind....... 47 ,243 372.7 103.6 
Davidson, Tenn........ 90,782 368.7 102.5 Arlington, Va........... 30,583 564.0 156.8 
Bristol, Mass... 119,420 279.6 77.7 Travis, Texas 40,861 415.6 115.5 
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Population and Rank, 200 Largest Cities 


Estimates, January 1, 1952, for the 200 cities leading in population 


| POPULATION | POPULATION | | POPULATION 7 
(CIVILIAN) (CIVILIAN) | (CIVILIAN) 
1/1/52 Rank % 1/1/52 Rank % | 1/1/52 Rank % 
CITY and STATE Esti- in Accumu- CITY and STATE Esti- in Accumu- CITY and STATE Esti- in Accumu- 
JM mates | Group | lation JM mates | Group | lation JM mates | Group | lation 
(in thousands) (in thousands) | | (in thousands) 
New York City, N. Y. 8,017.2 1 5.1751 Charlotte, N.C......... 139.3 | 71 26.7234 East St. Louis, Ill....... | 85.0 141 31.6855 
Chicago, Wil.............| 3,654.0 2 7.5337 Austin, Texas.......... | 138.8 72 26.8130 Augusta, Ga............ | 84.8 142 31.7402 
Philadelphia, Pa........ 2,109.7 3 8.8951 A 137.8 73 26.9019 Manchester, N. H...... 84.6 143 31.7948 
Los Angeles, Cal........| 2,051.6 4 10.2193 | Albany, N.Y........... 137.8 73 | 26.9908 | Brownsville-Harlingen- | 
Detroit, Mich...........| 1,904.0 5 11.4483 Fort Wayne, Ind........ 137.0 75 | 27.0793 ’ McAllen, Texas. .... . | 83.9 144 31.8490 
Baltimore, Md...... 958.1 6 12.0667 Mobile, Ala............| 136.6 | 76 27.1674 Pawtucket, R.1.........| 83.6 145 31.9029 
Cleveland, Ohio. . 923.5 7 | 12.6628 El Paso, Texas......... } 135.6 | 77 27.2550 Binghamton, N. Y...... . | 83.5 146 31.9568 
St. Louis, Mo......... 866.3 8 13.2219 ee 134.7 | 78 27.3419 Burbank, Cal...... 83.3 147 32.0106 
Washington, D.C...... 829.3 9 | 13.7572 Chattanooga, Tenn..... .| 133.8 79 27.4283 Newton Mass.. ...... 83.1 148 32.0642 
Boston, Mass.......... 807.2 10 | 14.2782 Kansas City, Kans... .. | 132.9 80 27.5141 Springfield, W...... 2... | 82.7 149 32.1176 
Lawrence, Mass....... . | 82.2 150 32.1707 
San Francisco, Cal... .. 786.8 11 14.7861 Baton Rouge, La........ 132.5 81 27.5996 
Pittsburgh, Pa... .... 683.0 12 15.2270 ; ee .| 131.1 82 27.6842 Portsmouth, Va......... 81.7 151 32.2234 
Milwaukee, Wis........ 645.0 13 15.6433 | Trenton, N.J........... | 130.0 83 27.7682 | Springfield, Ohio....... | 80.7 152 32.2755 
Houston, Texas........ 622.3 14 16.0450 Evansville, Ind......... | 129.8 | 84 27.8519 East Orange, N. J...... | 79.7 153 32.3269 
Buffalo, N. Y...... 588.7 15 16.4249 Shreveport, La..........) 129.2 | 85 | 27.9353 Portland, Me...........| 78.8 154 32.3778 
New Orleans, La. 583.5 16 16.8016 SS eee 128.4 | 86 | 28.0182 Lubbock, Texas... .. | 78.7 156 32.4286 
Minneapolis, Minn...... 529.7 17 17.1435 Knoxville, Tenn......... 126.7 | 87 28.1000 ere 77.9 156 32.4789 
Cincinnati, Ohio........ §12.2 ; 128 | 17.4741 Scranton, Pa........... 126.3 | 88 28.1815 Bayonne, N. J..........| 77.7 157 32.5290 
Seattle, Wash......... 480.1 19 | 17.7840 Passaic-Clifton, N. J... .| 125.8 89 28.2627 Pontiac, Mich.......... 76.9 158 32.5787 
Kansas City, Mo. 464.8 20 18.0840 Savannah, Ga.......... | 124.5 90 28.3430 St. Joseph, Mo......... 76.8 159 32.6282 
| Wilkes-Barre, Pa....... 76.8 159 32.6779 
Hempstead Township, | 
Ge Micacdesactasccuect 463.5 21 | 18.3832 Cambridge, Mass....... 124.0 | 91 | 28.4231 
Dallas, Texas.......... 452.2 22 18.6750 | Canton, Ohio.......... 119.0 | 92 28.4999 Amarillo, Texas. ....... 76.8 159 32.7274 
Newark, N. J.......... 445.6 | 2 | 18.9627 South Bend, Ind........| 118.4 93 28.5763 Greensboro, N.C....... | 76.7 162 32.7769 
Indianapolis, Ind........ 436.1 24 19.2441 Berkeley, Cal........... | 117.8 | 94 | 28.6523 Stamford, Conn.........| 76.3 163 32.8261 
Denver, Colo.......... 429.7 | 25 | 19.5215 Corpus Christi, Texas. . . | 117.2 | 95 | 28.7280 Davenport, lowa........ 76.0 164 32.8752 
San Antonio, Texas... . 421.7 2 19.7937 ae 114.6 | 96 | 28.8020 New Britain, Conn... .. . 75.0 165 32.9236 
Memphis, Tenn... . 412.3 27 20.0598 Elizabeth, N.J......... | 114.4 | 97 | 28.8758 Stockton, Cal...........| 74.9 166 32.9719 
Oakland, Cal....... 395.8 28 20.3153 | Fall River, Mass....... .| 114.3. | 98 | 28.9496 | Santa Monica, Cal. .... 74.8 167 33.0202 
Columbus, Ohio....... 388.5 29 20.5661 Phoenix, Ariz........... 111.7 99 | 29.0217 Evanston, Ill........... 74.8 167 33.0685 
Portland, Ore...........| 383.7 30 20.8137 Wilmington, Del........ | 111.6 | 100 | 29.0937 Cedar Rapids, lowa..... 74.4 169 33.1165 
Charleston, W. Va...... 74.0 170 33.1643 
Louisville, Ky... . 376.1 31 21.0565 New Bedford, Mass... . | 111.5 101 29.1657 
San Diego, Cal........ 344.2 32 | 21.8787 Reading, Pa........... -| 111.3 102 | 29.2375 Mount Vernon, N. Y.... 73.7 171 33.2119 
Rochester, N. Y....... 337.8 33 21.4967 Richmond, Cal......... .| 110.7 103 | 29.3090 | Troy, N.Y............. 73.6 172 33.2594 
ee 333.5 34 21.7120 Allentown, Pa.......... 108.9 104 | 29.3793 Macon, Ga. 73.5 | 173 33.3068 
Birmingham, Ala. ' 328.4 35 21.9239 Pasadena, Cal.......... 108.6 | 105 29.4494 Durham, N.C.......... 73.4 174 33.3542 
St. Paul, Minn........ 315.8 36 21.1278 Montgomery, Ala....... 108.5 | 106 29.5194 Racine, Wis............ 72.9 175 33.4012 
Toledo, Ohio.......... 310.9 37 22.3284 Waterbury, Conn....... 107.3 | 107 29.5887 Charleston, S.C........ } 71.5 176 33.4474 
Jersey City, N.J........ 304.1 38 22.5247 Duluth, Minn.......... } 105.7 108 29.6569 Wichita Falls, Texas... 71.5 176 33.4935 
Fort Worth, Texas...... 291.5 39 22.7129 Somerville, Mass....... | 105.1 | 109 29.7247 Oyster Bay Township. 
Akron, Ohio........... 280.5 40 22.8939 Albuquerque, N. M.....| 104.4 110 29.7921 A 71.3 178 33.5396 
Gaucnter, U0............661 70.1 179 33.5848 
Miami, Fla............ 262.5 41 23.0634 rer | 103.3 111 29.8588 Lakewood, Ohio........ | 69.0 180 33.6293 
Long Beach, Cal........ 259.6 42 23.2309 Moline-East Moline- | | 
Omaha, Neb........... 253.8 43 23.3948 Rock Island, Ill...... .; 103.0 | 112 | 29.9253 | Galveston, Texas....... | 68.8 181 33.6738 
Dayton, Ohio.......... 252.8 44 23.5579 | St. Petersburg, Fla..... | 102.5 | 113 | 29.9914 | Springfield, Mo......... | 68.4 182 33.7179 
Oklahoma City, Okla... . 250.3 45 23.7195 gem, WARES... 0.0. 101.8 | 114 | 30.0571 Sere 68.2 183 33.7619 
Providence, R. |. 250.0 46 23.8809 | Jackson, Miss.......... 101.1 | 115 | 30.1224 | Medford, Mass......... 68.0 184 33.8058 
Richmond, Va.. are 237.3 47 24.0341 San Jose, Cal........... 100.7 | 116 | 30.1874 Chester, Pa........... } 68.0 184 33.8497 
Syracuse, N. Y......... 225.4 48 24.1796 Lincoln, Neb........... 100.5 117 | +30.2523 Raleigh, N.C...........) 67.7 186 33.8934 
Jacksonville, Fla....... 211.4 49 24.3160 Madison, Wis.......... 99.7 118 | 30.3166 Bethlehem, Pa.......... 67.5 187 33.9370 
Norfolk, Va........... 210.6 50 24.4520 Glendale, Cal........... | 99.5 119 | 30.3808 Alameda, Cal........... 67.1 188 33.9803 
Lowell, Mass........... 99.2 | 120 | 30.4449 | Waterloo, lowa......... 66.9 189 34.0235 
Worcester, Mass....... 207.2 51 24.5857 } | San Bernardino, Cal..... 66.5 190 34.0664 
Salt Lake City, Utah... . 189.1 52 | 24.7078 Dearborn, Mich........ 98.5 | 121 | 30.5084 
Tulsa, Okla............ 188.1 53 | 24.8292 | Beaumont, Texas.......| 97.5 | 122 | 30.5714 | Covington, Ky.......... 66.4 191 34.1092 
Grand Rapids, Mich... .| 182.6 54 | 24.9470 Rockford, Ill... ....... 96.2 123 | 30.6335 Pueblo, Colo........... 66.3 192 34.1520 
Des Moines, lowa...... 181.3 55 | 25.6040 Saginaw, Mich......... 96.2 123 30.6956 Alexandria, Va..........| 66.2 193 34.1948 
Hartford, Conn.........| 180.7 56 25.1807 | Lansing, Mich.......... 95.9 | 125 | 30.7575 | Champaign-Urbana, IIl.. | 65.5 | 194 34.2371 
Nashville, Tenn.........| 176.7 57 25.2948 | Fresno, Cal............ 95.8 | 126 30.8193 | Lewiston-Auburn, Me.. .| 65.4 | 195 34.2793 
Wichita, Kans.......... 174.3 58 25.4073 Roanoke, Va........... 94.5 127 | 30.8803 Lancaster, Pa.......... 65.3 | 196 34.3214 
Youngstown, Ohio...... | 171.7 59 25.5181 Niagara Falls, N. Y..... 94.3 128 | 30.9412 Terre Haute, Ind....... 65.2 197 34.3635 
SS “4 169.6 60 25.6776 Schenectady, N. Y...... 94.3 | 128 | 31.0020 ae ae -| 64.9 a ge 
Topeka, Kans.......... | 92.1 | 130 | 31.0615 | Biloxi-Gulfport, Miss... . | 64.1 . 
Spokane, Wash......... 168.1 61 25.7361 Oak Pak, @........... 64.0 200 | 34.4981 
New Haven, Conn...... 168.0 | 62 25.8445 7” | } | 
Springfield, Mass....... 167.3 | 63 | 25.9525 Harrisburg, Pa......... 91.5 131 | 31 -1205 Total Above Cities....| 53,431.2 
Bridgeport, Conn........ 162.4 64 | 26.0573 | Hammond, Ind......... 90.9 132 | 31.1792 | | 
Yonkers, N. Y.......... 156.5 65 26.1583 Columbia, S$. C........ | 90.4 | 133 31.2376 S@U.3.A......... | 34.4881 
North Hempstead Winston-Salem, N. C.... 89.5 134 31.2953 ae a | Y 
Township, N. Y....... | 153.9 66 | 26.2577 Upper Darby, Pa........ 89.2 135 | 31.3529 
Tacoma, ae | 149.3 67 | 26.3540 Huntington, «aaa | 87.5 136 | 31.4094 Honolulu City, with a Population of 228,500, 
Little Rock- | | 87.0 | 137 | 31.4655 would, if included above, carry a rank of 48. 
NorthLittle Rock, Ark.. 149.1 68 | 26.4503 Quincy, Mass.......... 85.4 | 138 31.5207 
Sacramento, Cal........ 142.3 | 69 | 26.5421 | Sioux City, lowa........ 85.2 139 | 31.5757 
Paterson, N. J.......... ! 141.5 ' 70 | 26.6335 Columbus, Ga.......... 85.1 ' 140 | 31.6306 
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COLUMBIA STATE 

COLUMBUS DISPATCH 

SAN ANTONIO EXPRESS 

ST. LOUIS GLOBE-DEMOCRAT 

SALT LAKE CITY DESERET NEWS 
ATLANTA JOURNAL AND CONSTITUTION 
NEW ORLEANS TIMES-PICAYUNE-STATES 
LOUISVILLE COURIER-JOURNAL 

THE NASHVILLE TENNESSEAN 

HOUSTON CHRONICLE 

INDIANAPOLIS STAR 

NEWARK NEWS 

DENVER POST 


For further information contact any of the following representatives: Branham Company, Cresmer and Woodward, 


MAY 10, 1952 
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Total Net Effective Buying Income, 200 Leading Cities 


Estimates, 1951, for the 200 cities leading in this category 


CITY and STATE 


NET E. B. I. 
wD... 


(in thousands) 


% 
Accumu- 
lation 


CITY and STATE 


NET E. B. I. 
Esti- 
JM mates 


(in thousands) 


Rank 
in 
Group 


CITY and STATE 


NET E. B. I. | 
SH Esti- | Rank % 
mates in Accumu- 


(in thousands) 


New York City, N. Y.... 
Chicago, Ill............. 
Los Angeles, Cal........ 
Philadelphia, Pa........ 
Detroit, Mich........... 
San Francisco, Cal...... 
Cleveland, Ohio........ 
Washington, D.C....... 
St. Louis, Mo...........| 
Baltimore, Md... 


Boston, Mass........... 
Pittsburgh, Pa.......... 
Milwaukee, Wis........ 
Houston, Texas...... | 
Seattle, Wash.......... 
Hempstead Township, 


Minneapolis, Minn...... 
Cincinnati, Ohio........ 
New Orleans, La........ 
Indianapolis, Ind........ 


Kansas City, Mo........ 
Buffalo, N. Y........... 
Newark, N. J..... 


Dallas, Texas.......... 
Portland, Ore........... 
Oakland, Cal........... | 
Denver, Colo........... } 
Columbus, Ohio........ 
Louisville, Ky.......... 

San Diego, Cal......... 


14,586 ,345 


7,058,346 
4,075,440 
4,070,840 
3,425,379 
1,788 ,679 
1,742,487 
1,567,996 
1,502,048 
1,413,783 


1,364,903 
1,244,497 
1,172,658 
1,124,487 
1,068 ,665 


1,045,657 
1,005 , 964 
949,578 
904 , 326 


— 


19.3259 
19.8906 
20.4227 
20.9329 
21.4177 


21.8921 


ee 262,985 
ee 262,406 
Nashville, Tenn......... 262,082 
Shreveport, La.......... 261 ,870 
Berkeley, Cal........... 257,896 
Passalc-Clifton, N. J... .| 239,373 
Evansville, Ind......... | 239,250 
Wilmington, Del........ | 237,495 
Charlotte, N.C......... | 234,750 
South Bend, Ind........ } 232,572 
Peoria, Il.............. | 931,189 
coon hot, CEE 230,825 
Little Rock- | 
NorthLittle Rock, Ark. .| 225,265 
Baton Rouge, La........ | 224,070 
East Orange, N. J....... 222,706 
Trenton, N.J.......... .| 217,436 
Canton, Ohio...........| 216,818 
Austin, Texas..........| 213,705 
Dearborn, Mich.........| 212,609 


Kansas City, Kans. 


Glendale, Cal....... 
Cambridge, Mass... 


Mount Vernon, N. Y.. . 


Elizabeth, N. J..... 
Scranton, Pa....... 


Corpus Christi, Texas... . | 


Phoenix, Ariz....... 
Mobile, Ala........ 


Waterbury, Conn....... 


211,551 


211,139 


pana 202,729 


= 202,175 


Knoxville, Tenn... .....| 


Alameda, Cal......... we 
Stockton, Cal......... ae 
Fall River, Mass........ 
Jackson, Miss.......... 
White Plains, N. Y...... 
Oyster Bay Township, 


Huntington, W. Va...... 
Schenectady, N. Y...... 
Gok Put, @........... 


Santa Monica, Cal...... 
Springfield, Ohio....... 
Bayonne, N. J.......... 
kk re 


Pawtucket, R.1......... 
Montclair, N. J......... 
Richmond, Cal.......... 
Atlantic City, N.J...... 


West Hartford, Conn... . 
Medford, Mass......... 
Lubbock, Texas........ 
Irvington, N. J......... 
Champaign-Urbana, Ill. . 
Wilkes-Barre, Pa... .... 
New Britain, Conn...... 
Portland, Me........... 
Lowell, Mass........... 
Greensboro, N.C....... 


Amarillo, Texas........ 


141,258 141 40.6488 
141,228 142 40.7128 
141,012 143 40.7768 
140,885 144 | 40.8407 
140,285 145 40.9044 
139,892 146 40.9679 
139, 287 147 41.0311 
139,031 148 41.0941 
138,302 149 41.1569 
137,846 150 41.2194 
137,266 151 41.2817 
136,734 152 41.3437 
135,319 153 41.4051 
135,273 154 41.4665 
135,189 155 41.5278 
135,187 156 41.5892 
135,021 157 41.6504 
134 ,782 158 41.7116 
134,154 159 41.7724 
133,441 160 41.8330 


132,982 


132,561 162 ° 

131,690 163 42.0132 
131,277 164 42.0728 
131,147 165 42.1323 
130,449 166 42.1915 
130,375 167 42.2506 
129,209 168 42.3092 
128,411 169 42.3675 


42.4825 


Toledo, Ohio........... | 591,576 32 27.6554 Chattanooga, Tenn...... 193,093 102 37.6477 East St. Louis, Ill....... 126 ,425 172 42.5399 
Rochester, N. Y......... | 579,270 33 27.9182 El Paso, Texas......... 192,453 103 37.7350 Charleston, W. Va...... 126,150 173 42.5971 
Memphis, Tenn......... | 578,492 | 34 | 28.1807 | Lansing, Mich.......... | 190,508 104 37.8214 Bloomfield, N. J........ 125,163 174 42.6539 
Long Beach, Cal........ | 568,335 | 35 | 28.4385 | Camden,N.J.......... 190,498 | 105 | 37.9079 | Bethlehem, Pa......... 125,026 | 175 | 42.7106 
St. Paul, Minn..........| 567,903 | 36 | 28.6962 | Moline-East Moline- Lancaster, Pa.......... 125,018 | 176 | 42.7673 
Jersey City, N.J........| 529,610 | 37 | 28.9365 Rock Island, Il... ... 190,193 | 106 | 37.9941 | St. Joseph, Mo......... 125,010 | 177 | 42.8240 
Atlanta, Ga............ 520,115 | 38 29.1725 | Allentown, Pa.......... 190,004 107 38.0803 | Columbus, Ga.......... 124,902 178 42.8807 
Akron, Ohio............| 506,598 | 39 29.4023 | Lincoln, Neb........... 189,398 | 108 38.1663 | Alexandria, Va.........| 123,841 179 | 42.9369 
Omaha, Neb........... 500,589 | 40 29.6295 New Rochelle, N. Y.... . | 188,212 | 109 38.2517 Niagara Falls, N. Y.... .| 123,345 180 | 42.9929 
4 eee 187,261 | 110 38.3366 } 

Birmingham, Ala........ 490,635 | 41 | 29.8521 | ’ Chester, Pa............ | 122,810 | 181 | 43.0486 
Fort Worth, Texas 487,775 | 42 | 30.0734 | Rockford, Ill........... 185,827, | 111 38.4209 | Waco, Texas.......... 122,322 | 182 43.1041 
Dayton, Ohio.......... 485,057 | 43 | 30.2935 Harrisburg, Pa......... 183,634 | 112 38.5042 Decatur, lll............ 122,212 | 183 43.1595 
Miami, Fla............. 451,661 44 | 30.4984 | Savannah, Ga.......... 182,729 | 113 38.5872 | Manchester, N.H......| 121,538 | 184 | 43.2147 
Oklahoma City, Okla... 438 ,743 45 30.6975 Upper Darby, Pa....... 180,362 114 | 38.6690 . } ae : 121,314 | 185 | 43.2697 
Hartford, Conn. 419, 956 46 30.8880 Madison, Wis... 179,881 | 115 | 38.7506 | Racine, Wis....... 121,144 | 186 | 43.3247 
Richmond, Ya. 412,539 47 31.0752 Albuquerque, N. M..... 178,674 | 116 | 38.8317 Durham, N.C......... 120,161 187 43.3792 
Providence, R. |.. 399,757 48 | 31.2565 Hammond, Ind... . 178,554 | 117 | 38.9127 Kalamazoo, Mich...... .| 119,589 | 188 | 43.4334 
North Hempstead | Newton, Mass... . 177,226 118 | 38.9931 Binghamton, N. Y...... .| 119,539 | 189 | 43.4877 

Township, N. Y... 369,954 49 31.4243 Somerville, Mass. 176 ,092 119 | 39.0730 Wichita Falls, Texas... . | 118,695 | 190 43.5415 
Salt Lake City, Utah 362 ,337 50 31.5887 Fresno, Cal......... 175,803 | 120 | 39.1527 

| | Lower Merion, Pa... . 118,597 | 191 43 . 5953 
Des Moines, lowa. . 357,676 51 31.7509 4, ee 174,268 | 121 39.2318 Springfield, Mo....... 118,596 | 192 43.6491 
Syracuse, N. Y. 350,540 52 31.9099 Stamford, Conn........ 173 ,084 122 39.3103 Waterloo, lowa....... 118,362 193 43.7028 
Worcester, Mass. 350,357 53 32.0688 Topeka, Kans.......... 172,843 123 39.3887 Pontiac, Mich.......... 117,879 | 194 43.7563 
Tulsa, Okla...... 337 ,582 54 32.2220 Evanston, lll.......... 168 , 782 124 39.4653 Norwalk, Conn....... 115,680 | 195 43 .8088 
Wichita, Kans... .. 322,971 55 32.3685 St. Petersburg, Fla... .. 168 ,018 125 39.5415 Galveston, Texas....... 114,212 | 196 43.8606 
Spokane, Wash.. 318 ,554 56 | 32.5130 Cleveland Heights, Ohio 165 ,926 126 39.6168 Raleigh, N.C......... 114,089 197 43.9124 
Pint, Milch............ 315,662 57 32.6562 San Jose, Cal.......... 162,780 127 39.6907 Johnstown, Pa......... 111,925 | 198 43 . 9632 
Norfolk, Va.......... 315,150 58 32.7992 Saginaw, Mich.. . 158 ,023 128 39.7624 Charleston, S.C...... : 111,380 199 44.0137 
Fort Wayne, Ind.. 314,623 59 32.9419 Davenport, lowa....... 157,634 129 39.8339 Terre Haute, Ind.. . 111,304 | 200 44.0642 
New Haven, Conn... 313,554 60 33.0842 Lynn, Mass........ 156,620 130 39.9050 mone od 
Total Above Cities 97,122,134 

Youngstown, Ohio. . 312,838 61 | 33.2261 Quincy, Mass.......... 156,101 131 | 39.9758 
Jacksonville, Fla... ... 312,104 62 | 33.3677 Beaumont, Texas....... 153 ,997 132 | 40.0456 , Sry areee Micciites ce aNectneare 44.0642 
Bridgeport, Conn........ 311,969 63 33.5093 Duluth, Minn.......... 153,909 133 40.1155 a 
Sacramento, Cal. . 311,533 64 33.6506 | Sioux City, lowa..... 153,218 | 134 | 40.1850 —— ie - =e 7 
Springfield, Mass....... 300,641 65 | 33.7870 Lakewood, Ohio....... 152,211 135 | 40.2540 
Yonkers, N. Y.......... 293,194 66 33.9200 Brookline, Mass... .. . 149,667 | 136 | 40.3219 
Tacoma, Wash.......... 280,582 67 | 34.0473 | Springfield, Ill......... 148,462 | 137 | 40.3893 Honolulu City, with $415,074,000 income, 
Grand Rapids, Mich....| 277,065 | 68 | 34.1730 | New Bedford, Mass... 144,362 | 138 | 40.4548 a oe ee ee ee ee 
Pasadena, Cal.......... 266 .978 69 | 34.2942 | Winston-Salem, N.C.... 143,824 | 139 | 40.5201 
Paterson, N. J. 265 , 953 70 34.4148 Cedar Rapids, lowa... 142,452 | 140 | 40.5847 - 
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Call the H.A.S. man 
for the facts 

about Detroit 
..e-and by the way, 
he won't tell you 
that 


the great and growing 


Detroit Market 


can be covered 
by the Detroit Times alone. 
Detroit is bigger than 


any one newspaper. 


You’re Missing Something 
If You Miss The Detroit Times 


REPRESENTED NATIONALLY BY HEARST ADVERTISING SERVICE 


MAY 10, 1952 


Per Family Effective Buying Income, 200 Cities 


Estimates, 1951, for the 200 cities leading in population 


| NETE.B.L | 


| PER FAMILY Rank 
CITY | STATE | Esti- | in 
JM mates | Group 
Mount Vernon........ | N.Y 9,605 1 
East Orange........... N. J 8,838 | 2 
Oyster Bay Township...| N. Y 8,327 3 
North Hempstead 
Township............ N.Y 8,078 4 
Stamford............. Conn. 8,013 5 
SER e? Conn 7,939 6 
I scien apne Wh. 7,924 7 
MNS vc accsawenee | Mass 7,877 8 
Hempstead Township...| N. Y 7,803 9 
Champaign-Urbana.....| Il | 7,760 | 10 
salto aod 7,620 
Wilmington............ Del. 7,376 12 
Fort Wayne........... Ind. 7,351 | 13 
Medford Mass. | 7,284 | 14 
| ESS Te Cal. | 7,044 | 16 
Lakewood............. Ohio 6,887 | 16 
Upper Darby........... Pa. 6,884 | 17 
Newark. N. J 6,831 | 18 
Sacramento Cal. 6,817 | 19 
Shreveport La. | 6,767 | 20 


Berkeley. . 


Hammond | Ind. 
Davenport | lowa 
Philadelphia Pa. 
Raleigh | N.C 
Gary... Ind. 
Oak Park . | i 
Bethlehem Pa. 
Washington .| DC. 
Youngstown | Ohio 


San Francisco 


Seattle. Wash 
Chester . Pa. 
Alameda Cal. 
Bridgeport Conn 
Omaha... Neb. 
Trenton N. J 
Peoria Hl. 
Madison Wis. 
South Bend Ind. 
Indianapolis Ind. 
Stockton Cal. 
Dayton Ohio 
New Haven Conn 
Detroit | Mich 
Harrisburg... . Pa. 
Lansing. Mich 
Cleveland Ohio 
Cicero. il. 


Laneaster 


6,738 22 
6,736 | 23 
6,714 | 24 
6,711 | 25 
6,694 | 26 
6,692 27 
6,686 28 
| 6,672 29 
6,656 30 


6,642 32 
6,603 33 
6,601 34 
6,596 35 
6,595 36 
6,569 37 
6,568 38 
6,541 39 
6,533 40 
6,500 41 
6,478 42 
6,467 43 
6,438 44 
6.436 45 
6.421 46 
6,414 47 
6,383 48 
6,381 49 


NETE.B.I. | 


PER FAMILY | Rank 
CITY STATE Esti- | in 

JM mates | Group 
Des Moines.......... lowa 6,135 71 
Wilkes-Barre.......... | Pa. 6,124 72 
Milwaukee............ Wis. 6,114 | 73 
Rockford.............. all 6,113 | 74 
Minneapolis.......... | Minn 6,112 75 
Worcester............ Mass. 6,093 76 
New Britain...........| Conn 6,092 77 
See N. Y. 6,088 78 

Moline-East Moline- 

Rock Island......... Hl. | 6,076 79 
Somerville.............| Mass 6,072 80 


Jersey City 
Corpus Christi. . . 
Canton 

Bost in 
Akrin...... 
Charlotte 
Allentown 
Cedar Rapids... 
New York City........ 
Gs 5. veene 


Evaneville............. 
Columbia......... 
Columbus............. 


Baton Rouge........... 
Erie. .... ' 
Houston........ 
MR ne cic cusasas 
Long Beach........... 
Glendale. ... 


ss ee 


Sioux City... 

Los Angeles. . . 
Cincinnati. . . 
Waterloo..... 
Fresno 

Kansas City... .. 
Albuquerque......... 
Spokane.......... 
ree 


ES ere 
Ss pinkie CRSA 
Saginaw......... it 
MMI 6 sc cccscees 
Winston-Salem........ 
Rochester 
Topeka 


6,060 81 
6,040 82 
6,039 83 
6,034 84 
6,031 85 
6,019 86 
6,013 87 
6,011 88 
5,988 89 
5,982 90 


5,952 92 
5,945 93 
5,928 94 
5,912 95 
5,888 96 
5,884 97 
5,882 98 
5,871 | 99 
5,849 100 


5,826 | 102 
5,809 103 
5,783 104 
5,774 105 
5,764 106 
5,762 107 
5,745 | 108 
5.729 | 109 
5,726 | 110 
5,695 | 111 
5,684 112 
5,664 113 
5,662 114 
5,662 | 114 
5,651 | 116 
5,648 =| «117 
5,627 118 
5,623 | 119 


| NET E.B. I. 


| 
| PER FAMILY | Rank 
CITY STATE Esti- | in 
| JM mates | Group 
El Paso..... é Texas 5,316 141 
Oklahoma City... . Okla. 5,312 142 
Camden..... N. J. 5,292 | 143 
Beaumont..... .| Texas 5,274 | 144 
Huntington .| W. Va 5,266 | 145 
New Orleans........ La. | 5,255 | 146 
Kansas City...........| Kans 5,236 | 147 
Pawtucket ashbone ema | 5,233 | 148 
1 teeet..........-. .| Mo. 5,231 | 149 
Charleston.............| S.C. 5,229 150 


eee, f. 2 | 
Norfolk. . . | Va. | 
Columbus...... | Ga. 
Mis cesses ss : | Mass. 
Amarillo...............] Texas 
Jacksonville...........| Fla. 
Springfield......... | Mo. 
Binghamton......... | N.Y 
2 ee Cal. 
Baltimore......... Md. 


Goviustan.............] Op 

San Antonio. ..... Texas 
Nashville........ Tenn. 
Terre Haute...... Ind. 
Mobile.......... Ala. 
Santa Monica. . Cal. 
I ee Cassio aac | Fla. 
Birmingham.......... Ala. 

East St. Louis..........| Ul. | 
Jackson | Miss. 


Savannah. 


RS reas ceed | Va. | 
Grand Rapids..........| Mich, | 
Chattanooga........... | Tenn | 
Little Rock- 

North Little Rock....| Ark. | 
IR asx siccaree ss Tenn. | 
ER a Ratt Colo. 
Duluth Minn, | 
ee Texas | 
Manchester...... N. H, 
SIN oo ee cence Pa. 
Schenectady... .. | Pa. | 
Tree | N.Y. 
Niagara Falls......... N. Y. 
ee 
a ..| Ga. 
Biloxi-Gulfport......... | Miss. 
Lewiston-Auburn.......| Me. | 


5,228 | 151 
5,226 | 152 
5,204 | 153 
5,186 | 154 
5.183 | 155 
5.176 | 156 
5,156 | 187 
5.153 | 158 
6,135 | 159 
5,135 | 159 


5,102 162 
5,099 163 
5,082 | 164 
5,067 165 
5,065 166 
5,016 167 
5,006 | 168 
4,997 169 
4,996 170 


4,916 172 
4,913 | 173 
4,901 | 174 
} 

4,886 | 175 
4,829 | 176 
4,815 =| 177 
4,795 | 178 
4,760 | 179 
4,729 | 180 
4,728 181 
4,704 182 
4,701 183 
4,585 184 
4,554 185 
4,508 186 
4,459 187 

188 


Pittsburgh Pa. 6,359 51 ee | 5,550 121 
Elizabeth... N. J 6,354 52 Springfield. .... Ohio 5,536 | 122 Portsmouth............ | Va. 4,383 191 
Greensbero N.C 6,351 53 Sere Mich 5,534 | 123 San Bernardino...... Cal. | 4,376 192 
Salt Lake City Utah 6,324 54 Phoenix. . . Ariz, 5,524 | 124 Montgomery........... | Ala. | 4,251 193 
Quincy Mass. 6,320 55 Louisvilie | Ky. 5,524 | 124 Eee Cal. 4,219 194 
Yonkers N.Y 6,319 56 Galveston. .. Texas 5,517 | 126 eee Mass. 4,208 195 
Passaic-Clifton N. J 6,316 57 Charleston..... W. Va 5,509 | 127 New Bedford.......... | Mass. 4,197 196 
Chicago... i. 6,308 58 Racine Wis. 5,507 | 128 Pe OEE. ssc sccccees | Mass. 4,197 | 196 
Waterbury Conn 6,291 59 Decatur. it. 5,505 | 129 Brockton..............| Mass. 4,171 198 
Flint. . Mich 6,288 60 Springfield. .... i. 5,478 | 130 Brownsville-Harlingen- | 
MecAlien.............| Texas 4,071 =| 199 
Toledo. . .| Ohio 6,287 61 Providence........... R. |. 5,469 | 131 MN 355505 cies | Cal. 3,886 | 200 
Alexandria ..e.| Va 6,286 62 EAS ae Okla. 5,454 132 | | 
Wichita Falls..........| Texas 6,247 63 SSE ee Ga. 5,429 | 133 U.S. Per Family Income| Raerenintse | 4,927 
Bayonne. N. J 6,236 | 64 re Pa. 5,421 134 | 2 
Portland... ... Ore. 6,221 65 San Diego...... | Cal. 5,409 135 a i nae. ti 
Durham.......... creel N. C. 6,194 | 66 AER Ee Re | Fla. 5,403 136 Honolulu City, with Per Family Income of 
Springfield.............| Mass. 6,186 | 67 Knoxville............ .| Tenn. 5,397 137 $6,706, would, if included above, carry a rank 
Cambridge............| Mass. | 6,167 | 68 Fort Worth............ Texas 5,366 138 of 26 
Richmond.............| Va. 6,157 69 SRE | Me. 5,361 139 
Paterson. . 'N.J 6,142 ' 70 Syracuse....... N.Y. 5,344 140 
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MAY 


Make sure you 
cover it all! 


Take a long, panoramic look at 
the West Coast and you'll see at 
once the Coast is big... the 
population scattered. It won’t take 
you long to see, too, that the only 
way to cover this rich, sprawling 
market of 14,675,000 people 


at one time is to use radio! 


Only radio can sell all of the Coast 
at one time. Most of the Coast’s 
customers live in the broad coastal 
and valley area. Outside the 

big cities, many of them live long 
distances from where they buy. 
And there’s no better way to tell 
all of these customers about 
your product (and sell them ) 
than to reach them where they live 
... where they listen. 


Only with high-powered stations 
can an advertiser effectively 

cover the Coast market. And 
Columbia Pacific Network has the 
combination of strategically located, 
high-powered stations needed to 
penetrate metropolitan and rural 
areas both at the same time. 
Columbia Pacific covers an area 
where 91.9% of the Coast’s people 
live... where 92.0% of the Coast’s 
retail sales are made. And 
Columbia Pacific constantly delivers 
the Coast’s biggest audience. 


To cover the entire West Coast 
market at one time, look first to... 


COLUMBIA PACIFIC NETWORK 


REPRESENTED BY CBS RADIO SPOT SALES 

by Sources: Sales Management, May 1951; 
BMB 1949, CBS minimal estimates, daytime; 
Pacific NRI total day Jan.-Dec. 1951 
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Per Capita Effective Buying Income, 200 Cities 


Estimates, 1951, for the 200 cities leading in population 


Oakland 

Los Angeles. . 
Cicero....... 
Des Moines... 
Omaha....... 
Hammond... . 
South Bend 


Medford. .... 
Chicago... 


Oyster Bay Township. . 


| NET E.B. I. 
| PER CAPITA | Rank 
CITY STATE | Esti- | in 
JM mates | Group 

Mount Vernon........ N. Y. 2,828 | 1 
East Orange..... N, J. 2,794 | 2 
Pasadena... .| Cal. 2,458 | 3 

North Hempstead 
Township...... N.Y 2,404 | 4 
Hartford. .... Conn 2,324 5 
Fort Wayne. Ind. 2,297 | » 
San Francisco... Cal. 2,273 7 
Stamford....... Conn 2,28 | 8 
Evanston........ oont oe 2,256 | 9 
Hempstead Township...| N. Y 2,256 9 

| 

Seattle........ Wash 2,226 | 11 
Lakewood......... Ohio 2,206 | 12 
Berkeley... . Cal. 2,189 | 13 
Long Beach. . Cal. 2,189 | 13 
Sacramento. .... Cal. 2,189 13 
Dearborn....... Mich 2,158 | 16 
Oak Park. . iM, 2,154 | 17 
Portland. Ore. 2,143 18 
Newton... Mass 2,133 | 19 
Wilmington Del. 2,128 | 20 
Glendale . | Cal. 2,122 | 21 
Alameda......... Cal. 2,105 | 22 
Davenport. ... lowa 2,074 23 
Indianapolis. . Ind, 2,040 24 
Shreveport... . La. 2,027 | 25 
Upper Darby... Pa. 2,022 | 26 
Peoria........ il 2,017 | 27 
Harrisburg... . Pa. 2,007 | 28 
Champaign-Urbana i. 2,002 | 29 
Lansing.... Mich 1,987 30 


Cal. 1,986 31 
Cal. 1,986 31 
Hl. 1,983 33 
lowa 1,973 34 
Neb. 1,972 | 35 
Ind. 1,964 | 36 
Ind. 1,964 | 36 
N.Y 1,962 38 
Mass. 1,949 39 
Wl. 1,932 40 


| 
| NET E.B. 1. | 


Jersey City... 


NET E. B. |. 
PER CAPITA | 
CITY STATE Esti- | 

JM mates | 
Winston-Salem........ N.C 1,607 
Scranton. .... | Pa. 1,605 
Providence. ..... R. |. 1,599 
Kansas City. . . Kans. 1,592 
Covington. .... Ky. 1,591 
Huntington. . W. Va. 1,589 
Beaumont... | Texas 1,579 
Atlanta...... Ga. 1,560 
Charleston. ... S. C. 1,558 
Syracuse...... N. Y. 1,555 
New Orleans. . La. 1,550 
Tampa...... Fla. 1,546 
Columbia... S.C. 1,541 
Austin. ...... Texas 1,540 
ee Mass. 1,539 
Knoxville. . . Tenn 1,534 
Pontiac...... Mich, 1,533 
Grand Rapids Mich 1,517 
Little Rock- 

North Little Rock....| Ark. 1,511 
Buffalo... ... N. Y. 1,503 
Norfolk. .... : Va. 1,496 
Birmingham Ala. 1,494 
East St. Louis........ il. 1,487 
Camden... . N. J. 1,484 
Nashville. . Tenn 1,483 
Jacksonville... .. Fla. 1,476 
Baltimore. . .| Md. 1,476 
Mobile... . .| Ala. 1,469 
Savannah... Ga. 1,468 
Columbus. . Ae 1,468 
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Rank 
in 
Group 


| 
PER CAPITA | Rank 
CITY | STATE Esti- | in 
| | JM mates | Group 
| | 
Moline-East Moline- | 
Rock Island......... i. | 1,847 71 
Evansville............ | Ind. 1,843 72 
Fresno.......... | Cal. 1,835 73 
Santa Monica... ..| Cal. 1,835 73 
ee Mass. | 1,828 75 
Youngstown aeeuet ae 1,822 76 
pr fa ra Ohio 1,822 76 
Pittsburgh wee] Pa 1,822 76 
New York City.........| N.Y 1,819 79 
Milwaukee............ | Wis. 1,818 80 
Waterbury............ Conn 1,812 81 
Elizabeth............. (NJ 1,811 | 82 
Es | Ariz 1,810 | 83 
Houston | Texas 1,807 | 84 
Akron Ohio 1,806 85 
ee | Pa. 1,806 85 
MINS ocacoveeouses | Wis. | 1,804 87 
Detroit... . | Mich 1,799 88 
Sioux City | lowa 1,798 | 89 
St. Paul......... Minn. | 1,798 | 89 
| | 
Springfield.............| Mass, } 1,797 | 91 
Springfield.............| ML | 1,795 =| «92 
RE Okla. | 1,795 | 92 
Waterloo.......... ..| lowa 1,769 | 94 
San Diego.............| Cal. 1,768 95 
Denver...... Colo. 1,767 96 
Columbus... . Ohio 1,758 97 
Oklahoma City.........| Okla. | 1,753 98 
Allentown.............| Pa. | 1,745 99 
Decatur...............,m. | 1,743 | 100 
| 


_ ee 


New Bri 


eae 


Corpus Christi........ 


Miami. 


Rochester . . . 


Erie... 


ree 


1,742 | 101 
| 4,742 = | 101 
| 1,738 | 103 
| 1,738 | 103 
1,734 | 105 
1,734 | 105 
1,726 | 107 
| 1,721 | 108 
| 1,715 | 109 
1,714 


Pueblo... .. 


Schenectady...........' N.Y. 
ee 
Chattanooga. . . Tenn. 
Manchester.......... N. H. 
Binghamton... .. | N.Y 
Roanoke........ Va. 

Altoona.......... Pa. 

San Antonio......... Texas 


Rockford. . . ’ Albuque N. M. 1,711 111 San Bernardino........, Cal. 1,415 181 
Newark...... 4 N. J 1,932 40 Terre Haute.......... | Ind. 1,707 112 ee 1,406 182 
Philadelphia Pa. 1,930 43 Charleston.............| W. Va. 1,705 | 113 Memphis..............| Tenn 1,403 183 
Bridgeport... . Conn 1,921 44 Wilkes-Barre..........| Pa. 1,699 | 114 Jackeen...............| Wier. 1,394 184 
Dayton.......... Ohio 1,919 45 Springfield.............| Ohio 1,694 115 | ERE ae ee | N. Y. 1,361 185 
Salt Lake City... Utah 1,916 46 Baton Rouge........... La. 1,691 | 116 See | Ga. 1,317 186 
Cedar Rapids..........| lowa 1,915 47 Cambridge... .. Mass. 1,691 116 Niagara Falls........ IN.Y 1,308 187 
a ererree | Pa. 1,915 47 SR oer? Mass. | 1,691 116 New Bedford..........| Mass. 1,295 188 
Albany. N.Y 1,908 49 Worcester... . Mass. | 1,691 116 GOW ........... Mass. 1,294 189 
Kansas City . Mo. 1,905 50 ee N.Y 1,687 120 Lewistown-Auburn Me. 1,288 190 
Gary......... Ind. 1,904 51 re N.C. 1,685 121 Brockton........ Mass. 1,279 | 191 
Passaic-Clifton N. J. 1,903 52 Raleigh. . .. | N.C, 1,685 | 121 ee Ga. 1,276 192 
Toledo....... | Ohio 1,903 | 52 Reading... . Pa. 1,682 123 Lawrence | Mass. 1,265 193 
Minneapolis. . Minn 1,899 54 Somerville. . Mass. 1,675 124 Montgomery... Ala. 1,246 194 
Spokane...... Wash 1,895 55 Trenton. ... N. J. 1,673 125 Burbank........ | Cal. 1,246 194 
Washington. . D.C 1,891 56 re Texas 1,673 125 Fall River....... : Mass. 1,234 196 
Dallas...... Texas 1,888 57 Pert Werth............ Texas 1,673 125 Portsmouth............| Va. 1,234 196 
Cleveland. . . Ohio 1,887 58 Racine... ... ...| Wis. 1,662 128 Richmond............ Cal. 1,212 198 
Stockton... Cal. 1,886 59 Galveston.......... ..| Texas 1,660 129 Biloxi-Gulfport....... Miss. } 1,092 199 
Lincoin..... Neb. 1,885 60 Wichita Falls. . .. Texas 1,660 129 Brownsville-Harlingen- 

McAllen.............| Texas | 1,068 200 
Paterson.............. | N. J. 1,880 61 Greensboro N.C. 1,656 131 
Tacoma..... Wash 1,879 62 Louisville... . Ky. 1,647 132 U. S. Per Capita Income.|.......... 1,423 
Topeka....... Kans. 1,877 63 Amarillo...............| Texas 1,647 132 | 
Yonkers... .. N.Y 1,873 64 Saginaw........ | Mich 1,643 | 134 _ ice _ “= 
ee Va. 1,871 65 See Me. 1,640 | 135 . : : 
New Haven.. Conn 1,866 66 St. Petersburg.........| Fla. 1,639 136 SL B16 would! Tteden' donk “ane m4 
a Mich 1,861 67 Durham... oon 1,637 137 of 81. 
Cincinnati. . Ohio 1,854 68 ee Mo. | 1,628 | 138 
SN cniard ss anaseeen Kans 1,853 69 San Jose.... | Cal. | 1,616 | 139 
Bethlehem Pa. 1,852 70 Pawtucket | Ro 1,615 | 140 
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SALES MANAGEMENT 


LOOK AGAIN AT LONG BEACH, CALIFORNIA! 


250,767 (U.S. co: 1950) 


_the 


luckiest, 


— 


richest town 


on earth: 


on oc we NH 


* Saturday Evening Post 
Jan. 12, 1952 


—- & 


... Where 2 out of 3 read the. Press-Telegram 


Represented Nationally by Cresmer & Woodward, Inc. 


Se eFrTvw ew ef wa tw = 


The wealth of Long Beach is reflected in: 


we Sa eS Sa ee a ia 


Food store sales amounting to Get in on the ground floor and see that 
$78,673,000, an increase of 12% over your business goes up with the growth of 
1950. Long Beach . . . where every 2 out of 3 


families read the Press-Telegram. 


$12,237,000 drug store business 


) 
> 

: : . “ This newspaper has over 5 times more 
amounting to 20% increase over 1950. 

i 

) 


circulation in the Long Beach city zone than 


A 1951 Effective Buying Income of any Los Angeles newspaper and 90% greater 
$568,335,000, an increase of over 8% city zone coverage than all 5 Los Angeles 
| since 1950. daily newspapers combined. Only the 
Press-Telegram gives adequate, big sales- 
7 A population increase of 58% since producing coverage of this market. And you 
| the 1940 Census. need no other newspaper. 
, LONG BEACH 


: Press-Telegram 


LONG BEACH, CALIFORNIA 


MAY 10, 1952 15 


Total Retail Sales, 200 Leading Cities 


Estimates, 1951, for the 200 cities leading in this category 


CITY and STATE 


TOTAL 
RETAIL 
SALES 


wD, 


(in thousands) 


% 
Accumu- 
lation 


CITY and STATE 


TOTAL 
RETAIL 
SALES 


SH eal 


(in thousands) 


% 
Accumu- 
lation 


CITY and STATE 


(in thousands) 


New York City, N. Y.... 
Chicago, Ill 

Los Angeles, Cal 
Detroit, Mich 
Philadelphia, Pa. 
Washington, D. C 
Cleveland, Ohio 


St. Louis, Mo. 
Pittsburgh, Pa.......... 
Milwaukee, Wis, 
Houston, Texas 


Kansas City, Mo. 
Minneapolis, Minn..... . 
Dallas, Texas 

Newark, N. J........... 
Seattle, Wash 


Cincinnati, Ohio 
Indianapolis, Ind........ 


New Orleans, La. 

Memphis, Tenn 

Hempstead Township, 
_, re 


Columbus, Ohio....... .” 


San Antonio, Texas 
Louisville, Ky. 

Miami, Fla............. 
Fort Worth, Texas...... 
Rochester, N. Y........ 
Toledo, Ohio 

San Diego, Cal 

St. Paul, Minn 
Birmingham, Ala. 
Dayton, Ohio 


Syracuse, N. Y......... 
Jacksonville, Fla. 
Worcester, Mass. 


Grand Rapids, Mich... . 
Nashville, Tenn. 
Sacramento, Cal 
Jersey City, N. J........ 


Salt Lake City, Utah... . 
Bridgeport, Conn 


9,356,729 
4,778,924 
2,629,323 
2,624,683 
2,387,718 
1,453,386 | 
1,395,065 
1,254, 167 
1,215,072 
1,169,856 


1,109,337 
1,092,790 
903 , 552 
859, 156 
827,799 
806 ,431 
764 , 357 
756,115 
691, 206 
691,073 


690, 568 
667,295 
659, 861 
629,089 
622,779 
620, 268 
590,310 
541,852 


508 , 930 
491,544 


SSSEISSlSR2 SSERSSEPERS SSSVSRSEBRS SB BSRSRRESRA 


SSSEISRLSRES 


Fresno, Cal 
Wilmington, Del 
Tampa, Fla. 
South Bend, Ind 
Knoxville, Tenn 
le 
Chattanooga, Tenn...... 
Fort Wayne, Ind........ 
Little Rock- 

North Little Rock, Ark. 
Erie, Pa 


Tacoma, Wash. 
Shreveport, La. 
El Paso, Texas 


San Jose, Cal 
Canton, Ohio 
North Hempstead 


Reading, Pa. 

Camden, N. J.......... 
Allentown, Pa. 

Austin, Texas 
Evansville, Ind 

Corpus Christi, Texas. . . 
Passaic-Clifton, N. J... . 
Rockford, Ill 

Glendale, Cal 

Scranton, Pa. 


St. Petersburg, Fla. 
Schenectady, N. Y. 
Mobile, Ala. 

Elizabeth, N. J......... 
| ee 
Albuquerque, N. M..... 
Charleston, W. Va. 


Atlantic City, N. J...... 
Baton Rouge, La........ 
Beaumont, Texas 


Springfield, Il 
Columbia, S. C 
Lubbock, Texas 
Cambridge, Mass. 
Waterbury, Conn. 


Bakersfleld, Cal........ 
Binghamton, N. Y. 
Moline-East Moline- 


Niagara Falls, N. Y..... 
Hammond, Ind 


214,770 
214,209 
204 ,402 
203,944 
201 ,030 
199, 234 
198 , 936 
197,671 


195,509 
194,847 


188 , 284 
188 ,052 
183,486 
180,285 
176,331 
175,107 
173,745 


172,138 
171,349 
166,628 


166,285 
165,117 
165,053 
164,142 
163,557 
163,554 
163,304 
162,838 
158,549 
154,053 


153,642 
153,112 


134,252 


133,300 
132,740 


Berkeley, Cal 

Beverly Hills, Cal....... 
White Plains, N. Y. 
Evanston, ill 

Columbus, Ga. 

Portland, Me. 

New Bedford, Mass.... . 


Greenville, S. C. 
Raleigh, N. C 

Cedar Rapids, lowa..... 
Davenport, lowa 
Lawrence, Mass. 
MRE Wasioessdonvwes 
Fall River, Mass........ 
Topeka, Kans. 

Oak Park, Ill 

Quincy, Mass. 


Lexington, Ky.......... 
Brownsville-Harlingen- 

McAllen, Texas 
Lowell, Mass........... 
San Bernardino, Cal..... 
Augusta, Ga. 
Johnstown, Pa. 
Winston-Salem, N. C... 
Orlando, Fla. 
Charleston, S.C........ 
Terre Haute, Ind 


Huntington, W. Va 
Springfield, Ohio 
Decatur, Ill 


Highland Park, Mich.... 
West Palm Beach, Fla... 


Wichita Falls, Texas... . 


Stamford, Conn......... 
East St. Louis, Ill 


Mount Vernon, N. Y.... 
Muskegon, Mich 


Joliet, Il 


Total Above Cities. ... 


% of U. S. A, 


121,041 
120,942 
119,742 
118,580 
116,688 
116,477 
116,454 
115,964 
114,540 
113,424 


Accumu- 
lation 


Honolulu City, 
$290,325,000, would, if included above, carry 
a rank of 51. 


with Total 


Retail 


Sales of 


SALES MANAGEMENT 


Now 1952 Data for 1952 Use in 


the New 15-Market Consumer Analysis 


1 

3 

BUYING HABITS AND BRAND PREFERENCE 

9 

9 OF 2,000,000 FAMILIES ACROSS THE NATION 

6 

4 

4 : , , ‘ , . 
Consumer Analysis surveys were again conducted One convenient 172-page digest gives you this 

, by newspapers in 15 metropolitan markets in 1952. timely information, with side-by-side tabulations 

5 All surveys were co-ordinated on a close time for the 15 markets showing comparative brand 

: schedule to bring you the “Consolidated Report” position and product use in each market. 

8 early this year with current data from all markets. 

9 ‘ ‘ ai 

: All information has been compiled since January a. a ave —s ene i 

) . . . a 

1 1, 1952. All surveys used identical questions to Ate pintedeetesind ye tai nee tag ining 7 ’ 

“ obtain comparable data on buying habits, brand — goo palticcabeegen. nemne heating, 

5 preference and product usage in 150 product clas- appliances, poner. carpets and rugs, television 

. sifications. More than 1,400 brands are listed. The receivers, pipe tobacco, gasoline, oil, spark plugs, 

“4 survey sample included over 37,000 families in the alcoholic beverages, soft drinks, cigars, cigarettes, 

: 15 metropolitan areas where retail sales exceed | automobile repairs, antifreeze, tires, surgical 

32 _ seven billion dollars. .bandages. 

31 

26 

; Get Your Copy of the 1952 "Consolidated Report" 

, From One of These Co-operating Newspapers 

80 

A Columbus Dispatch-Ohio State Journal The Modesto Bee Salt Lake City Deseret News 

: Duluth Herald and News-Tribune Omaha World-Herald San Jose Mercury-News 

11 The Fresno Bee Portland Press Herald-Evening Express The Seattle Times 

7 Indianapolis Star and News The Sacramento Bee The Spokesman Review-Spokane Daily Chronicle 

85 The Milwaukee Journal St. Paul Dispatch and Pioneer Press The Washington Star 

41 

96 

49 

98 

a4 

89 

29 

68 

03 

33 

58 

79 

r00 

119 

136 

a7 

152 

755 

158 

987 

957 
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CITY and STATE 


FOOD 
STORE 
SALES 


Esti- 
mates | Group | 
(in thousands) | 


New York City, N. Y... 

ee | 
Los Angeles, Cal....... 

Detroit, Mich........... 
Philadelphia, Pa........| 
Cleveland, Ohio........ 
Baltimore, Md.......... 
Washington, D.C....... 


San Francisco, Cal...... 


St. Louis, Mo... é 
Pittsburgh, Pa......... 
Buffalo, N. Y....... 
Milwaukee, Wis. 
Houston, Texas........ 
Cincinnati, Ohio........ 
Hempstead Township, 
_§, eee 
Minneapolis, Minn..... .| 
Newark, N. J. 
Seattle, Wash. 


Oakland, Cal. 
indianapolis, Ind. : 
Kansas City, Mo........| 
Portland, Ore.......... 
New Orleans, La.......| 
Dallas, Texas 

Denver, Colo. 

Louisville, Ky. . 

San Antonio, Texas... . . | 
Rochester, N. Y.... 


Columbus, Ohio. . 
Toledo, Ohio 

Memphis, Tenn........ 
Atlanta, Ga... . 

Akron, Ohio. . 

San Diego, Cal... .. ; 
Jersey City, N. J....... 
St. Paul, Minn... 
Miami, Fla... 
Dayton, Ohio 


2,561,426 
955 , 333 
582,681 
549,377 
544 ,628 
339, 009 
314,313 
292 ,827 
270,244 
249, 288 


248,145 
247 ,876 
198,415 
195,800 
188 , 669 
159,743 


159,006 
148,316 
145,900 
135,961 


135,633 
132,193 
131,406 
129, 966 
123,388 
119,400 
115,304 
111,457 
108.359 
105,695 


102,883 
100,620 
97,641 
95,573 
93,715 
92,520 
90,092 
87 ,656 
86,998 
85,589 


| Rank | 
in 


owonoaes wn — 


_ 


Estimate 


| Accumu- 


21.6718 


22.1081 
22.5151 
22.9155 
23.2885 


23.6607 
24.0235 
24.3840 
24.7407 
25.0783 
25.4069 
25.7233 
26.0291 
26.3265 
26.6165 


26.8988 
27.1749 
27.4429 
27.7051 
27.9623 
28.2161 
28.4634 
28.7039 
28.9426 
29.1775 


Food Store Sales, 200 Leading Cities 


s, 1951, for the 200 cities leading in this category 
FOOD | | | FOOD “= 
STORE | | | STORE 
SALES | Rank| % | SALES Rank % 
CITY and STATE | SM Esti-| in | Accumu- CITY and STATE SM Esti- in | Accumu. 
mates | Group | lation mates | Group | lation 
| (in thousands) | (in thousands) 
Wichita, Kans......... 44,647 71 34.3167 Springfield, tll.......... | 26,472 141 40.8923 
Camden, N. J.......... | 44,028 72 34.4375 Baton Rouge, La........ 26,144 142 40.9641 
Canton, Ohio.......... 41,816 73 34.5523 Santa Monica, Cal...... 26,022 143 41.0355 
Passaic-Clifton, N. J... . 41,679 74 34.6667 Racine, Wis............ 26,021 144 41.1069 
Phoenix, Ariz.......... | 41,392 | 75 34.7802 Hammond, Ind.........| 25,650 145 41.1773 
Fort Wayne, Ind........ 41,220 | 76 34.8934 Somerville, Mass... .... | 25,592 146 41.2475 
| ee 41,193 | 77 35.0064 Columbus, Ga.......... 25,445 147 41.3173 
Spokane, Wash....... 41,126 | 78 | 35.1192 Hackensack, N. J.......| 25,339 148 41.3868 
Charlotte, N.C......... 40,715 | 79 | 35.2310 Madison, Wis.......... | 25,206 | 149 41.4560 
Elizabeth, N. J......... 40,225 80 | 35.3413 East Orange, N. J...... | 25,110 150 41.5249 
| | 
Lansing, Mich..........| 40,177 81 | 35.4516 | Stamford, Conn.........| 24,969 | 151 | 41.59% 
Chattanooga, Tenn...... 40,046 82 | 35.5615 Springfield, Ohio....... 24,952 152 41.6619 
Pasadena, Cal.......... 39,442 83 | 35.6697 Kalamazoo, Mich...... . 24,892 153 41.7302 
igen, Wiees.......... 39,104 84 | 35.7770 | Cleveland Heights, Ohio| 24,814 | 154 | 41.7983 
Tacoma, Wash........ 38,943 85 | 35.8839 Amarillo, Texas........ 24,745 155 | 41.8662 
Utica, N. Y....... 38,586 | 86 | 35.9898 | Oyster Bay Township, | | 
South Bend, Ind. ... 38,211 87 36.0946 75, Eres 24,704 156 | 41.9340 
Berkeley, Cal. 38,101 88 | 36.1992 East St. Louis, Wll....... 24,595 157 42.0015 
Peoria, Ill. 38,028 89 | 36.3035 New Britain, Conn... .. . 24,423 158 | 42.0685 
Scranton, Pa. 38,004 90 | 36.4078 | Alexandria, Va......... 24,407 | 159 | 42.1355 
Brockton, Mass......... 24,357 | 160 | 42.20% 
Glendale, Cal...........| 37,072 | 91 | 36.5095 | 
Schenectady, N. Y...... | 37,003 | 92 | 36.6111 | Evanston, Ill........... 23,983 | 161 | 42.2681 
Peeane, Gal... . 2... 250 36,997 | 93 | 36.7126 | Pawtucket, R.......... 23,906 162 42.3337 
Rockford, lll.. 36,737 | 94 | 36.8134 Wee, FE... 5 c0es 23,709 163 42.3988 
San Jose, Cal.......... | 36,376 | 95 36.9132 Montgomery, Ala....... 23,605 164 42.4635 
Shreveport, La........ | 36,199 96 | 37.0125 8 2 eee 23,250 165 42.5273 
Evansville, Ind......... 35,934 | 97 | 37.1111 PRs cays nieas'es 3-0 23,224 166 42.5911 
Tampa, Fla.. . mes 35,530 98 37.2086 Muskegon, Mich... .... 23,219 167 42.6548 
New Bedford, Mass... . 35,356 99 | 37.3056 | Waco, Texas........... 23,180 168 42.7184 
Knoxville, Tenn... ..... 35,200 100 37.4022 Burbank, Cal........... 23,105 169 | 42.7818 
Plainfield, N. J......... 22,947 170 | 42.8447 
Little Rock- 

North Little Rock, Ark. 34,860 101 | 37.4979 Union City, N. J........ 22,943 171 42.9077 
Waterbury, Conn.......| 34,723 102 | 37.5931 Charleston, S.C........ 22,859 172 42.974 
Quincy, Mass.......... 34,620 103 | 37.6881 Bethlehem, Pa......... 22,805 173 43.0330 
Reading, Pa............| 34,551 104 | 37.7830 ee 22,799 174 43.0955 
El Paso, Texas......... 34,515 105 | 37.8777 Sioux City, lowa....... 22,746 175 | 43.1580 
White Plains, N. Y..... .| 34,119 106 37.9713 Johnstown, Pa.......... 22,739 176 | 43.220 
Cambridge, Mass....... 33,981 107 | 38.0645 | Wilkes-Barre, Pa....... 22,652 177 43.2825 
Corpus Christi, Texas. . 33,799 108 | 38.1573 Columbia, S. C......... 22,351 178 | 43.3438 
Saginaw, Mich......... 33,685 109 38.2497 Jackson, Mich.......... 22,345 179 | 43.4052 
Austin, Texas......... 33,680 110 38.3421 San Bernardino, Cal..... 22,169 180 | 43.4660 


Syracuse, N. Y......... 81,791 41 29.4019 Allentown, Pa.......... 33,262 111 38.4334 Topeka, Kans.......... 21,998 181 | 43.5264 

Birmingham, Ala........ 81,037 42 29.6243 Mount Vernon, N. Y....| 32,954 112 38.5238 Battle Creek, Mich...... 21,936 182 43. 5866 

Providence, R.1........ 80,545 43 29.8453 Mobile, Ala............ 32,773 | 113 38.6138 | Covington, Ky.......... 21,929 183 | 43.6467 

Fort Worth, Texas......| 79, 233 44 30.0627 Pontiac, Mich.......... 32,282 114 | 38.7023 Augusta, Ga............ 21,772 184 43.7065 

Long Beach, Cal........ 78 ,673 45 30.2786 | Kansas City, Kans...... 32,129 115 | 38.7905 | Decatur, Ill............ 21,733 185 | 43.7661 

Worcester, Mass... . .. .| 75,142 46 30.4848 | Fall River, Mass........ | 32,062 | 116 | 38.8785 | Newton, Mass.......... 21,688 186 | 43.8256 

‘Omaha, Neb........... 72,208 47 30.6829 Lowell, Mass........... 31,309 | 117 | 38.9644 St. Petersburg, Fla...... 21,550 187 43.8848 

Bridgeport, Conn....... 68,773 48 30.8717 | Moline-East Moline- | | Greensboro, N.C....... 21,489 188 | 43.9437 

Richmond, Va.......... 68 649 49 31.0600 Rock Island, lll..... ee| 31,269 | 118 39.0502 Lancaster, Pa.......... 21,324 189 44.0022 

Jacksonville, Fla........| 67,544 50 31.2454 Atiantic City, N. J...... 30,603 | 119 39.1342 Huntington, W. Va...... 21,220 190 | 44.0605 
Harrisburg, Pa......... 30,545 | 120 | 39.2180 

Grand Rapids, Mich.. . ; 65,690 51 31.4256 

Hartford, Conn......... 63,523 52 31.6000 Roanoke, Va........... 30,520 | 121 | 39.3017 Lincoln, Neb........... 21,139 191 44.1185 

Flint, Mich............. 62,954 53 31.7727 Niagara Falls, N.Y... . | 30,346 | 122 | 39.3850 Upper Darby, Pa........ 20,917 192 44.1758 

Youngstown, Ohio...... 62,185 | 54 31.9433 | Beaumont, Texas....... 30,249 | 123 | 39.4680 | Irvington, N.J......... 20,899 193 | 44.2332 

Oklahoma City, Okla... . 61,259 | 55 32.1114 | Savannah, Ga.......... 30,215 | 124 | 39.5509 | Warren, Ohio.......... 20,747 194 | 44.2901 

Norfolk, Va............| 57,494 | 56 32.2692 McKeesport, Pa........ 30,200 | 125 | 39.6338 Hamilton, Ohio........ 20,647 195 44.3468 

New Haven, Conn...... 56,314 57 32.4237 Albuquerque, N. M.. ...| 30,153 | 126 | 39.7165 ee 20,644 196 44.4934 

Sacramento, Cal........ 52,827 58 32.5687 | Charleston, W. Va..... .| 30,001 | 127 39.7989 Greenville, S.C........ 20,449 197 44.4596 

Tulsa, Okla............ 52,284 59 32.7121 Richmond, Cal......... | 29,973 | 128 | 39.8811 Winston-Salem, N. C... 20,343 198 | 44.5154 

Springfield, Mass,...... 52,154 60 32.8553 Binghamton, N. Y....... 29,949 129 | 39.9633 New Rochelle, N. Y..... 20,221 199 | 44.5709 
Duluth, Minn.......... 29,851 | 130 | 40.0452 | Holyoke, Mass......... 20,214 200 | 44.6263 

Albany, N.Y........... | 52,133 | 61 | 32.9983 | | 

Nashville, Tenn........ 51,360 | 62 | 33.1392 | Manchester, N.H......| 29,700 | 131 | 40.1267 Total Above Cities....| 16,263,027 

Trenton, N. J.......... 50,306 | 63 33.2773 Portland, Me........... 29,642 132 | 40.2080 

Salt Lake City, Utah... .| 49,076 64 | 33.4120 | Lawrence, Mass........ | 29,592 | 133 | 40.2892 % of U.S. A......... eens Seer 44.6263 

9, =e 48,985 | 65 33.5464 Dearborn, Mich. “ 29,286 | 134 40.3696 © 

Yonkers, N. Y.......... 48,910 | 66 | 33.6806 eee 28,234 | 135 40.4471 fag a 

Des Moines, lowa...... 48,007 | 67 | 33.8123 | Chester, Pa............ | 27,645 | 136 | 40.5229 

Paterson, N. J.......... 47,476 | 68 33.9426 Stockton, Cal........... 27,445 | 137 | 40.5883 Honolulu City, with Food Sales of $87,121,000, 

North Hempstead Poughkeepsie, N. Y.. .. | 27,032 | 138 | 40.6724 would, if included above, carry a rank of 39. 

Township, N. Y....... 46,731 | 69 34.0708 | 27,022 | 139 40.7466 
Wilmington, Del........ 44,969 | 70 | 34,1942 | Newburgh-Beacon, N. Y.! 26,642 | 140 | 40.8197 
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SHE DIDN'T SEE YOUR 
BRAND, BECAUSE IT 
WAS NOT ON THE 
GONDOLA! 


4633 | Yes, Your consumer campaign was very 
5273 ff effective—you convinced the housewife 
with repeated sales messages. But at 
ng @ the point-of-purchase when she tried 
7818 § to make your advertising pay off, your 
brand wasn’t there. 


You relied on one sales impact—your 
0330 § sales force—to sell the most important 
0965 B of all links in your sales chain, the 
retail grocer. He is a very busy fellow 
2% § concerned with 3,000 to 4,000 grocery 
43 Ft items to buy in addition to managerial 
a0 @ Problems. It’s hard to impress him with 
only one sales tool. 


6 § Your brand would have been in that 
empty spot on the gondola and Mrs. 
781 | Shopper would have bought it if you 
82 f had rounded out your campaign by 
backing up your sales force with an- 
ow § other powerful selling tool— 


The Major Food Market Trade 
Papers custom-made to help you sell 
i § America’s two most important markets. 


| YANKEE FOOD MERCHANT ™ 
ss The newspaper of the NEW ENGLAND Food Market 

New England PACIFIC COAST 
6263 376 Boylston St., Boston 16, Mass. Monadnock Bldg., San Francisco 5, Calif. 


FOOD TRADE PAPERS 


America's two most important markets 
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New York City, N. 
Philadelphia, Pa. 
Los Angeles, Cal.. 
Detroit, Mich... . 
Pittsburgh, Pa.... 
Boston, Mass... . 
Cleveland, Ohio. 
Baltimore, Md..... 


Kansas City, Mo. 
St. Louis, Mo.. . 
Atlanta, Ga... .. 
Milwaukee, Wis. 
Dallas, Texas. . 


Buffalo, N. Y.. 

San Francisco, Cal. 
Portland, Ore... . 
Seattle, Wash... 


Newark, N. J..... 
Denver, Colo... .. 
Memphis, Tenn. . 

Fort Worth, Texas 
Cincinnati, Ohio. . 


Oakland, Cal... .. 
Houston, Texas. . 
St. Paul, Minn.. . 
New Orleans, La. 


Columbus, Ohio. . 
San Antonio, Texas 
Rochester, N. Y.. 
Akron, Ohio...... 
Toledo, Ohio..... 
Dayton, Ohio. .... 
Hartford, Conn... . 
Richmond, Va... . . 
Louisville, Ky. 
Birmingham, Ala... 


Miami, Fla....... 

Oklahoma City, Oki 
Menands, N. Y..... 
San Diego, Cal..... 
Providence, R. 1... 


Greensboro, N. C... 
Syracuse, N. Y. 
Pasadena, Cal... ... 
Omaha, Neb....... 


CITY and STATE | 


Chicago, Ill........... 


Washington, D.C... 


Minneapolis, Minn. 


Indianapolis, Ind... . 


Salt Lake City, Utah. . 


General Merchandise Store Sales, 200 Leading Cities 


Estimates, 1951, for the 200 cities leading in this category 
|GEN’L MDSE.| |GEN’L MDSE.| GEN’L MDSE. ai 
STORE SALES, Rank % |STORE SALES} Rank % STORE SALES; Rank ¢ 
Esti- in Accumu- CITY and STATE | SM Esti- in Accumu- CITY and STATE Sy Esti- in Accumu- 
JM mates Group |_ lation | mates | Group | lation mates | Group | lation 
(in thousands) (in thousands) (in thousands) 
.| 1,099,530 1 6.1053 (re j 32,720 71 53.1484 Montgomery, Ala...... 15 ,807 141 61.3435 
, 986 ,265 2 | 11.5817 Springfield, Mass....... 30,397 72 | 53.3172 Muskegon, Mich.. . 15,678 142 61.4306 
| 473 ,382 3 | 14.2103 Wilkes-Barre, Pa...... 30,149 73 | 53.4846 Raleigh, N.C.......... 15,657 143 61.5175 
a 420,218 4 16.5436 | Allentown, Pa..........| 28,883 | 74 53.6450 | Orlando, Fla........... 15,594 144 61.604) 
«al 400 ,427 5 18.7671 Paterson, N. J : 28,511 | 75 53.8033 | Saginaw, Mich......... 15,535 145 61.6903 
304 ,691 6 20.4589 Bridgeport, Conn.. . 28,222 | 76 53.9600 0 nn 15,521 146 61.7765 
296 ,325 7 22.1043 Johnstown, Pa...... : 27,985 | 7 54.1154 Savannah, Ga.......... | 15,501 147 61.8626 
256 ,562 8 23.5289 Harrisburg, Pa... .. 27,425 | 78 54.2677 Lexington, Ky......... 15.409 148 61.9482 
239,724 9 24.8600 Trenton, N. J...... 27,408 | 79 54.4199 Columbia, S.C...... 15,389 149 62.0336 
218,762 10 —! 2 eee 27,385 | 80 54.5719 | Wilmington, Del..... 15,377 | 150 62.1190 
217,181 J Chattanooga, Tenn...... 26,785 | 81 54.7207 Inglewood, Cal........ 15,311 151 62.2040 
204 , 543 12 28.4164 ee 25,577 | 82 54.8627 Elizabeth, N.J....... 15,140 152 62.2881 
174,970 13 29.3880 ee 25,384 | 83 | 55.0036 Duluth, Minn... .... 14,996 153 62.3714 
170,259 14 30.3334 | Lansing, Mich....... 25,182 84 | 55.1435 Santa Monica, Cal... 14,800 154 62.4535 
168 ,447 15 31.2687 Binghamton, N. Y....... 25,130 | 85 | 55.2830 Waterloo, lowa......... 14,799 155 62.5357 
161,454 16 32.1652 San Jose, Cal..........| 24,949 | 86 55.4215 Eugene, Ore........ 14,691 156 62.6173 
152,078 17 33.0097 Norfolk, Va... .. 24,771 87 | 55.5591 Sinan, Gk.......2.... 14,664 157 62.6987 
151 ,632 18 33.8516 | Charleston, W. Va. 23,315 | 88 | 55.6885 | Niagara Falls, N.Y... .. | 14,522 158 62.7793 
143,160 19 34.6465 Hempstead Township, Albuquerque, N. M..... 14,607 159 62.8599 
139,177 20 35.4193 | See 23,141 89 55.8170 | Stockton, Cal......... 14,467 160 62.9402 


135 524 | 21 | 36.1719 
131,646 | 22 | 36.0929 
129,394 23 | 37.6213 
125 485 24 | 38.3181 
121,534 25 | 38.9930 
119,037 26 | 39.6539 
118,492 27 | 40.3119 
118,219 28 | 40.9683 
115,249 29 | 41.6082 
103,425 


84,541 31 | 42.6520 
73,477 32 | 43.0600 
71,336 33 | 43.4561 
68 ,932 34 | 43.8388 
68,785 35 | 44.2208 
67,863 36 | 44.5976 
66 ,836 37 | 44.9687 
66 ,382 38 | 45.3373 
63,793 39 | 45.6915 
63,722 40 | 46.0453 


55,705 41 46.3547 
a. 53,859 42 46 .6537 
51,735 43 46.9410 
51,111 44 47.2248 
; 50 ,308 45 47.5041 
50,160 46 47.7827 
aed 49,262 47 48 .0562 
“e 49 236 48 48 .3296 
eel 46 ,987 49 48 .5905 
7 45 ,657 50 48.8440 


23 ,078 


Reading, Pa............| 


22,795 
Scranton, Pa.......... 22,540 
Sioux City. lowa....... 22,534 
Fresno, Cal............| 22,412 
Jackson, Miss.......... 22,379 
Canton, Ohio.......... 22,310 
Baton Rouge, La........ 22,229 
Lincoln, Neb...........| 22,079 
Hammond, Ind......... 21,567 


Rockford, tI! 21,234 


Evansville, Ind........ 20 ,907 
Highland Park, Mich... . | 20,776 
New Haven, Conn... .. . | 20 ,609 
Terre Haute, Ind....... 20 ,592 
Cambridge, Mass... .... 20,590 
Pontiac, Mich........ ‘ 20 ,432 
Bakersfield, Cal........ 20 ,361 
Glendale, Cal..........| 20,226 
Lubbock, Texas....... 20,208 
Mobile, Ala........... 20,180 


Shreveport, La........./ 19,931 
Evaneten, (0........... 19,838 
Dearborn, Mich........ 19,759 
Davenport, lowa....... 19,757 
Corpus Christi, Texas. 19,638 
Beaumont, Texas....... 18,935 
= eee 18,560 
Greenville, S.C........ 18,490 
Wheeling, W. Va....... 18,272 
Schenectady, N. Y...... 18,246 


Long Beach, Cal 


Nashville, Tenn... . 


Youngstown, Ohio. 


Phoenix, Ariz 
Tulsa, Okla. 


Charlotte, N.C..... 


Grand Rapids, Mich.. 
Des Moines, lowa.... 


Spokane, Wash..... 


Knoxville, Tenn... ..... 


wis 45 ,035 51 49.0941 
44,650 52 49.3420 
- 44,149 53 49.5871 
41,782 54 49.8191 
38 ,563 55 50.0333 
37,600 56 50.2421 
37,001 57 50.4475 
a 36 ,954 58 50.6527 
36 ,339 59 50.8545 
36 ,090 60 51.0549 


Reet, Gk...........- 17,971 
Ranentier, PR... ......... 17,773 
Springfield, Wl.......... 17,720 
Waco, Texas........... 17,616 
Asheville, N.C......... 17,563 
ak Park, @.......<... 17,499 
Madison, Wis.......... 17,361 
Warren, Pa............] 17,313 
Austin, Texas.......... 17,216 
ee 17,015 


Moline-East Moline- 


S| 
a 
» 4 
oa 


3 


SS 
w ip 
J 
SS 


Columbus, Ga 


Kansas City, Kans. 


Boise, Idaho 


Huntington, W. Va.... 
Portland, Ore... ..... 


Durham, N. C 
Dubuque, lowa.. 
Altoona, Pa..... 
Pueblo, Colo... . 
Lima, Ohio 


Topeka, Kans.. . 
Green Bay, Wis. 
Jackson, Mich... 
Springfield, Ohio 
Mansfield, Ohio. 
Sioux Falls, S. D 


New Bedford, Mass... .. 


Springfield, Mo.. 


Poughkeepsie, N. 


Sheboygan, Wis. 


sda 14,366 161 63.0200 
See 14,331 162 63.0996 
eae aa 14,257 163 63.1787 
14,153 164 63.2573 

13 ,959 165 63.3348 

ae 13 ,507 166 63 .4098 
ates 13,472 167 63.4846 
Laven 13,174 168 63.5578 
Aer yy 13,015 169 63.6301 


cele 12,937 171 63.7740 
ore 12,908 172 | 63.8456 
Beiaccst 12,732 173 63.9163 
ree 12,673 174 63.9867 
aes 12,550 175 | 64.0564 
2a 12,475 176 | 64.1256 
12,428 177 | 64.1947 

ee 12,299 178 64.2629 
, 12,169 179 64.3305 
ee 12,094 180 | 64.3977 


58.4266 Battle Creek, Mich...... 11,990 181 64.4642 
| 58.5368 Kalamazoo, Mich... ... 11,961 182 64.5307 
58.6465 Spartanburg, S.C....... 11,871 183 64.5966 
58.7562 Champaign-Urbana, Ill... | 11,762 184 64.6619 
58.8652 Union City, N. J........ 11,642 185 64.7265 
58.9704 Newport News, Va...... 11,629 186 64.7911 
59.0734 Abilene, Texas......... 11,498 187 64.8550 
59.1761 Mc ciacewieveexscws 11,386 188 64.9182 
59.2776 |) ere 11,365 189 64.9813 
59.3789 Yakima, Wash.......... 11,346 190 65.0443 


59.4787 East St. Louis, Ill....... 11,335 191 65.1072 
59.5773 Wichita Falls, Texas... . | 11,113 192 65.1689 
59.6757 Lynchburg, Va.......... | 11,065 193 65.2304 
59.7736 Charleston, S. C........ 11,039 194 65.2917 
59.8711 Gavia, ............. 10,977 195 65.3526 
59.9682 es, Oe... 52.5... 10,894 196 65.4131 
60.0646 Hackensack, N. J....... 10,598 197 65.4720 
60.1608 Amarillo, Texas....... 10,595 198 65.5308 
60.2564 Modesto, Cal........... 10,481 199 65.5890 
60.3508 Fargo, N. D.......... 200 65.6468 


Total Above Cit 


Fy 10,417 


ies....| 11,822,554 


Jacksonville, Fla... 36 ,051 61 51.2551 Rock Island, Ill....... 16,929 131 | +60.4448 acca: 
St. Petersburg, Fla. 35,700 62 | 51.4533 | Decatur, Ill............| 16,849 | 132 | 60.5384 a Ts ios cccddosteanivocuionciec 65.6468 
Sacramento, Cal... . 35,541 63 | 51.6506 | Joliet, Il.............. 16,498 | 133 | 60.6300 } 
Little Rock- Brownsville-Harlingen- | 

North Little Rock, Ark. 35,359 64 51.8470 McAllen, Texas...... 16 ,447 134 | 60.7213 
Fort Wayne, Ind..... 34,915 65 52.0408 | Camden, N.J.......... 16,413 135 | 60.8125 Editor’s Note: About one-quarter of the syn- 
Worcester, Mass... .. 33,735 | 66 | 52.2282 | Winston-Salem, N. C... 16,107 | 136 | 60.9019 dicate mail order sales are credited to Chicago. 
Peoria, Ill.......... 33 ,697 67 52.4153 Roanoke, Va........... 15,979 137 | 60.9906 Honolulu City, with General Merchandise Sales 
South Bend, Ind...... 33,364 68 | 52.6005 | San Bernardino, Cal.....| 15,941 138 | 61.0792 of $36,583,000, would, if included above, 
EI Paso, Texas....... 32,999 | 69 | 52.7838 | Cedar Rapids, lowa..... 15,905 | 139 | 61.1675 carry a rank of 59. 
Wichita, Kans.......... 32,951 70 | §2.9667 | Utica, N.Y........... 15,896 | 140 | 61.2557 
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FIRST ON ALL SCHEDULES 
FOR 1952 AND EVERY YEAR 


BOOT ann SHOE 
RECORDER 


“NATIONAL VOICE OF THE TRADE” 


THE NO. 1 PUBLICATION 


OF THE 


SHOE, LEATHER AND ALLIED INDUSTRIES 


Boot AND SHOE RECORDER alone carries annually 
more than twice the number of advertising pages 
than all the other retail shoe publications combined 
— proof that in the Shoe, Leather and Allied 
Industries it is considered the No. 1 medium because 
of its editorial leadership, its true interpretation of 
the news behind the news, and its nearly complete 
coverage of the total shoe market — estimated at 
3 billion dollars annually. : 


Schedule your client’s advertising in 
Boot and Shoe Recorder and reach the more 
than 20,000 leading firms in the industry. 


THE LARGEST PAID CIRCULATION OF ANY 
SHOE PUBLICATION IN THE WORLD 


BOOT AND SHOE RECORDER 


A CHILTON (¥) PUBLICATION 
100 EAST 42ND ST. NEW YORK 17, N. Y. 
NBP NAMP ABC 
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Furniture-Household-Radio Store Sales, 200 Leading Cities 


Estimates, 1951, for the 200 cities leading in this category 


| FURN.- | | FURN.- | | FURN.- 
HOUSE.- | HOUSE.- | HOUSE.- 
RADIO | | RADIO | | RADIO | 
\STORE SALES| Rank % ‘STORE SALES; Rank | % STORE SALES} Rank | % 
CITY and STATE SM Esti-| in | Accumu- CITY and STATE | SM Esti-| in | Accumu- CITY and STATE Esti-| in | Accum» 
mates | Group | lation mates | Group | lation mates | Group | [ation 
| (in thousands) | | (in thousands) | (in thousands) 
New York City, N. Y.... 599,982 | 1 | 7.6207 | 14,302 | 71 41.3178 Atlantic City, N.J...... 7,547 141 
Ghleago, i............ | 225 ,535 2 | 10.4606 ae | 13 ,873 72 | 41.4936 Lubbock, Texas........ 7,501 142 
Los Angeles, Cal........| 188 , 762 3 | 12.8525 Allentown, Pa.......... 13 ,832 73 | 41.6689 | Lancaster, Pa.......... 7,387 143 
Philadelphia, Pa........ | 137,085 4 | 14.5895 Chattanooga, Tenn..... . | 13 ,754 74 | 41.8431 Hackensack, N. J....... 7,302 144 
Detroit, Mich.......... 125,153 5 | 16.1754 South Bend, Ind........ 13 ,607 75 | 42.0156 Wheeling, W. Va....... 7,293 145 
San Francisco, Cal...... 84,857 6 | 17.2507 Reading, Pa............ 13,564 76 | 42.1874 Columbia, S.C......... 7,282 146 
St. Conle, Me.......... 75 ,945 | 7 | 18.2130 Sb taacwnkitacereet 12,993 77 | 42.3521 Raleigh, N.C.......... 7,274 147 
Cleveland, Ohio........ 72,707 | 8 | 19.1343 Sree 12,842 78 | 42.5148 Portland, Me........... 7,230 148 
Washington, D.C....... 72,170 | 9 | 20.0488 ee 12,398 79 42.6719 Jackson, Miss.......... 7,222 149 
Baltimore, Md.......... 64,321 | 10 | 20.8639 Youngstown, Ohio...... 12,357 80 | 42.8285 Montgomery, Ala....... 7,170 150 
| 
Boston, Mass.......... 62,952 11 21.6616 | Hirrisburg, Pa......... 12,286 81 42.9842 | Santa Ana, Cal......... 7,141 151 51.16% 
Houston, Texas........ 58 , 266 12 22.3999 Albuquerque, N. M..... 12,246 82 43.1393 Perth Amboy, N. J...... 7,114 152 51.27% 
ke 51,547 13 23.0531 Shreveport, La......... 12,094 83 43.2926 Hamtramck, Mich... ... 7,099 153 51.347 
Oakland, Cal........... 49,702 14 23.6829 El Paso, Texas......... 12,029 84 43.4450 Waterloo, lowa......... 7,051 154 51.4369 
Milwaukee, Wis........ 48,777 15 24.3010 San Jose, Cal.......... 12,003 85 43.5971 Week, VaRee..........0.. 7,013 155 51.5158 
Pittsburgh, Pa.......... 48,250 16 24.9124 Canton, Ohio.......... 11,916 86 43.7481 San Bernardino, Cal..... 6,950 156 51.613 
Buffalo, N. Y........... 46 ,382 17 25.5001 Fort Wayne, Ind........ 11,897 87 43.8989 Aihambra, Cal.......... 6,903 157 51.7013 
Minneapolis, Minn...... 41,329 18 26.0238 Scranton, Pa........... | 11,854 88 44.0491 Topeka, Kans.......... 6,874 158 51.7884 
Dallas, Texas.......... 40,901 | 19 26.5421 Roanoke, Va.......... | 11,820 89 44.1989 Stamford, Conn......... 6,850 159 51.8752 
Kansas City, Kans... ... 38,605 20 27.0313 Charlotte, N.C........ 11,756 90 44.3478 Inglewood, Cal......... 6,836 160 51.9618 
| 
indianapolis, Ind........ 37,133 21 27.5018 Beverly Hills, Cal....... 11,679 91 44.4958 Pawtucket, R.1......... 6,811 161 52.0481 
Cincinnati, Ohio........ 35 ,373 22 27.9500 Stockton, Cal........... 11,551 92 44.6422 ee 6 ,808 162 52.1344 
Miami, Fla............. 34,599 23 28.3885 | Trenton, N.J.......... 11,440 93 44.7871 West Palm Beach, Fla... 6,729 163 52.2197 
Seattle, Wash.......... 34,590 24 28.8268 Corpus Christi, Texas. . . 11,406 94 44.9317 Eugene, Ore........... 6,688 164 52.304 
Portland, Ore.......... 34,438 25 29.2631 McKeesport, Pa........ 11,123 95 45.0726 Spartanburg, S. C....... 6,592 165 52.3880 
New Orleans, La....... 32,928 26 29.6804 Tacoma, Wash......... 11,077 96 45.2130 Racine, Wis............ 6,592 165 52.4715 
San Diego, Cal......... 32,087 27 30.0870 Fall River, Mass........ 10,927 97 45.3514 New Bedford, Mass.... . 6,570 167 52.5547 
Hempstead Township, Charleston, W. Va...... 10,789 98 45.4882 Winston-Salem, N.C... . 6,565 168 52.6379 
Mie aesesasedssies 31,831 28 30.4903 Rockford, Ill........... 10,412 99 45.6201 Huntington Park, Cal... . 6,539 169 52.7206 
Denver, Colo........... 31,408 29 30.8883 Spokane, Wash......... 10,384 100 45.7517 Hammond, Ind......... 6,533 170 62.8036 
Rochester, N. Y........ 28,591 30 31.2506 
Evansville, Ind......... 10,340 101 45.8827 Dearborn, Mich........ 6,496 171 52.8859 
Long Beach, Cal........ 28,042 31 31.6059 | Tucson, Ariz........... 10,178 102 46.0117 Colorado Springs, Colo... 6,426 172 52.9673 
Atlanta, Ga............ 27,919 32 31.9597 Greensboro, N.C....... 9,996 103 46.1383 Durham, N.C.......... 6,396 173 53.0484 
Columbus, Ohio........ 26 ,228 33 32.2921 Elizabeth, N. J......... 9,810 104 46 .2626 re 6,375 174 53.1291 
San Antonio, Texas..... 26,153 34 32.6235 Baton Rouge, La........ 9,800 105 46 .3868 Saginaw, Mich......... 6,352 175 53.20% 
Louisville, Ky.......... 25 ,954 35 32.9523 Glendale, Cal.......... 9,788 106 46.5108 Johnstown, Pa.......... | 6,325 176 53.2898 
Memphis, Tenn........ 25 ,599 36 33.2767 Beaumont, Texas....... 9,712 107 46 .6339 Kansas City, Kans...... 6,318 177 53.3698 
Omaha, Neb........... 24,168 37 33.5830 Bakersfield, Cal........ 9,629 108 46.7559 Galveston, Texas....... 6,295 178 53.4496 
Birmingham, Ala........ 24,151 38 | 33.8890 Little Rock- Evanston, Ill........... 6,268 179 53.5200 
Toledo, Ohio........... 24,007 | 39 34.1932 North Little Rock, Ark. 9,502 109 46 .8763 Monroe- 
Sacramento, Cal........ 22,474 | 40 34.4780 | Binghamton, N. Y....... 9,448 110 46.9961 West Monroe, La..... 6,240 180 53.6061 
Richmond, Va.......... 21,794 41 34.7542 Amarillo, Texas. ....... 9,387 111 47.1150 Berkeley, Cal........... 6,230 181 53.6870 
Phoenix, Ariz........... 21,498 42 34.0266 Wilkes-Barre, Pa....... 9,367 112 47.2337 Madison, Wis.......... 6,215 182 53.7658 
Oklahoma City, Okla... . 21,412 43 35.2979 North Hempstead Davenport, lowa....... 6,213 183 53.8445 
Salt Lake City, Utah... .| 20,917 | 44 35.5629 Township, N. Y....... 8,914 113 47.3467 New Rochelle, N. Y..... 6,172 184 53.9227 
Fort Worth, Texas...... 20,334 | 45 35.8206 i See 8,845 114 47.4587 Niagara Falls, N. Y..... 6,137 185 54.004 
Providence, R.1........ 20 ,036 | 46 | 36.0745 | Utica, N.Y.............| 8,725 115 47.5693 | Brownsville-Harlingen- 
Jersey City, N.J........ 19,180 | 47 36.3175 Waterbury, Conn....... | 8,724 116 47.6798 McAllen, Texas...... 6,033 186 54.0769 
Paterson, N.J......... .| 19,018 48 | 36.5585 | Troy, N.Y............. | 8,683 117 | +47.7899 Plainfield, N. J......... 6,025 187 54.1533 
Dayton, Ohio.......... 18,850 49 | 36.7974 | Yonkers, N.Y.......... 8,665 118 | 47.8997 | Huntington, W. Va...... 6,016 188 54.22% 
Wilmington, Del........ 18,126 | 50 37.0271 Austin, Texas.......... | 8,628 119 | 47.0090 Newport News, Va...... 6,002 189 54.3056 
Manchester, N. H......| 8,554 120 48.1174 Springfield, Ohio....... 5,986 190 54.3814 


Worcester, Mass... ....| 17,944 | 651 37.2544 | White Plains, N. Y...... 8,534 | 121 48.2255 | Braddock, Pa........... 5,979 191 54.4572 

St. Paul, Minn... ......| 17,606 | 52 | 37.4775 | Mobile, Ala............ 8,441 | 122 | 48.3324 | Wichita Falls, Texas. ... 5,910 | 192 | 54.5321 

Hartford, Conn......... | 17,500 | 53 | 37.6993 | Savannah, Ga.......... 8,344 | 123 | 48.4382 | Uniontown, Pa......... 5,906 | 193 | 54.606 

Nashville, Tenn........ 17,378 | 54 37.9195 Lawrence, Mass........ 8,329 | 124 | 48.5438 Cambridge, Mass....... 5,895 194 54.6816 

Norfolk, Va............} 17,091 | 55 38.1361 Greenville, S.C........ 8,318 | 125 | 48.6492 Springfield, Mo......... 5,885 195 54.7562 

Jacksonville, Fla........ 16,909 56 38.3503 Charleston, S.C........ 8,288 126 48.7542 I ivccaceccnecs 5,833 196 | 54.8301 

Camden, N.J..........| 16 ,664 57 | 38.5615 | Mount Vernon, N. Y... .| 8,180 | 127 | 48.8578 | East Orange, N.J...... 5,820 | 197 | 54.903 

Syracuse, N. Y......... 16,614 58 38.7720 Springfield, Wl.......... 8,153 | 128 48.9611 Moline-East Moline- | 

Grand Rapids, Mich... . 16,606 | 59 38.9824 | St. Petersburg, Fla...... 8,098 | 129 49.0638 Rock Island, lll....... 5,801 198 | 54.974 

Bridgeport, Conn....... 16,469 60 | 39.1911 Santa Monica, Cal... .. J 8,069 130 49.1660 Green Bay, Wis........ 5,798 | 199 | 55.050 \ 
Decatur, Ill............| 5,753 | 200 | 55.12 

New Haven, Conn...... 16,209 61 39.3965 Columbus, Ga.......... 8,044 | 131 49.2679 satel 

Springfield, Mass....... 15,999 | 62 39.5992 | Kalamazoo, Mich....... 7,946 | 132 49.3686 Total Above Cities....| 4,350,202 | 

Knoxville, Tenn... ..... 15 ,874 63 39.8004 Altoona, Pa............ 7,910 133 49.4689 emits 

Tulsa, Okla.......... 15,867 | 64 40.0014 New Brunswick, N. J... 7,821 134 49.5680 i Okc hs oi cide wbenecescoun | Sere 55.1237 

Akron, Ohio. .......... 15,656 | 65 40.1987 Lansing, Mich.......... 7,727 135 | 49.6659 | 

Pasadena, Cal.......... | 14,982 66 40.3885 Cedar Rapids, lowa..... | 7,672 | 136 | 49.7631 *i 

Wichita, Kans..........) 14,950 | 67 40.5780 Chester, Pa. peace pete 7,652 | 137 | 49.8600 Honolulu City, with F.-H.-R Store Sales of 

Passaic-Clifton, N.J.... 14,797 68 40.7655 Duluth, Minn... ....... | 7,639 138 | 49.9568 $16,416,000, would, if included above, carry 

Des Moines, lowa 14,770 69 | 40.9526 | Schenectady, N. Y...... 7,629 | 139 | 50.0535 a rank of 61. 

Flint, Mich... .. 14,516 70 41.1366 Pontiac, Mich. 7,560 140 | 50.1493 , 
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New York’s favorite—66% 


With more people earning and spending more money, New York is 
the biggest and best market pie in the U.S. ... and you get the best 
and biggest serving in The News! Read by two-thirds of city 
families, and more in the suburbs than any other medium, The News 
delivers more customers, turns up turnover, gives advertisers the 
largest buying power in the largest market. For more pie and profits... 


phone The News advertising department! 


Automotive Store Sales, 200 Leading Cities 
67) Estimates, 1951, for the 200 cities leading in this category 


AUTOMOTIVE AUTOMOTIVE AUTOMOTIVE 
STORE STORE STORE 
SALES % SALES % SALES 

CITY and STATE Estl- Accumu- CITY and STATE Esti- Accumu- CITY and STATE Esti- Accumu- 

JM mates lation JM mates lation JM mates lation 

(in thousands) (in thousands) (in thousands) 


42,386 Cambridge, Mass....... 24,073 39.5913 
41,264 Greensbore, N. C 23,974 39.6808 
Corpus Christi, Texas... | 40 ,557 Monroe- 
South Bend, Ind 39,933 West Monroe, La... .. 23,928 39.7700 
_ El Paso, Texas | 39,900 : 23,766 39.8587 
Lubbock, Texas 39,817 < 23,712 39.9472 
Knoxville, Tenn 39,297 v 23 ,634 40.0354 
Chattanooga, Tenn 37,985 : re 23,004 40.1212 
Fort Wayne, Ind........ | 37,644 y 22,995 40.2070 
Bridgeport, Conn....... 37,580 | 32.0514 22,928 40.2926 
San Bernardino, Cal..... 22,859 40.3779 


New York City, N. Y.... 735 ,238 
Chicago, fll 603 ,554 
Detroit, Mich.......... 601 ,020 
Los Angeles, Cal 462 ,096 
Philadelphia, Pa. 256 ,870 
Washington, D. C 212,343 
Cleveland, Ohio 206 ,020 
Houston, Texas 179,717 
San Francisco, Cal..... | 173 ,983 
St. Louis, Mo 171 ,535 


owewoOon oahwn — 


157,143 , New Haven, Conn 37,455 | 33.1912 
156 ,926 i Wilmington, Del........ 37,205 | 33.3300 Waterbury, Conn 22,855 40.4631 
Milwaukee, Wis........ } 152,454 Amarillo, Texas 35,150 33.4611 White Plains, N. Y 22,709 40.5479 
Indianapolis, Ind 140,901 s Springfield, Mass 35,086 Terre Haute, Ind 22,677 40.6325 
Minneapolis, Minn 140 ,205 i Oak Park, Ill 34,810 Aihambra, Cal 22,531 40.7168 
Buffalo, N. Y. 139,989 " Columbia, S. C 34,620 ° 22,377 40.8001 
Portland, Ore.......... 130 ,598 . Kansas City, Kans 33 ,577 3 22,363 40.8835 
Pittsburgh, Pa..........| 127,669 Austin, Texas 32,991 , East Orange, N.J...... 22,267 40. 9668 
Kansas City, Mo 123 ,038 ; Dearborn, Mich 32,979 : Lincoln, Neb ; 22,250 41.04% 
Memphis, Tenn........ 119,379 1 Paterson, N.J.......... 32,606 ; Decatur, II! 22,193 41.1324 
Irvington, N. J.........| 22,069 41.2148 


119,195 a 8 ee 32,311 . 
117,719 . Mobile, Ala 32,130 . | 22,054 
115,150 4 Jackson, Miss 31,428 3 Sioux City, lowa 21,953 
112,650 . Charleston, W. Va...... . Yakima, Wash.......... 21,830 
Boston, Mass.......... 105 ,972 ' i Madison, Wis 21,798 
Oakland, Cal........... 101,979 : i : Sioux Falls, S. D. 21,798 
Miami, Fla............. 93 474 d Highland Park, Mich... | 5 Davenport, lowa 21,696 
Hempstead Township, Springfield, I Saginaw, Mich 21,686 
> 92,029 . San Jose, Cal 3 Battle Creek, Mich 21,438 
San Antonio, Texas 91,803 iy Harrisburg, Pa......... . 21,415 
Columbus, Texas 91,761 i 21,404 
Stockton, Cal 
Moline-East Moline- saad 21,362 
Toledo, Ohio 90,298 | i Rock Island, III " " 21,210 
San Diego, Cal 89,226 | i Bakersfield, Cal Y Eugene, Ore........... 21,180 
Louisville, Ky 88,814 ; Allentown, Pa 4 Fort Smith, Ark 21,171 
Oklahoma City, Okla... . 85 ,669 “ North Hempstead Tyler, Texas 21,033 
Birmingham, Ala........ 85,094 , Township, N. Y 36.0581 | East St. Louis, II! 20,893 
Omaha, Neb......... a 83 ,630 i Rockford, II! 36.1682 20,831 
Fort Worth, Texas 83,102 , Waco, Texas 36.2776 20,727 
83 ,027 : Evansville, Ind 36.3869 Passaic-Clifton, N. J.... 20,712 
77,468 : Columbus, Ga 36.4956 | Berkeley, Cai 20,324 
73,768 ; West Palm Beach, Fla... 36.6017 


Springfield, Ohio 20,284 
New Orleans, La 71,632 5 Camden, N. J.......... Winston-Salem, N.C.... 19,811 
Long Beach, Cal 68,998 s Baton Rouge, La. 19,779 
St. Paul, Minn 66 ,818 y Evanston, II! id 19,764 
Jacksonville, Fla........ 66 ,332 2 Elizabeth, N. J......... A 19,717 
Tulsa, Okla 66 ,220 . Albuquerque, N. M..... A 19,320 
Dayton, Ohio 66,176 ; » OS eee Y Ferndale, Mich 

Des Moines, lowa 58,088 Schenectady, N. Y. £ Jackson, Mich 

Providence, R.1........ 57,993 Jersey City, N. J........ Z Asheville, N. C 

Flint, Mich. 57,857 A Santa Monica, Cal 2 Niagara Falls, N. Y..... 
Syracuse, N. Y 57,794 Yi Binghamton, N. Y 


Nashville. Tenn... ..... 67,606 i Greenville, S. C ‘ 
Phoenix, Ariz........... 56 ,659 " Wichita Falls, Texas... . y New Rochelle, N. Y..... 
Sacramento, Cal 54,324 t Brownsville-Harlingen- Mount Vernon, N. Y.... 
Wichita, Kans 54,169 i McAllen, Texas : Pawtucket, R. | 
Richmond, Va 51,874 J Reading, Pa : Portland, Me 
Shreveport, La......... 50,597 ‘ Burbank, Cal Elmira, N. Y 
Hartford, Conn 48 ,696 ; Orlando, Fla : San Angelo, Texas 
Little Rock- | Charleston, S. C 3 Joliet, til 

North Little Rock, Ark.| 46 ,742 , Montgomery, Ala : Kankakee, III 
Norfolk, Va 46 ,427 ; Pontiac, Mich. pees 
Grand Rapids, Mich... . 46 ,102 : Utica, N. Y............. : Total Above Cities....| 11,851,952 


= 
Spokane, Wash......... 45,675 : Hammond, Ind . % of U.S. AL... 2... | are ee SEs | 44.20 
45,146 x Abilene, Texas 

44,913 e Raleigh, N. C 
43,979 . Beverly Hills, Cal.......| 


43 ,947 \ Duluth, Minn : 
43,469 . Huntington Park, Cal... Honolulu City, with $42,636,000 Automotive 


43,207 ' Spartanburg, S. C . ae, eh would, if included above, carry 


42,742 A Stamford, Conn 
42,423 d Canton, Ohio . 
Glendale, Cal.......... 42,411 J Kalamazoo, Mich 24,247 . 
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How BIG is 
____15,000?.____. 


6808 

770 

8587 

9472 

0354 

2070 

2925 a 
3779 

4631 

5479 

6325 E : . . oo 

7 That is, if you are considering the merchandising 

= of tires, tubes, batteries, accessories and varied forms of 

0496 1 1 } 

= automotive shop equipment and supplies— 

- and want to reach volume buyers of these commodities. 

2971 

3770 

on In a field that has over 250,000 

= retail outlets the 15,000 circulation of TIRES Service 

, Station may seem like a drop in a bucket. BUT if you want your 
‘en sales messages to attract service stations the 

" majority of which do at least $10,000 a year in retail tire sales 
= alone, TIRES Service Station can prove the “drop” 

= is a decidedly potent sales force. 

4980 

5758 

. For close to 33 years this fact has been demonstrated to 

m0) discriminating advertisers, many of whom have used the paper 
— as a major sales tool consistently for 20 

- years and more. 

3. 1768 

3.2490 

_ If you have a product that can be marketed 

aa or used by these outlets you will find the proved quality 

605 circulation of TIRES Service Station can do a good 

m8 job for you. 

3.8151 

. Let us prove that 15,000 is BIG coverage in our field. 

4.0198 

4 0877 

A 1588 

4 2232 

4 208 

: 386 FOURTH AVENUE NEW YORK 16, N. Y. 
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Drug Store Sales, 200 Leading Cities 


Estimates, 1991, for the 200 cities leading in this category 


—.. 


DRUG STORE| | [DRUG STORE | [DRUG STORE a « 
SALES Rank % | SALES Rank| % | SALES | Rank| 9% 
CITY and STATE Esti- in Accumu- CITY and STATE Esti- in Accumu- CITY and STATE Esti- | in Accumu. 
mates | Group |_ lation @ = | Group | lation | JM mates Group | lation 
(in thousands) (in thousands) | | in (thousands) | 
New York x City, 6. ¥.. 233 , 267 1 5.2489 | Austin, Texas..........| 6,764 | 71 | 39.4012 | Raleigh, N.C.......... | 3,740 141 47.0869 
Chicago, II. 144 ,685 2 8.5046 Charlotte, N. C......... 6,756 | 72 39.5532 Newton, Mass.......... 3,684 142 47.1698 
Detroit, Mich. 111,130 3 11.0052 | Spokane, Wash......... 6,728 73 39.7046 | Lawrence, Mass........ 3,676 143 47 2525 
Los Angeles, Cal...... 97,455 4 13.1981 Worcester, Mass... .... 6,670 | 74 | 39.8547 Springfield, Mo......... 3,627 144 47.3341 
Washington, D. C. 64 ,766 | 5 14.6554 El Paso, Texas........ 6,601 75 | 40.0032 Asheville, N.C......... 3,625 145 | 47.4157 
Philadelphia, Pa. 62,346 6 | 16.0583 Fort Wayne, Ind........ 6,574 | 76 40.1512 Colorado Springs, Colo. . 3,602 146 47.4967 
Kansas City, Mo. 43,524 | 17.0377 | Harrisburg, Pa......... 6,361 | 77 | 40.2943 | Upper Darby, Pa........| 3,594 147 47.5776 
Cleveland, Ohio 41,572 8 | 17.9731 Evansville, Ind... . 6,332 | 78 | 40.4368 North Hempstead 
Baltimore, Md. 41,236 | 9 18.9010 Knoxville, Tenn... .... 6,156 | 79 40.5753 Township, N. Y....... 3,586 148 47 .6583 
St. Louis, Mo. 35,732 | 10 | 19.7050 South Bend, Ind........| 6,028 80 | 40.7109 Binghamton, N. Y....... 3,572 149 47.7387 
} cS 3,537 | 150 | 47.8182 
| : 
Boston, Mass. 33,444 11 20.4576 Madison, Wis......... 5,959 | 81 40.8450 Montgomery, Ala...... .| 3,536 | 151 47.8978 
San Francisco, Cal. 33,390 12 21.2089 San Jose, Cal...... 5,944 | 82 40.9788 Muskegon, Mich....... 3,531 | 152 47.9773 
Indianapolis, Ind. 29,207 | 13 21.8661 Baton Rouge, La....... 5,782 | 83 | 41.1089 Fall River, Mass....... 3,525 | 153 48 . 0566 
Pittsburgh, Pa. 28,369 14 22.5045 Chattanooga, Tenn..... . 5,760 | 84 | 41.2385 Galveston, Texas...... 3,514 | 154 48.1357 
Houston, Texas. . 26,115 | 15 23.0921 Tuceon, Ariz........... 5,586 | 85 41.3642 | Jackson, Miss.......... 3,496 | 155 48.2143 
Minneapolis, Minn. 25,535 | 16 23.6666 Corpus Christi, Texas... 5,466 | 86 | 41.4872 Terre Haute, Ind....... 3,489 156 48.2928 
Denver, Colo... 25, 288 17 24.2357 Youngstown, Ohio... .. . | 5,450 | 87 | 41.6098 Greenville, S.C........ 3,488 | 157 48.3713 
New Orleans, La... . . 25,043 18 | 24.7992 | Wilmington, Del....... 5,432 | 88 | 41.7320 | Wichita Falls, Texas... .| 3,474 | 158 | 48.4495 
Milwaukee, Wis. 23,526 19 | 25.3286 re 5,426 | 89 | 41.8541 Winston-Salem, N. C.... | 3,472 | 159 | 48.5276 
Dallas, Texas. . 23,442 20 | 25.8561 Lansing, Mich... . 5,424 90 41.9762 Springfield, Ohio. ......| 3,468 160 | 48.6056 
} } 
Miami, Fla..... 22,461 | 21 | 26.3615 | Kansas City, Kans... . 5.417 | 91 | 42.0981 | Camden, N.J.......... 3,467 161 48 6837 
Louisville, Ky. . 21,663 | 22 | 26.8489 Lubbock, Texas........| 5,342 92 42.2183 Topeka, Kans.......... | 3,453 162 48.7614 
Buffalo, N. Y.... 20,879 23 | 27.3787 Glendale, Cal..........| 5,328 93 42.3382 East Rochester, N. Y.... 3,449 163 48.8390 
Seattle, Wash. 19,934 | 24 | 27.7673 Peoria, Wll........ ol 5,326 94 42.4580 Huntington, W. Va...... 3,388 164 48.9152 
Cincinnati, Ohio 19,610 | 25 28.2086 Albuquerque, N. M..... 5,320 95 42.5777 Stockton, Cal.. ‘ 3,377 165 48.9911 
Atlanta, Ga... 19,381 | 26 28.2447 Tacoma, Wash......... | 5,272 96 42.6963 Yonkers, N. Y.. ae 3,363 166 | 49.0669 
Oakland, Cal. 17,139 | 27 | 29.0303 | Springfield, Il.......... 5,203 | 97 | 42.8134 | Champaign-Urbana, III. 3,354 | 167 | 49.142 
Newark, N. J..... 16,543 | 28 29.4026 Amarillo, Texas........| 5,135 98 42.9290 Davenport, lowa....... | 3,344 168 49.2176 
Columbus, Ohio... 15,495 29 | 29.7512 St. Joseph, Mo.........| 5,123 99 43.0442 SS, 3,330 169 49.2925 
Memphis, Tenn... . .. 15,330 | 30 | 30.0962 Santa Monica, Cal... ... | 5,072 100 43.1584 Alexandria, Va......... 3,323 170 | 49.3673 
| 
San Antonio, Texas..... 15,230 | 31 | 30.4389 Rockford, Ill........... | 5,036 101 43.2717 i er 3,311 171 | 49.4418 
Fort Worth, Texas...... 14,848 | 32 | 30.7730 | Gary, Ind.............. | 5,035 102 43.3850 | Charleston, S.C....... 3,303 | 172 49.5161 
San Diego, Cal......... 14,438 | 33 | 31.0979 | Berkeley, Cal........... | 5,031 | 103 | 43.4982 | Racine, Wis.. 3,256 | 173 | 49.58% 
Dayton, Ohio.......... 14,387 | 34 | 31.4216 Paterson, N. J......... 4,985 104 43.6104 Waco, Texas. _— 3,250 174 49.6525 
Toledo, Ohio........... 13,990 35 | 31.7364 St. Petersburg, Fla.... 4,775 105 43.7178 West Palm Beach, Fia.. 3,205 175 49.7346 
Portland, Ore.......... 13,444 36 32.0389 Ann Arbor, Mich... ....| 4,769 106 43.8251 Brownsville-Harlingen- | 
Grand Rapids, Mich... . 13,100 | 37 32.3337 Lincoln, Neb........... 4,710 107 43.9311 McAllen, Texas... ... 3,177 176 49.8061 
Oklahoma City, Okla... 13,024 | 38 32.6266 | Saginaw, Mich......... 4,708 108 44.0370 Niagara Falls, N. Y..... | 3,164 177 49.8773 
Richmond, Va.......... 12,616 | 39 32.9106 | Beverly Hills, Cal...... 4,698 109 44.1428 | Greensboro, N.C....... 3,154 178 49.9483 
Omaha, Neb........... 12,263 | 40 33.1866 Kalamazoo, Mich....... 4,644 110 44.2472 Lakewood, Ohio........ 3,126 179 50.0186 
| Burbank, Cal........... | 3,084 | 180 | 50.0880 
Long Beach, Cal........ 12,237 | 41 33.4619 Atlantic City, N. J...... 4,570 111 44.3501 | 
St. Paul, Minn......... 12,222 42 33.7369 | Columbia, S.C......... | 4,485 112 44.4510 | Joliet, U...............] 3,082 181 50.1574 
Jacksonville, Fla........ 12,101 43 34.0092 Lexington, Ky.......... 4,467 113 44.5515 Durham, N.C.......... 3,080 182 50.2267 
Hempstead Township, Beaumont, Texas....... | 4,428 | 114 | 44.6512 | Quincy, Mass.......... | 3,071 | 183 | 50.2058 
WA Wisidvnebecess css 11,212 44 | 34.2605 | Moline-East Moline- | Macon, Ga............. 3,059 | 184 | 50.3646 
Rochester, N. Y........ 10,692 45 34.5021 Rock Island, Hil...... | 4,415 115 44.7505 | Allentown, Pa.......... | 3,055 185 50.4333 
Hartford, Conn......... 10,410 46 34.7363 New Bedford, Mass... . . | 4,368 116 44.8488 Augusta, Ga............| 3,048 186 50.5019 
Providence, R. 1........ 10,369 47 34.9697 Canton, Ohio.......... | 4,363 117 44.9470 Benton Harbor- | 
Akron, Ohio........... 10,160 48 35.1983 Jackson, Mich.......... 4,332 118 45.0444 St. Joseph, Mich...... 3,043 187 50.5704 
eee 10,062 | 49 35.4247 Roanoke, Va........... 4,199 119 45.1389 Sorat, Pa........<- 3,013 188 50.6382 
Birmingham, Ala....... 9,803 | 50 35.6453 i, See 4,193 120 45.2333 Columbus, Ga.......... } 3,008 189 50.7059 
| Bay City, Mich......... | 2,997 | 190 | 50.7733 
Sacramento, Cal........ 9,766 51 | 35.8650 Highland Park, Mich... .| 4,121 121 45.3260 | 
Salt Lake City, Utah... . 9,249 52 36.0731 Orlando, Fla........... 4,084 122 45.4179 Cleveland Heights, Ohio. | 2,948 191 50.8397 
, eee 9,063 53 36.2771 Savannah, Ga.......... 4,081 123 45.5097 Pasco-Kennewick- 
Norfolk, Va............ 9,001 54 36.4796 Cedar Rapids, lowa.... .| 4,071 124 45.6013 Richland, Wash...... | 2,942 192 50.9058 
Phoenix, Ariz........... | 8,871 55 36.6792 Schenectady, N. Y..... 4,050 125 | 45.6925 Inglewood, Cal......... 2,931 193 50.9718 
Syracuse, N. Y......... 8,734 56 36.8758 Are 4,024 126 | 45.7830 Bakersfield, Cal........ 2,919 194 | 51.0375 
Bridgeport, Conn....... 8,424 57 37.0653 Charleston, W. Va...... 4,024 126 | 45.8736 Brookline, Mass....... . 2,848 195 | 51.1016 
Wichita, Kans.......... 8,373 | 58 | 37.2537 | Waterbury, Conn...... 3,947 | 128 | 45.9624 | Portland, Me.. = 2,839 | 196 | 51.1685 
Des Moines, lowa...... 8,239 | 59 37.4391 Pontiac, Mich........ 3,944 129 46.0511 Fort Lauderdale, Fla.. | 2,836 197 51.2293 
Nashville, Tenn........ 7,925 | 60 | 37.6174 | Sioux City, lowa...... 3,934 | 130 | 46.1396 | Holyoke, Mass......... x 2,833 | 198 | 51.2930 
| Lynchburg, Va.......... | 2,823 199 | 51.3565 
Jersey City, N. J........! 7,611 61 | 37.7887 Somerville, Mass....... 2,808 200 51.4197 
Springfield, Mass... .... 7,489 62 | 37.9572 | San Bernardino, Cal.....| 3,931 131 46.2281 Lowell, Mass........... | 2,808 200 51.4829 
yee 7,430 63 | 38.1244 rr 3,903 132 46.3159 
Mobile, Ala............ 7,388 64 38.2906 Cambridge, Mass....... | 3,886 133 46.4034 Total Above Cities. . 2 2,287,957 
Miami Beach, Fla.. 7,375 65 38.4566 Duluth, Minn.......... 3,865 134 46.4903 —— 
New Haven, Conn...... 7,317 66 38.6212 Battle Creek, Mich at 3,829 135 46.5765 BAUS A......05% | eh teh acetic tetas 51.4829 
PN GI, io ciccescces } 7,274 67 38.7849 Dearborn, Mich........ 3,815 136 46.6623 | = 
Little Rock- Reading, Pa............ 3,796 137 46.7478 — = 
North Little Rock, Ark. 6,934 68 | 38.9409 | Elizabeth, N.J......... 3,794 | 138 | 46.8331 Honolulu City, with Drug Store Sales of . 
Shreveport, La......... | 6,850 | 69 | 39.0951 | Evanston, Ill........... | 3,791 | 139 | 46.9184 a cone eee eee ee ee 
Pasadena, Cal.......... 6,840 70 39.2490 Pawtucket, R. 1......... 3,746 140 47.0027 
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TOP COVERAGE 


...f0 deliver your sales pitch in the Far West! 


1952 


You cover all the bases when 
you buy NBC Pacific Coast 
Network —the only network 
that delivers top coverage — 


83.5% of all radio homes in 


this great mass market! 


Soap...soup... insurance... auto- 
mobiles — whatever your product or 
service — if it has mass appeal, your 
most effective advertising medium 
for reaching the great Western mar- 
ket is NBC Pacific Coast Network. 


In this rich, fast-growing area 


where 98% of all homes are radio 
homes, 83.5% of these homes listen 
regularly to NBC Pacific Coast Net- 
work, and costs-per-thousand are 
lower than those of any other 
network serving the Far West. 
The great states of Oregon, Wash- 
ington and California now have the 
highest per capita income of any 
region of the U.S.A. Estimated 
retail sales for 1952 will run over 
16 billion dollars! To get your share 
of these dollars— buy time now on 
NBC Pacific Coast Network. Con- 
sult your NBC Sales Office for details. 


WESTERN NETWORK 
NATIONAL BROADCASTING COMPANY 


A Division of Radio Corporation of America 
HOLLYWOOD ° SAN FRANCISCO + CHICAGO » NEW YORK 


Sales of Merchant Wholesalers, 200 Leading Cities 


Estimates, 1951, for the 200 cities leading in this category 


CITY and STATE 


WHOLESALE 
SALES 

Esti- 

OLD mnates 

(in thousands) 


New Yerk City, N. Y.... 


Los Angeles, Cal........ 
San Francisco, Cal. 
Detroit, Mich... . 
Cleveland, Ohio. . 

St. Louie, Mo.......... 
Minneapolis, Minn...... 


Memphis, Tenn,....... 
Kansas City, Me........ 
Houston, Texas........ 
Pittsburgh, Pa.......... 
Dallas, Texas.......... 
Baltimore, Md.......... 
Cincinnati, Ohie...... . 
Newark, N. J........... 
Seattle, Wash.......... 
New Orleans, La....... 


Indianapolis, ind... . 
Washington, D.C....... 
Denver, Colo........... 


Loulsville, Ky.......... 
Columbus, Ohie........ 


St. Paul, Minn......... 
Birmingham, Ala........ 
Fort Worth, Texas 
Oakland, Cal 


Providence, R.1........ 
Rochester, N. Y........ 
Oklahoma City, Okla... . 
Jacksonville, Fla........ 
Nashville, Tenn......... 
Salt Lake City, Utah... . 


Jersey City, N. J........ 
Wichita, Kans. 


eens 


Duluth, Minn.......... 
Grand Rapids, Mich... . 
Spokane, Wash......... 


Reaseeuas 188,708 Trenton, N. J.......... s Total Above Cities. ... 

Tampa, Fla............ 187,196 62 | 68.7107 | Beaumont, Texas....... 71,367 | 132 | 77.3719 — 
Sacramento, Cal........ 185 ,582 63 | 68.9183 | Kansas City, Kans...... 70,458 | 133 | 77.4508 eS Se ee, eer 81.2408 
Sloux City, lowa....... 185,298 64 | 69.1256 | Charleston, S.C........ 68,822 | 134 | 77.5279 , > 
Hutchinson, Kans....... 184,114 65 69.3317 Billings, Mont.......... 68,743 135 77.6048 
Little Rock- Lubbock, Texas........ 68,340 136 77.6813 Honolulu City, with Merchant Wholesaler Sales 

North Little Rock, Ark. 183,315 66 | 69.5369 | Greenville, S.C........ 67,935 | 137 | 77.7573 of $230,622,000, would, if included above, 
Charleston, W. Va...... 182,757 67 | 69.7414 | Winston-Salem, N.C... 65,669 | 138 | 77.8308 carry a rank of 51. 
Worcester, Mass....... 181 ,090 68 69.9441 Monroe- 
San Diego, Cal......... 177,437 69 | 70.1427 West Monroe, La..... 65,432 | 139 | 77.9040 

al et 168 ,248 Wichita Falls, Texas... . 64,878 140 77.9766 


18,208 ,722 
5,411,882 
2,362,943 
2,228,520 
2,092,077 
1,776 ,978 
1,542,338 
1,474,414 
1,452,752 
1,272,362 


1,171,874 
1,105,702 
1,012,112 
1,000,200 


742 ,005 


305,100 


232,326 


227,771 
» 223,147 
221 ,373 
220,863 
199,322 
197,513 
192,429 
191,904 
190,055 
189,383 


— 


oO 
/0 
Accumu- 
lation 


20.3779 
26.4345 
29.0780 
31.5730 
33.9143 
35.9029 
37.6290 
39.2791 
40.9050 
42.3290 


43.6405 


CITY and STATE 


WHOLESALE 
SALES 

Esti- 

JM mates 

(in thousands) 


% 
Accumu- 
lation 


WHOLESALE 
SALES Rank % 
CITY and STATE Esti- in Accumu. 
BY mates | Group | lation 
(in thousands) 


Springfield, Mass....... 
El Paso, Texas......... 
Columbia, S.C......... 
Youngstown, Ohio...... 
ot Se ee 
Harrisburg, Pa......... 
Cambridge, Mass....... 


Amarillo, Texas........ 
Portland, Me........... 
Canton, Ohio.......... 
Bridgeport, Conn....... 
Montgomery, Ala....... 
Long Beach, Cal........ 
Evansville, Ind......... 
Peewenn, 06.2.........5 
Jackson, Miss.......... 
Scranton, Pa........... 


Fort Wayne, Ind........ 


. Sioux Falls, S. D....... 
56.8549 Savannah, Ga.......... 
57.4760 Huntington, W. Va...... 
58.0715 Greensboro, N.C....... 
58.6098 Corpus Christi, Texas... 
59.1375 St. Joseph, Mo......... 


59.5629 | South Bend, Ind........ 
59.9870 Roanoke, Va........... 
60.4009 Reading, Pa............ 
60.8106 Stockton, Cal........... 
61.2189 Saginaw, Mich......... 
61.5890 See 
61.9494 Green Bay, Wis........ 
62.3011 Cedar Rapids, lowa..... 
62.6425 | Fargo, N.D............ 
62.9812 Raleigh, N. C....... 


63.3180 Springfield, Hil.......... 
63.6532 Camden, N. J.......... 
63.9874 Wilkes-Barre, Pa....... 
64.3136 Passaic-Clifton, N. J.... 
64.6225 Pint, Wiiem...... cece 
64.9256 Rockford, fll... ........ 
65.1991 Springfield, Mo......... 
65.4667 eente, Th... 2.0.5. 
65.7316 Binghamton, N. Y....... 
65.9916 Allentown, Pa.......... 


GE.20S | Eile, Pa... ccesee. 
66.4963 | Wheeling, W. Va....... 
66.7440 San Jose, Cal.......... 
66.9912 South St. Paul, Minn.... 
67.2143 Wilmington, Del........ 
67.4354 Lexington, Ky,......... 
67.6507 Terre Haute, Ind....... 
67.8654 Yonkers, N. Y.......... 
68.0781 Lansing, Mich.......... 
68.2900 | Albuquerque, N. M..... 


74.2066 
74.3198 
74.4319 


74.5419 
74.6500 
74.7555 
74.8608 
74.9625 
75.0638 
75.1640 
75.2622 
75.3601 
75.4557 


75.5505 
75.6449 
75.7388 
75.8322 
75.9239 
76.0148 
76.1054 
76.1955 
76.2841 
76.3716 


76.4583 


70.5125 Boise, Idaho........... 64,784 141 78.0491 
70.6910 Bakersfield, Cal........ 64 ,638 142 78.1215 
70.8630 Davenport, lowa....... 64,078 143 78.1933 
71.0340 Austin, Texas.......... 63 ,647 144 78 2645 
71.1942 Augusta, Ga......... 63,289 145 78.3353 
71.3506 See 62,906 146 78.4057 
71.4985 Moline-East Moline- 
71.6461 Rock Island, fll....... 62,270 147 78.4754 
71.7914 Baton Rouge, La........ 61,619 148 78.5444 
71.9352 | Enid, Okla............. 60,753 | 149 | 78.61% 
60 ,037 150 78.67% 


Spartanburg, S. C....... | 


72.0775 | Topeka, Kans.......... 58,752 151 78.7451 
72.2194 Elizabeth, N. J......... 58,182 152 78.8102 
72.3574 | Fall River, Mass........ 57,063 153 78.8740 
72.4905 Lawrence, Mass....... . | 56 ,553 154 78.9373 
72.6224 New Bedford, Mass... . .| 56 ,264 155 79.0003 
72.7513 Fort Smith, Ark........ 54,973 156 79.0618 
72.8800 Lancaster, Pa.......... 54 ,604 157 79.1229 
73.0080 Evanston, Ill........... 53,372 158 79.1827 
73,1357 Perth Amboy, N. J...... 53,369 159 79.2424 
s 8 ee 


Johnstown, Pa.......... 49,812 166 

Chelsea, Mass.......... 49,524 167 79.7038 
Kalamazoo, Mich....... 49,020 168 79.7587 
Lynchburg, Va.......... 48 ,474 169 79.8128 
Pasadena, Cal.......... 47,906 170 79, 8665 


Waterbury, Conn....... 47,820 171 79.9201 
Macon, Ga........:.... 47,770 172 79.9735 
[Se 46 ,002 173 80.0250 
Bangor, Me............ 45,971 174 80.0764 
Glendale, Cal.......... 45,514 175 80.1274 
Yakima, Wash.......... 45,209 176 80.1779 
ne 44,978 177 80.2282 
Brownsville-Harlingen- 

McAllen, Texas...... 44,124 178 80.2776 
Ganvile, Va..........2. 43 ,467 179 80.3262 
Somerville, Mass... .... 43 ,378 180 80.3748 


Atlantic City, N. J...... 43,061 181 80.4230 
East Chicago, Ind....... 43,059 182 80.4712 
East St. Louis, Ill....... 43 ,046 183 80.5194 
SS eee 42,743 184 80.5672 
Jamestown, N. Y....... 41,085 185 80.6132 
East Hartford, Conn... . 41,011 186 80.6591 
IES Wave vcvcc swans 39,767 187 80.7036 
Wilmington, N. C....... 38,771 188 80.7470 
Bay City, Mich......... 38,671 189 | 80.7902 
Council Bluffs, lowa.... 38,345 190 80.8331 


Hammond, Ind......... 38,302 191 80.8780 
Great Falls, Mont....... 38,100 192 80.9186 
San Bernardino, Cal..... 38 ,004 193 80.9612 
Columbus, Ga.......... 37,845 194 81.0035 
Schenectady, N. Y...... 37,653 195 81.0457 
Hagerstown, Md........ 36 ,442 196 81.0865 
Aberdeen, Wash........ 36,381 197 81.1272 
Lake Charles, La....... 36 ,363 198 81.1679 
Burlington, Vt.......... 36,107 199 81.2083 
Mount Vernon, N. Y.... 36 ,007 200 81 2486 
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SPECIALIZED CLRCULATION—The oldest publication devoted ex- 


clusively to floor covering buyers — over 11,000 of them — no waste 
circulation — more prospects per dollar. 


2. 


PROVEN READERSHIP—RUG PROFITS readership is proven over the 
course of years by its high average in returned questionnaires and ex- 
cellent reader participation in editorial programs. 


3. 


QUALITY READERS — Selected on the basis of sales volume and 


financial rating the stores receiving RUG PROFITS do 80% of the total 
retail floor covering sales. 


4 


EDITORIAL EXPERIENCE — RUG PROFITS is backed by 24 years of 


service to the industry and is proud of many successful campaigns and 
editorial firsts. 


More and more advertisers are using RUG PROFITS to reach the floor 
covering trade. 


Let us send you our 1952 brochure 
containing full information 


Write 


RUG PROFITS, 386 4th Ave, New York 16, N. Y. 


MAY 10, 1952 


Summary of Data for Metropolitan County Areas 


See explanation of “Standard Metropolitan County Areas” pages 16-18. 
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RETAIL SALES—1951 
ESTIMATES 


a 
JM 


Dollars 
(in 
thou- 
sands) 


FIVE STORE GROUPS 
(in thousands of dollars) 


General 
Mdse. | Radio 


Furn.- 


House- 


ESTIMATES 
Net 
Dollars 
(in % Per 


— 


. Akron (Summit Co., Ohio).............. 
. Albany-Schenectady-Troy (Albany, Rens- 
selaer and Schenectady Cos., N. Y.)...... 
Albuquerque (Bernalillo Co., N. M.)...... 
4. Allentown-Bethlehem-Easton (Lehigh and 

Northampton Cos., Pa.; Warren Co., N. J.) 

5. Altoona (Blair Co., Pa.)................. 

6. Amarillo (Randall and Potter Cos., Texas) 

. Asheville (Buncombe Co., N. C.)......... 
Ashland, Ky. (See Schedule 62) 

. Atlanta (Cobb, DeKalb and Fulton Cos., 
DiMievaGtachaiedsexaavecsepccecesceaes 
9. Atlantic City (Atlantic Co., N. J.)........ 

10. Augusta (Richmond Co., Ga.; Aiken 

SE Diittavkoccnccceccbetecbeoannd 

11. Austin (Travis Co., Texas).............. 

12. Baltimore (Baltimore City, Anne Arundel 

and Baltimore Cos., Md.)............... 
13. Baton Rouge (East Baton Rouge Parish, 
SEC RE I A ren CHRO MOR A EI 
14. Bay City (Bay Co., Mich.)............... 
15. Beaumont - Port Arthur (Jefferson Co., 


ia) 


a 


™“ 


Bethlehem, Pa. (See Schedule 4) 
16. Binghamton (Broome Co., N. Y.)......... 
17. Birmingham (Jefferson Co., Ala.)......... 
18. Boston (Essex, Middlesex, Norfolk and 
Suffolk Cos., Mass.).................... 
19. Bridgeport-Stamford-Norwalk (Fairfield 
| ISR ae Ae 
20. Brockton (Plymouth Co., Mass.)......... 
21. Buffalo (Erie and Niagara Cos., N. Y.).... 
22. Canton (Stark Co., Ohio)................ 
23. Cedar Rapids (Linn Co., lowa)........... 
24. Charleston (Charleston Co., S. C.)........ 
25. Charleston (Fayette and Kanawha Cos., 
| RE ee nee eres 
26. Charlotte (Mecklenburg Co., N. C.)...... 
27. Chattanooga (Hamilton Co., Tenn.; Walker 
ei ldahckvatnastennnanauceadae 
28. Chicago (Cook, Du Page, Kane, Lake, and 
Will Cos., Ill.; Lake Co., Ind.)........... 
29. Cincinnati (Hamilton Co., Ohio; Campbell 
and Kenton Cos., Ky.).................- 
30. Cleveland (Cuyahoga and Lake Cos., Ohio) 
31. Columbia (Richland Co., S.C.).......... 
32. Columbus (Chattahoochee and Muscogee 
Cos., Ga.; Russell Co., Ala.)............ 
33. Columbus (Franklin Co., Ohio).......... 
34. Corpus Christi (Nueces Co., Texas)... ... 
35. Dallas (Dallas Co., Texas).............. 
36. Davenport - Rock Island - Moline (Rock 
Island Co., Ill.; Scott Co., lowa)......... 
37. Dayton (Green and Montgomery Cos., 


38. Decatur (Macon Co., Ill.)............... 
39. Denver (Adams, Arapahoe, Denver, and 
pe 
40. Des Moines (Polk Co., lowa)............ 
41. Detroit (Macomb, Oakland and Wayne 
IN «5.45 caniesindwacimesaeusaed 
42. Duluth-Superior (St. Louis Co., Minn.; 
MUU ccaccceeseccscecceond 
43. Durham (Durham Co., N.C.)............ 
Easton, Pa. (See Schedule 4) 
44, El Paso (El Paso Co., Texas)............ 
Elyria, Ohio (See Schedule 79) 
Be PR vncicevcccccssscvcees 
46. Evansville (Vanderburgh Co., Ind.)....... 
47. Fall River-New Bedford (Bristol Co., Mass.) 
48. Flint (Genessee Co., Mich.)............. 
49. Fort Wayne (Allen Co., Ind.)............ 
50. Fort Worth (Tarrant Co., Texas)......... 


Fam- 
ilies 
% (in 
of thou- 
U.S.A. | sands) 
-2733| 124.9 
3402} 160.0) 
0996] 42.9 
.2876| 127.0 
0909} 40.7 
0589} 28.7 
0813} 34.1 
.4469| 196.0 
0876) 41.4 
-1344) 55.2 
-1089) 45.2 
8814) 384.1 
1105} 47.6 
0592} 25.7 
1303} 59.7 
.1228| 55.0 
3694) 160.4 
1.8930} 820.7 
-3368| 150.8 
1262) 58.2 
-7226| 318.3 
-1891| 84.6 
0691} 33.5 
.1082) 45.5 
.2123| 88.1 
.1325) 55.5 
.1629) 71.5 
3.6346|1,676.9 
.5986| 288.0 
9688} 444.7 
0965) 37.6 
.1168) 45.2 
.3394| 153.6 
1154) 48.1 
4184) 200.3 
| 
_ 72.1 
.3087| 139.4 
= 32.1 
-3810 182.6 
.1495, 73.0 
| 
2.0163, 874.2 
1647, 77.5 
0677, 27.5 
-1352, 51.5 
1462} 64.8 
1059) 49.9 
2514) 114.5) 
1816 81.0 
1220) 87.3 
2474 117.7 


464,543 


664 ,430 


159,848 
481,398 
133,416 


157,550 
115,222 


799, 950 
202,672 


137,813 
169,832 


1,413,332 


164,088 
95,702 


240,136 


208 ,488 
506 , 896 


3,122,950 


268,731 
251,859 


235,783 


6,632,533 


980,170 
1,800,783 
146,483 


132,332 
540,855 
186,702 
848,510 
274,276 


502,454 
117,130 


720,222 
280,476) 


3,833,635) 


73,563 


98,662 
14,664 


46 ,834 
15,478 
10,878 
18,762 


184,213 
11,342 


21,450 
17,784 


247,416 


23,744 
10,900 


28,600 


30,090 
80,184 


414,547 


183,372) 43,392 
62,167, 12,941 
325,338) 179,588 
33,376 
16,132 
12,204 


46,725 
37,740 


29,018 
1281, 381 


134,352 


20,313 
172,163 


37,215 


| 
| 867,300 504,620 


71,663) 23,135 
25,086) 16,960) 6,178 


145,036) 135,333) 34,811 
42,082 7 


| 


| 

29,598] 11,973) 
” 14,111) 6,653) 
| 


| 
33,804) 12,512) 


27,972) 15,080) 
21,315) 10,780) 
25,122) 21,087) 
27,615) 15,190) 
36,075) 11,960) 
94,185) 127,008! 


19,398 


34,826 
12,416 


32,706 
10,037 
9,556 
6,326 


36,209 
9,771 


7,106 
8,846 
68,362 2,069,431) .9389/1,516 


10,098 
6,059 


289,347) .1313/1,691 
130,499) .0592/1,423 
16,102 305,503) .1386)1,513 


12,445 
28,518 


248,784) .1128/1,308 
740,984) .3362|1,295 


138,855) 4,915,957) 2.2302|1,616 
| 
37,100, 
9, 137| 
61,549 
18,795 
8,109 
8,536 


1,088,365) .4938)2,086) 
276,545 -1255)1,416 
1,639,261) .7438 


16,449 
13,416 


15,354) 
300,607 
46,384 


87,495 
15,836 he 


192,047) .0871 


8,952 
27,244 
11,648 
43,654 


187,314, .0851/1,035 
932,487) .4230|1,774 
296,486} .1345|1,660\6, 164 
1,136,546 


| 12,383) 451,526 


841,218 
168,068 


173,752| 5,621 “ 
325,747| 
160,364| 


269,205) 


356, 267| 
285,230) 
498, 183! 
462,076) 
393,927) 


21,000! 615,413: 


757,926) .3438/1,790/6,068 


819,614) .3719)1,555|5,123 
242,102} .1098)1,570/5,643) 


699,061; .3172|1,569/5,504 


180,464; .0819|1,282/4,434 
139,177} .0632|1,526/4,849 
174,443) .0791)1,382/5,116 


1,004,839) .4559/1,451/5,127 
243,385) .1104/1,794/5,879 


232,636) .1056/1,117/4,214 
252,705) .1146|1,499/5,591 


1,464 


-5156|1,754 5 


.0763 1,624 5,236 
| 


940,410 42671, 5935, 150 
429,780 


en 


_ 


- 1478/1, 276 4,203 
i ead 
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Cap-| Fam-' 


2049/1 877 6,262 


3818 1,758 6,035 


2.5505 1,800 6,430 


.0727 wn ne 
.1222 1,286 5,227 
| | 


.1616 1,575|5,498 
-1294|1,738 5,716 
.2260|1,279|4,351 
.2097 1,643 5,705 
.1787 2,085 6,875 
-2793' 1,606 5,229 


a 
Kansas City 


You Can Best Sell or Serve 
Growing Southern Markets 


a = — 


7 eP. from the 


BIRMINGHAM 


DISTRICT 


AVERAGE DISTANCE FROM 
BIRMINGHAM TO OTHER MAJOR 


SOUTHERN CITIES 
i ; , From Birmingham the average distance to other major 
erage Distance Average Distance R “ 
CITY from CITY from buying centers in the Southern states is shorter than from 
vanpeihccamiapene earls, ceases any other city in the South. This means shorter hauls, 
SK... TN, WS ane faster shipments, substantial savings in freight charges 
Montgomery, Ala....467.1 Fort Smith, Ark. ......631.0 3 = f . : i 
Suton Se. 482.2 Jacksonville, Fie. 6445 when you sell or serve the South from Birmingham. 
Memphis, Tenn. ....490.1 Louisville, Ky. ........645.0 At this crossroads of Dixie, you will find superior 
Columbus, Ga. ......494.1 Charlotte, N. C.......648.4 facilities for distributing your products by rail, water, 
Atlanta, Ga. . 497.4 Dallas, Tex. . ...662.6 truck or air. 
Chattanooga, Tenn...499.6 Charleston, S. C.......670.2 
Mobile, Ala. 513.4 Houston, Tex. ..........673.7 Nine major rail systems plus three belt and connecting 
Baton Rouge, La......528.0 Galveston, Tex. .......687.5 lines serve the district. Public or team tracks blanket the 
Nashville, Tenn. ......529.3 Waco, Tex. . 698.8 area. New ones can be laid easily to meet your needs. 
Little Rock, Ark. .....531.7 Covington, Ky. ........708.0 “ ° ° : : : 
New Orleans, La. ...534.3 Greensboro, N. C....719.8 Sixty-eight truck lines with regular daily or overnight 
Shreveport, La. .....542.9 Tulsa, Okla. .........720.0 service have made Birmingham known as the “No. 1 
Knoxville, Yonn. 967-3 Durham, WM. C........%6B3 Gateway” to Alabama and the South. Of these 68 lines, 
oe og Tampa, Fla. ..........764.0 42 have headquarters here. 
Greenville, S. C.....579.9 Okla. City, Okla..... 765.2 Nineteen barge lines operate on the Warrior-Tombig- 
Augusta, Ga. .......582.0 San Antonio, Tex....828.0 bee river system—the Southeast’s most important river 
Savannah, Ga. .......620.1 Corpus Christi, Tex..877.5 highway. This system offers a 9-foot channel to the Port 
Columbia, S. C....... 621.1 Miami, Fla. .............. 964.9 of Mobile, New Orleans, Houston, Corpus Christi, 
AVERAGE RAILROAD TARIFF DISTANCES BETWEEN Brownsville and intermediate ports. 
39 MAJOR MARKET CENTERS OF THE SOUTH Four major airlines with 95 flights daily operate from 
a close-in modern airport. Several flights daily are 
devoted exclusively to cargo traffic. 


Ue ena ae ico 


MAY 


The Birmingham Committee of 100 business leaders invites you to 
write for this booklet, which presents a factual analysis of the reasons 


why Birmingham ranks as the South’s foremost distribution center. 


BIRMINGHAM 
COMMITTEE OF 100 


1914 Sixth Ave., N., Birmingham, Ala. 
Executive Committee 


Gordon Persons John S$. Coleman William P. Engel Clarence 8. Hanson, Jr. Claude S. Lawson J. C. Persons Mervyn H. Sterne 
Gasca President President Publisher President President Gem, tne 6 tnt 
State of Alabama ee ee Engel Companies The Birmingham News Sloss-Sheffield First National Bank 

pen eae W. W. French, Jr. W. H. Hoover Steel & Iron Co. ©. W. Schanbacher A. V. Wiebel 
Bradford C. Colcord Chairman of the President President Thomas W. Martin President President , 
President Executive Committee Moore-Handley Employers Insurance Chairman of the Board Loveman, Joseph & Tennessee Coal & Iron Div. 
Woodward Iron Co. Avondale Mills Hardware Co. Co. of Alabama Alabama Power Co. Loeb United States Steel Co. 
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EXTRA 


Sales 
Results 


WUOXK Independent 


Birmingham, Alabama 


EXTRA 
Wide 
Coverage 


WVOK COVERS ALABAMA 


Keyed Programming On 50 KW Birmingham 
Independent Results In Vast Rural 
And Industrial Listening Audience 


Specific Programming 
Produces Top Disc Jockey 


WVOK has carefully screened and trained 
its announcers so that warm, friendly in- 
formality is part and parcel of every pro- 
gram. Every WVOK announcer is a disc 
jockey, every announcer is a personality. 

Their personalized selling by air has re- 
sulted in stories such as the Blackburn 
Syrup Story. In one year, WVOK adver- 
tising elevated Blackburn Syrups from one 
truck load a month in Alabama to one of 
the top statewide sellers with a fleet of 
trucks serving the state several times per 
week. Less than a month before the 1952 
Mercury came out, a WVOK campaign 
relieved Dexter Lincoln-Mercury of seven 
1951 Mercuries in one day. 


Rural And Industrial 
Listeners Say 


WVOK’s The Best 
Deal On The Dial 


The tremendous audience that daily tunes 
to WVOK is not the result of chance. 


Rather, it’s a direct reaction to the type 
of programs WVOK constantly plans and 
uniformly schedules day after day. 


Listeners know the type of program they 
can expect from WVOK. It’s the type their 
specific listening preference indicates. Ru- 
ral and industrial area listeners prefer folk 
music, both hill and swing. And that’s the 
kind of program WVOK has plotted 
throughout the day. 


170 


KY. 


A. 

TENN. Be 
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C. 


S. 
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WVOK Coverage Area 
Blankets Alabama 


The mail map which you see to the left, 
reflects the actual mail by counties, pulled 
in recent contest, story for which you will 
find below. 

With its 50,000 watt coverage, WVOK 
is truly Alabama’s station. Its .5 millivolt 
line extends deep into Mississippi and 
Georgia, as well as covering Alabama, it- 
self, intensively. And today this coverage 
means something to you, for the State of 
Alabama represents a buying potential of 
nearly 2 billion dollars, according to 195] 


SALES MANAGEMENT estimates. 


WVOK Proves Listening Popularity By Outpulling 
20 Mid-South Stations in Recent Contest 


Recently, the makers of Garrett Snuff had 
a contest on the “Juniper Junction Varie- 
ties” radio show, heard over WVOK at 
12:45 to 1:00 P.M.. 

Listeners were asked to suggest a name 
for a foundling girl, developed in the con- 
tinuity of the program. 

OF THE 20 STATIONS CARRYING THIS CON- 
TEST, WVOK RANKED FIRST IN MAIL PULL. 

This is particularly impressive, in view 
of the fact that among the 20 were more 
than five 50 kw. clear channel stations, in- 
cluding affiliates of every major network. 

This is but typical of the many mail- 
pulling success stories on our records. 

And where there’s mail, there are listeners. 


IF YOW RE INTERESTED IN BUYING LISTENERS AT THE LOWEST COS17 
PER THOUSAND, contact the nearest office of Radio Representatives, Inc., or the 


Sales Department of WVOK, Birmingham. 


wvo 


BIRMINGHAM, ALABAMA 
THE VOICE OF DIXIE 


50,000 WATTS 


Radio Representatives, Inc. 
New York, Chicago, Hollywood 
Iralee W. Benns, Pres. 

W. J. Brennan, Com. Mgr. 


SALES MANAGEMENT 


ESTLY, WE’RE NOT BRAGGING-- 


Well, maybe a little bit—and you can hardly blame us. The bars below represent the 
growth in advertising revenues of SALES MANAGEMENT's Surveys of Buying Power 
during the 1931-1952 span. 


For the increases, SM's advertising representatives and promotion department 
can take a well-deserved bow. 


But——these men are the first to admit that what puts the Survey over 
as an advertising medium is its wide-spread acceptance and use. 


Thousands=— yes, many thousands—of national advertisers use it 
as a year-round working tool in setting sales potentials, 
fixing quotas, allocating advertising, ferreting out the 

most responsive and the richest markets...It's the mar- 

keting Bible in the leading advertising agencies.... 

It's quoted as the source by major media 

associations and their individual members- 

by Federal, state and local government 

bodies— colleges, charitable groups, 

courts and quasi-judicial bodies. 


944 


373 509 543 713 4 
1931 1933 1934 1935 1936 1937 1936 1939 1940 1941 1942 1943 1944 1945 1946 1947 1948 1949 1950 1951 1952 


, 
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No Survey in 1932 
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Summary of Data for Metropolitan County Areas—(Cont’d) 


See explanation of “Standard Metropolitan County Areas” pages 16-18. 


POPULATION RETAIL SALES—1951 es oo. 
iD Sie ESTIMATES SYD Estimates 
l l 
FIVE STORE GROUPS | | 
| Fam- (in thousands of dollars) Net Qual- 
Total ilies | Dollars | ___] Dollars % of |ity of 
(in | % | (in (in | % | | | Furn.- | ] (in % Per | Per | U.S.A. | Mar- 
thou- | of | thou- thou- | of |General | House-| Auto- | thou- of Cap-| Fam-} Poten-} ket 
sands) | U.S.A. | sands) | sands) | U.S.A.| Food | Mdse. | Radio | motive Drug sands) | U.S.A.| ita | ily tial jIndex 
51. Fresno (Fresno Co., Cal.).............. 293.1 .1892) 86.2) 329,282! .2178 76,346) 27,007, 18,338 59,185) 9,236 414,639) -1881 1,415 a -1972} 104 
52. Gadsden (Etowah Co., Ala.)............ 97.8, .0632) 26.7 69,937; .0462) 18,297; 8,147, 4,579) 16,770) 1,951 100,902| .0458 1,032 3,779} .0494) 78 
53. Galveston (Galveston Co., Texas)........ 117.3) .0758 35.1 127,500 .0843) 29,256 12,342 8,588 19,805 5,035) 188,382) .0855,1,6065,367} .0832) 110 
54. Grand Rapids (Kent Co., Mich.)......... 298.6, .1927, 89.0] 356,757) .2359| 85,272 45,998) 18,666, 58,328 15,871] 429,582) .1949,1,4394,827) .2068) 107 
55. Green Bay (Brown Co., Wis.)...... ; 101.1 .0652 27.3} 105,420 .0697| 21,691| 14,490 6,556 16,984 2,749] 150,807, .0684/1,4925,524) .0681] 104 
56. Greensboro-High Point (Guilford Co., N. C.)| 197.8 .1277; 52.4] 212,986 .1408 41,154 53,846 13,770 35,880 5,503) 282,937) .1283/1,430 — -1319} 103 . 
57. Greenville (Greenville Co., S.C.)....... 173.4 .1119' 47.3] 167,610 .1108) 35,844 22,089 11,648 35,814 4,944) 210,935) .0957.1,2164,460} .1035) 92 Figt 
58. Hamilton-Middletown (Butler Co., Ohio) 152.7, .0986 43.1 147,113, .0973 40,010' 10,495 8,331 25,998 3,661 241,673) .10961,583 5,607] .1037] 105 of § 
59. Harrisburg (Cumberland and Dauphin com 
St eee ; 300.2) .1937| 87.5) 318,725, .2108 72,884 35,571) 18,751| 57,895; 9,938] 487,693) .22131,6255,574) .2127] 110 (19: 
60. Hartford-New Britain (Hartford Co., Conn.) 556.0 .3589 159.3} 681,968 .4510 170,937' 82,208 35,280) 115,710) 21,573] 1,078,559 .48931,9406,771} .4517] 126 
Hazelton, Pa. (See Schedule 157) 
High Point, N. C. (See Schedule 56) 
Holyoke, Mass. (See Schedule 138) | 
61. Houston (Harris Co., Texas).......... 849.4 .5484 256.3] 998,324 .6601) 238,192) 121,656) 66,872, 196,084) 31,058] 1,523,588 .6912,1,7945,945} .6533] 119 Perc 
62. Huntington-Ashland (Cabell and Wayne on < 
Cos., W. Va.; Boyd Co., Ky.; Lawrence | ‘ 
ND dca ciisccnwnsere: 251.7, .1624. 69.8] 189,230 .1251, 46,387, 24,243, 10,678 38,482 5,813] 291,438 .13221,158 4,175] .1361) 84 Issut 
63. Indianapolis (Marion Co., Ind.)......... 567.6 .3665 175.5) 714,386) .4724) 149,112 119,682) 37,842 146,004) 31,310] 1,140,493) .51752,0096,499} .4738) 129 mor 
64. Jackson (Jackson Co., Mich.).......... 111.6 .0721, 32.0) 128,150 .0848 31,280) 12,980) 5,572, 24,273 4,901 186,789 .0847,1,674 5,837] .0822) 114 cule 
65. Jackson (Hinds Co., Miss.)............ 147.8| .0954 39.7] 134,460 .0890| 23,462 23,858) 7,880 34,088 4,040) 178,314, .08091,2064,492}; .0862} 90 . 
66. Jacksonville (Duval Co., Fla.).......... 311.8 .2013) 90.4) 331,058, .2189 79,744 36,808' 17,172) 70,200) 12,890} 409,562) .18581,3144,531] .1988) 99 as 
67. Johnstown (Cambria and Somerset Cos., dou 
, } ae a 294.0, .1898 78.1 243,601 .1611| 66,444 42,747) 13,083) 40,541, 4,135 364,470 .16531,2404,667] .1689} 89 
68. Kalamazoo ( (Kalamazoo Co. ‘Mich.). ee 132.2) .0853, 38.6) 148,894 .0984 35,112 12,535 8,568) 27,416) 6,100} 225,377 .1023)/1,705 5,839} .0977) 115 
69. Kansas City (Johnson and Wyandotte Cos., | 
Kans.; Clay and Jackson Cos., Mo.).... 837.3, .5404 268.5) 1,073,581 .7099 200,675 236,708! 49,798 190,963 56,263] 1,433,941) .6506/1,7135,341} .6463) 120 
70. Kenosha (Kenosha Co., Wis.) . : 77.7; .0501 23.1 81,492 .0538, 21,481 5,077 3,513) 14,256 2,082] 114,749, .05201,477,4,967] .0522) 104 
71. Knoxville (Anderson, Blount and Knox 
RR RR ee en ema s m 352.3) .2274| 94.3) 287,377, .1901) 68,666) 43,449) 19,484, 51,444) 9,417] 448,903) .20371,2744,760) .2042) 90 
72. Lancaster (Lancaster Co., Pa.)........... 240.0/ .1549 67.6] 238,960 .1580' 49,648) 23,381| 12,864) 43,258) 4,734] 385,233 .17481,605 5,699] .1658] 107 
73. Lansing (Ingham Co., Mich.).......... 182.2) .1176) 52.4) 233,571) .1545) 56,994) 27,120, 9,190) 53,390} 7,197) 327,785, .1487/1,799.6,255) .1442) 123 
74, Laredo (Webb Co., Texas).............. 57.3) .0369) 13.2 49,765| .0329) 11,502) 7,271) 2,304) 7,276 1,693 59,048; .0268/1,031 4,473] .0307] 83 
75. Lexington (Fayette Co., Ky.)............ 103.0) .0665 28.7| 116,070 .0767, 22,755 15,476) 5,702| 16,376! 4,661 177,281; .0804)/1,7216,177] .0765) 115 
76. Lima (Allen Co., Ohio).................. 90.9| .0587; 27.1 100,049, .0661) 23,368 13,726 4,716) 17,071; 2,351 132,260' .06001,4554,880}] .0616} 105 
77. Lincoln (Lancaster Co., Neb.)............ 122.0 .0788) 37.7] 137,340 .0908) 22,781; 26,985| 5,380) 22,528] 4,783] 229,917 .1044/1,8856,099} .0952) 121 
78. Little Rock-North Little Rock (Pulaski | | 
MENS ruck auar ted ytc<d awe dl wad 200.5 .1296 59.6] 204,156 .1350) 38,528 36,380, 9,591/ 46,980 6,951) 286,921 -1302) 1,431 4,814) .1315) 102 
79. Lorain-Elyria (Lorain Co., Ohio). Cee. 153.6) .0991, 43.9] 144,886 .0958; 40,348 11,052, 7,262) 24,180) 4,083} 255,351 -1159)1, 662 5,817] .1065} 107 
80. Los Angeles (Los Angeles and Orange } 
Cos. Cal.)....... aalel dali aa-wra te cae aaen 4,617.5 2.9804 1,536.2) 5,266,556) 3.4824 1244,501 645,163 358,165, 970,594/186,996] 8,423,020 3.8215'1,824 5,483] 3.5516) 119 
81. Louisville (Jefferson Co., Ky.; Clark and | | | 
eee , 590.2) .3809 171.8] 597,827) .3952) 142,243) 71,197] — 119,170) 25,258] 927,712) .4209|1,572'5,400} .4052) 106 
82. Lubbock (Lubbock Co., Texas).......... 111.0) .0716 31.5] 150,465; .0995) 22,890, 20,790) 7,899) 40,920) 5,695] 178,264 .0809|1,6065,659} .0846) 118 
83. Macon (Bibb and Houston Cos., Ga.).... 142.3) .0919| 39.8] 112,811, .0746) 27,698) 15,419] 5, 832| 21, 724| 3,611 155,765 -0706 1,095 3,914] .0759) 83 
84. Madison (Dane Co., Wis.).............. 175.9, .1136 48.7 183,144) -1211| 36,180) 20, 280) 7, 421] 28,710) 6,818 284,826) -1292/1,619 5,849 -1237} 109 
85. Manchester (Hillsborough Co., N. H.).... 160.4; .1036; 48.1 168,696, .1115 52,001; 11,232) 12, ‘612| 21 1998) 3,646] 216,002) .0980/1,347.4,491]) .1032) 100 
86. Memphis (Shelby Co., Tenn.).......... 502.6; .3244) 141.7 569,750) .3767| 106, 782) 132, 608 25,740) 120,951) 16,221) 680,411) -3087) 1,354 4,802} .3322] 102 
87. Miami (Dade Co., Fla.)......... a 544.1| .3512 172.2] 698,460) 4619) 138, -" 63,735) 43,120) 112, 200| 35,325) 789,488) .3582/1,451/4,585) .3880} 110 
Middletown, Ohio (See Schedule 58) | | | 
88. Milwaukee (Milwaukee Co., Wis.)....... 887.5) .5729) 259.4 1,054,248. 6971, 243, ol 174,281) 51,816) 184,000) 28,285) 1,639,000) -7437|1,847)6,318 -6956} 121 
89. Minneapolis - St. Paul (Anoka, Dakota, | | | | | | 
Hennepin and Ramsey Cos., Minn.)......] 1,145.6) .7397| 343.0] 1,332,236) .8809 276,585) 280,143) 62, 394) 226,822) 41,695] 1,999,292) .9072/1,745'5,829] .8657] 117 


90. Mobile (Mobile Co., Ala.)............... 245.7| .1587| 67.6) 188,608) .1247| 49,257) 22, 388 9,818 34,485) 8,817] 318,230) .1444/1,295.4,708] .1413) 89 
Moline, Ill. (See Schedule 36) | | | | | 
91. Montgomery (Montgomery Co., Ala.)..... 141.9, .0916; 39.5) 129,492) .0856) 27,636, 16, im 7,436) 26,816 3.534 165, 163) -0749 1, 164/4,181 -0815} 89 
92. Muncie (Delaware Co., Ind.)............ 93.1) .0601) 28.5 83,685, .0553) 18,639! 9,534, 5,312! 16,104) 2,710 142,072! .06451,526.4,985} .0609) 101 
93. Nashville (Davidson Co., Tenn.)......... 332.3, .2145| 93.2] 334,739) "2014| 71,820 45,671) 18,847) 71,300) 9,764 463, 173 -2101|1,394/4,970] .2144] 100 
New Bedford, Mass. (See Schedule 47) 4 | | | 
New Britain, Conn. (See Schedule 60) | | | | Ae 
94. New Haven-Waterbury (New Haven Co., | | 


| SR ak GR pe Se eae oes 557.8) .3600; 162.1 625 ,632! .4137| 168,129, 39,760) 37, 590! 94,240) 19,118 979,605) 4444 1, 756 6,043] .4183}] 116 
95. New Orleans (Jefferson, Orleans and St. | | | | 
Bernard Parishes, La.).................. 710.4, .4586) 207.5 643 426 | -4255) 138, 679) 105, 790! 36,358) 77,905 26,846 -4427 ae 4,701} .4408) 96 


96. New York-N. E. New Jersey............ 13,199.6 8.5206'3,920.5]14,921,726) 9. 8669) 4221 ,241) jeees. 329 943, 745|1589,558 370,005 24,774,344 11.2398 1,877,6,319)10.2841) 121 
a. (Bronx, Kings, New York, Queens, | | 
Richmond, Nassau, Rockland, Suffolk, | | | | | | 
Westchester Cos., N. Y.)............. 9,758.7, 6.2993 2,924.0}11,282,381 7.4601 3166,120)1071, 024 707 ,958) 1050 584/278 941118 ,464,659) 8.3772 1,892.6,315 
b. (Bergen, Essex, Middlesex, Hudson, | | | 
Morris, Passaic, Somerset, Union Cos., | | | 
RN cny dns sa iain eadiektad ecu 3,440.9' 2.2213 996.5! 3,639,345’ 2.4068 1055,121' 293,305 235,787 538,974 91,064! 6,309,685! 2.8626 1,834 6,332] 2.5975! 117 
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172 SALES MANAGEMENT 


Figures show per cent 

of Star subscribers 
compared to households 
(1950 census). 


Percentages are based 
on circulation of evening 
issue only. If combined 
morning and evening cir- 
culation were considered, 
per cent figures would be 
double those shown. 


KANSAS CITY 


A city headed for the mil- 
lion mark, with a metro- 
politan area population 
already exceeding 850,000 
(a gain of 35,000 persons. 
since the 1950 census). 


net 


The Kansas City Star has the most thorough circulation coverage (Morning, evening and 
Sunday) of all daily newspapers. 


95% coverage of all households in Jackson County, Mo., Clay County, Mo., Wyandotte © 
County, Kan., and Johnson County, Kan.—the four counties comprising the Metropolitan 
County Area of Kansas City as defined by the U. S. Census bureau. This area includes 
Kansas City, Mo., Kansas City, Kan., Independence, Mo., and North Kansas City, Mo. 


24% to 62% coverage of housholds in remaining counties in retail 
trading zone. 


PLUS—coverage up to 46% of households in other counties in 
Kansas City’s 100-mile drive-in territory. 


Here is phenomenal coverage in a phenomenal city and area— 
a market which is surging ahead by leaps and bounds and 
which is attracting national attention and comment. 


Summary of Data for Metropolitan County Areas—(Cont'd) 


See explanation of “Standard Metropolitan County Areas” pages 16-18. 


POPULATION 
ESTIMATES 
152 


sands) 


U.S.A. | sands) 


97. Norfolk-Portsmouth (Norfolk, South Nor- 

* folk, and Portsmouth Cities, Norfolk and 

Princess Anne Cos., Va.) 

North Little Rock, Ark. (See Schedule 78) 
Norwalk, Conn. (See Schedule 19) 

Oakland, Cal. (See Schedule 127) 

98, Ogden (Weber Co., Utah) 

99. Oklahoma City (Oklahoma Co., Ckla.).... 

. Omaha (Douglas and Sarpy Cos., Neb.; 
Pottawattamie Co., lowa) 

. Orlando (Orange Co., Fla.)..... ; 

. Peoria (Peoria and Tazewell Cos., Ill. ). 

. Philadelphia (Bucks, Chester, Delaware, 
Montgomery, Philadelphia Cos., Pa.; 
Burlington, Camden and Gloucester 
hte eduteedeucdreasssaeus 

. Phoenix (Maricopa Co., Ariz.)......... 

105. Pittsburgh (Allegheny, Beaver, Washing- 
ton and Westmoreland Cos., Pa.)....... 

106. Pittsfield (Berkshire Co., Mass.)........ 

Port Arthur, Texas (See Schedule 15) 

107. Portland (Cumberland Co., Maine) 

108. Portland (Clackamas, Multnomah and 
Washington Cos., Ore.; Clark Co., Wash.) 
Portsmouth, Va. (See Schedule 97) 

. Providence (Bristol, Kent and Provi- 
dence Cos., R. 1.).. aeeasees me 

. Pueblo (Pueblo Co., Colo.) . Sak aie eon 

. Racine (Racine Co., Wis.) 

Raleigh (Wake Co., N.C.)............. 

. Reading (Berks Co., Pa.).. 

. Richmond (Richmond City, Chesterfield 
and Henrico Cos., Va.)................. 

. Roanoke (R ke City, Ri keCo.,Va.). 

. Rochester (Monroe Co., N. Y.)....... 
Rock Island, Ill, (See Schedule 36) 

. Rockford (Winnebago Co., Ill.)......... 
Rome, N. Y. (See Schedule 150) 

. Sacramento (Sacramento Co., Cal.)...... 

. Saginaw (Saginaw Co., Mich.)......... 

. St. Joseph (Buchanan Co., Mo.)........ 

. St. Louis (St. Louis City, St. Charles and 
St. Louis Cos., Mo.; Madison and St. 
GIN TIEE ncvnamcdanasiecweckoness 
St. Paul, Minn. (See Schedule 89) 

St. Petersburg, Fla. (See Schedule 144) 

122. Salt Lake City (Salt Lake Co., Utah).... 

123. San Angelo (Tom Green Co., Texas)... . 

124, San Antonio (Bexar Co., Texas)........ 

125. San Bernardino (San Barnardino Co., 
ae ee 

126, San Diego (San Diego Co., Cal.)........ 

127 San Francisco-Oakland (Alameda, Contra 
Costa, Marin, San Francisco, San Mateo 
and Solano Cos., Cal.)................. 

128, San Jose (Santa Clara Co., Cal.)........ 

129. Savannah (Chatham Co., Ga.).......... 
Schenectady, N. Y. (See Schedule 2) 

130. Scranton (Lackawanna Co., Pa.).. ..... 

131. Seattle (King Co., Wash.).............. 

132, Shreveport (Caddo Parish, La.)......... 

133. Sioux City (Woodbury Co., lowa) 

134, Sioux Falls (Minnehaha Co., S. D.)..... 

135. South Bend (St. Joseph Co., Ind.)....... 

136. Spokane (Spokane Co., Wash.)......... 

137. Springfield (Sangamon Co., Ill.).. 

138. Springfield - Holyoke (Hampden and 
Hampshire Cos., Mass.) 

139. Springfield (Green Co., Mo.)........... 

140. Springfield -Clark Co., Ohio) 

Stamford, Conn, (See Schedule 19) 
Steubenville, Ohio (See Schedule 154) 
141. Stockton (San Joaquin Co., Cal.)........ 


468.0 


Superior, Wis. (See Schedule 42) 


RETAIL SALES—1951 


JM 


ESTIMATES 


FIVE STORE GROUPS 
(in thousands of dollars) 


General 
Mdse. 


Furn.- 
House- 
Radio 


Auto- 
motive 


JM 


EFFECTIVE BUYING 


INCOME—1951 
ESTIMATES 


Index 


3022 


| 
| 


. 0741 


34.3 


-1378) 62.1 
| 


390,547 


3,803,043| 
401, i 
| 


2,687,791| 
332,860 
139,440 


231,504 
849,437 
205,901 
135,756 
95,016 
262,640) 
243,853 
— 
476,986 
108,360 
115,964 


223 , 450) 


2.5145) 
2654 


1.5989 
1014 


-1116 


Food | 


32,723) 


8,120 
55,226) 


53,364 
16,744 
37,312 


| 85,050 | 
384,980) 
13,462) 


681,408 
41,054 


48,708, 16,224) 


| 
| 200,476 155,525) 
| | 


| 181,130) 


| 22,528 
| 12,078 


| 11,770 


16,428 
a 


| 245,618) 


54,540 
11,060 

113,702) 74,304 
70,928) 
145,424) 
} 


23,108 
56,394) 


682,321 | 320,400 


123,588) 


79,350) 


192 432 


42, "87 


145,842| 
22, 236| 
25,267| 22,788 
16,352! 
55,224| 
48,9441 
32,863| 


38,092) 
17,976 


42, 459| 
13 ,335| 
12, 626) 


18,748| 
28, 194| 


51, 186| 


| 


| 
| 
| 
| 


wo 


| | 


23, 373 65,644 


5,807 
22,275, 


13,965, 
89,623 
27,336) 95,875 
7,644, 26,709 
14,539, 47,435 


552,430 212,463 526, 858/102,061 
43,197, 26,442) 76,808, 13,802 


114,808 


389,713} 
7,287| 
| 


25, 365) 
9,031) 25,926 


| 
42,797 171,475 


17,934 49, 016 


53,993 


31,110 


25,511 
7,082 
5,188 


102,076 


21,694 
4,655 
26,336) 


13,860 
40,330 


180,117 
20,806 
8,463 


14,453} 27,927 
40,596) 137,264 
12, 138) 53,360 
4, ~ 23,998 

22,860) 
50 .730| 
51,120 
32,670| 


be 
8,381) 


26,231 
6 448| 
6,188 


73,633 
24,464) 
22,250) 
| 
| 
a 


| 23,749] 1,086,267 


~- 610,203 


2,829 
14,236 


130,498 


14,624 
5,160 
6,516 


676,363 


459,317 


6,500,052 
482,267 


64,999 
3,566 


3,703,464 
179,931 


4,649} 225,650 


19,518] 1,330,679 


2,078 
3,683 
4,559 
5,429 


130,695 
180,609 
220,431 
413,419) 


13,357 seal 
4,542] 178,777 
16,114 = 
5,240] 272,608) 

| 

11,428] 500,074 
5,485] 243,727 
5,192] 142,187, 


58,493] 2,841,622 


10,700] 485,312) 
2,472] 86,287) 
16,192] 756,005, 


9,053 
19,606 


354,927 
1,004, 186 


77,970 
10,388 
4,317 


4,479,561 
457,557 
222,720) 


5,118} 375,430 
25,098] 1,564,784 
7,287 

4,336 

2,847 

7,139 

7,391 

5,419 


15,743 
3,854 
3,644 


ea 5,128 


527,103} 


162,354) 


108, "3454, 580 


1. 68031, 645 
0816 1, 341 


5,826 
4,578 
- 1024) 1,311/4,486 


6037) 1,800)5, 46: 


4929) 1 ,546/5,312 


| 


. 1876 1, 590|5,454 


| 
-2576/1, 632 5,867) 
.0811|1, 298'4,692 
es we ,850 


-1237\1 »726|5,644 


| 
-2269)1 684 5,581 
1106, 1,533 5, a4 


"0645/1 4954 835 


| 


san an. 
— 
2111) 1,629/5,633 


-0392/1,392/4,741 
3430 1,446) 5,439 


-1610)1, 161) 3, 784 
4556 1,701|5,370} 


| 
| 
} 
| 


ne 
.2076!1,465/4,941 
- Tr 895 
.1708)1, 467/5,164 
-7099|2,036)6,234 
"1406 1. 724 5,938 
.0833/1,740'5,701 
.0610 1,849 6,289 
.1811|1,873'6,428 
.1816 1,737 5,522 
.1026 1,693 5,350 


3271 
-0709 
0841 


5,499 
4,508 
5,399 


. 1517} 1, 566/5,384 


1.2178] 109 


112 
109 
100 


*Although in the official 
constitute a single integrated market. 


174 


government definition Norfolk-Portsmouth and Newport 


News areas are treated 


separately, for 


many marketing purposes the two areas 


SALES MANAGEMENT 


oOo oo a = 


3 
8 
3 
6 
8 
0 
0 
5 


ou can sell MORE of almost everything 

oo people eat, drink, wear, use, and en- 

joy in the dynamic Norfolk market, where 95% of the 

families listen regularly to WTAR. Hooper figures 

show that WTAR-AM delivers more listeners-per-dollar 

than any other local station or combination of stations. 

WTAR-TV is the ONLY television station in this area 

of 105,000 television sets (as of March 1, 1952). Fig- 

ure the fabulous facts, and climb aboard the WTAR 
sale-boat. Contact Edward Petry & Co. NOW. 


i — i 


MAY 10, 1952 


- Sete oe ©. 
SSS 


Population, sales, and income are 1951 figures. 
Sales increases are 1951 over 1950. The trend 
of virtually all factors is UP for 1952. 


NORFOLK, VIRGINIA 


AM-FMp NBC AFFILIATE |/ 
TV > ALL NETWORKS 


Summary of Data for Metropolitan County Areas—(Cont'd) 


See explanation of “Standard Metropolitan County Areas” pages 16-18. 


POPULATION RETAIL SALES—1951 EFFECTIVE BUYING 
ESTIMATES ue 
BYR 1/152 BYLD ESTIMATES CYP ESTIMATES 


FIVE STORE GROUPS 
Fam- (in thousands of dollars) Net 
ilies . . Dollars 
(in Furn.- (in Per 
thou- General | House-| Auto- thou- Cap- 
. | sands) .S.A. Mdse. | Radio | motive sands) S.A. | ita 


. Syracuse (Onandaga Co., N. Y.)........ 4. 101.3 4 838] 17,888) 64,484 529,540) . 1,503 
. Tacoma (Pierce Co., Wash.)............ a x 84.5 ‘ 48,995 486,782) . 1,657/5,761 
. Tampa-St. Petersburg (Hillsborough 
and Pinellas Cos., Fla.)................ 7. , ° 80,330 565,662). 4,009 
. Terre Haute (Vigo Co., Ind.)........... : 7 ‘ 23,306 160,071) . 4,653 
. Toledo (Lucas Co., Ohio) a : F $9,696 764,186) .34¢ 6,289 
. Topeka (Shawnee Co., Kans.) ag : i 21,296 192,579). 5,647 
. Trenton (Mercer Co., N.J.)............ Y i ; 46,096 399,652) . 1,691 
Troy, N. Y. (See Schedule 2) 
. Tulsa (Tulsa Co., Okla.) 7 . ; 71,331 424,070) .1924/1,637 
. Utica-Rome (Herkimer and Oneida Cos., 
3 SE ee eee y F | 47,263 403,021) . 1,385 
. Waco (McLennan Co., Texas) 5 { 142,272) . 32,016 181,297) . 1,365 
. Washington (District of Columbia; Alex- 
andria and Falls Church Cities, Arlington 
and Fairfax Cos., Va.; Montgomery and 
Prince Georges Cos., Md.)............. 7 é 430.0] 1,863,835) 1.2325) 418,189) 246,612) 87,306) 312,972) 82,225] 2,817,834 1,833|6,553] 1.2073 
Waterbury, Conn. (See Schedule 94) 
. Waterloo (Black Hawk Co., lowa) 3 d 30.8] 119,171) .0788| 22,898) 15,244) 8,064) 21,070 J 1,740/5,848}] .0779 
. Wheeling-Steubenville (Brooke, Han- 
cock, Marshall and Ohio Cos., W. Va.; 
Belmont and Jefferson Cos., Ohio) 2 P 102.4] 290,848 84,240} 32,401) 17,340) 45,232 1,360\4,750} .2142 
155. Wichita (Sedgwick Co., Kans.) : ‘ 74.9] 267,330 51,720} 33,516) 15,369) 61,056 1,729|5,424) .1755) 
. Wichita Falls (Wichita Co., Texas) é d 27.4) 122,040) . 23,010} 12,430) 6,678) 31,445 F 1,499|5,574] .0720 
. Wilkes-Barre-Hazelton (Luzerne Co., Pa.). a 3 108.3} 344,552) . 93,204) 42,224) 21,631) 50,721 4 1,405/5,092] .2441 
. Wilmington (New Castle Co., Del.; Salem 
MENG as ere dandecccekeskxeoes g : 78.6] 314,324) . 73,417 21,723) 55,748 1,689|5,976] .2048) 

. Winston-Salem (Forsythe Co., N.C.).... . j 41.2] 117,936) . 25,154 7,719| 21,089 1,510/5,485 
. Worcester (Worcester Co., Mass.) ‘i 157.0} 612,540) . 173 ,637 31,175) 90,360 a 1,447|5,134] .3763 
61.3] 195,994 49,062 13,662) 33,286 344,019 1,652/5,612] .1438 
162. Youngstown (Mahoning and Trumbull | 
Cos., Ohio; Mercer Co., Pa.)........... e 7 151.3 696,904) 


| 
Total Above Metropolitan Areas 57.0760 26073.187 400074644096 23716776 13002551 5385562 


142,746 27,038, 97,082 893,055) . 1,649|5,903] .3790 
| 


| 
} 


15844501 |3002191 nnemendies annie 1,697 5, 760)64.7727 


| | 
U. S. TOTAL \44719.41 151234,526) |36442643|18009331 7891705 26800331 44441091220411 ,068! 1,42314,9291 


Potential Metropolitan County Areas 


(See explanation on page 


163. Abilene (Taylor Co., Texas) x E 3 85,688) . 15,168; 12,242) . 83,409) -0378/|1,258 4,256 -0445| 104 
. Anderson (Madison Co., Ind.).......... me 4 i 100,525 23,800 163,436) .0741 1,526 4,953 -0708) 102 
. Battle Creek (Calhoun Co., Mich.)...... “ d | ¥ 147,146) . 37,368 185,923) . 1,470/5, 108 -0877| 107 

. Biloxi-Gulfport (Harrison Co., Miss.)... . i . i 62,037) . 16,048 96,551) . 1,070/4,180} .0458) 
. Brownsville-Harlingen-McAllen 
(Cameron and Hidalga Cos., Texas)... 2). 5 216,137) . 50,428 292,751 
. Colorado Springs (El Paso Co., Colo.).... 0}. ® 89,157; . 19,470 115,481 
. Dubuque (Dubuque Co., lowa).......... § , 3 84,828) J 16,961 123,121 
. Elmira (Chemaung Co., N. Y.)........... 9 : 112,332) F 25,752 131,849 
Fayetteville (Cumberland Co., N.C.) .... a] : 68,176) . 14,580 118,679) . 
172. Fort Smith (Sebastian Co., Ark.)........ 9}. | : 74,196) . 12,521 74,963) . 1,155/3,748 
173. La Crosse (La Crosse Co., Wis.)........ i i | i 76,781; . | 18,428 101,677; . 1,463 |5,135 
174, Lewiston - Auburn (Androscoggin Co., | 
| 


81,514, . 23,532 13,617 105,861) . 1,241 4,321 
175, Lynchburg (Lynchburg City, Campbell | 

MERE a are nee ere ae 3. a J | 15,207 13,973 96,588; . 1,221)4,599 
176. Monroe-West Monroe (Ouachita Co., La.) sa ‘ é | 14,231 24,166 104,767, . 1,355)4,677 
177. Muskegon (Muskegon Co., Mich.)...... 0. | is . 43,200 26,112 202,571; . 1,595|5,490 
178. New Castle (Lawrence Co., Pa.)........ ed] t 28,293 17,472 152,258) . 1,420/4,992 
179. Newport News (Hampton and Newport 
* News Cities, Elizabeth City Co. and | ; 

Warwick Co., Va.).............. iM : d | 31,960 26,676 -0939/1 ,349/5,109 
180. Pensacola (Escambia Co., Fla.) . . aah ' A < 22,127 21,736 -0558|1,035|3,770 
181. Portsmouth (Scioto Co., Ohio) an. s d | 12,360 -0448 1, 183 4,098 
182. Riverside (Riverside Co., Cal.).......... 3). A ° } 29,250 -1045 1,263 3,978 
183. Salem (Marion Co., Ore.)............. ‘ J ‘ é 26,709 130,013) .0590)1,237\4,180 
184, Texarkana (Bowie Co., Texas; Miller | | 

PM cabtcuiedibaeoesstascnaaund is F x 15,449 98,152) 1.0445)1,013)3,444 
185. Tucson (Pima Co., Ariz.)............... . ir ‘ le 23,862 233,412 -1059| 1,496 5,130 
186. West Palm Beach (Palm Beach Co., Fla.) . 2 i . Ls 32,939 161,956) .0735)1 »337/4,121 
187. Williamsport (Lycoming Co., Pa.) . ? ! 100,267! .0663 ; i ,521) 18,509! 2, 153,300! .0695'1,483'4,961 


*Although in the official government definition the Norfolk-Portsmouth and Newport News areas are treated separately, for many marketing purposes the two 
constitute a single integrated market. 
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Among major markets 
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in per family income .. . 


With the extraordinary per family income 
of $6,553 (Sales Management estimate), 
Washington is outranked by only four 
other markets in the United States, and 
these are mot among markets normally 
classified with Washington. 


Washington alone, with its 278,500 Gov- 
ernment employees earning a monthly pay- 
roll of over one million dollars, can offer 
this unique buying power. 


Washington is a STABLE market, a 
QUALITY market, a RICH market. 
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5,000 Watts - 980 KC 


Represented by NBC Spot Sales 


1952 


in WASHINGTON... 


Established in 1923, WRC is first in length 
of service to the nation’s capital. 


An average of 25 news shows weekly 
originate to the network, in whole or in 
part, from WRC. A number of special 
events and discussion programs also are 
fed to NBC by the Washington station. 
The same careful production is applied to 
all local programming. 


WRC has the top-rated early morning 
show, Bill Herson’s “Timekeeper,” and 
the largest number of top-rated quarter 
hours (56 out of 112) between 7 and 11 
p-m., Sunday through Saturday (ARB, 
Feb., 1952). 


WRC is an ESTABLISHED station, a 
LISTENED-TO station, a SELLING 
station. 


177 


Per Capita, Per Family Sales, Metropolitan County Areas 


ix7) Estimates, 1951, for all Retail Sales and Five Store Groups 


2 @~1e@eeep-= | CODE NUMBER 


CITY and STATE 


Akron (Ohio) 

Albany-Schenectady-Troy (N. Y.).............-. 
IN ON IED 5 ccni.ccdvicesccrscscsccoues 
Allentown-Bethlehem-Easton (Pa.).............. 
Altoona (Pa.) 

Amarillo (Texas). . . 

I, «5.04 2.6 as nin aneiemerebnewuen ws 


ce Rida di nnkécodsdlex eae wean 


SI CIDR 0:5. ccwspectedcdvecucenceeee 
Augusta (Ga.)........ 

Austin (Texas) 
se a ere 
CS ee eee eae 
a a a a ee os 
Beaumont-Port Arthur (Texas)................. 
UN acc nccceaeedacenwabanna 
I NE 55s ca cciceocddcodesenaniaes 
Boston (Mass.) 

Bridgeport-Stamford-Norwalk (Conn.)........... 
Brockton (Mass.) 

ee ninict NG id alc windusinasaeeewen 
Canton (Ohio) 

Cedar Rapids (lowa) 


SMD cas ccigtecancsveecebsdccekees 


Charleston (W. Va.) 

EL ene rn eee eer 
Chattanooga (Tenn.).................002 ee eee 
iia) coats deen easwabuemeeoued 
Cincinnati (Ohio) 

Cleveland (Ohio) 

NT o006.c0ccbuscssacdardacssacens 
Columbus (Ga.) 

Columbus (Ohio) 


Davenport-Rock Island-Moline (Ill.)............. 
I 5 6-00 60 ctadentccresenccevessae ; 
NR rea ac sultensinebkawtiasecbecdored 
os ccccpevesnctvsdedbeteckvweens 
Des Moines (lowa) 
ota a a aay ied 
Duluth (Minn.)-Superior (Wis.) 

Es cameccnacduvescsacsabvenneenes 
oe iaiki seta tectagueckoacetays ; 


Fall River-New Bedford (Mass.)................ 
ee Ae be Gaiahc dene setae deaaawene 
Fort Wayne (Ind.) 

Fort Worth (Texas) 

Rn dase es kaecdcscacnssnenecnceed 
edie Sika gacekeceataialee wneud 
Galveston (Texas) 
rr 
Green Bay (Wis.) 

Greensboro-High Point (N.C.)...........0..... 


SN Saeed aan cde vasccdvnexsiveced 


Hamilton-Middletown (Ohio) 

EE a ree ee 
Ha" ford-New Britain (Conn.)................... 
Houston (Texas) 


. | Huntington (W. Va.)-Ashland (Ky.)............. 


gos cic cco 5c6cceunsccedcaees 


Is cio. e ¥iin.boc anocecineeeasieves 


Jackson (Miss.) 
na le nse eeeal 
REE eee One e ee ee: 
Kalamazoo (Mich.) 

Kansas City (Mo.-Kans.).....................-- 
Sed et ea cae a giaia Shae. go keene ‘ 
NN 6. oii s-ealduriaesuewncsicewoeea 
eo ide ig a en a aad ee 
3 Cas ccch ver ester taneacens 
Laredo (Texas) 

i a a a a a 
Lima (Ohio) 


RETAIL SALES PER CAPITA 


JM ESTIMATES 


RETAIL SALES PER FAMILY 


JM ESTIMATES 


Retail 
Sales 


Furn.- 
General | House- Auto- 
Mdse. | Radio motive 


Furn.- 
General | House- Auto- 
Radio motive 


1,097 
1,261 
1,037 
1,081 

948 
1,728 


174 
187 

95 
105 
110 
119 
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pe 
Sales results 
premeditated, 
CBS affiliated 
Station in 
Des Moines! 


* THE 
REGISTER 


gf” s 


STATION 


This Is Our Space -7/ 


Use your space to figure your extra profits when you 
sell lowa’s biggest, richest market by using the ““go- 
power” of KRNT, CBS in Des Moines. Everything’s up 
in lowa’s rich Polk County—population, retail sales, 
total effective buying income, % of U.S.A. potential, 
and Quality of Market Index. KRNT never was bet- 
ter—never a better buy! Biggest audience—morning, 
afternoon and evening, according to latest Hoopers. 
Call a Katz man for the full story on this “Know-How, 
Go-Now” station. 


179 


Per Capita, Per Family Sales, Metropolitan County Areas 


Estimates, 1951, for all Retail Sales and Five Store Groups 


CITY and STATE 


RETAIL SALES PER CAPITA 


JM 


ESTIMATES 


RETAIL SALES PER FAMILY 


GYD ESTIMATES 


SSLSFSSERLLSSRASKE LESS BBN | CODE NUMBER 


ID cs ccncuecndneccetdietcadseutenees 
ND ec ccccccedssevedececacvecoes 
Lorain-Elyria (Ohio) 

Los Angeles (Cal.).......... 

PE eccdssxdeessiurestscnimwenwes 
ER ccvvctesvacckesesstveusewenwes 
Macon (Ga.) 

Madison (Wis.) 

Manchester (N. H.)....... 

I sok cdceceriivededceecedacncees 
Ee ere re 
Milwaukee (Wis.) 

Minneapolis-St. Paul (Minn.).................-- 
Mobile (Ala.) 

Montgomery (Ala.) 

ER ccciecuscveonnededssnrsaceenneee 
0 re er rer rT Ts 
New Haven-Waterbury (Conn.)...............-- 
New Orleans (La.) 

New York (N. Y.)-N. E. New Jersey 

(N. Y. Counties) 

(N. J. Counties) 

Norfolk-Portsmouth (Va.)......... 
ES a re 
Ss PE Oren rer 
SE eee rr saan 
Orlando (Fla.) 

Eee 

Philadelphia (Pa.) 

Phoenix (Ariz.).............. 

Pittsburgh (Pa.)............ 

Pittsfield (Mass.) 

Portland (Maine)................ 
Ss iia Soielulcinalniitas ae 

Providence (R. 1.).... 

Pueblo (Colo.)............ 
ESSE See 


| Raleigh (N.C.)....... 


Reading (Pa.)............. 


| Richmond (Va.)........ 


Roanoke (Va.).......... ; 
Rochester (N. Y.)........ ; 
ER vc csccrcssscce 
Sacramento (Cal.)........... 
Saginaw (Mich.).............. 
St. Joseph (Mo.)............ 
Be  IOAD 5 oeccescccces 
Salt Lake City (Utah) 


. | San Angelo (Texas) 


| San Antonio (Texas) 
| San Bernardino (Cal.)............ 


San Diego (Cal.)................ 

San Francisco-Oakland (Cal.)................... 
TO FRG cee vicciccccsccceccs 
RD, cuccnenavecsede ni cedubeensac 
Scranton (Pa.) 
tacks nine wide «sae emaaaeween 
Shreveport (La.) 

Sioux City (lowa) 

I a ocd vensesencreeeeun 
I . ic.dncasenesasean ces. eawnsad 
as os aeare sis abac at aes ound ‘ 
I icc cx en sccnaedecesncgee seaewen 
Springfield-Holyoke (Mass.) 

ss. tiveekerbnchabexccweweeey 


| Springfield (Ohio) 
SES os ccna kaa evled necsewspeecsen 


ee 


ea hae nd c's hb-b6- ee Rie 
| Tampa-St. Petersburg (Fla.).................... 


IE, oc cuucnasacdewsceecanesecrue 


| Toledo (Ohio) 
| Topeka (Kans.) 


i PND <6 nkncones cc.neetdesceswemoaelle 


Tulsa (Okla.) 


PE A RP errs re ee 


General 
| 


Food | Mdse. 


——_——- 


Furn.- 
House- 
Radio 


Auto- 


motive | 


Furn.- 
Auto- 
motive 


187 221 
192 


PPT TTTTTIT TELE Lee 


8822388 
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SALES MANAGEMENT 


»»ekKnow where 


On October 9th at 8 o’clock in the morning, a man 
stood on Manhattan’s Great West Side Express High- 
way at 23rd Street. He marked down the license 
numbers of cars moving both north and south past a 
GOA poster advertising panel located on the drive. 
Shortly he had the numbers of 3861 cars, which repre- 
sents JUST ONE HOUR’S NORMAL AUTOMOTIVE TRAFFIC 
FLOW IN ANY AVERAGE DAY AT THIS POINT. 


We traced those cars to find out where their owners 
lived. That means that we’ve found out WHERE you 
can expect this one GOA ad to PAY OFF! 


Here are the facts: In this typical count we found 
that about 52% of the cars came from New York’s 5 
boroughs, 24% from the New York Suburban area and 
13% from near-by New Jersey. 


it’s going to pay off? 


This single ad, then, paid off all over the place! There’s a 
potential sale wherever you see a dot on the map!. 


That’s an astounding spread of influence for one. 
panel... but it’s exactly the sort of market penetra- 
tion pattern you can expect from GOA panels. And 
when you multiply the panels in the market ... as in 
a typical 50 or 100 showing . . . you multiply tremen- 
dously this market penetration factor. 


But let your GOA representative show you what 
these market penetration facts can mean for your 
advertising. Call him today! 


Covers 1400 Leading 
Cities and Towns 


E Genet Outdoor Advertising Co. } 


MAY 10, 1952 


You can sell 


anything 


in America... 


but at what cost? 


Some ideas of special interest 


to manufacturers of consumer durables 


whose mounting sales costs 


threaten profit margins 


There was a time when a manufac- 
turer with a fair-to-middlin’ product 
could build a profitable sales volume 
just by telling a helluva lot of people 
about it over and over again. Came 
competition. Came higher operating 
costs. Today, for many, unit sales 
costs must be reduced. Selective selling 
and selective advertising are indicated. 

So, isn’t it possible that the manu- 
facturers of certain types of consumer 
durables, like home appliances, could 
learn something from the tried and 
proved marketing and advertising 
methods of industrial equipment 
manufacturers? After all, many home 
appliances are to the home owner 
what plant equipment is to the fac- 
tory owner. And the manufacturers 
of plant equipment have never known 
the relative ease of getting business 
through mass-market promotion 
techniques. They’ve always had to 
learn where to aim, how to aim, how 
to make it pay out. 


These things are Standard Order 
of Procedure to the experienced 
industrial marketer: 


1. To investigate the various markets 
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for each product in order to identify 
and cultivate the best prospects in 
the most fertile fields. 


2. To apply a ruthless, realistic cross- 
examination to all available media 
so as to ferret out those which accord 
the best coverage of the best pros- 
pects under the best auspices — 
product by product and market by 
market. 


3. To uncover the true conditions to 
be met in each field in terms of pros- 
pect viewpoints, prejudices, confu- 
sions and practices which might cue 
the best sales and advertising ap- 
proaches for each product in each 


field. 


4. To use all available devices to co- 
ordinate advertising, merchandising, 
sales promotion, distributor and 
dealer tie-in and publicity in order 
to squeeze the last thin dime’s worth 
of value out of every dollar of adver- 
tising expenditure. 


5. To address most of the advertising 
to those prospects who have an in- 
terest at the time—advertising that 


tells them clearly and unequivocally 
what they want to know about per- 
formance, range of application, sizes, 
prices, availability, delivery, service, 


6. To illustrate and describe products 
in ways that will help prospective 
purchasers to see the advantages of 
the product to them. (There’s a big 
difference between merely stating fea- 
tures and telling what the features 
mean to the user.) 


7. To make full use of all forms of 
product literature that might apply 
profitably—catalogs, bulletins, hand- 
books, instruction manuals, informa- 
tive labels, article reprints. 


8. To work persistently and unceas- 
ingly for improvement in every de- 
tail of sales approach, copy, media, 
merchandising. 


It ain’t easy! 

These methods and techniques, 
which are all in the day’s work to the 
trained industrial marketing man, 
are a pain in the neck to most adver- 
tising men who’ve been brought up 
in the consumer goods field. In the 
past, many manufacturers have not 
found it necessary to dig that hard 
or think that hard or work that hard. 

Maybe, for many, it isn’t neces- 
sary today. But we can’t help won- 
dering — aren’t some manufacturers 
of consumer durables beginning to 
ask themselves: 

“Could the judicious application of 
tested and proved industrial marketing 
techniques help us move more of our most 
profitable items at lower unit sales cost?” 


THE 


SCHUYLER HOPPER 
COMPANY 


12 East 41st St., New York 17, N. Y. 
LExington 2-3135 
MARKETING * ADVERTISING 
SALES 


“Advertising that sells by helping people buy” 


SALES MANAGEMENT 


Per Capita, Per Family Sales, Metropolitan County Areas 


Estimates, 1951, for all Retail Sales and Five Store Groups 
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RETAIL SALES PER CAPITA 


RETAIL SALES PER FAMILY 


Pa 

uw 

= CITY and STATE JM ESTIMATES JM ESTIMATES 

— 

z Furn.- Furn.- 

re) Retail General | House- | Auto- Retail General | House- | Auto- 

8 Sales Food Mdse. Radio | motive Drug Sales Food Mdse. Radio | motive Drug 
161. | SI oor oe ye nied coon aA 1,071 235 139 59 241 30 3,602 790 469 200 811 99 
152, | Washingten (D.C.).............. 1,213 272 160 57 204 53 4,334 973 574 283 728 191 
a er a 221 147 78 204 31 3,869 743 495 262 684 103 
164. | Wheeling (W. Va.)-Steubenville (Ohio).......... 814 236 91 49 127 20 2,840 823 316 169 442 69 
155. LS eee renee 1,138 220 143 65 260 38 3,569 691 447 205 815 119 
156. | Wichita Falls (Texas)........ ree ee 1,198 226 122 66 309 40 4,454 840 454 244 1,148 149 
157. | Wilkes-Barre-Hazelton (Pa.)................... 878 238 108 55 129 17 3,181 861 390 260 468 63 
158. | Wilmington (Del.)............ aes 264 64 78 200 28 3,999 934 227 276 709 98 
159. | Winsten-Salem (N.C.).............. 788 168 113 52 141 25 2,863 611 412 187 512 89 
160. | Worcester (Mass.).......... asian 1,100 312 92 56 162 29 3,902 1,106 327 199 575 102 
Re: fs acannon dens cueeece 941 236 94 66 160 16 3,197 800 320 223 543 55 
162. | Youngstown (Ohio)........................005. 991 264 114 50 179 23 3,549 943 408 179 642 81 

Potential Metropolitan County A 
ee: | Pe CIN oniois 5oss cass cccciracveuesscees 1,292 229 185 60 400 38 | 4,372 774 625 203 1,353 127 
i: |) PIN oii vans cccacnciuaccccanecerces 939 222 105 49 195 33 3,046 721 341 158 632 108 
165. | Battle Creek (Mich.)..................ccceceuee 1,163 295 104 53 234 44 4,042 1,027 360 183 813 162 
166. | Biloxl-Gulfport (Miss.)......................... 688 178 55 40 119 22 2,686 695 215 157 465 85 
167. | Brownsville-Harlingen-McAllen (Texas).......... 718 167 83 39 144 21 2,994 698 346 161 601 87 
168. | Colorado Springs (Colo.)....................005 1,143 250 104 86 177 54 3,595 785 326 271 555 171 
Dem | BS OWE)... noc cccccccccccdecssccees 1,159 232 202 43 197 19 4,395 879 765 163 746 71 
eT Moos csc coiiceceaweabacereacece 1,250 286 117 71 259 24 4,176 957 390 239 867 82 
171 a re 622 133 96 31 128 18 3,003 642 464 158 620 85 
Wie | POUR OUI. ooo nocn ccenssvsincienceaceaon 1,143 183 166 47 328 32 3,710 626 538 151 1,064 105 
173. SD no. <inis 9:0 ceesecth medal kicwees 1,105 265 147 55 169 23 3,878 931 517 183 593 82 
174. | Lewiston-Auburn tie ee ee een eer, 956 276 98 49 166 26 3,327 960 341 171 556 69 
ee err ee 974 192 159 45 177 39 3,670 724 601 171 665 147 
176, Monroe-West Monroe (La.).................... 1,094 184 120 81 313 31 3,775 635 416 279 1,679 105 
177. | Muskegon (Mich.)..................0ccceecees 1,164 340 134 55 206 42 4,007 1,171 460 188 708 143 
178 cn cE ERNE EEE TT, 941 264 84 67 163 21 3,308 928 295 236 573 73 
179 | a re 825 208 89 49 174 27 3,124 789 336 185 658 101 
180 ce | REE ae eee RE 749 186 71 31 183 24 2,728 679 259 112 667 87 
181 | a 810 210 102 46 148 21 2,805 726 352 161 513 71 
Wes | MUI, oc << o.s.cte das b icessweed cdtcetouicaivek 997 254 69 46 160 30 3,140 801 216 145 505 93 
Wee | GUMMY. ov cccccavcecasececececccacescesa 1,062 214 120 64 254 26 3,588 722 405 217 859 86 
184. | Texarkana (Texas; Ark.).................00ee0s 861 207 99 37 159 25 2,927 704 335 127 542 86 
185 PII sis a: o Wiae hniaviniiocna' eheacinewen 1,005 237 137 67 153 47 3,444 811 469 229 524 161 
186. | West Palm Beach (Fla.)..............0..00ce0c. 1,356 290 92 93 272 47 4,178 894 284 287 838 144 
J 970 273 103 53 179 24 3,245 912 345 179 589 79 


The contents of this Survey of Buying Power are fully protected by copyright. The exclusive 
estimates of population, Effective Buying Income, retail sales and sales-advertising controls 
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Use them for fast, Ulilomauic territory analysis 


By using only those cards conforming to your 
particular sales territories, you can conveniently 
apply the SALES MANAGEMENT Survey of 
Buying Power to your own market areas. 
Through MARKET STATISTICS, INC., the 
IBM Service Bureau will prepare these analyses 
for you quickly. Or if you have an installation 
of IBM equipment, you can prepare them auto- 
matically right in your own office. 

More than 100 leading manufacturers and dis- 
tributors have adopted this new approach to 
setting scientific sales quotas. 


It is only necessary to determine what factors 
(or combination of factors) published in the 
Survey would reflect consumer demand for your 
product. If you have any questions on this point, 
you may without obligation consult with the staff 
of MARKET STATISTICS, INC. for complete 
details. 

For further information on how to use the Sur- 
vey of Buying Power on IBM cards, write or 
phone Dr. Jay M. Gould, MARKET STATIS- 
TICS, INC. 432 Fourth Avenue, New York 16, 
N. Y. (Telephone Mu. 4-3559). 


MARKET STATISTICS, INC. 


RESEARCH CONSULTANTS TO SALES MANAGEMENT 
432 Fourth Ave., New York 16, N. Y. Mu-4-3559 


SALES MANAGEMENT 


ud winiiatita : one 


ENT 


How to Project 
Your Sales Picture 


TeaOt mann 


ACCOUNTING MACHINES 


Sales analyses prepared on IBM Accounting Ma- 
chines bring your selling problems into sharp focus. 
A single recording of basic sales data into an IBM! 
Card . . . and the machines are ready to tell you 


immediately who is buying, what they’re buying,| 


where sales are greatest, which salesmen are doing 
the best jobs, whether the big profit items are being 
pushed, when to enter a new market, why sales 
dipped in certain areas . . . almost unlimited sales 
information. And because these analyses are avail- 
able so quickly, you see all the facts as they relate to 
each other, while they are still fresh and valuable. 
Why not bring the strong light of IBM Accounting 
to bear on your sales? 


INTERNATIONAL BUSINESS MACHINES 
590 Madison Avenue, New York 22, N. Y. 
MAY 10, 1952 
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BY MARKET 


Summary of All Data by States and Sections 


og iL RETAIL SALES—1951 EFFECTIVE BUYING INCOME 
SECTIONS JM 1/1/52 JM ESTIMATES ESTIMATES—1951 


AND 
FIVE STORE GROUPS 
STATES (in thousands of dollars) 
Families Pe = ee Z 
i | Furn.- 
| General Auto- 
Food | Mdse. motive 


NEW ENGLAND 
Connecticut... . 


Massachusetts... ... 
New Hampshire.... . . ’ 14,544 
Rhode Island. .. 234.3 > ° 7 26,746 d 
Vermont A 5,7 2286 93, 524 27. 742; 14,3 6 7,409 2023 4,163} .2192] 89 


9,883,757) 6. 2,762,500) 956,437) 488,057) 1,480, 508 297,182] 14,865,501) 6. 5,473] 6.5623) 107 


| 

MIDDLE ATLANTIC | 

New Jersey.. : -4| 3.2096) 1,432.5] 5,294,728) 3. 1,509,842) 389,283) 320,138) 805,223) 129,833] 8,576,133) 3.8910 5,987] 3. 113 

New York. a -9| 9.7883) 4,491.3] 17,253, 744|11. 4,706,522) 1,720,097, 989,587) 2,085,568] 420,079] 26,023,077|11.8065 5,794]1T. 115 

Pennsylvania... .... 10,687.2) 6.8985) 3,019.4) 10,563,141] 6. 2,745,385) 1,433,454) 583,085) 1,689,342, 258,419) 16,428,073) 7. 5,441] 7. 104 

i904 8,943.2] 33,111,613/21. 8,961,749) 3,542, 834/1,892,810 4,580, 1331 808,331] 51,027, 283/23. 1509/1 ,655|5, 706)22.1231 
' | | 1 


! 


EAST NORTH 


2,147,123) 1,540,144) 443, 798 | 1,597,043) 273,762} 15,279,804) 6.9324|1,716|5,689} 6.5455) 11 
5,188; 441 201, 643) 763,251 6,106,702) 2.7706)1,510/5,013] 2.6975 

1,830,337 337,734 1,600,387 : 10,611,700) 4.8145)1,610)5,655] 4.7512 

, : 2) 5. ° . 2,083,265 400,477; 1,498,915 ’ 13,078,956] 5.9339|1,603)5,424) 5.6760 

Wisconsin. Re -6| 2. ° 600 ° 799,817, °407,317| 153,037, 625,777| 87,5 5,035,637) 2.2847|1,436/5,011) 2.3091 


7,755,730| 4,226,981|1,536,689| 6,085,373, 991,115] 50,112,799|22.7361 1,606)5,449}21. 21.9793 
WEST NORTH 


| | | | 

° 17 806.0) : 540,00 266,617; 126,382 
. 162,566; 101,34 
° 427,144 
2. 15994) 1, 240.8 . 589,487 
e4 -6| .8639} 407.3 , 869) 1. 156, 100 
North Dakota... ° -4031; 165.2 , ’ 60,639 ’ , 
South Dakota. . . 4260) 186.2 693,035) . 121,445) 69, 243) 17,332 


9.2208) 4,287.9} 14,720,079) 9. 2,945,270 1,731,796 ,877, 431,926] 19,489,036 


223 


3 
Buse 
“IO & CO 


= 
bs 
a 


SOUTH ATLANTIC 
Delaware. . o. big an4 24,451 8,979) 525,202 
Dist. of Columbia. 3 J 72,170 567,996 

ida. , 165,022 

137,114 

101,780 

175,768 
85,207 

126,186 79,998 ° ° 

1.3170 536.2 , 289, “3528 320,584 216. 155) 74,247 232, 623 , 187, ‘ 1,072 


14.1382 5,818.8} 17,431,207/11.5261) 4,093,239, 2,286,322) 961,945 3,238,912) x 636, ° 1,125) 


8 


S| 338285 


North Carolina. 
South Carolina. . 


NON fSNHwr 


) 
West Virginia. 


— 


EAST SOUTH 


2.0176, 815.9 478, 388 102,476 55,027 i 855|3,276] 1.3775 
i 483,314 95,452 63,776 g 942|3,535| 1.4174 

281,481 57,809 34,884 718|2,771| .8765 
542.291| 371.422 139,270| 513, 075) 69,034) 3, "292.574 1. 976|3,633] 1.6636 
1,785,474] 1,027,312) 395,007) 1,546,211 222,721] 10,395,842] 4. 886/3,354] 5.3350 
WEST SOUTH 
CENTRAL 
Arkansas... . ‘ 61,349, 297,711} 37,800] 1,610,404| . 834/2,988] .8727 
Louisiana... .. 109,864 67,872] 2,914,167) 1. 1,059/3,861] 1.4108 
Oklahoma. . 3} 206,030} 91,764 65,400} 2,373,741 1,054/3,488] 1.1910 
Texas...... 1,847,719| 1,031, 420;240| 1,763,469| 265,332] 10,440,982 1,312/4,555] 5.0277 


2,968,332) 1,692, 683,217) 2,863,795) 436,404] 17,339,294 


D~uwo 
oar 
RRO 


~ Chwr 
— 


wo 
8|2 


MOUNTAIN 
= 28,897] 1,022,133 


:3879 : : 
.1102 53.6 $ 297,941 
386 


-4574 776, 
4634 936,231 
1933 : 362,156) 31,998 466,484 


3.3966) 1,521.9) 5,459,487 1,148,293 180,951) 7,088,602 


monn Oo- 


ee. 


8 | Sos s2588 


PACIFIC 
California 11,211.3) 7.2369) 3,576.9] 12,428,169) 8. 3,017,859) 1,341,136 2,215,474) 390,369} 19,081,270 

1,597.7) 1.0312) 510.4) 1,857,510) 1.2282; 426,376) 243,659) 89,607, 377,428) 42,766) 2,340,033 

2,493.0] 1.6090 781.5) 2,444,546] 1. 577,821; 311,394 449,279) 70,296} 4,034,423 
15,302.0| 9.8771|-4,868.8] 16,730,225|11. 4,022,056) 1,896,189 ’ 3,042,182) 503,431) 25,455, 726/11.5492 
TOTAL U.S.A. 154,926.6) (100) |44,719.41151, 234,526 36,442,643) 18 ,009,331)7,891 , 705/26 ,800,331/4,444, 109}220,411 ,068) (100) 


HAWAII 460.4 — — 434,931 143 ,622 64,036) 22,867 69,322 13, 260) 633,165) .2873 


186 SALES MANAGEMENT 


In Philadelphia nearly everybody reads The Bulletin 


Evening and Sunday 


ADVERTISING Orrices: Philadelphia, Filbert and Juniper Streets °* New York, 285 Madison Avenue 
National Advertising Representatives: Sawyer Ferguson Walker Company * Chicago « Detroit ¢ Atlanta ¢* LosAngeles ¢* San Francisco 
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NEW FEATURES OF STATE MAPS 


All state maps for the 1952 Survey have been redesigned 
and redrawn for SALEs MANAGEMENT by the Marcia Eliot 
Pictofacts Studio, 110 W. 40th Street, New York 18, N. Y. 

County Locating Code Numbers. Every state now has a 
border similar to the Alabama map below, with numerals 
running down the sides and letters of the alphabet at the 
top and bottom. This makes possible a locating code which 
is the first figure following the county names in the fol- 
lowing state-county-city tabular section. See, for example, 


Autauga County, Ala., on the opposite page. The locat- 
ing code is E4. Look down from E until you strike a point 
which coincides with a horizontal line running from 4, and 
there is Autauga County. The code indicates the point 
where the name of the county will appear. 

Maps Show Effective Buying Income. Since Effective 
Buying Income is a measure of ability to buy, rather than 
what has been bought or where it has been bought, it is of 

(Continued on page 192) 


A | 8 | C | 


AUDERDALE 


ey # Muscle Shools 
B Florence 
le - COU 


PICKENS 


GREENE 


SUMTER 


1950 Net Effective Buying Income 


oe In extess of $150 Million CHOCTAW 


$75 Million to $149.9 Million 


fe] $40 Million to $74.9 Million 
$15 Million to $39.9 Million 


WASHINGTON 


Cities shown are those having net 
Effective Buying Income of $15 million 


and over 


Scole of Miles 
25 
4 


One Inch Equals Approximately 55 Miles 


“| GENEVA 


Copyright by 


Salt Monagirnend 


A | | Cc 


| G 


. one (Other East South Central States: Kentucky, p. The ‘‘SM’’ symbols mark original, exclu- 
ALABAMA—Counties and Cities — {1 Mississippi, p. 379; Tennessee, p. 537.) sive estimates by SALES MANAGEMENT. 


Pop. 
(in NUMBER OF OUTLETS 


City County ‘thous.)| F | GM | FHR| A 


i Morgan 
eee 

Florence......... Lauderdale 

Gadsden Etowah . | 43! 


| Pop. 
| (in NUMBER OF OUTLETS 


City County ithous.)} F | GM | FHR A D4 


Huntsville Madison | 18. 14} 23| 33 


Jasper.......... Walker 3 13) 15 18 
Mobile.......... Mobile ’ | 38) 67 56 
Montgomery.....Montgomery.... . | ‘ 54 38 
19 11) 
14 8 
E 17 21 
Sheffield. ........Colbert........0. P 14 12 
Sylacauga.......Talladega . 15 19 
Talladega Talladega ; 16) 11 
Tuscaloosa Tuscaloosa... ...| 4 30 32 


© SM, 1952. 
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Before using these figures, see explanation page 15. 


SALES MANAGEMENT 


i's WAPX the ABC Affiliate in MONTGOMERY 


d - «+» Where 1951 Effective t : 
it Buying Income Was Over... ? > e ° 
; During the ten-year period from 1939 to 1950, the Montgomery metropolitan area recorded the following increases: 
if Total Retail Sales up 256% Furniture-Household-Radio Sales up 245% 
Food Sales up 310% Automotive Sales up 267% 
.. . And this does not include the tremendous PX and Commissary sales at the Maxwell Field and Gunter Field 
J Air Force bases. ; 
Station WAPX helps you sell this market with radio advertising plus the following merchandise aids: 
' Mail Promotion Promotion Announcements ' Bus Cards 
Express Truck Billboards Screen Advertising Personal Appearances 
Lighted Marque, downtown Highway Signs Theatre Displays 
. Newspaper Display Ads 
The Progressive Station -W APX - montgomery, Alabama 
2 National Representatives: The Walker Company 
The “SM” symbols mark original, exclu- oo Lan oe 2 
nal sive estimates hy SALES MANAGEMENT. ee ALABAMA— (Continued) 
POPULATION RETAIL SALES — 1951 cWIER-_ | EFFECTIVE BUYING INCOME 
BYD 1/1/52 CLD estimates WHOLE- ESTIMATES — 1951 
3 COUNTIES ) SALES 
| FIVE STORE GROUPS 
| CITIES ‘ (in thousands of dollars—add 000) 1951 Qua 
| Fami- | ual- 
Total | % | lies % | Furn.- Net % | Per! Per Buying} ity 
Map} Met.} (thou- | of | (thou-]| Dollars | of | | General | House-| Auto- Estimates | Dollars of Cap-| Fam-| Power | In- 
Code} Area} sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food | Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A. | ita ily | Quota | dex 
| | | m 
Autauga......... | 18.2) 0117; 4.5] 5,653 0087 2,388 821, 76 697} 87)........... 9,468} .0043/ 620, 2,104] 0056] 48 
Baldwin......... Ds |..... 42.6] .0275) 11.3] 23,410 .0155| 6,642, 1,535, 1,023, 4,683, 749).......... 28,821) .0131| 677| 2,551] .0167| 61 
4 Barbour......... F4 |... 28.9] .0186, 7.2] 12,086 sas 3,668} 1,832) 785 2,324) 387).......... 15,732) .0071| 644 2,185) .0097| 52 
| | 
| | 
eee _. = 17.9) .0116, 4.4] 7,383} .0049 1,834) 2,267} «= 229|«1,663/ 150)... 9,744] .0044] 544) 2,215] 0060) 52 
Blount.......... E2 |..... 29.4) .0189 ie 9,678} .0064) 2,725 1,309 605, 2,136 205).......... 13,819} .0063} 470| 1,843] .0089] 47 
Bullock.......... F4 |..... 15.9| .0103} 3.9] 4,999) .0033) 1,491 945) 220) 617) —*182).......... 6,951) 0032) 437) 1,782) .0047) 46 
SO _) oe od 0189, 7.1) 14,127 0008) 3,810) 2,092) 656} 3,466] 346).......... 17,901] .0081| 611| 2,521] .0106) 56 
Calhoun......... oe 82.9| .0535 na 62,301) 0346) 15,085) 4,512, 2,913) 14,447) 1,587].......... 80,009} .0363/ 965) 3,704] .0392) 73 
Anniston. .....).....[..... 33.4) 0218 9.3] 39,823} .0263/ 8,960, 3,803 2,169| 12,795| 1,167| 12,710] 37,200| .0169|1,114| 4,000] .0206] 95 
5 Chambers. ...... oe 39.8| .0257/ 10.4) 10,986) .0073| 3,747 818 270 1,508) 627).......... 17,746, .0080| 446) 1,706] .0113] 44 
See West Point : | 
(Ga.)-Lanett 
Cherokee........ Fi |... 17.4) 0112; 4.3] 4,623] .0030) 1,178 ™ 251) 893} 6). 10,480) .0048| 602! 2,437 — 49 
= Chilton.......... E3 |..... 27.0| .0175, 7.1) 10,633) .0071) 2,870 1,253 652) 2,473} 345).......... 17,381| .0079| 644) 2,448] .0096] 55 
Choctaw......... Ce j..... 19.3; .0124| 4.5] 5,684, .0037/ 1,233 2,088) + =* | 1,466; 66)... 7,172| 0032) 372| 1,594) .0052) 42 
ee | 26.7| 0173} 6.8] 17,060} 0113, 2,353) 3,664 745] -7,073/ 400)... 16,311) .0074| 611| 2,399) 0106) 61 
6 SR = 13.9] .0089} 3.6) 4,975} .0033/ 1,548 715) 295, 983} 198)... 8,264, .0038) 595| 2,296] .0047] 53 
Cleburne... oo 12.0) .0078. 3.0) 3,142) 0021) 1,051 737 0} 930) 63)... 7,030 .0032) 586| 2,343] .0038} 49 
| 
Coffee........... | = 30.9, 0199, 7.8] 11,433) .0075| 3,452 993, 606, 3,257} 387].......... 17,595) .0079| 569) 2,256] .0102) 51 
Colbert.......... | ae 40.5| 0262) 10.8) 25,776) .0171|7,413/ 2,221 1,380, 5,881} 861].......... 30,410} .0138) 751| 2,816 -_ 86 
. Sheffield.......].....J..... 11.1} .0071] 3.4) 13,708) 0091) 3,341 8i1/  803| 3,761] 535] + 5,659] 9,341 .0042| 842| 2,747] .0062] 87 
en See Florence- | 
— Sheffield- 
xclu- Tuscumbia- 
= Muscle Shoals | 
Conecuh.........) ES ]..... 21.8} .0140, 5.2] 6,906} .0045) 2,045) 977; 201} «= 980) S158)... 10,078} .0046| 462| 1,938) ee 46 
— 
D{ ae | = 11.8} 0077, 3.0) 3,403) 0023} 1,343, 897, * We Wis 5,945] .0027| 504| 1,982] .0036] 47 
_— Covington. ...... } oe 40.5, .0261/ 10.9}  22,000| .0145, 6,380] 2,010, 1,624) 4,022) 838).......... 30,098} .0137| 743| 2,761] .0164] 63 
9 Andalusia... Wet Oe 9.2) .0060) 2.8] 11,291 .0075| 2,903} 1,237; 1,047) 2,083) 431 . 9,110] .0041] 990) 3,254] .0055] 92 
6 Crenshaw........] E4 |..... 18.8 .0121| 4.8) 7,469) .0050, 1,950) 1,419} 204) 1,583) .144)......... 9,144) .0041) 486) 1,905] .0060) 50 
61 | 
| | 
41 Cullman......... 4 49.8 .0322) 12.5] 19,597) .0129| 5,886 2,269 1,153) 4,885, 538).......... 43,161| .0196| 867| 3,453] .0201] 62 
6 ae ey ee 7.5| .0048| 2.5) 14,531] .0096] 1,998) 1,775] 1,057 4,495] 442 . 9,410} .0043]1,255| 3,764] .0060] 125 
7 — SE = 20.9| 0135 5.5] 7,224) + .0048, 2,987 722; 457; += 979} 324)... 13,616, .0062| 651| 2,476) .0072) 53 
8 Dailas........... D4 |..... 56.7, .0366, 14.7)  33,252| .0220/ 8, 081 4,487; 1,341} 6,865] 1,109).......... 41,151) .0186| 726| 2,799] 0232) 63 
3 ee ee Oe: 22.8] .0147| 6.7] -28,391/ 0187! nae 3,185, 1,341| 6,374! 1,109 . 17,692| .0080| 776) 2,641] .0125] 85 
9 | 
5 De Kalb......... MEd 45.9, .0296, 11.9 “al 0106 4,184] 2,777| 1,013, 3,065) 363)... 23,124} .0105| 504) 1,943] .0144] 49 
20 Elmore.......... 7 -* 31.8. 0205 8.01 13,0591 .0087 44,3331 2,072) 645 2,272; 4181.......... 21,791! 00991 685 2,7241 .0117| 57 
e 15. *Withheld to avoid disclosure. © SM, 1952. Before using these figures, see explanation page 15. 
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—— 1951 Figures 
Retail Sales 
$51,089,000.00 
Industrial Payroll 
$36,000,000.00 
Effective Buying Income 
$50,152,000.00 


Buying Income Per 
Family 


$3,276.00 
$3,828.00 


Local 


@ 2 Daily Newspapers 

@ 3 Weekly Newspapers 

© 3 Radio Stations 

e@ 1 Outdoor Ady. Agency 
(Complete Market Coverage) 


FOUR FAST -GROWING CITIES WITH 
ADJOINING CORPORATE BOUNDARIES 


Principal Industries 


—TENN. VALLEY AUTHORITY 


Multi-million dollar power G chemical ex- 


pansion for defense now under way. 


—REYNOLDS ALUMINUM 
A $100,000,000 Investment 


—ELECTRO-METALLURGICAL 
Mfgr. of Ferro-Alloys 


HYDRO-ELECTRIC POWER — NATURAL GAS 


AIR, RAIL AND WATER FACILITIES 


TWO TRANSCONTINENTAL HIGHWAYS 


For Further Information Contact 


CHAMBER OF COMMERCE 


Florence or Sheffield, Alabama 


MK 
N 


A RAPIDLY EXPANDING MULTIPLE MARKET 


». 241 


e FLORENCE 
e SHEFFIELD 
° TUSCUMBIA 


e MUSCLE 
SHOALS CITY 


Urban Pop. 50,000 
Trade Area 200,000 


L 


ABAMA— (Continued) — 


The “SM”? symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


oy ls RETAIL SALES — 1951 p... EFFECTIVE BUYING INCOME 
BYP 1/1/52 BY LD ESTIMATES WHOLE- CLD estimates — 1951 
COUNTIES l l oe GMa itera SALES l l 
| | } FIVE STORE GROUPS | | 
CITIES . (in thousands of dollars—add 000 1951 
| ami- el Qual- 
Total % lies % | , Furn.- Net % Per | Per | Buying} ity 
Map} Met.| (thou- | of | (thou-} Dollars of General | House-| Auto- Estimates | Dollars of Cap-| Fam- | Power | In- 
Code} Area] sands) | U.S.A. sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A.| ita | ily | Quota | dex 
Escambia........ ee ee eee 31.9 -0206 7.8 21,036} .0139 5,104 ~ 1,217| 5,930! Speer 20,535) .0093) 644/ 2,633] .0129) 63 
| | | | 
Etowah..... F2 52 97.8) -0632) 26.7 69,937| .0462) 18,297) 8,147 4,579 16,770) 1,951}.......... 100,902) .0458/1,032| 3,779} .0494) 78 
AGadsden.....}..... 57.8) -0373 8.9 59,993) .0397 12,940) 7,604 4,314) 16,234) 1,702 14,396 68,224 -0310/1, 180 4,135] .0349) 94 
Fayette.......... | ee 19.4; .0125 6.0 7,821) .0052 1,897 1,255 305, 1,416 ee 13,443, .0061) 693) 2,689) 0071) 57 
Franklin. | eae 26.0, .0168 6.7 11,544) .0076 3,212 1,441) 852} 2,169 325 14,805) .0067| 569) 2,210] .0090) 54 
| | | | 
Geneva.......... F5 25.8} .0166 6.6 11,976 -0079) 2,514) 2,179) 468) 3,391 Ane 13,421; .0061; 520) 2,033} .0087] 52 
Greene.......... | 18.6 0107 4.1 6,737 -0045) 1,421 1,278! ° 981 168}... 6,858) .0031; 413) 1,673] .0050) 47 
MN feavax eae D3 20.6) -0133 5.0 6,426) .0043) 1,730 1,370) 167 992 199)... 9,185| .0042; 446) 1,837] .0061) 46 
| 
Henry 3 18.6; .0120) 4.4 7,024) .0046 1,474) 1,107 * 1,994 ee 9,981) 0045) 537| 2,268 .0060| 50 
Houston......... Oe Pisce 47.3| -0306} 12.7; 34,255) .0226 7,436) 2,521 1,716) 10,520) 909}. . a 40,994) .0186) 867) 3,228] .0222) 73 
Dothan Pe SAP 21.9) -0142) 6.4 30,624 -0203) 5,339) 1,956 1,647) 9,795) 770 ° 25,109! .0114/1,147|) 3,923] .0146] 103 
Jackson. ... FI 39.0) .0251 9.6 13,301) non 2,718) 2,511) 619} 2,744 334]. . 18,029 ee 462) 1,878} .0118} 47 
| we 
Jefferson. ....... E2 17 ~~ -3693) 160.4) 506,896) .3352) 122,256 80, 184) 28,518) 94,917) 12,964).......... 740,984) .33621,295| 4,620) .3425) 93 
ABirmingham.]..... 328.4) .2120 98.0 392,500 2595 81,037| 63,722) 24,151) 85,094) 9,803 378,945 490,635| .2226/1,494) 5,006] .2315) 109 
Bessemer. ..... bemedl 29.4 -0189) 8.3 32,755) .0217 9,107) 3,171 2,046 7,955 869 9,899 36, 632) .0166/1,246| 4,413] .0186] 98 
css aden D2 16.3 -0106) 4.2 5,011; .0033 1,396 1,097 158, 1,116 SU Rndeadieen 9,424) .0043) 578) 2,244) .0053} 50 
Lauderdale......} D1 55.8) .0360' 14.9 34,052) .0225 7,835) 4,825} 1,526 8,790 MR ackeacses 59,401| .0269 1,065) 3,987] .0274) 76 
Florence- | } | | 
Sheffield- 
Tuscumbia- | | 
Muscle Shoals. .}.....]..... 44.6 0287} 13.1 61,089} .0838 11,076 4,607 2,624) 14,289) 1,738 ° 50, 168| -0228)1,187| 3,828] .0273 95 
eee OR ae 24.5) .0158 7.2 28,409} .0187 5,385 2,789} 1,234) 8,408 877 6,911 eae -0138| 1,238 4,214] .0157) 99 
| 
Lawrence........ Di j..... 27.4) .0177 6.6 6,274) .0042 2,260 1,187 218 941 ee 10,181) -0046) 372) 1,543] .0071) 40 
NORE BE: _ fp es 46.6) .0300} 11.1 24,318} .0161 6,924 1,720; 1,411) 3,639 ee 36,925 0168 792| 3,327} .0192) 64 
Ee 12.7! .0082! 3.6 15,993' .0106 3,427 1,230} 1,081' 3,336 439 ° 10,271' .0046' g809' 2,853' .0071' 87 


and A See end of state for Standard Metropolitan County Areas. 


*Withheld to avoid disclosure. 
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explanation page 15. 
SM, 1952. 


SALES MANAGEMENT 


Alabama led the entire Southeast in detense expansion 
in 1951. 181 million dollars in certificates of necessity were 
granted by the Defense Production Authority to Alabama 
plants . . . 50% more than any other Southeastern state. 


Birmingham is spearheading this state-wide industrial 
growth. During the last 2 years, in Birmingham alone, 200 
million dollars were invested in new industries and expansion 
of existing plants. 


PACE-SETTING ALABAMA LEADS i 


— SERVING 


— 


“Alabamoa’s Best Buy Far”’ 


In Alabama there are fewer farms but larger ones— 
fewer farmers but more prosperous ones. 


Farm income is 4 times as great as in 1940. The Live- 
stock industry in Alabama showed the 4th largest increase 
in the nation—other diversified crops have spurted, too. 


4-H and FFA train today’s youngsters for progressive 
‘farming. Alabama is first in the nation in 4-H membership. 


HE FABULOUSLY GROWING SOUTH! 


ALABAMA— 


Che Birmingham News 
Birmingham Post-Herald 


MORNING + EVENING + SUNDAY 


NATIONAL REPRESENTATIVES: KELLY-SMITH COMPANY 


Sources: Dept. of Comm. Statistical 
Abstract, U. S. Census, Bureau of 
Agricultural Economics 


MAY 10, 1952 
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\ é nd 
IT’S MOBILE 
—(ZP FOR A 
Cc wv 


AND CONTINUING PROFITS! 


Same-day results and dependable sales are the rule 
for advertisers in the Mobile newspapers. 

Look at the SM Income Map for Alabama. You’ll 
find Mobile County is a stand-out: FIRST in EBI 
per family! Even more attractive, its retail sales 
increased $20,183,000 in one year—a percentage 
of increase double that of Alabama. Food sales 
rose $7,130,000. 

Yes, you can build a solid market and make a 
quick dollar in Mobile newspapers, where every 
cent of line rate influences $6,736,000 in metro 
county retail sales, the second highest ratio in 
Alabama! 


Mobile County Retail Sales 
195] Gain vs. ‘50 % Gain 


| ae _.$188,608,000 $20,183,000 12% 
ae 49,257,000 7,130,000 17 
Gen. Mer. .... 22,848,000 2,383,000 12 
aia A ONE ens 8,817,000 1,776,000 25 
+ —_—_ “ —~S 7™ 
(©): Sources: Sales Management, ABC 


Che Mobile Press Register 


Representative: The John Budd Company 
Owners and operators of Radio Station WABB-AM-FM 


: - T 
-(Continued from page 188) Scale of Miles. As a further refinement for the 1952 si 
utmost significance in determining where to put pressure maps, a scale of miles has been developed which is suffi- - 
on the sections of the consuming public likely to be most ciently precise for-estimating the distances which salesmen 
responsive to promotion and advertising campaigns. Con- must travel to cover territories laid out with the aid of 
sequently the shading on the counties has been shifted potentials as disclosed in this Survey of Buying Power. 
from the retail sales formula in previous Surveys, to the Population Size Coded for Cities. These listed cities are 
more realistic Effective Buying Income, and the shading further refined by three broad population size groups, as 
shows five variations of size groups, ranging from the black of Jan. 1, 1952, shown by the size of the type, and by these 
counties with EBI in excess of 150 million to white coun- four symbols: ®—under 50M; MI—50M to 100M; A—over — - 
ties, which have less than 15 million. 100M; *—multiple city. The shape is the determining | % 
The cities shown are those with Net Effective Buying factor, not the color, which varies according to the back- . 
Income of 15 million dollars or more in 1950. ground of the county shading. 
N 
a : The “‘SM’’ symbols mark original, exclu- 
ALABAM A (Continued ) Se sive estimates by SALES MANAGEMENT. , 
POPULATION RETAIL SALES — 1951 MER-_ | EFFECTIVE BUYING INCOME F 
Sy 7p ESTIMATES SM CHANT | @y7 
1/1/52 ESTIMATES WHOLE. ESTIMATES — 1951 p 
COUNTIES ) | _ SALES | | . 
| | FIVE STORE GROUPS | R 
CITIES | ens (in thousands of dollars—add 000) 1951 | ; Quit 
ami- U 
Total | % | lies % | Furn.= | | Net % | Per) Per | Buying) ity : 
Map} Met.j (thou- | of | (thou-| Dollars | of | | General | House-| Auto- | Estimates | Dollars of Cap-| Fam- | Power | In- S 
Code} Areaj sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. | Radio motive | Drug | (add 009)! (add 000) | U.S.A.) ita ily } Quota | dex S 
Limestone. ...... 7 36.2| .0234 9.0] 14,865, .0098 4, 077/ 1,760 566 2,917} 412).......... 20,927 .0095| 578| 2,325] 0124] 53 ‘ 
Athens........ ar ae 6.3) .0041} 1.8 11,251) as 1,876) 1,171 464 2,808} 319 ° — -0018| 619] 2,166] .0039) 9% 
| | 
| 
Lowndes. ....... |) ae 17.8 .0115, 4.2} 4,867 0032) 1,042] 1,898) * | 1,485) 33)... 8,968, 0041) 504) 2,135) .0053) 48 ‘ 
Macon.......... F4 |... 31.4| 0203, 6.8} 9,916] .0066) 3,458 870; 433) 1,736 256).......... 17,093) .0077| 544 2,514] .0099) 49 
Madison......... {eS 77.5 0500, 19.8} 51,246 .0339) 10,553 8,857) 2,115) 10,584/ 1,161}.......... 62,680 0284) 809} 3,166) .0344) 69 ‘ 
Huntsville. ....].....]..... 18.7| .0121) 5.8 — 0265, 5,524) 6,648| 2,027) 10,274) 926) 15,544] 18,823) nes ae 3,245] .0146) 121 
Marengo........ kt ee 29.3) .0189 7.3 12,988) -0085, 2,896 2,516 1,008) 2,329) ee 14,987| -0068} 512) 2,053} .0097) 51 
Marion.......... D2 |... 27.6 .0178, 7.0) 10,020) .0067 2,721) 1,753) 480, 2,561! 249)... 15,956, .0073) 578| 2,279] .0092] 52 
Marshall........ E1 |..... 45.8) .0286 12.2) 28,061] .0185) 5,732, 2,788) 1,802, 8.216) 789).......... 34,036) 0184) 743] 2,780) .0192 85 . 
| | | | | | 
Mis wee nees C5 90 245.7] -1586) 67.6 188, 608| 1247) 49,257; 22,848 9,818) 34,485! ME hitacnaas 318,230) -1444)1,295) 4,708} .1413) 89 W 
AMobile...... wee 136.6] .0882/ 39.6] 152,946 1012} 32,773/ 20,180, 8,441) 32,130} 7,388) 105,060] 200,€55) .0911)1,469| 5,067] .0925) 106 ‘ 
Prichard.......4...-.(..... 20.3| .0131/ 5.51 15,3691 .0101/ 6,278! 745| 1,216, 1,573! 6041 31661 20,768, +.0094|1,023| 3,776] .0103| 79 = 
A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 15. 4 
*Withheld to avoid disclosure. © SM, 1952. 
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1952 
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IS, as 
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ining 


back- 


, exclu- 
= MENT. 


APPROXIMATELY 
25% OF ALABAMA’S 


My 


GH 


RETAIL SALES ARE 
CONSUMATED HERE! 


For maximum returns from your advertising in ALABAMA, you 


sy 


must cover the CAPITAL PART, the hub of which Montgomery 
—Alabama’s Capital City. Today, with a daily circulation in 
excess of 75,000, Alabama’s CAPITAL MEDIUM, the Mont- 
gomery Advertiser-Alabama Journal offers smart advertisers 
truly effective coverage of this prosperous territory at 26¢ per 


line. 


THE ONLY EFFECTIVE COVERAGE OF THE 


CENTRAL AND SOUTHEAST ALABAMA MARKET 


Che Atlontgomery Advertiser 
ALABAMA ®@ JOURNAL 


MORNING—EVENING—SUNDAY 


The “SM’’ symbols mark original, exclu- 


For More Details Ask Kelly-Smith Company 


sive estimates by SALES MANAGEMENT. | ay - — A LA B AMA —— (Continued) 
POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 
JM ESTIMATES CHANT 
1/1/52 ESTIMATES borg ESTIMATES -- 1951 
COUNTIES Fee ee aon Kw \\v _—_ 4  . . @ af 
| FIVE STORE GROUPS 
CITIES | 2 | (in thousands of dollars—add 000) 1951 
ami- ee) Seen ae Ss Are a ual- 
Total | % lies % Furn.- Net % Per Per | Buying] ity 
Map} Met.] (thou- | of | (thou- Dollars of General | House-| Auto- | Estimates | Dollars of Cap-| Fam- | Power | In- 
Code} Area] sands) | U.S.A.) sands) | (add 000) | U.S.A. Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A. | ita | ily | Quota | dex 
Monroe D5 5 25.7 .0166 6.1 10,463, .0070 2,702 2,382 581 2,637 194)... 13,568)  .0062 528| 2,224) .0085) 51 
Montgomery F4 91 141.9 .0916 39.5 129,492) .0856; 27,636 16,308; 7,436 26,816 3,536)...... 165,163) .0749\1,164, 4,181 oat 89 
AMontgomery 108.5, .0700 31.8 122,188) .0808 23,605 15,807 7,170) 25,475) 3,536 117,874 135,189) .0613/1,246) 4,251] .0689] 98 
Morgan El 54.1) .0349 14.9 38,352, .0253 10,408 3,188, 2,396) 10,067 816 47,776 .0217| 883 3,206] .0254) 73 
| en See Semeees: 20.4) .0132 6.3 28,433; 0188 6,616 2,165 1,962} 7,748 668 - 23,567; .0107)1,155) 3,741] .0136} 103 
Perry Ge B...0 20.0; .0129 4.7 7,743, .0052 1,809 1,354 227; +=1,087 217 9,729, .0044 486) 2,070} .0063} 49 
Pickens | ee 24.4 .0158 5.9 9,039, .0059 2,231 1,188 299} 2,129 258 12,292} .0056) 504) 2,083] .0077] 49 
| | | ee 
Pike Bocas 30.7, .0198) 7.9 14,860) .0099 4,185) 2,458 624, 2,883) eee 22,549} 0102) 734| 2,854 poe 61 
Randolph | ae 22.5) .0145) 5.7 9,183} .0060 2,662 1,207) 486) 2,329) | eer ae 11,335) -0051) 504) 1,989} .0073} 50 
Russell G4 32 41.3) .0267) 10.3 9,930) 0066 3,268) 1,150 520 398 _ ae 21,485) -0098 | 520) 2,086] .0122] 46 
= Pl | | | 
Saint Clair 2 27.0) 0174) 6.7 10,074| 0067) 3,684) . 1,374 487, 1,562) Ws Gkaees ca 16,052 a sal 2,396 = 52 
Shelby «= 30.9) .0199) 7.8 10,955) 0072) 4,909) 1,259 784) 1,466) See 16,820 .0076) 544) 2,156] .0099] 50 
Sumter: Oe j..... 23.5 0152) 5.6 ane 0054) 1,465 2,150 446) 1,791) _ eine. 10,864; .0049) 462) 1,940} .0071] 47 
| | | | | 
Talladega _-. 66.1] .0427; 16.0} 34,038} .0225 10,782) 3,279 2,734| 8,854) 1,032].......... 40,893, .0186| 619) 2,556] .0246) 58 
| | | 
Sylacauga.....J.....J..... 9.9) 0064) 2.9} 15,363] 0102; 3,601) 1,230, 1,087| 5,387/ 499 ° 7,921| .0036| 800] 2,731] .0061] 95 
Talladega......J.....9..... 13.7| .0088 3.4 12,410) .0082 3,342) 1,230 1,273} 3,142 387 2,777 8,820) .0040! 644) 2,594] .0062} 70 
Tallapoosa....... F3 35.0 -0226) 9.3 18,836) .0125) 5,546) 2,413) 1,667; 4,385 ae 21,652) -0098 619| 2,328] .0132] 58 
Alexander City.].....]..... 6.5) .0042! 2.0 11,380} .0075 2,583) 1,145) 1,317} 3,970 re 4,937] 0023) 760! 2,469} .0042] 100 
Tuscaloosa.......] D2 97.4) .0628) 23.2 51,780) 0342 14,313 5,107) 4,074) i 86 , 765) 0394) 891) 3,7 on 68 
Tuscaloosa- | | | } 
Northport......J..... 62.1) .0336| 12.6 45 , 268) 0299| 10,358) 4,086} 4,074 7,997) 1,893) ss 59,758) ars.s08 4,743] .0292) 87 
Tuscaloosa.....f.....J..... 48.0) .0310| 11.4 42,590| 0282) 9,336| 3,202) 4,074 7,997) 1,722) 23,655 55,036) -0249|1,147| 4,828] .0271] 87 
| 
| | 
Walker oo... 2 ae ol -0415) = 16.6 33,031) 0219) 12,291 4,041) 2,698) 6,108 eee 38.778) -0180) 619) 2,396] .0239] 58 
ee Cee ae 8.7) .0056) 2.6 18,261; .0120) 3,284) 2,103 1,809} 5,331 439 6,244 7,750; .0035) 891) 2,981] .0065) 116 
Washington belenrey ae 15.8) -0102| 3.7 3,973 -0026, 1,408) 1,250 45 826 SR 4,559) .0021; 289] 1,232] .0039} 38 
Wilcox. . pence es *..... 23.5! .0152 5.4 5,996; .0040 1,523 _) Are 857 ae 9,299; .0042| 396' 1,722' .0063' 41 


& and 4 See end of state for Standard Metropolitan County Areas. 
ithheld to avoid disclosure. 
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* s a 
M OBILE $ Far Ahead of the National Trend in Sales and Income 
Retail Sales Gains—1951 over 1950 
MOBILE (CITY) MOBILE METRO. CO. AREA U. S.A. ALABAMA 
12% 12% 8% 6% 
Income Gains—1951 over 1950 : 
19% 13% 10% 12% 
TOP QUALITY INCOME MARKET 
WALA delivers Alabama’s top quality oe Sree ae See 
es Tk . : City County 3 
income market. The city of Mobile has Population ............... 136,600 247,700 
the highest family income in the state— gee eer $152,946,000 $188,608,000 
$5,067. And Greater Mobile — (the I eAtenligien iets cr 32,773,000 49,257,000 a 
: ; ‘. Gen. Merchandise ...... . 20,180,000 22,848,000 
county market) — leads all the state’s Furniture-House ........... 8,441,000 —-9,818,000 
counties in family buying power... with Automotive .............. 32,130,000 34,485,000 4 
~ y ) ’ ee ee 7,338,000 8,817,000 
$4,708 ... ranks 4th among all Alabama’s MOUOINO .cacececsacnucees 200,655,000 318,230,000 
counties and cities. Income Per Family ......... 5,067 4,708 
7 
... NBC... National Representatives: Headley Reed 
PAPE BROADCASTING CO., INC., MOBILE, ALABAMA .. . “A Generation’s Experience in Seliing to Mobile” 
ae te oa ay fs ~ pee ae oe as wei ~~ “s a s nce “ee ” ss 3 ly. 
ALABAMA —_ (Continued ) ee ee ee on estimates by SALES: MANAGEMENT 
POPULATION | RETAIL SALES — 1951 GMER-. | EFFECTIVE BUYING INCOME ¢ 
GD sz BYD EstiMATES WHOLE- ESTIMATES — 1951 
COUNTIES bon“ SALES | 
FIVE STORE GROUPS 
CITIES mae (in thousands of dollars—add 000) 1951 | Oust 
Total | % | lies % | l | Furn.- | Net % | Per} Per | Buying} ity 7 
Map} Met.) (thou- | of | (thou-} Dollars of | General | House-| Auto- | Estimates | Dollars of | Cap-| Fam- | Power | In- = 
— : Code} Area} sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food | Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A.| ita | ily | Quota | dex The 
Winston.........] D2 ]..... 18.5, .0120 4.6] 6,830 0045 1,680 906 1,138) 1,844) 208).......... 11,303} .0051) 611] 2,457] .0063] 53 = 
Total Above Cities}.....]..... 956.3) 6173) zr. 1,138,249) .7526| 239,658, 146,909, 71,730) 208,185 35,154] 702,849] 1,231,326) 5506 1,208 4,432] 6281] 102 
State Total......1.....1.....1. 3125.7/2.0176, 815.91 1,852,900 1.2252) 478,388 254,628| 102,476) 384,011! 55,0271.......... | 2,672,770| 1.2126| 855| 3,276] 1.3775| 68 
Per Capita Sales.|.....].....]........ eens alee 593)....... 153| ai} -33|—S«*123) | Seca senna a ae we te 
Per Family Sales.|..... fe ere wee iS 2,271|....... | gee) «= 32} 128] art]... eee ee eee Sea ee ee Mee 
ALABAMA— Standard Metropolitan County Areas = 
Birmingham......].....] 17] 572.1 .3694| 160.4) 606,896] .3352| 122,256] 80,184| 28,518, 94,917| 12,964).......... 740,984| .3362|1,295| 4,620] .3425] 99 Ap: 
Gadsden.........].....] 52] 97.8) .0632) 26.7] 69,937] .0462| 18,297, 8,147| 4,579) 16,770} 1,951].......... 100,902} .0458|1,032| 3,779] .0494| 78 Co 
Mobile..........]..... 90} 245.7) .1587| 67.6] 188,608] .1247| 49,257, 22,848, 9,818] 34,485] 8,817).......... 318,230] .1444|1,295| 4,708] .1413] 89 ; 
Montgomery.....].....{ 91 | 141.9| .0916] 39.5] 129,492| .0856/ 27,636, 16,308] 7,436] 26,816] 3,536].......... 165,162] .0749|1,164 4,181] .0815| 89 Co. 
. *,? i . . . . ] 
ARI ZONA— Counties and Cities — (tata, n"404; New itexca, p. 420; Utah, p. 878: Wyoming, ». 616.) 
7 li all ae iE | Pop. Pop. > 
| (in NUMBER OF OUTLETS _ (in NUMBER OF OUTLETS _ Ms 
City County ithous.)| F |GM)FHR| A | D City County thous.)| F | GM|FHR| A | D 
}———} je | i— fw 
Douglas. ........ Cochise......... | o4f 39] 6 10| 9 2 Phoenix......... Maricopa........ 111.7] 286] 63 101] 105 58 | 
ee > 7.8 20) 5| 9) 13} 4 | ee ree 6.7 28) 4 6) 20 5 , 
Mas nwanoaned Maricopa........| 18.3 47| 6) 14 22) 5 TUCSON... 22000 i Ce 49.9] 145) 25) 52) 55 36 M 
Nogales......... Santa Cruz...... | 62f 19) 6 7 «7S Yuma........... Yuma........... 9.61 25| 11; 10) 20 6 yy, 
© SM, 1952. Before using these figures, see explanation page 15. a 
—— u 
Pi 
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SALES MANAGEMENT 


_ 


Copyright by 


Saket Management 


ARIZONA 


1950 Net Effective Buying Income 


Cece eee eee ee eee ss see ett tee ees 
se eetes 


GRAHAM 


GREENLEE 


|: 


MAY 


ee In excess of $150 Million SANTA CRUZ 
$75 Million to $149.9 Million - ; 
Cities shown are those having net aia cliaies 
[ $40 Million to $74.9 Million Effective Buying Income of $15 million 0 25 50 75 100 
$1 5 Million to $39.9 Million and over One Inch Equals Approximately 80 Miles 
B . D E F G 
The ‘“‘SM’’ symbols mark original, exclu- 4 
sive estimates by SALES MANAGEMENT. ARIZONA W— (Continued) 
POPULATION RETAIL SALES — 1951 cuaay EFFECTIVE BUYING INCOME 
ESTIMATES 
@yD 1/1/52 JSM ESTIMATES ae ESTIMATES — 1951 
COUNTIES | | | SALES | 
| FIVE STORE GROUPS 
CITIES nes | | (in thousands of dollars—add 000) 1951 
ami- 
Total % lies Furn.- Net % Per | Per | Buying 
(thou- | of | (thou-} Dollars General | House-| Auto- Estimates | Dollars of Cap-| Fam- | Power 
sands) | U.S.A.) sands) | (add 000) | Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A. | ita | ily | Quota 
eres | | ‘emecagcs: 
NN winsckic aarti 27.7; .0179) 5.3 7,097 1,154) 3,567) 149 761! 20,207) “0092! 729 3,813) .0095 
Cochise......... 31.4) .0202| 9.6 31,308 8,484 4,886 923 5,344 PE 36,699 .0166,1,169) 3,823 -0185] 92 
Douglas....... 9.4) -0061) 2.9 12,054 3,083 2,246 828 2,336 in . 11,696, .0053'1,244) 4,033] .0063 
Coconino. ....... 24.8) .0161) 6.2 25,516 4,186 3,947 901 4,664) re 23,684) .0108 955, 3,820} .0136 
Flagstaff 7.8! .0050) 2.3 15,890 2,571) 2,432 751 3,891) 414 4,175 9,415} .0043)1,207) 4,093] .0063 
| | | 
Sal wececeeaieee 24.4) .0156 7.0 20,943, 5,537) 4,804) 575} 3,225) _ aa 24,234) .0110 993) 3,462) .01 
Graham. ........ 13.2) .0085 3.5 12,785) 2,297) 1,110} 1,036; 3,042! ES ody suiisicd 14,768; .0067|1,119 4,219) .0076 
Greenlee. ....... 13.4) .0087) 3.5 9,093, 3,065) 3,006) - 1,137) PG rckaccac 13,479) .0061/1,006 3,851 0066 
| -_ 
Maricopa........ 358.5) .2314| 105.3 401 ,357 85,050) 43, 197 26,442) 76,808) Re 482,267 2188)1,345, 4,580] .2 
APhoenix 111.7| .0721| 36.6 269 ,604 41,392) 37,001) 21,498 | 56,659) 8,871 153,712 202,175 .0917/1,810 5,524] .1137 
ee: 18.3 -0118| 5.1 24,295) 5,771 4,785) 1,828) 6,465 519 2,025 21,855, .0099/1,194, 4,285] .0121 
Mohave......... 8 6 .0055 2.7 11,005) 2,383 2,552 128} 1,928 a 12,218) 0055/1,421; 4,525) .0060 
MND id cacweicas 30.2! .0195) 7.1 18,840) 3,693) 4,775! 567| 2,581 MS sascas ees 33,016! .0150/1,093 4,650} .0152 
} | | | | | | | 
| | | | | | 
eee 156.0) .1007; 45.5 156,716) 36,905, aoe 10,433; 23,002) 7,320).......... 233,412) .1059/1,496) 5,130] .1042 
ATucson...... 49.9) .0322 15.3 124, 147| 23,709) 18,560| 10,178) 22,054) 5,586 32,379 94,721) .0430/1 898} 6,191} .0526) 
Se 45.9) .0297; 11.8 28,324 9,373) 1,780 1,066 4,434) 1,142].......... 51,935) .0236]1, 131) 4,401} .0234 
Santa Cruz...... 9.4 0060) 2.6 13,413 2,747) 5,038 636) 1,848 ae 13,356, .0060|)1,421) 5,137] .0068 
Nogales. seated 6.2! .0040\ 1.6 12,374 2,268! 3,803 609 1,848 747 ” 10,754 .0049\1,735| 6,721] .0057 


A and A See end of state for Standard Metropolitan County Areas. 


*Withheld to avoid disclosure. 
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Before using these figures, see explanation page 15. 
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sive estimates by SALES MANAGEMENT, 


—= 


POPULATION RETAIL SALES — 1951 =. EFFECTIVE BUYING INCOME 
ESTIMATES 
SM 1/1/52 ESTIMATES a ESTIMATES — 1951 
COUNTIES ; SALES l 
| FIVE STORE GROUPS 
CITIES | , (in thousands of dollars—add 000) 1951 
| Fami- " 
Total % | ties % | Furn.- | ] Net % | Per| Per | Buying ~ 
Map} Met.) (thou- | of (thou- | Dollars | of | General | House-| Auto- | Estimates | Dollars of Cap-| Fam- | Power | [n- 
Code} Area} sands) | U.S.A.| sands) | (add 000) | U.S.A.| Food | Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A. ita ily | Quota | dex 
aie we ung 4 | | er 
ee | | ae 25.1) 0162) 7.8 26,092 0178) 6,313 2,089! 1,238! 6,582) ee 27,760) -0126/1, 106 3,559] .0149] 92 
Prescott . 6.7| .0044| 2.7 16,688) -0110 3,298 927| 1,055 4,778 718 4,554 10,951; .0049/1,634) 4,056] 0066} 150 
Was. ..... C3 28.5) .0184 8.2 32,386; .0214 7,385) 3,727 910 — ARR 35, 098) -0159|1,232| 4,280} .0181] 93 
Pe a iced. eee 9.6, .0062 3.1 24,239| 0160) 4,614) 2,681) 826 4,477) 642 . 16,294) -0074/1, 697) 5,256; .0097) 156 
a (fee eee es | | | ~~ — 
Total Above Cities}... .. 219.6; .1418| 69.6 499,291, . 3301 86,706, 72,435) 37,573) 102,508) 17,669 emanee 377 ,861 — 5,429] -2130] 150 
State Total eee eee eee 797.1) 5144) 226.11 795,675, -5261 178.572) 105,822! 45,325) 140,952! 28,9971 Sa aiaaene | 1,022,133, .4637\1,282! 4,521 -4925| 96 
Per Capita ee ‘i : = ae 998|...... 224 133 57| 177| ~ Ee See ee nen ee eS | ase oe Wee 
Per Family Sales SRE ECCT) | TEE, Meee S800). ...... 790) 468 200) 623 SOR, Speers ee See | -. 
ARIZONA—@pD Standard Metropolitan County Areas 
Phoenix........ | "| 104) 358.5 .2314 105.3] 401.357) .2654) 85,050, 43,197) 26, 442| 76,808| 13,802]........ ae 482,267 .2188 1,345 4,580) .2353) 102 
Z Tucson. sees 185 156.0 .1007 45.5 _156, 716; .1036 36, 9085 21,344, 10,433) 23,862, 7,320 Sales 233,412 -1059 1,496 5,130 --- 103 
(Other West South Central States: Louisiana, : 
A RK A N S A S— - Counties and Cities > ——~ p._ 322; Oklahoma, p. 486; Texas, p. 546.) 7 (as Mee 7 
(Arkansas state map—page 198) | Pop- | Pop. 
(in __Nu NUMBE R OF OUTLETS _ (in NUMBER OF OUTLETS 
City County thous.)| fF | GM | | FHR) A | “1, D City County jthous.)| F GM FHR| A | D 
Batesville. ... .. Independence. 64] 32) 6| 10; 20) 4 Little Rock...... Pulaski..........| 105.3] 376] 35] 64, -61 58 
Blytheville..... Mississippi... . . 16.5} 106) 12| 15) 21| 12 Magnolia........ Columbia....... | 7.0 30 11} 7| 12 5 
ee Ouachita....... 12.6 59| 9| 15 20) 7 Newport........ ee 6.3 36 7} 11) = 16 4 
Conway......... Faulkner....... 8.7 47 11] 16 5 North Little Rock. Pulaski......... | 43.8} 204) 16 31) 38 20 
El Dorado...... Union. : 23.3} 112 9 19} 34 16 GCGOEEG,. 6 sie ccvcs Mississippi...... §.1 20) 9 5] 7 5 
Fayetteville...... Washington. . 17.6] 51) 10) 13) 25) 5 Paragould....... Greene.......... | ost otf 7) a) 16 17 
Forrest City... Moy St. Francis...... 7.7 42 7| 11) 15) 6 Pine Biull ....... Jefferson........ | 38.2] 178] 8} 26) 35 12 
Fort Smith......Sebastian........| 48.6] 172 18| 40) 60} 20 OS ee re 6.1 21| 8 8} 19 4 
ee iy Hid 45 9 11) 15 8 Springdale....... Washington...... 6.0 33) 8) 6 7 4 
PRO Hempstead...... 8.5 63} 14) 12/ 19 5 Stuttgart, ......  AGEANSaS........ | 74, 39 4) u 17 4 
Hot Springs. .... ES: 30.1} 148) 13) 33| 30) 32 ROMERO, .... <5 ME occ nc cece ; 16.1 38 6) 12) 16 9 
Jonesboro....... Cc raighead eer | 16.7 72' 8' 18' 22: 7 West Memphis.. .Crittenden....... 9.3 531 6 8 9 5 
‘Arkansas........) E5 |...... 23.7, .0153) 6.9) 25,256) .0167, 4,707, _—*1,387, 1,118, 5,146] 717).......... 22,404) .0102) 945| 3,247) .0131, 8 
Stuttgart. . bavac a 7.4 0048) 2.4 17,230) .0114! 2,635) 512) 806) 4,364 519 2,901 7,433) .0034| 1,004) 3,097} .0060} 12 
Ashley.......... _ 2 ae 25.8) 0167) 6.8 13,398) - 0089) 3,594 3,245 317| 2,421) ee beget -0059) 511) 1,938] .0090) 5 
RS on eres 12.0) os 3.5 7,126; .0047 1,519 508 207) 2,698 BE ecscssees = -0029) 527) 1,806) .0043] 56 
| | 
Benton..........  } ee 38.8| .0250) 12.0) 33,020, .0218 6,360, 2,015 1,138) 5,215 = 754).......... 31,500 .0143) 812) 2,625] .0186) 74 
reer ol 16.5) -0107 5.0 14,249) -0094) 2,500) 1,546) 826, 4,291 ME sswswtena 18,363; .0083)1,113) 3,673} .0090) 84 
Bradley __ ee i .0104 4.4 11,188} .0074| 2,027 2,538 502) 2,914 ae 11,730} .0054) 729) 2,666} .0070) 67 
| 
| | 
Calhoun......... C6 |..... 7.0) .0045 1.8} 2,380) .0016 570 536) 40) | RR EREE Rearee 3,864) .0017| 552) 2,147] .0021) 47 
G. covdancen i er 13.2) .0085 4.2 6,971; .0046 1,597 562 456 | 1,258) SE oé<enewed 10,054) .0046) 762) 2,394] .0054) 64 
Chicot _ 2 eee 22.1) .0143 6.4 12,391; .0082 3,173 1,548 394) beans ME ieeunass 10,912; .0049) 494) 1,705} .0078) 55 
| 
Clark _ a 23.2) .0150 6.3 14,782) .0098 3,202 1,768 615) 4,193) ee 16,902) .0077) 729) 2,683] .0098) 65 
Sere Oe Mcuce 26.9) .0173 7 12,359} .0081 2,753 1,518; 1,156 2,446 Re 17,115; .0078} 636) 2,282] .0098] 57 
Cleburne........ D3 11.5) .0075 3.2 3,774) .0025 841 506: 72/ 507; SRP 7,894) .0035) 686) 2,467] .0040) 53 
Cleveland........ ft eae 9.0) .0058 2.4 2,070) .0014 683 493 15) | _ ee 5,121} .0024) 569) 2,134] .0028) 48 
Columbia........ Sf ee 28.9) .0186 7.9 17,274; .0114 3,244 2,680 877; 4,495) _ aerate 20,794) .0094) 720) 2,632} .0118] 63 
ae Se eee 7.0) .0045 2.3 13,266} .0088 2,066 1,398 614 4,150) 541 . 8,085} .0037]/1,155| 3,515} .0054} 120 
Conway......... _ fa 18.1| .0117 4.8 9,374; .0062 1,920 1,167 388 = aa 13,477| .0061) 745) 2,808} .0073) 62 
Craighead....... _ 2 51.6; .0333) 13.7 37,135) .0246 6,995 5,024) 2,410 10,972) eee 50,953} .0231| 987) 3,719} .0256) 77 
Jonesboro......f....ef.-.-- 16.7} .0108 4.9 26,643; .0176 4,293 2,637; 2,193) 9,322) ve 10, 143] 19,843) .0090/1,188} 4,050} .0119) 110 
Crawford........ Ge Bccsc 22.9) .0147 6.6 9,442} .0062 2,645 1,192 263} 1,799 Se 15,144) .0069} 661) 2,295} .0083) 56 
Crittenden....... fs 48.5) .0313 12.6 30,521; .0202 6,705 2,208 564; 9,472 aes 31,247; .0142) 644/ 2,480} .0194) 62 
West Memphis.].....]..... 3; .0060 3.0 17,399; .0115 2,183 359 403) 7,547 295 3,340 6,617; .0030) 712] 2,206] .0062) 103 
BR siccouened | ae no 0161 6.4 14,320) .0095 2,742 1,629 553 4,262) . Seaarer 16,467) .0074) 661| 2,573] .0098) 61 
eee a 12.4) .0080 3.3 6,711; .0044 2,227 676 319 1,598) SS vacomianed 12,867| .0059/1,038) 3,899} .0059) 74 
ee | ae 25.2) .0162 6.6 13,750) .0091) 3,536 1,706 454 am Sa 12,240} .0055| 486] 1,855} .0087) 54 
| | } 
TA: D6 |... 18.1) .0117} 4.9] 8,574] | .0057/ 3,048) 1,153] 690, 1,347) 22d... 10,445, .0048| 577| 2,132] .0065| 56 
Faulkner........ _ > ae 25.6) .0165 6.8 0a .0097| 2,474 2,446 981; 3,027) _  eaerer 19,062) .0086) 745) 2,803] .0105) 64 
SS Se 8.7) .0056 2.4 12,955) 0086) 2,267 1,603 981 2,850) 330 ° 7,867| .0035} 904] 3,278) .0054] 96 
Franklin.........  & Se 12.1; .0079 3.5) 5,779) om 1,073 1,023 251 1,218) ae 8,209) .0037| 678) 2,345] .0046) 58 
_ _ 2 a 9.2) .0059 2.7 1,982; .6013 443 487 25 508 ae 5,539} .0026) 602) 2,051} .0029|) 49 
Garland......... _ 9 Bae 48.4) .0312) 15.2 50,434; .0333) 10,148 4,906} 2,604) 8,672) 2,175).......... 56,730, .0257/1,172) 3, 0291} 93 
Hot Springs....].....]..... 30.1) .0194 10.1 46,893 _ 8,636 4,416) 2,525 bres 2,120 38,784| .0176/1,289| 3,840] .0220) 113 
_ 9.0! .0058 2.5 3,424) .0023) 887 ae 979 _ arr 5,347' .0024' 5694 2,139' .0031| 53 
*Withheld to avoid disclosure. © SM, 1952. Before using these figures, see explanation page 15. 
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SALES MANAGEMENT 


The ‘SI 
sive esti 


Greene 
Parag 

Hempste 
Hor 

Hot Spri 


Howard 

Indepen 
Bates\ 

Izard... 


Jackson 
Newp 
Jeffersor 
Pine E 
Johnson 


Lafayett: 
Lawrenc 
Lee 


Lincoln. 
Little Ri 
Logan. . 


Lonoke. 
Madison 
Marion. 


Miller. . 
ATezx 
(Ark.) 
Tezar} 
1Texa 

Mississi 
Blythe 
Osceo! 

Monroe 


Montgor 
Nevada. 
Newton . 


Ouachitz 
Camd 

Perry. . 

Phillips 
Helene 
West H 
Helen: 


Pike... 
Poinsett 
Polk... 


Pope... 

Prairie . 

Pulaski. 
Little | 
North. 
ALitt 
ANor 
Rock. 


Randolp! 

St. Franc 
Forres 

Saline. 


Scott. . 
Searcy . . 


1 Texar 
Aand ¢ 


MAY 


The “SM” symbols mark original. exclu- > le . 
sive estimates by SALES MANAGEMENT. ae A RK ANSAS— (Continued) 
ty nn RETAIL SALES — 1951 B.. - EFFECTIVE BUYING INCOME 
TIM ANT 
JM 1/1/52 JM ESTIMATES ar @yD ESTIMATES — 1951 
COUNTIES l SALES 
FIVE STORE GROUPS 
CITIES | | (in thousands of dollars—add 000) 1951 Qual 
Fami- “i 
Total | % lies | % Furn.- Net % | Per | Per | Buying) ity 
Map} Met.| (thou- | of | (thou-}| Dollars | of General | House-| Auto- Estimates | Dollars of | Cap-| Fam- | Power In- 
Code} Areaj sands) | U.S.A.) sands) | (add 000) | U.S.A. | Food | Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A. | ita ily | Quota | dex 
— —_ \——— } | | — 
ee ee 2 oe 29.4! .0190 8.1 17,988) .0119) 3,839| 2,069) 1,072, 2,978 WE ociecccves 20,919} .0095) 712) 2,583] .0121) 64 
Paragould. ....f.....]..0.- 9.8) .0084| 3.2 15,152} .0100) 3,019| 1,009 984) 2,586 335 4,573} 8,448} .0039} 862} 2,640} .0062] 97 
Hempstead...... _ | eo 24.9 0161; 7.1 16,653) .0110) 3,403 | 2,511 678 6,167 ME easievics%s 19,165} .0087| 770) 2,699} .0109} 68 
| ee aan: enepae 8.5) .0055| 2.7 14,374| .0095| 3,014) 1,301 626) 5,580 308 sa 8,539} .0038/1,005) 3,163} .0058 105 
Hot Spring.......] BS f..... 22.8) .0147; 6.4 11,599) .0077| 3,208) 1,038 ae 2,764 BE soscesees 11,646! .0053) 511) 1,820) .0079) 54 
) | } | | | 
| | } | | 
Howard......... ao eee 13.2) .0085| 3.8 7,974 -0052) 1,872) = 1,555) 338} 1,674 eee 12,041] .0055) 912) 3,169} .0060) 71 
Independence....} D2 ]..... 23.6 .0153, 6.6 15,190} -0101) = 2,852) = 1,397 626| 3,711 UN ccsieinace 18,757, .0085| 795) 2,842} .0103) 67 
See Seer Tee 6.4! -0041| 2.0 12,048) -0080| 1,939) 572) 626| 3,711 267 ss 7,231| .0033/1,130} 3,616} .0049} 120 
NE ca. s uneies | ae 9.9) .0064 ee 1,955) .0013 ™ ae 327 ee 5,882} .0026) 694/ 2,179} .0030} 47 
| | 
ee ES t..... 26.3) 0169) 7.1 16,848 0111) 3,393) 2,710 873| 4,041 ee 17,841; .0081) 678] 2,513} .0108} 64 
Newport.......J..... AE 6.3) .0041) 1.9 12,288} .0081} 2,299) 1,105 765| 3,216 323 3,557 5,956, .0027| 945) 3,135) .0046) 112 
jellereon. .......1 BG I....- 78.3} -0506| 22.0} 53,192! 0352} 12,426} 5,472) 2,887) 12,512) 1,136].......... 75,355} .0342| 962) 3,425] .0378] 75 
| a ee ie 38.2) .0246] 11.7] 46,881) .0310) 9,670) 3,381 2,780} 12,165] 1,031 ” 45,734| .0208/1,197| 3,909] .0246) 100 
Johnson......... _ 2 ae 16.2; .0104) 4.7 — -0051 2,231 934 578} 2,066 ae 14,907) .0068) 920) 3,172} .0070} 67 
| | 
Lafayette........ __ i See 13.0 0084) 3.5 6,594; .0843 1,656 1,103 2, U38 WE....<%...- 9,145} .0041| 703) 2,613} .0050} 60 
Lawrence........ _ 2 eee 21.0) .0136) 5.9 9,525 .0063| 1,857 1,579 g96| 1,349) 244).......... 12,645} .0058) 602) 2,143] .0075) 55 
Ee niceeswuswa ae 3.5. 24.5) .0158 6.3 11,268) .0075 2,552 1,737 664; 2,375 a 15,391| .0070) 628) 2,443] .0089) 56 
| | | 
rer _. = 17.2) .0111 4.3] 4,265) .0028) 1,225) 1,233} 67} 844) —s:(168].......... 7,491) 0033} 436) 1,742) 0047) 42 
Little River...... OB fF... 11.0) .0071; 3.1 5,123) .0034) 1,796 | 600) 393| 875 eee 8,467} .0039} 770| 2,731} .0044) 62 
ML ccccnccues ft 19.5) .0126 5.4 10,578} 0070 1,679) 2,532| 715) 2,556| = 236].......... 11,252} .0051) 577| 2,084) .0072] 57 
| | | 
ERAN... cs0ces _ | ae 27.1) 0175 7.4 17,679} .0117 4,168 3,093 492) «nl eee 21,539} .0098| 795] 2,911] .0119) 68 
Madison........ _* oe 11.7) 0075 3.1 2,679; .0017 551 536 50) 470) _, eee 4,697, .0021| 401) 1,515} .0031) 41 
eee i ee 8.6} .0056 2.5 2,388] .0016 662 481 103) + | ees 3,020) .0014) 351] 1,208} .0023] 41 
ee A6 | 184 33.1) .0213 9.5 31,944) .0211 6,035 2,081; 1,571| 5,498 ERS 33,250} .0151/1,005| 3,500) .0181) 85 
ATezarkana | | 
(Ark.)- 
Tezarkana(Tez.)}.....]..... 41.6! .0269 13.4 67,415| .0446 13,902 2,394 $,281| 13,973) 2,012 tg 49,114| .0223|1,181| 3,665] .0299 111 
Wrexatkeee......3.......00o ses: 16.1} .0104 5.2 30,523) .0202 5,445 734, 1,571) 5,498 631 ° 18,725, .0085/1,163] 3,601) .0124) 119 
Mississippi... . . . 2 ae 83.7) .0541) 21.5 61,131; .0405) 13,335 8,051; 2,929) 15,445) 1,606].......... 83,323 .0378} 995) 3,875] .0419) 77 
Blytheville.....J.....]..... 16.5} .0107 5.1 30,496} .0201 4,483 8,372} 1,799) 9,963) 837 10,079 15,880} .0072) 962) 3,114] .0118} 110 
er ae: See 5.1) .0032 1.6 12,041} .0080 2,024 803 441 4,276 312 ba | 5,548} .0025/1,088; 3,468; .0043 134 
Monroe......... ee 19.7} mn 5.2 11,156} .0073 3,206 1,207 751) =1,576 re 12,870; .0058| 653) 2,475} .0076} 60 
Montgomery ..... ee 6.6) -0043 1.9 1,814) .0012 401 _ 317 ee 3,643; .0017) 552) 1,917} .0921) 49 
Nevada......... Be 4...:3 14.7) .0094 4.1 7,403) .0049 1,700 1,560 148} 1,937 ee 8,851; .0040) 602/ 2,159} .0054) 57 
Newton......... _-. 8.6) .0056 2.1 799) .0006) 451 ee ° _ rere 6,334) .0028| 737) 3,016) .0027 48 
; | | 
Ouachita........ Oe Bisintc 34.6) .0223 9.7 26,180} .0173 6,932 3,439) 1,188 6,413) ee 22,291, .0102) 644) 2,298} .0148) 66 
oe eee eee 12.6} .0082 3.9 19,831) .0131 4,173 2,391; 1,049} 6,267; 620 ° 11,076} .0050| 879) 2,840] .0081} 99 
See eee 5.8! .0038 oe 1,561) .0010) 387 Se ° ere 2,235) -0010} 385) 1,397] .0016) 42 
Pillip... me E.. 46.9} .0302} 12.9 30,267| .0200) 7,993 3,115) 1,879) 5,661 eee 35,723| .0162| 762) 2,769] .0201) 67 
Helena- | | 
West Helena.....J..... c.ee.f 17.6] .0113} 6.7] 21,829) .0144 4,620) 1,889 1,496 5,227) 724 * 16,905| .0077| 966| 2,966] .0104) 92 
_ ee ae eee 11.3) -0073) 3.8 18,707; .0124 3,338 1,594 oe 4,844) 574 6,224 10,966! .0050| 970) 2,886] .0077} 105 
Se es: __ i wee 10.0) .0065| 2.9) 4,205; .0028 800 843 60) 742 a 5,770| .0026| 577| 1,990) .0034) 52 
Poinsett......... 2 - 39.8) 0257/ 0.9 25,916; .0171 §,301 2,880} 1,224) 4,392| os ee 34,628) .0157| 870) 3,498] .0181) 70 
ee AS |... 14.2! 002) 4.2]  9,242| .0061| 2,506] 1,201 466] 2,364) 293)... 10,816| 0049 762) 2,575 .0061} 66 
| | 
_ eer ee 23.1) .0149, 6.4 12,824; .0085 2,889 1,664 875| wal _ Ree: 15,671} .0071| 678) 2,449} .0091} 61 
cas, Ee 2 13.9) .0089) p 5,439} .0036 1,374 1,269 269) 481 _.. ar 11,048) -0050) 795) 2,986} .0054) 61 
Pilaskd.......... C4 78 200.5) .1295} 59.6] 204,156) .1350 38,528) 36,380} 9,591 46,980} 6,951].......... 286,921, .1302/1,431) 4,814) .1315} 102 
Little Rock- | 
North Litile Rock].....]..... 149.1! .0962| 46.1 _— - 1292! 34,860] 35,359 9,502| 46,742) 6,934 183,315 225,965, .1022\1,511| 4,886 a 113 
ALittle Rock. .}..... ae 105.3) .0679} 32.8} 150,828 - 25,587, 33,668 asia 29,884) 5,687 168,937 169,179} .0767|1,607 5, 158} -0818} 120 
ANorth Little | 
es Smee: eae 43.8) .0283} 13.3 44,681) .0295 9,273 1,691 2,039) 16,858} 1,247 14,378 56,086} .0255/1,281] 4,217] .0272} 96 
| 
Randolph. ....... i. aoe 17.6 0113 4.4 7,291; .0048 1,465 1,056) 435 922 re 8,106} .0037} 461) 1,842) .0056) 50 
St. Francis... .... . = 37.4) .0242, 9.6 20,415; .0135 5,071 2,308) 1,288) 4,060 ccs cance 21,281; .0096) 569) 2,217] .0137) 57 
Forrest City...J.....]..... 7.7} .0050} 2.4 13,367! .0089 2,623 761 997; 3,583 344 = 5,478} .0025| 711] 2,283] .0049) 98 
a OF b...: 24.7| .0159} 6.0 12,291} .0082 3,091 1,619 667, 2,877 re 11,576} .0053) 469) 1,929} .0083} 52 
es _ 2 ae 9.9) aid 2.8 4,380) .0029 679 1,706 25 680 ert: 4,967} .0022} 502) 1,774} .0033} 52 
Searcy... baat __ Ree 10.6, .0068! 2.9 2,957' + .0019 669' 334 174 823 ee 4,787' .0022' 452' 1,651° .0030! 44 
1 Texarkana is in Miller County, Ark. and Bowie County, Tex. : A , Before using these figures, see explanation page 15. 
A and A See end of state for Standard Metropolitan County Areas. *Withheld to avoid disclosure. SM, 1952. 
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* |WASHINGTON 
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CRAWFORD FRANKLIN] JOHNSON 
POP 
OPE VAN BUREN aes 


Fort CONWAY 
Sruth 


;FAULKNER «2.7 9 


SEBASTIAN LOGAN 


SALINE 


——— ae a MONTGOMERY] CARLAND 
= 


GRANT JEFFERSON 


CLEVELAND 


@Pine Biff 
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dobry Ppa a —~ 
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Copyright by 


6 : ‘d 1950 Net Effective Buying Income 6 
“| CALHOUN DREW 
: — eo In excess of $150 Million 
$75 Million to $149.9 Million 
= as CHICOT &, - ii ra 
SE en | [—] $40 milion to $74.9 Millon ; 
Texarkana-:*:*:: : ASHLEY 
eGuttcesaces UNION $15 Million to $39.9 Million 
7 t! Dorado 7 | 
— — 
Scole of Miles Cities shown are those having net 1 
8 = ~. = 7? Effective Buying Income of $15 million 3 
One Inch Equals Approximotely 45 Miles and over 
A | & :e C | D | E | F | G 


“‘In ALL Rated Time Periods .. .” 


(C. E. Hooper, Oct., Nov., Dec., 1951) 


Week After Week—Month After Month, 
YEAR AFTER YEAR 


FIRST AGAIN- 


First In Little Rock 


frhansas Preferred Station 
LITTLE ROCK, ARKANSAS 
T. K. Barton, General Manager, Julian F. Haas, Commercial Manager 
EDWARD PETRY AND CO., INC., National Representative 


———, 


SALES MANAGEMENT 


THERE IT 
GOES! 


JANUARY, 
1952 


< 90,000 + 


DAILY 
100,000+- SUNDAY> 


(@* ARKANSAS’S 
SQ" LISTENING 
") HABIT... 


@ AUGUST, 1951—88,959 DAILY 
97,187 SUNDAY 


<q JUNE, 1951—87,930 DAILY 


95,886 SUNDAY 
YES, THE 


7 CZ oa 


Arkausas 74 Gazette 
IS MOONBOUND! 


Arkansas Gazette circulation is going up, up, 
UP—despite the fact that its subscription 
rate is 17% higher (35c vs. 30c a week) than 


the 2nd newspaper's. But after all, the 
Gazette is a far bigger, more informative 


newspaper, chock full of local, national, 
sports, home, food and other news and fea- 
tures that its city- and state-wide audience 
wants! Check the Gazette from any angle. 
Service and expanding readership—along with 
absolute supremacy in the market—spell out 
advertising results in the Little Rock market! 


THE GAZETTE LEADS 
IN LINAGE ALSO! 


TOTAL DISPLAY... 13,572,418 lines, daily and 
Sunday — 1,911,058 lines 
MORE than the 2nd paper. 


GENERAL DISPLAY. 2,346,749 lines, daily and 
Sunday — 1,081,068 lines 
MORE than the 2nd paper. 


RETAIL DISPLAY. 10,228,199 lines, daily and 
Sunday — 1,435,440 lines 
MORE than the 2nd paper. 


3,010,430 lines, daily and 
Sunday — 332,272 lines 
MORE than the 2nd paper. 


GREATEST 
DAYTIME 
AUDIENCE 
IN 
ARKANSAS! 


REACH IT 
ECONOMICALLY 
THROUGH KLRA 


10 KW DAY 
5 KW NIGHT 


CLASSIFIED 


For the Complete KLRA Story, Ask 
Any O. L. Taylor Company Office. 


AR A 


(Above figures for 1951 (Media Records) 
Liquor linage excluded) 


OVER IMPORTANT 
LITTLE ROCK HOME 
CBS RADIO FOR ARKANSAS DELIVERY 


OLDEST NEWSPAPER WEST OF THE MISSISSIPPI 
ESTABLISHED 1819 
NATIONALLY REPRESENTED BY THE JOHN BUDD COMPANY 


Ahn, 


* Tap the 


T 


VOICES THAT SELL 
IN TWO MAJOR MARKETS! 


billion-dollar buying power of Tulsa 
and Northeastern Oklahoma—PLUS Western Ar- 
kansas’ rich Shopping Center, with... 

* ONE OPERATION * ONE NETWORK—CBS 

* ONE REPRESENTATIVE (Avery-Knodel, Inc.) 


KTUL-AFPW 


ULSA 


JOHN ESAU, Vice President-General Manager 
Affiliated with KOMA, OKLAHOMA CITY 


FORT SMITH 


ARK A NS SAS- s— (Continued) 


The “‘SM’’ 
__sive estimates by SALES MANAGEMENT. 


symbols mark original, exclu. 


yp estimares RETAIL SALES — 1951 i. EFFECTIVE BUYING INCOME 
JM ESTIMATES a BY ESTIMATES — 1951 
COUNTIES | | ee SALES 
FIVE STORE GROUPS 
CITIES | —_ (in thousands of dollars—add 000) 1951 
ami- | Qual- 
Total % lies | % | Furn.- Net % Per | Per | Buying} ity 
Map} Met.| (thou- of | (thou-}| Dollars | of | General | House-| Auto- Estimates | Dollars of | Cap-| Fam- | Power | In- 
Code} Area] sands) U.S.A.) sands) | (add 000) | U.S.A. Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A.| ita | ily | Quota | dex 
REN omens | | jee 
Sebastian........ A3 | 172 64.9) -0419} 20.0) 74,196) 0491! 12,521; 10,768; 3,027) 21,271) 2,107].......... 74,963| 0340/1 155 3,748] .0401) 96 
AFort Smith. .j.....1..... 48.6) .0314 15.2 69,094; .0457 10,805) 9,353) 2,874; 21,171) 2,025 54,973 65,061; .0295/1,339) 4,280] .0347] 111 
| | | | 
Te _ | aver 12.2; .0079 3.6 7,124) .0047 1,560 813 214, 1,668 ee 7,860) .0036) 644) 2,183] .0048) 61 
ee  . ae 8.9 -0058| 2.4 1,606) .0010 363 451) 34 372 ere 6,707 0030) 754| 2,795} .0030} 52 
vee | ; 1,814 466 | Baan eee | | 1,63 
Union... __ i ee 50.2 0324 14.7 46,224) .0306) 9,621 neal (Ss @ 2 J. See 49,571 0225) 987| 3,372] .0269] 83 
a eee eee 23.3} .0150) 7.5 35,832) .0237 6,272 2,167 3,025) 11,213) 1,529 12,463 31,986; .0145/1,373| 4,265} .0173] 115 
Van Buren...... ft eee 9.7) .0062 aa 2,413) .0016 578 119) 136 727 ER 3,981 0018, 410| 1,474] .0026) 42 
Washington......] A2 51.7| .0334) 15.0 48,424) .0320 8,592 5,052) 1,504) 8,183) 1,107].......... 55,410 0251 1, 072| 3,694] .0288) 86 
ee ee ee 17.6} -O114) §.1 24,240 0160 4,327 3,103 1,131 6,624 709 10,248} 28,278 012811, 607| 5,545] .0135) 118 
Springdale... .. 6.0) .0038) 1.9 15,728 2,175 330 1,279 233 1,811 6,225; .0029/1,038) 3,276] .0053} 139 


minced 8} 20,417). 3,705) 3, Steal 0093) 0136] 55 
es Se 6.1| 0040 1.9] 12,913 0085] 1,433] 1,912) 419} 6,209} 374] += 3,824] 5,210) .0023) $54) 2,742] 0045} 113 
Woodruff........ |= 18.9) .0122, 4.8) 9,549] 0063) 2,024) 2,343/ 358) 1,694) 347}.......... 12,821) .0058| 678, 2,671] .0072| 59 
Yell. 3 Gee 13.6) .0087) 4.0) 7,252) 0048) 1,035) 1,288,187) 1,507|208}.......... 7,056 .0032) 519| 1,764] .0048] 55 
Total Above Cities}.....]..... 468.4) .3024 146.3 713,410) A717) 123,978) 80,404) 37,769) 191,280) 21,983 307,451] 594,235, 2696 1,269 269) 4,062) .3365) 111 
— } —|—— 
| 
State Total......4.....1.....1) 1930.2'1.2488 538.91 1,301,877 ~— 274, 704) 177,084, 61, 249 297, mil 37,800'......... 1,610,404 .7306! 934] 2,988 .8727 1 
Per Capita Sales | ae ev ere vbeeees Lesemad | 674|....... | 142| 92| 32] 184) 20)... | bedaeainss ERS | — ee ae | 
Por Family Sales.|.....].....J........|...... abioss m....... 510 a ez Oe OS ee ee Re he 
ARKA N E AS —@D Standard Metropolitan County Areas 
AFort Smith.....].....] 172] 64.9} .0419) 20.0] 74,196) 0491) 12,521] 10,768] 3,027| 21,271| 2,107).......... 74,963 .0340|1,155| 3,748) .0401) 9 
Little Rock-North | 
Little Rock.....].....] 78] 200.5) .1296| 59.6} 204,156) .1350] 38,528) 36,380) 9,591) 46,980 6,951).......... 286,921; .1302|1,431| 4,814] .1315] 102 
ATexarkana | | | 
(Ark.-Tex.)....[.....1 184 | 96.9| .0625| 28.5] 83,426] 0552] 20,085 9,550 3,610| 15,449] 2,458].......... 98,152| .0445|1,013, 3,444] .0512| 82 


c A LIFORNIA— Counties and Cities — (Other Pacific States; Oregon, p. 496; Washington, p. 593.) 


l 


Pop. | Pop. 

(California state map—p. 204)| (in NUMBER OF OUTLETS (in NUMBER OF OUTLETS _ 

City County —_ F )GM/|FHR| A | D City County thous.) F | GM)FHR} A ) D 
pO ee Alameda........ | 67.1} 109 12| 26| 20; 16 || Beverly Hills... .Los Angeles..... 7 30.7 43 18 42) 24, 26 
Albany..........Alameda........| 185] 34} 4/11) 12) 4 || Brawley.........Imperial.........) 12.1] 38) 6 S| 9/4 
Alhambra. ......Los Angeles...... | 53.5} 81 23) 56} 54; 15 Burbank........Los Angeles...... 83.3} 102; 22] 69) 52) 23 
Anaheim........ ere 15.6] 39 7} 20 27| 7 Burlingame. .... .‘ San Mateo...... | 21.2) 42; 8 23) 17) #7 
) ee Contra Costa....| 13.3] 37 5} 12) 13) 5 oC Imperial | 6.5} 20 4 4) 4 
Arcadia . .Los Angeles...... 24.5} 32 7| a 5 6 Carmel-by-the- 
OS i es a 16 5} 8 10} 5 el 4.7 21 4) : ae 4 
Bakersfield... ... Kern.. ..---| 36.3] 103) 18) 59) 58 17 OR ic ceessans re 13.0 32 10 19 31 9 
ee Los Angeles Serer 16.1 35| 5| 16| 14 4 || Chula Vista ee): | 17.5 30 6 10 8 3 
Belvedere | | | Compton........ Los Angeles...... 51.0} 62 15) 26) 47 9 

Township..... Los Angeles...... | 49.0} 177) 9 12 7| | OS Ere Riverside........ 11.0 37 6| 11) 8 4 
Berkeley....... ./ Alameda........ ' 417.81 290! 40! 72' 53° 47 Culver City... .. Los Angeles......' 20.8 33: 8! 19 13) 7 


Cin on page 202) 


A and A See end of state for Standard Metropolitan County Areas. 


*Withheld to avoid disclosure. 
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SALES MANAGEMENT 


To sell 
Razor Blades 
to inland 
Californians 


(and western Nevadans) 


cose TOE. 


ld ia, 
7 


—_ 


w ~\ 


oe oon ot ww 


Razor blades or refrigerators, the way to sell in inland California 
and western Nevada is... on the BEELINE! It’s the five-station 
radio combination that gives you 


THE MOST LISTENERS More than any competitive combination 
of local stations ... more than the.2 leading San Francisco stations 


i and the 3 leading Los Angeles stations combined. 
6 (BMB State Area Report) 


7 LOWEST COST PER THOUSAND More audience plus favorable 
Beeline combination rates naturally means lowest cost per thousand 
at listeners. (BMB and Standard Rate & Data) 


2 Ask Raymer for the full story on this 3-billion-dollar market — 
inland California and western Nevada. 


‘| McClatchy Broadcasting Company 


Sacramento, California Paul H. Raymer, National Representative 


+ Affiliated with Inland California’s 3 Leading Papers 
THE SACRAMENTO BEE @ THE MODESTO BEE e THE FRESNO BEE 

. 
9 KFBK KOH KERN KWG KMJ 
3 Socramento (ABC) Reno (NBC) Bakersfield (CBS) Stockton (ABC) Fresno (NBC) sai 

000 watts 1530 ke. 5000 watts, day; 1000 1000 watts 1410 ke. 250 watts 1230 ke. 5000 watts 580 ke. a A \ 
9 watts, night 630 kc. et // 
4 Aye 


\ A million people listen to the Beeline every day 


MAY 


10, 1952 


CALIFORNIA— (Continued) 


The “SM”? symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


| Pop. (Continued from page 200) | Pop. 
| (in NUMBER OF OUTLETS (in NuMBER OF OUTLETS = 
City County |thous.)| F |) GM)/FHR; A | D City County thous." F |GM|FHR| A | D 
Day City ....6:. San Mateo......} 17.0} 45 4 S 682 4 Marysville....... 1 eee 9.3 a 8} 20) 24 8 
ee Bit... CS SB 4 13) 15 4 Maywood....... Los Angeles......| 14.0} 23 7) «13 4 6 
El Cajon........San Diego....... 5.7 16 5 9 5 3 i a | re | 16.0) 51} 7 17| 26 6. 
El Centro.......Imperial.........| 12.8] 24 3 ee 4 Modesto... .. ..Stanislaus.......} 17.8] 74) 20) 32) 41) 17 
El Cerrito....... Contra Costa....| 21.9} 26 4 9 6 6 Monrovia. ......Los Angeles......| 21.5] 40) | rr | oe 2 5 
El Monte........Los Angeles...... 8.6} 15 7 18} 24 5 Montebello......Los Angeles...... | 23.1} 35 4, 12 6 6 
Escondido.......San Diego....... 7.3 22 6 16 14 2 Monterey.......Monterey........| 17.7 44 8 16} 25 6 
Eureka.... Humboldt.......| 24.4] 59) 11) 26 36 8 Monterey Park. .Los Angeles......| 21.5} 25 2} #15) 11 3 
Fresno...... RE sc. co ucdea a] 95.8] 307; 50) 118 87) 47 POO. cas co c'cs I oo seo wcow es | 14.6] 37 9} 23) 20 8 
Fullerton... . GOONS... .. - 50 15.0] 37 7 20; 20 5 National City... .San Diego....... |} 23.3] 37 6 11 12 4 
Gardena.... Los Angeles...... 15.3! 42) 6} 14) 15 3 Newport Beach...Orange..........| 13.2} 31 8| 17) 18 7 
Gilroy... .. .». Santa Clara......| .§4§ 2 5 7 9 5 North | 
Glendale........Los Angeles......| 99.5] 191 36, 125 85 37 Sacramento... .Sacramento...... 6.5 24 4 13 16) 4 
Grass Valley.....Nevada.........| 5.4 25 7 11) 9 4 Oakland. .......... 2 -AIBMROGR. «6.008% 395.8] 1,274); 127) 309) 236) 163 
Hanford...... eer | 10.2] 32) 7], Bi 6 6 Oceanside. ...... San Diego....... 15.2] 31 8| 16) 17 3 
Hawthorne. .....Los Angeles...... | 17.3) 25) 7) 16 10, 4 Ontario. ........San Bernardino...) 24.8} 70) 8] 27) 29) 6 
Hayward....... -Alameda........ 15.1 48 10 17 19 7 te  ckancexes 5.7 24 6 10 17] 6 
Hermosa Beach. .Los Angeles...... 12.5 30 11 11 20 3 CONG, 6 since i. re |} 23.2 55 9 18 22) 6 
Huntington Park.Los Angeles...... 31.2 77 22 54 34 12 Palm Springs... .Riverside........ | 8.0 13 4 5 3} 5 
Indio. ... . .Riverside........ 5.4 11 4 3 11 3 Palo Alto....... Santa Clara......| 27.3 41 15 32 22) 12 
Inglewood...... Los Angeles......| 48.9 68 24 72 29 18 Pasadena........ Los Angeles...... 108.6] 221) 47} 146 91) 40 
La Mesa . San Diego....... 13.0 27 3 10 9 2 Paso Robles. . ...San Luis Obispo. . | $.i 15 5 8 18) 6 
Laguna Beach.. .Orange.......... 6.7 22 9 22 11 6 Petalums....... SOMGMR.. 2... | 11.0 27 6 12 7 6 
LOGl. .o2¢+..s...S0n Joaquin. ... 14.6] 37 11 13 21 7 Pittsburg........ Contra Costa... | 13.5 62 9 -- 8 6 
Long Beach..... Los Angeles......| 259.6] 526) 95) 235) 154) 105 POMONE.. . . 6 c0:05 Los Angeles...... | 37.5} 83 17; 46 35) ll 
Los Angeles......Los Angeles...... 2,051.6] 4,083; 735) 1,818) 860 707 Powterville. .......<. BUMEO. 6. ccce cs | 7.2 28 10 14| 23} 6 
Lynwood..... -Los Angeles...... 27.2 34 7 25 19 5 ee ae 5.1 14) 5 1| 10) 3 
Madera. .. ..Madera........ 11.1 35 5 11 22 4 ee ee | 10.5} 33) 7 12| 20) 7 
Martinez..... ..Contra Costa.... 9.0 29 5 13 16, 5 Redlands. .......San Bernardino.. | 20.1 46! si 20' ‘16! 4 
(Continued on page 215) 
ge kn RETAIL SALES — 1951 = EFFECTIVE BUYING INCOME 
wD BYD Estimates WHOLE- BYP. ESTIMATES — 1951 
COUNTIES a ee oa Se re — i: °&T|T 4 
FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 1951 | Qual- 
Total | % | _ 2 = | Furn.- Net % | Per | Per | Buying} ity 
Map| Met.) (thou- | of | (thou-| Dollars | of | | General | House-| Auto- Estimates | Dollars of | Cap-| Fam- | Power | In- 
Code} Area] sands) | U.S.A.) sands) | (add 000) | U.S.A. | Food Mdse. Radio | motive | Drug | (add 000) | (add 000) | U.S.A.| ita | ily | Quota } dex 
Alameda......... B5 | 127 776.7 .5014| 253.0] 928,404, .6139| 237,916, 134,754, 62,920) 158,954) 28,470).......... 1,569,015) .7119|2,020) 6,202} .6403) 128 
Pere eee ee 395.8) .2555| 134.5 629,089; .4160) 135,633) 118,492) 49,702) 101,979) 17,139 366 , 082 786,244 3567/1 ,986 5,346) -3542] 139 
Berkeley.......]..... pow 117.8) .0760; 38.2 118,580} .0784 38,101 9,337 6,230) 20,324) 5,031 10,862 257,896 .1170/2,189) 6,751] .0972) 128 
Alameda 67.1 -0434| 21.4 45,002} .0297 18,082 1,345 2,480) 10,822| 2,743 3,223 141,258| .0641/2,105) 6,601 0496] 114 
Hayward...... 15.1 -0007) 4.6] 32,038; .0212 7,511 2,098 2,285 7,476 | 888 6,080 26,186} .0119]1,734| 5,693] .0142) 146 
San Leandro 29.1) .0188) 9.0 38,647) .0256 16,341 2,009; 1,303) 8,171) 1,247 ° 62,729) .0285|2,156] 6,970] .0257) 137 
ee, Sle: 18.5) .0119 5.9 16,212) .0107 3,842 200; 599) eae 351 . 39,568} .0179/2,139) 6,706} .0145) 122 
Alpine........... c4 .2) .0001 A 129| 0001) Tih cceviscensfoceesssehecceserelvonseeraberceneen. 326| .0001/1,630) 3,260} .0001} 100 
Amador........ C4 9.2) .0059 2.9 9,169) .0060 2,856 470 a 1,729 GE sosacxecs 10,376, .0047/1,128| 3,578] .0052) 88 
Butte. B3 68.6 ~ 22.7 80,328} .0531 22,118 6,088; 2,909) 16,175) 1,963].......... 90,124) .0409/1,314| 3,970] .0452) 102 
Chico........ 13.0 -0084| 4.4 33,766 0223 6,868 3,045) 1,307 8,692 945 8,171 23,201; .0105/1,785| 5,273 -0136] 162 
Oroville... .. a 5.7| .0037 2.3 20, 235) -0134) 6,026 2,517 963; 4,687 533 892 7,201} .0033)1,263) 3,131] .0064) 173 
Calaveras...... C5 10.1) . 3.3 6,801| -0045) 2,368 735 155) 1,218) eS 11,900) .0054/1,178| 3,606} .0054) 83 
eee | See 12.1 .0079) 3.8 16,366; .0109 3,394 875) 296; 1,978) ee 24,851, .0113/2,054 0105} 133 
Contra Costa.....| B5 | 127 331.7; .2141 93.5] 213,766 .1413| 76,903) 11,029 —_ 34,906) a 419,039, .1901/1,263) 4,482] .1803) 984 
Richmond. .... 110.7) .0715 31.8 78,118) .0517 29,973 5,692) 5 ,688| 16,175} 2,109 13,525 134,154) .0609/1,212) 4,219 .0602} 84 
Pittsburg.... 13.5| .0087 4.0 19,919} .0131 5,480 2,492) 1,405) 2,011 710) ° 18, 189) -0082/ 1,347 4,547] .0098) 113 
Martinez..... 9.0 .0058} 2.8 13,517) .0090 3,151 73) 1,178} 3,869 458 573 13,943; .0063/1,549) 4,980} .0070 121 
El Cerrito. .... 21.9) .0141 6.7 12,276 | .0081 5,597) 112 916 288| 426 2,890 36, 507| -0166}1,667 5,449 0135; 96 
Antioch. ...... 13.3' .0086 4.0 10,989’ .0072 3,785 439 739! 1,690! 365 ° 17,697' .0080'1,331' 4,424 79° 92 


Aand A See end of state for Standard Metropolitan County Areas. 


*Withheld to avoid disclosure. 


Before using these figures, see ——T page > 
= . 


The Industrial Survey of Buying Power, a new feature with this issue, on pages 54 to 81, gives exclusive 


up-to-date estimates of value added by manufacture in nineteen industry groups, for leading counties. 


SALES MANAGEMENT 
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CONSECUTIVE YEARS OF 


LEADERSHIP 


IN HOME-DELIVERED CIRCULATION 
IN NORTHERN CALIFORNIA 


Today, more than 80% of Tribune circulation is delivered 
where sales messages really count . . . to the home. 


Advertisers all over the United States have taken advantage 
of The Tribune’s power-packed circulation to make it the 
leading advertising medium in Northern California! 


Serving Metropolitan Oakland, 
3rd market on the Pacific Coast 
in population and retail sales. 


TOTAL NET PAID CIRCULATION 
DAILY SUNDAY 


194,889 206,219 


Based on average circulation from Oct. 1, 1951 to 
Jan. 1, 1952, from publisher’s own records. 


®@akland spe 


CRESMER & WOODWARD, INC. 


National Représentatives Including’ Sunday Magazine Section 


CALIFORNIA 


DEL NORTE SISKIYOU 


SHASTA 


PLACER 


AN JOAQUIN 


& Stakton 


7 STANISLAUS 


ALAMEDA | 
\ Modesto 


rc yaa 
J SANTA CLARA { 


+ 
As Jose ¢ 


1950 Net Effective Buying Income 


4 In excess of $150 Million 


$75 Million to $149.9 Million 


FE] $40 Million to $74.9 Million 
$15 Million to $39.9 Million 


\ SAN LUIS OBISPO 


Senta| Moria 


* 
) SANTA BARBARA 


es 
Redwood City 


x . 
SAN MATEO & 


ASocramente 
SACRAMENTO 


SAN- JOAQUIN 


CONTRA COSTA 


B Station 


ALAMEDA 


STANISLAUS 
* Polo Alto 


SANTA CLARA 


Sen Jove 


ana 
1 WARE 


© poberstieid 


VENTURA \ LOS ANGELES 


A Los Angeles 


LOS ANGELES 
Sik SAN BERNARDINO 
Bbvrbent 

Aone 
@ BGlendele @ 
_ los Angeres 


Ov 
Sen Bernerdine 


B Alhombra * @ Bedionds 


RIVERSIDE 


25 50 


Scole of Miles 


Cities shown are those having net 
Effective Buying Income of $15 million 


and over 


Sen Bernordine 
« 


iach gears 


RIVERSIDE 


Son Diego 
7 
7 


Copyright by 


75 100 


One Inch Equals Approximately 80 Miles Ga Manogemal, 


G 


SALES MANAGEMENT 


DON LEE GIVES COMPLETE, 
CONSISTENT LOCAL COVERAGE OF THE 
PACIFIC COAST AT LOWEST COST 
PER SALES IMPRESSION OF ANY 
OTHER SALES MEDIA 


A big statement...true, and it takes a big network to ac- 
complish it. Don Lee (and only Don Lee) has 45 stations in 
45 important Pacific Coast markets. Don Lee consistently sells 
your customers from their own local network station in their 
own local market. You can buy Don Lee according to your 
distribution pattern. There’s no waste. That’s real flexibility 
and real value and only Don Lee can offer it. 

Don Lee consistently carries more Pacific Coast regional 
business than any other network. The advertisers who know 
the Pacific Coast best also know the best Pacific Coast ad- 
vertising buy—DON LEE. 


Represented Nationally by John Blair & Company 


The Nation’s Greatest Mutual 1313 North Vine Street 


Regional Network DON LEE Hollywood 28, California 


BROADCASTING SYSTEM 


People listen to 


POWERFUL 


KFI SERVES 
THE 5,000,000 PEOPLE 


IN THE 


KFT. 
a 


SOUTHERN CALIFORNIA 


MARKET 
* 


bands ©. Qrthiny. ine 


NBC for LOS ANGELES 


REPRESENTED BY 


EDWARD PETRY & CO., INC. 


Fresno 
Hanford 
Visalia 
Tulare 
Pixley 
Porterville 
Likely 
Delano 
Shafter 


Weed Patch 


Lebec 
King City 


Paso Robles 


Lompoc 

Ventura 

El Centro leven 
Jacumba Even 
San Diego EVEN 
Needles 

Redlands a 


Bie BIRMINGHAM, ALA. * ADAK, 
/eveN ALASKA * PHOENIX, ARIZ. * TEX- 

ARKANA, ARK. * COLORADO 
/eveN SPRINGS * WASHINGTON, D. C. 

MIAMI,FLA. * MACON, GA. 

HILO, H. |. * BOISE, IDAHO * CHI- 

CAGO, ILL. * GRANDVIEW, IOWA 

HOPE, IND. * TOPEKA, KAN. 

MONROE, LA. * BALTIMORE, MD. 
evens DETROIT, MICH. * ST. LOUIS 
iv MINN. * NATCHEZ, MISS. 
vn SALEM, MO. * WHITEFISH, MONT. 
vin LINCOLN, NEBR. * ELKO, NEV. 
ven CLOVIS, NEW MEX. * ALBANY, 
ee N.Y. * WILKESBORO,N.C. 
SHAWNEE, OKLA. * LIMA, OHIO 
BEND, ORE. * REYNOLDSVILLE, PA. 
KADOKA, S. DAK. 
TENN. * DALLAS, TEX. * OGDEN, 
UTAH * FORT MONROE. VA. 


¥ selected from thousands of mail responses from cities the world-over. 


* MEMPHIS, 


CALIFORNIA— (Continued) 


The “‘SM”’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 
JM ESTIMATES SM CHANT 
1/1/52 ESTIMATES WHOLE- ESTIMATES — 1951 
SALER 
COUNTIES ] SALES 
| FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 1951 
Fami- Qual- 
Total % lies % | Furn.- | Net % | Per| Per | Buying} ity 
Map} Met.] (thou- of (thou- | Dollars of General | House-, Auto- Estimates | Dollars of Cap-| Fame | Pewer | In- 
Code} Area} sands) U.S.A. sands) | (add 000) U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A.| ita ity | Quota | dex 
See eee PE! coin date Remseniatontll Bement! Dave RCP eet WS at oe = —|— Ramet! Raeentn isl i—— eae 
Del Norte...... A2 8.7) .0056 2.8 9,008, .0060) 2,499 508 317; 1,195 _, SSRPRIRER SS 12,600) .0057|1,448) 4,500} .0058) 104 
El Dorado..... c4 16.5 .0106 5.8 15,370 .0101 5,837 390 637, 2,688 SE, wide nnee 23,342) .0106/1,415) 4,024} .0105) 99 
| | | 
Fresno. . cé 51 293.1) .1892) 86.2) 329,282) .2178 76,346) 27,007 18,338 59,185 asl et clans 414,639 -1881/1,415, 4,810) -1972) 104 
AFresno ng 95.8) .0618 30.5 214,770) -1421| 36,997 22,412; 13,873) 41,264) 7,274 159,526 175,803 -0798)1,835) 5,764] .0949) 154 
Reedley. ......]... 4.4) -0029| 1.3 12,318} .0081 2,693! 569 685 2,876 258 . 5,559 -0025/1, 263 | 4,276] .0042) 145 
ee 15.8) 0102) 4.9 19,633) -0129 3,970 1,922 671; 3,272) nq Seria 21,821) -0099) 1,381) a -0109} 107 
Humboldt. ......] A2 73.0) .0472} 22.9) 83,709) -0554 21,091) 8,526 4,949) 17,254) 1,569).......... 104,498) -0474)1,431) 4,563} .0498) 106 
Eureka... .. beg 24.4) .0157) 7.9 48,707 _ 10,077 5,724 3,294 13,533) 862 17,924 38,211) 0174/1566) 4,837] .0215} 137 
| | | | | | | 
Imperial.........] F9 63.8) -0411; = 16.8} 84,360) -0558, 19,680 5.677, 1,733, 14,976, 2,315].......... 119,226, .0541|1,869| 7,097) .0520) 127 
E] Centro...... 12.8) .0083 3.7 30,340) -0201 4,412 2,066) 587 8,308 990 20,216 26,288 -0119}2,054) 7,105} .0136} 164 
Brawley....... 12.1 0078 3.3 18, 052) -0119 4,698 1,023 461 2,858) 444 1,443 23,019) -0104)1,902 6,975} .0103} 132 
ey ee 6.5) .0042 1.6 12,363 .0082 3,912 1,733 213 1,366 430 1,593 12,474) .0057/1,919) 7,796} .006i} 145 
a D5 12.3) .0080 4.1 17,415; .0115 4,519 1,329) 441. 3,467 re 20,917) .0095)1,701) 5,102} .0098) 123 
sii nthe C7 246.2) .1589) 70.8} 262,456) .1735) 65,379 25,970, 14,256) 50,196) 5,582).......... 368,994) .1674)1,499| 5,212} .1675) 105 
Balovalield......0.... feces. 36.3) .0234 11.5 133,300; .0881; 19,720 20,361 9,629} 29,647) 2,919 64,638 78,861! .0358/2,172| 6,857] .0490} 200 
. ae Fee SARA 4.1) .0027) 1.2 16,071 0106 2,844) 931) 1,257; 6,175) 305 5,707 6,627; .0030)1,616) 5,523] .0052/ 193 
Delano........ 9.4) .0060) 2.6 — 0106 3,738) 1,174 "7 3,567 447 1,443 12,824) .0058/1,364) 4,932} .0073) 122 
er D6 }..... 48.4, -0312| 13.7 53,080; .0351; 11,822 3,224) 3,665, 9,794) DUE 66k cawans 65,214) -0296| 1,347 J 
\ eee. See eee 10.2) .0066; 3.2 27,905) .0184 4,207| 1,466} 2,687) 5,640 715 . 17,517} .0079/1,717| 5,474] .0108} 164 
eee ae 12.1) .0079) a 11,396) -0076 3,817) 541) 358) 1,381) ee 12,629; .0057|1,044) 2,937] .0067) 85 
er 2 fe 19.2! -0124| 5.8 18,366; .0121 5,253) 1,006) 778| 6,011) eee 26,839} .0122/1,398) 4,627] .0122) 98 
Susanville......].....J..... 5.4] 0035) 1.7] 13,145! .0087| met 522 668) 5,357| 482 * 9 547| .0043/1,768| 5,616} .0055) 157 
| } 
| 
hos Angeles......1 D7 ' 801 4386.4.2.8313| 1460.9! 5,036,597! 3.3303'1,190,224| 634,296) 343,647| 926,100:179,570!.......... 8,123,296| 3.6855\1,852| 5,660! 3.4081! 120 


Aand A See end of state for Standard Metropolitan County Areas. 
ithheld to avoid disclosure. 


Before using these figures, see explanation page 15. 
0 gures, p tie i952. 


See Table of Contents, Pages 1 and 3, for sources of data on population, re- 
tail sales, income, gross farm income, wholesale sales, and industrial markets. 


SALES MANAGEMENT 


— 


— 


al- 


-~ & os |< 


_— 
oa >» 


SaGanit ns | 


NIea kt = > oo 


| Rals 


\ 


\T 


y in 


— alion 


-*9 
--* 
ee? 
eee? 


eee? 
e-* 
es? 
ae 


These Are Signs of Selling Power 
In America’s Third Largest Market 


The Los Angeles Times consistently publishes 
about 40% of all newspaper advertising in 
the five-paper metropolitan Los Angeles field. 
In America’s third market, The Times is first 


in all major classifications of advertising. 


In circulation, The Times is the leader in 
Los Angeles, outselling all other newspapers 
and holding a commanding position in num- 


ber of home-delivered subscribers. 


MAY 10, 1952 


7 | 
\ = HH = ae | 


FIRST IN 
Display Advertising 


| IN DEPARTMENT | 
STORE ADVERTISING) 


REPRESENTED BY CRESMER AND WOODWARD, NEW YORK, CHICAGO, DETROIT, ATLANTA AND SAN FRANCISCO 
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LOS 


nation in Retail Sales. 


the 5th and 6th ranking counties 


ULL 


il 


HAH 


(Allegheny, Cuyahoga, St. Louis) 
combined. 


VL Te 


ROBERT L. SMITH, 
President 


Los Angeles County ranks third in the 


Its total Retail Sales are greater than 


(Philadelphia and Allegheny) combined. 


Its total Retail Sales are greater than 
the 6th, 7th and 8th ranking counties 


Represented nationally by JANN & KELLEY, INC 


PLUME TTL LP 


SUE Ce 


A POTENT MARKET 
ANGELES COUNTY 


In Los Angeles 
The Daily News 

has 

a reader audience equal 


to the population of Milwaukee. 


An exclusive reader 
audience equal to the population 
of Seattle. 


LOS ANGELES 


Datly @ Hews 


Los Angeles 54, Calif. 
MANCHESTER BODDY, 
Chairman of the Boar 


DUETS OPENER Age 


CALIFORNIA— (Continued) 


The ‘‘SM’’ symbols mark original, exclu- 


TULLE CL 


Hee 


SLL 


sialic _ er i: __ __ sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 
SM ESTIMATES JM CHANT JSAM 
1/1/52 ESTIMATES by ESTIMATES -- 1951 
COUNTIES ] ea SALES 
| FIVE STORE GROUPS | 
CITIES ‘ (in thousands of dollars—add 000) 1951 | Qual 
| | Fami- ual- 
Total % lies % Furn.- Net % | Per | Per | Buying} ity 
Map} Met. (thou- | of | (thou-]| Dollars of | General | House-| Auto- | Estimates | Dollars of Cap-| Fam- | Power | In- 
Code} Area} sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A. | ita ily | Quota | dex 
Se a eames tee }——_—|__ Beceem Bhat eas 
ALos Angeles..}.....}..... 2051.6 1.3244) 701.6] 2,629,323) 1.7386, 582,681 420,218| 188, 762| 462,096) 97,455] 2,002,077] 4,075,440 1.849111,986 5,809] 1.7110} 129 
Long Beach a F 259.6 .1675 96.8 345,280; .2283| 78,673 45,035| 28,042\ 68,998! 12,237 115,223 568 , 335) .257812, 189 5,871] .2309] 138 
A and A See end of state for Standard Metropolitan County Areas. © SM, 1952. Before using these figures, see explanation page 15. 


the ‘Market on Wheels’’* 


major poster plant 


100% individual poster panels is 


*LOS ANGELES COUNTY has more passenger cars than has any STATE in 
the nation but six! Here, outdoor is a “natural” advertising medium, used 
as a major medium by many national and regional ‘‘Blue Chip” advertisers. 


the largest and finest painted bulletin plant and the only 


(in fact, the only major poster plant in America!) with 


(PACIFIC OUTDOOR ) 


Advertising Company 
995 North Mission Road, Los Angeles 33 


See Farm Section, pages 97 to 112, for gross farm income by states and counties. 


SALES MANAGEMENT 


PUPTEEE EET EEE 


lu- 
T. 


in Los Angeles, it's the ABC City Zone! 


LOS ANGELES 

Active 

Buying 

Concentration 58.6°> 


of all 
CITY ZONE a Metropolitan ~ 


population 


71.8°% 
of all 


~ retail sales 


Los Angeles 


HERALD 
EXPRESS 


leads all other 
newspapers in 
daily circulation 
in this area! 


For the full power of the press, 


THE RICHEST prize of the vast, sprawling 
Los Angeles metropolitan area is the highly 
concentrated ABC City Zone. It’s truly the 
retail gem of Western America. And what a 
gem! Almost 500 square miles in area, it 
accounts for 58.6 percent of metropolitan 

Los Angeles’ total population and 71.8 
percent of the area's total retail sales. 


THIS RICH PRIZE is yours when you 
concentrate your advertising in the one 
Los Angeles newspaper that concentrates 
move than two-thirds of its total 
circulation in the ABC City Zone 

to lead all Los Angeles newspapers in 

this vital area. That newspaper is the 
Los Angeles Evening Herald-Express. 


chooe the... HERALD-EXPRESS 


MAY 


10, 


1952 


Represented Nationally by Moloney, Regan & Schmitt, Inc. 


So 
Commonsensical... 


to cover Southern California by radio 
over the Great Salt Water Route from 
Catalina! And at last it’s being done 
—in a BIG way—by KBIG, new Los 
Angeles radio 


GIANT 


10,000 watts output at our Catalina 
transmitter, focused on our market 
by a triple-tower antenna and deliver- 
ed by sealed-beam across Salt Water 
to hit Southern California with the 
impact of a tidal wave. Yet KBIG, 


with coverage equal to 50 kilowatters, 
gives you 


ECONOM 


with a rate card of today, based on 


realistics. 


Imagine getting 50,000 


watt coverage at less than 5,000-watt 
cost! Specifically: 


Reanons~= 


_ 


Minutes 
Minutes 
Minutes 
Minutes 


Minute 


For such trifling sums KBIG alone 
within its half-millivolt contour wraps 
up in one bulging 


all of Southern California from Santa 
Barbara south well into Mexico and 
100 miles inland—nearly six million 
people with 444% of all U. S. Buying 
Power. Get the facts now on 


GIANT ECONOMY PACKAGE OF 
SOUTHERN CALIFORNIA RADIO 
6540 Sunset Blvd., Hollywood 28 
Studios Avalon and Hollywood 
10,000 watts * 740 ke. 


Represented by Robert Meeker Associates, Inc. 


CALI FORN idan (Continued) 


The ‘SM’? symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION 
JSAM ESTIMATES 
1/1/52 


RETAIL SALES — 1951 
BYP ESTIMATES 


WHOLE- 


COUNTIES 


CITIES 

| Fami- 
Total | % lies 
(thou- of | (thou- 
sands) | U.S.A. sands) 


a ae 37.9 
Glendale.......].....}... -5) 0643 36. 
Santa Monica..]..... 8 .048: 27. 
Beverly Hills...].....]..... 30.7) .019! 2.5 
Burbank 
Inglewood 
Alhambra...... 
Huntington 


Compton 
Pomona 


Dollars 
(add 000) 


215,220 
158,549 
121,554 
116,688 
86 , 225 
80,628 
75,265 


73,511 
63,211 
57,140 
39,933) 
36,843 
28,549 
25,180 
23,656 
22,406 
21,944 


% 
of 
U.S.A. 
. 1423 
. 1049 
-0803 
.0772 
.0570 
.0533 
.0498 


0486 
0418 
.0378 
0264 
0243 
.0189 
.0167| 
.0156 
.0148 
0145 


FIVE STORE GROUPS 
(in thousands of dollars—add 000) 


| Furn.- 
General | House- | 


Auto- | 
Mdse. | Radio 


Food motive | Drug 


39,442 
37,072 
26,022 
12,633 
23, 105 
18,323 
15,507 


46,987 
20,226 
14,800 
2,090 
4,291 
15,311| 
5,171 22,531 
9, 136 
1,542 


11,424 
13,807 
12,121 
14,430 
7,860 
5,782 
7,588) 
5,968 
7,471 
2,957) 


24,491 
17,436 
11,716 
9,705 
11,723 
7,564 
6,351| 
4,951| 
869) 
7,099| 


Estimates 
(add 000) 


MER- 
CHANT 


EFFECTIVE BUYING INCOME 
BYLD ESTIMATES — 1951 


SALER 
SALES 


1951 


Net % 
Dollars | of Cap-| Fam- 
(add 000) | U.S.A.| ita | ily 


266,978, .12112,458 7,044 
211,139) .0958)2, 122) 5,849 
137,266] .0623 1,835) 5,065 
108,029) .04903,519| 9,645 
103,751, .0471/1,246) 3,886 
87,270) .0396|1,785| 5,321 
77,484) .0351 a 4,144 
| 
.0303/2, 139) 
-0327|1,415 
.0324) 1,902 
.0325/1,331 
.0207/1,801 
0093} 1,482 
.0187/1,919 
-0137|1,448 
.0240/2, 156 
-0055|1,431| 


Per Per | Buying 


47,906 
45,514 
19,208 
28 ,020 
17,442 
10,673 
18,277 


16,556 
4,903 
10,472 
13,849 
1,619 
2,879 
1,135 
14,421 
1,375 
5,785 


66,731| 
72,148} 
71,340 
71,718 
45,577| 
20,451) 
41,263| 
30,124 
52,814! 
12,310) 


5, 425 
4,716 
5,896] . 
4,146) © 
5,239 
4,869 
5,731 
4,430 
6,520 
4,396 


123 
-0082] 149 


Before using these figures, see explanation page 15. 


© SM, 1952. 


The Survey of Buying Power 
only source of INCOME data, 


is the one and 


year after year, 


for states, counties and cities . . . enabling 


advertisers to see their full potential in each 


market, 


SALES MANAGEMENT 


The MORE you study the facts and 
figures of Southern California ... the 


fa 
d 
: 7 
:>| MORE you b d that O 
g Ou DecCcOomMme Convince a range 
e 
County is NOT part of the Los Angeles 
s 
Metropolitan area and can be adequately 
F 
' d only with th Ana Register* 
covered on ith the Santa Ana Kegister 
*“NOW OVER 29,000 CIRCULATION — WEST HOLLIDAY Co. in the WEST — JOHN W. CULLEN Co. in the EAST 
' 
yr. The “SM’’ symbols mark original, exclu- ° 
- sive estimates by SALES MANAGEMENT. CALIFORNIA — (Continued) 
POPULATION RETAIL SALES — 1951 Bis EFFECTIVE BUYING INCOME 
JM 1/1/52 OY ESTIMATES WHOLE- OY ESTIMATES — 1951 
COUNTIES SALES l 
FIVE STORE GROUPS 
“4 CITIES —_ (in thousands of dollars—add 000) 1951 ued 
ami- uale 
Total % lies % | | Furn.- | | Net % | Per} Per | Buying} ity 
Map} Met.| (thou- | of | (thou-| Dollars of General House- | Auto- Estimates | Dollars of Cap-| Fam- | Power | In- 
3 Code} Area] sands) U.S.A.) sands) | (add 000) | U.S.A.| Food | Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A.| ita | ily | Quota | dex 
- nese | | ——| 
San Gabriel....].....]..... 21.5 .0139/ 6.7) 21,397} .0142| 9,573] 335) 486) 4,793) 461 * | 45,985, .0209 2,139] 6,863] | .0175] 126 
Redondo Beach.|.....]..... 26.8) 0173) 8.7] 20,816} .0137| 9,192) 719} 1,296 3,909] 427 1,373] 39,265) .0178 1,465) 4,513] .0165] 95 
Lynwood......J.....J..... 27.2) .0175| 8.5] 18,951] .0126, 7,631 432| 1,555, 1,783] 539 . 49,000, .0222 1,801) 5,765] .0184] 105 
_ Sere eee Uae 16.1) -0104| 5.6 17,537) 0116 7,653) 780) 1,487 2,651) 243 * 28,463, .0130)1,768 5,083} .0120) 115 
eee ee oe 15.3} .0099 7 15,976) .0105] 2,961) 353} 463) 3,253] 10 ‘ 24,217) .0110)1,583) 5,153] 0106) 107 
Hermosa Beach.].....]..... 12.5| .0081) 4.6} 15,280) 0101/3, 640) 672) 568) 5,025] 584 ° 21,467 .0097|1,717| 4,667] 0095] 117 
Torrance...-...].....J-.... 23.6| 0152] 7.3] 15,083 .0100) 5,357, 543] 1,353) 1,953) 796 . 38,547} .0175/1,633| 5,280] 0148} 97 
Maywood......]..... 14.0; .0091} 5.0} 14,347 0095) 3,548) 271) 1,007) 3,388) 1,053 1,691] 24,985) .0113/1,785| 4,997] .0103] 113 
Belvedere | 
Township......].....]..... 49.0} 0316) 11.6] 14,289 0004 8,264, 1,055) 704 175) 156 4,898] 49,492) .0225/1,010| 4,267] .0204] 65 
Montebello.....].....]..... 23.1) 0149) 7.0) 13.455) 0089) 4,325) 141 620) 1,752| 546 ° 43, 168| -0196/1,869] 6,167] .0154] 103 
Hawthorne.....J.....J-.... 17.3| 0112} 5.3] 13,387} 0089] 4,819 821) 1,034) 2,126) 658 ° 27,093] .0122/1,566) 5,112} .0110] 98 
South Pasadena].....]..... 18.0} 0116] 6.6) 11,790] .0078} 3,396 217/794) -2,250/ 1,303 2,273] 39,407, .0179/2,189| 5,971] .0136] 117 
Monterey Park.].....]..... 21.5 .0139} 7.2) 11,483) 0076) 4,107 235) 658, 985} 569 1,880] 38,732} .0176|1,801) 5,379] .0138] 99 
Madera......... 5 oe 39.5, .0255, 10.9] 33,748) .0223, 9,733, 1,320, 1,205, 7,021) 654).......... 49,901} .0227/1,263| 4,578] .0231) 91 
Madera........].....J-.... 11.1| 0071} 3.2) 21,185] 0140) 4,741) 980) 903} 4,998} 474 2,035] 15,516, .0070/1,398| 4,849] .0091) 128 
MR ainisnionnes BS | 127] 91.8) .0593, 27.2) 74,134) .0491) 23,642) 6,721) 3,213, 10,949) 2,481].......... 146,849] .0666|1,600| 5,399] .0599] 101 
: San Rafael.....].....]..... 14.9} 0006] 4.9] 35,166} .0232] 7,057) 4,908) 1,458) 8,552) 942 8,006] 27,343) .0124/1,835| 5,580] .0151] 157 
pe | } | 
Mariposa........ 7 = 6.1) .0033, 1.7) 3,676} .0024) 1,249 560) 65, 501 «Se 6,701| .0030|1,314| 3,942} .0029] 88 
Mendocino... ... _ | = 43.1 .0278) 12.8} 39,305) .0260) 9,699} 5,002) 1,132) 7,200 714).......... 53,681; .0244/1,245| 4,194] .0256] 92 
| SR ee 6.5) 0042) 2.2] 14,664) .0097/ 3,387/ 1,451) 539] 3,501) 168 732] 10,180] .0047|1,566| 4,627) .0061] 145 
Merced......... Cs |..... 73.7| .0476| 21.0] 76,079) .0503} 16,699) 4,896, 4,016) 12,451] 2,100).......... 110,459} .0501|1,499) 5,260) 0497] 104 
Merced........J...-.)..... “ .0104) 5.0] 42,146} .0279) 7,102 ae 2,824) 8,958) 879 4,550] 24,787) .0112/1,549| 4,957] .0160} 154 
Modoc.......... C2 |..... 9.8, .0063} 2.9] 12,126} .0080) 2,563 628} 400, 4,034! 250)... 15,512) .0071|1,583) 5,349} .0072) 114 
Mono........... i... 2.1| .0014 7 1,952} .0013 TR Re He: SE. Cee 2,509) .0011|1,195| 3,584) .0012| 86 
Monterey........ B6 |..... 142.2) .0918} 40.6) 145,718) .0964, 34,727) 12,853| 7,143/ 30,043) 3,851).......... 213,123} .0967|1,499) 5,249} .0856) 104 
a SL WEE 14.5| .0093/ 4.6] 53,086] .0351| 10,382} 5,413; 1,978] 13,763] 1,372} ° 31,013} .0141)2,139| 6,742} .0194] 209 
Monterey......J.....]..... 17.7, .0114] 5.5] 32,427| 0214) 6,642/ 2,515} 1,815] 10,494) 604 ° 27,719} .0126)1,566| 5,040} 0150} 132 
Carmel- | 
| 
by-the-Sea.....J.....J..... 4.7| .0031| 1.4] 11,146} .0074| 3,399 842} 345)........ 381 ° 8,862} .0040/1,886| 6,330] .0048] 155 
| 
Tr B4 50.0} .0322) 13.6]  43,506| .0287) 11,535] 3,742, 1,648| 8,914) 1,077].......... 54,707, .0248/1,094) 4,023] .0275| 85 
es a Chee 14.6| .0094 x 31,731| .0210} 7,076} 3,508} 1,413] 8,103] 887 3,609] 26,302) .0119/1,802 0 0141} 150 
Nevada.......... C4 |... 19.7| .0128) 6.8} 22,098) .0146] 6,775, 1,068) 813/ 3,800) 592).......... 19,567, .0089| 993; 2,878} .0114) 89 
Grass Valley- 
Nevada City....].....]..... 8.0| .0052} 2.6] 15,270, .0101| 4,606 894 682) 3,284! 537 ° 8,848} .0040|1,106| 3,403] 0061] 117 
Grass Valley. ..].....J..... 5.4) .0035 - 11,222] .0074| 3,124 764 627| 2,604) 331 512 6,181] .0028|1,145) 3,434 = 123 
Orange.......... Es | 80] 231.1/ .1491| 75.3] 229,959] .1521) 54,277| 10,867) 14,518) 44,494) 7,426].......... 299,724) .1360|1,297| 3,980] .1435] 96 
Santa Ana.....].....]..... 48.1) .0310| 16.1] 77,174] .0510/ 14,688] 5,961) 7,141| 17,976) 2,670] 24,873] —79,370| .0360/1,650| 4,930] 0395] 127 
ee ee ee 15.6] .0101} 5.3] 21,833] .0145| 4,816]  1,837| 1,417; 6,493| 673 6,000] 18,643, .0085/1,195| 3,518] .0106] 105 
Fullerton......]-....J..... 15.0} .0097} 5.1] 19,795] .0131| 4,565 955} 1,452} 6,561] 485 860] 24,500) | .0111)1,633) 4,804] 0114) 118 
Newport Beach.J.....]..... 13.2} .0085} 4.8] 19,231] .0127| 3,926 105 827| «45, 117/ 8 ° 18,229 .0083/1,381) 3,798] - .0096) 113 
Laguna Beach..|.....]..... 6.7| .0043} 2.31 16,198] .0107| 3,874 522} 837| 3,525] 606} ° 11,169] .0050/1,667| 4,856] .0066] 153 
- *Withheld to avoid disclosure. © SM, 1952. Before using these figures, see explanation page 15. 
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ee te ates P OA so 
ane as Po > 


KCRA has the punch to hit ’em hard 
“and follow thru in one of America’s lushest markets! 


SACRAMENTO 
TOTAL EFFECTIVE BUYING INCOME 
$500,074,000 
_ PER CAPITA EFFECTIVE BUYING INCOME 
%, 2% $1684 
Sy ap — SALES $341,848,000 


See te ‘ {: ye E 
iss Sadi fe unis ey rege” REPRESENTATIVES a 
even S22 | ROBERT MEEKER & ASSOCIATES 


CALIFORNIA—(Continued) RE eae rite 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 


ESTIMATES CHANT 
BYP 1/152 BY) Estimates WHOLE- BYZD ESTIMATES — 1951 
L 
COUNTIES ~ | SALES 
| | FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 1951 


| Fami- Ate | | Qua 
Total | % lies Furn.- Net | % Per | Per | Buying} i 


| (thou- | of | (thou-| Dollars General | House-| Auto- Estimates Dollars | of | Cap-| Fam- | Power 
sands) | U.S.A.) sands) | (add are | uta, Food | Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A. | ita | ily | Quota 


RI sink ohn coun 43.8) . 
Roseville ey See 9.2) . 
(See! eee Se 4.9. 

Plumas.......... siciol 13.9) . 

Riverside 182.3) . 
ARiverside....}.....]..... 48.4 .031; 
Palm Springs... 8.0. 

c 11.0, . 
5.4) . 


42,554) . ,980| 2,633) 8,763 | .0267/1,347, 4,575] .0274 
14,636. 665 | 5,041 . ,705| .0058/1,381; 4,098} .0070 
13,132}. ,843| 1,294] | 2, ,097| 0082) 1, 448 3,943] .0048 
14,462). 019) ‘ | .0095/1,499| 4,630) .0094 
181,793). ’ ,250) 1045/1, 263) 3,978] .1119 
70,958). ,559| 5,278] 17, . ' .0359|1,633) 5,003] .0383 
12,173]. 795| .0072|1,986| 4,075] 0070 
10,935). ; 0055} 1, 111| 3,594] .0063 
14,148). | ,272| 0028) 1, 161) 3,689] | .0049 


“Ir Ow ow ow © 


341,848) . , ’ , 500,074 pat 684 5,581} .2196 
272,004; . 2, 5 2,47 ,324| 9,7 185,582} 311,533 1414/2, on 6,817] .1430 


Sacramento 297.0) . 
ASacramento..}.....]..... 142.3) . 
North 
Sacramento....}.....].... 6.5, 0042) 2.0) 15,327) . J ,127) 3,224 37: . 11,055} .0050|1,701| 5,528] .0064 


Qs; A See end of ‘state for Standard Metropolitan County Areas. Before using these figures, see explanation page 15 
ithheld to avoid disclosure. @ SM 1952 


& 8 
xu & 


COPYRIGHT ... The contents of this Survey of Buying Power are fully protected by copyright. The ex- 
clusive estimates of population, Effective Buying Income, retail sales and sales-advertising controls 
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SALES MANAGEMENT 


MAY 10, 


1952 


BILLIGN DOLLAR 


It’s a market with higher food 
sales than Connecticut... higher 
drug sales than Kansas.* It’s an 
independent market, too — the 
inland part of California. So 
don’t expect to cover it with San 


VALLEY GF THE BEES 


Francisco or Los Angeles pa- 
pers. You need the local papers 
that inland Californians read — 
The Sacramento Bee, The 
Modesto Bee and The Fresno Bee. 


*Sales Management's 1952 Copyrighted Survey 


McClatchy Newspapers 


National Representatives . . 


. O'Mara & Ormsbee, Inc. 


213 


SAN Dieco sBIGGER Than... 


Columbus, (Ohio) 510,600 
’ Be 


THE MOST .™ San Riego Union Hartford - New Britain (Conn.) 544,900 


IMPOR rong lien “-" ‘ seat Memphis (Tenn.) 486,500 


NS INCOM Nag = (Oklahoma City (Okla.) 326,600 


CALIFORNIA REPRESENTED NATIONALLY BY THE SHIR Diego (Calif.) 547,700 


WEST-HOLLIDAY Cco., INC. City and County population 


CA L IF 0 R NI A — (Continued) an estimatey by SALES. MANAGEMENT. 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 


ESTIMATES CHANT 
BYR 1/1/52 BYP Estimates WHOLE- BY LD ESTIMATES — 1951 
COUNTIES : SALES 
FIVE STORE GROUPS 
CITIES | (in thousands of dollars—add 000) 1951 


Furn.- Net % Per 


Dollars | General House-| Auto- Estimates | Dollars Cap- 
.| sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A. | ita 


San Benito 9}. 4.6] 13,552} .0090, 3,789, 697, -«653| 2,734, 370 21,580 .0098/1,448 
San Bernardino... . 8). 93.8] 267,756 70,929] 23,108} 13,860) 39,516) 9,053 354,927} .1610|1,161 
ASan Bernardino 5] . 21.5] 106,613, .0705| 22,169 15,941) 6,950] 22,859 3,931 94,075] .0427|1,415 
Ontario-Upland. ae .8| 10.8] 36,834). 10,612) 1,806} 2,179| 8,863} 1,111 41,328} .0188|1,260 
Ontario. .. .8| 0160, 8.1] 27,713] . 7,424| | 1,907] 7,519} 850 31,330} .0142/1,263 
Redlands... 1} .0130} 6.5] 20,522} 0135) 5,524 | 1,610) 3,738) 716 24,021 .0109|1,195 


San Diego 5). .0} 605,358). 145,424 40,330| 113,974 1,004,186) .4556|1,701 
ASan Diego... 2] 5] 439,089). 92,520) 32,087 177,437] 608,490] .2761|1,768 
National City... F ; 20,332) . 7,365| 1,352 2,054) 35,313} .0160/1,516 
Escondido... ... 7.3] . 2. 19,713] . 3,752| 1,680 1,110 8,601} .0039|1,178 
Oceanside 2]. ' 17,769| . 5,000! | 1,022 1,676] 18,675} .0085|1,229 
Chula Vista... 5) . : 15,911). 5,936 | 1,190 . 29,761] .0135)1,701 
La Mesa.......fee... 0} . 12,623} . 3,592| 1,680 ° 22,763} .0103/1,751 
El Cajon 7. y 11,808! . 3,197/ 1,044 974 656 6,524| .0030/1, 145 


A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 15. 
*Withheld to avoid disclosure, © SM, 1952. 


THIS YEAR THE MAPS SHOW INCOME 


Since Effective Buying Income is a measure of ability to buy, rather than what has been bought or 


where it has been bought, it is of utmost significance in determining where to put pressure on the 


sections of the consuming public likely to be most responsive to promotion and advertising cam- 


paigns. Consequently the shading on the counties has been shifted from the retail sales formula in 
previous Surveys, to the more realistic Effective Buying Income, and the shading shows five variations 
of size groups, ranging from the black counties with EBI in excess of 150 million to white counties, 


which have less than 15 million. 


The cities shown on the maps are those having Net Effective Buying Income of 15 million dollars 


or more, as of 1950. 


SALES MANAGEMENT 


SAN DIEGO'S 


15! aud only 


TELEVISION STATION 


KFMB 
TV 


Channel-8 


CALIFORNIA'S 
THIRD MARKET 


Wise Buyers Buy 


KFMB 
don 


124,500 TV Sets 
Serving a BILLION- 
DOLLAR Market! 


*Janvary 1, 1952 


KFMB-TV KFMB-AM 


Channel-8 §550-K.C. 
5th and Ash St., San Diego 1, California 


John A. Kennedy, Board Chairman 
Howard L. Chernoff, Gen. Mgr. 


~CALIFORNIA— (Continued) 


The “‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Pop. (Continued from page 202) 


Pop. 
(in NUMBER OF OUTLETS (in NUMBER OF OUTLETS 
City County thous.)| F .GM;FHR,; A | D City County wou F |GM;FHR; A ; D 
es) 

Redondo Beach. .Los Angeles..... .| 26.8] 68) 12} 22 13} 5 Santa Maria.....Santa Barbara. . | 10.9] 36 4| 19) 19 4 
Redwood City. ..San Mateo...... 28.6 41| 9} 23| 19} F Santa Monica....Los Angeles...... | 74.81 149 48} 103 62) 33 
re i 4.4 18} 4) 10) 11/ 4 Santa Paula..... oo, | 11.9 35 6 17 12| 4 
Richmond.......Contra Costa....| 110.7] 203) 26) 40 40 17 Santa Rosa...... | | 19.1 70} 10) 34) 28 10 
RIVEPSGE...«...5..-:: Riverside........| 48.4] 103) 16) 47) 45) 17 South Gate...... Los Angeles..... . | 53.9] 56} 13) 41) 32 17 
Roseville........Placer...........| 9.2) 25| 5| 9] 15/ 5 South Pasadena. .Los Angeles......| 18.0] 21} 5| 16, 5| 8 
Sacramento......Sacramento...... | 142.3} 378) 52) 114! 99 73 South 

Salinas..........Monterey....... | 14.5) 49) 15) 20) 35) 11 San Francisco..San Mateo...... 21.7} 28 9; 10 4) 2 
San Bernardino.. .San Bernardino...| 66.5] 173) 29) 71| 66; 21 Stockton. .. San Joaquin..... 74.9] 195} 28) 64) 79) 38 
San Bruno.......San Mateo......| 14.0} 26 2/ 2] 10) 4 Susanville.......Lassen.......... 54, 16, 3| 6, 16 5 
San Carlos.......San Mateo......| 16.2] 15 7); 11 3) 3 ee a 4.1} 15 S| 13) 23 4 
San Diego.......San Diego.......| 344.2 680} 109 260) 174) 117 "TORTance....... Los Angeles...... 23.6 38 8 15 9) 4 
San Fernando....Los Angeles...... | 13.8 44 11! 22 21 5 Tracy ..San Joaquin..... 8.9] | 20 9 8 10 5 
San Francisco... .San Francisco....| 786.8] 2,386 231) 588| 221} 343 ro ES 13.1 40 8 12 14 8 
San Gabriel... ...Los Angeles...... | 21.5) 40 12) 9) 9 6 . i. ee Stanislaus....... 6.7 26 5 14 23 5 
san Jose........Santa Clara...... 100.7} 257 34; 94) 72 39 US Mendocino...... 6.5 17 6 10 17 2 
San Leandro.....Alameda........} 29.1 78| 12) 18 13 15 WIGS «..5ecikaan ae 24.1 93 13} 31 32) 9 
San Luis Obispo. .San Luis Obispo. .| 15.2] 50} 10| 17} 20] 6 VeRtOEA... ....5.50 Ventura... 17.2] 52) 12} 30) 32) 14 
San Mateo......San Mateo......| 46.8 60) 11) 38 11] 9 ne ee 12.4 39 7 27 28) 5 
San Rafael......Marin...........| 14.9] 44 8 19) 19 8 Watsonville... ...Santa Cruz...... 12.3] 34 9} 12 17 6 
DONte ATA. <<, «<x: CAMBS sc: 505 | 48.1) 106) 16) 63) 44) 16 Whittier.........Los Angeles...... 25.3} 31 11; 26 28| 11 
Santa Barbara...Santa Barbara...| 47.2] 126 146, Wi & 20 Woodland....... ere 9.9 19 6 9 17 s 
Santa Cruz...... Santa Cruz...... | 232 70 14| 26| 30 11 Vreke City....... -SISKiOU. <s<60:00: 3.3 11 6 10 10) 4 


© SM, 1952. 


Before using these figures, see explanation page 15. 


For typical applications of SALES MANAGEMENT’S exclusive Survey of Buying Power data 


to sales and marketing problems, see case histories starting on page 36. 
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San Francisco is the short way 


of saying 


San Francisco Bay Area 


@ San Francisco City, at the tip of a peninsula, meas- 
ures only 44 square miles in area. Yet San Francisco 
is a major market because of its Trading Zone suburbs. 

Within an approximate 50-mile radius (see map) 
there are 66 towns. These towns account for 70% of 
... better than two-thirds 
of retail sales... 75% of car registrations. 


total market population 


Your primary sales target in this market is there- 
fore the Bay Area suburbs . . . together with certain 
A and B residential sections in the San Francisco City 
Zone. And the key to best-customer buyers all through 
this market is the SAN FRANCISCO CHRONICLE. 

CHRONICLE circulation ivside San Francisco is con- 
centrated in the finer City districts. And in the bigger- 
population, bigger-spending Bay Area suburbs, this 
newspaper is a dominant factor. 

Thus advertisers say THE CHRONICLE gives them 
“best circles” coverage—for it reaches deep through 
the sales-rich suburbs and delivers the best of the City, 


The Chronicle... 


buying 


too. Breakfast cereal or lavaliere -THE CHRONICLE 
moves merchandise! National Representatives: 
SAWYER, FERGUSON, WALKER CO., New 
York - Chicago + Philadelphia - Detroit + Atlanta 
San Francisco + Los Angeles. 


Statistics from 1950 Census, Sales Management's 
1951 copyrighted survey, California Dept. of 
Motor Vehicles 


5° 
O 


7 10 Mi. 20 Mi. 30 Mi. 40 Mi. 


The “‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


TT tres 
JM 1/1/52 JM 


RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 
ESTIMATES 


CHANT 
WHOLE-| @YZP estimates — 1951 
SALER 


COUNTIES 


Dollars | of | 
sands) | U.S.A. (add 000) | U.S.A.| Food 


FIVE STORE GROUPS 
CITIES in thousands of dollars—add 000) 1951 


. | Radio motive | Drug | (add 000) | (add 000) | U.S.A. | i i Quota | dex 


SALES 


hE al- 
) Furn.- | Net y —~ 


| House-| Auto- Estimates | Dollars of Power | In- 


San Francisco. . . . 8 .5079 1,169,856, .7736| 249,288 
ASan Francisco bases 86.8) .5079 1,169,856) .7736) 249,288 

.1378 -1) 223,450) .1477} 51,186 
.0484 : 144,922) .0958) 27,445 
.0094 : 23,225} . 5,173 
.0057 ; 14,169). 4,076 


San Luis Obispo. . .6) .0353 s d | 14,670 
San Luis Obispo 5.2) .0099 7 
Paso Robles.... -1} .0033 

San Mateo -9| .1703 

.0302 

.0136 

-0185 

.0110 

.0090 

0105 


84,857| 173,983, 33,390 1,788,679 -73941 146 
84,857) 173,983) 33,390] 1,776,978] 1,788,679) . 7] .7394] 146 
14,382} 43,516) 5,128 334,347) . . 107 
11,551) 29,940) 3,377 141,228) . : 146 
5,890) 24,092) . 7 0119} 127 
2,673 14,537). : 126 


11,242 
6,679 


.0208'1,600 
O110}1, 482 
0094/1, 482 


30,274! .0138'1,869! 6,178 


A and A See end of state for Standard Metropolitan County Areas. 
*Withheld to avoid disclosure. 
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Before using these figures, see explanation page 15. 
© SM, 1952. 


SALES MANAGEMENT 


Any way you figure it— 
news, circulation, advertising .. . 
daily or Sunday— 

we're the leading paper here 


San Francisco Examiner 


REPRESENTATIVES: HEARST ADVERTISING SERVICE 


COPYRIGHT .. . The contents of this Survey of Buying Power are fully protected by copyright. The ex- 
clusive estimates of population, Effective Buying Income, retail sales and sales-advertising controls 
must not be reproduced in printed form, in whole or in part, without written permission of SALES 
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Figures Can't Keep Up with the Way 
STO CKTO N Keeps Gro WING / 


(CALIFORNIA) 


ties Stockton 1 1 5 3 ¢ > 
a ABC City Zone 
California's Population® — = oe oe ° 


Independent, 
P Stockton 
Isolated 
Trade Area 
Market . 
Population* = * 
Circulation 


48,500 


Sept. 30, 1951 ABC 


woe 8 


SAN FRANCISCO 


*U. S. Bureau 
of Census 1950 
Preliminary LOS ANGELES 
Figures 


—7 of 10 Trade Area fam- ; _~e < = 
ilies read The Stockton Record Represented Nationally by Cresmer & Woodward, Inc. 
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Discover your Western market potential at Contact WEST- HOLLIDAY CO., INC. 


low cost. Sample one wealthy, isolated representatives for the 
community — Ventura, California — with one 
paper — Ventura County Star-Free Press. 
Get saturation coverage in an area whose wealth 
is as great as it is diversified. Explore the 


West best with an ad-venture in Ventura ! 


. The “SM” iginal, exclu- 
IFO R NI A— (Continued) re sive estimates by. SALES: MANAGEMENT. 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 


ESTIMATES CHANT 
BYP 11/52 BYP ESTIMATES WHOLE- CLD estimates — 1951 
COUNTIES eg ass nada (ammaiina Bae > eS y OS SALES | _ i eoere 
FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 1951 


Fami- een ed SSS Ss Roe 
Total Q lies % Furn.- | Net % | Per| Per 


(thou- of | (thou- | Dollars of General House-| Auto- Estimates | Dollars | of Cap-| Fam- 
sands) U.S.A.| sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A. | ita ily 


South San | 
Francisco. . , 21. .0140 . 11,130 .0074 my 611 414 818 176 2 -0127/1,297| 4,398 
Santa Barbara ; .0664 5 126,256 .0835 5,918 “ 22,185 4,213} .0778|1,667; 5,305 


Santa Barbara ‘ 47.2) .0304 78,256) .0517 3,203 5,182} 13,706) 2,763 2 c 92,17 -0419)1,953 5,761 
Santa Maria. ‘ 9} .0071 3.! 23,793, .0157 3,950 1,213 5,902 471 74 , -0096|1,953) 6,082 


Santa Clara. . 
ASan Jose 
Palo Alto. . 
Gilroy... 

Santa Cruz 
Santa Cruz 
Watsonville 

Shasta. ... 
Redding 


.2016 
.0650 
.0176 
-0035 
-0451 
.0149 
.0079 
-0242 
.0068 


332,860 .2201 79,350 32,560 55,056 10,388}. ogee .2076|1,465| 4,941 
175,107) .1158| 36,376, 24,949 30,399} 5,944 -0739}1,616) 5,135 
49,288, .0326| 8,954 4,533) 11,796) 1,491 .0248|2,003) 6,010 
11,661, .0077, 2,638 648} 29) 1,708) 344 5 7,094) .0032|1,314| 3,941 
77,772, .0514 21,924 7,584 11,864) 2,114).......... | 0406/1, 280) 3,565] 
38,628} .0256| 10,422, 3, 753| 6,851) 1,127 73 | .0159|1,516| 3,890 
25,234] .0167| 5,842 2,893. 4,291 605 7 .0077|1,381} 4,045 
47,168, .0312| 12,642 3,445 10,624 1,136]........ 0223/1314) 4,106] 
31,882} .0210/ 6,901, 2,840 9,690 2,7 ,325)  .0065/1,364| 3,872 


| 


1,766 .0011 566 224 299 0015 1,348 4,043 
34,553, .0229, 8,733, 3,578 5,937 0212/1,499| 4,676 


11,586 0077} 2,403) «1,211 2,607 223| .0024 


5 OS 
qaanaoe © +} WI Ww 


Med - 
NON Sw HA & 


ow 


Sierra 

Siskiyou 
Yreka City 

Solano. ... 
Vallejo. . 


-0016 
-0201 
.0021 
.0747 
0172 


/1,583| 4,748 
102,600 .0678) 30,360 5,837 21,216 -0627/1,195] 4,019 
57,150, .0378) 13,013, 4,848 15,119 : 38,552, .0175/1,449| 4,701 
| | 
Sonoma. . . . 5.0707 35.3] 142,378, 0942) 27,376 © 9,378 18,785 149,382, .0678'1,364) 4,232). 
Santa Rosa a 1) 0123) 6.9} 53,219 0352) 8,604 5,730 9,167 9] 30,554) .0138)1,600) 4,428 
Petaluma + ee .0| 0071) 3.8) 37,598, 0249) 4,767, «1,568 1,71 ; 15,376, .0070)1,398) 4,046 
Stanislaus.......| C5 6.0888 © 41.0) 166,520, .1101 31,857 13,993 33,495 190,031 .0862/1,381) 4,635] 
O115 B.S 90,965, .0601/ 13,598 10,481) 3,714) 21,415 31,468 0143} 1,768) 4,995 
0043) 2.3] 22,638, 0150) 4,098, 1,347 4,383 12,746, .0058|1,902| 5,542 


B4 -5| .0178 . 17,402) .0115 6,030 215 1,473 49,541 .02251,801, 5,969 
| | 


aNwenwe 
es - * 
oo 2-— Oo @® 


B3 |.... 0.1, .0129 : 21,689 .0143 4,661 1,559 + 3,394 24,696, .0112/1,229| 3,799 
Red ceases OT TTT 5.1) .0033 1.6 13,159| .0087! 2,556 1,380 8 2,481 278 7,644) -0034,1,499! 4,77 .0050 


A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 15. 
*Withheld to avoid disclosure. © 9 


SPEAKING OF LEADERSHIP...... 
Leads California Average 15% 26 bse aca Only five stations have enough audience in the Santa Barbara 
Points KIST 
Station 


in SANTA BARBARA ... 17s RADIO KIST! 
area to show up on the Hooper. Of these, the nighttime share- 
Leads Pacific Coast Average 18% KIST 
Station D 


EFFECTIVE QUALITY 
BUYING OF MARKET 
INCOME INDEX 
28 Index of-audience for Dec.-Jan. 1951-52 was: 
Leads National Average 37% 40 jnix|| Station B 
j All other stations, total 


. . . Represented by George P. Hollingbery Co... . 


SALES MANAGEMENT 


ei ee 


SO Ti OS 


T 


grown more than 70% since 1939... and it’s still growing. 


Send to us now for 
your copy of the 


1952 
CONSUMER 
ANALYSIS! 


| * Source: U. $. Census, 1950 


YOU CAN’T COVER THE BAY WITHOUT 


metropoutTan’ SAN JOSE 


Metropolitan San Jose is a market located only fifty miles from San 
Francisco, yet the San Francisco newspaper with the greatest circulation 
here covers only 7% of the families in this market. This market has 


METROPOLITAN SAN JOSE CONSUMERS HAVE AN 
EFFECTIVE BUYING INCOME OF $457,557,000 


1952 figures show: Food, $79,350,000; General Merchandise, 
$32,560,000; Home Furn. and Appl., 
Auto. Prod., $55,056,000; Drugs, $10,388,000. 
(Figures from 1952—Survey of Buying Power) 


$20,806,000; 


SANTA CLARA 


COUNTY 


SAN JOSE 


Represented Nationally by West-Hol iday Co., Ing? 


ABOVE 


NAT. 
AVERAGE 


eee es 


ee 2 ¢ 


Covered Only by the 


SANTA BARBARA NEWS-PRESS 


REPRESENTED BY CRESMER AND WOODWARD 


SANTA BARBARA’S 
RETAIL SALES ARE 


Attar! 


? 


While all California cities average a good 49% above the 
national average in Retail Sales, proportional to pop-Santa 
Barbara's cash register rings up a high of 70% above. Don’t 
miss this 50,000 market — one of the choicest on the coast. 


The “‘SM’’ symbols mark original, exclu- ° 

sive estimates by SALES MANAGEMENT. CALIFORNIA — (Continued) 
POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 
© at SM CHANT 
M 1/1/52 ESTIMATES WHOLE- ESTIMATES — 1951 
SALER 
COUNTIES } SALES | 
FIVE STORE GROUPS 
CITIES . (in thousands of dollars—add 000) 1951 | Quat 
ami- ual- 
Total % lies % Furn.- l Net | % Per | Per | Buying} ity 
Map] Met.} (thou- | of | (thou-]| Dollars of General | House-  Auto- | Estimates] Dollars | of Cap-| Fam- | Power | In- 
Code} Area] sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food | Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A. | ita ily } Quota | dex 
Trinity .: fo 5.1) .0033 1.8 3,087, 0021 1,313) 112! 42) heals eee 5,838, -0027|1,145| 3,243} .0026] 79 
Tulare. . -) OS t.... 156.8 .1012) 45.4) 146, 766, -0970, 39,019) 12,052) 6,722) 27,060) 3,255).......... 195,294) .0886/1,245) 4,302] .0936] 92 
Vee... «2... ae 12.4) .0080} 3.9 32, 790| 02:7 6, 283| 3,651} 2,296) 7,578) 810 5,225 19,002} .0087|1,532) 4,872} .0124] 155 
Tulare. ee 13.1) .0085) 3.9 29,429) .0194 4,502! 3,303} 1,301) 6,093 781 * 18,312 -0083 1,398 4,695} .0117] 138 
ee a Sen 7.2) 0046! 2.4 24,842) -0165 4,394] , 702| 1,743} 6,739 631 2,813 9,338} .0042)1,297) 3,891} .0080} 174 
| 

Tuolumne....... C5 12.8, .0083 4.4 14,023) -0093 3,921 602 598} 3, 315) WE i ics-oncas 18,538; .0084/1,448| 4,213] .0087] 105 
Ventura........ me F.... 122.3| .0788! 34.7{ 112, "435! 0743 30,680 8,000, 5,152| 22, 230| eee 166,844) .0757|1,364| 4,808| .07591 96 
*Withheld to avoid disclosure © SM, 1952. Before using these figures, see explanation page 15. 
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pom 
an) ea 
LA 
Are We a Teo Much tor New Schools? 
: . 4 
RE RT Boe Bee einem 7 Th a! TOM 
PUR MUME)| Token hy Dash ot: iy | e Paper P My] = 
1 EPS : HY i 
i Te Los Angeles Women 
Prefer 5 
NATIONALLY REPRESENTED BY HEARST ADVERTISING SERVICE t 
. The “SM” symbols mark original, exclu- 6 
Cc ALIFO RN I A— (Continued) sive estimates by SALES MANAGEMENT. 
Pry ESTIMATES RETAIL SALES — 1951 Gun, EFFECTIVE BUYING INCOME 
IM 
JM ESTIMATES bony ESTIMATES — 1951 gg 
COUNTIES - oe ~ oe SALES 
| FIVE STORE GROUPS | 
CITIES ~ | (in thousands of dollars—add 000) 1951 bal 
ami- ual- 
Total / lies % Furn.- Net % Per | Per | Buying| ity 7 
Map] Met.) (thou- | of | (thou-} Dollars of General | House-| Auto- Estimates | Dollars of Cap-| Fam- | Power | In- 
Code} Area sands) | U.S.A.) sands) | (add 000) | U.S.A. | Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A.) ita ily | Quota | dex 
Ventura....... bceaneds 17.2) .O111 5.8} 43, aad .0285| 8,729| 4,850 1,941) 11,265) 4,448 9,089 33,589} .0152/1,953) 5,791] .0184] 166 
Oxnard........ a ee 23.2) .0150) 6.5 28 .551| 0189) 7.215 1,532 1,375 5,023 579 2,989 29,308; .0133/1,263) 4,500} .0153} 102 = 
Santa Paula....}.....]..... 11.9} .0077 3.5 13,383) -0088) 34,33 774 1,051 3,620 356] 290 15,434) .0070/1,297) 4,410] .0077} 100 eae 
, Seen B4 |.... 43.1) .0279| 12.7 37, ‘676! +0249) 12,046) 2,228 908} 8,480) 1,514].......... 72,569} .0329)1,684) 5,714] .0295) 106 
ivan err eee 9.9) .0064 20,356; .0135) 1,516 5,953 21,674 2,189) 6,773] .0103 — 
| — 
, eee 25.7; .0166 7.7 45,577 -0301) 8,903) 3,677; 1,843) 10,408) 1,010).......... 42,408) .0192'1,650) 5,508} .0220} 133 
Marysville.....]..... woda 9.3) .0060 2.9 40, 108) -0265 6,023) 3,268 1,702} 10,301 845 * 15,189} .0069/1,633) 5,238] .0126} 210 
— — | | | | —— os 
Total Above Cities}.....}.....] 6,915.9'4.4643 2,312.7 mene 6.6565)2,235,757 1,241,982 694 ,038 nemenenl enbdies 8,761 ,966]13,232, 990 pecans Waiaba 5,723 5.0003 132 Ala 
| 
| ep Ree | me Bot 
State Total....... .. 4. ....(11,211.3/7. 2369/3, 576.9 12,428, 169| 8.2178 3,017,859'1,341,136 777 ,704 2215, 4741390, 369 SE 119,081,270! 8.6571'1,702 5,335 8.24141 114 Co 
Per Capita Sales cE! GaN ae Meee. Pere a ae 269 _ 69 198} _ A See awaewte ee | So SAR De: 
Per Family Sales.|.. om ORS 3,475)... | 844| 375, 217 “i wee Hee Bical ee Se Ae 9 a Du 
En, 
CALI FOR N lion Standard Metropolitan County Areas For 
Fresno. .........)..... 51 { 283.1| .1892) 86.2) 329,282| .2178| 76,346, 27,007| 18,338| 59,185| 9,236].......... 414,639| .1881|1,415| 4,810] .1972) 104 i 
Los Angeles......]..... 80 | 4,617. 52. 98041, 536.2] 5,266,556) 3.4824/1,244,501| 645,163) 358,165) 970,594/186,996).......... 8,423,020) 3.8215/1,824) 5,483] 3.5516] 119 pes 
ARiverside......]..... 182 182. 3) 177 57.9 181,793) ° 46,368 12,519} 8,402) 29,250) 5,409).......... 230,301; .1045)1,263) 3,978] .1119) 75 
Sacramento......]..... 118 297. “0 -1917; 89.6] 341,848) .2260) 80,568) 37,336) 25,511) 58,551) 11,428).......... 500,074) .2269)1,684/ 5,581) .2196) 115 
San Bernardino. .]..... 125 305.6) -1974| 93.8 267,756) -1770| 70,929) - 23,108} 13,860) 39,516) 9,053].......... 354,927; .1610|1,161) 3,783] .1731} 88 
San Diege. ......8. 20. 126 690.5) on 187.0} 605,358 .4003| 145,424, 56,394) 40,330) 113,974) 19,606].......... 1,004,186| .4556)1,701) 5,370} .4241} 111 
San Francisco- | | 
| ee eee 127 | 2,366.6)1.5277, 758.1] 2,687,791) 1.7773) 682, 321) 320, pond 180,117| 435,773) 77,970].......... 4,479,561) 2.0323/1,893) 5,909} 1.8548] 121 
UO... «sc aweciineees 128 312.3} .2016| 92.6] 332,860 -2201| 79, 350| 32,560; 20,806) 55,056) 10,388].......... 457,557, .2076|1,465| 4,941) .2102) 104 
Stockton ih aie or soma 141 213.5) .1378| 62.1 223,450) .1477| 51,186) 18, "094! 14,382) 43,516) 5,126].......... 334,347) .1517|1,566) 5,384] .1477] 107 
A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 15. 
*Withheld to avoid disclosure. © SM, 1952. ha 
Ala 
° ° d 
Sectional Index by States is on page 5. ~ 
*W 


SALES MANAGEMENT 


A | 8 | C | D | E | F | G 
1 1 
MOFFAT IGOR oF 
% . 
Fort Collins © 
2 GRAND 2 
R10 BLANCO BOULDER 
Boulder . 
~— a 5 — 
EAGLE SUM CIUPIN 1: 
CARFIELD 
CLEAR 
CREEK pacer . SUC 
3 PARK DOUGLAS | ELBERT LINCOLN Kit CARSON 3 
MESA PATKIN Unt 
TELLER [EL PA tari a Pa 
CHAFFEE CHEYENNE 
GUNNISON 
4 4 
KiOWA 
a SAGUACHE 
SAN MIGUEL HINSDALE 
5 DOLORES SAN MINERAL 5 
JUAN HUERFANO 
‘ E [ALAMOSA AS ANIMAS 
MONTEZUMA Soa BACA 
= COSTILLA a 
ARCHULETA] CONEJOS 
6 6 
@ 1950 Net Effective Buying Income 
coe In excess of $150 Million 
‘ Cities shown are those having net or 
5 Million ¢ s illi . 5 _— 
. $75 Million to $149.9 Milion Effective Buying Income of $15 million - ~ 72 a 
FS] $40 Million to $74.9 Million and over One Inch Equals Approximately 60 Miles Copyright by 7 
$15 Million to $39.9 Million Sales Monageenenl, 
A | 8 | C | D | E | F | G 


(Other Mountain States: Arizona, p. 194; Idaho, p. 263; Montana, p. 394; 
Nevada, p. 404; New Mexico, p. 420; Utah, p. 578; Wyoming, p. 616.) 


— COLORADO— Counties and Cities 


Pop. Pop. 
(in NUMBER OF OUTLETS (in NUMBER OF OUTLETS 
City County ithous.)|"F )GM)FHR| A | D City County thous.)| F |GM|FHR| A ) D 

—EEEy EEE | —e 
AlAMOGR....0.0 «st AIAMOEA.....0.. | SA a7 4 8} 12 4 Greeley......... pg OSE 20.6) 44 9 23| 32) 11 
Boulder......... cos oe goa | 20.7} 40 S| 2 9 Le Junta............:- ee ee 7.8] 28 5 8} 14 4 
Colorado Springs.El Paso.........| 47.5] 126 13} 47) 43 28 ee eee a 7.9 10 6 6 15) 4 
Aer 429.7] 1,010 99} 231) 213) 217 Longmont....... ae 8.4 30 6 15 18| 5 
Durango..... ee eee 7.4 18 6 6 19 4 Fo a 7.0 19 5 11 12 3 
Englewood...... Arapahoe........ | 17.9} 36 4) 14) 15 5 PRR soos oe5.3 i 66.3] 187} 20) 42) 42) 22 
Fort Collins. .... Larner. ........ | 15.5 41 7 14 17 7 ee Se 7.5 27 4) 15 18} 4 
Fort Morgan.... . Morgan......... | 54 9 4 7| #17 3 Trinidad........ Las Animas...... 12.1] 58 6) 12| 17) 4 

Grand Junction. .Mesa........... 14.91 38 7 19' 29 7 . 

gal RETAIL SALES — 1951 aur EFFECTIVE BUYING INCOME 
S 
BYP 1/1/52 BYP ESTIMATES WHOLE- BY ESTIMATES — 1951 
COUNTIES SALES 
FIVE STORE GROUPS 

CITIES (in thousands of dollars—add 000) 1951 Qual 
Fami- ual- 
Total | % | lies % Furn.- Net % | Per| Per | Buying} ity 
Map] Met.) (thou- | of | (thou-}| Dollars of General | House-| Auto- Estimates | Dollars of Cap-| Fam- | Power | In- 
Code} Area] sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A.| ita | ily | Quota | dex 
eg Se E3 39 44.2) .0285) 11.5) 21,688; .0143 4,934 769 959, 3,451 _ Seer 52,231) .0237|1,182) 4,542] .0217] 76 
Alamosa......... i ee 10.6) .0069 2.9 15,493; .0103 3,136 1,578 814; 3,681 kes oxeug 12,086; .0055)1,141| 4,171] .0072) 104 
_ Alamosa es ee: a 5.2\ .0034 1.5 14,978\ .0099 2,898 1,578 814; 3,681 485 s 6,854| .0031/1,318| 4,5691 .0052] 153 
*Withheld to avoid disclosure. © SM, 1952. Before using these figures, see explanation page 15. 
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COLORADO— (Continued) 


The ‘‘SM’’ symbols mark original, exclu. 
sive estimates by SALES MANAGEMENT. 


COUNTIES 
CITIES 


POPULATION 
SM ESTIMATES 
1/1/52 


Fami- 
Total | % lies 
(thou- | of | (thou- 
sands) | U.S.A. sands) 


Clear Creek 
Conejos 
Costilla 


Denver 
ADenver 


Dolores.......... 


Douglas 


AColorado 
Springs 


| 
55.5) 
shi i 


2.9) . 


Dollars 
(add 000) 


42,516 
24,547 


2,105 
8,785 
6,569 


50,239 
24,255 


aang 


73,870 


13,590) 


1,452 
1,841 


7,354 


0488} 


0103, 


RETAIL SALES — 1951 
ESTIMATES 


FIVE STORE GROUPS 
(in thousands of dollars—add 000) 


Furn.- 
House- 


Auto- | 
Radio 


motive 


si 


EFFECTIVE BUYING INCOME 
BYLD ESTIMATES — 1951 


1,465 
1,235 


10,123 
7,846 


199 
136 


3,512 
2,132 
1,142 

680 


* 
188 
. 


aoe 


13,312) 
| 


431 


25, 288 


| 25,288 


910 
1,291 
1,020 


1,318 
1,006 


1,305 
1,563 
2)1,372 
1,399 
1,237 


1,480 


115,481 
76 , 802 1,617 


19,783 
15,873 


1,087 
1,345 
1,249 


12,928 


2,853 
2,519 
6,794 


and A See end of state for Standard Metropolitan County Areas. 
*Withheld to avoid disclosure. 
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Before using these figures, see 


explanation page 15. 
a SM, 1952 


SALES MANAGEMENT 


Q out of 10 of your prospects 
read THE DENVER POST 


03 
07 
49 . . . . . 
90 Here’s unique, single medium coverage of a major metropolitan 
3 *,@ . . . 
market. In addition, The Denver Post saturates its retail trading 
. zone, blankets the State of Colorado, and penetrates the entire Rocky 
92 Mountain Empire. 
96 
03 CIRCULATION 
37 EEC 227,859 T 
b a 357,324 = THE DEN VER POST 
7 ee aca 388,673 &, he Voice of the Rocky Mountain Empire 
92 A.B.C. Publisher's Statement B: PALMER HOYT EDITOR AND PUBLISWER 
100 Septemter 30, 1951 


Represented Nationally by Moloney, Regan & Schmitt, Inc. 
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COLORADO-— (Continued) _ 


The “‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION 
SM ESTIMATES 


RETAIL SALES — 1951 
ESTIMATES 


MER- 
CHANT 
WHOLE- 
SALER 


1/1/52 
COUNTIES | 
CITIES 


FIVE STORE GROUPS 
(in thousands of dollars—add 000) 


SALES 
1951 


EFFECTIVE BUYING INCOME 
ESTIMATES — 1951 


Pitkin. ... 

Prowers. .. 
ers 

Pueblo... 
APueblo. 


Rio Blanco...... 
Rio Grande. . 
Routt... . 


Saguache..... 
San Juan........ 
San Miguel 


Sedgwick. . 
Summit... . 
Teller 


Washington. . . 

eee 
Greeley... 

Ws actos vant 


Total Above Cities 


State Total.... 


Fami- 

Total % | ties 
(thou- of (thou- 
sands) | U.S.A.) sands) 


Dollars 
(add 000) 


of | | General 
U.S.A.| Food | Mdse. 


Furn.- | 
House-| Auto- 
Radio | motive 


YD 


Estimates 
(add 000) 


Net 
Dollars 
(add 000) 


Per 
Cap- 
ita 


Buying 
Power 
Quota 


1,151| 
20,688) 
13,742 
87,954) 


0428] 20.2] 76,746) 
5,460 
12,271| 


8,355 


0033 
0082) 
.0058| 


4,356) 
1,051) 
1,582) 


7} .0037 


6,477 
652 
2,744 


1.5 
.2| .0007 4 
.4| .0016 9 
.0048 

| .0437 
20.6} .0133| 
10.9) .0071| 


2.3 
19.0) 
6.6 
3.4 


6,709 
70,964) 
41,966 
11,879 


39 ° 
1,298] 1,018 
1,153) 612 
13,589) 5,551) 
13,015| 5,551) 
101 
1,034) 


875| 104 


1,730) 
13, 452| 
7,356| 
2,129) 


| | 
| 108) 
590| 


a 
4,404 
3,618 

18,720 
14,619 


2,109 
16,630 
10,306 

130,695 

| 97,261| 

6,998 
17,943| 


om 


5,655) 
1,752| 


3,669) 


6,722 
1,434| 
2,936| 


6 ,622| 
83,734 
35,539 
13,776 


1,318 
-0076/1 ,087 
0047) 1,305 
-0593/ 1,399 
.0441/1, 467 


-0032 
0081 
-0058 


1,372 
1,413 
1,427 


| 


.0025| 992 
0008 1,168 
.0017/1,359 


-0030| 1,318 
-0007)1,195 
0013/1, 223 


-0030) 883 
“ot|t725 


-0161)1,725 


701.8 .4530, 222.21 1,051,001) 


205,785 176,022| 


1,364.0! .8804) 409.7 


| 


59,723| 215,597| 40,027 


| 
654,925] 1,151,742! 


ee 


-5225/1, 641 5.183 


317,191; 201,918) 73,331 


298,933| 57,488 


1,915,956 


.8693'1,405| 4,676] 


233 148 54 


219| 


Per Family Sales : | 


COLORAD O— @@ Standard 


i; 78.0) .0504, 
590.2) .3810 
93.4 .0603 


24.8 89,157 
Denver...... : 39 182.6} 720,222 
Pueblo....... 110 25.9 87 ,954 
A and A See end of state for Standard Metropolitan County Areas. 
*Withheld to avoid disclosure. 


come ss.) 168 


.0583, 19,470 
4761 145,036 
.0582 19,936 13,589 5,551 


18,720 2,078 


“107 
113 
98 


115,481) 
940,410) 
130,695. 


0524 1,481| 4,656 
.4267|1,593| 5,150 
.0593/1,399, 5,046 


-0540) 
-4322 
0592 


HARTFORD 


BASIC CBS 5,000 WATTS 


Represented by Raymer 


Walter Haase, Station Manager 
William Malo, Commercial Manager 


Before using these figures, see oom page 15. 


SM, 1952. 


*Hartford ranks first 
in per family income 


for all cities over 
100,000 population. 


HARTFORD 4 CONNECTICUT 


AM © FM 


WDERC ranks first in 

the rich Hartford 

market. First with 

AM, since 1922. First 

with FM, since 1939. 

First with timebuyers 

who check ratings and cost. 
Write WDRC for the 
latest Market Study. 
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SALES MANAGEMENT 


c D E 
1 1 
—[ wnoHam 
_— HARTFORD 2S eee 
2 2 
West Hartford e East Hartford 
Monchester @ 
Hartford 
s m Willimantic 
New Britain : 
3 : NEW LONDON 3 
EMIDDLESE 
| sg A Waterbury Meridan 
eee * 
NEW-HAVEN a * 
FAIRFIELD gee Wallingford 
4 4 
j 
= Donbury 
} 
s = New Haven 
) & 
7 f e 
?) West Haven fo --~F ; 
5 Bridgeport * P Cities shown are those having net 5 
Stratfor ° . 
; BYs \ 1950 Net Effective Buying Income Effective Buying Income of $15 million 
3 ] In excess of $150 Million and over 
B : 
5. Bea #1 $75 Million to $149.9 Million 
2. Greenwich i 
: ery” = Copyright by $40 Million to $74.9 Million Scale of Miles 
6 Se ( | ) 0 5 10 15-20 6 
ate i $15 Million to $39.9 Million One Inch Equals Approximately 15 Miles 
A B Cc D E F G 
7 (Other New England States: Maine, p. 328; Massachusetts, p. 336; 4 + 
7 New Hampshire, p. 406; Rhode Island, p. 522; Vermont, p. 581.) — C ) N N E C TI C U T aod Counties and Cities 
- | Pop. | Pop. 
(in NUMBER OF OUTLETS (in NUMBER OF OUTLETS __ 
City County mo F |GM|FHR| A | D | City County |thous.)| FF | GM |FHR| A | D 
sists eet DE, aS eee ee ST ee 
Ansonia......... New Haven...... | 19.2] 94 9) 18) 12) 12 New Haven...... New Haven......| 168.0] 784] 81] 152) 89| 104 
Bridgeport...... .Fairfield.........| 162.4] 766 62} 117) 73) 102 New London.....New London.... | 31.4} 133 16 35 31; 15 
BEESON 0.5.0.5: sc REBERIORG. 0-0:5008 37.3, 133 10} 20) 20 10 Norwalk........ Fairheld., ....0....... 51.4] 173 14, 36 34; 21 
Danbury........Fairfield.........| 23.3] 112 15| 37) 29 16 | Norwich.........New London.....| 37.9] 108 12 28 15 14 
ee New Haven...... 10.6 64) 5| 14) 15) 11 | Putnam City....Windham....... 8.3 41 7 7 11| 6 
East Hartford....Hartford........ 30.4) 50 2} 10) 21) 14 Stamford........ Fairfield.........| 76.3] 222) 13) 64) 37) 29 
Greenwich....... Fairfield.........| 420) * | * | . | *};* || Stratford........ Fairfield.........| 344) 69) 5) 7 12) 12 
Hartford........ Co: | 180.7] 579 60; 153) 87; 122 | Torrington...... Litchfield........| 28.6] 129 7 27 28) = 13 
Manchester...... Hartford. ....... | ga * ss | ae as | ° | Wallingford......New Haven......| 12.3] 59 9) 12) 14) 6 
Meriden.........New Haven..... | 45.0} 205 16) 37| 28) 14 Waterbury...... New Haven...... | 107.3} 434 42 73 §s| 55 
Middletown. .... i ee 30.9} 92) 11) 28) 18) 12 West Hartford...Hartford........ 46.0} 56 7) 27 12) 16 
Naugatuck...... New Haven......| 18.0 58 4| 9 9; 20 | West Haven..... New Haven...... 32.8] 113 10 8 9 16 
New Britain.....Hartford........ ' 8 2% 26| 37| 40i 19 Willimantic...... Windham....... 14.0 60 8 14{ 21 8 
*Withheld to avoid disclosure. © SM, 1952 Before using these figures, see explanation page 15. 
COPYRIGHT ... The contents of this Survey of Buying Power are fully protected by copyright. The ex- 
clusive estimates of population, Effective Buying Income, retail sales and sales-advertising controls 
must not be reproduced in printed form, in whole or in part, without written permission of SALES 
MANAGEMENT, INC. 
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Business is Wonderful in BRIDGEPORT 


Retail Sales Per Family 
60% Above U.S. Average! 


U.S. 


Retail Sales 
$3,377 


per 


Connecticut 


Retail Sales 
$3,979 
per 
Family 
in 


1951 


Fairfield 


County 


Retail Sales 
$4,261 
per 
Family 
in 


1951 


BRIDGEPORT 


Retail Sales 
$5,418 
per 
Family 
in 


1951 


———————V el le 


Family 
in 


1951 


|| 


NO OTHER MEDIUM COVERS THE GREAT BRIDGEPORT MARKET LIKE THE POST-TELEGRAM 


100% COVERAGE OF THE ABC CITY ZONE 
REPRESENTED NATIONALLY BY MOLONEY, REGAN & SCHMITT 


CONNECTICUT — (Continued) 


POPULATION 
SM ESTIMATES 
1/1/52 


The “‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


RETAIL SALES — 1951 
JM ESTIMATES 


MER- 


EFFECTIVE BUYING INCOME 
CHANT 
WHOLE- 


BYP ESTIMATES — 1951 
SALER 
SALES rt 
1951 | 


Furn.- GD Net Per | Per 


House-| Auto- Estimates | Dollars Cap-| Fam- 
Radio | motive | Drug | (add 000) | (add 000) | U.S.A.) ita ily 
| 
107,160) 19,0 
37,580) 8,424 


24,403) 2,453 
12, 267| 


COUNTIES 
CITIES 


FIVE STORE GROUPS 


(in thousands of dollars—add 000) 
Fami- 


Total % lies % 
| (thou- of | (thou- 
sands) | U.S.A.) sands) 


General 


Food | Mdse. 


183,372 
68,773 
24,969 
15,811 


Dollars of 
(add 000) | U.S.A. 


521.8 
162.4 


3368 
- 1048 


150.8 
47.3 


642,631 
256,250 
76.3] .0493) 21.6 99,131 
51.41 .0332! 15.2 61,330 


A and A See end of state for Standard Metropolitan County Areas. 


-4249 
- 1694 
-0656 
-0405 


43,392) 371,00 
28,222) . 16,469 
4,468} 6,850 
2.763! 3,480 


© SM, 1952. 


1,088 , 365 
311,969 


2,086| 7,217] 
1,921| 6,596] . | 
173,084, .0786|2,268| 8,013 
115,680! .052512,251\ 7,611! .04501 136 


Before using these figures, see explanation page 15. 


118,917 
35,901 
9,738 


1,461 


To help you determine sales potentials by territories and sections, a cross index to states in 


the same geographic areas is provided at the beginning of each state table, alongside the 
state name. See page 225. 


SALES MANAGEMENT 


STAMFORD, CONN 


$8,013 Family Income ... 63% above U. S. average 
Highest Family Income of all Conn. 
cities over 50,000 population 


Connecticut's 5th Largest Market 


Rank in State Family Retail Sales — 36% above U.S. average 
Population ............ 76.300 5 
Retail Sales .......... $99,131,000 5 Family Food Sales — 42% above U.S. average 
i 24,969,000 5 
Furniture-House. ....... 6,850,000 5 Family Furn.-House. sls. — 45% above U.S. average 
Automotive ........... 24,403,000 4 . 

grein amil — 66% above U.S. avera 

Drag .ecccecccccceeece 2,453,000 5 Pe a — ” 


Over 21,000 Families e Over 21,000 Circulation 


STAMFORD ADVOCATE 


Represented by 
The Julius Mathews Special Agency, Inc. 


MID-FAIRFIELD COUNTY SHOPPING CENTER 


with $111,813,856 Retail Sales ... 
$197,780,788 Income 


Norwalk . . . home of big name industrial plants as well as top- 
fiight residential community . . . offers advertisers a big, easy-to-hit 
sales target in its $7,611 family income . . . and in the $7,217 
family income of its trading area. 


Few markets . . . very few, in fact . . . show such a high level 


i ; : , 
of prosperity in both city and trading area! MwRLCuTT 


ey. as ——4 
Family living habits in the entire Norwalk market result in sales cee Seis riooe™ ion 
' , ’ NEW-CANAAN 
well above average . . . while leaving a big reserve of family AAY oe ee PO, 
buying power for the purchase of “extras”. \ Buty CANAAy Wi TORT. 


The Hour is the paper in this market. You get dominant coverage % a woop Stale Ke 
at minimum cost. ~N \ DARIEN ee 


—\ YTON J 34 


ws SD Sul Wr Ly 


Norwalk market is your entering point for 
Mid-Fairfield County business. 


Represented by the Julius Mathews Special Agency, Inc. 
New York — Chicago — Boston — Philadelphia — Detroit — Pittsburgh — Syracuse 


our grocery store 


INVENTORY- | 


SALES REPORT 


— On a ten-week study of margarine by brands 


will soon be available to you. 


This special service to advertisers is, we 
believe, the first grocery sales-inventory study 
in a community of the size and character of 
Greenwich, Conn. It covers ten per cent of the 
grocery outlets, each store being selected as to 
size, type and location in such a way that a 
fair cross-section of the community is pro- 
vided. 


It is planned to take an inventory of 
TEA sales in the succeeding ten weeks, with 
other categories later. 


These studies afford advertisers an op- 
portunity to study the results of a schedule of 


advertising in a more prosperous community, 


like Greenwich, at very little cost. 


In these reports you will find answers to 
many questions relating to sales promotion 
including the effectiveness of various adver- 
tising approaches and the pulling power of 


coupons in the retail grocery field. 


For complete information regarding these 
studies please write or phone Bogner and 
Martin, national representatives, or directly 
to the advertising department of Greenwich 
Time, Greenwich, Connecticut, 


where the average family has 


MORE TO SPEND 
than has the average U. S. family 


T4% 


The “SM”? symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


CONNECTICUT — (Continued) 


POPULATION . RETAIL SALES — 1951 A. -a EFFECTIVE BUYING INCOME 
ESTIMATES 
BYP 1/1/52 BYP ESTIMATES WHOLE- ESTIMATES — 1951 
COUNTIES SALES 
FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 1951 
“lee ing 
Total % lies % Furn.- Net % Per | Per | Buying) ity 
Map} Met. (thou- | of | (thou-| Dollars o General | House-| Auto- Estimates } Dollars oO Cap-| Fam- | Power | In- 
Code} Area} sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A.| ita | ily | Quota head 
Greenwich.....].....]..... 42.0) .0371) 12.5 48,619) .0322) 13,093 3,853} 2,604) 7,841) 1,389 ° 107,576} .0488|2,561/ 8,606} .0395) 146 
Danbury......].....]...-- 23.3) .0150 6.8 44,634) .0296) 12,915 3,625) 2,933) 8,408) 1,122 8,728 41,359] .0187|1,775| 6,082} .0212) 141 
ee ee See 34.4) .0222) 10.1 21,149) .0139 7,027 272 367 4,286) 1,108 ° 80,562} .0366|2,342| 7,976] .0269) 121 
Hartford......... D2 ' 60 556.0! .3589| 159.3! 681,968! .4510! 170,937 82,208! 35,280! 115,710: 21,573!.......... 1,078,559! .4893\1,940| 6,771! .4517| 128 
*Withheld to avoid disclosure. © SM, 1952. Before using these figures, see explanation page 15. 
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For description of all New Features in this year’s Survey, see introduction, starting on page 15. 
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Sundar unday 
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! The iarlford Sourant 


e FIRST in CIRCULATION in CONNECTICUT! 


| 
\ 


ui 


“ul 


The Sunday Hartford Courant now gives you MORE circulation than any 
other Connecticut paper, morning, evening or Sunday! 


Net Paid January, 1952 
117,506 


FIRST in ADVERTISING in CONNECTICUT! 
The Sunday Hartford Courant carries MORE ad- 


vertising than any single issue of any other Con- 
necticut paper, morning, evening or Sunday! 


ie 


(ll 


| 


— 


| 


| 


The Sunday Hartford Courant travels to every part 
of the Hartford Trading Zone, an area equal in 
size to half the state of Connecticut. 


You Can't Cover Connecticut — WITHOUT THE COURANT! 


Represented Nationally by Gilman, Nicoll & Ruthman 


Pictograph Section starts on page 82. Pictographs also appear in Farm Section, page 


97, and Industrial Section, page 54. 


TO COVER CENTRAL CONNECTICUT 


A. 


uo You Need The 
BRISTOL PRESS! 


THE Here’s a Bright Spot in the 
BRISTOL Heart of the Nutmeg State 
that is covered only by 

MARKET Tue Bristol Press... . 


Variety of industries keep 
business at a consistently high 


level—an ideal TEST CITY 


—a good market to tap! 


96% Coverage A.B.C. City Zone 


YOU CAN'T COVER CONNECTICUT 
WITHOUT THE BRISTOL PRESS 


B.C. Circulation 11,176 —Represented by DeLisser, Inc. 


COVERED ONLY BY THE 


BRISTOL PRESS 


MAY 10, 


1952 229 


Build Sales 


NEW BRITAIN 


CONNECTICUT 
The Hardware Center of the World 


@ A Prosperous Market! @ A Compact Market! 


City of New Britain — 1,001 Retail Stores 
1951 eff. Buying Income per family $6,092 radius of 5 miles .. . 
1951 Retail Sales $89,368,000. 
Sales Management .... 1940 U. S. Census. 


@ Complete and Effective Coverage by One Newspaper 


Read in more than 95% of New Britain Households! 


97.8% of 25,309 circulation is within 5 mile radius! 


Represented by Story, Brooks & Finley, Inc. 


CONNECTICUT— (Continued) ; err 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 


ESTIMATES CHANT 
BYP 1/1/52 BYP ESTIMATES WHOLE-| @Y2 estimates — 1951 


SALER 
COUNTIES | l SALES 


| | FIVE STORE GROUPS 
CITIES } (in thousands of dollars—add 000) 1951 


Fami- | Qual- 
Total | % | lies | % | l | Furn.- | ] | Per | Buying} i 
Met.| (thou- | of (thou- | Dollars | of | | General | House-| Auto- | Estimates} Dollars | of Cap-| Fam- | Power 
Area} sands) | U.S.A.) sands) | (add 000) U.S.A. | Food | Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A. | ita ily | Quota 
| | | } | | 
AHartford..... 180.7) . 1167 52.9 329,069) .2176) 63,523) 66, 836) 17,500) 48,696 10,410 221,379 419, 956) -1905)2,324 7,939] .1839 
ANew Britain. 75.0) .0484 21.4 89,368) . | 24,423) 6,404; 5,639 12,288) 2,385 15 , 625) 130,375} .0592)1,738) 6,092} .0570 
West Hartford.. 46.0} .0297; 13.1 42,971) . 15, 480) 1,106! 2,849} 9,889) 2,030 17,084 132,982} .0603/2,891/10,151] .0446 
> 


35.2| 0227) 02 40,452) . 10,890) 3,200) 2,168) 6,585) 1,244 57,974) 0263] 1,647 sa 0257 


.ee-] 37.3] .0240] 10.7] 37,422) .0247| 12,404 2,065 2,126) 7,277) 866 2,280] 66,876} .0303/1,793| 6,250] .0273 
East Hartford. . 30.41 0197; 8.21 29,8741 .0198| 4,718, 300; 449} 11,577; 1,339! 41,0111 62,865| .0286/2,068| 7,666] .0242 


au A See end of state for Standard Metropolitan County Areas. Before using these figures, see a er 
© SM, 


*Withheld to avoid disclosure. 


Manchester, Conn., Has Plenty of Retail Dollars... and Spends Them Locally 


Covered Completely by Its Own Localnews Daily vy 


Manchester is a profitable market- MANCHESTER SPENDS LOCALLY ee Cnet eee Cerin 
ing package. ..ideal living and Family Averages without the 
working conditions. . .35,200 pop- Manchester U.S. 

ulation . . . 10,300 families... Retail Sales $3,925 $3,380 Manchester 
46 manufacturing plants. . . $40,- Food 1,057 815 Evening Herald 
452,000 retail sales. . $57,974,000 Furniture-Household 210 176 Manchester, Conn. 

total income .. . family income Automotive 639 599 Represented by 

$702 above the national family Drug 121 99 The Julius Mathews 
average. Income 5,629 4,927 Special Agency 


SALES MANAGEMENT 


ENT 


Hartford’s Family Purse 


Sales Management’s estimates again show Hartford’s 
Income per Family to be highest among all U. S. cities 
of 100,000 or more—60% higher than the national 
average, 

The evening Hartford Times has the largest. daily 


circulation in Connecticut. In the A.B.C. City Zone— 


is 60% Larger 


where this great buying power exists—it has 217% 
as much circulation as does the morning newspaper— 
165% as much as the Sunday. During the year 1951, 
The Hartford Times carried over 4.4 million lines 
more display advertising than did the morning and 


Sunday Hartford newspapers combined. 


Largest daily circulation in Connecticut 


Che Hartlord Cines 


A Gannett Newspaper 


Represented nationally by J. P. McKinney & Son 
MAY 10, 1952 


San Francisco 
231 


New York e Chicago e 


MIDDLETOWN Continues to Offer 
PLUS Insurance 


You always get more in Middletown . . . this year much 
more. Family income is your insurance . . . $7,319 in 
the city . . . $6,182 in Middlesex County (Greater 
Middletown). 


Middletown’s family retail sales — $4,967 — are 46% 
above the national family average and 25% above the 
state average. There’s a big plus of $2,352 per family 
of unspent money to insure even greater results from 
your advertising dollars. 


You ALWAYS Get MORE in 
MIDDLETOWN 


WwW 


Per Family Averages 
Middletown US. 

Income $7,319 $4,927 
Retail Sales 4,967 3,380 
Food 1,264 815 
General Mdse. 403 


To understand the real opportunity for selling in Mid- 
dletown compare our standing against the national and 
state averages. You always get more in Middletown. 


You always get much more in the Middletown market 
. can get still more by increasing your selling effort 
here. 


The Press alone covers the Greater Middletown market— 
as no combination of incoming, non-local, papers can. 


THE MIDDLETOWN PRESS 


MIDDLETOWN, CONN. 
Represented by The Julius Mathews Special Agency, Inc. 


You Can't Cover Connecticut Without The Middletown Press 


Furniture-Household 
Automotive 


Drug 160 


co NNECTI CU — (Continued ) - . oa - The “SM’’ symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES — 1951 Bi EFFECTIVE BUYING INCOME 
STIMATES 

SM 1/1/52 GD ESTIMATES wane GD ESTIMATES — 1951 

COUNTIES ] : ¢ SALES 

FIVE STORE GROUPS 

CITIES (in thousands of dollars—add 000) 1951 | 


Fami- Qual- 
Total % lies % | Furn.- Net % Per | Per | Buying} ity 
.| (thou- | of | (thou-| Dollars General | House-| Auto- Estimates | Dollars of Cap-| Fam- | Power | In- 


sands) | U.S.A.| sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug } (add 000) | (add 000) | U.S.A. | ita ily | Quota 


| | | 
Litchfield nigel 101.3 0654! 30.1 98,963) . . 4,154, 3,743) 16,501) 3, 166,841| -0757|1,647| 5,543} .0706} 108 


Torrington... 28.6] .0185| 8.5] —35,889| .0238| 10, 2,456] 1,605) 5,908) 8: 47,104) .0213/1,647| 5,542] .0215] 116 


| | | | | 
Middlesex ae 69.7, aa oa 72,760) . 824) 5,029) 2,873! 10,800) 2, 121,161, .0550/1,738) 6,182} .0509) 113 


Middletown... 30.9] 0199] 7.8} 38,741). ’ 3,902] 1,813/ 6,189| 1, 57,088, .0259/1,848| 7,319] 0246) 124 
New Haven... 857.8, 3600) 162.1] 625,632} .4137) 168,129, 39,760, 37,590, 94,240 19, 979,605, .4444/1,756) 6,043] .4183) 116 
ANew Haven... 168.0) .1084) 48.7] 247,698). 56,314) 20,609 16,209) 37,455) 7,317] 227,771] 313,554) .1423]1,866) 6,438] .1420] 131 
A Waterbury... 107.3] .0693| 30.9] 134,252} .0887| 34,723 9,801 8,724) 22,855) 3, 47,820] 194,405! .0882|1,812| 6,291] 0846) 122 


A and A See end of state for Standard Metropolitan County Areas. © SM, 1952. Before using these figures, see explanation page 15. 


4 1951 Retail Sales Were Up 12% from 1950 to $134,252,000 
In WAI ERBURY, Per Capita Effective Buying Income Was Up 17% to $1812 


and in Waterbury the No. 1 Radio Station is 


Pulse says WBRY is First in 
35 out of 48 
Daytime 1% Hour Periods 
(In only 4 out of 48 does any local 


station rate higher than WBRY) 
5,000 Watts Ask the Avery-Knodel man. 


SALES MANAGEMENT 


- 


= Waterbury American & 


ne i 


$6 291 00 Per family income 
in the 


“BRASS Center of the World’ 


e A RICH MARKET e AN INDUSTRIAL MARKET e A ONE NEWSPAPER MARKET 
$245 ,596,000 Effective Buying Income Over 200,000 population Over 58,000 Daily Circulation 
$187,000,000 in Retail Sales 386 Manufacturing Plants Over 80,000 Sunday comb. circulation 
$ 58,401,000 in Food Sales 64,315 Industrial employees Only Daily newspaper completely 
$231,321,000 in Bank Deposits $275 ,449,000 Products, value added covering Northwestern Conn. 


you Can't Cover Connecticut... without 


THE WATERBURY REPUBLICAN-AMERICAN 


MORNING EVENING SUNDAY 
NATIONAL REPRESENTATIVES — GILMAN, NICOLL & RUTHMAN 


eee 
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TORRINGTON .... the Northwest Connecticut Market 


Torrington dominates Northwest Connecticut—a city pattern—with Torrington its center for news, adver- 
and trading area market of 79,597 population. There’s tising, and retail goods. 


no larger city within twenty miles of Torrington. ; ‘ 
Ask dealers and salesmen about this. They'll tell you 


Retail sales in the city’s stores are 29% above average the Register is a selling force throughout the country. 


volume. Food sales are 57% above. Wage-earners in 


plants like American Brass; Fitzgerald Mfg. Co.; Gen- 


eral Time Instruments Corp.; Torrington Co.; Torrington Litchfield Co. 


Turner & Seymour; saavia itl ... as well as Pepeiation 28,600 101,300 
farm and small town families in Litchfield County 
. . enjoy the high family income of $5,543. Retail Sales $35,889,000 $98,963,000 
; Food $10,865,000 $29,953,000 
It’s a prosperous way of life . . . a fast-moving sales 
General Mdse. 2,456,000 4,154,000 
Furniture- 


Household 1,605,000 3,743,000 


TORRINGTON REGISTER Automotive 5,908,000 _ 16,501,000 


TORRINGTON, CONN. Drug 825,000 3,284,000 


Represented by the Julius Mathews Special Agency, Inc. 


GIVE YOUR CONNECTICUT SALES A SILVER LINING 
... by adding the "Twin Silver Cities" to Your List... 


MERIDEN - WALLINGFORD 


$71,634,000 RETAIL SALES ...... 17,700 FAMILIES... .. . 20,900 CIRCULATION 
POPULATION — MERIDEN-WALLINGFORD — 61,064 


Meriden-Wallingford’s average family income . . . $5,501 ing result in a consistently profitable market for adver- 

. reflects the skilled craftsmanship for which Con- tisers of both staple and quality products . . . both per- 
necticut’s “Twin Cities” are famous. Steady employment sonal and household goods. Tell your story here . . . and 
and high wages in varied types of top-grade manufactur- you'll sell your product here. 


THE MERIDEN RECORD THE MERIDEN DAILY JOURNAL 


The Only Newspapers That Sell Meriden-Wallingford “You can’t cover Connecticut without The Record-Journal” 
GILMAN, NICOLL & RUTHMAN National Representatives 


CONNECTICUT — (Continued) aan eee er 


are eee en RETAIL SALES — 1951 i. EFFECTIVE BUYING INCOME 
JM 1/1/52 ESTIMATES by JSM ESTIMATES — 1951 
COUNTIES } SALES 
| FIVE STORE GROUPS . 
CITIES —_ | (in thousands of dollars—add 000) 1951 
| Fami- 
% | lies | % Furn.- Net 
of | (thou-| Dollars | of General | House-| Auto- | Estimates | Dollars 
U.S.A.) sands) | (add 000) | U.S.A.| Food | Mdse. | Radio | motive | Drug | (add 000) | (add 000) 


| } | | | 

0371) 17.7) 11,6341 0476 ,756| 4,114| 12,268) 1,717 97,370 

pt 13.8) 53,460} .0354 3,284, 9,600) 1,376 75,768 

0211 | 22,,092| -0146 494) 1,414, 1,255 64,213 

0124) 6] 21,112! .0139| 1,677 4,046) 545 27,753) 

-3} .0080 . 18,174) .0121) 830) 2,668) 341 
| | } 


16,917 0111) | 1,000; 2,996) 516 
15,915} .0106| | ; 1,360} 3,500) 403 
150,076] .0992 901, 7,391) 22,912) 4,063 
55,245} .0365 | 5,028} 3,228) 11,868) 1,550 
40,086} .0265) | 1,742} 3,285) 6,270) 1,022 


| | 
27,191] .0180 874, 4,256, 509 
71,289 0471 | 3,230) 12,654] 1,411 
565 


wh. 3] 28,196) .0186) 6,621) 1,304) 1,575] 7,376) 
Putnam City... : i 13,751 0091) 1,514) 537) 1,752 314 nn 
| } | | 


Total Above Cities 1,388.7) 8770 204.9 1,941,787 1.2178] 463,747) 177,504) 109,055) 313,994 55,486] ,996} 2,691,082) 1. 


| | | | | 
2,064.011.3322! 595.9 2,370,480' 1.5674 | 187,294) 128,081, 384,233 71,3171 \ 3,903,640 % 


| velodes | 91| 62| 186| 
ee, Were ‘ . 314) 215| 645 


| | | 
521.8) .3368| 150.8 642,631| -4249) 183,372| 43,392, 37,100 107,160) 19,050) 088, .4938 2,086) 7,217] .4418} 131 
| | | | | 


i } | | | | 
556.0) .3589; 159.3] 681,968 4510 170,937, 82,208} 35,280) 115,710) 21,573]........ .]| 1,078,559, .4893|1,940) 6,771} .4517) 126 


557.8! .3600| 162.11 625,632! .4137| 168,129) 39,760) 37,590! 94, 240| 19,118 -4444)1,756| 6,043] .4183] 116 
*Withheld to avoid disclosure. © SM, 1952. Before using these figures, see explanation page 15. 


SEE High Incomes USE 


NEW LONDON’S Educational Center THE DAY 
Favored Position Diversified Industries “Vow Gent Seng Seeger 

Educational For Turning Cash 

Naval Into Sales 


effective buying power. Const @oard 
Laboratories 21,900 Circulation 


It's 38% Better Than In ‘51 Manufacturing and cooperation that 
$55,245,000 Retail Sales makes Day use effective. 


GILMAN, NICOLL G RUTHMAN, NATIONAL REPRESENTATIVES 


in this survey of 


SALES MANAGEMENT 


oS 


y/ | 


Ye 


ee 


There is always a most efficient way to do a job... 


OY 
52 a an a ea 
| —— 


> — (ESM) ay 


fa 


For your SELLING job in this top U. S. market use WTIC... 


hetlL W TIC oomnates 
Yai THE PROSPEROUS SOUTHERN 


NEW ENGLAND MARKET 


ive. 


—_— WTIC's 50,000 Watts represented nationally by Weed& Co. + — Paul W. Morency, Vice-Pres.—Gen. Mgr., Walter Johnson, Asst. Gen. Mgr.—Sales Mgr. 
ENT MAY 10, 1952 235 


GARRETT 


FREDERICK BALTIMORE HARFORD 


@ Frederick 


MARYLAND -DELAWARE 
and District of Columbia 


SUSSEX 


KE 
o 


1950 Net Effective Buying Income 


= In excess of $150 Million 
. _ DEL. 

$75 Miilion to $149.9 Million f tn . WICOMico MD. 
[_] $40 million to $74.9 Million ‘ 


@ Salisbury 
— J 
$15 Million to $39.9 Million x ; »Xzi 


SOMERSET 


CHESAPEA 


Cities shown are those having net 


Effective Buying Income of $15 million Scole of Miles 


nd ov 15 30 
and over ; —S ieee 


One Inch Equals App: oximately 30 Miles 


A | B | C | D | 


n W : sis (Other South Atlantic States: District of Columbia, p. 236; Florida, p. 238; Georgia, p. 252; Maryland, 
D EL A W ARE— Counties and Cities _p. 333; North Carolina, p. 448; South Carolina, p. 527; Virginia, p. 585; West’ Virginia, p. 600.) 
iad a os _ | Pop. te 


. ‘Pop. : 
| (in ; _NUMBER OF OUTLETS (in NUMBER OF OUTLETS — 
City County thous.)} F | GM} FHR} A City County thous.} F |GM|FHR] A 


} ] 


Dover.... a2 Rs Ke 7 
Milford... Sussex. . a 27 6 i 3 


Wilmington New Castle 


POPULATION RETAIL SALES — 1951 EFFECTIVE BUYING INCOME: 
SM ESTIMATES @yD 
1/1/52 ESTIMATES 


COUNTIES a 


FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 


BYZD Estimates — 1951 


Fami- ~ a | 
Total % lies | &% | Furn.- Net | % Per | Per 
(thou- | of | (thou-| Dollars | of | General | House- | Auto- Estimates | Dollars of Cap-| Fam- 
sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food | Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A.| ita | ily 
; | 


| 49,124) .0325 1,935, 1,471| 11,191) 1,006 0209 1,177 3,968) 


39.1) 1.6 
6.8| . 2.3] 15,997) .0106 7 1,102 718| 5,854 538 8,226} .0037/1,210' 3,577 
1Milford 
New Castle 226.9) .1465 63.6) 268,510 .1775 16,500 18,849 47,709 6,699 y .1858 1,805| 6,441 
AWilmington..].....].... 111.6} .0720| 32.2) 214,209) .1416 969 15,377) 18,126) 37,205) 5,432] 74,988] 237,495, .1078/2,128| 7,376 
res 63.4 .0409| 19.2] 98,511 .0652 : 1,657, 4,131) 14,671 1,274].......... | 0316 1,096) 3,620 
1Milford ...... ‘ 5.3) .0034 1.7 12,738 .0084 9 455 597 4,258 170 ° .0030 1,257} 3,919 


_ Bees Basse Ty | 


Tota! Above Cities].....]..... 123.7) -0798, 36.2] 242,944  .1606 ; 16,934 19,441) 47,317, 6,140 74,988} 252,384 .1145 2,040) 6,972 


State Total Saeed 329.4| .2126| 94.4] 416,145| .2752 " 20,092! 24,451| 73,571 8,979), ‘ — . 2383 1,594| 
Per Capita Sales. 61 74 223) 
Per Family Sales.].....]..... | 846) 213 259) 779) 


DELAWARE— Standard Metropolitan County Area ee ee et ee ae 


sive estimates by SALES MANAGEMENT. 


| | | | | | 
Wilmington | 278.1) .1796) 78.6 314,324) .2078, 73,417} 17,881, 21,723) 55,748) 7,699 .| 469,700 2130/1 ,689 5,976] .2048} 114 


| 


DISTRICT OF COLUMBIA. 


Pop. 
(in NUMBER OF OUTLETS 


City County thous.)} F | GM | FHR| A 


) eoree wee: 

Washington, _ District of . a. ao 

je Columbia | 829.3] 1,956 1711 346) 225| 327 
| | 
| | | | 
152 ms ee -9610 292,827| 218,762) 72,170 — — mani pa ee anil 7510) 140 
1 Milford is in Kent and Sussex Counties. © SM, 1952. 
*Withheld to avoid disclosure. 
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A and A See end of state for Standard Metropolitan County Areas. 
Before using these figures, see explanation page 1. 


SALES MANAGEMENT 


; reader prefercne® 
d over 3 pero 


NET PAID DAILY CIRCULATION 


Publishers statements for six months ending Sept. 30, 1951 


Daily Times-Herald = —=——S——S——s«269,370 
Evening Star — 226,573 
Morning Post _ — ss = ~ 191,164 
Evening News _- “ --.- 140,086 


Gimes A perala 


WASHINGTON, w. ©. 
National Representative: Geo. A. McDevitt Co. 
FIRST IN WASHINGTON .. . ACCORDING TO THE PEOPLE 


MAY 10, 1952 


DISTRICT OF COLUMB I A— (Continued) on estimates. by. SALES. sieht 


POPULATION RETAIL SALES — 1951 (MER. | EFFECTIVE BUYING INCOME 
TIM 
OP 1/1/52 BY) ESTIMATES WHOLE- ESTIMATES — 1951 


COUNTIES SALES 
FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 1951 


Fami- 
Total % lies Furn.- % Buying \ 


(thou- (thou- | Dollars General | House-| Auto- Estimates of Power 
sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) U.S.A. Quota 


AWashington, 
| 


829.3) . 


235.0] 1,453,386) .9610) 292,827) 218,762) 72,170) 212,343 meat niet 1,567,996) .7114/1,891 7519 140 


Total Above Cities 829.3) .5353 


235.0} 1,453,386 9610) 292,827) 218,762) 72,170) 212,343 04, 769 580,960} 1,567,996 -7114)/1,891 7510) 140 


ka ee Re ee 829.3, .5353, 235.01 1,453,386! .9610| 292,827, 218,762| 72,170| 212,343) 64, 7661 | 1,567,996! -7114|1,891 .75101 140 


Per Capita Sales.|.....].....]........| seese|ecsons. 1,753)....... 353) 264) 87 256 
Per Family Sales.|.....]. . ar 6,185|.......] 1,246] 931| 307 904| 


DISTRICT OF COLUMBIA— 6 Standard Metropolitan County Area 


| | | | | | 
Washington......].... | 1,537.0 9922! 430.0 vs. — sit 246 ,612 om — 82,225 2,817,834) oe 6,553) 1.2073] 122 


: -a5 (Other South Atlantic States: Delaware, p. 236; District of Columbia, p. 236 Georgia, p. 252; Maryland, 
F L O R | D A— Counties and Cities —— p. 333; North Carolina, p. 448; South Carolina, p. 527; Virginia, p. 585; West Virginia, p. 600.) 


F Pop. q 
Florida state map—page 240 | (in NuMBER OF OUTLETS | @ NuMBER OF OUTLETS 


City County thous.) GM City )| F |GM|FHR 


Jacksonville itimenacecd Al 679; 79) 138 
Key West....... A 56 7 
Lake City Columbia........ : 46 9 
Lake Worth. ....Palm Beach ‘ 37 8 
109 16 
654, 78 
Fort Myers : .2]| 230) 34 
Fort Pierce..... .St. Lucie 4 cala ee : 60 6 

Alachua ‘ J 153 27 
62 13 


Before using these figures, see explanation page 15. 


1951 BUILDING PROGRAM 


“ 35 MILLION ~ 


Pp ROVES THE SECOND LARGEST IN FLORIDA - EXCEEDED ONLY BY MIAMI 


The City of Fort Lauderdale Building Permits in 1951 were $34,953,820, 


exceeded only by the City of Miami whose building permits were $38,- 
323,552 


: Broward County Building Permits 1951 — $62,673,372 
| § INCREASE IN POPULATION 
OVER 100% 


FO RT LARGEST PERCENTAGE INCREASE OF ANY MAJOR CITY IN FLORIDA 


Fort Lauderdale’s increase in population was 101.86%: from 17,996* 


LAUDERDALE Binh ieee. 
MARKET FORT LAUDERDALE 


=m DAILY NEWS 


Mowtand, tne AND EVENING SENTINEL 
Fort Lauderdale, Fla. 


SALES MANAGEMENT 


Now read about 


SELLING 
POWER! 


THIS ISSUE of Sales Management surveys 
buying power. Here’s data about selling power 
in Metropolitan Washington—a market with 
4 newspapers whose retail salesmen not only 
pound the sidewalks of downtown F Street, but 
also prowl the farthest corners of this big, rich 
metropolitan area for that last 50 lines. 

And the advertising is bought. In 1951, total 
newspaper advertising in Washington reached 
the extraordinary total of 99,036,189 lines! 
This not only measures the state of business in 
the Washington market—it also shows what 
retail and national advertisers in this market 
think about newspapers 

--- and what they think about 
one newspaper—The Star... 

In 1951, 40.4% of all newspaper lineage was 
carried by The Evening and Sunday Star. The 
remainder was divided 24.7%, 23.1% and 11.8%. 

On October 26, 1951 (an average Fall 
shopping Friday), total department store line- 
age in Washington was divided: The Star, 
41,334 lines; the other three papers, 18,015 
lines, 14,368 lines, 12,686 lines. This dominance 
in The Star is a typical story. 

On November 25, 1951, The Sunday Star 
carried some 20 pages of classified advertising. 
The other two Sunday papers carried 10 pages 
and 9 pages. 

On February 21, 1952, the day before the 
famous annual odds-and-ends George Washing- 
ton’s Birthday clearance sales (when shoppers 


10, 1952 


park at 1 A.M. on store stoops with vacuum- 
bottled coffee, sandwiches and sleeping bags to 
wait for 99c typewriters and $3 TV sets), The 
Star ran a 144-page newspaper! The other 
3 papers ran 96 (tabloid) pages, 80 pages (in- 
cluding an Auto Show section) and 52 pages. 
Here’s more proof of 
retailers’ use of The Star 

In 1951, The Star carried 41.0% of total 
department store lineage in the 4 papers, 
47.1% of clothing store lineage, 41.1% of 
radio-TV-electrical appliance lineage, 42.3% 
of furniture store lineage, 41.8% of grocery 
store lineage, 51.9% of drug store lineage. 

Day after day, month after month, year 
after year, this is how advertisers evaluate the 
selling power of The Star. 

Lineage figures and case histories of success- 
ful advertisers reveal this: continuous histories of 
dominant schedules in The Star! 

There is no ready formula for buying space 
in a 4-newspaper market. Your “‘A”’ or “B” 
schedule in The Star and another paper may 
not always buy you the most selling power. A 
dominant schedule in The Star will. 


1852 A Century of Leadership 1952 


The Washington Star 


Evening and Sunday Morning Editions 


Represented nationally by: O’Mara and Ormsbee, 
Inc., 420 Lexington Ave., NYC 17; The John E. 
Lutz Co., Tribune Tower, Chicago 11. 


FLORIDA re 


3 Sy Tampa 
St. Petersburg a 
1950 Net Effective Buying Income 


allt In excess of $150 Million 


i $75 Million to $149.9 Million 


Ee] $40 Million to $74.9 Million 


“4 $15 Million to $39.9 Million 


Cities shown are those having net 
Effective Buying Income of $15 million 


and over 


Scale of Miles 
25 50 75 100 
r n 4 


— ———— 


One Inch Equols Approximately 75 Miles 


F L '@) R | D A— (Continued) The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 
Pop. | Pop. 
(in NuMBER OF OUTLETS | (in NUMBER OF OUTLETS _ 


City County thous.) GM |FHR| A j County |thous.) F |GM|FHR| A 


| 
Palm Beach 4.1 i 12.6} 65) 8} 11) 14 
Panama City... . 29.6 16} 21 | pinay wad 20.6} 72! 25 
ee i 46.3 30} 32 29.4) 113} 19} 22 
Plant City....... 9.7 13 16 Hillsborough.....| 131.1] 525) 105 
i 6.8 12 11 West Palm Beach . Palm Beach 45.7} 151) 47, 54 
St. Augustine... .St. Johns 13.9 18 17 Winter Haven.... 8.8} 32 14, 21 
St. Petersburg... . Pinellas 102.5 88| 62 


© SM, 1952. Before using these figures, see explanation page 15. 


COPYRIGHT .. . The contents of this Survey of Buying Power are fully protected by copyright. The ex- 
clusive estimates of population, Effective Buying Income, retail sales and sales-advertising controls 
must not be reproduced in printed form, in whole or in part, without written permission of SALES 
MANAGEMENT, INC. 
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a> The MELBOURNE —> 
-\ TIMES..... 


| PENSACOLA 


PALM BEACH POST-TIMES 


(Palm Beach County) 
Eo, oo .e'w-b-snien eins s was aise ew amemummene 
ET IE 55. 665:6-6-0 0s show eens ate ee 
Retail Sales, City 


PENSACOLA NEWS-JOURNAL 


_———, oa 

ount SNEED rida 0 eracoranng 5 eiman-hidin Oniba ne Secee miata Me 118,8 

City Population ener e.0.'0 sol oreammselareea. dala anlaerareainieiat site a) cvsiee 4 4 
Retail Sales, City 


PANAMA CITY NEWS-HERALD 


(Bay County) 
GE I ns susuaceisice: _salsore vale e-ahyranernreraiaiwinta eters 47,800 
City Population ........... ee ere ee 29,600 
Retail Sales, City 


JACKSONVILLE JOURNAL ne 


(Duval County) 

I, ce ciniersic-cinicieeh: \winveraieinte aonb ateeieieeaiee 311,800 
atl SE CE a5 4.0 i:5'0-4-0c erie eleanemendnic eaten aot 211,400 
ENT Retail Sales, City 

$30 


OCALA STAR-BANNER 


ee (Marion Comme _ — 
D “Perry Markets” are ia" Ponelntion BU. x: seve Sushi ele WR eS ie aa atine OAL greg 


9 ~ Retail one City 
r A MUST DELAND SUN-NEWS — 


a in any (Volusia County) 


tic @&©}.}0©0©0 County Population ...........ccccces  cececcerene coee 77,200 
3 Florida City Population = - 9,000 
; MARKETING PLAN Reta nee 


2 38 MELBOURNE TIMES wn 


(Brevard County) 
County Population ....... ..  ....ceeceeeeeee ee eee ees 23,700 
City Zone (Pop.—ABC) ...........+-:+seeseeeeees ose. 6,000 
neta aae, County 


Waly f 


AWN 


MELBOURNE 


PALM BEACH 
st. Times 


| 


RADIO STATIONS WCOA, PENSACOLA; WJHP, JACKSONVILLE; WDLP, PANAMA CITY; WTMC, OCALA 


INT MAY 10 


A billion dollars plus... $1,082,978,000 to 

be exact. That’s the Effective Buying Income* 
of WIOD’S 4-county, immediate trading 
territory. It’s downright phenominal the way 
we're growing and prospering here in South 
Florida! Just look at our population — 787,200*! 
And, our Retail Sales — $1,003,250,000*! 

That’s another Billion plus! Compare these 
figures with last year’s... you’// be amazed, too! 


And, remember, our WIOD Greater Miami 
trading area is one of Dixie’s newest Key Markets! 


Better get in on these Billion Dollars p/us! And, 
your “in” is WIOD...the station that’s been -"“"% 
doing a bang-up selling job for the last 26 years! 


*SM Estimates for ‘52 


Genera! Manager 9y0O00 WATTS - 610 KC- NBC 


FLORIDA— (Continued) . sive estimates. by SALES MANAGEMENT 


NT os RETAIL SALES — 1951 Pal EFFECTIVE BUYING INCOME |. 

1 

JM 1/1/52 GD ESTIMATES rg ESTIMATES — 1951 

COUNTIES , SALES 
| FIVE STORE GROUPS | 


CITIES (in thousands of dollars—add 000) 1951 


| Furn.- | | Net | % | Per 


of General | House-| Auto- | Estimates} Dollars | of | Cap- 
sands) | U.S.A. | sands) .S.A.| Food Mdse. | Radio motive | (add 000) | (add 000) U.S.A. | ita 


15. 


NN 


| 
13,234) | | 1, |. .0299) 1,093 
| 10,390} 1, 0186) 1,454 
-0017/ 570 
.0224/1,035 
-0170}1,267 


= + 
oOo = @ Ww 


. 
— 


4,284 
3,785 
4,731 
6,600} 0044) | 130 
3,098} .0020) * 
14,704} .0097 | 783, 
13,214 pe | 1,030) 783) 


698,460' .4619' 138,866' © 63,735! 43,120! 112,200' 35,325 


*Withheld to avoid disclosure. © SM, 1952. Before using these figures, see explanation page 15. 


The Summary of All Data by States appears on page 186 


SALES MANAGEMENT 


EVERY SINGLE DAY 
A I ies 


--- EVERY OTHER HOME* 
1 
IS WATCHING WTV%J 


a FY. LAUDERDALE 
HOLLYWOOD 
j 
th Mim | 
MIAMI BEACH 


see { 
wJY CORAL GABLES 
V/A! 


MORE THAN 110,000 TV. SET OWNERS 
IN THE WTVJ AREA AS OF MARCH 1, ’52 


\g MIAMI, FLORIDA 
%* BASED ON 1950 < 
U.S. CENSUS “THE SOUTH’S RICHEST MARKET ” 


ALL THE YEAR AROUND 
FREE & PETERS NATIONAL REPRESENTATIVES 


MAY 10, 1952 


Today... 


W6GBS., in Miami. 


delivers more than 


TWICE AS MANY 


listeners per dollar 


than it did four years ago! 


Ask your Katz man to prove it. 


WGBS is CBS in Miami + 50,000 watts, Daytime-10,000 Night 


F L Oo R | D A— (Continued) ; “_ | The ‘‘SM’’ symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 
JM ESTIMATES SM CHANT 


1/1/52 ESTIMATES WHOLE- BY1 ESTIMATES — 1951 
SALER 
COUNTIES 


| SALES 
FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 1951 


Furn.- Net % Per | Per | Buying 


Dollars General | House-| Auto- Estimates | Dollars Cap-| Fam- | Power 
.S.A.| sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A.| ita | ily | Quota 
AMiami ; 5]. 83.6) 469,810) . 86,998 34,599 93,474| 22,461 302,713 451,661) . 1,721; 5,403] .2295 
Miami Beach... ; 2 17.8] 122,448) . 18,922 4,325) 4,841) 7,375 5,866 99,781; . 1,988} 5,606} .0534} 165 
Coral Gables... od] 6.9 30,303) . 9,301 1,526; 1,992) 2,157 a | 32,555). 1,500) 4,718] .0162} 116 
2.6 7,400) . 2,355 224, 1,335 356 12,724) . 1,325) 4,894 a 90 

75 


: -0024, = 1.0) 2,713} .0018 727 152 637 3,526; . 953| 3,526] .0018 
A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 15. 
*Withheld to avoid disclosure. © SM, 1952. 


All consumer advertising bought this year . . . or any year . . . is bought on the basis of — and 


aimed at — available imcome. Sales are past history ... a measure of what advertising bas done. In- 


come measures what it cam do... frequently raises the advertiser’s sights to goals far beyond those 


indicated by sales figures. 


SALES MANAGEMENT’S Survey of Buying Power alone . . . as the only authority on the yearly distribu- 


tion of income . . . can open up new opportunities for selling and advertising efforts. 


SALES MANAGEMENT 


THERE ARE 
TWO WAYS 
TO LOOK 
AT MIAMI 


As the tourist scans his horizons, Miami is the might- 
iest mecca of merriment in all the latitudes of the tropics... 

But wise indeed is the Sales Manager who looks beyond - and 
recognizes Miami for what it is; America’s fastest growing residential 
community; 34th among the nation’s major markets and growing . . . grow- 


ing... growing . . . bigger by the day. More important, he sees the 


audience of The Miami Daily News as a vital ‘market within a 


market’ . . . for here’s the business it controls:- 

i 

Food $48,218,914 

General Merchandise 21,826,236 
iy The Miami Daily News Market* Automotive 38,466,806 
= Drugs 12,074,088 
a Furniture and Furnishings 10,758,322 
E Appliances 3,947,298 


The Daily News - Miami's liveliest newspaper and top producer in advertising results - has com- 
piled an interesting study of facts on this progressive market. This booklet will be mailed to you 
on request to The Miami Daily News, Miami, Florida, or to the offices of its national representa- 


tives, Sawyer, Ferguson & Walker. 


*That segment of the Miami Metropolitan Area reached and 
controlled by the circulation of the Miami Daily News. 


Sources: “How much do you know about Miami” Booklet. 
Sales Management 1951. 
1948 U.S. Census. 


MIAMI Daity NEws 


MAY 10, 1952 


' 


Dg Mp eaptrengn > 


More than just 

FLORIDA'S GATEWAY! , 

isitors, goods, and services still oa —_ 

Yacksonvile into all of Florida 3. 240. much more 
. ’ ; e ’ 

to Jacksonville's ih one heast as a market - 

If you are intereste son Jacksonvil e. 


ane 5 ou the 
tt a plant locaviom usiness letterhead. We li rush y 
us 


u need. 
vraag Chairman, Committee of Qne Hundred 


kton, 
Mr. James R. Stoc 227 West Forsyth St. 


Chamber of Commerce, 
Jacksonville 2, Fla. 


F L '@) R | D A— (Continued) The “SM’’ symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES — 1951 GMER-_ | EFFECTIVE BUYING INCOME 
BYP 1/1/52 BY iD ESTIMATES WHOLE- ESTIMATES — 1951 
COUNTIES ; 


; SALES a 
FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 1951 


| Furn.< | } | Per | Per 
(thou- | of | (thou- 


Dollars of | General | House-| Auto- | Estimates Cap-| Fam- 
sands) | U.S.A.| sands) | (add 000) | U.S.A. | Mdse. | Radio | motive | Drug | (add 000) ita | ily 
oo 


| % | lige % | 


90.4 2189) | 36,808, 17,172) 70,200 12,890 -1858|1,314| 4,531 
60.3 | 36,051) 66,332| 12,101 2,104) .1416|1,476| 5,176 
32.6 | 8,453) | 21,736) 2,851). -0558|1,035| 3, 
13.6 4 | 6,411] | 19,320} 2,280 | .0300|1,430| 4,867 

65, ° ee .0013| 825] 2,888 


-0016! 617! 2,021 
and_A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 15. 
*Withheld to avoid disclosure. ; 


’ 
SS 


WMBR =. os oly 
5000 Watts 63,000 Watts 14,800 Watts 


ERP ERP 


For detailed information on this booming market . . . wire, write, or phone 


CHARLIE STONE, Sales Manager 


Tel. 9-4475 Jacksonville, Florida + °.0..0x5187 


SALES MANAGEMENT h 


FLORIDA 
4 : Bae 80 


*Based on Sales Management 1951 Survey of Buying 
Power figures and current ABC Reports, using these 
three papers gives you 20% or better family coverage 
in the 52 counties accounting for 80% of Florida’s Ef- 
fective Buying Income, 81% of food sales, 82.8% of drug 
sales, 81.6% of furniture sales, 80% of general merchan- 
dise sales and 81% of Florida’s total retail sales. You 
also get above 30% family coverage in 42 counties, 
above 50% in 20 counties, above 60% in 9 counties and 
above 70% in 6 counties. 


FLORIDA 
TIMES-UNION 


JACKSONVILLE 
National Representative 
Reynolds-Fitzgerald, Inc. 


MAY 10, 1952 


FLORIDA 
Retail Sales are Up 


357% 


from 1940 to 1950 — better 
than 4 more than the 234% 
increase in the U.S. as 
a whole. 


Any market, which, through increased population and 


increased prosperity boosts its retail sales 357% 
in 10 years is worth going after! 

For years Florida’s three big morning dailies have 
given blanket coverage in their own trading territories. 
In addition, since they offer 20% or better family 
coverage in counties producing 80% of Florida’s sales, 
they give great added strength to your advertising 
in other Florida markets. 

Put them at the top of your next media list and 
watch your Florida sales grow—fast! 


Lowest Cost Coverage in Florida’s Top Markets 


THE MIAMI 
HERALD 


National Representative 
Story, Brooks & Finley, Inc. 
A.S. Grant, Atlanta 


TAMPA 
Morning Tribune 


National Representative 
Sawyer-Ferguson-Walker Company 


-ONLY Daily NeuspapersTarigh Cerin, ti, 


The SENTINEL-STAR’S circulation 
in these rich CENTRAL FLORIDA counties is 


more than 5 TIMES THAT of ALL OTHER 
FLORIDA DAILIES COMBINED! 


Retail sales in 1951, in the four counties of Lake, Seminole, 
Orange and Osceola totaled $197,698,000. Population in these 
four counties is more than 200,500. The Sentinel-Star averages 
1 paper to every 3 people in this rich area. You get a big bonus 
coverage too in adjoining counties of Brevard, Polk, Sumter 
and Volusia. 


Orlando Morning Sentinel National 
“Bible of the Citrus Belt’’ Representatives 


ORLANDO EVENING STAR aiaate 
SENTINEL-STAR BLDG. ORLANDO, FLORIDA & MAHONEY 


The SENTINELSTAR and NO OTHER DAILY or ———— DAILIES can GIVE Y 


F LORID A= (Continued) 7 — FE NATE ite 


eres RETAIL SALES — 1951 EFFECTIVE BUYING INCOME 
STIM 
BY) 1/1/52 GD ESTIMATES ESTIMATES — 1951 


COUNTIES | | | 
FIVE STORE GROUPS 
CITIES (in thousands of dollars —add 000) | 
| Fami- | } 
Total | % | lies % | Furn.- | Net | % | Per | Per 
(thou- of (thou- | Dollars | of | General | | fee | Auto- Estimates} Dollars | of Cap-| Fam- 
sands) | U.S.A.| sands) | (add 000) | U.S.A.| Food Mdse. Radio | motive | Drug | (add 000) | (add 00C) U.S.A. | ita | ily 


| 


| 
| 


Gadsden........ vee] 37.6) 0243] 7.9] 22,095) 0146) 5,236) 2,420] 1,384) 557 | .0117| 686) 3,265 
6.8| .0044 2.5] 13,005} .0086) 3,222) | 1,011) 400 i a 953| 2,593] .0049 


Gilchrist....... m 5 . .9} = 2,147 .0014 518 bd 721| 2,803) .0018 


| | = | | 


Glades «A PEEP ‘ 6 1,547; .0011 365) | 977) 3,583} .0011) 79 
ee . 2.1 4,937 1,326) , 324) 639) 2,314) .0030) 61 
Se 2.3 


Hamilton Di 4,256, .0028' 1,323 | | aed .0025' 605' 2,366! .0033' 57 


*Withheld to avoid disclosure. ao ____©SM, 1952. Before using these figures, see explanation page 16. 


SERVING THES LN! EMPIRE Since 1924 
P ad £27 \\\ e / Ap 
ot ee. DBO 


(Ve .  580K.C. 5000 WATTS WDBO-FM 92.3MCS 34000 WATTS 


STILL I AY AHEAD! Crtval Fovideis Pioncer Radio Station 


1951 Retail Sales in the 21 WDBO counties totaled $616,908,000*. WDBO has approxi- 

mately 19,000 more daytime families and 17,000 more nighttime families who listen reg- 

ularly (6 or 7 days or nights a week) than the other 3 Orlando stations combined**. 

Hooper Radio Audience index—morning 44.0, afternoon 48.9, evening 41.2***. No 

increase in WDBO rates since 1946. 

* 1952 Sales Management ** Last BMB Report *** C, E. Hooper — Oct.-Nov. 1951. 
WDBO, ORLANDO, FLORIDA — National Representatives, BLAIR, CUMMINGS 


— 


SALES MANAGEMENT 


WOR 


ORLANDO, FLORIDA 


WORZ**—NBC Affiliate 740 Kilocycles 1000 Watts 


*With F. M. 


SELLS Central Herida 


A growing state — a growing area — a growing income 
means more business for you when you use the NBC sta- 
tion for your sales impact. Central Florida people listen 
to WORZ — they buy. Sell them! 


EUGENE D. HILL 
Vice Pres. & Gen. Mar. 


National Sales Representative—WEED & COMPANY 


16,450 Watts 


The 


“SM’' symbols mark original, exclu- 0 | 4 
sive estimates by SALES MANAGEMENT. FLORIDA — (Continued) 
POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 
SM ESTIMATES JH CHANT SM 
1/1/52 ESTIMATES bmg ESTIMATES — 1951 
COUNTIES | SALES 
FIVE STORE GROUPS 

CITIES | —_ (in thousands of dollars—add 000) 1951 Qual 
j ami- ual- 
Total % lies % Furn.- Net % Per | Per ity 
Map} Met.) (thou- | of | (thou-} Dollars of General | House-| Auto- Estimates | Dollars of Cap-| Fam- In- 
Code} Area] sands) | U.S.A.| sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug }|(add 000) |(add 000) | U.S.A.| ita | ily dex 
Hardee......... on Pee 10.2) .0066 3.0 8,626) .0057 2,300 318 232} 1,501 ae 10,907} .0050/1,069) 3,636 83 
enity.......:. 808 L.... 6.2} .0040 1.8 6,755) .0045 1,229 896 350} 1,779 EE 11,751) .0053/1,895) 6,528 120 
Hernando....... _ | ae 6.8} .0044 2.0 5,702) .0038 1,544 90 107; 1,789 a 6,643) .0030) 977) 3,322 80 
Highlands.......] F4 ]..... 14.5) .0093 4.4 10,992} .0072 3,776 364 514, 2,053 eee 8,768} .0040} 605) 1,993 65 
Hillsborough.....] E3 | 144 262.6) .1695 79.2] 268,944) .1779| 62,640) 34,840) 14,744) 49,242) 9,443].......... 317,560) .1441|1,209) 4,01 94 
Po eee eee eee 131.1) .0846 40.4 204,402) .1351 35,530) 32,720) 12,842) 43,947) 7,430 187,196} 202,663) .0920/1,546) 5,016 122 
2 > a a ee 9.7| .0063 3.1 17,022} .0113 4,009 909} 1,03 3,585 539 640 13,984) .0063)1,442) 4,511 124 
Holmes......... _ i See 14.0) .0091 3.5 3,990} .0026 1,062 465 135 653 EE saivanenne 3,906} .0017| 279) 1,116 38 
Indian River.....] G3 ]..... 12.7} .0082 3.9 11,466) .0076 3,503 464 745} 1,590 ae 15,056} .0069/1,186) 3,861 90 
ee a eee 35.3) .0228 8.9 19,626} .0130 4,241 3,070 610} 5,910 536| Pa cencauon 22,991; .0104) 651) 2,583 60 
Jefferson. ...... D1 10.4) .0067 2.7 4,717; .0031 1,684 397 225 689 MME sdusnae 4,957; .0022) 477) 1,83 51 
Lafayette....... a ee 3.3) .0021 8 1,675} .0011 532 58 ° ©. Tc aeneansecunws 2,071; .0010| 628) 2,589} .0013) 62 
re i» eee 38.0) .0245) 11.6 30,030) .0199 8,531 2,122} 1,561) 4,933) 1,207].......... 45,500) .0206/1,197| 3,922) .0212) 87 
ee eens Pe Bo. es 24.4) .0158 7.8 28,660) .0189 7,108 3,314) 1,462} 6,906) 1,129].......... 23,838) .0108) 977) 3,056} .0142} 90 
Fort Myers. ...].....f- 0... 13.8} .0089 4.4 25,747) .0170 5,945 2,784 1,452) 5,315 989 ° 14,277) .0065|1,035| 3,245} .0101) 113 
| ee Ree 2 aoe 55.4) .0357; 14.0 43,818} .0290| 10,273 4,110} 2,417; 8,936) 1,518].......... 65,675) .0298/1,185) 4,691) .0307] 86 
Tallabassee....].....9..... 29.4) .0190 7.9 41,242) .0273 8,890 3,853 1,926; 8,549) 1,518 5,536 43,405) .0197)1,476) 5,494) .0218} 115 
gs om ee @..... 10.7} .0069 3.0 5,904) .0039 1,928) 322 291 816 WOE ckiascces 7,841} .0036) 733) 2,614 on 64 
SOly........080 OP s..... 3.3} .0022 1.0 1,210} .0008 349 75 a re em. Leen 1,766) .0008) 535) 1,766} .0011) 50 
Madison........ at 14.1| .0091 3.6 6,219} .0041 2,254 254 445, 1,297 SR excsene 8,848) .0040) 628) 2,458} .0051) 56 
Manatee........ es See 36.3) .0234) 11.7 33,398} .0221 9,247 3,625} 1,607] 5,739) 1,357].......... ~ 503} 0161) 977) 3,031} .0194] 83 
Bradenton .....].....]..... 14.4} .0093 4.9 23,772| .0157 6,238 3,165} 1,274) 5,354) 1,077 3,103 17,742} .0081|1,232 114 
Marion......... a ere 39.5] .0255 7 38,754) .0256 8,851 2,796} 1,861) 9,210) 1,170).......... 39,963) .0181/1,012 85 
ON ike cmos k-ooes 12.1 78 3.8 30,992) .0205 5,676 1,786 1,798) 8,332 976 7,488) 17,444; .0079)1,442 149 
code, Oe G4 |..... 8.0} .0052 2.7 6,988} .0046 2,488 214 366 752 ee 9,953} .0045)1,244 90 
Monroe........ A ee 27.8| .0179 8.0 20,643) .0137 6,407 1,162; 1,126) 1,608 840| Bieestasad 18,741; .0085| 674 66 
2 aoe See ee 23.9) .0154 Zz 18,246} .0121 6,014 1,109 1,125 1,552 702 ” 15,827; .0071) 662 66 
Nassau......... ue 13.3) .0086 3.5 9,053) .0060 2,590 691 440' 1,359 - ere 9,283) .0043) 698 66 
Okaloosa. ...... Me f..... 28.3) .0183 6.7 12,126} .0080 3,473 626 790) 2,592 eee 13,114) .0059) 463 49 
Okeechobee. .. wt) 3.4) .0022 1.0} 3,010} .0020 885 75 = 609 73) Leciae wie 3,659} .0016/1,047 82 
Orange......... F3 | 101 123.6} .0798| 38.7] 132,184) .0874) 29,484) 16,744) 7,644) 26,709) 5,160].......... 162,354) .0737|1,314 99 
AOrlando.....].....].. 55.0} .0355| 17.7] 105,076) .0695) 18,869) 15,594) 6,375) 25,505) 4,084 53, 87,589} .0398/1,593 135 
Osceola peeps at Oe 11.7| .0075 ad ied -0067 3,452 306 711; =: 1,457 a 11,023; .0050| 942 80 
A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 15. 
*Withheld to avoid disclosure. © SM, 1952. 
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F L OR ID , (Continued) _—- The “‘SM’’ symbols mark original, excly. 


sive estimates by SALES MANAGEMENT, 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 


ESTIMATES CHANT 
BY 1 1/1/62 JM ESTIMATES boy ESTIMATES — 1951 
COUNTIES | SALES 
FIVE STORE GROUPS 
CITIES , (in thousands of dollars—add 000) 1951 
| Fami- Qual- 
lies % | | Furn.- | | Net % Per Buying} ity 
(thou- | Dollars | of | | General | House-| Auto- Estimates | Dollars of | Cap- Power | In- 
sands) | (add 000) | U.S.A. | Food | Mdse. | Radio | motive | (add 000) | (add 000) | U.S.A.| ita | i Quota | dex 


ome — 


164,189) -1086} 35,146) 11,164) 11,274) 32,939 161,956) .0735)1,337 0850} 109 
| | | 


| | | | 
100,300] .0663| 17,959] 9,423, 6,729| 28,440) 3, 85,030] .0386/1,861 0451] 153 
14,488} .0096| 1,870 549] 1,525) 9,818} .0044)2,395 .0056} 207 
13,573, .0089) 5,258) 437| 311| 16,283} .0074|1,303 .0080] 100 
12,954, . 4,687 347, 391| 1,814 16,137, 0073) 744 .0090} 64 


Pinellas a .9} 207,360 36,773, 38,124 11,099] 31, 088| 248, 102! .1125)1,442) .1196] 108 
ASt. Peters- | | | | 
burg..... - . .5| .0662} 38. 153,642 21,550} 35,700| 8,098) 22,377] 4,7 168,018} .0762|1,639 .0818 
Clearwater.....]... ee .9} .0109) 5B. 30,938 7,079) 2,139) 7,541) 31,410) .0098| 1,267 .0132} 121 
Polk. . ae ve 2) 108,019 31,522} 7,462! | 23,880 139,223} .0632/1,069 .0699] 83 
pos 47,924 10,592} 4,291] 12,498] 1,725 : 49,413 .02241,511 .0249 
18,698 4,393] 1,028 4,849] ; 13,402] .0060/1,523 .0078 
ae 20,922 5,550 1,469 | 26,891) .0122/1,093 .0134 
Palatka........J... é .6| .0062) : 16,529 3,743| 12,839) .0059)1,337 .0075 
| 
St. Johns........ .8} .0167| ; 22,762 7,577 : . ee 31,789, .0144/1,232 .0151 
St. Augustine.. j; 3.9] .0090| i 20,297 6,754 23| 19,073} .0086/1,372 .0101} 112 
St. Lucie .9| . ? 23,987, . 6,125) 23,178 .0106/1,058 .0129} 91 
Fort Pierce... .].....]... -6| .0094| , 22,729] 5,514 15,278} .0070/1,046 .0099} 105 
Santa Resa .0| . : 7,469, . 2,975 8,168, 0037} 430 .0058} 47 
| | | | | 
41,210 10,565 | 7,052 ..| 37,972; .0172/1,209) .0208} 102 
37,261 9,096 | 6,781 22,988] .0104/1, 116} .0152] 114 
25,308 6,984 | 3,706 28, 788! .0130/ 1,058) .0150] 88 
22,450 5,552 | 3,458) 13,774} -0062|1,093| .0092] 114 
6,422} .0043| 2,043) 760 viene _ 0033} 617) 0044] 59 
| 
11,236) . 3,032| 2,157 : 11,325] .0051) 662 .0070} 63 
2,285) 2,37| 0039) 825 -0050) 74 
951 ae .0017| 407 .0025] 42 
22,226 | .0448|1,279 .0489] 98 
12,563) 9, .0223|1,593 .0253] 127 
fan ; . 4,019) ,0055|1,337 .0069} 119 
Wakulla...... me 4. E 683| | 0013) 511 
Walton......... ; Wm ; : 2,219) 2,773 .0038| 558 
| | | | 
Washington _ 1) .0078) 1,351| 481) 


| | | "= pe 
Total Above Cities! ..++.] 1,343.5) .8672 enn 2,220,599) 1.4683) 447,409) 245,791| 135,657) 443,418) 00,159 981.589 2,061,268) 9601, 594 4,852 1.0810 125 


State Total — 2,926.7| 1.8891! 80.31 2,928,490! 1.93641 687,475! 281,595! 165,022 542,373 114, 9821 


me 
| 3,426,321 1.554511,171! 3,8921 1.7360) 92 
Per Capita Sales.|.....].....]........|...... | 96 56! 185 ~ er sity 


320 187 


Jacksonville......).....] 66] 311.8} .2013| 90.4) 331,058] .2189| 79,744] 36,808] 17,172| 70,200] 12,890]... .. 409,562} .1858|1,314] 4,531] .1988) 99 
Miami... 87 | 544.1] .3512| 172.2} 698,460, .4619| 138,866, 63,735| 43,120| 112,200| 35,325 789,488 .3582|1,451| 4,585] .3880] 110 


A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 15. 
*Withheld to avoid disclosure. © SM, 1952. 


ABC /5000 Watts 
Network \ 600 KC 


“Florida’s Most POWERFUL Voice” 


JACKSONVILLE - Natl. Rep. THE KATZ AGENCY 


SALES MANAGEMENT 


FLORIDA’S 
BILLION DOLLAR 


GUD COAST 


MARKET 


(6 of Florida’s 67 counties) 


Gold Coast Counties have 


@ Population 817,100 28% of Florida Population 
(74.3% gain since 1940) 
@ Retail Sales $1,033,000,000 35.5% of Florida Retail Sales 
@ Effective 
Buying Income $1,116,000,000 32.5% of Florida Buying Income 
@ Bank Deposits $758,452,036 38.8% of Florida Bank Deposits 
@ Telephones 308,676 41% of Florida Telephones 
@ Electric Customers 295,892 32% of Florida Electric Customers 


Blanket the Gold Coast with this Potent Selling Combination 


The Miami Herald, national leader in grocery and automotive lineage, 
continues its domination of the Gold Coast Market...and WQAM, Miami’s 


First Station, continues to deliver complete coverage of the entire 6-county 


ad es 


area. It will pay you to invest in booming, spending South Florida...and you'll 
be sure of your returns when you rely on the Miami Herald and WQAM. 


a] hie aia MIAMI'S FIRST STATION 
eae won 


A.B.C. in Miami 


National Representatives — JOHN BLAIR & CO. 
Southeast — HARRY E. CUMMINGS 


National Representatives —STORY, BROOKS & FINLEY 
A.S. GRANT, Adianta 


MAY 10, 1952 31 


WITHIN A RADIUS OF 50 MILES OF WFELA€A 


26/. 29%. 24% 


OF FLORIDA’S OF FLORIDA’S OF FLORIDA’S 
POPULATION FAMILIES RETAIL SALES 


‘ Population, retail sales and other important economic in- diversified industry, commerce and agriculture provide steady 
dices continue to climb in the WFLA market. WFLA covers buying power right around the calendar. For more Florida 
a big, growing segment of Florida — nearly 25% of the sales — every month of the year — “‘spot’’ your products 
sales potential of the entire State — where the payrolls of on WELA. 


AGRICULTURE 


4 
7 


_-BUSINESS 


j “INDUSTRY 


«(ST.PETERSBURG 


The Tampa Tribune Stations - AM and FM NBC reCREATION 


AFFILIATE 
National Representative JOHN BLAIR & CO. + Southeastern Representative HARRY E. CUMMINGS, Jacksonville, Fla. 


FL ORID A— @D Standard Metropolitan County y Areas — (Continued) 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 


ESTIMATES CHANT 
SM 1/1/52 BY ESTIMATES WHOLE- ESTIMATES — 1951 


SALER 
SALES 


FIVE STORE GROUPS 
(in thousands of dollars—add 000) 1951 


| 
% %, Furn.- Net 


of | (thou-| Dollars General | House-| Auto- Estimates | Dollars 
U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) 


sands) 


Orlando oe ° .0798| 38.7) 132,184) . 29,484; 16,744) 7,644) 26,709) 5,160 162,354 
APensacola.... os -8| .0767; 32.6) 88,935) . 22,127 8,453) 3,665) 21,736) 2,851)... 122,905 
Tampa- 

St. Petersburg. : .7| .2806| . 476,3C4 . 99,413} 72,964) 25,843) 80,330) 16,218 565,662) . 
AWestPalmBeach'. «1! 0782) : 164,189 . | 35,146! 11,164) 11,274 32,939 161,956, . 


fe 


1000 WATTS — MBS — 1290 KC. 
WEST PALM BEACH 


e FIRST IN SPORT COVERAGE 
ONLY WIRK IS py e YARD BIRD HILL BILLY 


, “47 : e BEN DECKER’S ALMANAC 
= oy, ENOUGH oo e THE BOB RAY SHOW 


O70 SELL e THE BLUE DREAMER 
PALM BE e ROME HARTMAN'S SPORTSCOPE : 
: oe e TOP-RATED LOCAL NEWS Nee 


COUNTY DONALD COOK, INC. 


: it: (Other South Atlantic States: Delaware, p. 236; District of Columbia, p. 236; Florida, p. 238; Maryland, 
G E O RG I A— Counties and Cities — p. 333; North Carolina, p. 448; South Carolina, p. 527; Virginia, p. 585; West Virginia, p. 600.) 
- a on | Pop. Pop. 
(Georgia state map—p. 254)| (in NUMBER OF OUTLETS (in NUMBER OF OUTLETS 


City County F |GM!FHR| A | D i County 'thous.)| F | GM | FHR 


~ 


men | 


Albany..........Dougherty....... . 12) errr 7.6] 44 10 8 
Americus. ...... .Sumter... , | 6) i Laurens.........| 10.3] 57) 10) 14 
... Clarke... ; } 11 | Nest Pomt........aem..........| Ba & 4 9 
..Fulton.... : | 84 Fitzgerald Ben Hill | 8.3) 75 8| 10 
. Richmond....... . | 35] Gainesville | tea 78 7 17 
Brunswick.......G pias nombre i 7 i 4 14.3 53 11 17 
Cartersville Pecie ue al d jt are a oe 11 22 
Cedartown ‘ | , 7| | i 73.5] 275) 27) 40 
Columbus. ......Muscogee.......| , | 27] 23.2] 51; 13) 18 
“i eee ’ | 6 Colquitt | 11.8} 63) 9| 17 
. Whitfield . 13) COE. i ccvonds 8.31 44: 10) 10 

9| (Continued on page 260) 
A and.A See end of state for Standard Metropolitan County Areas. © SM, 1952. Before using these figures, see explanation page 15. 


252 SALES MANAGEMENT 


we 
“Ins ooOnmnmrNaqn an 


MACON and 


@ Center of Southeastern Population & Market 
QZ Capable, willing labor supply 
Q Five railroads, 16 motor freight lines 
@ Ample power, water, natural gas 
Q Free Industrial surveys, site dats, preliminary engineering | 


Weite- Wire -— Call 
MACON AREA DEVELOPEMENT COMMISSION 


P.0.BOX 288 «© MUNICIPAL AU © MACON, GEORGIA 


S "e 9 
one 


RRS 
ROE ne 


The ‘““SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


GEORGIA— (Continued) 


ty = RETAIL SALES — 1951 =. EFFECTIVE BUYING INCOME 
IM 
JM 1/1/52 BY 1 ESTIMATES a ESTIMATES — 1951 
COUNTIES | | SALES 
FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 1951 
Fami- ual- 
Total % lies % Furn.- Net % | Per| Per | Buying} ity 
Map} Met.] (thou- | of | (thou-}| Dollars of General | House-| Auto- Estimates | Dollars of Cap-| Fam- | Power | In- 
Code} Area] sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. Radio | motive | Drug | (add 000) | (add 000) | U.S.A. | ita ily | Quota | dex 
Appling.......... 3. aa 14.1| .0091 3.3 4,840} .0032 1,483 358 242 163 ee 9,843) .0045) 698) 2,983} .0050] 55 
RRMROOR. ..00.00508 OE fevecs 7.5) .0048 1.8 1,870} .0012 1,000 129 102 ° ee 3,338} .0015) 445) 1,854) .0020] 42 
SU coccsccnel _- 9.1) .0059 2.2 4,589) .0031 1,218 155 127; 1,470 a 7,736} .0035| 850) 3,516} .0038] 64 
SE cascusaeed  - = 6.0) .0039 1.3 872) .0005 eter. Tne. San eeree _ aa 2,915) .0013) 486) 2,242] .0015|] 38 
Baldwin......... _ | 30.8) .0198 “ 11,204) .0075 2,964 1,162 742| 3,131 SAE: 23,703; .0108) 770) 4,938] .0115} 58 
errr __ | ao 6.9) .0044 1.8 623} .0004 282 70 © Un cisatalacheadeeeneedear 2,444) .0011) 354) 1,358] .0015} 34 
ere i = 13.4) .0087 3.7 7,855) .0052 1,878 601 815) 1,305 Re 10,449} .0047| 780) 2,824) .0056] 64 
re B2 27.9) .0180 a 17,508) .0115 3,871 2,367 925} 4,710 a 22,895) .0104) 821) 3,180} .0122] 68 
Contensstb...... Bois. Bi nis 7.5} .0048 2.2 13,796} .0091 3,084 1,085 867| 3,926 342 6 8,352) .0038/1,114) 3,796] .0056] 117 
Ben Hill......... | ae 15.1} .0097 4.1 12,927) .0086 3,275 830 805} 3,047 ae 16,214) .0074/1,074) 3,955) .0081) 84 
Fitzgerald. ....].....].... 8.3} .0053 2.7 12,757; .0084 3,216 830 805} 3,047 364 791 9,073} .0041/1,093) 3,360} .0056] 106 
i _ * ae 14.1} .0091 3.4 6,057; .0040 1,295 448 150 916 . ae 12,563) .0057) 891) 3,695) .0058] 64 
BE icavensiones C5 83 119.2) .0770) 33.9] 104,450) .0691) 24,940) 15,096) 5,387) 20,586) 3,188}].......... 144,778} .0656)1,215| 4,271] .0688} 89 
_ Macon. pee Serie Lee 73.5} .0475 a 96,572} .0639 20,644 14,664 5,257} 19,764) 3,059 47,770 96,774) .0439/1,317) 4,419] .0506 107° 
A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 15. 
*Withheld to avoid disclosure. © SM, 1952. 


Only the Macon Newspapers ‘‘cover” the Macon Market 


Macon is among the South’s most rapidly-expanding 
industrial areas. Upward of $50 million in new industry 
has recently located in prosperous Macon, wealthy trad- 
ing hub of Middle Georgia. Population here has kept 
pace with this industrial expansion. Metropolitan area 
population is now over 135,000, a gain of 40,000 since 
1940, states U. S. Census. This is a 42% increase 
which compares most favorably with national average 
population gain of 14.5%. 


For details, call or write 


10, 


Retail sales and purchasing power in Macon are at all- 
time record highs! Retail sales jumped over $912 million 
in the city and now exceed $96,500,000! Farm income 
in the Macon trade area surpasses $92 million annually! 


In this immensely wealthy market, the newspapers 
which reach the greatest number of people, which 
offer the most effective coverage are The MACON 
TELEGRAPH and NEWS. 


MACON TELEGRAPH and NEWS 


MACON, GEORGIA or contact a Branham-man today 


Lunar STEPHENS. 


BANKS FRANKLIN 


CLAYTON 
HENRY 
A’ JFAYETTE 


MERIWETHER 


CRAWFORD! 


STEWART 


Quirman] RANDOLPH [TERRELL XL LEE 


CLAY 


GEORGIA 


HART 


JEFFERSON 


WASHINGTON 


SCREVEN 


this | APPLING 


McINTOSH 


unswick 


1950 Net Effective Suying Income 
ee In excess of $150 Million 

Ea $75 Million to $149.9 Million 
[| $40 Million to $74.9 Million 


$15 Million to $39.9 Million 


Cities shown are those having net 
Effective Buying Income of $15 million ° 


Scale of Miles 
10 20 35 Copyright by 


1 


—- 


and over 


One Inch Equals Approximotely 35 Miles 


SALES MANAGEMENT 


79% family coverage in Georgia’s 166 cities and towns 


with a population of 1000 or more 


‘ @>McCaysville 
& Chic’ ang i a, * 
Dalton eo Chatsworth 


@- Clarkesville 
Lafayette * Ellijay * Demorest x 


ig, 


WB tron = Calhoun Dahlonega 
A * ahlonega il Cornelia he 13 Lvonialil 


Summerville x 40 mites Gainesvill \e Wa ". 
* Royston 


j anton 
Rome @ Cartersville *’ salord he Conner 


i 5 x \ nS g 
Rockmart 7 Wearietan we Winder Elberton 


allas myrna etn @ Athens 
Austell gw a 
We ihc 4 * lew a ial Ci @ Washington 


7| A wit Lithonia Social Circle 

en Covington 

| ie 4 

- . y pes Kaisa @ Union Point ie 
Carrolton,. ~iery owann McDonough fe Eatonton Warrenton @ 


* 100% in 62 cities and towns 
@ 70% to 99% in 50 towns 
ME 50% to 69% in 36 towns 
@ 20% to 49% in 16 towns 
© under 20% in 2 towns 
Total circulation: 457,147 


Cedartown 


PR crane sw, Por Monticet @ Sparta 
Hogansville Barnesville ° ‘ ‘ 
= @ Milledgeville 
LaGrange & te @Forsyth 2 Sandersville ™ & ee 
est — bs Millen 
pePrin tr aie eo” @ Cordon BD tennitte ry > a 
Manchester Macon Wadley / Sylvania 
Talbotton_ oe I Warner Robins Wrightsville WE Wesummit-craymont 
@ Fort vatiey Dublin Swainsboro 
Columbus sa a er P Wistatesboro 
Buena Vista x vy Bl coc @soperton s mae 
on Pf 
el @avrinsvie Vitale HL Ag @reiasvitle 
re Eas' Lyons 
23 ss Otxm y ‘i 
eo se Vienna Claxton 
Mi 
Lumpkin was, = ae @ Rochelle Lumber City @ Siennviile 
Cuthbert Cordele @ 


we Mats WA @ Ludowici 


& @oawson 
Fort @ a — 


Gaines Shellman * 


@ Ashburn — Pr @® Jesup 
% “Sr teison * @ocina Mvouglas @ ain 
OR Tifton Darien « 
ylvester 
Blakely ; Wrearson Hl Blackshear 
——e Camilla ¥ Moultrie Pe nasivite BB Waycross Brunswick WM 
P Pelham d 
, Wonalsonville ad MOS . @ Homerville 
; Folkston 
Cairo @ : 
Thomasville wy aldosta 7e 
Bainbridge Boston @ = @Auitman P 
) : 0? 
7 


Che Atlanta Zournal Ware 
THE ATLANTA CONSTITUTION Kelly Smith Company 
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GEORGIA— (Continued) 


The ‘SM’? symbols mark original, exclu. 
sive estimates by SALES MANAGEMENT. 


COUNTIES 
CITIES 


Bleckley......... 


Brantley .... 


Bulloch........ 


Statesboro.... 
SRR 


Butts...... 


Calhoun........ 


Camden.... 
Candler. ... 


Carroll. .... 
Catoosa....... 
Chariton. 


Chatham 
ASavannah 

Chattahoochee. 

Chattooga. . 


Cherokee... 


Se 


Athens. . 
Clay... 


Clayton...... 


ere 


Cobb...... 
Marietta 


Misc wes 


Douglas 
Colquitt 


Moultrie....... 


Columbia 


Coweta. 
Newnan 
Crawford 


Elbert 
Emanuel 


POPULATION 
ESTIMATES 
1/1/52 


RETAIL SALES — 1951 
BY. ESTIMATES 


FIVE STORE GROUPS 
(in thousands of dollars—add 000) 


Furn.- | 
General | House-| Auto- 
Food Mdse. | Radio | motive 


MER- 
CHANT 
WHOLE- 
SALER 
SALES 


1951 


Estimates 
(add 000) 


—= 


EFFECTIVE BUYING INCOME 
BY LD ESTIMATES — 1951 


Net 
Dollars 
(add 000) 


D2 
B3 


.2| .3112| 


11,035 


12,516 
39,211 
37 ,839 
2,699 


5,054 
2,287 
41,838 
27,639 


24,388 
7,315 


5,265 
45,398 
42,972 

5,496 


7,752 
294 
2,959 


9,694 
10,031 


4,384) 


6,001 
2,852 
53,256 
46,239 


6,891 
7,460 
694 ,644 


1,239 211 


7,343 
5,846 


364 
700 445 ’ 
176,764; 31,632) 132,120 


6,218 


2,767 
11,362 
2,659 


20,745 
6,363 
15,295 
7,823 


5,496 
5,003 
7,455 


27,607 
5,881 
3,694 


222,720 
182,729 

8,275 
18,006 3,215} 


16,316) . 2,967) 
44,253; . 4,425) 
38,578) . 1,317 
4,523) . 780 


10,012) . 415 
4,507 739 
67,907 1,023 
31,233) .0142)1,346 


17,605 
7,617 
31,002 
12,068 
3,596 


9,340 
25,324 
9,666 
2,840 


20,548 
10,773 
3,120 
1,273 


18,470 
214,438 
41,166 


12,608 


8,058 
65,167 
47,795 

9,237 


10,509 
1,898 
4,657 


16,663 
17,264 
5,881 


5,297 
3,366 
75,773 
39,716 


9,980 
11,523 
722,494; .3278|1,498 


1 Atlanta is in De Kalb and Fulton Counties. 
A and A See end of state for Standard Metropolitan County Areas. 
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*Withheld to avoid disclosure. 


Before using these figures, see explanation page 15. 


SALES MANAGEMENT 


Get Right.... 


IN THE CENTER OF 
THE GREAT SOUTHEAST 


An executive said “Let me punctuate your headline, 
which reads ‘Get right in the center of the great 
| Southeast’.” With the result above. He knows, be- 
, cause he operates from Atlanta, and serves the many 
millions overnight from Atlanta, via rail, road, air. 


| The big names of industry are almost all repre- 
; sented in Atlanta. But there are hundreds of flourish- 
. ing small concerns which have blossomed under the 
impetus of high purchasing power, due to the high 


1 

: percentage of skilled workers in the area. 

4 

‘ | Whether you are planning production for the 
0 ° ° 

2 South, and want the many basic economies of the 
; location—or to get your distribution centered in the 
. heart of this rich and constantly growing market .. . 
- find out about Atlanta. We will give you, without 
is cost or obligation, an honest report of the facts and 
38 figures as they apply to your business. 

m 

38 

62 

86 

. WRITE 

. INDUSTRIAL BUREAU 

51 

: CHAMBER OF COMMERCE 

60 


1818 Volunteer Building 


Send for this 


FREE BOOKLET: | 
“FACTS IN FIGURES | 
ABOUT ATLANTA”. CG) 


It is an excellent startin 
point for a study of “Diss Industrial Headquarters of the Southeast 
tribution City”. 


™ 
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ATLANTA --» SPEARHEADS THE SOUTHFASE 


Atlanta, only area in the southeast with an Effective Buying Income of over rated local 
ONE BILLION DOLLARS, plus tremendous gains in every cate- and net shows, 
gory is a MUST MARKET for your product. The key top drawer merchandis- 
to this booming area is WGST which offers ing support. For the full story 
complete market coverage, top contact WGST or our reps. 


ABC NATIONAL REPRERSENTATIVE 
JOHN BLAIR COMPANY 
IN SOUTHEAST 
5-KW 920 KC CHAS. C. COLEMAN 


R Gl A— (Continued) 7 coe climes We MANAGEMENT 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 


ESTIMATES CHANT 
JM 1/1/52 BY) ESTIMATES WHOLE- ESTIMATES — 1951 


, — SALER 
UNTIES | | SALES | ! 
| | FIVE STORE GROUPS | | 

CITIES > (in thousands of dollars—add 000) 1951 | 


l | Furn.- Net 7% | Per| Per 


Dollars | 0 | General | House-/| Auto- Estimates | Dollars of Cap-| Fam- 
sands) | U.S.A.) sands) (add 000) | U.S.A.| Food | Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A. | ita ily 


suospannsesinsaseente Reomncendl beomenats 
1AAtlanta..... 333.5| .2153} 95.8] 622,779) . 95,573| 174,970) 27,919] 119,195) 19,381] 645,429) 520,115) .2360 5,429 
East Point.....].....]..... .3| 0144) d 5,881) 321) 1,565 .0153 | 5.256) 

556| | | 0016 | 1,417 
, 207| | .0010 | 2,592 
26,305, 0174) = 7,105, | .0154/1,103) 3,972 
aes .0145) 5,577] 126) 21,046} .0095 | 3,897 


8,640} . 2,393 16,912) .0076| 3,382 
8,664) .0058} 2,360 14,385) . 2,936 
6,383) . 1,839 ,105) 7,773} . 2,429 


15,340) . 3,229 19,764). 2,246 
ee . 9,213) . 2,347 10,844) . 2,465 
Wi sciseccuses ree -1) .0265) . 40,048} .0265) 6,329 " 3,391 


Gainesville... .. Beaeas : FF | : 35,779). | 3,923 11,324 d 3,735) 


4,763, .0031; 1,313 1,901 2,603) 
7,611). 1,624 1,765 ; 2,921 
2,827). 1,377 510 y 2,662 


1,103 3,452 
272 1,711 
1,460 , | 2,592 


1,862 


oll Se 
Se Me inias ‘ 
1 Atlanta is in DeKalb and Fulton Counties. Before using these figures, see explanation page 15. 
A and A See end of state for Standard Metropolitan County Areas. *Withheld to avoid disclosure. 


to make your efforts more 


productive in COLUMBUS, Ga. 


Detailed information on Georgia’s Second Market 


available a * New market data folders for 1952 


for the | Af Two folders jammed with useful facts and figures on Columbus 


first ee * Grocery route lists * Drug Route Lists 


With number of employees & market data 60 City Zone stores, drug market data 


Represented 


ale 4 The LEDGER-ENQUIRER NEWSPAPERS, COLUMBUS, GA. 


SALES MANAGEMENT 


2sé 


4 


HERE’S THE 12 MONTHS STORY JANUARY 1951 - JANUARY 1952 


COLUMBUS 
IS STILL ms 
GROW/NG / **, * 


WRBL- FM 


P\COLUMBUS 


hh, 
a 
Sas 


19448 


COLUMBUS METROPOLITAN AREA 
POPULATION ............. ........ 180,900 10% INCREASE 
Weve SALES ....0..5....- .... $132,332.00 10.5% INCREASE 
EFFECTIVE BUYING INCOME ..... $187,314.00 16.5% INCREASE 
Contact WRBL or Hollingbery for the full story! 


The “SM"’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


GEORGIA — (Continued) 


COUNTIES 
CITIES 


Mcintosh 


SOD ais cacuan 


Maric 


Miller 


Morga " 


] 


ACc !umbus. ood 


4 and A See end of state for Standard Metropolitan County Areas. 
Withheld to avoid disclosure. 


POPULATION RETAIL SALES — 1951 BA EFFECTIVE BUYING INCOME 
BYP 1/1/52 ESTIMATES WHOLE- ESTIMATES — 1951 
| SALES 
| FIVE STORE GROUPS 
| — (in thousands of dollars—add 000) 1951 
| ami- 
Total % lies % Furn.- Net 
(thou- | of | (thou-| Dollars of General | House-| Auto- Estimates | Dollars 
sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) 
7.5} .0049 1,295] .0009 534 195 |e eee SNe 3,338 
10.0) .0064 4,578} .0030| 1,664 352 152 MG Wi bosdicsccc 8,206 
5.2| .0034 1,959 -0013| 507 ee . ae 2,367 
33.6] .0217 18,414) .0122, 4,155) 2,287, 1,387/ 4,810, $37].......... 28,224 
10.3} .0067 15,203} .0100} 3,116) 1,556] 1,341] 3,973] 472 ° 9,388 
6.6| .0042 1,008} .0006 408 317 * ne 3,207 
9.6| .0062 4,546 0031) 1,401 333 1,274 eee 3,792 
6.4) .0042 3,002) .0019) 1,225 7 * 708 aes 3,109 
| 
3.7| .0023 1,250} .0009 434 60 * ° — 1,612 
35.9] .0232 27,798} .0183} 6,773] 2,158) 1,972) 6,366) 959).......... 41,442 
22.4) .0144 24,155] .0160} 5,537} 2,026) 1,972] 5,895] 815 6,433] 26,772 
6.8} .0044 2,075; .0014 487 406 45 476 eae 3,720 
11.7) .0076 5,713} .0038| 1,739) 235 340) 1,718} 137].......... 9,005 
6.2} .0040 2,092) .0014) 888 131 * * ES 4,145 
14.2) .0091 6,486 _ 1,965 657 432} 1,060) 197].......... 10,638 
12.2 .0079 2,484] 0016} «867 625 ™) ee 5,927 
6.6| .0043 1,876] .0012 832 230 ° * _ ee 2,876 
20.7) .0133 7,905) .0053} 2,517] 1,183 406 SR 12,572 
9.1) .0059 3,283) .0021 685 245 128 696} 155].......... 3,966 
22.4) .0145 11,280) .0075} 2,913) 1,806) 493 2,732 Me ct 17,925 
10.6} .0068 4,987 .0033} 1,829 276 Of t208  WE.i..:.%... 8,265 
7.9} .0051 1,743} .0012 515 451 * * _ a 3,443 
11.8] .0076| 5,659} .0037; 1,820 328 475  — eee 8,129 
10.9} .0071 2,824} .0019 580 706 186) 323 | Se 5,184 
125.5] .0810} 33.1) 122,192) .0808/ 28,899] . 14,896 0,402 20,798) 3, 190).....<..-. 157,554 
85.11 .0550/ 24.0! 115,964! .0767' 25,445! 14,366! 8,044! 29,139! 3,0081 37,845! 124,902 


a 


S8388 2288 888 


— 


MAY 10, 


Before using these figures, see explanation page 15. 
© SM 


SESS SESE 


BES S88 


SfES 


H The “SM”? symbols mark original, extly. 

GEORGIA — (Continued) sive estimates by SALES MANAGEMENT. 
Pop. (Continued from page 252) | Pop. 7 

(in NUMBER OF OUTLETS | (in NUMBER OF OUTLETS 


County thous.) ? ({GM/FHR! A . County thous.) 


Valdosta... ....... Lowndes. 2.5... 
Waycross........ W: 

West Point | 
Thomasville. .... : i : | 


Ag Ls RETAIL SALES — 1951 EFFECTIVE BUYING INCOME 
JM 1/1/52 JM ESTIMATES ESTIMATES — 1951 


COUNTIES 
FIVE STORE GROUPS 
CITIES 


(in thousands of dollars—add 000) 


} ) 
| 
| | 

| 


| Fami- a | | Qual- 
Total | % | lies | % ] Furn.- | Net | % Per | Per | Buying} ity 
(thou- | of | (thou-| Dollars | __ of | General | House-| Auto- | Estimates} Dollars | of | Cap-| Fam-| Power | In- 
(add 000) | U.S.A, | | Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A.| ita | ily | Quota | dex 


. — —— 


12,529 17,304] .0079) 840| 3,265] .0091 


1.082 3,740) .0017 527) 2,200} .0020 
| 


2,015] . 1,085 4,171 .0026 
3,117| 817 5,100 
7,810) 2,219 11,782 


5,187 | 5,050 
4,611) . H 7,976 
1,649). 4,737 


19,073) . 3 34,534 
12,496) . : 12,276 
5,672 1,39, 7,131 
4,173 6,004 


489 1,185). 
3,743) . 5,619 -0030 
6,763 1,974) 11,368 -0056 


113,373) .0750) 24,644 179,185). -0817 
105,876 0700 21,772 | 5,674 ‘ ; 108,190) . 0565 
4,082 peel 1,063 475 6,607 -0034 
1,288) .0009 342! y 2,470) . 0013} 


5,545). 11,945 .0061 
i ’ 4,735 6,238 
Spaulding........ a 8. ' 25,794 30,250 

Griffin......... 3]. ; 23,327| . 18,098 


a 


14,624 

5,399 
24,456 
15,723) . 12,454 


_ 


S282 2&8 srisese 


1,805 3,278 
1,155 2,370 
6,171 10,106 


3,707) . 6,446 
6,705 11,271 
7,368 11,150 


22,655 30,037 
18,146) . 14,583 
17,819 23,693 
16,156) . 11,839 
14,891) . 16,768 


1,053 1,848 
2,234 651) | 4,670 
45,077} .0298| 12,751) 53,614 

24,209| .0161/ 6, 912 29,814) .0135)/1, 165 
West Point- } ‘ 


Lanett (Ala.)...}..... 0! . - 17,433 cots) 9,276) . 773 
West Point.... eee 3}. ‘ 15,024) . b 5,051) . 1,175 


5,028 7,689 719 
1,278 
1,913 


17,040 
14,124 
18,778 
11,494 


and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 15. 
thheld to avoid disclosure. © SM, 1952. 
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MAY 10, 1952 


AUGUSTA, GEORGIA 
The South’s /astest Growing Market! 
I, 


Grud (1951) 


AUGUSTA, GEORGIA IS THE 457th-1948}- MARKET IN THE U. S. 


2Hd (1951) 
3 Id-4950)- 


AUGUSTA IS THE-5th-#946} MARKET IN GEORGIA! 


OR ncn eter | pene OE Cen Nd Oe gr 


1948 1950 1951 
Population 98,400 164,300 208,200 
Retail Sales 91,312,000 | 115,818,000 | 137,813,000 
Per Family Income} 3,575 3,239 


SOURCE: Sales Management and Survey of Buying Power 1949, '51, '52 


UGUSTA, GEORGIA is growing by 
leaps and bounds! The impact of the 
giant billion dollars plus H-Bomb plant, Clark 
Hill Dam, hospital constructions, monthly 
payroll at Camp Gordon, the hundreds of 
millions of dollars being spent on highways, 
housing and other construction work taking 
place in and around Augusta is reflected in 
the increase in: Bank Clearings—up 32% to 
$341,821,278.98; Postal Receipts—up 37% 
to $1,012,985.54 ; County Building Permits— 
up 111% to $9,207,912.00; Number of Long 


Distance Calls—up 56% to 1,716,373; Water 
Pumpage (gallons) up 22% to 4,779,300,000. 


These figures mean people—people with 
the money to buy. Augusta is leading the na- 
tion in percent of increase in Retail Sales— 
and was No. 1 in the nation in 1951. 


Augusta’s daily newspapers and network- 
affiliated radio stations are the only news- 
papers and the only radio stations giving you 
a thorough, penetrating coverage of this rich 
market. They get to your prospect. 


For Additional Information, Wire, Write or Phone 


THE AUGUSTA HERALD — THE AUGUSTA CHRONICLE 
RADIO STATIONS WBBQ — WGAC — WJBF — WRDW 


outside of atlanta ... NO GEORGIA STATION 
DELIVERS AS LARGE A 
BMB AUDIENCE AS WMAZ 


102,690 families* 

in 67 counties 

with 1951 retail sales 
of half a billion dollars 


*Daytime Total Weekly Audience, as reported in BMB Study No. 2, Spring 1949 


MACON, GEORGIA e 10,000 W e 940 KC e CBS e MEMBER OF THE GEORGIA TRIO 


REPRESENTED BY THE KATZ AGENCY, INC. 


GEORGIA— (Continued) sive estimates by. SALES MANAGEMENT 


—- 


POPULATION RETAIL SALES — 1951 EFFECTIVE BUYING INCOME 


ESTIMATES 
BY) ESTIMATES ESTIMATES — 1951 


COUNTIES l 
FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 


% . ] Net Buying} i 
of General Auto- | Dollars Power 


Dollars 


(add 000) | U.S.A. Mdse. motive (add 000) | U.S.A. | i i Quota 


1,278 st . 36,301 .0176 


1,065 8,391 24,368) . -0132 
246 5,496 
670 14,875) 


98 
356 


| 
Total Above Cities ° | 322.3] 1,053,413 1.0932 324,650 281,055 95,841) 362,926 


State Total....... 935.21 2,606, 987| 1.6577 585,023| 370,321| 137,114) 520,251 


Per Capita Sales. al | | 164| 104 39) 146) 
Per Family Sales.].....].....]........ Bank Bs cece | 626| 396 147) 556) 


= 


°| aa .4469| 196.0] 799,950] .5288/ 151,107] 184,213] 36,209] 153,045| 27,048 .4559|1,451| 5,127] .4759] 106 
10 | 208.2] .1344) 55.2} 137,813] .0911/ 32,312) 21,450! 7,106] 25,975] 3,689 232,636 1,117| 4,214] .1069} 80 


—_— 


*Withheld to avoid disclosure. © SM, 1952. Before using these figures, see explanation page 15: 
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WSAV reaches more homes 


than any other Savannah medium! * Stenting Total BMB | Total Average Dail | Number 
Sta Radio Homes: | i Fats ites: | Audience Families | Counties: | 
D 143,670 D 82, poo D 57,009 D 42 
% Based upon WSAV | N 109,100 | N 53,8 | N 33,786 | N 29 
Official Published Reports: ~s io; D 106.860 'D 65,810 r 46.163 | mt 
BMB Study No, 2, Station “BY | . 
ABC Reports—March, 1951. eae | : oe 46, vote | Saeee — be = — 
Savannah D 51,880 | D 30,470 D 19,323 D 7 
Station “A” N 44,800 N 28, 430 | N 16,996 | N 3 


Average Daily Circulation (ABC Reports) 
Savannah Newspaper ‘“‘M’’—47,121 Savannah Newspaper “‘E’’—24,701 
630 kc. 
5,000 watts 
Full Time 


in Savannah 


ws 630 


Iie SImates by Sales Management, GEORGIA— @%p Standard Metropolitan County Areas — (Continued) 


PT ESTIMATES RETAIL SALES — 1951 caaae EFFECTIVE BUYING INCOME 
Gi BY LD ESTIMATES WHOLE- ESTIMATES — 1951 
—— ia ae l | ~ | SALES | } ia 
AREAS i FIVE STORE GROUPS | | 
| oie (in thousands of dollars—add 000) 1951 Qual 
ami- | ual- 
Total | % lies } ] Furn.- Net % Per | Per | Buying} ity 
Map} Met.| (thou- | of | (thou-| Dollars | af General | House- | Auto- Estimates | Dollars of | Cap-| Fam- | Power | In- 
Code} Areaj sands) | U.S. — sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A. | ita ily | Quota | dex 
Columbus...... ee 180. , 1168) 45.2 amc -0875; 32,271 16,068} 8,952) 30,133) 3,432].......... 187,314) .0851/1,035) 4,144] .0922) 779 
ee —— - 142.3) .0919) 39. . 112,811} .0746 27,688 15,419} 65,832) 21,724) 3,611].......... 155,765} .0706/1,095) 3,914) .0759) 883 
Savannah........4.. 129 157. ‘1| “1014 45.5 139,440] .0922| 34,866; 15,792; 8,463) 24,130) 4,3171.......... 222,720| .101011,418 4,8951 -09841 975 
(Other Mountain States: Arizona, p. 194; Colorado, p. 221; Montana, p. - PX. 
——_ 394; Nevada, p. 404; New Mexico, p. 420; Utah, p. 578; Wyoming, p. 616). l D A H O ising Counties and Cities 
nc Pop. Pop. 
Idaho state map—page 264 (in | | Numper or OvTLETS (in NuMBER OF OUTLETS 
City County |thous.)| F |GM|FHR| A | D City County jthous.)! F ]GM|FHR] A | D 
Biackfoot............ Bingham. ....... 5.3} 18 5 7; 14 4 Lewiston....... INGE PETOE,. «0.0.5: | 13.3] 42) 8 ig; 24 
cis: acake osg Careers secwcl amen 79 9 29; 44 12 Moscow......... eee 10.7 13) 5 5 11 
eee eee 6.0] 14! 4 9} 18 3 Nampe..........CQHYOR......... 16.8} 49 6} 13) 21 
Caldwell. .......Canyon........ 11.0) 31 a 6} 22 4 POCAtCHO, «0.0.0: Bannock........ | 26.7) 67) 9| 19 24) 
Coeur d’Alene....Kootenai........ 12.5 48 3 15 13 4 Twin Falls.......Twin Falls.......} 18.0 45) 6) 19] 31) 
Idaho Falls. .... Bonneville. sseeee Sa 46 7 22; 28 8 So CTE e Washington......! 4.0 13)| 8\ 4| 12! 
© SM, 1952. Before using these figures, see explanation page 15. 


limes Greater Cwerage 


THAN ANY OTHER POCATELLO ADVERTISING MEDIUM 


Day Night | 
Retail Sales $142,000,000 $115,000,000 Celebrating our 25th Anniversary with the greatest listening 
Buying Power $160,000,000 $128,000,000 audience ever—serving 21 counties of Eastern Idaho and 
Listening Audience 133,097 106,024 Western Wyoming. 


NOTE: Statistics based on Sales Management 
1952 Survey of Buying Power and BM B. 


Represented Nationally by POCATELLO, iDAHO 


Walker Representation Co. 


q 5000 WATTS 930 KC. NBC 


10, 1952 263 


KOOTENAD) 2": 


Coeur d'Alene .# 


1950 Net Effective Buying Income 
SHEESH: ee In excess of $150 Million 
hoa $75 Million 10 $149.9 Million 
Ee] $40 Million to $74.9 Million 


25] $15 Million to $39.9 Million 


@ Lewiston 


Cities shown are those having net 
Effective Buying Income of $15 million 
ond over 


BONNEVILLE 
@ Idaho Falls 


Twin 
FALLS 
Twin Falls Scole of Miles 


Copyright by 25 50 


One inch Equols Approximately 85 Miles 


| DAH O — (Continued) sive estimates by SALES. MANAGEMENT. 


ee en RETAIL SALES — 1951 =. EFFECTIVE BUYING INCOME 
l 

1/1/52 BY) ESTIMATES a ESTIMATES — 1951 
COUNTIES | SALES 
FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 1951 


Fami- 
lies Furn.- | l y Buying} 


(thou- of } House- | Auto- Estimates 
| 


sands) S.A. . | Radio | motive | Drug | (add 000) 
5,366| 16,856 2,413 
4,716) 15,884, 2,167 
> 


11,033 


1,279) 
1,094) 
911 


1,341 0239} 117 
0132/1, 427 0191} 145 
0031/1, 156 0035) 90 
3.3) 2,310' . d 0016! 76 


*Withheld to avoid disclosure. © SM, 1952. Before using these figures, see explanation page 15- 
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industrial empire. 


to overlook Pocatello . 


POCATELLO 


(POPULATION 26,331) 


IDAHO'S SECOND CITY 


With more than half of the entire nation’s phosphate deposits in the 
immediate vicinity, Pocatello is now the Heart of a vast and vital new 
This coupled with other industrial as well as agri- 
cultural development pin points Pocatellc or the Western horizon... 
rapidly-growing market in the growing west . . . you simply can’t afford 
. . Idaho’s SECOND city! 


Evening and Sunday 


CHEMICAL CAPITAL OF 


IDAHO STATE JOURNAL 


Pocatello 


Represented by 
Gilman, Nicoll & Ruthman 


The “SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


1D AH O — (Continued) 


ng a RETAIL SALES — 1951 B.A EFFECTIVE BUYING INCOME 
BY 1/1/52 JM ESTIMATES bry ESTIMATES — 1951 
COUNTIES ; ; SALES 
| | | FIVE STORE GROUPS 

CITIES —_ | (in thousands of dollars—add 000) 1951 Qual 
| ami- jual- 
Total | % | lies | % | Furn.- Net % | Per| Per | Buyingj ity 
Map} Met.} (thou- | of | (thou-| Dollars of | | General | House-| Auto- Estimates | Dollars of | Cap-| Fam-| Power | In- 
Code} Area] sands) | U.S.A.) sands) | (add 000) U.S.A. | Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A.| ita | ily | Quota | dex 
ee: OS F..... 1.2 -0008 3 855) .0006 oy, oe _ Se 1,226) .0006|1,022) 4,087} .0006) 75 
eee _ » ae 55.2) .0356) 16.2 55,195} .0365) 11,000 6,302; 2,255) 14,640) 1,533].......... 69,941) .0317|1,267| 4,317] .0330] 95 
eee eee ee 16.8} .0108 5.3 27,507) .0182 4,293 3,369) 1,271) 7,751 749 ° 23,148) .0105/1,378) 4,368] .0129) 119 
Caldwell....... ee eee 11.0) .0071 3.6 20,320) .0135 3,571 2,192 792) 6,491 627 1,893 14,883) .0068)1,353| 4,134] .0089] 125 
Caribou........ E6 “4 -0043 1.8 5,980) .0040 936 668 ? 1,156 re 9,417; .0043/1,427) 5,232] .0042) 98 
ee D6 14.8 0094 4.0 17,244, .0114 2,906 918 887; 3,538 ee 17,784; .0080/1,218| 4,446} .0093] 99 
ere Seer & 6.0} .0039 1.9 14,937; .0098 1,949 612 532} 3,353 306 . 8,045} .0037|1,341| 4,234) .0056) 144 
Clark... a eee -9| .0006 3 703; .0004 149 eee a eer 864) .0004) 960) 2,880} .0004) 67 
Clearwater....... i eee 8.1) .0052 2.3 5,806} .0039 1,271 680 291; 1,364 ere 8,766} .0040/1,082) 3,811] .0042) 81 
Custer | ane 3.4) .0022 1.1 2,521; .0016 728 122 64 352 eee 3,972} .0018|1,168) 3,611) .0018) 82 
er c5 7.5) .0048) 2.2 7,616} .0051 843 1,678 311) =: 1,330 eee 8,860} .0040/1,181| 4,027] .0045] 94 
Franklin......... oe f..... 9.8) .0063| 2.6 8,944, .0059 1,642 896 689; 1,842 er 8,765' .0045) 996) 3,756] .0053) 84 
Fremont......... E4 9.3} .0060 2.5 8,595; .0057 1,684 532) 244; 1,383 ar 10,065} .0045|1,082) 4,026} .0052) 87 
Se i ee 8.7| .0057 2.6 7,306) .0048 1,812 900) 466} 1,830 Rees 11,128) .0051|1,279) 4,280} .0051) 89 
Gooding......... C5 11.4) .0073 3.3 12,316} .00e1 2,610! . * 3,532 ee 12,896) .0058/1,131) 3,908] .0068) 93 
ag OE | 11.4) .0074 3.3 10,255) .0068 1,751 1,216) 418) 1,644 ae 11,918) .0054/1,045) 3,612} .0062) 84 
Jefferson. ....... _ i ee 10.6} .0068 2.7 6,966) .0046) 1,614 633) 205) 820) ae 9,261) .0042| 874/ 3,430} .0048} 71 
Jerome.......... _ Aer 12.6! .C082 3.4 12,381| .0082! 2,640! 778! Oo. a See 13,335} .0061\1,058! 3,9221 .00721 88 
*Withheld to avoid disclosure. © SM, 1952. Before using these figures, see explanation page 15. 
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To learn how you can cover the Idaho Falls Market effectively only with 
the Post-Register ask any of our WARD-GRIFFITH representatives. 


To Cover Idaho's Most Outstanding Market 


Idaho Falls leads all Idaho cities in per capita retail sales—$2433, 
two-and-a-half-times the USA average—and its total retail sales are 
second only to those of Boise. There’s a reason. The growing of varied 
crops, including Idaho’s famed Russet Potatoes, large-scale live stock 
operations and the payroll of the AEC Reactor Testing Station Head- 
quarters give this outstanding market a stable annual income of nearly 


$60,000,000! 


- +.» . you need 
Eastern Idaho's 
Largest Daily 

Newspaper .... 


POST- 
REGISTER 


IDAHO FALLS, IDAHO 


MAY 


10, 


1952 
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AMERICAN 


Twin Falls and Magic Valley, Idaho 


1000 WATTS ON 1310 


BROADCASTING COMPANY 
MUTUAL BROADCASTING SYSTEM 


AVERY-KNODEL, INC. 
d Gen. Mgr. 


In the 


FIRST Farm Market 


In the 


Intermountain WEST 


iDAH O — (Continued) 
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COUNTIES 
CITIES 


Minidoka..... 

Nez Perce. . 
Lewiston... .. 

Onelda...... 


Owyhee... 
Payette.......... 
Power...... 


Shoshone...... 


a< 
* POPULATION 


at ~~ 


aD 


RETAIL SALES — 1951 


BY 


ESTIMATES 


Fami- 


FIVE STORE GROUPS 
(in thousands of dollars—add 000) 


Total | % | lies 
(thou- | of | (thou- 


Dollars | of 
sands) | U.S.A.) sands) 


(add 000) | U.S.A. 


Food 


) Furn.- 
| General House- 
| Mdse. | Radio 


| 


Auto- 
motive 


MER- 
CHANT 
WHOLE- 
SALER 
SALES 


1951 


Estimates 
(add 000) 


EFFECTIVE BUYING INCOME 
ESTIMATES — 1951 


| 


Net o, | Per | 
Dollars | of 
(add 000) U.S.A. 


Per 
Cap-| Fam- 
ita ily 


| 
| 
| 


22,953) 0152 
16,915, .0112) 4, 
18,140 .0120 
13,732, .0091! 
5,754) _ 
4,017, .0026) 
3,138) .0021| 
10,298) 


8,334 
36,487) 
34, 749) 
4, 214 


4,368) 
9,835 
4,288 


22,913 

2,289) 
52,657| 
40,925] 


4) .0151) 
.0021| 

| 0271 

| 0116! 


4,981 
12,128 
11,043) 


Total Above Cities 


6,648) 


4,209 
3,962 
3,357 
2,759 
1,392) 


396) 


i 

150) 
380) 
2,201| 
| 

2,218) 
10,275, 
10,275) 
100) 


1, 562| — se 


.0139|1,205| 3,794 


0073/1,304] 3,976 
.0110)1, 131) 3,905 
.0066]1,353) 5,170 
-0037/1,255) 4,017 
pay ons 
-0020| 996| 
0051 1. .255| 
.0047/1 ,045 
.0136|1,279) 
0004], 850 
0023 1,186 


4,498) 
3,570 
4,759) 


3,833 
4,044 
4,480 
3,913 
| 

3,021 
3,943 
4,339 


a 837 
00681, 218 
002111, 183 
Ps | 
.0013 

.0267 
0125) 
ean, zi0 
.0053/ 1,378) 
0027/1, 501) 


4,523 
3,643 

| 4,564) -. 
1,538) 4,772 


4,263 
4,389 
2,144 


180.9 1168) 68.5] 356,223 


State Total 


43,084] 18.67 87,423; 


-1219)1, 486) 4,595) 159) 133 


| 


803.7; .3896, 176.6! 638, 161| 


68,594| 30,367) 


.3374'1, 232! 4,212) 3732! 96 


Per Capita Sales. 
Per Family Sales 


1,057 
3,614 


114| 
388 


212) 


ve 
726 


172) 


ILLI N oO IS— Counties and Cities — 


(Other East North Central States: Indiana, p. 283; 
Michigan, p. 358; Ohio, p. 466; Wisconsin, p. 607.) 


Illinois state map—page 268 
County 


City 


| Pop. 


(in NUMBER OF Tay 


ithous.)|"F | GM [FAR] A 


BE ain ce ab oe 
re 


Belleville...... . St. Clair.........| 


Belvedere 


Bloomington 

Blue Island 

| ER. 
ee 
Carbondale 
Centralia 
Champaign 
Charleston 


33.3 


City 


County 


(in 
thous.)} F 


GM | FHR 


Downers Grove.. 

East Moline 

16 East St. Louis... 
4 


(Continued on page 270) 


ARTUR. 0 cicves 
Rock Island 
: kre 


3,654.0]12,907| 858] 1,874 
25.0) 94 9) 17 
68.2} 275} 20) 33 
12.3] 42) 3) 7 
38.4] 132} 16 30 
12.0} 33} 9 12 
70.1] 196} 20) 45 
15.4] 33 10 
11.7] 39 
12.7] 29 
14.4] 32 
85.0] 362 


saa } 
i) — i) Ss | ad | 
Ss 


SP So OOD OA Un 


ee 


— 


*Withheld to avoid disclosure. 
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SALES MANAGEMENT 


=/2?22 


= 


NOW...AND EVERY DAY 


WHAD crise. uno: 
9000 


clu- 
i WATTS (NON-DIRECTIONAL) 
HOOPER RADIO AUDIENCE INDEX 
ual- CITY ZONE Total Coincidental Calls CITY: Quincy — Keokuk — Hannibal 
ty: This Period 14,468 MONTHS: December, 1951 — January, 1952 
in —z | 1x SHARE OF RADIO AUDIENCE 
ex * 
— Ky Radio Other 
90 Fat Nn TIME Sets WADA |B }C | D | E]F |e /H /I AM & to 
06 Pl i = n Use 
86 Ht MON. THRU FRI. 
07 a 8:00 A.M.—12:00 NOON| 28.2 | 63.9/131 | 89| 38 | 29 | 29] 1.0] 04] 1.1] 08) 1.3 | 2,308 
™ _— MON. THRU FRI. 
H 12:00 NOON — 6:00 P. M. 28.6 | 53.6 | 20.3 5.9| 6.4 3.6* | 3.6) 1.3 | 0.4 | 1.9 | 1.8) 2.1 3,559 
93 y 
79 SUNDAY 
jo 12:00 NOON — 6:00 P. M. 39.9 | 17.8 | 12.9) 2.4 |12.6* | 4.5] 1.0 10.3 | 4.5 | 3.4) 5.2 | 1,377 
SUN. THRU. SAT. EVE. 
83 6:00 P. M. — 10:30 P. M. 31.7| 61.8] 10.5 | 9.5] 5.5 4.2] 0.7 | 0.7 | 2.1.) 1.7) 3.4 | 7,233 
"3 *Adjusted to compensate for the fact that Radio Station ''D'' signs off at 4:30 P.M. in December and 
00 4:45 P.M. in January. 
89 "Radio sets in Use" is percentage of Total Homes — to radio. Where listening to program over 
second radio set is reported, it is reflected in both ''Radio Sets in Use'' and in individual station ''Shares."* 
ra] "Share of Radio Audience" represents proportion of total radio audience listening to a particular station. 
88 . o . . 
bs GET YOUR —— OF THIS RICH MIDWESTERN MARKET by investing your advertising dollars in WTAD 
98 WTAD, Quincy, Illinois 
m1 ff 930 KC . . . 5000 Watts Daytime CBS © 1000 Watts Night CBS 
oy affiliated with KGLO, Mason City, lowa 
44 1300 KC .. . 5000 Watts... CBS 
0 AOONS % For availabilities write or call Walter J. Rothschild, Nat'l Sales Mgr., Lee Stations, Quincy, Ill. 
1 Represented by Weed & Company 
154 
= The “‘SM’’ symbols mark original, exclu- alee . 
133 sive estimates by SALES MANAGEMENT. - ILLINOIS (Continued) 
6 POPULATION RETAIL SALES — 1951 p... EFFECTIVE BUYING INCOME 
ESTIMATES 
es JM 1/1/52 ESTIMATES —_ SM ESTIMATES — 1951 
= COUNTIES l | SALES 
FIVE STORE GROUPS 
ai CITIES | (in thousands of dollars—add 000) 1951 
| Fami- ___ [Qual- 
Total % lies % | Nl Furn.- Net % Per | Per | Buying} ity 
- Map} Met (thou- | of | (thou-| Dollars of | | General | House-| Auto- Estimates | Dollars of Cap-| Fam- | Power | In- 
D Code} Area} sands) | U.S.A.| sands) | (add 000) U.S.A. | Food | Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A.| ita ily | Quota | dex 
an Adams.......... ee ere 65.3) .0422| 20.4 67,237, .0445 14,685) 8,219} 2,547; 11,921) 1,920].......... 92,636} .0420/1,419) 4,541] .0427] 101 
602 eee Seen Sey 41.9 0270] 13.6 58,266) .0385 11,851) 8,086) 2,241) 10,039) 1,902 28,457 67,330) .0305)1,607| 4,951] .0322] 119 
a Alexander. ...... E10]..... 20.1) .0129) 6.4 16,660; .0110 3,397 1,592) 1,078) 3,464 Gb civsscses 25,771; .0117/1,282/ 4,027] .0116] 90 
sa er eee Fee 12.1 -0079) 4.0 13,746} .0091 2,531 1,079 1,078 2,969 396 ° 14,899} .0068/1,231) 3,725} .0077] 97 
- Renee pe 14.3} .0093 4 | 12,026} .0079! 2,680 751 325} 2,054 En 13,932) .0063) 974) 3,029} .0074] 88 
- | | 
a re i pee 17.4 0112) 5. 17,729; .0117 4,352 898) 484; 3,810 ee 24,979; .0114)1,436) 4,713] .0115) 103 
28 Beividere......).....[...0- 9.6} .0062! 3.1 14,379} .0095 3,841 513] 484; 3,810 358 ” 12,309} .0056/1,282) 3,971] .0069) 111 
. eee 2 7.1) .0046 2.4 7,038} .0047 1,190 431 210} 1,849 Msnteteoes 6,309} .0028) 889) 2,629} .0037] 80 
4 Bureau.......... 3 oe 38.1) .0246 11.9) 35,665) .0236 7,290 1,393} 1,594) 6,075 er 50,140} .0228/1,316) 4,213] .0234] 95 
: Seer ree errr 2.1 13,591; .0090 2,481 573 770; 3,056 55 = 11,302} .0051/1,949) 5,382] .0060] 162 
47 Calhoun......... Se &....; 6.8} .0044, 2.0 4,232} .0028 892 473 350 803 ees 4,647; .0021) 683) 2,324 
ee  « ee 19.3 .0123| 6.2 20,774) .0137 4,547 635 514, 3,094 err 26,399; .0120/1,368) 4,258] .0126) 102 
- ee ere 15.0} .0097 4.7 14,813) .0098 4,026 1,082 467; 2,361 eee 21,279} .0096/1,419) 4,527 .0097{ 100 
» 15. *Withheld to avoid disclosure. © SM, 1952. Before using these figures, see explanation page 15. 
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ILLINOIS 


~-] STEPHENSON 
1950 Net Effective Buying Income 


‘ x e 
at In excess of $150 Million “ae Deere one 
Trae | 


OGLE 
$75 Million to $149.9 Million 


iB a NS ee 


[3] $40 Million to $74.9 Million aT ge 


$15 Million to $39.9 Million ) Eee 7 Onn 
; ering 


EAST MOLI 
ROCK ISLAN 


HENRY] BUREA 
OLINE : 


+ 


Kewonee 6 


STARK PUTNAM 
Cities shown are those having net 


Effective Buying Income of $15 million 
and over 


HENDERSON 1 FULTON 


Canton & 


MORGAN 
’ SCOTT ga ee 


ICHRISTIAN 


Scale of Miles 
0 10 20 40 


rt n 1 J CALHOUN 


| —- 


‘{CUMBERLAND 


One Inch Equals Approximately 40 Miles 


meee § 


5 F " 
JERSEY pret S| JASPER 


Wood River, 


MARION 


CLINTON 


*.}@ Centralia 


JEFFERSON 


Des Plaines @ 


Park Ridge © 


* 
Mt. Vernon 


Melrose Park) Elmwood 


Elmhurst @ @® Pork - - ‘ RANVOLPH |", 


HAMILTON \ 


*TFRANKLIN 
DU PAGE | 


“J JACKSON 


>2:}GALLATIN 


WILLIAMSON 
. Murphysboro4e W Herrin 


Carbondale 


JUNION :::::::] JOHNSON [POPE [HARDIN 


SLEXANDER /PULASKI “{MASSAC 


G 


SALES MANAGEMENT 


rer 


»in the way it combines 
powerful radio, grocer-group newspaper, 
and point-of-purchase activity! 


Bs * 
- it focuses all three 
ro 
. tris 


E “> - oy = * of these at a specific time, in behalf of your 


<tr gs aaa 
gq. ea in the way your product benefits 
= from this concentrated advertising-mer- 


BP 1 4 aia oil product! 


A oa A os 
a 
Seas chandising plan, week after week after 
week, 


There’s a complete brochure waiting with your name on it the minute you call 
Or wire (don’t wait to write). A WLS salesman or a John Blair man is ready to explain how 
easily and economically you can profit from the advertising-merchandising plan that 
was fully tested and proved all through the summer of 1951 — the advertising-merchandising 


plan that is now ready... and right for your grocery-sold product. Call today about 


“OPERATION GROCER” 
originated by the radio station that gave you FEA- | 
TURE FOODS— Dinner Bell Time—SCHOOL TIME PRAIRIE 


—and the one and only NATIONAL BARN DANCE— en 


1230 WEST WASHINGTON BOULEVARD CHICAGO 7 


890 KILOCYCLES, 50,000 WATTS, ABC NETWORK—REPRESENTED BY JOHN BLAIR & COMPANY 
10, 1952 


5 reasons why WGN 1949 BMB Weekly Daytime Audience 


HOMES 


carries more local food ILLINOIS ....1,646,120 
WISCONSIN... 485,020 


INDIANA..... 331,920 


MICHIGAN ... 262,630 
Chicago station IOWA ....... 104,110 


and drug advertising 
than any other 


WGN reaches 260,100 more homes one or more times a week than the next station in the daytime 


NO MATTER WHAT YOU SELL...WGN IS YOUR 
BASIC BUY IN THE MIDDLE WEST 


Chicago 11 
A Clear Channel Station... Illinois 


Serving the Middle West oe 
MBS On Your Dial 


Chicago office for Minneapolis-St. Paul, Detroit, Cincinnati and Milwaukee 
Eastern Sales Office: 220 E. 42nd Street, New York 17, N.Y. for New York City, Philadelphia and Boston 


Geo. P. Hollingbery Co. 
Advertising Solicitors for All Other Cities 
Los Angeles — 411 W. 5th Street e New York — 500 5th Avenue e Atlanta—223 Peach Street 
Chicago — 307 N. Michigan Avenue e San Francisco — 400 Montgomery Street 


¥ ° The “‘SM’’ symbols mark original, exclu- 
ILL IN O 1S — (Continued) sive estimates by SALES MANAGEMENT. 
_ | Pop. (Continued from page 266) : 

} (in NuMBER OF OUTLETS NUMBER OF OUTLETS 

City County ithous.) F | GM City County 3. GM 


Mount Carmel... 
Mount Vernon... 
Murphysboro... . 
i ee 


_ 
Un NAAM 
w 


a 


Forest Park...... 
Freeport... .. 
71 
11 
14 
22 
4 
18 
55 
8 
3 
47 
8 13 
13} 22 
13 13 
9 8 
4 11 
22 26) 
19} 12) 
11 7 
25 6 
Monmouth 6 11 
ee Woodstock...... McHenry........ 8 9 
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~ 
wnwrewnonwu co - - *. © 


Princeton........ 
ee 

River Forest 

Rock Island. .... Rock Island 
Rockford Winnebago 
Salem........... Marion 
Skokie 

Springfield... ....Sangamon 
Sterling. ..... .. . Whiteside 
Streator 


COoUmORK DAS NAA 


... Williamson. .... .| 
Highland Park .. .Lake............} 
Jacksonville. ....Morgan.........| 
eee: 
Kankakee... 
Kewanee.... 
La Grange... 


as) 


AMAR COKPRPAAAANWUVUNN 


Lincoln — US 
Macomb........ McDonough 
Pe, 
ee 


Troqueis........ <->! 
a 
West Frankfurt. .Franklin........ 


-_ 
SAA MeQawuwun 


— 
ae 


w 


Dm WwW WO & OO 81 ON WH NE WH DD OP W& OO fH #73 0 UI GS & OO ND 


—-_ SV SV SS OS 


is 
~ - © 


we 


~ 
mm UNO RS tH UH OO 


_ 


~ 
~ns or 


— w, 
wr TIAA WDWWAWNH Hs Sw 


oe | 
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Employment in this area above peak levels during world war 
II. Steel industry expansions, and enlargement of the plants 
of THE BUDD COMPANY, THE ANDERSON COMPANY, 
and GARY SCREW & BOLT WORKS, and construction of 
the new Gary plant of THE TAYLOR FORGE & PIPE COR- 
PORATION creating more job opportunities than local labor 
market can fill, so workers recruited from other areas are 
arriving with their families, further increasing the population 


GARY 


Metropolis of Indiana Industry 


Second City In The State 


Only THE GARY POST-TRIBUNE 
covers this market effectively 


and buying power. 


THE GARY POST-TRIBUNE 


is the only medium you can be sure will deliver your adver- 
tising with sales producing impact in the Gary Trading Area. 
More than twice the effective family coverage of all Chicago 
daily newspapers combined in this area. Over 95% coverage 
in city and city zone. Better than 80% for entire trading area. g ee ececceceeeee 


Gary's only newspaper 


N 


BURKE KUIPERS 


Market Highlights 


Hore of the world’s largest 
steel mills. Third largest steel 
producing center in nation, 


Principal shopping center 
for Lake and Porter counties. 
Populations total in excess of 
400,000. Total households 
113,276. (U. S. Census 1950) 
These counties offer a $713,- 
619,000 market. (Sales Man- 
agement 1952 Survey of 
Buying Power) 


Population of Gary 133,911. 
Of city and city zone 166,738. 
Total for retail trading area 
220,603. (U. S. Census 1950) 

Net buying income per 
family in Gary above average 
for state and nation. Highest 


for Lake and Porter counties. 
(Sales Management) 


ational Representatives: 
& MAHONEY 


The “‘SM’’ symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 1LLINO1IS — (Continued) 
POPULATION RETAIL SALES — 1951 p..-- EFFECTIVE BUYING INCOME 
ESTIMATES 
JSM 1/1/52 SM ESTIMATES WHOLE- ESTIMATES — 1951 
COUNTIES 
FIVE STORE GROUPS 
CITIES - (in thousands of dollars—add 000) 1951 
Fami- 
Total | % | lies % Furn.- | ) Net % | Per 
Map} Met.] (thou- | of | (thou-| Dollars of General | House-| Auto- Estimates | Dollars ti) Cap- 
Code} Area] sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A. | ita 
| 
Champaign....... es ee 112.8) .0728) 29. 107,696, .0712) 20,868 12,296} 3,900) 20,626) 3,691).......... 200,588; .0910/1,778 
Champaion | | 
i re Seay Oe 65.5 0423 16.9 85,219| .05R4) 15,986 11,762 8,750| 15,869) 3,354 22,994 181,147| .0595\2,002 
Champaign....].....]..... 41.0) .0265 10.4 67,201) .0444 9,521 9,534) 3,217) 15,227) 2,492 21, 83,406; .0379|2,034 
io ene Sere Tere 24.5) -0158 6.5 18,018} .0120 6,465 2,228] 533 642 862 1,344 47,741) .0216/1,949 
Christian........ oe €....4 39.3) .0254) 12.4) 40,266) .0267 9,556 2,001; 1,805 6.608) Ee 51,053; .0232/1,299 
Taylorville.....}..... 9.2 -0059) 3.1 19,109) .0126 4,228 1,372) 1,089) 5,559 451 1,566 13,527; .0062/1,470 
ne, Oe t.... 17.3) .0111| 5.8 15,081; .0099 3,022 474) 761 mn eer 15,977; .0072' 924) 
eae eee 17.7) .0115 5. 13,428; .0089 2,340) 1 470 3,143) ere 17,844) .0081|1,008 
I incsiccccc | ae 23.1} .0149 6.6 15,676; .0104 3,715) 996 1,291) 2,410 _, eee 21,333) -0097) 924 
iCentralia | | | 
Coles....... F6 41.4) .0267| 13.2 46,430) .0307 9,272) 4,350) 2,003) 11,861 _ aoe 67,929; .0308|1,641 
Co eee eee eee 18.4) .0119 5.8 28,467) .0188 5,572) 3,418) 1,,237| 8,123) 64 11,964 27,367) .0124/1,487 
eee eee eee 9.4) .0061 3.1 12,624) .0084 2,765 823} 620) ae: 274 ° 15,424) .0070)1,641 
haw | | | | 
ee F2 28 | 4,601.8|2.9704|1,388.5) 5,583,581) 3.6920|1,169,424|1,169,510| 255,682 766, 080 168 , 787 Pte hen alae 8,967,124 4.0684|1,949 


1 Centralia is in Clinton and 
*Withheld to avoid disclosure. 


Marion Counties. 


Before using these figures, see explanation page 15. 
, Pe SM, 4952. 
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POPULATION RETAIL SALES — 1951 EFFECTIVE BUYING INCOME 
ESTIMATES 
ed 1/1/52 BYLD Estimates ESTIMATES — 1951 


COUNTIES ——— aaa —_ + ——-— —--— -—- 


FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 
Fami- a | ? 
A lies | &% | Furn.- | Net % Per Per | Buying 
(thou- | Dollars of | General | House-| Auto- Estimates | Dollars of Cap-| Fam- | Power 
‘seems sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A. | ita | ily | Quota 


_ - = | 
AChicago ea 02. pene 118.9] 4,778,924] 3.1599| 955,333/1,099,530| 225,535) 603,554) 144,685) 5,411,882] 7,058,346, 3.2023|1,932| a 3.0208 
Evanston Y 21.3] 116,454] .0770| 23,983) 19,838] 6,628) 27,950| 3,791] 53,372] 168,782) .0766|2,256| 7,924] .0710 
Oak Park...... 20.6] 110,452) .0730) 22,799 17,499] 5,475] 34,810| 3,311 5,624] 137,846 .0625|2,154| 6,692) .0614 
Cicero... 21 68,474, .0453) 17,721 1,177; 3,031) 18,977; 1,970] 22,813] 135,273! .0614)1,983) 6,381] .0531 
16 43, 534] .0288} 12,999] 2,537) 2,076] 10,736 1,458] 12,090] 106,597) .0484/2, 034 6,422] .0396 
31,666) 0209; 9 4,027} 1,382) 5,409) 314 6,519] 37,184) .0168/1,487| 5,164] .0179 
27,075} .0179| —‘5;,: 3,453, 1,065) 6,712} 1,075 . 25,867) .0118/2,103) 7,185] 0128) 1 
23 '639| .0157| 6: 1,680) 912} 4,439] 1,02: 1,011] 37,343) .0169|1,778| 6,023] .0159 
23,386, .0154! 81! 2,392| 335} 6,322! 7,273] 34,466, .0157/1,915| 6,503] .0148 
22,779} .0151| 7,27 287; 1,013; 7,389) 4,584] 55,735 .0253/1,983) 6,797] .0208 
21,958} .0145) 814) 1,098] 4,343) * 33,966, .0154/2,633| 9,705} .0137 
21,918] .0145) 343, 520) 605| . 29,551) .0134)/2,615)10,190} | .0125 
16,836} .0111) 85! 761) 489| 3,696 9,296] 28,966) .0131|1,881| 6,437] .0119 
16,818} .0112 | 9| 631| 7,388 : 824] 35,827) .0163/2,120| 7,165} .0137 
16,292) .0107 9} 1,106} 3,479) § 1,761) 45,400) 0206/2, 428| 9,080] .0159 
15,015) .0100} 3,7 ,597| 360} 2,290 326] 39,708) .0180|2,068, 7,220] .0144 
14,701, .0097| 56 | 656) 1,210 5,970] 23,079 .0105/1, 710) 6,073] .0099 
Forest Park 14,400! .0095 , 06 94, 1,129) 769 31¢ 4,097 30,347) .0137/1, 983| 6,193 -0116) 
Skokie 12,094) .0080) 3, 9| 129} 1,048 10,504] 30,717) .0140|2,034) 6,981] .0113 
2Elgin | | | | | 
Crawford. . 18,427| .0122| | | 4,243| 24,880 0113/1, 163) 3,504) .0121 


Berwyn.... I 
Chicago Heights 
La Grange 
Harvey.... 
Blue Island. . 
Maywood...... 
Winnetka 
River Forest 
Des Plaines 
Park Ridge. . 
Wilmette. . 
Elmwood Park. 
Melrose Park. 


Seabee ueee Srvow: 
~s 
Coan won an D> 


te 


on 
pa PWIA mw WWAR w 
un 


& © ON S > 


~ 
— 


Cumberland... a 5] . ’ 5,089. 854) vam .0033, Tat) 2.008 
| | | | 


| | | 

De Kalb... _ 0} .0271| 12. 48,388, .0320| 865) ,430, 12,205 1, 67, 490 .0306 1, cor] 5,443 
De Kalb.......) |... 2.0| . 3. 22,579} .0149) ,006) 6,688) 19,283) .0087/1,607| 5,671 
De Witt. _ Ae -9| .0110| : 18,082} .0120) | 3,705) 22,830, .0104|1,351| 4,005 
Douglas. 8]. ‘ 16,479| . | | 3,998) 22,978) .0104)1, 4,255 
Du Page......... 6] . ‘ 125, 180 .0827} | 3,698) 26,505 324,498| sn 903, 7,009 
Elmhurst . ie 5 .0146| 22,732} .0151| | 6,327) 7 46 "153| “9209|2,051| 7,100 
15, .987| 010 5,55: ¢ | 3,781] ‘ 25,406} .0116)2,000| 6,866 
23,287, . | 4,849) 30,772} .0139|1,282| 3,996 
ee ee 3. 16,358, .0108) 3, , 603} | 3,568) 14,044) ,0063/1,419| 4,131 
Edwards......... 1) .0059| Y 7,517 é — 8,404) .0038| 924) 2,898 
Effingham... ... es .9} .0141) z 25,667, . ; | 7,399) 31,068} .0141|1,419| 4,780 
Effingham. .... ‘al. 16,303! 010s; 2.7 5,235 12,448} .0057|1,778| 5,658 
Fayette 4. : 19,378) . ‘ 5,010 32,110} .0146|1,316| 4,281 
‘ Ss | 17,450} .0115) | 4,117) 22,433| .0102|1,385) 4,399 


Franklin......... = 6. : _— F ¢ 57,325] .0260 3,517 
West Frankfurt. a) 6]. s 14,218} .0094| 14,873] .0067 3,814 
Fulton Poul ed : 37,978) . 55,922) .0254 3,857 
Canton eae 0} 20,343). 04: | i 18,673} 0085 4, 446] 
Gallatin ae 8 ’ ne 0045) | 7,371] .0033 


14,636) 17,115} .0078 
3 18,851) 23,118} .0104 

Morris........ oer: 0} ‘ 11,196). 10,293, 0046 
Hamilton 2] 6,205) . 6,673} .0031 


20,286) . .0131 
3,488). .0020 


32,287 
11,009 


32,507 
Carbondale- 


Herrin- 
Murphysboro... 9.1) . | 4 41,138 
Carbondale. . . 4 5 14,649 
Murphysboro... 5}. i 13,201) 


-0096 
-0068 


-0102 
0026 


8,106 : 
3,873} 19,779| .0451/1,915| 136 
11,386 2,535; 12,049) 19,398 85,021; .0386/1,898| 6,912! . 130° 

2 Elgin is in Cook and Kane Counties. © SM, 1952. Before using these figures, see explanation page 15. 
A and A See end of state for Standard Metropolitan County Areas. *Withheld to avoid disclosure. 
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211 W. Wacker Drive, Chicago 6 


In Chicago, it takes 2— 


to blanket more than half the market 


BECAUSE .. . Chicago has outgrown the power of any 
single daily newspaper to reach even half of your city 
and suburban prospects. * 


Today it takes two daily newspapers to reach a majority 
of the market— and for MosT net unduplicated coverage, 
one of your two MusT be The Chicago SUN-TIMEs! 


* See the Publication Research Service study, “Chicago Daily Newspaper 
Coverage and Duplication, 1951,” or write us for details. 


CHICAGO 


SUN-TIMES 


CONCENTRATED WHERE MOST OF THE BUYING IS DONE 


250 Park Avenue, New York 17 


TOTAL CIRCULATION, 586,970 AVERAGE NET PAID DAILY (ABC PUBLISHER’S STATEMENT FOR 6 MONTHS ENDING SEPTEMBER 30, 1951) 
MAY 


10, 


1952 
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SALES MANAGEMENT 


| to Service... 


ENT 


ke most useful service is timed to fit 
current needs and designed to be of prac- 
tical help. To a housewife, there’s nothing 
more timely, more useful, than help in the 


solution of her household problems. 


That's why Herald-American home 
service features fill such an important role 
in the planning of household operations 
for well over a half-million families. 
They’re designed to meet today’s needs in 


a practical, workable way. 


The spontaneous response from Chica- 

_ go’s homemakers to a stimulating Herald- 
American series, “How to Modernize with- 
out Remodeling”, reveals the alertness with 
which Herald-American home service fea- 


tures are followed by Chicago’s housewives. 


The series presented new, workable ways 
of putting home furnishings and accessories 
to work in overcoming structural defects, 
without expensive remodeling. It was 
written at the household level, by experts 
who knew everyday household problems. 


Home furnishings described and pictured 
in the Herald-American’s popular Today's 
Home feature are always currently avail- 
able, and are presented with full informa- 
tion as to where. and at what price they 
may be purchased. House Doctor, another 
special Herald-American service feature 
answering decorating questions of indivi- 
dual readers, is the only decorating service 
of its kind in Chicago, supplying answers 
to hundreds of questions each month. 


Home service features are a most impor- 
tant part of the Herald-American and are 
among the reasons for the high regard the 
Herald-American has earned among 
Chicago’s homemakers. 


Service means sales. The newspaper 
which serves its readers best, best serves 
its advertisers. The enthusiastic response 
of Chicago women to Herald- American 
service features offers advertisers an 
important plus when their message goes 
home in Chicago’s No. 1 home service 
newspaper. It’s proof, again, that, if what 
you sell goes into the home, your adverti- 


sing belongs in the 


Chicago Herald-American 


NATIONALLY REPRESENTED BY HEARST ADVERTISING SERVICE 


MAY 10, 1952 


Population climbs 


Buying Power soars 
Retail Sales double 


J 


Look at these gains in Lake County, Illinois 
from 1940 to 1951: 


Retail Sales: 281%; $176,945,000. 
Food Sales: 276% ; $47,085,000. 
Population: 57%; 189,600. 

Buying Power: 312% ;$327,336,000. 


TLLAWOAS 
This rich, responsive market covered only by 


The Caukenan News-Sun 


Represented Nationally by Burke, Kuipers & Mahoney 


ILLINOI S — (Continued) . The “SM” symbols mark original, exclu- 


sive estimates by SALES. MANAGEMENT. 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 


ESTIMATES CHANT 
BYP 1/1/52 BYP ESTIMATES wHove-| GYD estimates — 1951 


EE oe SALER 
COUNTIES | SALES 


FIVE STORE GROUPS 
CITIES | eee (in thousands of dollars—add 000) 1951 0 
ami- | ——ee . 
Total | % | lies A | ] Furn.- | Net Buying} i 
(thou- | of | (thou-| Dollars of General | House-| Auto- Estimates | Dollars 
sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. Radio | motive (add 000) | (add 000) i 


Kankakee....... mals 76.0) 0490 18.9} 79,258) . 9,293 | 22,231) 119,551) 
eas 57,587). > 8,653 730) 18, 110) 

° 1,355) 

12,330) ° 
9,752 ‘ 1,624 


ee: 6) .1224, 4 | +1170) | 32,828) F 1,726 
Waukegan..... aA . : ‘ P 4 13,403} ‘ d 1,778 
Highland Park. ee 0} .0116) . .768| ‘ 7,786 .0178|2, 188 

| 19,780) .0728/1,573 
.0161| 0 j 7 5 ,636| .0179|1 ,581 
| .0108 : 7 5,258 ° r 1,590 

2} .0111) : 7 .0180) | 4,866 7 .0124]1,590 
| .0079| ; |. 7 3,992 5: .0087|1,573 

.7| 0133! " id ae 1,163 

0} .0239, 9. 598). 5,670) 1,385 
| .0075| : ba : 4,094| .0087]1,641 
.0246| : | .0232) 7,129) 1,282 
0059) 13,687] .0090) 2,635 .0065| 1,573 


| | | | 
| 0201) a 27,527) . ‘ 5,148) -0188) 1,333 -0189 


Lincoln........ ina -0094 3.6 18,900) . 4,366 18,966; .0086/1,299 -0099 


3 Streator is in La Salle and Livingston Counties. Before using these figures, see explanation page 15. 
*Withheld to avoid disclosure. 


’ 


ALL SURVEY DATA are available on IBM cards at nominal cost. These cards, as well as IBM listings of 
data in the “Survey of Buying Power”, regrouped according to your sales territories, may be obtained from 
Market Statistics, Inc., 432 Fourth Avenue, New York 16, N. Y., Phone MUrray Hill 4-3559. 


—) 


SALES MANAGEMENT 


clu- 


(CHICAGO EXCLUDED) 


The Only Way to Cover Illinois’ 


LARGEST IS yon 
th MARKET }"" 


LARGEST 
EVENING 


(CHICAGO EXCLUDED) 


rue pay PANTAGRAPH 


they come to town 
from miles around to buy 
products advertised in... 


Bloomington is at the heart of Illinois’ rich- 
est agricultural and industrial “downstate” 
area. And though it ranks 8th in population 
among Illinois cities between 25,000 and 
50,000, it is the only one in that group to 
equal or exceed its rank on all market fac- 
tors. Let Illinois’ 2nd largest newspaper 
tell your sales story to this great potential 
7th market. (Chicago excluded.) 


In comparison with all Illinois cities with 
populations between 25,000 and 50,000, 


Bloomington ranks— 


Sth 
4th 


in Food Sales 

in Total Retail Sales 

4th in Automotive Sales 

3th in Furniture—Household—Radio Sales 
2nd in Per Family Effective Buying Income 
Ist in Per Capita Effective Buying Income 


nd NEWSPAPER 


bhi CATA HUAI 

The “sm” symbols mark original, exclu- : 
Sive estimates by SALES MANAGEMENT. | L a | N O | S is (Continued) 

gg kn RETAIL SALES — 1951 nd EFFECTIVE BUYING INCOME 
M 
SM 1/1/52 ESTIMATES a ESTIMATES — 1951 
COUNTIES a — ~ | SALES Nl 
- FIVE STORE GROUPS 

CITIES (in thousands of dollars—add 000) 1951 | - 
| Fami- ‘ | aul- 
Total | % | lies o% | Fur | Net 7% | Per| Per | Buying] ity 
Map} Met. (thou- | of | (thou- } Dollars of | General | House-| Auto- | Estimates | Dollars of Cap-| Fam- | Power | In- 
Code} Areaj sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A. | ita ily | Quota | dex 
McDonough... c4 |... 28.7| .0185| 9.1) 31,801, 0210, 6,556) 3,369] 1,395 7,042; 613).......... 42,201} .0192/1,470| 4,637] .0196] 106 
a a RA a 10.8) 0070, 3.4) 18,577/ .0123| 3,567, 2,721] 851) 3,619) 491 2,751]  21,422| + .0097|1,984| 6,301] .0099} 141 
McHenry........ Fl 52.9) .0342 15.9) 57,270! .0379 12,896) 2,197; 1,808) 8,827) 1,489].......... 105,821} .0480/2,000 6,655} -0422] 123 
Woodstock.....J.....J..... 7.6, .0049) 2.5) 12,915 .0085) 3,320) 1,286 708| 1,992) 289 1,788] 17,149} .0078|2,256) 6,860} .0074] 151 
MeLean......... F4 77.7, .0501 23.6) 86,205! .0570) 17,113) 9,156) 3,880) 16,192) 2,393].......... 128,883) .0584/1,659/ 5,461! .0563) 112 
Bloomington...}..... rr 34.6 .0223 11.0 61,915) .0410 11,975! 7,849 3,487) 12,837) 1,858 * 72,178) .0328/2,086| 6,562] .0331] 148 
*Withheld to avoid disclosure. © SM, 1952. Before using these figures, see explanation page 15. 
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10, 1952 
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°459 MILLION 


Effective Buying Income 


Sell Metropolitan Peoria 
“aneniines” And 11 Contiguous Counties 


. . + Say Agency and 
Advertising Executives 


hap tas a At One low Cost 


*Sales Management 


——— Thru The 


PEQRIA << JOURNAL STAR 


. Reps, WARD-GRIFFITH CO., INC. 


L L IN O | S ames (Continued) a - | The “SM’’ symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


Ag RETAIL SALES — 1951 = EFFECTIVE BUYING INCOME 
IMATES 
7H 1/1/52 yD ESTIMATES WHOLE- ESTIMATES — 1951 


_— -. F wa a SALER 
COUNTIES yg SALES | | | 
FIVE STORE GROUPS 
CITIES - | in thousands of dollars—add 000) 1951 

| Fami- ba ee a } 
Total | % lies % | Furn.- l | Nett | % 
(thou- | of | (thou-{| Dollars of General | House-| Auto- | Estimates | Dollars of 

| 


sands) | U.S.A.) sands) | (add 000) U.S.A.| Food | Mdse. | Radio | motive | (add 000) | (add 000) | U.S.A. 


103.5 .0688) 32.1 130, .0775, 25,086 | 6,178 168,068 .0763 
A Decatur ' 70.1) .0453) 22.2 .0677| 21,733 122,212] .0554 
Maceupin. -1| .0285; 14.5 ' 4 9,693) 45,998; .0209 
Madison 9.1213) . , 46,046 267,013) .1166 
Alton...... ; 33.3} .0215) 2,207; .0346, 12, 137| 48,965] .0222 
Granite City...}... 30.1) .0194 26, .0176| 8,010 37,064} .0168 
Edwardsville 9.1) .0059) : 5,455) .0102) 3,240! 15,557; .0071 
4Collinsville....]... 2.3} .0079) 3,109} .0087} 3,796) | 2,869) 16,616] .0075 
Wood River im © ; : 3,444, 0089} 4,047] | 3,014) 17,779) .0081 


re ; . oe a . j 9,889 61,874 
1Centralia , ae . 3.8) .0089) ; . .0168) , 447) } 7 21,226 
Salem. . ‘ os an . 7 2,7 

Marshall. . 

Mason.... 


38. 9 .0231| 


Jacksonville a vee P 20.6] .0133 30, 640) -0139 


| 
| 


Moultrie......... _ 13.3 


0086 12,957) .0059 
0220 : 47,082} .0214 
1153 . 203,796) . »714) ’ 345,190) .1566 

114. 6| 0740 , 176, "33! | ° | 38,028! 33,6971 12, ‘aa 32,311| 231,189| .1049/2,017 6, 568 


1 Centralia is in Clinton and Marion Counties. —— using these figures, see explanation | me 
4 Collinsville is in Madison and St. Clair Counties. *With 


thheld to = gis 
A and A See end of state for Standard Metropolitan County Areas. 
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SALES schibamaselll 


Dont be content 


with HALF x 


market! 


the 


WMBD™ 


The Peoriarea market is a blended market with closely integrated rural and urban 
features. The rich industrial area is completely surrounded by, and melded with equally 
rich and productive farm-lands. 


WMBD has helped in the growth of this market by creating a demand for advertised 
goods and services. WMBD completely covers this vast Peoriarea and has grown with it. 


When you buy WMBD you get both the rural AND urban market. WMBD the outstanding 
station in an outstanding market. 


rer eee ere ae 580,000 Effective Buying Income (net) ..... $888,580,000 
I oo i in ee $132,735,000 Per Family Income .............. 6,568* 
ee an ee eee ee 13,275,000 Per Capita Income .............. 2.017" 
General Merchandise Sales ....... 61,538,000 


FIRST in the 
Heart of Illinois 


PEORIA 


CBS Radio Network 
5000 Watts 


(* Peoria City only) 
(Source: SALES MANAGEMENT Prelim. 1952 estimates) 


CHARLES C. CALEY, 
President and 
General Manager 


DON D. KYNASTON, 
Director of Sales 


See Free & Peters 


| Mmm PRIMARY TRADING AREA 
i ---- SECONDARY TRADING AREA 


WBZ win 1000: WATTS 


is the ONLY Decatur Station to 
reach the ENTIRE Decatur, Illinois 


af all TRADING AREA (as shown by BMB) 
p+ BLOOMINGTON | 
be * : Market Facts On WDZ 28-County BMB Coverage Area 
ia wooo | OR) win I snc iermanniqeams 897,700 
8 4 ~° cum » Re $ 872,919,000 
0 "Peed Seles 6... «5. ee ee 184,691,000 
b *Drug Sales ms 21,267,000 
100 *Effective Buying ieene ede ae 1,256,008,000 
- *Per Family Income |. 3,963 
106 +BMB WDZ Daytime 73,540 
4 MATTOON WDZ IS THE SALES WAY TO THIS BILLION DOLLAR MARKET 
, : YOUR ADVERTISING DOLLARS DO DOUBLE DUTY 
In 8 out 10 counties of the Decatur primary trading area, 
i] WDZ has a higher BMB than the other Decatur station. 
: : WDZ’s 28-county BMB is almost twice as great as the 
other Decatur station. 


MAY 10, 1952 


* Computed from SM 1952 Survey of Buyi 
+ 1949 BMB at Tuscola, Ill., prior to WD 


MN, October, 1949. 
OY See Free & Peters 


ng Power. 
move to Decatur in 


Primary and Secondary trading areas source: 
Decatur Association of Commerce. 


1000 WATTS 
1050 KCS 
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NEW CLUES TO 1952 SALES PROSPECT 
IN THE QUAD-CITIES 


1. Gain in Population to 240,000 
2. Gain in Income (E.B.1.) 10% 


inn usm tee 


° 
tn 


57% of the popula- 
tion and 53% of retail 
sales are on the Illinois 
side... 1 


ALLEN-KLAPP CO. representing ARGUS & DISPATCH © AVERY KN 


ap Ecire tatty 
wo — - Neer ner? 


\ ITH sellers’ markets disappearing— 
it is important that marketing men have 
facts and use them for regional sales 
analysis and control. Now sales organ- 
izations will need to take advantage of 
local and regional conditions to obtain 
greatest possible sales at lowest cost. 


As an aid to proper direction of sales 
effort the figures at left are important 
to you. Marketing material contained in 
this issue of Sales Management sub. 
stantiate our statements regarding the 
Quad-Cities as a leading metropolitan 
area with a 1952 sales climate favor- 
able for your merchandising effort. The 
Quad-Cities rank well within the first 
100 metropolitan areas in all important 
categories. Sales will follow your beck- 
oning ... in the Quad-Cities! 


ILLINOIS — (Continued) 


The “‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION 
JSAM ESTIMATES 
1/1/52 


COUNTIES 


CITIES 

Fami- 
Total % lies 
Met.| (thou- of (thou- 
Area] sands) | U.S.A.) sands) 
Perry...... 21.8} .0141, 6.9 
Platt... re 13.9} .0090 4.4 
Ee a -1} .0142) 7.3 


Dollars 


Pope..... -7| .0037 1.8 
Pulaski........ pave 6). 4.1 
Putnam ; 1.5 


Randolph... ... 
Richland.... 
Olney. ... 
Rock Island. . 
Moline- 
East Moline- 
Rock Island. 
ARock Island. . 
AMoline 
East Moline... 


St. Clair 
East St. Louis. . 
Belleville... .. 
4Collinsville 
ee 


.0863| 
ASpringfield. .. .0534| 


(add 000) | U.S.A. 


RETAIL SALES — 1951 
ESTIMATES 


MER- | EFFECTIVE BUYING INCOME 


CHANT 
WHOLE- JM ESTIMATES — 1951 
SALER 


FIVE STORE GROUPS 
(in thousands of dollars—add 000) 


SALES 
1951 


| Furn.= | ] 
General | House-| Auto- | 


4,136) 
2,369| 
3,020! 


379 
679) 
- 


4,883] 


5,288 


29,812! 
14,061) 14,973} 
13,025) | 13,104) 
4,183| 1,735) 


31,269 


35,010| 
20,893 
10,262! 


8,055 

2,207 
32,670 
30,528! 


Food Mdse. | Radio | aaa | Drug | (add 000) | (add 000) 


Net 


Estimates | Dollars 


24,606 
16,396 
22,677 


3,310 
8,373 
4,248 


28,707 
18,883) . 
9,998) .0046 
246,480) .1118 


4,415] 62,2701 190,193| .0862|1,847| 
1,887 94,232} .0427/1,881| 
2,099 73,066) .0332]1,898 

429 22,895} .0103/1,590 


4,336 320,115) .1452|1,504 - 1362 
2,586) ‘ 126,425) .0574/1,487 -0593 
1,098) : 53,484) .0243/1,573 .0256 


39,961) .0182/1,196 0191 
13,469 -0061|1,213 .0077 
ce ccees 226,298) .1026/1,693 .1005} 116 
84,749] 148,462) .067311,795 0719] 135 


4 Collinsville is in Madison and St. Clair Counties. 
A and A See end of state for Standard Metropolitan County Areas. 
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Before using these figures, see explanation page 15. 
*Withheld to avoid disclosure 


SALES MANAGEMENT 


= 


Wint a GROWING market? 


Percentage of gain for each listed factor, over the past 10 years for 
_ Danville, Illinois; the State of Illinois and for Total United States: 
ve 


Danville Illinois U.S. 
Retail Sales +307% +208% +209% 
n- e 
é Bank Debits +222% +173%* +208% 
") 
in Number Manufacturing Establishments + 79% + 23% + 35% 
Industrial Employees +163% + 71% + 53% 
as Industrial Payrolls +573% +227% +363% 
nt Value of Farm Products +240%** +233% +194% 
in Car Loadings +169% n.a. + %% 
ib- 
. Telephones +100% + 61% + 93% 
he 
a Electric Meters + 53% + 24% + 48% 
or i * Chicago Federal Reserve District: ** Vermilion County. Sources: U. S. Census; Federal Reserve Bank; 
he Electrical World; American Telephone & Telegraph Co., U. S. Dept. Commerce. 
- A.B.C. City Zone Population has increased 45%; City 
ant 
- Zone Circulation 60%; General Advertising Rate only 27%. 
—_ Evening A Gannett Newspaper Sunday 
Represented by J. P. McKinney & Son New York — Chicago — San Francisco 
lu 
ENT. 
= The “SM” symbol iginal, exclu- i 
sive estimates by SALES MANAGEMENT. ILLIN O i S ad (Continued) 
POPULATION RETAIL SALES — 1951 cMER-_ | EFFECTIVE BUYING INCOME 
BYP 1/1/52 BYD Estimates WHOLE- ESTIMATES — 1951 
COUNTIES SALES 
Dual FIVE STORE GROUPS 
ity CITIES a (in thousands of dollars—add 000) 1951 Qual 
e ami- ual- 
= Total | % | lies % Furn- Net % | Per| Per | Buying] ity 
meee Map| Met.j (thou- | of | (thou-} Dollars of General | House-| Auto- Estimates | Dollars of | Cap-| Fam- | Power] In- 
83 Code} Areaj sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive (add 000) | (add 000) | U.S.A. | ita ily | Quota | dex 
_— | 
86 Schuyler.........] 65 |... 9.6| .0062} 3.3] 6,659 0044) 1,765) 352) 182; 1,188] 108).......... 8,044 .0037| 838 a 0044] 71 
78 “eee ce | 36 7.2) .0047} 2.4) 5,893) 0039} 1,386) 27i} 169) «1,906) = 92)... 6,398} .0029| 889| 2,666] .0036| 77 
P Shelby.......... wt... 24.6, .0159} 8.0) 17,731] .0117| 4,364 693, 445, 3,759] 390).......... 20,193) .0092) 821| 2,524] .0113| 71 
53 ee, D3 |..... 8.8} .0056] 2.7} 6,686) .0044) 1,718 117 " 1,051, 148).......... 9,932] .0045|1,129| 3,679] .0047] 84 
76 Stephenson... mt... 42.1| 0272) 13.2) 49,577) 0328 11,096) 4,234) 2,382) 9,707) 980).......... 67,651) .0307/1,607| 5,125] .0306] 113 
Freeport.......).....J..... 22.8| .0147| 7.3] -40,667| .0269] 9,152 4,006] 2,047| 9,260) 8,007} 38,590] .0175|1,693| 5,286] .0197] 134 
7 Tazewell......... E5 | 102|  79.5| .0513| 23.9] 56,650, 0374) 15,582) 2,860, 1,813, 11,854) 825).......... 114,127} .0517|1,436| 4,775] .0473| 92 
h en Ge, 22.8| 0147; 7.3] 24,959! .0165) 6,900) 1,602| 1,200) 6,397 . 36,638} .0167/1,607| 5,019] .0162} 110 
| } 
116 BR, cissicnsnat E9 j..... 20.5} .0133) 5.6) 13,522) nd 3,323, 583 got} 3,286) 323).......... 16,828} .0077| 821) 3,005} .0092) 69 
Vermilion........ Ot... 87.6) .0565| 27.3] 90,125] .0596) 19,581) 11,845] 4,992) 15,910) 3,172).......... 127,326} .0577|1,453| 4,684] .0580| 103 
eee, ee ee 38.4| .0248] 12.6 62,393 0413 11,071} 10,977| 4,281) 11,523 29,919] 66,946} .0303/1,743] 5,313) .0325) 131 
124 Wabash......... G8 |..... 14.9) .0096) 4.6) 14,457) .0095, 3,291 || 17,070| .0078|1,146| 3,711} .0087} 91 
be Mount Carmel..|.....1..... 8.9| .0058| 2.91 12,933] .0085| 2,690 426} 686, 3,551 . 11,712! .0054/1,316| 4,031 .0064] 110 
a 
105 *Withheld te avoid disclosure. © SM, 1952. Before using these figures, see explanation page 15. 
99 
108 
117 
‘ Careful reading of the Explanatory Introduction, starting on page 15, will help you make 
| pe the best possible use of the data and features in this Survey. 
age 15. 
closure. 
ENT 
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TOS! HLAINOIS CONSUMER ANALYSIS—REGULAR FLOUR 


THIS STUDY COVERS 
CONSUMER BRAND 


purchase, day of purchase, and brand preferences in PREFERENCES In 
35 ILLINOIS CITIES 


OF THIS LATEST CONSUMER 
GY STUDY OF BRAND PREFERENCES 


The sixth annual study of buying habits, place of 


the following products; appliances, baking products, 


beverages, cleansers, meat products, other grocery 
products, and toiletries. The findings included in 


this extensive survey are based on more than 9300 


interviews with housewives . . . send for your copy 


today and see how your products compare with 


competitors in 35 important Illinois cities. 


At the Top In Illinois 


BEST TEST 
CITY IN THE 
MID-WEST 


MORNING STAR... RKegister-Republirc 


Te ae ae 


ILLINOIS— (Continued). 


The ‘‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


tg ln RETAIL SALES — 1951 EFFECTIVE BUYING INCOME 
JM 1/1/52 ESTIMATES JM ESTIMATES — 1951 


COUNTIES | 

FIVE STORE GROUPS | 

CITIES —_ (in thousands of dollars—add 000) | 
‘ami- 

Total | % lies % Furn.- Net | % | Per | Per | Buying 

(thou- | of | (thou-} Dollars | of General | House-| Auto- Estimates | Dollars of Cap-| Fam- | Power 

sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive (add 000) | (add 000) | U.S.A. ita | ily | Quota 


Warren.......... .3| 0144) «8B. 24,645, .0163, 4,641) 1,714 1,155 6,668 -soccsee.f 29,724) .0135/1,333] 4,308] 0145 
Monmouth..........]..... 3}. 17,976} .0119| 3,335) 1,597 5,674 16,552| 0075 1,607/ 5,016] .0086 

| 10,324) 0069, 2,099) 954 1,594 10,907 .0049 752) 2,321) .0064 

16,162} .0107} 3,229 801 5,549 cccsesee-f 15,795! 0072) 752] 2,393] .0095 
0079, 1,868 123 5,284 5,746} .0026/1,026| 2,873] .0044) 122 


| | | 4 

.0110 3,659 1,166 2,927 | 18,839, .0085 889) 2,854 

0327, 11,479 3,632 7,429 | 72,496 .0329|1,436| 4,677 

0142 5,031] 3,052 4,261 20,987) .0095/1,590| 4,997 

0873, 35,919 | 16,912) 5, 23,180 211,805! .0961 1,504) 5,335] 

94,482) .0625| 23,224) 16,498 18,183) 3,082] 32,6: 92,328, .0419 1,676] 5,699 

Williamson... .. am 6. 36,002, 0238 9,785, 2,425! 8,217 53,984 .024511,111| 3,353] 

eS 5. : 13,288, .0088,  3,234| 799! 3,844 12,503} .0057|1,316| 3,789 

Marion........]..... 7. ; 13,709} .0091 3,007 796 4,168 14,636] .0066/1,368) 3,956 
See Carbondale- 
Herrin- | | 
Murphysboro | 

157.9, 1019 48.3] 193,686, .1281| 45,600, 21,660 32,256 272,608, .1237|1,726| 5,644 

96.2} .0621, 30.4) 162,838 .1077| 36,737/ 21,234) 10,412| 29,502 5, 185,827, .0843/1,932| 6,113 


Woodford... 21.8| .0141, 6.5] 20,033, .0132, 4,200 355 565) 6,077 | 28,689, .0130/1,316 4,414 
| | | | | 


Total Above Citi 8,767.6 3.7290 1,768.9 7,826,861) 5. 1754/1 649,311 1,460,088 385,596 1287, 907 204,824 6,396,181]10,863,005 4.9285)1, 883) 6,149] 4.7601 
| j 


} | | are 
State Total.......'..... 8,903.0 5.74682,686.0! 9,728,814’ 6.432912, 147,123 1,840,144 443 ,798 1597, 043 273,762) 15,279,804. 6.9324'1,716| 5,689! 6.5455 
Per Capita Sales.]..... | eee 241) 173] 50| 179) 
Per Family Sales many 799) 573) 165, 595) 102 


A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 15 
*Withheld to avoid disclosure. © SM, 1982. 


The Industrial Section starts on page 54 . . . with SALES MANAGEMENT'S exclusive estimates of 
“Value Added” in 1951 in nineteen industrial classifications. 


— 


SALES MANAGEMENT 


S 


reports 


WTAX is the number one buy in this rich area. Its 
dominant position is reflected in Springfield Hooper 
(Oct-Nov 1951) offering a larger audience 
than other Springfield stations combined. 


A HALF BILLION DOLLAR MARKET 


> SPRINGFIELD, ILL. 


Illinois’ Capital City and Sangamon County—plus the seven counties that surround it 
—report total retail sales of $471,000,000, and segments of other nearby counties bring 
| the total to a good half billion. BUYING INCOME is estimated at $662,000,000. Spring- 
| field itself shows a quality market index 35 per cent above the national average. 


WW A YX 


Represented by 
Weed & Company 


1240 
KC 


Wa nd ADDRESS 


‘SM’ 


exclu- 


bol k I, 
ine es timates hy SALES MANAGEMENT, a ILLINOIS— ) Standard Metropolitan County Areas 
POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 
2D ve CHANT 
1/1/52 ESTIMATES WHOLE- ESTIMATES — 1951 
SALER 
SALES | 
AREAS FIVE STORE GROUPS | 
. (in thousands of dollars—add 000) 1951 _ 
| Fami- | ual- 
Total % | lies 2 | | Furn.- | | Net | % | Per| Per Buying| ity 
Map} Met.) (thou- | of | (thou-| Dollars | General | House-| Auto- Estimates} Dollars | of Cap-| Fam- | Power | In- 
Code} Area] sands) | U.S.A.) sands) | (add 000) USA. | Food Mdse. | Radio motive | Drug | (add 000) | (add 000) | U.S.A. | ita ily } Quota | dex 
} } | | 
ee Sear 28 5,630.7/3.6346 1,676.9 6,632,533) 4. 3864/1 ,442,634/1, 281,381 —_— 954 , 254/198, 226 SERRE SS 10,766,682! 4.8849 1,912! 6,421} 4.4850] 123 
Davenport (lowa)- | | | | | 

Rock Island- | | | | } 

Moline (Ull.)....J..... 36 240.5] 1553) 72.1 274,276 1814) 58,824) 37, 215, 12 383) 54,280) ,8081).......... 451, 28 - 2049/1 ,877 6,262} .1880) 121 
Re Rae 38 103.5) -0668; 32.1 117,130) 0775) 25,086} 16,960) 6, 176| 23,02) B,GR...... 00505 168,068) .0763/1,624) 5,236) .0748] 112 
Peoria re eee 102 258.2} .1666! 77.6] 260,455, .1722) 62,296) 37, :312| 14,539; 47,435) 6,516].......... 459, 317, -2083|1,779| 5,919} .1891) 114 
Rockford... ......Bo.e-. 117 157.9) 1019| 48.3] 193,686 1281) 45,600} 21,660 11,770) 32,256) 5,240].......... 272,608; .1237/1,726) 5,644) .1207] 118 
Springfield.......J..... 137 133.7/ .0864| 42.3 161,035) .1065) 32,863) 17, "976! 8,381} 32,670} 5,419].......... 226,298} .1026|1,693) 5,350} .1005} 137 


(Other East North Central States; Ilinois, 
Michigan, p. 358; Ohio, p. 466; Wisconsin, p. 607.) 


p. 266; 


— INDIAN A— Counties and Cities 


Pop. | | Pop. 

Indiana state map—page 284 | (in NuMBER OF OUTLETS | | (in NuMBER OF OvuTLETs V8 
City County thous.) |GM|FHR| A | D_ | City County ‘eee F |GM|FHR| A | D 
Anderson........ Madison........- 48.3 132| 10} 42) 44 21 Ee BOEte.. .-.:0:05:0 ee 20.7 61| 7| 24) 25 6 
Auburn......... De Kalb 6.0 23) 6 8 10 3 Lafayette........ Tippecanoe...... 37.7 75| 13} 23 29 19 
Bedford......... Lawrence........| 128 54 7 22 21 9 Lebanon........ Boone. . wie 7.9 20) 5 9 12 5 
Bioomington.....Monroe......... 29.6, 77; 91 28 26) 13 Logansport... ... DE iiinnencwes | 21.3] 71) 8 19} 29) 12 
Bluffton......... arr 6.2 15 5 13 9 3 Madison........ Jefferson........ 10.7] 46 6 14 13 4 
2 ee 8.4] 47 5 11 17 6 RMR visoice seein Grant. oo.) Soa 96; 13) 231 Si 12 
Colu mhia — \ re 4.8 19 3 10 14 4 Michigan City...La Porte........ 29.5 99 10 24 25 10 
Columbus. ..Bartholomew....} 23.2 77 13 18} 26 6 Mishawaka...... St. Joseph....... 34.4] 108 10) 20) 24 11 
Connersville . bauer lf ee 16.1, 52 5} 13) 18 4 ee Delaware........ 60.44 166 14) 44) 47) 20 
Crawfordsville... Montgomery..... 13.0} 45 5 10 19) 6 New Albany..... ei 30.4 137| 11 26} 22 15 
Crown Point..... a ree 6.1 21 5 6} 11) 2 New Castle...... a 18.7} 64 8 16} 21 7 
Decatur......... PNR a cence sas 74, 32 4 “6 Oo 3 || Noblesville...... Hamilton 6.8} 28) 5 3 
East Chicago... .Lake. 56.2] 255} 13) 24) 21) 21 || Peru............ eee 13.5} 52 6| 12) 15 * 
ee, 36.7} 117 10} 35 43 16 Plymouth....... Marshall........ 6.9 22 7; 10 11 4 
Elwood. ee | re 11.8 39 5} 7 11 4 2 Se y 26 44 13 14 4 
Evai svillle.. asdavarcie Vanderburgh.....} 129.8] 403 32 47 58 62 i eC 7.8 39 4) 7 10 4 
Fort Wayne..... Serr rT 137.0} 316) 29 75 85 72 Richmond....... iC ae 40.6} 115 141 23 34 18 
Frankfort....... eer 15.4 Sf 6 15} 20 4 Rochester....... iy 4.7 19 5| 8 12 
Franklin. ....... Johnson......... 74], 29 4 9} 13 4 Rushville........ EE a iiioho cess 6.7] 29 6 11] 10 4 
eee ere 137.8} 488 21 63 47 40 re [a 9.8] 48 6! 10 18 5 
Goshen.......... i rere 13.4) 36 6 15 13 6 Shelbyville...... ee 11.9 53) 5 15 18 5 
Greencastle... ...Putnam......... 7.1 31 3 7 11 4 | South Bend..... .St. Joseph....... 118.4, 399) 39) 81 73| 53 
Greensburg. ..... | a 6.7 24 7 14 12 5 |] Terre Haute..... NG pra ori iv howl 65.2] 301 20; 49) 52 44 
Hammond....... ee 90.9] 276 11 50} 50) 24 | Valparaiso....... ee 12.7 42 5 10 15 5 
Hartford City... .Blackford....... 7.3 28 6 9 5 3 | Vincennes....... ee 19.1 87 10 17 26 10 
Huntington...... Huntington...... 15.2] 57 6} 17 13 2 i . re re 10.9] .39 5 9} 16 8 
Indianapolis. ....Marion.......... 436.1] 1,264] 134) 251) 195} 273 | WER. oaco.0.ercima Kosciusko....... 6.8} 28 4 13 19 S 
Jeffersonville... . ee 15.7] 65 8 7) 13 S| Washington...... Daviess. ........ 11.0} 49 si ii} 646 4 
Kendallville. .... i ee 6.2 18 5 7; 14 + Whiting... eee 9.6} 46 4, 13 5 6 
Kokomo. pais Eee 39.8! 124 11 291 36! 9 | Winchester. ..... Randolph. ...... 5.64 20 4! 4 12 4 
@SM, 1952. Before using these figures, see explanation page 15. 
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INDIANA 


1950 Net Effective Buying Income 


ee In excess of $150 Million 


$75 Million to $149.9 Millior 


ee $40 Million to $74.9 Million 
$15 Million to $39.9 Million 


Cities shown are those having net 
Effective Buying Income of $15 million 
and over 


——————— — 
PORTER - 


Valparaiso 
s 


MARSHALL = 


BENTON 


| WARREN 


= VERMILLION 


Logansport e 


oul. 


Knox 


Vincennes 


Scale of Miles 
25 50 


Huntington 


HENRY 


New 
Costle 


MONROE 


Bloomington 


CRAWFORD 


c + 


One Inch Equals Approximately 33 Miles 


ASHINGTON 


New Albany 


Copyright by 


(aes Manaaerenl 


i G F 


SALES MANAGEMENT 


eo ° The COLONEL Says: 


“HERE IS YOUR 
TICKET TO BIGGER 


AND BETTER SALES 
IN THE 


INDIANAPOLIS MARKET 


ID) YOUR B 
en 


WIRE 


PRIMARY NBC 5,000 WATTS 
NATIONALLY REPRESENTED BY 


FREE 0 PETERS %c 


MAY 10, 1952 


EST SALESMEN IN THE GREAT HOOSIER MARKET 


Fo rt ca a y ne Indiana’s “Golden Zone” 


Next to Top Position in U.S, A. 


This issue of SALES MANAGEMENT shows 
that Fort Wayne metropolitan county area, 
with Effective Buying Income Per Family of 
$6,875 for the year 1951, ranks FIRST in the 


‘ State of Indiana and SECOND highest in the 
st in t e ctate _— entire United States. 


Sales potentials merit consideration in all 


marketing and advertising programs. 


nd inthe nation IN FAMILY BUYING POWER 


Monthly Trade Publications, 
Monthly Grocery Inventory, 


Write for new 28-page 1952 "Golden Zone" 
Market Book. 


The News-Sentinel /-7 THE JOURNAL-GAZETTE 


Fort Wayne: Newspapers, Inc., Agent, FORT WAYNE, INDIANA 


Nationally Represented by Allen-Klapp Co., New York, Chicago, Detroit 


INDIANA oa (Continued) The “SM” symbols mark original, exelv- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES — 1951 EFFECTIVE BUYING INCOME 
SM Jah BYLD ESTIMATES ESTIMATES — 1951 
COUNTIES 

CITIES | 


FIVE STORE GROUPS 
_ (in thousands of dollars—add 000) 
a - 


o, | “ites CLD | ne 

of | (thou- General Auto- Dollars 
U.S.A.) sands) S.A. Mdse. motive (add 000) 
.0147| 6.5 F 877 3,665 22,405 
548 2,575 8,271 
. P 36,075 41,172 393,927 
AFort Wayne..}..... 0}. , 7 ; 34,915 37,644 110,372} 314,623 
Bartholomew... .. + A d 3,054 5,174 49,693 

Columbus. ..... 3.3) . : 28,213) . 2,873 4,552 31,898 


1°, 182 ; 276 
13,999) . 1,214 
10,969) . 1,041 
25,386 1,601 
17,084 i 1,189 


és 


BS 


2,092 
12,135 
42,153 ’ 
34,648 : 34,763 


288 


fr) 
(aS) 
bo 


26 ,955 ; 46,184 
17,588 15,176 
17,040 : 31,197 
12,603 
29,442 
21,866 


0061 . 4,116 
0175 . 21,235 
11.0} .0071 : 16,427 
25.7) .0165 ° 21,144 


and A See end of state for Standard Metropolitan County Areas. Bef ing these fi S, lanation page 15. 
ithheld to avoid disclosure. . ee ree ae ee © SM. 1982. 


286 SALES MANAGEMENT 


The ‘“SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


INDIAN A — (Continued) 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 
SM ESTIMATES SM CHANT 
1/1/52 ESTIMATES WHOLE- ESTIMATES — 1951 
ees SALER 
COUNTIES Nl l l SALES 
} | | | FIVE STORE GROUPS 
CITIES - | (in thousands of dollars—add 000) 1951 Qual 
| Fami- ual- 
Qu Total | % | lies | % | | Furn.- Net %, | Per| Per | Buying] ity 
ity —s Met.) (thou- of (thou- | Dollars | of General | House- Auto- Estimates | Dollars of Cap-| Fam- | Power | In- 
io e} Areal sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A.| ita | ily | Quota | dex 
OER ecatur......... Fe |... 18.5| 0119) 5.6] 16,084) 0108) 3,203 1,0) 27| 2,517) aad)... 21,807] .0099|1,179| 3,894] 0105] 88 
80 lee ee eee 6.7) 0043) 2.2 12,049) -0079| 2,105) 1,229) 724; 2,304 342 9,721 9,721} .0044/1,451| 4,419] .0054] 126 
106 _ ee _ oer 26.5) .0171) 8.2 22,437; 0149) 5,842 1,673) 1,063) 3,487 a 36,435} .0165|1,375|) 4,443] .0161) 94 
129 ee, ae sae 6.0] .0039 2.0 11,485} .0076) 2,620 1,007) 499) 1,820} 253 pre 10,333) .004711,722) 5,167] .0054] 138 
145 Delaware........ F4 92 93.1) -0601 28.5 83,685) .0553| 18,639 9,534) 5,312) 16,104) 2,710).......... 142,072) .0645/1,526) 4,985} .0609} 101 
84 AMuncie......].....]....- 60.4| 0390; 18.9 71,443 ae 16,363 9,407; 4,915 14,040) 2,312 26,127] 101,297; .0460)1,677| 5,360] .0450] 115 
105 | } 
| Dubois.......... 7 ee 24.3| 0157 6.6 19,465 0129) 3,521 ™ 951) 4,474 Mo osienesnn 23,878} .0108) 983) 3,618] .0124] 79 
97 ee i eee 86.8| -0560) 26.8 96,092} .0635) 21,089 7,488} 4,781; 22,601; 3,136].......... 132,458} .0601|1,526) 4,942] .0603] 108 
+01 i ee ee Pee “- 0237 11.8 51,363} .0339 11,984) 4,813 2,346) 12,929) 2,153 20,534 60,447) .0274|1,647| 5,123] .0286] 121 
123 ees ee eee 13.4) .0086 4.3 21,625) .0143 3,952 2,083 932) 4,401 595 3,695 21,669} .0098|1,617) 5,039} .0109} 127 
99 Fayette.......... F6 24.3| 0157) 7.1 22,782) .0151 5,499) 1,255) 1,544) 4,779 WO aes ss ace 32,680| .0148/1,345| 4,603] .0151] 96 
151 Connersville....J.....]..... 16.1} .0104) 4.9 on .0118 — 1,201) - 4,165 501 = 23 ,602 0107|1,466| 4,817] .0110] 106 
| | | | 
59 eS E8 81 45.6) .0295) 13.8 37,784, .0249 9,363 2,155) 2,066) 7,093 ES aes cles sa 55,122} .0250|1,209| 3,994] .0259] 88 
86 New Albany. ..].....)..... 30.4) .0197 9.7 35,501 0235 8,888) 2,020; 1,919 6,786 904 ° 38,116 0173)1,254/ 3,929 0196} 99 
104 Fountain.........] C4 18.0) .0116 5.9 15,442} .0103 3,350) 405 | 913} 3,802 ME cioceosed 23,127; .0105|1,285| 3,920} .0107) 92 
128 Franklin......... _. = 16.4) -0106 4.3 8,636) .0057 2,047) 544 334 983 ee 13,637} .0062| 832) 3,171] .0069] 65 
67 eee: E2 16.9 0108) 5.4 16,906; .0111 3,087 1,301) 681; 2,875 ee 23,997; .0109/1,420| 4,444) .0110] 101 
87 Rochester......J.....)..... 4.7 -0030) 1.5 10,917} .0072 2,004) 888) 427 2,458 192 od 6,961} .0032/1,481) 4,641] .0043} 143 
87 Gibson. ......... B8 31.0) .0200) 9.7 26,875} .0178 5,985 1,774 621; 4,704 WR vcd s canes 30,927; .0140 3,188] .0163] 82 
122 Princeton......)..... 7.8} .0050 2.7 14,109; .0093 2,824 1,033 351 3,360 310) * 9,779} .0044)1,254) 3,622] .0060] 120 
101 ee a oe 63.7) .0411; 19.2 57,526; .0381) 13,144 6,680) 3,209) 10,416) 1,899).......... 85,670; .0389/1,345| 4,462} .0391] 95 
122 a Ee eee, eee 30.9} .0200 10.1 42,853 0284) 8,947 6,370 2,810 8,691; 1,573 12,194 50,895} .0231)1,647| 5,039] .0241} 121 
62 Greene. ......... i Se 27.9} .0180 9.3] 19,813) .0131 5,509 1,657; 1,404) 3,200 «eer 30,347) .0138/1,088 3,263] -0144] 80 
79 Hamilton........ 7 ae 29.2) .0189 9.1 23,928; .0158 4,861] 1,043 743, 4,111 __ See 35,735; .0162/1,224) 3,927] .0166] 88 
104 Noblesville.....].....J..... 6.8) .0044 2.1 12,020} .6079 2,443 753 | 357; 2,797 277 1,025 9,247} .0042)1,360) 4,403] .0053] 120 
5) Hancock See eseee ee 20.9} .0135 6.7 16,331} .0108 4,201| 463} 1,043] 4,145) ee 26,854) .0122|1,285| 4,008 .0120! 89 
age 15. A and “ See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 15. 
"1952. Withheld to avoid disclosure. © SM, 2. 
ENT MAY ] oe, Vv9sz 
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Scores High with a BUYING AUDIENCE . 


*CONSISTING OF 18 INDIANA COUNTIES IN 
WHICH WIOU HAS A \% MV/M SIGNAL 


EXTRA PROMOTION AFTER AIR-TIME 


LET US SHOW YOU WHAT WE ARE DOING FOR OTHERS 
Represented Nationally by WEED & COMPANY £& ee ee oes 


JOHN CARL JEFFREY 


CBS AFFILIATE FOR K OK OM OQ VICE PRES. AND GEN. MGR 
Ui N D L Al N A— (Continued) . The ‘‘SM’’ symbols mark original, exclu. 


sive estimates by SALES MANAGEMENT, 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 


Se CHANT 
BY 1 JSM ESTIMATES WHOLE- JM ESTIMATES — 1951 


SALER 
COUNTIES | | | SALES 


| 
| FIVE STORE GROUPS | 
CITIES | (in thousands of dollars—add 000) 1951 


| Fami- | 
Total | % | lies | % | Nl | Furn.- l Net | % | Per | Per 
(thou- | of | (thou-| Dollars | of | | General | House-| Auto- Estimates} Dollars | of | Cap-| Fam- 
sands) | U.S.A.| sands) (add 000) | U.S. aod Food | Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A. | ita ily 


Besa 


18.3) .0118| . 9,171) . | 1,818) 873| | 2,082} 125 14.3785 -0065/ 786) 2,819 
Hendricks. .... cess] 25.5) 0164) : 14,459) .0096) 425) 2,971| 25,058; .0113) 983} 3,254 
46.6} .0301) é 38,268} . 3,158 7,407 65,469 .0298)1, 408| 4,744 
26,058) .0173| 2,813) 7| 5,473) 30,239} .0137|1,617| 4,957 

54,357} .0359) 5, 489| | 10,633 74,606, .0338|1,330) 4,338) 
TES 48,995). 5,439) | 9,210} 59,540) .0270/1,496| 4,841 
Huntington -9} .0206) , 29,514/ .0196) | 1,890) 4,495) 45,807 -0208/1,436) 4,581 
Huntington. ... .2| .0098} . 21,325). 76) 1,733) 1, 3,209) 26,648) .0121/1,753] 5,330 

Jackson........ : | , 24,818) .0164) 1,971 4,267) 32,080) 0145/1, 118) 3,730| 
Seymour.......]..... .8} 0064] 16,827). 312 1,214 3,407] 13,180} .0060|1,345| 4,119 

| | 


15,023). 3,028 | 00), 254 4,388 
19,381| | | 4,126) -0115/1,088) 3,394 
11,702} .0077| | 2,820 | -0044)1,360) 4,023 
16,707, .0111| 3,664) | 3,123) d 043) 3,858 
14,493| 0096 72| | 2, on | .0041|1,164) 3,584 
| | | | | | 
8,739) | 2,206 .0059| 832| 3,243 
21,477) .0142) | | | 4,798) | .0132|1,073) 3,545 
11,177} .0074) ’ 24! 379-2, 560) | .0040\1,194) 3,841 
43,918) . .0291) | .0241/1,209) 3,873 
32,545] 0215) | | .0136}1,571| 4,919 
| | 
31,660 0209) 018211, 194) 3,760 
15,443} .0102| | 1,040| 3,669) 241 | .0035/1,134) 3,352 
10,199}. | 1,884) 225 0070} 983) 3,484 
420,849). 10,907 | ,3002'1,738) 6,161 
166,628). 110: 3) | 8,845) | 5,035 97 .1191|1,904] 6,694 
124,521) .0823| 25,650) 7| 6,533) 24,911) 2,648} 38,302] 178,554) .0810/1,964) 6,738 


Before using these figures, see explanation page 15. 


. « « The Hammond Market 


—contiguous and highly concentrated—gives you con- 


: 187 945 centration of customers who work and live where they 
BURNHAM ? ia ; 


F buy in “Times City” where they read and are influ- 
CALUMET * : CHICAGO ABC CITY ZONE enced by 


CITY ° HAMMOND HAMMOND 


ane re eee cme: a THE HAMMOND TIMES 
5 MILE . aking 


LANSING HIGHLAND Radius! met City 71 HAMMOND, INDIANA 


Lansing nn are 
. eo. “ Represented Nationally by BURKE, KUIPERS G MAHONEY, INC. 
This is TIMES CITY J (1950 U.S. Census) New York « Chicago « Dallas « Atlanta « San Francisco « Los Angeles 


—, 


SALES MANAGEMENT 


WISH 


WITH A ——) Wholesalers 


Mdaaidlithep Ld ( iat ——} Retailers & 


——) Customers 


ALSO 


“the station that never 
WHOT out enc 
t S ¥ outpromises.. but ALWAYS | wane Te . 
Represented Nationally by OUTPERFORMS” 3 


WHBU Anderson 
The BOLLING COMPANY 
All Owned ‘and Operated by UNIVERSAL BROADCASTING CO., Inc. 


Jual- The “SM’’ symbols mark original, exclu- 
ity sive estimates by SALES MANAGEMENT. IND I A N A- an - (Continued) 
In —— care Somme ee . 
= ng kn RETAIL SALES — 1951 die EFFECTIVE BUYING INCOME 
STIM 
. JM 1/1/52 ESTIMATES ee GD ESTIMATES — 1951 
95 COUNTIES l SALES | - 
je FIVE STORE GROUPS | | 
. CITIES sine (in thousands of dollars—add 000) 1951 | - 
ami- ual- 
9% Total % lies % Furn.- Net | | Per | Per Buying| ity 
110 Map] Met.| (thou- | of | (thou-| Dollars of General | House-| Auto- Estimates | Dollars | Cap- Fam- | Power | In- 
9° Code} Area] sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) (add 000) USA. | ita | ily | Quota | dex 
peep eee cca | |— a aa 
124 East Chicago...].....]..... 56.2} .0362| 15.1 60,897 .0403 16,949 1,483 3 486) 10,546) 1,659 43,059 88 , 292! 040011, 1,871| 5,847] .0393} 109 
86 Whiting....... +ieawons 9.6} .0062 2.8 15,784} .0105 3,901 540 i, 130) 1,484 437 : 15, 813| -0072/1, 647| 5,648] .0080] 129 
119 Crown Point. 6.1) .0040 1.8 12, 164) -0080) wah 463 " 2,792 206 401 9, "583! .0044/1,571) 5,324] .0054] 135 
| | | we 
90 La Porte......... a 79.4 -0513) 23.3 77,677 0514) 20,169 7,032! 3,700 15,365) 2,001}).......... 124,741; .0566)1,571) 5,354) .0540) 105 
83 Michigan City..]..... xe 29.5) .0190 8.2 36,541| 0242) 10,406 4,370; 1,829) 6,379) 1,138 16,031 49,918) .0226/1,692| 6,088) .0223] 117 
120 ly ae See See 20.7) .0134 7.0 31,010} .0205| 7,160 2,504} 1,796} 8,140 778 4,060 35,980 .0163/1, 738! 5,140] .0170] 127 
80 Lawrence........ D7 - 34.8) .0224) 10.5 27,309 -0181| 6,482 2,060) 2, 017| 5,430 809] Diesel 40,498 -0184/1,164) 3,857) .0191) 85 
118 Bedford....... eye Seeeye 12 8| .0082 4.1 20,805} .0137} 4,142 687; 1, '744| 5,018 678 4,320 17,598 0080/1, ,375| 4,292} .0097] 118 
Madison......... E4 | 164 107.1} .0691 me 100,525) a 23,800) 11,256) 65, 209| 20,843) 3,551].......... 163 ,436 0741/1 ,526) 4,953) -0708} 102 
67 AAnderson....]..... BSiis 48.3) .0312 15.8 67, 140) .0444; 15,022 8,620 4,300) 15,921) 2,526 12,447 82,455 -0374/1,707 5,219] .0382} 122 
82 Elwood....... Pere aye as .0076) 3.7 13, ae .0087| 3,354) 2,031) 441 2,431 435 839 17,830) bac aes 4,819] .0082] 108 
108 | 
93 Marion vate E5 63 567.6) .3664) 175.5} 714, 386. -4724) 149,112 119,682 37,842 146,004; 31,310} Se } 1, 140, 493 -5175/2, ,009) 6 6 al -4738] 129 
138 A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 35. 
*Withheld to avoid disclosure. © SM, 1982. 
91 a ‘i ee 
130 
| 75 
115 
= 1] TRADEMAR , 
131 - 
ge 15. 
a e “ 
Per Capita Retail Sales 42% Above Average in ANDERSON, IND. 
It's not that people in Anderson, Indiana, buy 43% 0s. siorarsos, aide ciicirte-a oa ors 107,100 
more. It’s that so many more people from outside the city RRO SUID Bh aucrcrttsicss Bod a ht $100,525,000 
limits come into Anderson to shop that its retail sales are Effective Buying Income ........ $163,436,000 
13% - on < is size. J c 
. 7o higher than average for a city of this size. And a (1951 Survey of Buying Power) 
aj Quality of Market Index of 121 means that Anderson’s This is the market you tap in Anderson Newspapers, 
y sales potential is 22% higher than indicated by its popu- whose 83 years of service means more reader confidence 
*: lation. in the products advertised and more sales for you. Circu- 
(Anderson Newspapers cover not only Anderson itself, but ation: Morning & Evening 39,295; Evening & Sunday 
all of Madison County with its thousands of industrial 40,909. 
\ =, ‘eon agra Bp a M., — Steel, AN DERSON, IN DIANA 
naconda Wire & Cable. And this market includes pros- 
perous farmers with incomes well over the national aver- THE BULLETIN 8 THE HERALD 
NC. age. Here’s a brief picture of the sales potential in In- Represented by The Allen-Klapp Co. 
nge diana’s 9th Market: New York—Chicago—Detroit 
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Radio delivers MORE 


sets-in-use in the South 
Bend market than before 
TV! ... Hooper Surveys 

for Oct.-Nov. 1951 compared 


with Oct.-Noyv. 1945 prove 
it. Morning up 6.8, afternoon 
up 8.0 and evening up 4.4. 
Television is still insig- 
nificant here because no consistently 
satisfactory TV signal reaches South 
Bend. Don’t sell this rich market 

short. Wrap it up with ‘WSBT radio. 
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30 Years on the Air 
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RAYMER COMPANY NATIONAL REPRESENTATIVE 


INDIAN A— (Continued) apy ee 7 | 2 aie 


The ‘‘SM’’ symbols mark “original, exclu: 
sive estimates by SALES MANAGEMENT. 


POPULATION 


RETAIL SALES — 1951 
SM ey 


EFFECTIVE BUYING INCOME 
ESTIMATES ESTIMATES — 1951 
COUNTIES is 


FIVE STORE GROUPS 

CITIES in thousands of dollars—add 000) 
| Fami- Se eee 

Total | % | lies Te 


Zo Furn.- | Net 
(thou- | of | (thou- | Dollars General | House-| Auto- | 


Dollars of 
sands) | U.S.A.| sands) | (add 000) | U.S.A. Food | Mdse. Radio Bhan nod Drug | (add 000) | (add 000) | U.S.A. 


/O 


poy = 436.1 2815! 136.9 


132,193) 119,037} 37,133) 140 901! 29,207] 566,568 889,794! .4037 
5,568 d 5,281 42,710| .0194 
; | 2,710) 10,950} .0050} 

590) 8,476, .0038 

3,618| 38,892) .0176 

24,073) -0109|1,783 

“a ie | | 60,632) -0276 1, 164 
Bloomington... ve 9.6) . ; : 344) 7 39,364; .0179/1,330 
Montgomery eee? 6}. | | 42,949, .0194'1,451 
Crawfordsville. . Be: 3.0) .0084| : } . 2 : 21,022 0095) 1,617 
Morgan......... we? ‘ , | 27,016 | -0123/1,, 103 
Newton..... Saath om s | | P 14,391 -0065/1, 285 
Noble....... 7. A ° 34,564) 0157/1, ,345 
Kendallville ape “ee 4 | ‘ ‘ 7 4 10,119) i 632) 
3,922 
17, 216) 
11,971) 
15,664) 
13,297 
. | 13,373 
e ) | .0222| 51,907) 
Valparaiso. .... 2.71 f ,757| | C 7 | J 18,999) 
Posey... -9| .0129)| . . -0093) 500 bce tae 17,742 
Pulaski... .8) .0082) , 5 s 13,923) 
Putnam... Sse 5] . . ; me 29,466 
Greencastle. ...].....]..... -1! .0046| 2,543} .008: ‘3 70| 2,196) 12,014 
Randolph ee 5]. 5 5 J . .734| 38, 223) 
Winchester Saks -6) .008 a 9,902 
22,515 
i 0115} 3, ,031) 26,731) 
Rushville - Ff . 8} 2,1 9,822 
St. Joseph S 3 +1737 55,224 34,496 399,186) .1811|1,873) 6,428 


Before using these figures, see explanation page 15. 
© SM, 1982 


A and A See end of state for Standard Metropolitan County Areas. 
*Withheld te avoid disclosure. 
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SALES MANAGEMENT 


PEM rrp ees 


eee your guide to the 
BIGGER Indianapolis Market 


Here again, for the 7th straight year, is the Consumer Analysis 
for the Metropolitan Indianapolis Area, compiled and pub- 
lished by The Indianapolis Star and The Indianapolis News. 
Hoosier Hank It is for you . . . and it brings you the data so important to 
effective sales and advertising planning in this rich and fast- 
growing market! In it you will find the latest record of con- 
sumer preferences and buying habits for 150 product classi- 


“ B fications, conveniently arranged in sections on foods, soaps 
4} 62 and cleansers, toiletries and cosmetics, beverages, automotive, 
: ps The Star and The News Bring | and general. Whatever you need for planning your most ef- 
: : You 7 Vital Market Services | fective sales results in the Indianapolis market is available from 
3] 101 1. 716 Ransel Consumer Andlesis / The Star and The News ... including saturation coverage for 
1 7 2. Standard Market and Data Service your advertising! Write for full details and your copy of the 
9] 95 3. Personal Retail Contacts \ 1952 Consumer Analysis. 

al as ste ees cas KELLY-SMITH COMPANY + NATIONAL REPRESENTATIVES 


6. Shopping Area Maps, Route Lists 
7. Assistance at Sales Meetings 


THE INDIANAPOLIS STAR 


YOUR FIRST TEAM FOR SALES IN INDIANA 


THE INDIANAPOLIS NEWS / UX 


BMAY 10, 1952 


“TEST TOWN” SALES-INCREASE 
AGAIN OUTJUMPS U.S.! 


0% . 2% 


A $28,000,000 RETAIL SALES JUMP FOR 1951! An 
old story with South Bend, Ind.— “Test Town, U.S.A.” Year 
after year this market shows steady, consistent growth. In 
fact, since 1939 retail sales in the South Bend Metropolitan a 
Area have soared 337%. In the same period the U.S. gain South Pen 
was 260%. But the South Bend trend of gain matches the 
National trend curve for curve. When you test in South Bend, o~ " 
you test America! , Oribune The South Bend, Ind. Mork 


t» One newspaper saturates this great market. Get all the 7 Counties, I/2 Million People 
facts. Write for free market data book, “Test Town, U.S.A.” 


STORY, BROOKS & FINLEY, INCE, 
NATIONAL REPRESENTATIVES 


. The “SM” I iginal, exclu- 
IN D | A N A —_— (Continued) dn estimatey ty SALES. MANAGEMENT 


Ay RETAIL SALES — 1951 EFFECTIVE BUYING INCOME 
BY) 1/1/52 ESTIMATES ESTIMATES — 1951 


COUNTIES 
FIVE STORE GROUPS 
CITIES —_ (in thousands of dollars—add 000) 
ami- 
Total % lies % Furn.- | Net % Per 
(thou- | of | (thou-| Dollars of | General | House-| Auto- | Dollars of Cap- 
sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food | Mdse. | Radio | motive (add 000) | U.S.A. | ita 


ASouth Bend..].....]... 4} 0765 35.6] 203,944] 1348 38,211| 33,364] 13,607) 39,933| 8,0: 98,279] 232,572) .1055/1,964 
Mishawaka. ...]. .. 34.4) .0222) 8 34,198)  .023 10, 543 963} 1,469} 7,655 3, 56° -0260) 1,662 
0079) ; 8,815) . 24,57, . = 229) 613) ¥.00t) eee | -0049| 877 

| | 
-0185 26,363) . 5.696, 1,450) 5,053 , -0187 
-0076 4. 20,843) .O15 4,353| } 1,232) 4,331 " -0083 
0105) . 9,416 . 1,839) 314) 1,708) 0064 
-0102) ° 14,219) 2,941) 286 2,608) 15,131) .0069 
| | | | 
Steuben anna ‘ | -0114 : 19,110). 4,032 4,498) Lies donee 28,989) .0131 
ee Kees .7| .0153 ° 17,429, . 4,730 1,663) | 3,732 24,712; .0112 
Switzerland aoe 6). , 3,344 867 | 576| 6,776} .0031 


| 

72,870} .0481; 16,074 2 11,376 128,473) .0583 

58,010) .0384) 11,631) 7,2: | 9,396) 2 20, 67,792) .0307 

10,659) | 2,651) 1,510) 18,861) | .0086)1,194 

5,439) -— 510 8,777 .0039/1,330 
} | 

Vanderburgh m | | ; 176,085) | 30,888 285,230 | 

AEvansville. .. Geese 8} .0838| 163,557| .1081| | 29,289] : 239,250) .1086/1,843 

Vermillion 0126) , 15,589 | 3,820) 23,450) .0107|1,209 
116,287 | 23,306) 160,071} .0726|1,496 

104,869} . 22,677) 111,304) .0505}1,707 


27,225) . 1,460) 1,120; 4,438 893 41,585 pes we 
14,426; . 3,381 857) 584 2,932 591 17,462| .0079)1,602 
4,049 1.116! 100 100. 95, 11,309; .0051/1,300 

and A See end of stafe for Standard Metropolitan County Areas. Before using these figures, see explanation page i. 
*Withheld to avoid disclosure. © SM, 19% 


292 SALES MANAGEMENT 


Terre Haute is now experiencing 
the greatest industrial expansion 
in its history. The new Allis- 
Chalmers plant, plus gigantic ex- 
pansion programs of other indus- 
tries brings new activity to a mar- 
ket that already boasts of retail 
sales in excess of $250,000,000. 


The Tribune-Star is the only newspaper 
offering effective family coverage of the 


rich 9-county Terre Haute market. 


TERRE HAUTE TRIBUNE-STAR 


TERRE HAUTE 


IS TAKING 


on WEIGHT! 


Over 


$60,000,000.00 


Industrial 
Expansion This Year 


Adding Over 
4,000 New Workers to 
Terre Haute Payrolls 


Small, Brewer & Kent, Inc., Representatives 


The “SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


INDIAN A— (Continued) 


Ag ns RETAIL SALES — 1951 .. -- EFFECTIVE BUYING INCOME 
NT 
JM 1/1/52 BY) ESTIMATES a ESTIMATES — 1951 
COUNTIES = | SALES 
} FIVE STORE GROUPS 
CITIES —_ | (in thousands of dollars—add 000) 1951 Qual 
| | Fami- ual- 
Total | % lies % Furn.- Net % Per | Per | Buying] ity 
Map} Met.| (thou- | of (thou- | Dollars of General | House-| Auto- Estimates | Dollars of Cap-| Fam- | Power | In- 
Code} Area} sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A. | ita ily | Quota | dex 
Warrick........ cg 22.1) ona 6.7 14,674) .0097 3,681 902 369; 3,332 BE cicickaas 17,360} .0079| 786) 2,591] .0097) 68 
Washington......] E8 16.9) .0109} ae 13,997, .0093 1,719 1,334 478, 2,811 ere 12,515} .0057| 741) 2,503] .0078] 72 
Wayne. G5 70.5) .0455) 21.0 75,643) .0500; 15,677 7,385; 4,065) 16,020; 2,317].......... 112,945; .0512/1,602) 5,378] .0497) 109 
Richmond. . . Bik 40.6} .0262) 12.7 62,617} .0414) 12,111 6,503) 3,759) 13,563) 2,088 31,372 69,310} .0315)1,707| 5,457] .0334] 127 
Wells. . .. F3 20.0' .0129 6.2 17,043; .0112) 3,871 886; 1,209) 3,486 er 20,554) .0093/1,028) 3,315} .0106} 82 
Bluffton. ..... . 6.2) .0040 2.1 11,530} 0076} 2,214 740) 824 2,323 185 6,234 7,309 -0033/1, 179) 3,480 0047} 118 
White. . D3 18.3) .0119 oa 14,716; .0093) 3,069 1,065) 534 1,988 GE cesemeuss 23,787 0108 1,300) 4,032 0107} 90 
Whitley... . F2 19.3) .0124 6.0 17,260} .0114 3,625 833 536 3,646 i 25,956 -0118 1,345 4,326 0118} 95 
Columbia City. 4.8) .0031 1.8 10,946, .0073 1,979 623 443 2,667 236 780 shaane -0036} 1,662) 4,432 0046} 148 
CTS AE UR RR ee gee orem eee | = ae 
Total Above Cities}... . 2,026.9/1.3084) 628.2] 2,927,816 1.9360) 623,451 manent 163,967; 587,661; 98,111] 1,341,312 3,651 ,679| 1.6568/1,802) 5,813] 1.6699] 128 
diane | | | | | a 
hae ee es ee ee a 
State Total eateries 4,044.6/2.6106/1,218.1 3,982,288) 2.6332 895, 188! 441,642! 201,643) 763,251/123,311)..........1 6,106,702) 2.77C6 1,510 5,013 2.69751 103 
Per Capita Sales.|.....]..... a 005|....... | 221 109| 50] 189/80)... fe ee eee, A eer aaee 
Per Family Sales |..... cae ; Se 735 363) 166) See Lee eres EEOA Re Sere Pree 
*Withheld to avoid disclosure. © SM, 1952. Before using these figures, see explanation page 15. 


a three-fold market... ich eastern indiana 


MAY 10, 


1952 


TAR* 


= 


Ns el 


te = 


ABC Audit — June 30, 1951 


MUNCIE EVE 


> wees. 


~ > 


NING 


=° “te Se 


Circulation — Daily Combination 49,836 Sunday 


= ce 


5 County 


2a 


- 


30,405 


Agricultural and 


Industrial Areas Around 
Muncie, Indiana 


Effective Buying Income 


...+.. $292,181,000* 


Represented nationally by Kelly-Smith Co. 


TAR 


Retail Sales ..... $183,254,000* 
* Sales Management's 1952 
Survey of Buying Power 


PRESS * THE 
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EVANSVILLE 


e Established 1923 


October - 


1280 KC 


12 Noon - 6 PM — Mon. - Fri. 


WGBF 


November 1951 


8 AM - 12 Noon — Mon. - Fri. 


6 PM - 10:30 PM — Sun. - Sat. 


W GBF 


EVANSVILLE, INDIANA 


e NBC Affiliate 


HOOPER RADIO AUDIENCE INDEX 


5 KW 


8 AM - 


6 PM - 


e Established 1927 


12 Noon - 


December 2-8, 1951 


6 


12 Noon—Mon.-Sat. 


PM—Mon.-Sat. 


WBOW 


TERRE HAUTE, 


A4.1% 


47 


1230 KC 


WBOW 


250 Watts 


10:30 PM—Sun.-Sat. 


46. 


TERRE HAUTE 


6% 


3% 


INDIANA 


e NBC Affiliate 


CONLAN Survey—% of Listening Homes 


INDI A N A— @Y%D Standard Metropolitan County Areas 


AREAS 


A Anderson 

Evansville. . 
Fort Wayne. 
Indianapolis 


The ‘“‘SM’”’ symbols mark — “exclu 


South Bend...... 


Terre Haute. . 


sive estimates by SALES MA AGEMENT. 
POPULATION RETAIL SALES — 1951 A. .-A EFFECTIVE BUYING LINCOME 
M 
BYP 1/1/52 BY.) ESTIMATES WHOLE. ESTIMATES — 1951 
| ) SALES | 
| | FIVE STORE GROUPS 
| 7 (in thousands of dollars—add 000) 1951 7 
| Fami- } i ual- 
Total | % | lies | % | l | Furn.- | Net % | Per| Per | Buying) ity 
Map} Met.| (thou- | of | (thou-j} Dollars of | General | House-| Auto- | Estimates | Dollars of Cap-| Fam- | Power | In- 
Code} Area} sands) | U.S.A. sands) | (add 000) | U.S.A.| Food | Mdse. Radio | motive Drug | (add 000) | (add 000) | U.S.A.| ita | ily | Quota | dex 
‘_ereee | | 
= 164 107.1, .0691; 33.0} 100,525) .0664) 23,800) 11,256) 5,209) 20,843) 3,551).. 163,436) .0741)1,526) 4,953] .0708) 102 
46 164.1} .1059) 49.9) 176,085) .1164) 38,368) 21,315) 10,780) 30,888) 6,372).. 285,230) .1294/1,438) 5,716] .1208) 114 
49 188.9) .1220} 657.3] 222,777) .1473) 47,444) 36,075) 11,960) 41,172) 6,859).. 393,927) .1787|2,085) 6,875) .1578) 128 
63 567.6) .3665) 175.5) 714,386) .4724) 149,112) 119,682) 37,842) 146,004) 31,310).. 1,140,493)" .5175/2,009| 6,499} .4738) 128 
92 93.1) .0601/ 28.5) 83,685; .0553) 18,639 9,534; 5,312) 16,104) 2,710].. 142,072} .0645)1,526) 4,985} .0609) 10! 
135 213. . -1375| 62.1) 262,640 77 55,224) 34,496) 16,065) 650,730) 7,139)... 399,186 a 6,428] .1702| 124 
145 107.0' .0690| 34.4 116,287) .0769) 25,894) 20,703) 5,875! 23,306 3,684. 160,071’ .0726'1,496' 4,653’ .0732! 106 


lOW A iain and Cities — 


(Other West North Central States: Kansas, p. 306; Minnesota, 


p. 381; Nebraska, p. 397; North Dakota, p. 464; South Dakota, p. 532.) 


p. 370; Missouri, 


D 


(lowa state map—page 300) (in NUMBER OF OUTLETS | (in NUMBER OF OUTLETS _ 

City County thous.)| F | GM |FHR| A | D City County |thous.) F |GM| FHR| A 
Algona.......... Kossuth 5.41 16) 6| 8| 12| Decorah.........Winneshiek......| 6.1] 25] 7) 421 17 
rr eS 24.1 35 9 8 18) 8 eee re | 181.3 509] 35; 87) 105 
Btleitic.......2 Sree 6.6) 22 7 12) 17 4 Dubuque........ Dubuque....... | 50.8] 163) 10) 31) 36 
Boone...........Boone.. 12.2] 36) 7| 9 13 7 Estherville.......Emmet..........| 6.8 18} 8 9 12 
Burlington.... .. .Des Moines 31.4, 113) 11) 19] 25| -16 Fairfield.........Jefferson........| 7.1 21| 5 7; 13 
Conell......... Camall......... 6.3] 18 5) 11] 14) 4 Fort Dodge..... .Webster......... | 25.5] 83} 10} 19) 22 
Cedar Falls... ...Black Hawk..... 14.9} 30) 4) 13) 14 4 Want TOGO. .... BOB ccdccsiices: | 15.2 46) 7| 17) 21 
Cedar Rapids. ...Linn..... 74.4 215| 20| 42) 36 29 Towa City....... Johnson.........| 28.4 53} 8} 19 20 
Centerville. . . .. .Appanoose 74] 39) 9} 12 12 6 Beekee........- ree 16.4) 73) | 16) 22 
Cites City... . THN cece ses. 10.5} 25] 6} 13 13 6 Le Mars.........Plymouth....... 5.9} 15) 4 5} 16 
Cherokee. ...... .Cherokee........ 78) 15) 5| 6 12| 3 Marshalltown... .Marshall........ 20.1) 46, 7| 19) 24 
CO eae ee $4 18| 6} 11) 12 4 Mason City ..Cerro Gordo.....| 28.0} 81) 11] 27) 31 
Clinton... EN ain: been 31.0} 109) 13) 21 24, iil Muscatine ..Muscatine....... | 19.9) 79) 10) 15) 23 
Council Bluffs.... Pottawattamie 46.0] 126) 9 22) 34) 20 Newton , ee 11.9) 27) 6; 15) 14 
Creston.........Union........... | 83] 34 6) 8 13) 4 Oelwein......... Fayette......... | 7.9{ 23) 4 8} 1¢ 
a. ere 76.0! 210 18} 47} 34| 29 Oskaloosa....... Mahaska........ : Sea 33} 9 7 18 
A and A See end of state for Standard Metropolitan County Areas. © SM, 1952. Before using these figures, see explanation page 15. 
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New Pulse Survey Rates KMA No.1 in Rural Midwest 


Pulse figures released in January, 1952 for 23 rural Iowa, Nebraska and Mis- 
OWA souri counties show that KMA is the Most Listened to Station during 234 14-hour 
periods throughout the week. This is more than all other radio stations heard in 
oes this area combined. KMA delivers 117 additional BMB counties not included in 
mowmes the Pulse. (Total KMA area 140 BMB counties) 
Not only is KMA the Most Listened to Station in the area, but KMA’s rates 
¢ are LOWER than any of the top 5 stations in the survey. KMA gives you more 
mana concentrated coverage of this rich, midwestern, rural market at less than 1/3 the 
LINCOLN eo cost of the 2nd place station. For complete details contact Avery Knodel or KMA 
MEGRASKA eoney. 


Represented Nationally by Avery Knodel, Inc. 
KANSAS 


May Broadcasting Co., Shenandoah, lowa 


The “SM” symbols mark original, exclu- ° 
sve estimates by SALES MANAGEMENT. ; —_ 1OW A— (Continued) 
ad | Pop. - | | Pop. 
(in NUMBER OF OUTLETS (in NUMBER OF OUTLETS 
City County thous.) F |GM|FHR| A | D | City County thous.) F |GM|FHR| A | D 
Ottumwa........Wapello.........| 34.2 101| 11 18} 22 14 re ee - i a 22) 5| 9 13 3 
oe Sl ae 6.2 22) 6) 9) 12 5 | Storm Lake......Buena Vista... . 7.1 15} 5| 11 12 4 
Red Oak. . ...Montgomery.... .| 6.5 15| 5} 12); 14 4 || Washington......Washington..... . | 6.0 22| 4) 9 16 5 
Shenandoah .....Page............| 6.8 19} 7 8 19| 3 | Waterloo........Black Hawk.....| 66.9] 149] 17; 36) 38 28 
Sioux City.......Woodbury.......! 85.2} 233} 22} 50) 47) 31 || Webster City. ...Hamilton..... .. | 9 23) 5| 7 9 4 
ty i RETAIL SALES — 1951 =. EFFECTIVE BUYING INCOME 
BY) 1/1/52 BY) ESTIMATES a JM ESTIMATES — 1951 
COUNTIES haa OE EO Ae at SALES 
| FIVE STORE GROUPS 
CITIES —_ (in thousands of dollars—add 000) 1951 Qual 
ami- ual- 
Total % | lies % Furn.- | | Net % Per | Per | Buying} ity 


i 
Map} Met.} (thou- | of | (thou-| Dollars of | General | House-;| Auto- Estimates | Dollars of Cap-| Fam- | Power | In- 
Code} Area] sands) U.S.A.) sands) | (add 000) | U.S.A.| Food | Mdse. | Radio motive | Drug | (add 000) | (add 000) | U.S.A.| ita ily | Quota | dex 


1,612 529 270; 1,089 _ SS 13,386 .0061|1 088} 3,347] .0065) 82 


— Adalr............) €4 ]..... 12.3} .0079} 4.0 9,634] .0064 

Adams..........] B4 ]..... 8.7| .0057, 2.9} 6,708) .0044 699 250} 123] 1,469) 97).......... 9,214 -0042 |1,059| 3,177| .0045] 79 
_— Allamakee....... Me Bisess 16.5] .0106 4.7) 16,835) .0111) 3,155] 1,178 615] 3,338)  215).......... 17,476| .0079/1,059| 3.718] .0083) 88 
exclu- 


‘MENT. © SM, 1952. Before using these figures, see explanation page 15. 


Sales Management’s 


1952 

Qual- 
ay COUNTY OUTLINE RETAIL SALES MAP OF THE U. S. 
a | dex 
| 1. All Metropolitan County Areas clearly defined. 
78} 128 Shows 2. County names... for all U. S. Counties . . . most legible of all 
- ~ the many outline maps we have seen. 
* > at a glance 3. Differences in retail sales volume indicated by County shad- 
a , ings 

— ape Red—for counties with $100 million or more. 
—_ Retail Sales Strength Green—for counties with $50 million to $100 million. 

D Yellow—for counties with $25 million to $50 million. 
‘ee of every county Blue—for counties with $10 million to $25 million. 
: ‘ 27" x 41" 4. 1570 cities with retail sales of $20 million or more. 
3} 3 5. City populations indicated—(as of January 1, 1952). 
yt ... in 6 colors 
1 i. 6. Special blown-up projections of all congested small-county areas, 
|g with county lines and names clearly indicated 
6 3 
“ee 
1 1 
3 8 PRICE: $3.50 a single copy; $3.00 each for two or more copies 
4 5 
: ; SALES MANAGEMENT, 386 Fourth Avenue, New York 16, N. Y. 
pag 8 : 
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WATERLOO 
DAILY 
COURIER 


AMONG IOWA 
DAILIES IN LOCAL 
FOOD ADVERTISING 
LINEAGE FOR 195] 


86,375 LINES 


« « « Only the Courier does a first class 
selling and merchandising job in lowa’s 
greatest agricultural industrial 
market—WATERLOO and BIG, 

RICH, 16—COUNTY AREA! 


Contactthe Courier today—direct or 
through their National Representatives, 


. 


* Lineage run by regular food advertisers 


Waterloo Daily Conrier 


PIRST WITH 
WATERLOO, IOWA 


Story, Brooks & Finley, Nationa! Advertising Representatives 


The “SM’’ symbols mark original, exclu 
sive estimates by SALES MANAGEMENT. 


10 WA — (Continued) 


COUNTIES 
CITIES 


Met. 
Area 


ene. 


C1 


sands) 


POPULATION 
ESTIMATES 
1/1/52 


-0125 


U.S.A. sands) 


Dollars 


(add 000) 


U.S.A. | 


RETAIL SALES — 1951 


ESTIMATES 


FIVE STORE GROUPS 
(in thousands of dollars—add 000) 


Furn.- 
House- | 
Radio 


General | 
Food Mdse. 


642 


Auto- | 
motive 


4,369) 


Drug 


401 


MER- 
CHANT 
WHOLE- 
SALER 
SALES 


1951 


Estimates 
(add 000) 


EFFECTIVE BUYING INCOME 
ESTIMATES — 1951 
= tc = 


Net | % Per | Per 
Dollars of Cap-| Fam- 
(add 009) | U.S.A. | ita ily 


Q 
Buying} i 


Power 
Quota 


21,494 009711, 102) 3,307 


-0102 


.0050/1, "494 4,605 
-0065/1, 204| 4,058 
-0138/1, 334 4,303 
0818/1, 740) 5,848 
.0537/1, 769| 5,774 
-0121/1,784 6,484 
30,157) 0136/1 ,073) 3,507 
15,564) .0070|1,276| 3,796 


Before using these figures, see explanation page 15. 
© SM, 1982. 


.0048 
-0076 
-0148 
.0668 
.0432 
.0096 
C3 -1) .0181 
.0079 


596 
609 
837, 
8,064) 
14,799) 7,051) 
356 797 
1,437 841) 
929 604! 


11,052 
14,202 
30,548 
180, 106) 
118,362 
26,586 


.0058 
.0073 
-0140 
-0779 
.0541 
.0109 
.0154 
.0086 


Centerville 
Audubon 
Benton 
Black Hawk 

AWaterloo 

Cedar Falls. . 


53, 181 
1,481 


17,743} 
2,980 
4,927 


3,757 


15,675| 
3,703| 
6,049) 
5, 194| 


-0097 
-0167 


17,934) .0119 


A and A See end of state for Standard Metropolitan County Areas. 
*Withheld to avoid disclosure. 


A MASON CITY, IOWA 


100 139 


QUALITY 
MARKET 
INDEX 


AND GET YOUR SHARE OF THIS 
RICH FARM and CITY MARKET 


nlus REAL MERCHANDISING 


by uring the MMASON CITY GLOBE-GAZETTE 


MASON CITY, IOWA 
INC., New York, Chicago, Detroit, Los Angeles, San Francisco, Atlanta 


AVG. 
FAMILY 
INCOME 


$4922 


MEMBER 
Northwest Daily Press Ass'n. 
Minneapolis 
lowa Daily Press Ass'n. 


Des Moines 
Represented by JANN & KELLEY, 


SALES MANAGEMENT 


NORTHERN IOWA om 
T THE RICHEST FARM AREA  soutHern MINNES 
TA 
ia RETAIL USE 
CAL 
ING ie SALES 
951 
$504,111,000 
“9 
: _ 
GROSS 
FARM INCOME MASON CITY, IOWA 
cass 
$548,441,000 
r] 
(a's 
e 
rial HOOPER RADIO AUDIENCE INDEX 
1G, CITY: MASON CITY, IOWA PERIOD, FALL, 1951 SHARE OF RADIO AUDIENCES** 
EA! 
® RADIO 
TIME — MON. THRU FRI. SETS KGLO A B c D E | OTHERS 
IN USE* (CBS) 
r 
Sidi 8:00 A.M. — 10:00 A. M. 25.5 | 66.0 | 13.3 1.3 7.3 4.0 6.0 2.0 
10:00 A. M. — 12:00 NOON 19.5 65.3 10.6 9.7 6.8 5.9 1.7 
12:00 NOON — 2:00 P. M. 23.1 75.2 6.1 13.4 1.9 2.3 1.1 
2:00 P. M. — 4:00 P. M. 23.8 72.3 11.0 9.9 3.8 1.0 2.0 
4:00 P. M. — 6:00 P. M. 26.8 61.7 4.9 0.6 25.2 7.5 0.9 3.6 
6:00 P.M. — 8:00 P.M. 44.0 | 82.4 7.2 $ 8.1 ¢ 2.2 
’ cl a . . . we Ad . 
MENT oe to compensate for the fact that Radio Station "D" signs off at * Base: Random. homes called. 
— ocal sunset. ** Base: Total radio program identification 
¢ No listeners found in sample. in random homes. 
* 
Qual & MASON CITY, |OWA AFFILIATED WITH WTAD, QUINCY, ILLINOIS 
a} ity : ak Yiuwe Gae Watts _|930' KC — 5000 Watts Daytime, CBS © 1000 Watts Night CBS 
1 | dex 7 
oS ee e For availabilities write or call Walter J. Rothschild, Nat'l Sales Mgr., Lee Stations, Quincy, III. 
2} 82 * Represented by Weed & Company 
8} 121 2 
3} 96 
0} 95 
9] 117 The “SM” symbols mark original, exclu- . a) Fs : “i er eee 1 
| 15 Ip sve estimates by SALES MANAGEMENT. _ | OW A— (Continued) 
g} 114 — I=: so At pe ae, aan _f —_ 
4) 85 A tg RETAIL SALES — 1951 B.od EFFECTIVE BUYING INCOME 
6] 100 BYP 11152 BYP Estimates WHOLE- ESTIMATES — 1951 
ae COUNTIES re ee ee ERK, l ee oe 
FIVE STORE GROUPS } | 
CITIES (in thousands of dollars—add 000) 1951 | , 
Fami- eel Ee ee ee ual- 
Total % lies q Furn.- Net | % | Per| Per | Buying} ity 
Map} Met.} (thou- of (thou- | Dollars | of General House-| Auto- Estimates| Dollars | of | Cap-| Fam-| Power | In- 
Code} Area] sands) | U.S.A.) sands) | (add 000) | U.S.A. Food Mdse. Radio | motive , Drug | (add 000) | (add 000) | U.S.A. ita | ily | Quota | dex 
os — — J —— —_ j —_ _—_—__ fj —__ - — - ———E — - — De SS eee De ———— —— —— — Ss eesindeidiiaa — — _ 
Bremer E2 19.1; .0124 5.7 21,771, .0144 3,691 1,104 639 wie 272 24,923 0113/1, 305| 4,372 0125} 101 
} | i 
Buchanan. . E2 22.1) -0142 5.9 18,061; .0119 3,200 685 894 2,501) 254 21,145; .0096; 957) 3,584) .0112] 79 
wTT) Buena Vista......] B2 21.6; .0140 6.8 26,814, .0177 4,948 1,203 981 4,259 531 27,882) .0127/1,291) 4,100} .0145) 104 
Storm Lake....].... . 7.1) .0045 2.1 15,821; .0104 2,901 773 773 3,407) 319 2,286 11,842; .0054/1,668) 5,639] .0067] 149 
Butler D2 17.6) .0113 5.4 18,345; .0122 2,669 929 410| 4,025 267 22,453 rn 4,158] .0110] 97 
| | | | 
Calhoun B2 17.1) .0111| 5.4 15,786, .0104 3,092 364) 445 2,995| 395 22,571 0102/1, 320) 4,180} .0104] 94 
Carroll B3 23.2) .0150) 6.4 30,385) .0201 4,612 2,028 1,478! 6 537| 482 aie 27 ,597) .0125|1,190| 4,312} .0153] 102 
SOON... <ccdwwas 6.3| 0041) 1.9 15,861; .0105 2,351 1,059) 914) 4,086 268 4,170 8,316) -0038/1,320) 4,377] .0059} 144 
Cass B4 18.8) .0121) 6.1 23,793| .0157 4,136 1,656 1,144) 5,079) 576 a: 25,908) -0118/1,378) 4,247] .0130) 107 
Atiantic “ 0043} 2.1 16,184; .0107 2,598) 1,473 949 3,731 394 3,240 10,532) .0048/1,596) 5,015] .0065] 151 
| | | | 
| | | | 
ee F3 18.0) -0116 5.3 17,596; .0117 2,654 840) 364) 3,660) 308)...... 25,329 .0118)1,407 4,779} .0116} 100 
Cerro Gordo | 46.3 -0299)| 14.3 63,416) .0419 12,385 8 055) 2,806) WEE UATE... ......02 00 75,228) . .0341/1,625| 5,261] .0356] 119 
Mason City....4.....]...-. 28.0! 0180 8.6!  51,527/ .0341) 8,450! 7,716] 2,765] 13,121! 1,296! 24,931 49,539! .0224|1,769' 5,760" .0250! 139 
© SM, 1952. Before using these figures, see explanation page 15. 
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CERTIFICATE 
OF PARTICIPATION 


THIS {S TO CERTIFY 
TRAY 
Blank Hardware 
Dubuaqueland, U.S.A. 
~ 
PEETHORPATESS th THE 
TELEGRAPH HERALG 
Ani KDTH 
CE ALLER 
ASSURAGCE PLAN 


FOR A RPE MMAL PROMOTIONS OF 


JOHN DOE MFG. CO. 


A+ In Your Advertising 


Now, more than ever, the Dubuque Telegraph-Herald and its radio affili- 
ate, KDTH, strive to give you a “PLUS” in your advertising. The newest 
plus is the unique Dealer Assurance Plan. 


When you advertise in the Telegraph-Herald or on KDTH, you can have 
our sales promotion department personally sell your dealers on support- 
ing your promotion. This is done not just in the city of Dubuque but 
throughout the Dubuqueland area of Iowa, Wisconsin and Illinois. It 
means added dealer participation and uniformity of dealer promotion. 


It means a “plus” from your advertising campaign because the dealers 
themselves have a cash stake in its appeal to the consumer. 


With Dubuque the newest metropolitan area, having a population of about 


Bigtown. USA. 52,000*, you'll want to get full details on the greater advantages of using 
eet | the Telegraph-Herald and KDTH. Contact our sales promotion depart- 
ve Thesatminncsces ment or the nearest office of our representatives. 


FEBRUARY, 1952 
TELEGRAPH-HERALD 


represented by represented by 
JANN & KELLEY, INC. JOHN E. PEARSON CO. 


*New population data expected to be released by Bureau of Census before June 1. 


STATION KDTH 
DUBUQUE, IOWA 


1OWA 


The “SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


7p ESTIMATES 
JM 


1/1/52 
COUNTIES aes nee oe 

| FIVE STORE GROUPS 
CITIES | (in thousands of dollars—add 000) 


RETAIL SALES — 1951 
BYP ESTIMATES 


EFFECTIVE BUYING INCOME 
BYP ESTIMATES — 1951 


Fami- 
Total % lies 
(thou- of (thou- 
sands) |U.S.A. sands) S.A.| Food 


| | Furn.- LSM ) Net 
General | House- 
Mdse. | Radio 


1,162) 601) 


Dollars 
(add 000) 


Auto- 
motive 


Cherokee 


3) .0125 5.2) 
| .0051 2.4 


4,781 26,597 


12,103 


Chickasaw 
Clarke.. 


17,969) 

9,683 
27,221 
11,095 


28,705 
85,108 
57,987 
25,108 


Crawford........ 


See 34,327 


10,970 
10,485 
12,512 


Delaware... 

Des Moines 
Burlington. 

Dickinson... . 


Dubuque........ 
1ADubuque...}..... 


Charles City... 


Franklin..... 
Fremont... 


Greene.......... 


-0094 1 160) 
0297/1, 508) 
.0228| 1,596) 
se 407) 

| 


.0558|1, 682) 
.0408/1,769| 
.0099!1 , 522) 
.0051)1,653| 
-0148/1, 145) 
vas fone 


0119/1, 190) 
.0060|1, 262! 
.0091 1,219) 
nak ae 
-0094 1,320 
-0089)1 ,421| 
ade hae 


-0125/1,378 
.0058/ 1,653} 
.0084/1,219) 


ag .0120|1,174| 3,620] .0149| 102 


5.9 1,347| | | .0093|1,059| 3,501] 0108] 85 
1 In February, 1952, an annexation of 1,200 acres brought the population of the Before using these figures, see explanation page 15. 


new Dubuque corporate limits to an estimated 52,000 persons. *Withheld to avoid disclosure. 
A and A See end of state for Standard Metropolitan County Areas. > 
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we 


~~ 


LEADERSHIP 


by every standard 
of measurement! 


Facts and figures prove that 

lowa is the nation's top farm 

market...and that Wallace's 

Z Farmer and lowa Homestead 

i ; is the top selling medium for 

this rich market. The five basic standards for 

measuring market and media, listed below, tell 
the story. Write us for the reports you want. 


, COVERAGE: Check ABC figures in Standard 
Rate & Data for the breakdown of actual farm 
coverage. 

, QUALITY OF READER: See the study titled 
‘Measuring the World's Biggest Farmer", based on 
special U. S. census tabulations. 

, READER TRAFFIC: Check your Continuing Study 
of Farm Publications No. 4 for readership facts about 
both lowa farm men and women. 

READER PREFERENCE: Send for “InFARMation 
Please", a study of the information sources of lowa 
farmers, based on lowa State College area sampling 
survey. 

DEALER PREFERENCE: Tell us the kind of dealer 
you're interested in and we'll give you the dealers’ 
own answers about the type of advertising they prefer. 


10, 1952 


i 2 3 
1 CA 


IN 9 OUT OF 10 OF 
IOWA’S BEST FARM HOMES 


aa 


—_— 


an 


IN THE FARM PUBLICATION 
“DEPENDED ON MOST” 


IN THE TOP SELLING MEDIUM 
IN THE TOP SELLING MARKET 


W,... your sales message is in Wallace’s 
Farmer and Iowa Homestead it’s in 9 out of 10 of Iowa’s 
best farm homes. It’s in the farm publication more Iowa 
farmers and their homemakers read than any other single 
medium. More of them read it and rely upon it for more 
different types of farm and home information than any 
other publication. 

It’s your best “in” in this top farm market because the 
confidence its readers have in their local homestate farm 
publication naturally has a strong influence on their buy- 
ing habits. 

Farm trade dominates 92% of Iowa towns. So to sell 
Iowa, sell its farmers. To sell them tell them right in their 
homes...through Wallace’s Farmer and lowa Homestead. 


Dante M. Pierce, 
Publisher 


DES MOINES, IOWA 


WEBSTER 


Fort Dodge & 


1950 Net Effective Buying Income 


= In excess of $150 Million 


$75 Million to $149.9 Million 


[|] $40 Million to $74.9 Million 
$15 Million to $39.9 Million 


Cities shown are those having net 
Effective Buying Income of $15 million 


and over 


Scale of Miles 


10 


One Inch Equals Approximately 50 Miles 


50 


Copyright by 


os 


G 


[ OW A— (Continued) 


‘The “SM”’ symbols mark original, exclu: 
_sive estimates by SALES MANAGEMENT. 


POPULATION 
SM ESTIMATES 
1/1/52 


RETAIL SALES — 1951 
GD ESTIMATES 


COUNTIES 


CITIES 
Fami- 


% lies 


Total 70 
(thou- of (thou- 
sands) | U.S.A.) sands) 


0123, 


Henry 
Howard. .... 


19.0 


Humboldt. 


Jefferson... ..... 
Fairfield 


Johnson....... 
lowa City . 


Fort Madison. . 


Dollars 


16,542 
13,148 


13,131 
13,359 
16,457 


17,716 


16,355 


| 


o7 
/0 
of 


(add 000) | U.S.A. 


.0109 


013: 
-0108 


-0176 


.0087} 


.0271/ 


0130) 


-0108 


FIVE STORE GROUPS 
(in thousands of dollars—add 000) 


| Furn.= | | 
| General House-| Auto- | 


Food Mdse. | Radio | motive | 


3,336 


1,681] 
1,171 


406 | 


3,138! 661) 
2,388| | 


| | 
2,486) 2,527) 


2,275| 


1,627) 
2,763! 2,342| 
3,386) 
7,570) 


| 
4,137) 
4,959) 
4,363 3,969) 


3,065 
2, 426) 


2,422' 
2,250) 


8,569) 8, 057| 
7,54 6,988) 
a 2,137) 
2,369) 2,695) 

| 
6,329) 529 
3,831; 256 
7,711| 1,406 
3,949| 610 
3,460) 729 


4,743 
1,794) 
9,343) 
4,693 
3.595! 


MER- 
CHANT 


WHOLE- 


SALER 
SALES 


1951 


Estimates 


(add 000) 


EFFECTIVE BUYING INCOME 
BYP ESTIMATES — 1951 


1,436 


1,436 
1,755 
1,190 
1,349 


-01541 »276) 
-0030)1, 661 
0291/1 ,464 
04051 42 
-0111}1,610 


| 
24,469! 5,319 


*Withheld to avoid disclosure. 


300 


© SM, 1952. 


Before using these figures, see 


explanation page 15. 


SALES MANAGEMENT 


| 


pe” the first axiom in advertising is that to 


do an optimum job, you must know exactly to 
whom you are talking, at what time, under what 


circumstances. 


Many advertisers have told us that the only precise 
data they have on most newspapers and magazines 
is “rates and circulation”’—and that this doesn’t 
provide the information needed for smart selling. 
For fourteen years, the annual Iowa Radio Audi- 
ence Survey has presented a complete, accurate 
and detailed picture of the radio audience in Iowa. 
Using these Surveys, you know exactly who is 
listening to the radio at any time of day or night— 
men, women, children—urban, small town and 
farm—their economic and educational status— 
their preferences for various types of program ma- 
terials—and dozens of other facts to help you plan 
your strategy. 


MAY 10, 1952 


YOU CAN KNOW Sverythiug 


ABOUT YOUR AUDIENCE IN IOWA! 


————— 


The 1951 lowa Radio Audience Survey is now 
available. It is the result of personal inter- 
views with 9,180 families—all scientifically 
selected from lowa cities, towns, villages and 
farms to present a true picture of the radio 
audience in lowa. It is a must for anyone who 
wants to get the ultimate value from his 
advertising dollars, in lowa. Write direct for 
your copy, or ask Free & Peters. 


W Il © 


+ for lowa PLUS * 


. Des Moines . . . 50,000 Watts 
Col. B. J. Palmer, President 


P. A. Loyet, Resident Manager 
\ 


e 
Saag) «FREE & PETERS, INC. 
é National Representatives 


WOODBURY 


WINNEBAGO 


1950 Net Effective Buying Income 


oe In excess of $150 Million 


$75 Million to $149.9 Million 


[|] $40 Million to $74.9 Million 
$15 Million to $39.9 Million 


Cities shown are those having net 
Effective Buying Income of $15 million 


and over 
10 


One Inch Equals Approximately 50 Miles 


25 


Copyright by 


Scole of Miles 
50 


A | 


| 


1OWA— (Continued) 


POPULATION 
JM ESTIMATES 
1/1/52 


RETAIL SALES — 1951 
GD ESTIMATES 


COUNTIES 


CITIES 
Fami- 

Total % lies 
(thou- of (thou- 
sands) | U.S.A.) sands) 


Henry 
Howard. .... 


.0123| 
.0086 


19.0 
13.3 
Humboldt. . 13.2 
10.8 


-0085 
-0070 
-0102 


-0122) 
-0211 

-0077| 
-0101) 


-0046 


Jefferson... ..... 
Fairfield. ...... 


Johnson... ..... 
lowa City . 


031 
Ot 
-6| .0t 
a 6109. 


26.8 0171 
5.4) .00 

43.8) .0283 
16.4| .0106 
15.2) .0098 


Fort Madison. .].... 


FIVE STORE GROUPS 
(in thousands of dollars—add 000) 


oO 
oO 


/ | Furn.- 
of | 
| U.S.A.| Food 


House- 
Radio | motive 


Dollars 
(add 000) 


| 
| General | 
Mdse. 


Auto- | 
Drug 


The ‘SM’? symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


MER- 
CHANT 
WHOLE- 
SALER 
SALES 


1951 


| G&D 


Estimates 
(add 000) 


EFFECTIVE BUYING INCOME 
JM ESTIMATES — 1951 


Net 
Doilars 
(add 000) 


16,542 
13,148) 


| 
.0109 661} 3,336| 


607; 1,171) 


| 
2,527) 
1,627 
2,342 


| 
13,131) 
13,359 
16,457 
17,716 
30,014 
19,153 
14,235 
11,698 


| 
4,137) 
4,959) 
3,969! 


013 
-0108 


.0176 
.0087| 
.0271| 
0130) 
.0108 


16,355 3,460 


423 
185 


20,676 
14,087 
217 17,608 
15,815 
19,838 

| .0109 
.0189 
0077 
.0089 
0046 


23,985 
41,718 
16,912 
19,589) 
— 
68,940 
49 ,848 
23,315! 
22,933 


0313 
-0226 
0105 
0104 


-0154/1,276 
-0039)1,581 5,334 


na 4,822 


33,808 

8,535 
64,138 
23,308) 


| .0106|1,421| 4,398 
24,469 


-0111)1,610) 5,319 


0107 


*Withheld to avoid disclosure. 
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SALES MANAGEMENT 


a —— the first axiom in advertising is that to 
— do an optimum job, you must know exactly to 
whom you are talking, at what time, under what 
MENT circumstances. 
Many advertisers have told us that the only precise 
data they have on most newspapers and magazines 
is “rates and circulation”——-and that this doesn’t 
4 provide the information needed for smart selling. 
4} For fourteen years, the annual Iowa Radio Audi- 
5 ence Survey has presented a complete, accurate 
5| 87 ‘ : , ' , 
' and detailed picture of the radio audience in Iowa. 
3] 9 Ie} . 
- Pe Using these Surveys, you know exactly who is 
se listening to the radio at any time of day or night— 
4] 98 men, women, children—urban, small town and 
6 9 . . . 
2} 119 farm—their economic and educational status— 
3] 92 ; : 
st 120 their preferences for various types of program ma- 
: terials—and dozens of other facts to help you plan 
7 your strategy. 
b- By 
6] 97 
4} 96 
2} 149 
3] 100 
3} 10 
109 


MAY 10, 1952 


YOU CAN KNOW Sveryihiug 


1} ABOUT YOUR AUDIENCE IN IOWA! 


The 1951 lowa Radio Audience Survey is now 
available. It is the result of personal inter- 
views with 9,180 families—all scientifically 
selected from lowa cities, towns, villages and 
farms to present a true picture of the radio 
audience in lowa. It is a must for anyone who 
wants to get the ultimate value from his 
advertising dollars, in lowa. Write direct for 
your copy, or ask Free & Peters. 


Wil © 


+ for lowa PLUS * 


. Des Moines . . . 50,000 Watts 


Col. B. J. Palmer, President 


P. A. Loyet, Resident Manager 


e 
UNE = FREE & PETERS, INC. 


/ 


National Representatives 


Represented 


Metropolitan CEDAR RAPIDS ( ‘2x 


96% Coverage Daily and Sunday by The Cedar Rapids Gazette 


stewccer coro’ OT Hp Cedar Rapids Gasette was 


LINN 


POPULATION 104,274 — SECOND LARGEST IN IOWA 


Eight other eastern lowa counties included in the CEDAR RAPIDS RETAIL TRADING ZONE 
have daily and Sunday newspaper coverage of families by The Cedar Rapids Gazette as fol- 
lows: Jones 69%; Benton 58%; lowa 62%; Cedar 40%; Tama 21%; Delaware 38%; 
Buchanan 18%; Johnson 14%. The Cedar Rapids Gazette also has considerable circulation, 
daily and Sunday, in nine additional eastern lowa counties with coverage running as high 


as 15%. 


Nationally by 


—_ — —_—— - T ‘ee ” . x 
|O WA — (Continued) — sive estimates by SALES MANAGEMEHY 


COUNTIES 
CITIES 


GO... 


ACedar Rapids 74.4) .0480| 23. 112,206 .0743| 18,019} 15,905) 


Marshall. ..... 


Marshalltown. .}.....]..... 


Se 
Mitchell. . . 


Montgomery . 
Red Oak.. 


Muscatine 


Muscatine. ....]. 


Clarinda. . 
Shenandoah 
Palo Alto..... : 
Plymouth....... 
Le Mars..... 


Pocahontas...... 


Pottawattamie.... 


Council Bluffs. .]..... 


Poweshiek..... 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 


ESTIMATES CHANT 
BY) 1/1/52 BY) ESTIMATES berg JM ESTIMATES — 1951 


SALES 
FIVE STORE GROUPS 
| (in thousands of dollars—add 000) 1951 


| Fami- | Qual 
Total | % | lies % Furn.- Net Per Buying} i 


0 | % | 
(thou- | of | (thou- Dollars | of General | House-/| Auto- Estimates | Dollars of Cap- Power 
sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive (add 000) | (add 000) ita Quota 


107.0) .0691, .5] 132,544) .0876| 22,686) 16,132) 8,109) 25,484 190,919) . 1,784 
7,672) 23,766 87,726] 142,452 1,915 


| | 
11.9 .0071| 3. | . 1,970) | 2,759) 0066/1 ,334 
2,982 1,235 .0072|1,305 
1,989) 2,185 0094/1 ,392 


2,134, 1,885 -0068/1,131 
4,650 .0139|1,233 
4,487 .0067/1,320 
3,012 -0144'1,219 
9,038 .0240'1, 464) 
7,977) 0143/1, 567 
3,303) .0065|1,030 


2,104) . 1,262! 


| 
2,589) -0088/1, 190) 
2,005) . 972| 
a 


2,799 10,933} .0050/1,682) 4,970 


46,775) .0212|1,392) 4,541 
28,582} .0129 1,436) 4,537 
29,233) .0133/1,523) 4,955 
12,976) .0059/1,248) 4,325 


28,668, .0130/1,190| 3,927 
6,286] .0029|1,233] 3,492 
9,862} .0044/1,450| 4,696 
19,090] .0086/1,248| 4,242 
.0137|1,276) 4,562 
.0038'1,392| 4,323 


.0099)1,392) 4,621 
-1949]1,857 5,887 
.1622/1,973| 6,135 

104,593) .0475|1,479| 4,934 

2,608 71,374) 04 82 5,098 


| 

| ‘ . ,984| 860 28,150| .0128|1,436| 4,939] 
C5 S|. : ¢ 136! 9,234 .0042| 972| 2,886] .0036 
B2 |... ; F 845, 2, 23,098} .010411,320! 4,277) .0110 


AandA See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 15. 
*Withheld to avoid disclosure. © SM, 1952. 


302 SALES MANAGEMENT] 


OF ill 


"I’m afraid Ed gets carried away when he talks about the statewide 


impact the Des Moines Sunday Register gives him!” 


Don’t let the name fool you. Far more than intensively cov- 
ering a city, the Des Moines Sunday Register speeds all 
over Iowa... hitting every county in force. 

The proof? Look! Family coverage in 79 out of Iowa’s 99 
counties is an amazing 50% to complete domination. In 12 
more counties, it’s from 40% to 49% ... and nowhere else 
is it less than 21%. 

Now contemplate this market: Here 242 million people 
have an annual 3 billion dollar income. This is split be- 
tween farm folks who are the world’s wealthiest . . . and 
town people who far outspend big cities like Philadelphia, 
Boston, or San Francisco. 

Watch this market respond . . . when you sell it through 
the Des Moines Sunday Register! Milline rate, $1.86. 


PACKAGES A STATEWIDE URBAN 


MARKET RANKING AMONG 
AMERICA’S TOP 20 CITIES 


ABC CIRCULATION Sept. 30, 1951: 
Daily, 371,459—Sunday, 536,752 


THE DES MOINES REGISTER ann TRIBUNE 


Gardner Cowles, President 


Represented by: 


Scolaro, Meeker & Scott—New York, Chicago, Detroit, Philadelphia 


Doyle & Hawley—Los Angeles and San Francisco 


NEWSPAPER A— 12,426,736 ” U se i e D | \ ENPORT 
-_ Sf | __ NEWSPAPERS 


NEWSPAPER B —11,107,838 


fe ONLY THESE NEWSPAPERS PROVIDE HOME- THE ONLY QUAD-CITY NEWSPAPERS WITH 


RUN-OF-PRESS COLOR* AND COLOR COMICS 
DELIVERED CIRCULATION THROUGHOUT THE FURTHER PROOF OF UNQUESTIONED 


QUAD-CITIES! LEADERSHIP! 


*Available for the past ten years 


MORNING gee ee rrr nr : a 
DEMOCRAT Em = 7ée Evencng Sewing the Zuad-Cities of 


he Sissy DAILY TIMES DAVENPORT, IOWA 


—~ rrr ROCK ISLAND, MOLINE, EAST MOLINE, ILLINOIS 
DEMOCRAT & TIMES _ _ HEADQUARTERS: DAVENPORT, IOWA 


Reprosocted Mattovelly by ies & HItY, INC. 


4 


Pee . . + : ‘ ae a ‘ 9 anes | 
L 0 W A— | Continued ) in cu, arate, mat Sieh sl 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 


ESTIMATES CHANT 
Jt 1/1/52 JM ESTIMATES WHOLE- BY! ESTIMATES — 1951 
COUNTIES at a a Saag SALES 
FIVE STORE GROUPS 
CITIES | (in thousands of dollars—add 000) 1951 


) a Furn.- Nl Per 


Dollars | of | General | House-;| Auto- | Estimates Fam- ; 
sands) U.S.A. (add 000) | U.S.A.| Food | Mdse. | Radio | motive | (add 000) U.S.A. | i ily 


me 126,876, . 6,457; 23,368 -0931]1,987 6,614 
ADavenport...]... ‘ 0]. 3. 112,138) .074: 73% 5 y 21,696) , 07 7 .0715|2,074| 6,736 
16,382. 559 3,302) re = 4,692 : 
26,669 . 1,016, 3,632) 30, 125; .0136/1,145) 4,017] . 
| | 

42,646 . 1,356 8,707) 58,990 -0268/1, 291 4,573] 
25,171, .016 , 062) 7 602} 6,179) K 35,992! .0164| Ri 493 | 5,713 
22,969 . J 716; 3,678 26 , 566) .0120/1, 219) 3,907) . 
8,464, . ‘ 253) = 1,304) 13,779; .0063)1,102) 3,281) . 


= . 16,179, .0107, 3, 3,547) 19,774| .0090)1,276) 3,877 
Creston. bs 3]. : 12,793, .008 78, 3,084 11,92i| .0054/1,436| 4,415 
Van Buren bad 0 . , 7,255) .0048| 1,207 14,199 -0064)1, 291| 3,838]. 
Wapello sis 6 . ‘ 46,673| . , 11,605 | 69,035] .0313|1,450| 4,572) .0311) 101 : 
Ottumwa ceeel..D 34.21 0220 42,621] .0282) 9,567 7| 2,302) 11,496] 1,505 51,076] .0232/1,493| 4,643] .0244) 111 


A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 15. 
*Withheld to avoid disclosure. © SM, 1952. 


304 SALES MANAGEMENT 


- WOC COVERS THIS 
7-County “NATURAL” THAT HAS $692,648,000 in the Pot 


$692,648,000 represents the annual effective buying income of the 396,886 people 
in WOC’s 7-county coverage area—Cedar, Clinton, Muscatine, Scott counties in Iowa; 
Henry, Mercer, Rock Island counties in Illinois. WOC has a regular weekly daytime 
audience in this area of 7 out of each 10 families—234,848 people. And these 
people have SPENDING POWER WELL ABOVE THE AVERAGE, as shown by the 


following figures: 


Total RETAIL Sales 


per capita ..... $1146 


17.4% ABOVE Natl. Average 


Effective Buying INCOME 


per capita ..... $1 745 


22.6% ABOVE Natl. Average 


Automotive Sales 


per capita ....... $232 


39.7% ABOVE Natl. Average 


General Merch. Sales 


per capita ....... $130 


12.5% ABOVE Natl. Average 


Food Sales 


per capita ....... $239 


1.8% ABOVE Natl. Average 


Drug Sales 


per capita ........ 
2.2% ABOVE Natl. Average 


$29 


Above figures based on Sales Management “Survey of Buying Power—1952” 


DAVENPORT, IOWA including The Quint Cities 


Basic NBC Affiliate 
5000 W.—1420 Kc. Davenport and Bettendorf 
in lowa 


Free & Peters, Inc. 
Exclusive National Representatives East Moline, Moline and 
Rock Island in Illinois 


| ) ) WOC 
\ SV 
ie 


THE Quint-cites AM -FM atsory 


Col. B. J. Palmer, president 
Ernest C. Sanders, manager 


The “SM’’ symbols mark original, exclu- 1 
sive estimates by SALES MANAGEMENT. ee |1O W A — (Continued) 
POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 
SM ESTIMATES JSAM CHANT SM 
1/1/52 ESTIMATES a ESTIMATES — 1951 
: COUNTIES | | SALES | 
iS. FIVE STORE GROUPS 
: CITIES (in thousands of dollars—add 000) 1951 Qual 
Fami- ual- 
Total % lies To Furn.- Net % | Per | Per | Buying} ity 
‘ Map] Met.} (thou- | of | (thou-} Dollars of General | House-| Auto- Estimates | Dollars of Cap-| Fam- | Power | In- 
= Code} Area] sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A.| ita | ily | Quota | dex 
aoe = | tone rs 
di Warren ee sda 17.9) -0116 5.4 11,956| .0079| 2,761 481 312 1,518 a Meth este 24,919 0113 1,392 4,615 po 89 
L Washington......] E4 ]..... 19.7) .0127 6.2 24,078) .0159 3,370 1,890 862, 3,941 eee 26,575 0121/1,349 4,286] .0134] 106 
xelu- Washington... .J.....]..... 6.0, .0039 2.1 12,470) .0082 2,406 1,280 518 2,277 | 401 1,924 9,225) .0041/1,538) 4,393 .0053] 136 
ENT. Wayne.......... | ar 11.8} .0076 4.1 8,685, .0057 1,877 407) 301; 1,662 ae 12,841 0058) 1,088 3,132] .0061} 80 
— Webster......... Ge Bxces 45.0) .0291 13.5 56,131) -0372 9,754 8,783; 2,115) 9,744) 1,068]......... 71,808} .0326/1,596) 5,319) .0333] 114 
Fort Dodge....]..... 25.5) .0165 7.9 48,295) .0319 8,072 8,699 1,877 | 9,423) 970 ’ 45,858} .0209/1,798) 5,805] .0233] 141 
Winnebago... .. Me Becs 13.6) .0088 3.9 15,576) .0103 2,624) 680 613) 3,134] WE cos .0es 16,573) .0075)1,219) 4,249] .0086] 98 
Winneshiek......] El ]..... 21.8) .0140 6.1 18,097, .0119 3,419) 1,467) 1,077) 3,392) 2 23,396; .0106 1,073) 3,835} .0117] 84 
i eee fee eee 6.1} .0039 11,916, .0079 2,175 906) 843 | 2,295) 244 4,876 8,052} .0036 poe 4,736] .0049} 126 
Woodbury........ A2 | 133 105.5) .0681 32.2] 135,756 .0898 25,267) 22,788) 4,752) 23,998, 4,336).......... 183,586 0633/1, 740) 5,701} .0822) 121 
Qual- ASioux City. ..}.....1..... 85.2) .0550 26 | 122,828) .0812 22,746 22,534) 4,503) 21,953) 3,934 185,298 153,218} .0695/1,798| 5,826] .0701] 127 
ity re | 11.1) .0072 3.3 8,684 .0057 1,977 219) 127| 1,893 ee: 12,881 0059/1, 160) 3,903} .0061) 85 
= nS a ee 20.0} .0129) 6.2 20,777, .0138 4,374) 599) saad | 3,304 ee 28,144; .0127 1,407 4,539} .0131) 102 
— | - eo ; yee es 4 
128 Total Above Cities}... . 1,044.0 .6739 = 1,582,564 1.0464 300, 547) 206,260, 83,260) veel 45,070 900, 704 1,821,299) -8263 1,745 5,625 -8611} 128 
138 os —_— a | [ovnaiendeetapet 
99 State Total ee, Seer ...1 2,659.8 1.7168 806.01 2,848,300 1.8834 540,003! 266,617 126,382! 545,032! 70,0541 POS 3,847,135) 1.7454'1,446 4,731 1.7811 104 
91 ine ee SS eee ee ee to7il....... | 203| 100 48| aa Re Bee ok TA ee We He 
Per Family Sales oy et 3,534)....... 670) 331 | a RR Pee | AK SOS ee. Ts 
94 ‘i : =~ Ss ee ee 
104 lIOwA— Standard Metropolitan County Areas 
96 ae a. 
80 Cedar Rapids... .]..... 23 107.0) .0691 33.5 132,544, .0876; 22,686 vane 8, 109) 25,484) 4,472].......... 190,919} .0866/1,784; 5,699} .0834] 121 
Davenport (lowa)- | 
97 Rock Island- | 
117 Moline (l.)...J..... 36 240.5| .1553} 72.1] 274,276) .1814) 58,824) 37,215) 12,383) 54,280) 8,081].......... 451,526) .2049|1,877| 6,262] .1880} 121 
86 Des Moines......]..... 40 231.5) .1495| 73.0 280,476, - 1855) 52,725 42,082) 14,949] 61,766) 8,626].......... 429,780; .1949|1,857) 5,887] .1830] 122 
101 ADubuque......]..... 169 | 73.2) .0472| 19.3] 84,828) .0561| 16,961| 14,762) 3,155) 14,407) 1,379).......... 123,121] .0558/1,682| 6,379] .0542| 115 
il Sioux City. ......J..... 133 105.5| .0682| 32.2] 135,756) .0898) 25,267) 22,788} 4,752) 23,998) 4,336].......... 183,586; .0833)1,740) 5,701] .0822] 121 
= Waterloo........J..... 153 103.5) .0668' 30.8 119,171| 0788! 22,898 15,244 8,064 21,070) 3,186].......... 180,106; .0818|1,740) 5,848) .07791 117 
e lo. oo 
1952. *Withheld to avoid disclosure. © SM, 1952. Before using these figures, see explanation page 15. 
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KANSAS — Counties and Cities — 


(Kansas state map—page 310) 


City 


Arkansas City... 
Atchison........ 
. .Neosho.... 

. Montgomery 


Chanute.... 
Coffeyville. . 
Concordia. . . 
Dodge City.. 
El Dorado. . 
Emporia. . 
Fort Scott... 
Garden City 
Great Bend.. 
Hays 
Hutchinson 


Independence. .. 


lola. . 
Junction C ity. 


(Other West North Central States; 
p. 381; Nebraska, p. 397; North Dakota, p 


lowa, p. -_ j aimee. B 


County 


.Cowley.... 
Atchison. . 


.Cloud.... 
.Ford.. 
.Butler.... 
Lyon... 
Bourbon 
Finney. 
Barton. 

. Ellis. 
Reno.... 


. Montgomery. 
re 


|. Se 


370; Missouri, 
a4; South Dakota,’ p. 532.) 


thous.) 


NUMBER OF OUTLETS 


| GM |FHR 


- 
DMS EKWAAMAAOCAN IA © 


A 


— 


= 
PPO PRK OOP eS UO 


mmm We de Wd 
Anon! Ww Ww 
_ 
© 


oun 


City 


County 


Kansas City 
Lawrence..... 
Leavenworth.... 
Liberal... ... 
Manhattan 
McPherson 
Newton... 
Ottawa.... 
Parsons... 
Pittsburg. . 
rrett..... 
Russell. . . 
Salina..... 
Topeka. . 
Wichita... 
Winfield. .. 


.Leavenworth.... . 
.Seward..... 
. .Riley. 
. .McPherson. 
.Harvey... 
.. Franklin. . 
..Labette. . 
. .Crawford. 
-rrett... 
. Russell. . 
. Saline. . 
. Shawnee 
.. Sedgwick. 
..Cowley.... 


POPULATION 
a 


RETAIL SALES — 1951 


MER- 
CHANT 


thous.) 


| Pop. 
(in 


| GM | FHR 


450] 48| 
55 


75 


EFFECTIVE BUYING INCOME 


58) 
21) 
21) 
22!) 
23] 
22) 


Rowe ed 
ASM UmMmoo~aT.d 


II 


JM 


JM ESTIMATES — 1951 


ESTIMATES 


FIVE STORE GROUPS 
(in thousands of dollars—add 000) 


WHOLE- 
SALER 
SALES 


1951 


COUNTIES 
CITIES 


Allen 
lola 

Anderson 

Atchison 
Atchison 


Barber 
Barton 

Great Bend 
Bourbon 

Fort Scott. . 


Brown. . 


iia sescaces 


El Dorado 


WE iscackennss 


Chautauqua...... 


Cherokee. . 


Cheyenne....... 


Concordia 


Coffey...... 
Comanche. 
Cowley. ... 


Arkansas City. 


Winfield. . 


Crawford........ 


Lawrence...... 


Edwards..... 


Eee ! 

ae ; 
Hays.... 

Ellsworth. ..... 


Dodge City 


Franklin 
Ottawa 


G3 


Total 
(thou- | 
sands) 


Fami- 
lies 
(thou- 
sands) 


| of 
U.S.A. 


% 
of 
U.S.A. 


Dollars 
(add 000) 


| General | Houso- 
Food | Mdse. | Radio | 


y Furn.- | 


— 
Estimates 
(add 000) 


Auto- 


motive | Drug 


Net 
Dollars 
(add 000) 


29,275 
17,167| 
3,564 


6,060 
15,728 
7,341 


4,464) 
12,546) 
18,241) 


12,037 


8,247, 
4,044) 
36,917 


27,815 
| 


19,174 


14,129! .0093! 


1,079 
824 
603 

1,430 

1,072 


353) 
2,907 
2,519| 


2,581! 1,341! 


4,019 
3,723] 
2, 386) 
4,469 
_ 
1,950) 
9,932! 
7,882! 
2,889) 
2,773 


| EES 
262 
246)... 
See 
485 


9,873 


3,856 
8,481) 
4,887/ 
pol 

| 
1,671 
3 741] 
1,885| 


1,295 


20,227| 

8, 867| 
11,278 
25,793) 
20,732 


10,854 
38,770) 
20,344! 
23,195) 
15,946 
| 
19,035! 
38,841) 
15, 558| 
6,062) 


7,116 
20,932 
7,480 


5,193 
16,196 
22,981 
11,956 


11,848 

5,726 
54,989 
19,800 
18,942 


45,913 
25,293 

7,789 
27,935 


11,278 
52,765 
40,342 

7,906 


6,421 
23,829 
13,289 

9,572 


26,793 
20,518 
30,503 
18,936 


24,002 


14,003 


U. 
-G092 
0040) 


covelt,277| 
.0176|1,263 
.0093/ 1,565) 
-0105|1,208 
-0072)1,579 


0087 1,304) 


.0027) 


-0033 
0095 
-0034 


-0023 
0074 
-0104 
-0054 


0054 
-0026 
0249 
-0090 
-0086 


-0208 
0114 
-0036 
0127 


.0239|1, 482) 
-0183}1,647 
.0036|1,318. 


-0108 


% Per | Per 
of Cap-| Fame 
S.A. | ita ily 


1,111] 3,316 
1,249] 3,547 
.0051|1,084) 3,418 
‘01171, 194] 3,968 
0094/1, 20) 5,057 
3,876 
4,169 
4,962 
3,568 
4,310 


1,208) 


3,885 
3,923) 
4,322) 
3,568 


017611, 249| 
0071/1 427] 
1,290 


975) 2,985 

837| 2,522 
1, 0 4,400 
1,332) 4,328 
1,373) 4,183 
1,427) 4,336 
1661| 5,435 


1,139) 3,590 

1,468) 4,405 

1,482) 4,660 

1,523| 4,400 

1,839) 5,412 
| 


1,139) 3,351 


1,304| 3,832 
1,277, 3,709 
_ 4,049 
.0051/1,084) 3,418 
5,277 
6,206 
4,161 


07s) se | 2,919 
.0108|1,222, 4,766 
.0061|1,510) 5,537 
“0044/1,153| 3,545 


5,701 
5,699 
4,842 
5,118 


0121) 1,675 
-0093} ia 734| 
013911, 510! 
0086/1, 647! 
| 

1.194 
.0063!1,386 


3,693 
4,119 


*Withheld to avoid disclosure. 
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SALES MANAGEMENT 


DEVELOP YOUR SALES IN KANSAS § 


SECOND 


Remember that the eco- 
nomic life of Kansas re- 
volves around the FARM. 
a Directly or indirectly, the 
y ; welfare of the majority 
howe ranerth of village, town, and 
LAS — even city dwellers, is de- 
eS aa pendent on AGRICUL- 
- TURE. All these people 
earn their bread and 
butter by supplying the FARMER’S needs or sell- 
ing the distributing products of the FARM. 


Families e.. 
merchandise for you if your advertising pre-sells 
the FARMER. 


For peak 
must reach the FARM- 
ER and his 
They’re as important as 
the Detroit auto work- 
er or the Pittsburgh 
steel worker. Your lo- 
cal dealers know this. 
They focus their sales 
efforts on these First 


of Agriculture. 


sales, you 
family, You can do the fastest, 
most thorough job of sell- 
ing the Kansas farmer by 
using the station he listens 
to most—WIBW*. We have 
the ear of the farmer and 
his family from sunrise to 
midnight because WIBW is 
move more the FARM STATION of 

Kansas and _ adjoining 
states. We always have been. We always will be. 


They'll 


MARKET FACTS YOU SHOULD KNOW 


Last year, the average income of each 


Kansas farm family was $7,737.00** 


Ever since our founding in 1924, farm and small town 
listeners have depended on WIBW for market reports, 
crop conditions, weather, news, and the last word in ad- 
vanced farming practices. 


Ownership of power machinery hits all 
time high ... helps jump Kansas farm 


income to $1,069,775,000.00+ 


Person to person selling is the key to fast results for 
WIBW advertisers. Listeners in four states know our 
entertainers and announcers by their first names—fiock to 
see them in personal appearances—act on their recom- 
mendations. 


* Kansas Radio Audience 51 
** Consumer Markets °51-2 


+ Sales Management ’52 


MAY .10, 1952 


Last year, WIBW listeners sent us letters 
enclosing $205,062.71 for direct purchases 
or premium redemption — averaging over 
$1.00 for every piece of mail. That’s 
confidence! THAT’S REAL ACTION! 


Compare the sales potential of the WIBW market with any 
“high income” industrial area where most of the family in- 
come must be set aside for exorbitant rents and sky- 
rocketing living costs. Most Kansas farm families pay no 
rent. They live off the land. They have a higher per-capita 
spendable income. These are our listeners. They buy 


WIBW-advertised merchandise in preference to other 
. with INCREASED 


brands. Let us prove it for you. . 
SALES FOR YOUR PRODUCT. 


“THE MAGIC CIRCLE” 
Rep.: Copper Publications, tac. - BEN LUDY, Gon. Mgr. WIBW > KCKN 


KA NSAS— (Continued) 


The “SM’’ symbols 
sive estimates by SA 


mark original, excly- 
LES MANAGEMENT, 


POPULATION 
ESTIMATES 
1/1/52 


BY) 


RETAIL SALES — 1951 
BYP ESTIMATES 


MER- 
CHANT 
WHOLE- 
SALER 


COUNTIES 
CITIES 


Dollars | 
(add 000) 


FIVE STORE GROUPS 
(in thousands of dollars—add 000) 


SALES 
1951 


oOo. 
/0 
of 


U.S.A. 


Geary...... ix 
Junction City. . 

Gove.. 

Graham 


Greeley 


Greenwood 
Hamilton 
Harper 


Harvey 
Newton 

Haskell 

Hodgeman 


Jackson... 
Jefferson... 
Jewell 


Johnson......... 


Kiowa... 
Labette. 
Parsons........ 


Leavenworth. .... 
Leavenworth...]}... 
Lincoln 


Emporia.......]... 
McPherson. ..... 
McPherson. ...].... 


Mitchell 

Montgomery 
Coffeyville 
Independence... 


Phillips 
Pottawatomie. . .. 


Hutchinson. ... 


0132 
-0066 
0041 


16,985 
16,343 | 
4,487 
= 
5,560) 
4,905) 
2,976 


14,514| 
5,375 
11,117) 


15,940) 


16,204 
16,360 
7,104 


13,893) 
14,519 
47,522, 
24..678| 
14,666) 
| 

6,687 
3,901) 
12,322 


18,818 
14,770) 

6,567 
10,414 


0112) 
.0109| 
0030) 


.0031| 


0354 


Furn.- 
House- 
Radio 


Auto- 
motive 


General 
Mdse. 


Drug 


Estimates 
(add 000) 


JM 


EFFECTIVE BUYING INCOME 
ESTIMATES — 1951 


Net % Per 
Dollars of Cap- 
(add 000) | U.S.A. | ita 


Per 
Fam- 
| ily 


162 
8,549 
10,293 8,391 


3,764) 
3,764) 


517 
517 
| ae 
160}. . 


404 
190 
1,946) 


14,403) 1,743] 184,114 


| 
0112/1, 249) 
0081/1,290 
.0023)1, 166) 
0019, 823) 

| | 
.0031 1,249 
.0032 1,441) 
.0012 1,318 


24,604 3,905 
3,898] 
4,276 


2,744 


4,215 
5,148 
4,392 


0081 1,318, 
.0023 1,277 
.0066 1,488 
| 
0137 1,373) 
.0084) 1,579 
.0015 1,263 
.0018 om 
ns|.018 
0043} 851 
.0049) 1,125 


3,953 
4,257 
4,410 


4,486 
4,819 
4,263 
4,378 


10,802) 


83,362 0378 1,235 
4,620} .0021|1,249 
13,049 0063! 1,332 
6,188} .0028 1,263) 
34,987, .0159/1,194) 
24,015) .0109)1,634 
2,922, .0013|1,044 


.0260|1,359) 
0144 _ 
1,111 

933 


57,196 
31,815 
7,335 
9,423 


6,054 
41,782 
25, 852| 
34,490) 
14,291) 


1,441 
1,565 


17,046 


10,150 


4,729 
5,141 


57,5771 .0262/1,688 


0381 
-0281 


*Withheld to avoid disclosure. 
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SALES MANAGEMENT 


HOW A GROUP OF MANUFACTURERS 
| GOT THE RESOLT STORY ON 
KANSAS and MISSOURI FARM PAPERS 


78 
a To introduce the new 50-pound 
a feed bag, a group of bag manufac- 
turers recently got together and 
100 decided to take their story directly 
108 to the farmer. 
106 
101 Kansas and Missouri were chosen 
124 as the major test ground. Two 
100 ages were scheduled in the 
96 WEEKLY STAR FARMER and 
none " two and a half pages in the second 
82 ~*~ errr inti Kansas and Missouri farm papers 
o = wo wastes to wot ome in order to compare relative pull- 
79 coon qui comes mene wad o 
eee eT ing power. 
. The ads ran in October and No- 
94 vember, 1951. Although not de- 
signed as inquiry copy, each ad 
pes offered an attractive booklet 
” which depicted hundreds of sew- 
pe ing ideas with cotton bags. The 


offer was made in a coupon fea- 
tured in each ad. 


RESULTS: 


ge | 10 TIMES AS MANY- 
“eeu 'esi” \ ONE-SIXTH THE COST! 


Results were overwhelmingly in 
favor of the WEEKLY STAR 
FARMER, which pulled almost 
ten times as many inquiries as 
the two second Kansas and Mis- 
souri farm papers combined— 
at one-sixth the cost per inquiry 
to the advertiser. 


2nd MO. 2nd KAN. 
FARM PAPER FARM PAPER 


Inquiries Inquiries 


ck AND 
» LiGrTAY FEEDS SH MADE” 
G *erre woreoe Ce “PRET EEDS 


Yes, It’s “In-The-Bag” Proof of the WEEKLY STAR FARMER’S P/us Pulling Power 


Weekly Star Farmer 


rr | GIANT FARM PAPER OF THE MIDWEST 


100 Over 470,000 Paid-in-Advance Circulation 
108 1729 Grand Ave. 202 S. State St. 15 E. 40th St. 
} 128 Kansas City HArrison 1200 Chicago WeEbster 9-0532 New York Murray Hill 3-6161 


MAY 10, 1952 309 


SMITH TEWELL WASHINGTON 


MITCHELL ts RILEY 7 POTTAWATOMIEPIACKSO! 


Leovenworth @ — 


wrANoOTle I> JOHN 
SON 


* 
lowrence 


fl 
ELLSWORTH 


PAWNEE 


Winfield | CHATAUQUA 


Arkonsos City Coffeyville 
bd * 


1950 Net Effective Buying Income 


ee In excess of $150 Million Cities shown are those having net 
§ $75 Million to $149.9 Million Effective Buying Income of $15 million sists op aan — 
$40 Million to $74.9 Million and over 30 60 pyright by 


as $15 Million to $39 9 Million One Inch Equals Approximately 60 Miles Gls Mocageenea, 


A | B E | a G 


COPYRIGHT ... The contents of this Survey of Buying Power are fully protected by copyright. The ex- 
clusive estimates of population, Effective Buying Income, retail sales and sales-advertising controls 
must not be reproduced in printed form, in whole or in part, without written permission of SALES 


MANAGEMENT, INC. 


“BEFORE YOU BUY NEWSPAPER _ 
ADVERTISING IN WICHITA, BE 
» SURE YOu KNOW. 3 


IT IS THE TRUE STORY OF THE 
SALES. POTENTIALS OF THIS MARKET 
AND :THE CIRCULATION COVERAGE 
OF KANSAS’ LARGEST DAILY AND 
SUNDAY NEWSPAPER—THE BEACON! 


THE WICHITA BEACON 

CIRCULATION AREA 
is shown on map to right 
consisting of 103 counties— 
‘87 in Kansas ond 16 ip 
northern Oklahoma ond 
Texas—contains, the largest 
newspoper - reading audience 
of any’single daily of Sun 
cay newspaper in Konsas. 


SALES MANAGEMENT \ 


(Retail Sales) (Retail Sales) (Retail Sales) 


239 535 = 744 
Million + 2 Million 7 Million 


WICHITA 26 COUNTIES TRADE AREA 


METROPOLITAN AREA (50%. or more BMB*) 


Sell ALL THRE THREE with Wichita’s most powerful voice 


1070” 10,000 WATTS 
WICHITA’S MOST FAVORABLE WICHITA’S GREATEST POWER 
FREQUENCY 1,000 Watts Nite 
Representatives ABC Affiliate 


Avery-Knodel 
— * TOTAL BMB 187,130 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


map ehiares RETAIL SALES — 1951 EFFECTIVE BUYING INCOME 
Gu BYP ESTIMATES ESTIMATES — 1951 


COUNTIES a cee ieee ee aa i iaininsinctanbinangtieeitt nti . sie ieiiecraciasndieiiends 
ay tie Qual- 


| FIVE STORE GROUPS | | 
CITIES in thousands of dollars—add 000) | 
Fami- tie? het Bewrees 

Total % lies % | | Furn.- Per | Per | Buying} ity 

Map} Met.] (thou- of | (thou- | Dollars of General | House- | Auto- i Dollars a Cap-| Fam- | Power | In- 

_] Code Area sands) U.S.A.| sands) | (add 000) | U.S.A. | Food Mdse. Radio | motive | Drug | (add 000) | (add 000) | i. ita | ily | Quota | dex 


Republic........ om , | 0074) 3.8 8,539| -0057 671| 471| 2,195] 293 a | 0049) 947) 2,841 
i .0101| 3 15,167} .0100 818 773; 3,569] 560 ‘4 | .0005/1,332) 4,021 
| 0233 : 28,914) .0191 2,523] 1,561 7,239) 1,018}. .0265/1,620) 6,645 
25,586] .0169 1,892} 1,449] 6, 937 36, 112) sa ats 6,449 
| 

| | 
10,071} .0067 456 See -0046/1,098) 3,570 
8,354) . 225) 237 4 .0042|1,290) 4,037 
14,918) 978| ee -0084|1,359) 4,399 
0043} 11,204] . 827| | 309 | .0053/1,743) 5,230 


eat 1) 0220 . 55,553| . 7,267 14,165] 1,208 .0239|1,551| 4,852 
Selina... .7| 0172 53,499] .035: 31 7,267/ 2, 14,165] 983 .0206|1,701| 5,222 
EE: ot .2) 0034) «1. 7,672 .0051| 540 .0030|1,263| 4,377] . 


‘Withheld “to avoid disclosure. © SM, 1952. 


2 ®- 


{Deli¥ers:.mo4 a 
Por Dollar=in With 


3= NBC —.5000 WATTS DAY, 1000 WATTS NIGHT 


' *Speaking the “language” of the people increased one national 
; advertisers’ sales 500% in January 1952 over 1951. (Name on request.) 


SEE YOUR O. L. TAYLOR CO. MAN 


* ° 

Wit 44 you beat “Fest Market berauay: 
COMPACT MARKET without nearby cities to 
dilute your TEST results. 
BALANCED POPULATION with industrial, 
agricultural and service incomes. 
MASS MARKET incomes without excessive The new Wichita presents a challenge to advertisers. Mer- 
high and low extremes. chandising plans based on 1951 populat.on figures will have 
STABLE MARKET without labor unrest and to be revised to at least a quarter million before the year is 


plant shutdowns. ' ; eee ended. Your advertising to this fruitful market will reach 
ECONOMY BUY with Eagle’s low milline rate its greatest penetration in the Wichita Eagle. 
and deep penetration. ; 


FULL CO-OPERATION, dealer tie-ins and dis- 
play, trade announcements, personal contacts, Satobliahesd 1872 


market surveys, and complete reports for your 


use in other markets. 
WICHITA, KANSAS WICHITA EAGLE 


MORNING — EVENING — SUNDAY 


A heavy concentration of defense production has brought an 
influx of workers to the Wichita area who are making retail 
sales zoom to new pinnacles every month. 


Represented by O'Mara & Ormsbee 


KANSAS — (Continued) - ee et 


a ae. . RETAIL SALES — 1951 EFFECTIVE BUYING INCOME 
ESTIMATE 
JM 1/1/52 ESTIMATES ESTIMATES — 1951 


COUNTIES ~" weamanes mira tana e 8: aaa: — ‘oy tee 
| FIVE STORE GROUPS 


CITIES | (in thousands of dollars—add 000) | | 


Total % | & | oe 
(thou- | of (thou- | Dollars | of General | House-| Auto- | i Dollars of 


Fam- 
sands) |U.S.A.| sands) (add 000) | U.S.A. | Mdse. | Radio | motive | Drug (add 000) | U.S.A. | ita 


ily 


| a 
Furn.- Net , | Buying 


Sedgwick . 5 1516, 74.9} 267,330; .1767| 51,720} 33,516 15,369) 61,056) 8,936 406,227; .1843.1,729| 5,424 

AWichita : 74.3) .1126) 57.4[ 239,453) .1583) 44,647) $8,061) 14,950) — 8,373] 232,33 322,971) .1465/1,853) 5,627 
} | | | | | | 

B4 -6, .0069 3.2 19,504) -0129) 3,434 1,476, 1,747, 5,746 433 ° -0058 1,208) 4,008 

Liberal . i 0049) 1.9 19,166 0127) 3,370) 1,476) 1,637 5,746) 433 I .0043 1,235) 4,939 

Shawnee F2 |} 147 -0691) 34.1! , _ 115,290) : -0763' 24,634 14,805 7,056 21 296) 3,510) ‘ ° -0874/1,798) 5,647 


—— —— -- | ———-|-——- 


A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 15. 
*Withheld to avoid disclosure. O 195, 
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MORE MERCHANTS PLACE GREATER DOLLAR VOLUME ON... 


9000 Watts Topeka 
ABE Kansas 


TO REACH TOPEKA’S EXPANDING TRADE TERRITORY 


EPRESE NV ‘a- f 


SALES MANAGEMENT 


ENT 


INDEX 


LISTENING 


. KFH 
a KFH IS TOPS 39.8 
> 35 ee ee oe 
a a uP U f uP 
= ,- GOING uP, ‘ 
= 30 es ee 
e el 
= 25] ——__— = ——— 
< ® I aia Sta. B 
2 20 — ae —-~+ 20.7 
8 , eo a Sta. C 
+ 15 a Siege 16.7 
8 a a Sta. D 
: 1948 1949 1950 1951| 14.6 
HOOPER RADIO AUDIENCE INDEX 
CITY: WICHITA, KANS. CITY ZONE MONTHS: OCTOBER-NOVEMBER, 1951 
DVERTISERS and listen- TOTAL COINCIDENTAL CALLS THIS PERIOD, 15,857 


ers alike are flowing 
to KFH and KFH-FM. This is 
not accidental. It has been 
planned that way. Profes- 
sional programming know- 
how combined with a gen- 
erous budget for smart local 
shows, with top-notch talent 
and all the best on CBS have 
attracted most of the listen- 
ers. Little wonder that ad- 
vertisers are flocking to KFH 
and KFH-FM. Study the 
gains in the Hooper Index. 
If you're not on KFH, call 
your nearby Petry man for 
availabilities. 


SHARE OF RADIO AUDIENCE 


CBS 


WICHITA, KANSA 


RADIO || KFH 
TIME SETS- || KFH-FM B Cc 5 & OTHER HOMES 
IN-USE|] (CBS) AM&FM| CALLED 
MON. THRU FRI. 
er80 0.00.-09.00 be 16.2 146.2) 14.2 24.3 9.2 4.1 2.1 2,589 
MON. THRU FRI. 16.0 34 3 
12:00 NOON-6:00 P.M. . ° 25.5 | 15.6 | 17.0 3.8 3.8 3,784 
SUNDAY 
ee 39.1] 18.6 8.8 | 20.9] 7.9 4.7 1,528 
paige NOT RATED IN WICHITA 
8:00 A.M.-6:00 P.M. 
SUN. THRU SAT. EVE 
ate tin einem: 28.2 |40.4| 20.7 | 15.4 | 14.5 5.5 3.5 7,956 
TOTAL® RATED 
nee sates 20.5 |39.8| 20.7 | 16.7 | 14.6 4.9 3.4 15,857 
EXPLANATION ‘‘Radio Sets-in-Use"” is the percentage of Total Homes which 


* Every rated hour given equal weight. 
For this reason this Total Index is not 
an arithmetic average of the Day-Part 
Indexes. 


are listening to the radio. Where listening to a second program over a second 
radio set is reported in a home, that fact is reflected in both the “Radio Sets-in- 
Use" and in the individual station ‘‘Shares."" “Share of Radio Audience” repre- 
sents the proportion of the total radio audience listening to a particular station. 


Where an FM station duplicates its correspond- 
ing AM station's program schedule in iis en- 
tirety, 


the FM station mentions are combined 


with the AM station's mentions. 


COPYRIGHT, C. E. HOOPER, INC. The Code of Practice governing the use of ‘‘RADIO 
HOOPERATINGS’’ applies to this ‘‘RADIO AUDIENCE INDEX."’ 


REPRESENTED NATIONALLY BY EDWARD PETRY & CO., INC. 


MAY 


10, 1952 


WE’LL TELL THE WORLD ... 


No other medium can give you a more 
comprehensive coverage of the rich 
TOPEKA MARKET than the 


TOPEKA CAPITAL--STATE JOURNAL 


TOPEKA is the Shopping Center . . . the CAPITAL-JOURNAL is 
the Shopping Guide of TOPEKA’S 21-County Drive-In Trade Area. 


@ 432,900 Population 
© $614,395,000 Effective Buying Income 


@ $405,394,000 Annual Retail Sales 


REPRESENTED BY CAPPER PUBLICATIONS, INC.—NEW YOHKK, CHICAGO, KANSAS CITY, SAN FRANCISCO 


K ANSAS— (Continued) _ 


COUNTIES 
CITIES 


The “‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES — 1951 MER. 
BYP 1/1/52 BYiD ESTIMATES WHOLE- 


EFFECTIVE BUYING INCOME 
ESTIMATES — 1951 


SALES 
FIVE STORE GROUPS 
(in thousands of dollars—add 000) 1951 


— Furn.- l 


| (thou | of (thou- Dollars | of General | House- Auto- | Estimates 
sands) | U.S.A. sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive (add 000) 


Net 
Dollars 
(add 000) 


0 
U.S.A. 


Ca 
ita 


ee 


Stanton... 
Stevens. . 
Sumner. . 


Wabaunsee 


Wallace. . . 
Washington 
Wichita..... 


Wilson. ........ 

Woodson. .. 

Wyandotte....... 
A Kansas City.. 


Total Above Cities}. . 


92. 30.6] 110,588} .0730/ 21, 998} 12,937] 6,874) 20,831 3] 58,572 
1.2] 4,243) .0028 289, 223 
2.2 


11, 363 


32, 129) 14,331 6, 318 33,577) 5, ‘417 70,458 


172,843} 
4,572 
10,742) 
9,776 
11,472 


3,283) 
5,536 
27,332 


10,569 
6, 557| 


247 ,687| 
211,551) 


784| 
-0021 1,016 
-0049 1,413 
“0044/1098 
nk oak 
.0015)1 427) 
.0025 1,153) 
-0124/1,153 


m3: 


-0960)1, 


1,877 


2,784 
2,425 


468) 4,847 


5,236 


ss | | 
-5144 256.5) 1,088, . 222,515! 120,130/ 61,667) 274,266) 35,237 ss, 56 1,397,018 -6070'1,679 


5,216 


State Total 


1,937.8 1.2507 607.01 1,906,835 1.2608! 405,733 162,566) 101,342 453,478) 58,874 


Per Capita Sales. 
Per Family Sales 


| aie 84 52 234) 
268} 167) 747| 


KAN S A S- — Standard Metropolitan County Areas 


Kansas City 
(Mo.-Kans.). . . 

Topeka 

Wichita... 


| 2,668,420) 1.2107 1,377 


4,396! 


1.2337 


69 | 837.3' .5404| 268.5] 1,073,581. 
147 w?. q .0691| 34.1] 115,290) .0763| 24,634! 14,805 
155 1518 74.9] 267,330| .1787 51,720, 33,516! 


1,433,941 


406 ,227 


| | 
-6506 1,713, 
192,579, .0874,1,798 


-1843 


1,729 


5,341 
5,647 
5,424 


6463} 120 
0804] 116 
1755] 116 


KENTUCKY —Counties and Cities — {SE ea! fs, te 


City 


Pop. 
(in NUMBER OF OUTLE TS" 


County thous.)| F |GM\|FHR A > City County 


| Pop. 
| (in 
|thous.) 


NUMBER OF OUTLETS 


F 


GM 


FHR 


OTC 
Bowling Green. . 


Corbin. . 
Covington. . 


Danville........ 
Elizabethtown. . 
es 


Frankfort... . 
Glasgow 


See 


Henderson...... 
Hopkinsville. .. . 


32.1 Lexington. ......Fayette 
.Warren 18.1 | Louisville Jefferson 


>. ee 7.9 | Madisonville.....Hopkins.........| 
~ONOM.........1 Cae | |  Mayfield........ 


| ae 9.0 
. rr 6.1 


Maysville 


Owensboro... . 
Paducah 
ae 


Barren. .. 
| 
| Pikeville 


‘Harlen.......... 


_ 
COR AUA eS UI 


. Henderson... . a 62 7| 
.Christian . 59 11) 


Middlesborough. .Bell............. 
coe delle nga 


376.1 
11.3 
9.2 
8.6 
14.8 
31.7 
35.0 
40.0 
a1 
5.4 


| 56.8 


10.5 


188 
1,127 
56 
57 
37 
78 
128| 
152! 
156 
24 
30 
36 


13 
141 
6) 
9) 
7 
9 
12 
12 
8} 
4 


6 


48| 
188| 


A | D- 
35) 24 
119) 180 


se 


| bee 
[meme ea Sw 


A and A See end of state for Standard Metropolitan County Areas. SM, 1952. 
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1 il 


= |ee "eee: 


as 2 


| 


| 
“ie 
Ge to 
SS = —a 


=e ee I we 


A 


KENTUCKY 


1950 Net Effective Buying Income 


ae In excess of $150 Million 


$75 Million to $149.9 Million 


Cities shown are those having net 
Effective Buying Income of $15 million 
and over 


vi n 
Covingto Newport 


Fy] $40 Million to $74.9 Million 
$15 Million to $39.9 Millions 
2 2 
3 3 
-— rd 
4 = Scale of Miles 4 
9 10 25 50 75 Copyright by 
; One Inch Equals Approximately 55 Miles 
A | B | Cc | D | E | F | G 
The “SM” symbols mark original, exclu- ieleeee @ : 
sive estimates by SALES MANAGEMENT. nn KEN 7 UCK Y — (Continued) 
| Pop. | = wan Pop. 
| (in NUMBER OF OUTLETS | (in NUMBER OF OUTLETS 
City County [thous.)| F | GM | FHR) atipe 8 City County thous.)| F | GM | FHR| D 
| | 
Somerset... .. +. Pulaski.......... | 72) 231 _7|__8|_10| 4 || __Winchester......Clark........... | 93} sol 7| 11) 16] ‘5 
POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 
JSAM ESTIMATES CHANT Sy 
1/1/52 ESTIMATES WHOLE- YD ESTIMATES — 1951 
SALER 
COUNTIES | SALES 
FIVE STORE GROUPS 
CITIES ~_— (in thousands of dollars—add 000) 1951 
ami- 
Total % lies % Furn.- Net % | Per| Per 
Map} Met.| (thou- | of | (thou-] Dollars of | General | House-| Auto- Estimates | Dollars of Cap-| Fam- 
Code} Area] sands) | U.S.A.| sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A. | ita | ily 
asic axeag 03 |..... 17.8) .0115, 4.6} 5,210, .0034) 1,014] 1,173,338) 945) ee 7,327| .0033| 412/ 1,93 
Oe ee 13.8} .0089 4.1 6,090) .0041 1,365 989 300; 1,412) 191]...... 7,999) .0037| 580) 1,951 
Anderson........ 3 ee 9.2| 0059 2.7 6,088 7] 1,386 750 224) 1,342! 65}. 8,096) 0036 880) 2,999 
Ballard.......... Oe 8... 8.5 .0055 2.7 3,648) .0023) 1,140 417 88 364 a 5,967; .0027) 702| 2,210 
nee 3 ee 29.2) .0189 8.2 19,208} .0127 3,957 2,944) 1,287) 4,341 _ (ne 25,695) .0117) 880) 3,134 
ee Serre: Seen 7.1) .0046 2.3 14,568) .0096) 2,470 2,214 928} 3,332 504 ° 7,307; .0033/1,029) 3,177 
SR: _ i, wee 10.4) .0067 2.8} 2,687 wa 1,020 148 106 ° 60 6,515 ” 626) 2,327 
REE eS. a eee 48.8, .0315| 11.2 29,714) .0197; 7,314 4,737; 1,453) 4,204 MO 62 snseer 34,257) .0156) 702! 3,059 
Middlesborough}.....]..... 14.8) .0095 3.9 17,848) .0118| 3,488 2,548) 1,206) 3,637 364 7 14,128 0064) 955 3,623 
Boone........... i 13.5) .0087 3.9 5,197; .0034 1,411 462 177 513 _ eee 12,122) .0055) 898) 3,108 
Bourbon......... 2 aa 18.2) .0117 5.2 13,266} .0088 3,657 1,005 657; 1,976 RAE 18,223 -0083/1,001 | 3,504) 
POND. 0.s.cccaspcewte sees 7.1| .0046 2.3 11,427; .0076 2,911 045 612} 1,762) 293 924 7,704) .0035 ‘ane 3,350 
MO idecsc dacs G2 62 51.7 -0333) 14.0 42,254) .0279| 11,937 5,863) 2,569) 9,189) 1,417].......... 56,599 .0256|1 ,095| 4,043 
MAdhbiad, ... . Boeck sees 32.1) .0208 9.3 37,807; .0250 9,277 5,709} 2,476) 9,189) 1,271 . 40,248 0183|1,254 4,328 
Boyle...... _ » 21.3! 0138 5.5 19,448) .0129 4,057 2,855 817; 4,272 See 26,897) .01221, 4,890 
en See ome 9.0| -0058 3.1 16,245; .0108 3,355 2,705 635} 3,702 504 2,250 15,410) .0070/1,712| 4,971 
Bracken... 2. ee 8.6) .0055 2.6 4,104) .0027 1,157 330 125 206 78) ee 6,601} .0030) 768) 2,539 
| 
Breathitt.... i MOET 20.0) .0128, 4.1 3,413) .0022 1,302 337 198 oc, CET 5,231; .0024) 262) 1,276 
Breckinridge... .. _ 3 ae 15.5) .0100/ = 4.3 5,302} .0036) 1,693 585 314 Se 7,829} .0036) 505/ 1,821 
a SE Se _¢ oe 11.7| .0076 3.2 3,681; .0024 1,216 550 143 446 Ree 6,235) .0028; 533) 1,948 
| | 
Butler ae 11.4) .0073 3.0 2,039) .0013 748 162 D- Sapedcd 65}. . 3,628; .0016) 318) 1,209 
Caldwell __ a, oe 13.3} .0086 4.1 7,676, .0051 2,185 615 328 947 er 10,077; .0046) 758) 2,458 
Calloway... ...., at Se 20.4) .0132 6.0 12,363} .0082 3,021; 1,270 642) 2,361 _, ae 17,363} .0079| 851) 2,894 
Campbell... ..... El 29 77.0) .0497; 23.1 53,6534, .0354 jeyen 2,252} 2,164) 8,615) 2,210).......... 103,742) -0471/1,347| 4,49 
ib nied se 31.7) .0204| 9.9 37,217, .0246 11,842! 1,523 1,789} 7,977) 1,363) - 42,110, .0191/1,328) 4,254 
Carlisle... _ a a 6.2) .0040' 2.0 2,643) .0017) 805, 158 : 541) eee 3,595 .0016| 580) 1, 
Carroll... Ss ar 8.7| .0056' 2.6 8,046: .0053 1,889" 415 215' 2,806 nia, POOLE E 8,624 “0039 981! 3,31 


A and A See end of state for Standard Metropolitan County Areas. 
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THIRD IN EFFECTIVE INCOME IN KENTUCKY 


An increase of 9% in effective income keeps 
Owensboro and Daviess county third in the 
state, excluding Cincinnati area. 


A leader in retail sales gains is this rich mar- 
ket. Its industrial and agricultural balance 
make Owensboro a superior test city. 


Owensboro subscribed $1,000,000 to obtain a 100-year-old col- 


lege. In Owensboro, a new steel mill is planning construction. 


he Owenshoro Messenger 


MORNING 


THE OWENSBORO INQUIRER 
Radio Station WOMI—AM & FM EVENING 


The “‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT, 


KENTUC K Y — (Continued) 


POPULATION 
SH wary 
1/1/52 


RETAIL SALES — 1951 MER- 


CHANT 
SM ESTIMATES WHOLE- 


SALER 


EFFECTIVE BUYING INCOME 
ESTIMATES — 1951 


COUNTIES 
CITIES 


Christian 


Hopkinsville. . . 


Clark. 


Winchester. ... 


Clay 
Clinton. . 


Crittenden 


Cumbertand..... 


Daviess. 


Owensboro... . 
Edmonson....... 


Elliott 


BM scascaees 


WR sia dncmus 
ALexington... 


Fleming 
Floyd 


Franklin. . 


Frankfort... ... 


Fulton...... 


Gallatin. ..... 


Garrard. 
Grant.... 
Graves... 
Mayfield. 
Grayson. . 


Total 
(thou- | of 
Sands) | U.S.A.) 


0147 


17. 3 0112, 


} Fami- 
| % | lies 

(thou- 
| sands) 


Dollars | 
(add 000) | 


3,765) 
38,080) 
29 833 


116,070 
107,653) 

5,149 
21,683) 


| 
21, 282) 
17,750) 
13,527 
1,838) 


5,007 
5,108 
19,683 
16,134 


4.7 5,791) | 


USA 


5.4 6,856 


FIVE STORE GROUPS 
(in thousands of dollars—add 000) 


| Generc! 
Mdse. 


Food 


22,755, 
19,636) 
1,570 
5,448| 


5,281 


| Furn- | | 
House-| Auto- | 
Radio motive | Drug 


SALES 
1951 


Estimates 
(add 000) 


Net 
Dollars 
(add 000) 


| 


% Per | Per 
of Cap-| Fam- 
U.S.A. | ita | ily 


10,882) 


5,600 
36,966 
20,781 


21,191 
10,792 
5,281 
3,977 


6,222 
3,569 
70,048) 
46, 181 
3,524 
2,591 
8,726. 


177,281 
94,092 

9,288) 
33, 286 | 


30,619 
17,147 
15,257 

2,956 


9,238 
8,524 
26,181 
9,559 
8,101 


0028 | 
.0016| 
.0318/1,179, 4,324 


.0049) 477) 2,015 
.0026 | 
.0167, 823, 3,301 


318) 1,333 


— 1 +030) 4,723 


.0097,1,104, 3,784 
.0049 1, 160) 3,597 
0024 225, 1,100 
_ 


365, 1,530 


571) 1,944 
384, 1,552 


.0210/1,319| 4,484 
.0016| 356, 1,468 
0012) 
.0039, 590) 2,424 


365) 1,727 
| | 


0804 1,721, 6,177 


0426 1,657} 5,703 
-0043) 768) 2,654 
0151) 


609, 2,821 


-0139|1,187) 4,029 
0078/1, 394) 4,512 
.0070 1,114 3,814 
-0013, 721) 2,274 


oot 832, 2,980 
-0039 
0118) 823) 2,672 
.0044/1, 039) 3,186 
.0037) 


861) 2,841 


468) 1,724 


Buying ¥ 
Power 
Quota 


0067 
-0043 
0217 
0132 


-0105 
- 0067 
0051 


A and A See end of state for Standard | Metropolitan County A Areas. 
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© ) SM, 1952. 


E LEXINGTON, KY. 


Kentucky’s largest educational center. 


e World's largest horse-sales center. > 


* World's largest loose-leaf tobacco market. ming 


* Richest livestock and general 
region in South 
Second largest retail and wholesale center 


in Kentucky. 


Manufacturing center for nationally dis- > 
tributed products. 


Site of government hospitals and offices with multi- 
million dollar payrolls. 


LEXINGTON HERALD-LEADER 


Lexington Herald 
(Morning) 


Represented by 
KATZ AGENCY 


Leningien Leader 
(Evening) 


Sunday Herald-Leader 
SALES MANAGEMENT 


6 
2 
sclosure. 


MAY 


5000 WATTS * NBC 


10, 


1952 


“Yes, and if that’s a TV antenna, 
you'll get a year in jail!” 


Obviously neither television nor newspapers can deliver any 
“impact” in the 213,316 privately owned 
cars and trucks within 60 miles of Louisville. 


But radio is at work regularly in 128,303 of them. 


That’s another reason why WAVE 
tadio can deliver 1000 impressions for you, for only 37¢! 


WAVE 


LOUISVILLE 


Free & Peters, Inc., Exclusive National Representatives 


Ask Free & Peters for all the facts! 


Facts above are from scientific, authoritative survey 
made by Dr. Raymond A. Kemper (head of the 
Psychological Services Center, University of Louisville) 
in WAVE area, July, 1951. 


take a NEW LOOK at Paducah, Ky.-- 
the market that grew 1/4 in 1 year! 


@ No. 1 High Spot City in United States. 
@ Bank deposits up 76% 1951 over 1950. 
@ Greatest ‘51 bank debit gain in U. S. 

@ $1,750,000 weekly atomic plant payroll. 
@ 105 new businesses opened in 1951. 


RETAIL SALES 1950 1951 Gain 
Paducah-McCracken Co. $ 46,679,000 $ 57,784,000 23% 
14-County Trade Area 130,265,000 146,345,000 12% 
EFFECTIVE BUYING INCOME 

Paducah-McCracken Co. .. 51,981,000 67,498,000 30% 
14-County Trade Area 162,403,000 183,061,000 13% 
POPULATION 
Paducah-McCracken Co. .. 49,137 59,000 (SM) 21% 
14-County Trade Area 211,689 223,000 (SM) 5% 


27400 Pius’ The Paducah Sun-Democrat Puke, Kuipers 


—— rT —-_ - 


Daily-Sunday *Office Records, Not ABC. 


The “‘SM’’ symbols mark original, exclu- 


nued) sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 


ESTIMATES CHANT 
JM 1/1/52 JM ESTIMATES WHOLE- ESTIMATES — 1951 


icine tanviinaceiaccdbidesdlaeticas SALER 


COUNTIES | ’ SALES 
| | FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 1951 


| Fami- 
Total % lies % Furn.- 


(thou- of | (thou-} Dollars | of | General | House- | Auto- Estimates 
sands) | U.S.A.) sands) | (add 000) U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) 


a 3} . 3,899) .0026 828 
Greenup... . oa 5. ° 6,918, .0046 3,340 
Hancock... ee 8. ‘ 1,974| 0013 558 
Hardin... . ae 4] . : 23,205, .0153| 6,374 

Elizabethtown. .|.... A. , 13,763}. 2,548 


41,444) . 
18,614) .012: -0023 1,020 


Henderson. 
Henderson 


Hickman. 
Hopkins. . . P cease ° 
Madisonville. . . io .* - a , a 
| 


-0013) 234 
i ara eae 27,546) : -3749 1,677 
ALouisville....].....].... mM . ' : 793| 25,954) 88,814 2810/1, 647 
Jassamine Bs 6). x ; 164; 1,228 _ 870 


Johnson......... ae . ‘ | 991; 2,729 -0073| 674 
Kenton.......... -4| .0693) } 0546, 3,648} 10,922 3,234 .0794/1,628 
Covington. ....J.....J..... 4). 0442) 3,298, 9,956) 2,547 7 105,637 -0479/1,501 
Knott. . . a mae 8} . \ : 179 . 66 6,039} 0027) 


| 


Knox... 4 ee -9} .0200! 3 d 1,470) Ch.......4 hele 

1Corbin 
Larue... ye ete! , d 1,243) 62 8,506) 
Laurel... a bal i " P 1,202 179) 12,101 


| 
Lawrence 4.4). ’ .0027 1,304) 107)... 5,656 
e..... e 3 . | 0011 311) See 4,074 
Leslie... Ja 9 . : | .0017 ° | 63]. 4,016 


| 
| 
Letcher.... a -2| .0260 . -0117) 2,195 ER 22,584) 
Lewis. . ae 5) . . “0024| 
Lincoln. . es 0} .0122| 5 -0046) 


Livingston ea .2} .0047) z -0014 810| 


1,532) | 2,769) ee 
4 7) 0043) 1. a} 6° | = 362]... , 
McCracken... 6.0385, 18. | 7,700| 2,738) 14,385) 2,208 .0306 1,133) 3,649 
Padueah.......J.....J.....J 40.0} .0258| 12. 28, 6,845| 2,608] 14,385 2,110] 33,607 -0239|1,319| 4,123 
17.1) .0110| 3. 00392, 942! am 1,622 0038] 486] 2,247 
0065! 2, 269. 1,175) 305] * 702) 115 0026] 562) 2,026 


1 Corbin is in Knox and Whitley Counties. © SM, 1952. Before using these figures, see explanation page 15. 
A and A See end of state for Standard Metropolitan County Areas. *Withheld to avoid disclosure. 
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i 
! 
A 
| 
( 


‘ 2} 
‘A, 


Che Courier-Zonrnal 


THE LOUISVILLE TIMES 


366,527 DAILY @ 293,923 SUNDAY e REPRESENTED NATIONALLY BY THE BRANHAM CO. 
a hes Owners and Operators of Radio Station WHAS and Television Station WHAS-TV 


‘ENT BE MAY 10, 1952 


KENTUCI Cc 5S Some (Continued) 


COUNTIES 
CITIES 


POPULATION 
ESTIMATES 
1/1/52 


i} sands) |U.S.A. sands) 


Madison 
Richmond 

Magoffin......... 

Marion. . . 


Marshall we 

PR ocevvnews 

Mason. ... ‘ 
Maysville. . 


Meade... .. 
Menifee... . 


Montgomery 


Morgan... ... 
Muhlenberg. 
Nelson. .... 


Nicholas... .. 


Pendleton 


Perry... 
Hazard 

Pike... 
Pikeville 

Powell 


1Corbin. . eae 
Wolfe. 
Woodford....... 


Total Above Cities 


-0207 8.7 
.0068 
-0089 
.0114 


(add 000) usa | Food | Mdse. 


831.2, .5366 249.1 


The “SM” symbols mark original, exely. 
sive estimates hy SALES MANAGEMENT, 


RETAIL SALES — 1981 
ESTIMATES 


FIVE STORE GROUPS 
(in thousands of do!lars—add 000) 


| 2 % | ——T Fun- |] «| 
Dollars General | House-| Auto- 
Radio | motive | Drug 


EFFFeTIVE BUYING INCOME 


et | 
Dellars | Ca 
) | (add 000) homed U.S SA. ita 


—_ 


ESTIMATES — 1951 


17,758) .0118 4,228 2, 747 
13,249} .0088, 3,057 


2,015) - 774 
10,116, - 1,664 


5,488, . 1,496 
1,811 . 863 
18,212, « 3,677 
16,626). 3, 180 


6,355) 1,169 


1,353 64 


1,809 


27, 6ai| 0125, 86i| 
9,919, -0045, 945; 
3,461, .0016 an 
10,709 -0049 608 a" 
so 
| 
| 
} 


6,699, -0030 

2,923, .0913 po 
22,741, -0103,1,216 
12,390, -0057\1,441) 


10,074, -0047) 7 


1,527, .0007 318, 


12,598 -00 ast) 
3,370 0015, 337, 
4,190, 00139) 299 


17,349, .0079 1,003, 


.0020, 318, 


22s 32s82 


S2Reean2 


0146, 683; 
.0030) 945, 
0168, 439 
0023, 945) § 
aaa 384 


0103 580, 
0027, 842, 
0012, 880 
0020, 318 


(0024 562, 


0016 664 
0048, 702, 
0191, 982 


.0084 | 1,020 


.0051, 870 

-0028, 365 

-0951 730 

.0107 730 

-0043 1,207 

. -0911 327 
10,863, .0049 945 


1,151,791, .7616 257,654 142,039 63,637, 234,467 44,244 


1,212,106 


5499 1,458 


State Total 
Per Capita Sales 
Per Family § Sales 


3,023. 71. 1.9518 805.5 


1,920,930 1.2702, 483,314 247, 438 _ 95, 452: 370,160 63,776!........ 


| 2,847,279) 847, 279 1. 2918 942 3, =< 1. an 


te Geena eee 


160) 82! 32| 122 
600° 307, «119, 460 


KENTUCKY—¥¢ Standard Metropolitan County Areas _ 


Huntington 
(W. Va.)- 


Ashland (Ky.)..}..... 
a See 


Louisville 


62 251.7| .1624) 69.8 
75 | 103.0) .0665) 28.7 
81 590.2 .3809 171.8 


189,230) .1251| 46,387) 24,243) 10,678) 38,482) 5,813].......... 


116,070) .0767; 22,755) 15,476) 5,702) 16,376) 
597,827 .3952 142,243 71,197 30,506 119,170 25,258 


291,438] .1322|1,158| 4,175) .1361) 
177,281, .0804/1,721| 6,177] .0765) 118 
927,712 .42091,572 5,400) .4052; 10 


1 Corbin is in Knox and Whitley Counties. 
*Withheld to avoid disclosure. 


320 
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SALES MANAGEMENT 


ASSOCIATED WITH THE COURIER-JOURNAL & LOUISVILLE TIMES 
VICTOR A. SHOLIS, Director ° NEIL D. CLINE, Sales Director 


YOUR REGIONAL DISTRIBUTOR 


ABOUT RADIO IN SHREVEPORT! 
MASON JACKSON, JR. 


Feed Becher Every jobber and wholesaler in and around Shreveport knows 
that KWKH is far and away this area’s greatest radio station. 
The KWKH Daytime BMB Map (Study No. 2 — Spring, 
1949) shows circulation of 303,230 families in 87 Louisiana, 
Arkansas and Texas counties. 227,701 or 75.0% of these 
families are “average daily listeners’? to KWKH! 


E. G. JOHNSON GRAY McCRAW i 
Food Distributor Feed Distributor 


A Shreveport Times Station 


SHREVEPORT LOUISIANA 


The Branham Company 
Representatives 
JOE T. MONSOUR Q. T. HARDTNER 
Plumbing Distributor Lumber & Coffee Merchandiser 50,000 Watts ° CBS e Henry Clay, General Manager 


: TN (Other West South Central States: Arkansas, The “‘SM’’ symbols mark original, exclu- 
L OUISIANA— Counties and Cities — )156."Otiahoma, p. 486; Texas, p. 546) sive estimates by SALES MANAGEMENT. 


Pop. | Pop. 
(in NUMBER OF OUTLETS (in NUMBER OF OUTLETS 
City County thous.) F | GM | FHR City County thous.)| F | GM 


Alexandria.... .. .Rapides 36.0 | 19 .. .. .Calcasieu 44.2} 120 
Bastrop Morehouse 13.2 3 Webster 10.0 46 
Baton Rouge. ...East Baton Rouge.| 132.5 | 73 40.0] 189 
Washington q 12 i 16.9} 113 

. .. Bossier : ....-Orleans 583.5] 2,417 

i A St. Landry 11.9] 83 
Jefferson , a 10.5} 30 
Terrebonne : Shreveport Caddo..........| 129.2] 376 


Jennings : Thibodaux.......Lafourche...... .| 7.9 45 
Lafayette........Lafayette........ 


POPULATION RETAIL SALES — 1951 EFFECTIVE BUYING INCOME 
JSAM ESTIMATES 


1/1/52 @D ESTIMATES ESTIMATES — 1951 


COUNTIES 


FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 


Furn.- Per | Per 
General | House-| Auto- Dollars f Cap-| Fam- 
Mdse. | Radio | motive (add 000) | U.S.A. ily 


1,385} 6,029 45,604) . 954| 3,591 
721| 4,191 16,507| . 4,344 
344 3,194 3 12,697) . 661| 2,396 
621| 1,665 16,731; . 737| 2,789 


268 11,180) . 650/ 2,600 
797 22,819) . 596) 2,194 
867 ° 824) 2,973 


173 id 727| 2,747 
809 

574 . 260 
22,236, 12,138 | 7,287 948) 
AShreveport... ‘ | 38.7 . . , 19,931 12,094! 50,597; 6,850} 189,383} 261,870! 


and A See end of state for Standard Metropolitan County Areas. Before using these figures, see ovuniin aE 


*Withheld to avoid disclosure. 


322 SALES MANAGEMENT 


~ w~L _ 
a ee 


A | B C 

1950 Net Effective Buying Income 
2 
ale In excess of $150 Million 

$75 Million to $149.9 Million 
q | $40 Million to $74.9 Million 
3 $15 Million to $39.9 Millior 
CONCORDIA 
a Cities shown are those having net 
Effective Buying Income of $15 million 
and over 
4 
1 7 ST MELENAPTANC! WASHINGTON "ees 
POINTE FELICIANA FELICIANA PAHOA: oats * 
a= BEAUREGARD ALLEN =e "ST LANORY = - 
’ COPYRIGHT BY 
LIVINGSTON Gules Mocageenenls 
5 5 
CALCASIE r% MARTIN 
LAFAY 
a ETTE ; 
Lofayettel oe 
Rs EEFERSONOQ *? @en 
Mt Na 
65 JF YY tsisis—i—*tCOD ee ee OR LSPA TOURCHEE > “Ne RO, 6 
“ain 
Scale of Miles 
7 9 10 25 50 
; One Inch Equals Approximately 48 Miles 
A | B | Cc | D 
Bi MESSE STA 


ame 


Buy RADIO STATION KENT 


— 


— 


Boy THE SHREVEPORT MARKET 


EFFECTIVE INCOME 1951 e RETAIL SALES 1951 


$ 261,870,000 $188,052,000 


CONTINUING ITS EXCEPTIONAL SALES SERVICE 
COVERAGE e AUDIENCE e MERCHANDISING 


WALKER REPRESENTATION MUTUAL BROADCASTING 
COMPANY SYSTEM 


MAY 10, 1952 323 


W oD B a9 BATON ROUGE 5,000 watt affiliate in Baton Rouge, La, 


. . « that’s what you like about the South 


: TRADITIONAL LAND of cotton has, in the past decade, become 
the dynamic land of new industry. Baton Rouge typifies the South’s 


industrial—and _ agricultural—growth, as every pertinent index plainly 
AFFILIATED WITH THE STATE-TIMES AND MORNING ADVOCATE 
FURTHER DATA FROM OUR NATIONAL REPRESENTATIVES 


—and reach the largest overall audience of any station in the market. GEORGE P. HOLLINGBERY CO. 


shows. Put your sales story on WJBO—the booming voice of Baton Rouge 


L O U | S | A N , = (Continued) aoa — 7 = The “SM” symbols mark original, exclu- 


; __ sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES — 1951 EFFECTIVE BUYING INCOME 
ESTIMATES 
1/1/52 JM ESTIMATES BY ESTIMATES — 1951 


COUNTIES s+ 7 


| FIVE STORE GROUPS | 
CITIES (in thousands of dollars—add 000) 

Fami- 
Total % | lies % Furn.- | Net | %&% Per | Per | Buying} i 
Met.| (thou- of (thou- | Dollars | of General | House-| Auto- Estimates} Dollars | of Cap-| Fam- | Power 
Areaj sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food | Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A.| ita | ily | Quota 


Calcasieu pan <2] . ‘ 87,349 .0577| 19,470 10,306 3,784) 18,905, 2,076 142,890, .0648 1,485 5,273] .0621 
Lake Charles...].....]... 44.2) .0285 5 54,796 .0362 7,264 8,742) 2,427) 
Caldwell a oa| , 5,028 .0033 1,068 1,173 ai 
Cameron ee ef]. . 1,924, .0013 871 59 i 
| 


14,712) 1,500 : 86,239; .0391/1,951) 9,078] .0361 
1,313 241 6,526, .0030; 640, 2,250] .0038 
” 57 3,240) .0015) 2,160} .0019 


| | 
Catahoula........ ee atl a 3. 4,796 .0032 1,565 404 ° 1,221 200} 6,348 . , -0039 
Claiborne........ wikia 3 od 13,271, .0088) 3,801 1,971 615 2,907 617 19,861) . -0104 
Concordia 4]. 4. 5,861, .0038 2,081 288) ° | 529 168 9,523) . 0052 
De Soto........ . < 13,116 .0087 3,484 2,235 287; 3,623 608 17,983 0098 
East Baton Rouge . , 164,088, .1085 31,968 23,744) 10,098) 32,307) 6,298 289,347, .1313 1,691 1203 
ABaton Rouge.].... aod 32. A 142,132 26,144 22,229} 9,800) 28,163) 5,782 224,070, .1017,/1,691 g .0961 
East Carroll re a , } 7,515; . 1,810) 1,197) 401) 926 326 12,013, .0055| 737 


East Feliciana.... er . . 4,902) . 1,528] 1,030) 158, 1,009 101 7,785 .0035, 401 
Evangeline...... 4. . 11,210, . | 2,447 1,029 619, 2,322 134 12,636) .0057, 390 
oo eee . . 12,419. 3,121| 1,477 604, 1,352 17,969, .0082, 607 


4,517 1,578 712 123 8,520, .0038; 596) 2,185 
28,123 6,169 2,145 2,146 36,608, .0166, 889 3,359 
New Iberia.... -9| .0109 8 18,650; .012: 3,129 1,331 1,621, 3,574 512 19,602; .0089,1,160, 4,084 
iberville......... -7| .0172 ° 13,168, . 3,602 1,858 2,494 20,827) 2,853 


| 
| | | 
-0100 . 9,370 . 1,991) 2,453 2,316 219 16,137 
eee -0| .0742 . 49,460, . 14,185 2,300 3 5,973, 1,749 66,042 
Gretna -1) .0091 : 12,424 y 4,115 634 2 2,770 472 10, 695| 
Jefferson Davis... -0| .0175 7.3 20,991 4,393 840 884 «5,585 24,598) 
Jennings 9.9) .0064 3.0 12,459 .0083 2,258 718 5s 3,978 114 5,549 12,130) .0055)1,225) 4,0431 .0065 


A and A See end of state for Standard Metropolitan County Areas. 
*Withheld to avoid disclosure. 


Before using these figures, see explanation page 15. 
© SM, 1952. 


Vv 


Qe 
(Industry works for OU in Baton Rouge! 


Trdustrial expansion of $42,331,524 was announced for Metropolitan Baton 
Rouge during the first two months of 1952. In 1951, industrial growth 
totaled $132,849,530, a record thot will likely fall this year. More industry, 
more people, more business . . . that’s the Baton Rouge story. This ever- 
better market is always best reached with the STATE-TIMES and MORNING 
ADVOCATE, two good newspapers. 


State-Times & Morning Advocate 


Evening, 31,292* Morning, 19,022* Sundey, 34,163° 


% $M. Survey of Buying Power, 1952 epresented 
Publisher's Statement, Jon. 1, 1952 ) ee ed oe Sn Bute Se 


SALES MANAGEMENT 


Pointe 


A and 
*With 


... that’s because WMRY—and only 
WMRY-—has a complete Colored program- 


ming staff... and devotes all its programs 


to the Greater New Orleans Negro Market 


of over 500,000 persons. 


WMRY 


New Orleans, Louisiana 


NOBODY COMES CLOSE TO THE AMAZING WMRY RATINGS 
IN NEW ORLEANS’ NEGRO MARKET 


*See latest special PULSE (Negro Homes Only) 


600 KC-"THE SEPIA STATION” 


) 
- THE DIRECT APPROACH TO NEW 
J- 
. ORLEANS’ LARGEST MAJOR MARKET 
Represented Nationally by JOHN E. PEARSON CO. @ MORT SILVERMAN, General Manager 
The “SM” symbols mark original, exclu- ss . 
sive estimates by SALES MANAGEMENT. - ; L O U | S | A N A— (Continued) 
|- = ee ea ee re a 
| + tg RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 
. CHANT 
x SM 1/1/52 JM ESTIMATES WHOLE- ESTIMATES — 1951 
— SALER 
) COUNTIES | | ; SALES 
, | FIVE STORE GROUPS 
' CITIES (in thousands of dollars—add 000) 1951 ;, 
Fami- | ual- 
j Total % lies % Furn.- | Net % | Per| Per | Buying} ity 
Map} Met.) (thou- | of (thou- | Dollars of | General | House-| Auto- Estimates | Dollars of Cap-| Fam- | Power | In- 
Code} Area} sands) | U.S.A.) sands) | (add 000) | U.S.A. Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A. | ita ily | Quota | dex 
4 Lafayette........ 2 ere 59.6, .0384 15.7 39,727; .0263 6,275 5,506, 2,525) 8,794 eee 60,096) .0273 1,008; 3,828] .0292) 76 
6 ee ee Se Sipeer 35.0) .0226 9.5] 31,842) .0210 4,771 4,608 2,417! 8,227 790 19,044 41,740) .0189)1,193) 4,394 0203} 90 
Lafourche...... i 42.6; .0275| 10.6 30,157, .0199 7,083 3,629 1,614) 5,017 __ aneere 40,642) .0184 954) 3,834] .0207] 75 
2 Thibodaux..... Seite. eee 7.9, .0051 2.2 13,427, .0089 2,627 763 913 3,323 387 6,060 10,359; .0047)1,311) 4,709 0060} 118 
] faGille. .....008 2 13.0; ,0084 3.7 7,586, .0050 1,961 1,251 141 2,603 Ee 11,418) .0052 878 | 3,086} .0058] 69 
> 
Ss 
1 ere ae t....- 25.8) .0167 6.6 14,453) .0096 2,652 1,993) 1,199) 3,983 ee 21,261) .0097) 824) 3,221) 0111] 66 
epee Sees Teme 10.5) .0068) 2.7 12,273; .0081 2,047 1,536 1,099 3,761 327 * 10,588; .0048 1,008) 3,921] 0062} -91 
2 Livingston. ...... _ i) See 20.4, .0131 5.4 8,917; .0059 3,482) 718 308) 2,169 ee 8,854; .0040, 434) 1,640} .0064) 49 
4 Madison D2 17.5) .0113 4.9 9,509, .0063 2,137) 863) . 2,656 ee 13,849, .0063) 791) 2,826) .0073) 65 
: | | | | | | | | | 
Morehouse... ... __ i Seer 33.0) .0213 8.7 19,205) .0127) 5,209 2,723 432) 4,165 ee 25,741) .0116| 780) 2,959} .0139) 65 
} ne Sees Gree 13.2; .0085 3.8 14,399) 0095) 3,006! 1,930 324) 3,905) 464 1,185 11,594 0053) 878) 3,051) .0072] 85 
2 Natchitoches. .... BR Bs vases 38.0) .0246 9.8 13,816) .0091| 3,916 2,592! 619 2,388 __. Serre 21,433) .0098) 564) 2,187] .0126) 51 
4 Orleans.........] F6 95 583.5) .3766) 172.1 590,310) .3903) 123,388 103,425) 32,928 71,632) 25,0431.......... 904,326) .4103 1,550) 5,255) .3976) 106 
3 ANew Orleans.}.....]..... 583.5) .3766| 172.1 590,310) .3903) 123,388) 103,425; 32,928) 71,632) 25,043] 719,456] 904,326 Naik see 5,255] .3976] 106 
| | | | | 3 
Ouachita........ C2 | 176 77.3| .0499) 22.4 84,563) .0550| 14,231) 9,285) 6,240) 24,166) 2,362].......... 104,767 sa ig 4,677} .0505) 101 
AMonroe- } | | | 
West Monroe...].....]....- 50.6 0827) 15.4 79,738) -0527/ 11,412} 9,117 6,240) cel 2,308 65, 432 79,543} 0361) 1,572 §,165 O404) 124 
eee ae Pee 40.0) 0258} 12.2 70,885; .0468 8,121) 8,616) 5,532) 23,664) 2,065 ° 62,894) .0286/1,572) 5,155] .0335) 130 
Plaquemines. .... 2 14.5) .0094 3.7 4,504; .0029 2,524) 549) o " ae 5,967| -0027) 412) 1,613] .0041) 44 
Pointe Coupee. ... __& ere 21.9 .0141 5.6} 8,559, .0057 1,641) 1,590) 466; 1,459) ee 13,048) .0059) 596) 2,330} .0075} 53 


*Withheld 


to avoid disclosure. 


A and A See end of state for Standard Metropolitan County Areas. 


Before using these figures, see explanation page 15. 


© SM, 1952. 


NEW ORLEANS 
with 
18,501,974 
ADVERTISING IMPRESSIONS 


YES! That’s what car cards offer you, per month, in our 


rich market. See the data in this issue for our market 


potentials. 


Here car cards give your advertising-sales messages 
broadest COVERAGE (8 out of 10 adults) —1rmpactT thru 
daily REPETITION — deep PENETRATION of all income and 
age groups, men, women, housewives, children. Car cards 
offer unusual merchandising possibilities. See our listing 


in SR&DS for rates, runs and sizes. 


Transportation Advertisers Inc. 
Richards Building 


NEW ORLEANS, LOUISIANA 


MAY 


10, 


THE SHREVEPORT TIMES — 


is first in circulation and advertising 


Ein fabulously rich Ark-La-Tex Trade Region ‘ 


Shreveport, one of the nation’s top quality markets, is 
rated 36% better than the average U. S. city, pro- 
claims Sales Management’s authoritative 1952 Quality 
of Market Index. This means that for every dollar you 
sell nationally, the people of Shreveport should buy 
$1.36. This city’s 36% rating is the HIGHEST among 
all Louisiana cities! 


Purchasing power per family in Shreveport is $6,767 
which is $1,845 more than the average American 
family income! 


The SHREVEPORT TIMES is the only newspaper 
covering the rich 19-county “Ark-La-Tex” trade area 
where total retail sales last year exceeded $530,101,- 
000 and buying income totaled over $699 MILLION— 
an all-time record high! 


The SHREVEPORT TIMES is first in circulation, first 
in advertising and lowest in milline cost in this 
wealthy trade region of 652,327 people. 


It’s results that count! The SHREVEPORT TIMES is 
the ONLY newspaper offering complete and effective 
coverage of the oil-rich, lumber-rich, cattle-rich, 
cotton-rich “Ark-La-Tex” market region! For further 
details, contact a Branham man: 


The SHREVEPORT TIMES now leads by 19,643 
in total daily circulation over the other Shreveport 
newspaper—further proof of TIMES’ superiority! A 
Branham man can give you the complete story. Ask 
him today. 

Sources: Circulation data from ABC Publishers’ Statement, 9-30-51. Population 


from 1950 U. S. Census; Sales and Buying Income data from 1952 
Sales Management Survey of Buying Power. 


LOUISIANA— (Continued) 


The ‘‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


orp ESTIMATES 
BYP 1/1/52 


RETAIL SALES — 1951 
ESTIMATES 


EFFECTIVE BUYING INCOME 
ESTIMATES — 1951 


MER- 
CHANT 
WHOLE- 


COUNTIES 
CITIES 


FIVE STORE GROUPS 
(in thousands of dollars—add 000) 


SALER 
SALES 


1951 


sands) 


General 
Mdse. 


Estimates 
(add 000) 


Furn.- 
House- 
Radio 


Per 
Fam- 
ily 


25.2 
10.9 
3.2 
6.8 


3,745) . 
4,727] . 
2,018) . 
2,428] . 


2,594) . 
1,614) . 
2,259) . 


51 SM vs ’39 Censusf 


1951 Gain : 
Total $55,740 354% E. 
Food 10,690 515 £ 
Gen. 
Mer. - 10,208 263 
Drug 1,662 200 


nati. linage 


Purchase a 

IS HEAVY LADEN 
WITH SALES 
OPPORTUNITY 


Natoinal 


al 2 
Lorailline id 


National Representatives 
The John Budd Company 


SALES MANAGEMENT 


st 
his 


tion 


The “si” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


LOUISIANA — (Continued) 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 
JSAM ESTIMATES SM CHANT JSAM 
1/1/52 ESTIMATES by ESTIMATES — 1951 
COUNTIES SALES 
FIVE STORE GROUPS 
CITIES —_ (in thousands of dollars—add 000) 1951 Qual 
ami- j- 
Total % lies % Furn.- Net % Per | Per ity 
Map} Met.| (thou- of | (thou-| Dollars of General | House-| Auto- Estimates | Dollars of Cap-| Fam- In- 
Code} Areaj sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. Radio | motive | Drug | (add 000) | (add 000) | U.S.A.| ita | ily dex 
St. Helena....... 2 ae 9.1| .0059 2.2 1,495) .0010 491 . Sa ” _ ae 3,949} .0018) 434) 1,795 41 
$t. James........ _ 2 aa 15.5} .0100 3.8 6,337; .0042 1,870 1,130 321 981 ee 9,917) .0045) 640) 2,61 55 
ee ae 15.0} .0097 3.7 5,620) .0037 2,155 1,020 ee Re 8,783} .0039| 586) 2,374 52 
St. Landry. ...... —- 80.2) .0518} 19.2 36,518} .0241 7,863 3,997; 2,914) 7,325 re 45,236) .0206) 564 54 
en eee see 11.9} .0077 3.3 16,717} .0110 2,377 2,314 2,076 5,604 428 7,118) 7,736; .0035) 650 86 
St. Martin....... OG £.:... 26.6) .0171 6.3 8,631) .0057 1,756 1,282 240; 2,565 ae 13,833) .0062| 520 48 
eee _ |, = 36.9) .0239 9.8 23,213) .0154 7,778 ,844; 1,073) 3,749 ee 25,194) .0115| 683 64 
St. Tammany....] F5 |..... 27.5) .0177 7.7 15,565; .0103 3,972 1,108; 1,100) 2,647 __. aRRpees 19,987; .0090) 727 63 
Tangipahoa...... fe 54.7| .0353) 14.8 35,727| .0236 7,610 3,640} 1,124) 6,433) 1,293]....... ack 49,219} .0224) 900 72 
| Re: ae 13.2) .0085 3.7 5,744) .0038 1,468 944 137 596 ee 8,014) .0036) 607 54 
Terrebonne...... =e 44.6) .0288) 11.0 27,862} .0184 7,350 4,793} 2,039) 3,931 eee 34,789} .0158) 780 67 
erry: eee Peet 11.9} .0077 3.4 19,372} .0128 4,489 2,569 1,931 3,307 555) 6,247 15,483} .0070/1,301 116 
EE aa 19.2) .0124 5.1 9,060; .0060 1,605 1,884 409} 3,031 ae 10,829} .0049) 564 54 
Vermilion........] C6 J..... 37.3} .0241 10.3 21,911 0145 3,984 1,680) 1,432) 4,087 re 22,643; .0103) 607 59 
TRIER, oc icccnss B4 }..... 19.3) .0125 5.5 9,109; .0060 3,164 1,781 249; 2,123 ea 8,989) .0041| 466 51 
Washington. ..... oe ©... 39.2) .0253) 10.6 25,355) .0168 5,411 3,404; 1,487) 6,365 eee 30,176} .0136) 770 67 
ee ere See 18.1) .0117 5.3 17,905} .0119 3,995 2,001 1,370} 4,393 596 +3 15,509} .0070) 857 80 
Webster | ae 36.4) .0235 9.9 25,629) .0169 6,845 2,812} 1,388) 6,232); 1,024].......... 25,636) .0117) 704 68 
eee eee: Seen 10.0} .0064 2.9 14,445) .0095 3,094 1,365 729 4,859 649 8,025; .0037) 803 94 
West Baton Rouge} D5 11.8) .0076 3.2 4,665) .0031 1,720 531 = > See 5,629} .0025) 477) 1,759) 49 
West Carroll.....| D1 17.0) .0109 4.2 7,105) .0047 1,222 1,629 501 1,642 ye ae 8,475} .0039) 499) 2,018) 50 
West Feliciana. ..| D4 10.0) .0065 1.8} 2,051; .0014 671 a _ arr 3,900} .0017| 390) 2,167) 40 
Winn | weer 16.3) .0105 4.7 7,597; .0050 1,982 912 351; 1,479 ere 10,596} .0049) 650) 2,254] .0061] 58 
Total Above Cities}.....]..... 1,153.4) .7444 eee 1,312,643) .8678| 252,794) 193,433) 82,204) 258,544 48,708] 1,096,370] 1,784,498 8093 1,547 5,330} .8141) 109 
State Total oe. See em 2,752.3) 1.7765 754.71 1,988,420) 1.3148) 443,086) 277,861! 109,864) 371,025 67,8721 Be dc ated | 2,914,167; 1.3222 1,059 3,8611 1.4108 73 
Per Capita Sales /| ae | hipeme eee wares ee | 161| 101| 40 Tl es a eee | ie | a éut | ee ae 
Per Family Sales. — oe — 2,638|....... | 587 eo a a See | eeecee, Se Seen eh be 
LOUISIANA— Standard Metropolitan County Areas 
Baton Rouge.....[..... 13 171.1| .1105| 47.6] 164,088; .1085) 31,968) 23,744) 10,098) 32,307; 6,298].......... 289, 347| ~T 6,079} .1203] 109 
AMonroe- 
West Monroe. .J.....] 176 77.3) .0499) 22.4 84,563) .0560) 14,231 9,285) 6,240) 24,166) 2,362].......... 451,526) .2049'1,877| 6,262} .1880) 121 
New Orleans.....].....] 95 710.4| .4586; 207.5) 643,426) .4255| 138,679) 105,790) 36,358) 77,905) 26,846).......... 975,534! .4427\1,373| 4,701] .4408) 96 
Shreveport Serre Sees 132 179.8) .1162 52.2 205,901} .1362} 42,522} 22,236) 12,138} 53,360) 7,287].......... 309,948! -1406|1,724) 5,938] .1344] 116 


A and A See end of state for Standard Metropolitan County Areas. 
*Withheld to avoid disclosure. 


Before using these figures, see explanation page _ 
( ° 


HERE’S HOW YOU CAN TELL WHAT THE RETAIL SALES VOLUME 


WILL BE NEXT MONTH IN 200 CITIES 


In every first-of-the-month issue SALES MANAGEMENT forecasts what the month’s retail sales will be in 


more than 200 leading U. S. cities. For each city, we give the sales volume, the percentage of change 


from the same month last year and its relation to the national change for the same period. The Survey of 


Buying Power gives you sales for the latest complete year. In between Surveys, “High-Spot Cities” alerts 


you to sales changes in the making . . . each month. 


10, 


1952 


a se 
If You Want Sales in Maine 
Buy LEWISTON-AUBURN W 
1951 RETAIL SALES $70,597,000. BUY 5,000 WATT WLAM BP 
HOOPER SHARE OF AUDIENCE: @@: Gaz . 
in PAYROLLS MORNINGS a = ; 
COVERAGE 8 am.—l2 N. ae s+ + Me 
AUDIENCE AFTERNOONS aes 
12N—6 p.m. ........ Be i 
epresente 6 p.m.—8 p.m. ... 
oo Represented 
Nations ly by ene In New England by 
EVERETT McKINNEY, Inc. KETTELL-CARTER : 
“MAINE'S Voice oF ProcRESS” WL A MA ABC NETWORK 
Citi (Other New England States: Connecticut, p. 225; Massachusetts, p. ‘ 
\ITIES —— 336; New Hampshire, p. 406; Rhode Island, p. 522; Vermont, p. 581.) 
Pop. . Pop. 
Gn NUMBER OF OUTLETS (in NUMBER OF OUTLETS 
City County ithous.) County thous.)} F | GM | FHR| A 
—_ — —— — 
Auburn Androscoggin....| 23.5 Lewiston... ..Androscoggin....| 41.9 
Augusta. . .. .Kennebec 21.2 Portland. ....Cumberland 
Bangor... ...Penobscot 9 Presque Isle. . .. . Aroostook 
Bath.... Sagadahoc 10.8 Rockland... 
Biddeford ee 21.2 Sanford 
Brunswick.......Cumberland.... . 11.2 Waterville. 8.5 
oy RETAIL SALES — 1951 EFFECTIVE BUYING INCOME 
ES 
BYP 1/1/52 GYD estimates ESTIMATES — 1951 
COUNTIES ee ae . ee ee - = eae 
FIVE STORE GROUPS 
CITIES : (in thousands of dollars—add 000) 
Total % i % a ee 2 on fi ; Net q% Per Per 
(thou- of =| ( Dollars of General House- | Auto- Dollars of Cap-| Fam- 
sands) | U.S.A. sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive Drug (add 000) | U.S.A. ita | ily I 
Androscoggin. ... 85.3 .0551 24.5) 81,514, .0539 23 ,532 8,363, 4,188 13,617 1,700} 105,861) 0480 1,241) 4,321 
A Lewiston- | | | | | ; 
Auburn ae 65.4, 0482) 19. 70,597| .0467| 19,552) 7,959! $,831| 12,867| 1,435 0] 84,243} .0382)1,288| 4,484]. | 
ALewiston....].... ; .9| .0270 .f 50,318) .0333 14,062 6, 867 3,126) 6,836} 1,103 53,972! .0245)1,288) 4,574 
pS Se ee ae .5| .0152 . 20,279; .0134 5,490 1,092 705 6,031 332 X 30,271| -0137)1, 288) 4,204) . Q t 
Aroostook........ en -0| .0619 ° 90,569) -0599| 23,736 9,498, 2,743; 18,088) 2,083 119, 140) -0541|1,241) 5,180 
Presque Isle.... 1} .0072 a 21,710; .0143) 3,558| 588 3,881) 303 7 17,933} 0082) 1,616) 6,897 
Cumberland eV) 101 i 168 ,792 1116) 48,708) | 9,031, 25,926) 4,649 225, 650) 1024/1311 4,486 
APortland..... tae -8| .0508 : 114,540 -0758) 29,642) | 7,230) 18,299) 2,839 126,794 129,209} .0586 1,640) 5,361 
Brunswick..... ee -2| .0073 , 14,309; .0094) 4,265) 7 553 | 3,197} 239 13,249) —e 4,416 
| 
Franklin vate 21.0) .0136 ° 16,568 .0110 5,254 549; 3,352 409 21,645) .0098/1,031| 3,669 
Hancock........ ae 35.1) .0226 10.2 25,173 -0166 9,596 ' 1,251 4,505 a ECR 42,330' .0192/1,206' 4,150 
A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 15. 
*Withheld to avoid disclosure. © SM, . 


Ser ving Maine’s Major Market - 
Retail sales in area— $716,067,000 P 


The largest retail and wholesale area north of Boston 


GUY GANNETT BROADCASTING SERVICES 
390 Congress St., Portland Mt. Hope Ave., Bangor 


Sectional Index by States—Page 5 


SALES MANAGEMENT By, 


wn“ 


BASIC NEW ENGLAND MARKET 


WW  ”?>T[v’wrrrwhy° 77.  517r 0 Dv ¥:eww€7”rr’.W7,y~7+rs«;s5ro "ww ww 711 5 77 ’Fjwvy 9449/7, ove £wviQhhyI1101Qwq_r 


Because it's 


* The Largest Metropolitan County Area... 
* The Largest Wholesale Center... 


* The Largest Newspaper Circulation 


NORTH OF BOSTON 


METROPOLITAN PORTLAND 


NE ak uathin wena $225,650,000 NE 6s ek eddaenes $16,224,000 

Pe xkekdictenaaguoowas 48,708,000 Automotive ............. 25,926,000 

Furniture-Household ... 9,031,000 PN isi ree caceaaedveonn 4,649,000 
Retail Sales ........... $168,792,000 


Portland newspapers enable you to cover an even larger 
area... more income, more sales... a market relatively 


untouched by any other circulation. 
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More People . . . More Money . . . More SALES 
7-County “ews land’ is Maine’s MAJOR MARKET! 


7-COUNTY Popu- Figures From Sales Management “Survey of Buying Power,”” May 10, 1952 
AREA lation Income Food Gen. Mdse. Automotive | Total Retail 


Penobscot $134,579,000 | $26,160,000 | $11,235,000 $101,955, 000 
Piscataquis 16,227, 897,000 000 

Hancock 42,330,000 
Aroostock 96,000 119,140,000 
Washington 27,219,000 
Waldo 20,844,000 4,47 
Somerset 40,200 35,757,000 9, 


Totals | 339,500 | $393,096,000 | $85,521,000 
State Totals | 926,200 |$1,083,026,000 | $241,649,000 | $70,459,000 


It’s Big. It’s Rich. It responds! 
The 7-county territory shaded on this map contains more than 1/3 of the State’s population, 
more than 1/3 of the income... and...more than 1/3 of the state’s total sales in every 
important category. Just look at the figures. Here’s ample proof that Northeastern 
Maine is a neat bundle of prospects for alert advertisers. 


Easily Sold Through a Powerful Single Medium 


In this Greater-Bangor Market nearly everybody reads the Bangor Daily News. 
City Zone is 100% covered and it reaches most of the families in the rest of the 
territory. For decades it’s been their favorite, friendly newspaper. 

Early morning delivery service throughout this wide market has built and held a 
loyal readership reached by no other single medium. 

They are busy with Agriculture, Papermaking, Wood Products, Footwear, 
Fisheries, Resort Business and a variety ef thrifty, lucrative pursuits. Wholesale 
or retail most of their supplies and equipment funnels through Bangor—the 
trade capital of the Area. 


jz | 
“gar || Bangor Daily News 


72,728 Maine’s LARGEST Daily Newspaper 
Sateeiap:  Suntay National Representative: SMALL, BREWER & KENT, Inc. 
Y/ E nest. oy +951 New York » Boston ® Chicago & Los Angeles e San Francisco 
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A " The “SM” I iginal, ; 
A | N E— (Continued) de estimates by SALES: MANAGEMENT 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 
ESTIMATES 
BYP 1/1/52 BYLD ESTIMATES ESTIMATES — 1951 


COUNTIES 
. FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 
Fami- 
Total % lies Furn.- Net % Per 
.| (thou- | of | (thou-| Dollars of General | House-| Auto- Dollars of Cap- 
sands) | U.S.A.) sands) | (add 000) | U.S. Mdse. | Radio | motive (add 000) | U.S.A. | ita 


Kennebec........ -0| .0549, 23.8) 79,385) . 6,891) 3,485) 14,759 103,530) .0470/1,218 
Waterville vie , 0119) 5.3 27,525) ‘ 3,486 24,904) .0113/1,346 
-0137} . 24,580). 1,805 28,795) .0131/1,358 


0183 ° 26,571) . 1,722 35,461 ov6o|1,253 
-0059 ‘ 13,701) . 1,001 15,407} .0069)1,675 


| 0117) ' ; 608 16,752) .0076| 926 
0287/12. p 3,026! 43,430! .0197! 972! 


© SM, 1952. Before using these figures, see explanation page 15. 


The Power of LOCAL News 


In Sanford, the Tribune and Advocate is a member of the family . . . the one that gets around town 
regularly to keep father, mother, sister and brother posted on who’s who, what’s what and what’ 
new in the community . . . an active link between the family and outside activities. The Tribune and 
Advocate is one big reason why Sanford’s retail sales are 38% above average volume! Food sales 
79% above! Furniture-household sales 84% above! Automotive 56% above! 


SANFORD TRIBUNE and ADVOCATE 


SANFORD, MAINE 
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SALES MANAGEMENT 
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\ oo" / 
BINGHAM LT There's Only One 

3 a \ 

, HARMONY ‘Saas 
LPM onerset Bunty ‘ T SURE Way To SELL the 
3 < A : ; 
|] Stew romano 4 pfersriee \ 4] Golden Kennebec Valley 
: Frarklr, . SKOWHES Re : ‘oye , sg _ of golden living in the Kennebec 
4 Cowl \ 7 .% alley market. 
FARMINGTON § @L ESTES S Coury on. market's 35,500 families had $139,287,000 


wane 
— 


income last year . . . spent 76% of it... 
$106,287,000 . . . for home comforts, personal 


and household necessities. 


Leeceeecs coeee weer” 


There are two keys to selling this multi-million 
dollar market — Augusta, the State capital, and 
Waterville. Golden Valley families depend on these 
two busy centers for retail products and news. 
The Augusta Kennebec Journal and the Waterville 
Sentinel blanket this pattern of dependence with 
better than 66% coverage of the Valley’s homes 
. weigh heavily in the shaping of shopping 
preferences throughout the twe-county area. 


Here’s a picture of retail spending habits in the 
Augusta Kennebec Journal - Waterville Sentinel 
market! 


Total Retail Sales $106,287,000 


Gen’l. Mdse. Sales. $8,916,000 


4 Food Sales ..... 31,313,000 Furn.-Hshlid. Sales. 4,602,000 
= Automotive Sales 18,455,000 Drug Sales ...... 2,771,000 
AUGUSTA (main) KENNEBEC JOURNAL 
ow WATERVILLE maine) SENTINEL 
In- 
dex 
ry Represented by The Julius Mathews Special Agency, Inc. 
113 
104 
Y) The “SM” symbols mark original, exclu- ae i 
wo sive estimates by SALES MANAGEMENT. MAINE (Continued) 
: POPULATION RETAIL SALES — 1951 = EFFECTIVE BUYING INCOME 
al MATES 
re 35. BD i s2 BYLD ESTIMATES WHOLE. ESTIMATES — 1951 
=“ COUNTIES SALES 
FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 1951 Qual 
Fami- ual- 
Total % lies % Furr.- Net % | Per| Per | Buying} ity 
Map] Met.| (thou- | of | (thou-} Dollars of General | House- | Auto- Estimates} Dollars of Cap-| Fam- | Power | In- 
Code} Area] sands) | U.S.A.| sands) | (add 000) | U.S.A Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A. | ita ily | Quota | dex 
Penobscot.......] D2 ]..... 109.5} .0707; 29.3 101,955} .0674) 26,160) 11,235) 4,920) 20,944) 2,406].......... 134,579} .0611/1,229| 4,593] .0640} 92 
ywn a ae Sees 32.1} .0208 8.8 56,002} .0371 10,782 9,540} 3,400) 14,380) 1,157 45,971 53,760) .0244)1,675| 6,109] .0275) 132 
Piscataquis... ... | 18.0) .0116 5.5 13,883) .0092 4,399 897; 1,002) 2,094 Se 16,227; .0074| 902) 2,950} .0088] 76 
at’s Sagadahoc....... 9 oe 21.1) .0136 6.4 15,744; .0104 6,084 895 387; 2,754 350] Peruana 23,480) .0106/1,113) 3,669) .0111] 82 
4 RES) ket 10.8} .0069/ 3.3] 12,537; .0083} 4,629 820 351] 2,231; 275 . 12,895] .0059/1,194| 3,908] .0068] 99 
an 
Somerss .. 2 40.2} .0260) 11.7 26,902; .0178 9,239 — 1,117; 3,696 eee ee 35,757, .0162) 889) 3,056] .0186) 72 
ales B watao, D4 |... 21.7 .0140/ 6.5) | 14,377| 0095 4,478) 1,086) 426) 1,544) 270).......... 20,844] .0095| 961| 3,207] .0104) 74 
Washington...... fee 35.2} .0227) 10.5) 22,912} .0152 7,916 2,367) 735| 4,319 ere 27,219} .0124) 773) 2,592] .6153) 67 
*Withheld to avoid disclosure. © SM, 1952. Before using these figures, see explanation page 15. 
The Farm Section, giving gross cash farm income by states and counties, plus pictographs, appears 
on pages 97-111. 
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1950 Net Effective Buying Income 
4 In excess of $150 Million 

: $75 Million to $149 9 Million 

ee | $40 Million to $74.9 Million 


$15 Million to $39.9 Million 


Cities shown ore those having net 
Effective Buying Income of $15 million 


\ : ond over 
FRANKLIN : 


ta 


Scale of Miles 


25 


One Inch Equals App 


York County shows more “value added by manufacture” . . . per 


factory . . . than any other Maine county.* 


That’s why Biddeford-Saco averages more than one pay envelope 


per family. And it accounts for family retail sales of $3,224... 
BIDDEFORD - SACO family food sales of $1,114 ... furniture-household sales of $225 


Largest Market in per family . . . and family automotive sales of $797. 


Maine's Most Productive The Biddeford-Saco market . . . with $29,012,000 retail sales . . 
is most attentive to the truly local 

Biddeford Journal . . . read in 

94% of Biddeford-Saco homes. vi Cerne 


JOURNAL 


BIDDEFORD, MAINE 


Industrial County. . . 


1947 Census of Manufactures 


Represented by The Julius Mathews Special Agency, Inc. 
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my The “SM” symbols mark original, exclu- : 
bm estimates by SALES MANAGEMENT. M A ! N E —_ (Continued) 
P7p ESTIMATES RETAIL SALES — 1951 p..-- EFFECTIVE BUYING INCOME 
HANT 
BYP 1/1/52 BY) ESTIMATES WHOLE- BY ESTIMATES — 1951 
- ey SALER 
COUNTIES SALES 
FIVE STORE GROUPS 
CITIES —_ (in thousands of dollars—add 000) 1951 Qual 
ami- ual- 
; Total % lies % | Furn.- Net % Per | Per | Buying} ity 
Map| Met.| (thou- | of | (thou-| Dollars of General | House- | Auto- Estimates} Dollars of | Cap-| Fam-| Power | In- 
Code} Area} sands) |U.S.A.| sands) | (add 000) | U.S.A.| Food Mdse. x Radio | motive | Drug | (add 000) | (add 000) | U.S.A. | ita ily | Quota | dex 
York concn B6 94.9| ‘on 27.7 71,364) .0472) 25, 393, 3, 821| 9,949) Ber ccicsuend 111,121 0504/1171 4,012] .0516] 84 
2 le, oe Se Sea 21.2) .0137| 6.0 23,812 0157 6,868 ae 1,532) 4,364) 473 4,482 26,820 .0122|1, 265 4,470} .0135] 99 
ee, Ee. ee 15.4] -0100) 3.4 15,899 0105) 4,953} 1,210 1,100} 3,171) 330) ? 18,387 -0083) 1,194) 5,408} .0093] 93 
Total Above Cities].....]..... 294.9 .1904] 84.0) 395,212 18 100,917) 43,427] 21,963) 76,654) 8,683 230,223] 425,602 .1931/1,443 5,067 229) 112 
rnd po — ——— —— | | ——| 
State Total... . ore 926.2' ,5978 262.51 806 ,636 5334; 241,649 70,459] 36,047) 138,634) 20 oss! Petes ate 1,083 ,026 .4914/1, 169) 4,126 5253) 
Per Capita Sales | a | i Bs “" __, ee | 261 76 39, 150 ~ 5 RET WRIGTETE. | rier onal |--++- Rees | ew. Shy 
Per Family Sales.]..... ee Ve ee: Serie. 3,073|.......| 921 268 a Te eee oe ee Pee eee 
’ = é Lec: nS ae. 
M AINE— ) Standard | Metropolitan County Areas 
ALewiston- | | oe > Garey sw | | | | oe on 
a ee eee 174 85.3) .0551 24.5 81,514) -0539) 23 , 532) 8,363) 4,188) >< se 105,861) 0480/1, 241] 4,321] .0513] 93 
a Se 107 172.1) .1111 50.3 168,792) .1116) 48,708) 16,224 9,031; 25,926) 4,649].......... 225,650) -1024|1,311| 4,486] .1069}] 96 
(Other South Atlantic States: Delaware, p. 236; District of Columbia, p. 236; Florida, p. 238; Georgia, 
pe 22; North Carolina, p. 448; South Carolina, , p. 527; Virginia, p. 585. West Virginia, p. 600.) M a R Y L A N D— Counties and Cities 
4 a Pop. | a | i a od 
(in NUMBER OF OUTLETS a (in NUMBER OF OUTLETS - ey 
City County thous.)| F |GM{FHR; A | D City County thous.) F | GM | FR) A | D 
| |__| — ow" 
~ Annapolis.......Anne Arundel... . 16.2 54 5 15} 13) 12 Hagerstown... .. .Washington...... 37.2] 171 10) 32} 36) 18 
Baltimore....... Baltimore...... .| 958.1 5,060} 252 489! 254: 439 Hyattsville. ..... Prince Georges...| 13.9 23 2| 8} 7 3 
Cambridge...... Dorchester. ..... 10.5 62) 7 10; 13 6 Pocomoke City... Worcester....... | 3.2 oa 5 11 11) 2 
Cumberland. ... .Allegany..... 38.2] 155 10) 28; 47) 20 Rockville... .....Montgomery.... .| 7.1 he 1 5 9| 2 
5 ee ce 4.9} 33) | 14) 12) 6 || Salisbury........ Wicomico....... 15.6 pe 7; 23) 24 8 
Frederick........Frederick..... .. 19.6" 73 96 21's (27 6 Ww estminster. Siang Carroll. Re: 1 §=6.3 6 #2 11 6 
Allegany.........] BI |..... 90.9| .0587| 26.1] 79,976, .0529| 24,624, 8,954| 4,598, 11, 858 2,534]..........] 118,622| a a 93 
Cumberland....J.....]..... 38.2 0247) 11.6 59,786 -0395 14,830, 7,670; 3, 977| 9,474) 1,947 21,898 61,229] - 0278/1, 603 5,278] .0307] 124 
t Anne Arundel....} E2 12 120.0; .0774| 30.2 62,029) -0410' 20,917) 2,137; 1 748) - J > eon 178,730) -0811,1,489 5,918] .0683] 88 
Annapolis eee eee ee 16.2} .0104 3.2 24,294; .0161 6,848 1,206) 964 4,572) 1,341 ° 25,279| .0114/1,560; 7,900] .0126] 121 
A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 15. 
*Withheld to avoid disclosure. © SM, 1952. 
‘ Hs chs - 
— if A | B | Cc | D | E | F | G 
ae 
— 7 ] GARRETT WASHINGTON FREDERICK CARROLL BALTIMORE HARFORD 1 
er 
HOWARD 
pe MONTGOMERY 
2 2 
“i MARYLAND - DELAWARE 
" d District of Columbi 
a SUSSEX 
w 
4 
ct 
es 1950 Net Effective Buying Income wu 
3 1 3 
i In excess of $150 Million “ 
r 
= y DEL. 
22) $75 Million to $149.9 Million 1) Kom aD 
2D 1 = $40 Million to $74.9 Million 
ESEEE] $15 Million to $39.9 Million 
4 Cities shown are those having net . 
N e Effective Buying Income of $15 million Scole of Miles 
and over — 30 45 penaabls 
' One Inch Equols Approximotely 30 Miles Ss Managemen, 
Inc. 
A B © D E 
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MENT MAY 10, 1952 333 


One of America's Finer Stations 
IN ONE OF AMERICA’S FINER MARKETS 


THE PROSPEROUS DEL-MAR-VA RURAL 


AND URBAN PENINSULA 
$332,230,000 RETAIL SALES W 
300,100 POPULATION .. . 81,115 RADIO HOMES 


MUTUAL NETWORK 1,000 Watts — 960 KC — Full Time 
REPS.: BURN-SMITH CO., INC. RADIO PARK — — SALISBURY, MD. 


MARYLAND — (Continued) _ nt Tre eine GALES ainaceN ne 


A ty in RETAIL SALES — 1951 EFFECTIVE BUYING INCOME 
JM 1/1/52 JSM ESTIMATES ESTIMATES — 1951 


COUNTIES 
FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 


Q 
Net Buying} ity 
Dollars General Auto- i Dollars of Power 
sands) | (add 000) | U.S.A. Mdse. i motive | Drug (add 000) | U.S. Quota 


1Baltimore....... 245.5) . 353.9] 1,351,303) . 245,279 176,850| 47,716 1,890,701 
ABaltimore... natva ‘ F | 275.3} 1,215,072) . 239,724 157,143) 41,236] 888,453] 1,413,783 


Prince Georges... 
Hyattsville 

Queen Annes.... 

St. Marys........ 


Washington 
Hagerstown ...].... | 
Wicomico........ 7. : | 0325) ,022/ ,328| 2,366! 10,689 | 
Salisbury ve ae .6| . 37,722| .0250' 5,995] | 2,310] 7,633 15,729 ; .0076| 1,078 


1 Baltimore County combined with Independent City of Baltimore. q . Before using these figures, see explanation page 15. 
A and A See end of state for Standard Metropolitan County Areas. *Withheld to avoid disclosure. 


Keystone of The Tri-State Market... 


Franklin Te wb. The HERALD-MAIL saturates this responsive market. 
PA. / / AS So, climb on the bandwagon, Mr. Advertiser and reap 


a Zi(o)) more profits by using 


Here is a plus sales market 
where industry, employment, 


, effective buying in- i eam 7, 
pong eiaien aiv on T FRALD AIL 


an all time high. 


tT — - National Representatives 
beget sit wee — industrial concern, BURKE, KUIPERS & MAHONEY, INC. 
with its tremendous backlog of orders assures a con- New York Chins pou Charlotte 


tinuation of good business in Hagerstown. Oklahoma City Dallas San Francisco 
334 SALES MANAGEMENT 


orlotte 


ENT 


MAY 


Baltimore Port Employs 40,000 


Here is another reason why busy, booming Baltimore .is bigger and richer 
than ever. 40,000 people are directly employed in the shipping and maritime 
activities of Baltimore’s famous Port, which contributes $200,000,000 annu- 
ally to the economy of Baltimore. Baltimore's seaport is the second largest in 
the United States in total volume of foreign commerce. 85 steamship lines 
bring the world’s goods into the Nation's Sixth Largest City. 


Whether you're selling luxury cars or canned goods you'll find a ready 
market for your products in Baltimore, where excellently diversified, steadily 
active industry make this market more prosperous than ever. And you'll 
SELL more than half of Baltimore’s population when you include the largest 
evening and Sunday circulation of The News-Post and American in your ad- 
vertising plans. : 


BALTIMORE NEWS-POST & AMERICAN 


Baltimore’s largest evening and Sunday circulation newspapers : 


g 
Represented Nationally by Hearst Advertising Service 


10, 1952 


M. A R Y LAN D — (Continued) The “SM” symbols mark original, exciy 


sive estimates by SALES MANAGEMENT 


—= 


mop etiares RETAIL SALES — 1951 M EFFECTIVE BUYING INCOME 
JM BYLD ESTIMATES ESTIMATES — 1951 


COUNTIES 

FIVE STORE GROUPS 

CITIES | (in thousands of dollars—add 000) 
Fami- | ae 8 Q 

Total % lies % | Furn.- Per | Buying] ity 

(thou- | of | (thou-} Dollars | of | General | House- Auto- i Dollars Fam- | Power 

sands) | U.S.A. sands) | (add 000) | U.S. A.| Food | Mdse. | Radio motive | Drug (add 000) | U. 4 A. | ‘ao ily | Quota 


ual. 


% 


Worcester....... conn 23.8) .0154 7.3 37,594, .0249 6,059 1,502) 1,118 7,662 563 31,387| -0143'1,319 319) 4,300] .0177 
Pocomoke City.}.....]..... 3.2) .0021 t.1 13,236) .0087) 2,044 was | 356, 4,659 103 5,037 0023/1, 574| 4,579] + .0042 


| 


Total Above Cities _....{ 1,130.8) .7300) 326. 3] 1,520,253) 1. 0052 383, 268 264,321; 81,911, 222,157, 50,574 1,673,220, .759111, 480 5, | -8271 


State Total.......}.....].....1 2,419.1|1.5615; 671. 3} 2,185,187 1.4449, 587,963, 298,389) 101,780) 344,083 | 3,479,602 1.5787 1,438, | 5,183) 1.5351 


Por Capita Sales.|.....).....]........|......[....-. 903|.......| 243| 123 42} 142 
Per Family Sales 3,255)....... 876 444 152 512 


M ARYLAND— SH) Standard ——_ County Area 


l | ‘ok 
Baltimore of 12 | 1,365. 5 .8814| 384.1 —— 9345) 384,581, 247,416 68,362) 185,652| 49,943 2,069,431 .9389|1,516| 5,388 


M A S S AC H U s E TT S — Counties and Cities — (Other New England States: Connecticut, p. 225; Maine, “ 328; 


New Hampshire, p. 406; Rhode Island, p. 522; Vermont, p. 581.) 


Pop. : Pop. 
(in NUMBER OF OUTLETS j NUMBER OF OUTLETS 
City County thous.) |GM|FHR| A City County S. |GM|FHR!] A 


Arlington........Middlesex....... ; 13 Great Barrington .Berkshire........ 

Worcester : 5 Greenfield Franklin 
pS eee | re ; Haverhill........Ess 
Barnstable.......Barnstable....... . Holyoke......... 
Belmont.........Middlesex....... : Lawrence........E 

Leominster Worcester 

Lowell. .........Middlesex....... 

ee 
Malden.........Mi 
Marlborough.... . 
Medford........ 


Rraintree........N 

Brockton. ......Plymouth..... 
Brookline. . ..- Norfolk. . 
Cambridge... .. - Middlesex. PITS: 
Chelsea caks Melrose Seotols 
Chicopee....... ‘Hampden. Renae ee 
Clinton. . ...Worcester....... . 6 Middleborough. . .Plymouth 
PIII. < 0:5: o 4.05: CMR» wre oie aise " K Milford. ........ Worcester 
Dedham.........Norfolk. . t Jati ...Middlesex....... 
Everett... ...Middlesex...... ; Needham....... .Norfolk 

Fall River... ... . Bristol \ New Bedford... . Bristol 

Fitchburg. ... Worcester. .... 3. ae 3 | Newburyport. ...Essex........... 
Framingham... ..Middlesex...... J Newton.........Middlesex....... : 145 
Gardner.........Worcester....... ; . - | North Adams. .. . Berkshire... 99 
Gloucester... . -Eesex..... s . (Continued on " page 338) 
*Withheld to avoid disclosure. © SM, 1952. 
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BARNSTABLE 
Cities shown are those having net ; 


Barnstable 


1950 Net Effective Buying Income 


Effective Buying Income of $15 million 
7 In excess of $150 Million 
and over 


$75 Million to $149.9 Million feedeale 
[__] $40 Million to $74.9 Million 1s 30 


‘ f Copyright by 
$15 Million to $39.9 Million One inch Equols iui 32 Miles , ced) aint 
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The Vsice of Galtimore 
Greater penetration than ever in America's 6th market! 
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NORTH ADAMS— ADAMS 


a corner market for more than 48,000 people. 


If you are interested only in the big metropolitan areas where people are 
counted in the millions, we’ll bow out. New York, Chicago, Philadelphia 
and others have your answer. But up here things are different. You have 
to sell families because it’s the backbone of real living. Massachusetts is 
a great state and Berkshire County is rated as one of its top counties. We’re 
proud to be part of both, so let’s make a few comparisons. 


Berkshire County North Adams 1951 Retail Sales totaled $38,173,000 in 
Retail sales per family $3,902* $4,258 the North Adams—Adams market. We're 
iis 1,042° 1,032 doing a big job for you — but we can still 
Gen. Mdse. ” 340 374 ‘ ‘ ‘ , 
HFR ” 185 237 do better if you advertise accordingly. This 
ty -« * 640" 888 family newspaper reaching 96% of the 


Drug ” ” 9] 101 homes in the market gives you the big 


* Berkshire County leads all counties in Massachusetts in opportunity for greater sales. 
per family retail, food and automotive sales. 


The North Adams Transcript 


North Adams, Mass. 


Represented by The Julius Mathews Special Agency, Inc. 


MASSACHUSETTS — (Continued) se ectimate, th SALES WARAGEMENT 


| Pop. (Continued from page 336) Pop. 
____ NUMBER OF OUTLETS (in NUMBER OF OUTLETS 


(in ee ee | 


City County thous.)} F | GM FHR| A | D City County ithous.)}| F | GM FHR| A 


North Attleboro. .Bristol..........| 12. | s| 9 8 Peabody....... .Ess 2) 87} 10; 3 
Northampton. . . .Hampshire ‘ Pittsfield Berkshire........ . 163 12} 35 
Norwood........ Norfolk ; Plymouth. ......Plymouth ; 65 7; 14 

ee: Al 216! 29) = 53) 


(Continued on page 340) 


POPULATION RETAIL SALES — 1951 (MER. | EFFECTIVE BUYING INCOME 
BYP 1/1/52 ESTIMATES WHOLE-| @92 eEstimaTes — 1951 


SALER 
COUNTIES | | SALES | 
| FIVE STORE GROUPS 
CITIES | | (in thousands of dollars—add 000) 1951 
| 


Q le 
Total % | ties % | Furn.- Net ‘ Per | Per | Buying] i 


«| (thou- | of | (thou-| Dollars of General House- | Auto- Estimates | Dollars Cap-| Fam- | Power 
sands) | U.S.A.) sands) | (add 000) | U.S.A. Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A. | ita ily | Quota 


| Fami- 


| 
Barnstable -3) .0311) 15.3 rg 2,473} 2,690) 9,607 75,055; . 1,554) 4,906] .0381 
Barnstable... .. .8| .0070 3.4 i 3 | 1,184 868 19,407; . 1,797) 5,708} .0109 
Berkshire........ -2| .0866; 39.3 i a 5 13,462} 7,287 179,931 1,341) 4,578] .0884 
APittsfield.... pee -4) .0351 15.9 1420). , 896 | 9,290 4,160} 12,399) 1,491 17,246 85,321) . 1,568) 5,366} .0415 
North Adams. . -1) .0143 6.7 d 2,503 1,590; 5,952) 675 7,311 28,267; .0128/1,279| 4,219} .0149 
Great | | 
Barrington .8' .0043 2.1 ‘ 418 467 1,914! 352 ° 8,803! .0040'1,295' 4,192’ .0053 


A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 15. 
*Withheld to avoid disclosure. © SM, 1982. 


For a complete definition of ‘‘Merchant Wholesaler” as used in these tables, see page 16. 


— 


SALES MANAGEMENT 


Bright light in Textiles: Monumert Mills in Housatonic is typical of what’s going on in the textile industry here. 4 out of 6 textile mills 
operating around the clock six days a week. 


Family for Family, the Most Responsive 
Mass Market in the State! 


Here are just a few current factors behind Pittsfield’s consistent reputation as a topflight market . 


* General Electric’s Pittsfield payroll was $49,809,150 last year .. . more 
than $9 million above 1950! 


* Monument Mills, Housatonic, jumped employment from 400 wage-earners 
to 1,000 in six months! 


* Production commitments are running ahead of the labor supply. 


And here are just a few examples of how people BUY when they have the Pittsfield type of security . 


all the time... 
* Pittsfield is the state’s No. 1 metropolitan market in family retail, food 
and automotive sales. 


* The Pittsfield First National Store does one of the largest volumes of the 
entire chain. 


* Pittsfield’s Liggett Drug Store was recently proclaimed by President Schu- 
macher as “‘the best prescription store in the 145-store chain.” 


Family for family, the most responsive mass market in the State. 


The Berkshire Eagle .. . recognized as one of the best read newspapers anywhere... 


offers 100% coverage of the city zone, better than 707% of metropolitan area. 


THE BERKSHIRE EVENING EAGLE 


PITTSFIELD, MASS. 


Represented by The Julius Mathews Special Agency, Inc. 
MAY 10, 1952 


are 
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$219 ,417,000 


Gain of $13,041,000 over 1950* 


$188 ,771,000 


Gain of $13,931,000 over 1950* 


. 


Latest Sales Management figures once 


again show substantial gains for the | | $58,091,000 


A Gain of $7,178,000 over 1950* 
New Bedford-Cape Cod area, < 


your 
Big 4th market in Massachusetts. $7,018,000 
Business was mighty good here in 1950. Gain of $1,529,000 over 1950° 
1951 was even better still, with gains 

of $13,041,000 in Buying Income, 

$13,931,000 in Retail Sales, $7,178,- 

000 in Food Sales, and $1,529,000 in CITY ZONE COVERAGE OVER 99% 
Drugs.* And Barnstable County alone ENTIRE MARKET COVERAGE OVER 91% 
is rated 123 by the Quality of Market 

Index—15 higher than Massachusetts 

as a whole. 


The Standard-|imes 


“The Nation’s Best-Read Newspaper” 
Represented nationally by GILMAN, NICOLL & RUTHMAN new york « BOSTON + CHICAGO * PHILADELPHIA * LOS ANGELES * SAN FRANCISC® 


M A AS SA A Ci H HU S E T T S — (Continued) The “‘SM’’ symbols mark original, exclu- 


*Sales Management Figures for New Bedford and Barnstable County. 


. sive estimates by SALES MANAGEMENT. 
Pop. (Continued from page 338) Pop. 
(in NUMBER OF OUTLETS | (in NUMBER OF OUTLETS 


City County thous.)| F |)GM|FHR;) A | D | City County thous.)| F |GM)|FHR; A 


my 


| — 
Watertown. .....Middlesex....... ‘ 88 6 
Webster.........Worces ; 63| 9 
Wellesley........N < , 31, 8} 
West Springfield..Hampden....... y 64 2) 
5 
6 
9 
1 


ee ere i 
ON gaa asiu'ns eGR cross orc ae | 
Somerville....... Middlesex. . : 
Southbridge..... .Worcester....... 3. | 
| 
| 
| 


— 
io) 


Springfield.......Hampden....... 
Taunton 

Wakefield....... Middlesex 
Waltham........Middlesex....... 


Westfield Hampden ‘ 62 

Weymouth......N < ‘ 79| 

Woburn......... Middlesex....... | 
5 7 Worcester. ......Worcester.......} 207. 654 7 


_ 


— Or su OO 


| 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 


ESTIMATES CHANT 
GD Niix2 BYP ESTIMATES 


WHOLE- JM ESTIMATES — 1951 
— SALER 
COUNTIES | l 


SALES 
FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 1951 


| | 
| tt | % | Furn.- | Buying] i 
(thou- | of | (thou-| Dollars \. 


of | | General | House-| Auto- | Estimates} Dollars Power 
sands) | U.S.A.| sands) | (add 000) | U.S.A. | Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) Quota 


Bristol......... 389.5| .2514) 114.5] 333,926, .2208| 100,734 25,122, 21,087| 44,809| 11,455 498, 183) 
New Bedford. -..-/ 111.8] .0720] 34.4) 113, a “0750| 35,356 12,428| 6,570| 14,530| 4,368] 56,264] 144,362| .0655|1,295| 4,197] 0698 
Fall River... | 114.3] 0738] 33.6] 110,729, .0732| 32,062, 9,408) 10,927! 13,754) 3,525] 57,063 


141,012) .0640/1, 234! 4,197} .0687 
A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 15. 
*Withheld to avoid disclosure. © SM, 1952. 
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| 2260/1, 279| 4,351) .2295 


SALES MANAGEMENT 


PAYROLLS INCREASED 


$4,196,744 


IN FALL RIVER—DIVERSIFI- 
CATION OF INDUSTRY IS THE 
KEYNOTE OF THE AREA‘S 
ECONOMY. MORE THAN 300 
MANUFACTURING PLANTS 
PRODUCE ARTICLES FOR EX- 
PORT, AND THE DOMESTIC 
MARKET. 


RETAIL SALES OF $110,729,- 
000** IN 1951 INDICATE THE 
HIGH BUYING POWER THIS Di- 
VERSIFICATION HAS CREATED. 


ONE NEWSPAPER — THE 
HERALD NEWS — EFFECTIVELY 
COVERS THIS RICH INDUS- 
TRIAL MARKET — WITH A 
COVERAGE OF OVER 96% IN 
THE FALL RIVER ABC TERRI- 
TORY. 


81946. 1951 


CIRCULATION’ » 36,872, 40,490 
TOTAL LINAGE = 73701,548 12,045,296 56.4% GAIN 
$95,252,000 $110,729,000 16.2% GAIN 


SALES** 


IN 1951 


9.8% GAIN 


ee = Se 


Covering This Rich, Industrial Market Exclusively and Completely 


NEW YORK 


“AUDIT BUREAU OF CIRCULATION 


**1952 SURVEY OF BUYING POWER 
MAY 10, 1952 


KELLY-SMITH COMPANY 
National Representatives 


LOS ANGELES CHICAGO DETROIT SAN FRANCISCO 
PHILADELPHIA SYRACUSE BOSTON ATLANTA 


HAVERHILL, MASSACHUSETTS 


A BASIC MARKET FOR YOUR ADVERTISING 


Haverhill is recognized as one of the principal cities in Essex County—one of the fifty 
wealthiest counties in the United States—by most experienced national advertisers. Other 
established sources, such as Sales Management’s Survey of Buying Power, show Haverhill 


with a steadily expanding prosperity and with new gains in retail sales, food sales and 
effective buying income. 


HERE ARE THE TOTALS FOR 1951 


RETAIL SALES | FOOD SALES EFFECTIVE BUYING 
$53,392,000 $17,716,000 INCOME 


$63,138,000 
A NEW HIGH A NEW HIGH A NEW HIGH 


Circulation also continues to show a healthy increase. Total net paid for period ending Sept. 30, 1951, 
was 18,367 and city zone total was 14,557 or nearly 100% of Haverhill families. 


THE HAVERHILL GAZETTE 


NATIONAL REPRESENTATIVES — WARD - GRIFFITH CO.., Inc. 


MASS ACHU SE T TS— (Continued) see ectinatcl ty GALES DARAGEMERT 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES — 1951 (MER. | EFFECTIVE BUYING INCOME 
ESTIMATE 
1/1/52 BYP estimates WHOLE- ESTIMATES — 1951 


SALER 
COUNTIES | | 


| SALES | 
| FIVE STORE GROUPS 
CITIES (in thousands of doliars—add 000) 1951 


fi Q 
Total | % | lies | Furn.- | % | Per| Per | Buying 


| (thou- | of | (thou-| Dollars of | | General ; House- | Auto- | Estimates | of | Cap-| Fam- | Power 
sands) | U.S.A.| sands) | (add 000) | U.S.A.| Food | Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A. | ita ily }| Quota 


eeeance 


Taunton ad 41.0| .0265) 11 


| Fami- 


| A | .0244] 10,846] 1,793] 1,865 5,047) 1,411 58,056) .0263/1,416| 5,230] .0258 
Attleboro i 24.3 .0157| 7.4 3| 0132)  4,776| 731| 1,233} 3,454| 600 38,862) .0177|1,599| 5,252] .0159 
North Attleboro}.....J.....] 12.4] .0080| 3.7 ,545| .0096| 4,374| 362, 449) 1,214) 374 17,941; .00811,447| 4,849) 0085 
ae 5.7) 0037 1.8 | 0056 3,487 353, 891) 752) 461 10,243) .004711,797/ 5,691) .0049 


Before using these figures, see explanation page 15. 


©SM, 1952. 


TAUNTON, MASS.....$5,230 Family Income 


Highest Family Income of Bristol County’s Top Three Markets . . . Leading by More Than $1,000! 


Of the three largest markets in Bristol County, Taunton has by far the highest family income 
. much more than $1,000 additional buying power per family. 


And the Gazette enables you to turn the Taunton “bonus” into real profit with a low-cost ad- 
vertising schedule . . . reaching better than 90% of these top-income families. 


Established 1848 
Represented by The Julius Mathews Special Agency, Inc. 


SALES MANAGEMENT 


LAWRENCE, MASSACHUSETT 


POPULATION 


ABC City Zone 


128,400 Fed y. 
An. lp y : 
Re 
€ : 
ne = 


| the EAGLE- TRIBUNE 
LAWRENCE. MASSACHUSETTS 


AOAPTTAL oF es TEXTILE INOUSTRY IN AMERICH) 
a2) FITH CO = NATIONAL REPRESENTATIVES 


SH , HAN | @Y 
. . AL 
ae SM, 
6 0 9,10 0 VJ : 6 §20 0 a 0 
0736 Q FO g 4 576 5 03.9 0 6 0 
q 0 6 06 6 Y 5 0 0 6 


Heading for Superiority ... AGAIN! 


In Sales Management’s recent study of “Superior 
Cities,” Gloucester stood out in its population 


State .. . regardless of size . . . Gloucester is 29 in 
retail sales, though 45 in population . . . 29 in 


group in every sales and income factor .. . 
dominated as many as 96 larger cities in drug 
sales, 84 in food sales, 83 in furniture-household, 
79 in per capita income. 


food sales . . . 22 in general merchandise . . , 
24 in furniture-household . . . 26 in drugs . 
39 in per capita income. 


Once you get Gloucester in your sales sights, you’ll 
keep it there . . . especially after you sample the 
low-cost results of the Times advertising. 


GLOUCESTER TIMES 


Represented by The Julius Mathews Special Agency, Inc. 


This year’s Survey of Buying Power shows Glou- 
cester way ahead again. Among all cities in the 


Gloucester, Mass. 


PHILIP S. WELD, Publisher 


MASSA C H U S ET Ts... (Continued) 7 The “SM” symbols mark original, exclu. 


sive estimates by SALES MANAGEMENT, 


POPULATION 
JM ESTIMATES 
1/1/52 


MER- 


RETAIL SALES — 1951 EFFECTIVE BUYING INCOME 
CHANT 
WHOLE- 


JM ESTIMATES ESTIMATES — 1951 
SALER 


COUNTIES | SALES | 
FIVE STORE GROUPS 

CITIES wae (in thousands of dollars—add 000) 1951 | | 
ami- Qual- 
Total | % lies % | ) Furn.- | [ Nett | % | Per | Per | Buying} ity 
(thou- | of | (thou-{ Dollars of | General | House-| Auto- Estimates} Dollars | of Cap-| Fam- | Power | In- 
sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A. Quota | dex 


ita | ily 


Salem..... 69,033) .0456| 
30,407} .0201 
24,937, .0165 
18,813} .0125 
16,375; .0108 
14,072) .0093 
13,168, .0087 


8,051) 
2,419) 1,195 
5,117) 1,092 
2,794 528 
2,051) 1,041 
1,820 363 
1,430 330! 


17,728 264) 3,075 
9,417 2,606/ 1,968 
8,506 ,391 967 
6,410 ,020 395) 
5,924 588 212 
6,502 208 162 
4,256 516 561 


0277) 
0166) 
| .0190) 
0093) 
0150) 
0161) 
| .0104! 


.0323/1,660| 5,837] .0354] 128 
.0170)1,462) 4,799] .0178} 107 
.0230/1,721) 5,769 
.0083/1,265) 4,235 
.0158|1,508) 5,300 
.0163/1,431| 4,836 
.0111/1,523' 6,453 


*Withheld to avoid disclosure. 


71,216 
37,435 
50,764 
18, 209) 
34,978) 
35,786 
24,522 


1,664 13 ,562 


9,466 
> 


Gloucester . 
Beverly....... 
Newburyport.. . 
Peabody....... 
Methuen..... 
Danvers... . 


© SM, 1952. 


$3,024,445 EXTRA Food Sales 


If Newburyport were just an average market, 
food sales would reach $3,385,555 . . . and stop. 


Actually, Newburyport’s food sales total $6,410,- 


All of which means that families in this part 
of Essex County converge on Newburyport for 
their shopping needs . . . paralleling the New- 


000 . . . or $3,024,445 above average volume. 


That’s just one instance of Newburyport’s ability 
to produce plus sales. Here’s another: Total retail 
sales soar $640,000 above the city’s total income! 


buryport News coverage pattern. 


No other newspaper can capture the interest of 
this market. 


NEWBURYPORT NEWS 


Newburyport, Mass. Philip S. Weld, Publisher 


Represented by The Julius Mathews Special Agency, Inc. 


The Industrial Survey of Buying Power, pages 54 to 81, gives exclusive, up-to-date estimates of “Value 
added by Manufacture,” by counties, for nineteen product groups. 


— 


SALES MANAGEMENT 
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ENT 


D MAY 


The ‘“‘SM’’ symbols mark original, exc!u- 


No matter which method you use, the 
41,900 families in the Salem city zone 
area will be in the top bracket. They 
make a lot of money — total income 
for 1951 was $234,255,000 (average 
$5,591 per family)—they spend a lot 
of money—total retail sales for 1951 
reached the all-time high of $157,- 


941,000. 


These 41,900 families have more total 


income—more buying power—than any 


SALEM EVENING NEWS 


SALEM, MASS. 


Represented by 


| —Salem City Zone’s own newspaper. 


The Julius Mathews Special Agency, Inc. 


10, 


1952 


| other market in this important county. 
You can’t begin to do a worthwhile sell- 


| ing job here without the Evening News 


— 
MASSACHUSETTS (ADVERTISEMENT) sive estimates hy SALES MANAGEMENT. 
EFFECTIVE BUYING 
ee nn RETAIL SALES — 1951 INCOME — 1951 
COUNTIES JM 1/1/52 ESTIMATES (in thousands of dollars) ESTIMATES 
Total Families Dollars | Furniture- | Net | 
CITIES (in (in (in Food General House- Automotive | Drug Dollars Per Per 
thousands) | thousands) | thousands) | Merchandise Radio | (in Capita Family 
| thousands) | 
Salem 42.9 | 12.2 69 ,033 | 17,728 8,264 3,075 8,051 1,664 71,216 1,660 5,837 
Beverly 29.5 | 8.8 24,937 | 8,506 | 1,391 967 5,117 1,092 50,764 1,721 | 5,769 
Peabody . 23.2 6.6 16,375 5,924 420 212 2,051 1,041 34,978 1,508 | 5,300 
Danvers : 16.1 3.8 13,168 4,256 516 561 1,430 330 24,522 1,523 6,453 
Marblehead. .... 13.9 | 3.6 9,060 | 5,100 82 181 460 272 21,000 1,510 5,833 
Ipswich 7.0 1.9 6,700 1,954 62 301 570 210 10,530 1,504 5,542 
Manchester 2.9 | -83 3,140 | 901 | 34 138 265 84 3,710 1,417 4,470 
Middleton..... 3.0 84 3,200 | 902 | 38 Cd 137 270 85 3,570 1,250 4,301 
Essex... 1.9 .57 2,062 | 615 | 25 90 189 | 59 2,305 1,303 4,044 
Rowley 1.9 57 2,065 | 616 | 24 92 191 | 62 2,410 1,306 4,228 
Wenham 1.8 -56 2,061 | 612 | 25 | 4 185 | 59 2,310 1,330 4,125 
Topsfield 1.5 -55 2,040 607 22 88 183 57 2,290 1,340 4,164 
Hamilton 3.0 81 3,050 | 900 | 34 | 137 265 | 82 3,410 1,265 4,200 
Boxford 1.1 .27 1,050 282 | 13 | 42 69 29 1,240 | 1,273 4,544 
Salem | | | | 
City Zone... 149.7 41.90 157,941 | 48,903 | 10,950 6,115 19,296 5,126 234,255 | 1,565 | 5,591 


t 
SALEM, MASSACHUSETTS \2 


CITY ZONE 
149,700 POPULATION 


S. M. Su 


rvey 1952 


bee) 
TOPSFIELI 


MANCHESTER 


——y 


Home Continuity and Shopping Habits Increase 
the Holyoke Market to 116,300 Population 


The Holyoke “City Zone” market (Holyoke, 
Chicopee and South Hadley) is a compact 
one of 116,300 people. It contains 33,000 
families,—had $161,789,000 income last year, 
—and spent within its borders $104,774,000 


in retail sales. 


Your key to more sales is THEIR Local- 
news paper,—a producer that helped to make 
high buying records in major classifications. 


Food Sales $3 1,432,000 


Gen’! Mdse. Sales 6,496,000 


Automotive Sales 14,246,000 


Drug Sales 4,086,000 


Furn.-Hshld. Sales 


THE HOLYOKE TRANSCRIPT-TELEGRAM 


HOLYOKE, MASS. 


33,000 Families 


26,287 Circulation 


Represented by The Julius Mathews Special Agency, Inc. 


MASSACHUSETTS — (Continued) 


The “SM’’ symbols mark original, excl: 
sive estimates by SALES MANAGEMENT. 


5.763.000 B 


POPULATION 
JSAM ESTIMATES 
1/1/52 


RETAIL SALES — 1951 
BYZD ESTIMATES 


MER- 
CHANT 
WHOLE- 
SALER 


EFFECTIVE BUYING INCOME 
ESTIMATES — 1951 


COUNTIES 
CITIES 


SALES 
FIVE STORE GROUPS 
(in thousands of dollars—add 000) 1951 


Net y, Per | Per 


Estimates | Dollars Cap-| Fam- 
(add 000) | (add 000) | U.S.A.| ita | ily 


69,772) . 1,294) 4,280 
30,557). 1,736) 6,236 


Fami- 
Total % | Ilies % | 
.| (thou- | of | (thou-| Dollars | of 
sands) | U.S.A.| sands) | (add 000) | U.S.A. 


| | Furn.- | 
| General | House- | Auto- 
Food | Mdse. | Radio | motive | Drug 


| 


53.9] .0348, 16.3] 61,006) .0403| 16,441] 4,290 2,983] 10,794) 1,279] 
17.6| 0114) 4.9] 35,084) 0252) 8,175] 3,482) 2,824] 8,079] 729) 8,908} 


4 ee eee | 


604,846) .2744/1,599) 5,600 
300,641| .1364|1,797| 6,186 
81,025] .0367|1,447| 4,794 
66,664) .0303|1,325| 5,089 
24,238, .0160| 5, 146| | 887} 4,662 28,294) 1,310| 4,491 
20,084 .9132 | 621) 5,144) 434) 2, 564] = 34,537) .0157/1,645) 5,756 


Before using these figures, see eon SM 198 


402,803) aa 104,964) 38,272) 23,480 62,378) 13,475] 
226,670, .1499| 52,154) 30,397 15,999} 35,086) 7,489] 152,763 
68,425} .0452| ‘ 4,757| 8,280) 2,833 27,991 
29,549) .0196 ’ 693} 5,098} 1,049 6,468 


| 618 ‘3 


378.2) .2442) 108.0 
ASpringfield. . ; 167.3| .1080| 48.6 
AHolyoke.....].....}... 56.0) .0361| 16.9 
i 50.3) .0325) 13.1 
a 21.6) .0139) 6.3 
West Springfield 21.0 .0136 6.0 


0145} 107 


and A See end of state for Standard Metropolitan County Areas. 
*Withheld to avoid disclosure. 


The Same Sweet Story Year after Year 
Leading The State as Usual 


Again in 1951 Greenfield led all Massachusetts year-round mar- 
kets in retail sales per capita with $1,994. That’s 103% above 
normal volume. Yes, it tops the great city of Boston by $441. 


Why not join our happy sales family through regular advertising 
in the 


€ Greenfield Recorder-Gasette 


cainiisiaie RATE 8c a line — COLOR 12c a line ABC Cir. 12,075* 
i tatement 
9-30-51 Represented’ by GILMAN, NICOLL & RUTHMAN son ppNtctork,,Resten, Chicago, |. 
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i 


, excl 
EMENT. 
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The News Tribune Concentrates Its Circulation 


Where the State's Top-Income Families are 
Concentrated ... 


The News Tribune market is made up of the high-income communities 
of Waltham, with $6,769 per family . . . Newton, $7,877 . . . Belmont, 
$7,383 . . . Watertown, $7,509. 


Use the News Tribune to sell where Middlesex: County's wealth is concentrated. 


Waltham, Mass. 


Represented by The Julius Mathews Special Agency, Inc. 


A. T. Skakle, Publisher 


4 The “SM symbols mark original, exclu- 
> sive estimates by SALES MANAGEMENT. 


MASSACHUSETTS — (Continued) 


POPULATION RETAIL SALES — 1951 MER- |TEFFECTIVE BUYING INCOME 
SM ESTIMATES SM CHANT SM 
1/1/52 ESTIMATES ae ESTIMATES — 1951 
COUNTIES SALES 
FIVE STORE GROUPS 

CITIES Pend (in thousands of dollars—add 000) 1951 , 
ami- ual- 

Total % lies % Furn.- Net % Per | Per | Buying} ity 

Map} Met.] (thou- | of thou- | Dollars of General | House-| Auto- Estimates | Dollars of Cap-| Fam- | Power | In- 

Code} Area} sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A.| ita | ily | Quota | dex 
ae Ee See 9.8} .0063 2.8 12,967} .0086 3,604 542 450) 2,841 324 98] 12,392) .0056)1,264) 4,426} .0066] 105 
Hampshire....... B2 | 138 89.7) .0578; 23.1 74,183) .0491; 18,624 4,187; 2,761) 11,255) 2,266].......... 116,113} .0527/1,294) 5,027] .0527] 91 
Northampton...].....]..... 30.1) 0194! 7.0 33,515) .0222 6,967 2,413} 1,262) 6,374) 1,000 3,214 45,380) .0206|1,508) 6,483] .0208] 107 
Middlesex... ..... Ci 18 | 1,088.9) .7029| 297.9] 878,122) .5806) 281,464) 63,345) 34,284) 141,922) 32,254].......... 1,873,792) .8501|1,721| 6,290] .7399] 105 
Cambridge.....].....]..... 124.0; .0801 34.0} 134,644) .0820; 33,981 20,590} 5,895) 24,073) 3,886 128,528] © 209,673) .0951/1,691) 6,167] .0903] 113 
| ee See ieee 99.2) .0640) 28.2 106,751} .0706) 31,309 10,214) 5,725} 10,419} 2,808 23,520 128,411} .0583/1,294) 4,554] .0631) 99 
Somerville.....].....]..... 105.1} .0678} 29.0 71,150) .0470) 25,592 4,044} 2,073) 14,323} 2,808 43,378] 176,092) .0799/1,675| 6,072] .0676] 100 
| eee Sere Seer 61.4) .0397 17.5 58,541) .0388 18,733 4,822) 2,223 8,875| 2,270 8,988 106,606} .0483/1,736| 6,092} .0437] 110 
| ee ee. Rae 83.1] .0536) 22.5 57,877; .0382| 21,688 907; 2,918) 12,416) 3,684 12,177] 177,226) .0804|2,133) 7,877] .0624] 116 
oe a Se 48.5) .0313 12.5 55,759) .0369 15,222 10,367 2,062} 6,704) 1,962 8,327 84,956) .0386/1,752| 6,796] .0366] 117 
ee eee See 68.0} .0439 18.2 43,066) .0285 13,760 710 941 6,796} 1,631 10,286 132,561} .0601/1,949| 7,284] .0474} 108 
i, ee ee ee 38.3] .0247 10.1 37,458) .0247 17,759 772) 459 7,440 923 8,828 75,845} .0344/1,980) 7,509] .0295] 119 
Framingham...].....}..... 28.5) .0184 7.8 37 ,006| 0245 10, 164 2,572) 2,717; 5,078; 1,095 7,364 39,064) .0178/1,371| 5,008] .0199] 108 
Be... Bissedieosed 47.1| .0304 13.0 28,060! .0186 10,569 1,439! 1,600) 4,490) 1,502 35,625 72,464) .0328/1,539' 5,574] .0280) 92 
Before using these figures, see explanation page 15. 


©SM, 1952. 


Here's why 


In Northampton, Mass 


RETAIL SALES for 1951 reached the all-time high of 
$33,515,000 — that’s $3,000,000 more than 1950. 
An ideal market for intensive year-round selling where 
big name industrial companies employ more than 
3,000 wage-earners — plus prosperous farms and col- 


national average. 


| TOTAL INCOME for 1951 reached the all-time high of 
$45,380,000 — that’s $2,000,000 more than 1950. 
Family income was $6,483 or $902 higher than the 
Massachusetts average and $1,556 higher than the 


lege communities. 


it pays to advertise 


This exceptional market is covered by one newspaper reaching better than 75% of the 
homes in the entire area. 


DAILY HAMPSHIRE GAZETTE — Northampton, Mass. 


Represented by The Julius Mathews Special Agency, Inc. 


Table of Contents on pages 1, 3 and 5. 


Sp Gert 


Marlboro - Hudson 


Where Sales Shoot Up, 
Selling Costs Down 


Advertisers find the Marlboro-Hudson combination pays off richly. 


The two newspapers enable you to cover the market at surprisingly low cost . . . with 
excellent results from the market’s fully employed wage-earners and high-income families. 


And at very small additional cost you can extend your selling into the truly fine homes 
of Concord, Maynard, Bedford, Acton and Sudbury... by using the five-town weeklies 
in combination with the Marlboro Enterprise and Hudson Sun. 


You, too, will find that sales and costs are all in your favor in Marlboro-Hudson . . . sales 
up, costs down... way down. 


Marlboro Enterprise—Hudson Sun 
Marlboro, Mass. 


Represented by The Julius Mathews Special Agency, Inc. 


The “‘SM’’ symbols mark original, exclu- 
__sive estimates by SALES MANAGEMENT. 


MASSACHUSETTS — (Continued) 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 


ESTIMATES CHANT 
JM 1/1/52 JM ESTIMATES WHOLE- JM ESTIMATES — 1951 


SALER 
COUNTIES | SALES 
FIVE STORE GROUPS 

CITIES (in thousands of dollars—add 000) 1951 


| % | Furn.- l | Buying} 


Dollars | of | | General | House-| Auto- | Estimates Power 
U.S.A.| sands) | (add 000) | U.S.A. | Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A. Quota 


Arlington a Se ; .0292| 12.6) 26,774! .0177 9,656 | 754| 832| 6,625) 1,075 5,249] 84,669) .0385/1,873/ 6,720] .0304 
Marlboro- | | | | | } | 

.0158) ; 24,787| .0164| 8, 364| | 1,670| 8,871] 611 30,062| .0136)1,227| 3,956] .0149 
| .0135| : 19,237) .0127) 5,193 2,658| 629 37,057| .0168/1,782| 6,862) .0149 
o181| , 17,313, .0114) 8,552! | 3,468 1,408 59, 062) -0268)2, 102) 7,383] .0204 
Paes .0130 . 17,147; 0114) 4,891 | 5,089} 560 37,627 -0170]1,858| 6,701] .0145 
Marlborough... ae “2| .0105| . 16,605) .0109| 5,257 | | 2,507} 395 19,986] .0091/1,234| 4,079} .0099 
Melrose .7| .0179 : 16,237; .0108} 6,633 | | 2,857| 677 53,999) -0245}1,949) 6,750) .0191 
Natick........ -2| .0130} . 12,431) .0082) 4,431 | 1,640| 545 29,538] .0134/1,462) 5,093 .0117 


*Withheld to avoid disclosure. Before using these figures, see explanation page 15. 


COPYRIGHT... The contents of this Survey of Buying Power are fully protected by copyright. The ex- 
clusive estimates of population, Effective Buying Income, retail sales and sales-advertising controls 
must not be reproduced in printed form, in whole or in part, without written permission of SALES 


MANAGEMENT, INC. 


—— 


SALES MANAGEMENT 


WESTINGHOUSE station I 
t 


The ‘““SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. _ 


MASSACH USET T S— (Continued) 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 
SM ESTIMATES JM CHANT SA 
1/1/52 ESTIMATES ey ESTIMATES — 1951 
COUNTIES ; . SALES 
| FIVE STORE GROUPS 

CITIES | — (in thousands of dollars—add 000) 1951 | | Qual 

1 ami- | | | ual- 

dw Total | % lies A | Furn.- | Net | % | Per | Per | Buying} ity 

| ine Map} Met.] (thou- | of (thou- | Dollars of General | House-| Auto- Estimates} Dollars | of | Cap-| Fam-| Power | In- 

» | dex Code} Areaj sands) | U.S.A.) sands) | (add 000) | U.S.A.) Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A.| ita | ily | Quota | dex 

4} 104 Nantucket.......] F4 ]..... 3.5 .0022| 1.1 7,258 .0048 2,307 287 279 862 — 5,652 -0026 1,615, 5,138) -0033] 150 

Norfolk.......... D2 18 406.2) .2622| 112.4) 358,460) .2371) 113,026 15,053) 12,485) 71,115) 13,087].......... 779,707 ~3537)1,920, 6,937} .3004] 115 

oh 9 ees Cees eee 85.4) .0551) 24.7) 109,128) .0722) 34,620) 9,322) 3,948) 17,651] 3,071 10,729] 156,101 -0708) 1,828) 6,320} .0681] 124 

9} 110 acti ee eee ae 59.2) .0382) 16.7 64,644) 0427) 19,988 787| 3,231) 16,989) 2,848 14,703 149, 667} -0679|2,528) 8,962 .0544] 142 

v4} 113 Wellesley......].....J..... 21.6) .0140) 5.9 29 , 053) 0192) 6,458) 923 489 6,180 994 = 55, 608| .0252|2,574| 9,425] .0211] 151 

5} 112 i ae a, ee 17.3] .0112} 4.6 21,342! -0141) 8,174 757 1,180 3,315 642 = 28, 986 .0132/1,675| 6,301] .0131] 117 

9) 94 Weymouth.....J..... Bes 34.0, .0219| 10.0 19,576} .0130} 5,631] 641 810} 4,739 885 * 52,309! .0237]1,539] 5,231] .0201) 92 

1} 107 *Withheld to avoid disclosure. © SM, 1952. Before using these figures, see explanation page 15. 
71 90 
rage 15 
— 


HERE’‘S HOW YOU CAN TELL WHAT THE RETAIL SALES VOLUME 
WILL BE NEXT MONTH IN 200 CITIES 
In every first-of-the-month issue SALES MANAGEMENT forecasts what the month’s retail sales will be in 
more than 200 leading U. S. cities. For each city, we give the sales volume, the percentage of change 
trom the same month last year and its relation to the national change for the same period. The Survey of 


buying Power gives you sales for the latest complete year. In between Surveys, “High-Spot Cities” alerts 


you to sales changes in the making . . . each month. 


AENT 


10, 1952 


oston’s Daily Newspaper Story 


in the CITY OF BOSTON 

in the 15-MILE AREA 

in EVERY ABC DIVISION 

in MASSACHUSETTS 

in NEW ENGLAND © 
“tetan 58108 

AMERICAN’S VOL, 


ee eee es AGAINST THE... 
+ oe : $5 e ’ POST’S GLOBE’S 
= Represented Nationally by HERALD-TRAVELER’S 
HEARST ADVERTISING SERVICE 339,155 306,383 277,699 


MASSACHUSETTS— (Continued) The “SM” symbols, mark, origina. exh 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 


ESTIMATES CHANT 
JM 1/1/52 JM ESTIMATES WHOLE- ESTIMATES — 1951 


SALER 
COUNTIES SALES 
FIVE STORE GROUPS 
CITIES —_ (in thousands of dollars—add 000) 1951 

ami- 

lies % Furn.- 
(thou- General | House-| Auto- Estimates 
sands) .S.A.| Food Mdse. | Radio | motive (add 090) 


4,998 153 551; 3,698 
4,465 471 269} 1,843 
4,907 390 598} 3,274 
’ . 62,167) 12,941) 9,137) 31,735 
CO eee eee eee 9. : ; ‘ 24,357 8,369) 5,634) 13,275 
| | ee eee a s ; , , 5,626 1,050 552; 2,489 
Middleborough... ...}.. ; . : -0079) 3,308 370 648} 1,224 


| 
Suffolk. ..... ; D2 18 904.4’ .5838' 252.8! 1,328,932 .8787 299.515 298,760' 65,590 118,808 ‘ 1,515,300 
*Withheld to avoid disclosure. © SM, 1952. Before using these figures, see explanation page 15. 


Write today for 
SALES MANAGEMENT'S 


1952 
COUNTY OUTLINE RETAIL SALES MAP OF THE JU. S. 


27” by 41”... in 6 colors . . . all Metropolitan areas clearly defined . . . differences in retail sales volume 

indicated by county color . . . Red for counties with $100 Million or more . . . Green for counties wth $50 

Million to $100 Million . . . Yellow for counties with $25 Million to $50 Million .. . Blue for counties with 

$10 Million to $25 Million. More than 1570 cities with $20 Million or more sales . . . City population 
indicated, as of January 1, 1952. 


PRICE: $3.50 a single copy ... $3.00 each for two or more. 
SALES MANAGEMENT, 386 Fourth Avenue, New York 16, N. Y. 


— 


SALES MANAGEMENT 


Here are more reasons why WHDH should 
be on your Spring and Summer schedules. 


6263 families personally filled out and sent in the survey 
questionnaire on away-from-home listening habits. 


5996 families or 95.7% reported they listened to the 


radio while away from home. 


51.0% of these families said they listened most to 
WHDH — or over 342 times as many dials turned ‘to 
WHDH as the second mentioned station. 


For final tabulations on all questions included in the survey 
write to radio station WHDH, Boston, or contact 
your John Blair man. 


WHDH is your best radio buy in Boston! 


Final tally on Boston 
‘“‘Out-of-Home”’ survey 
2 WHAT STATION DID YOU LISTEN MOST “AWAY FROM HOME”? 


‘ETWORK | NETWORK WHDH NETWORK | NETWORK 
STATION | STATION STATION | STATION |OTHERS 
A B Cc D 


15.1% | 9.4% |57.0%| 3.4% | 6.1% |8.4% 


10, 1952 


i DO YOU LISTEN TO THE RADIO “AWAY FROM | | 


|| HOME”? YES NO A 
y WHERE DO YOU LISTEN “AWAY FROM | 
4 | HOME”? 
. Automobile——Beach——Cottage——Backyard-—— 
é 


Neighbor's home ——At work ——= Restaurants —— 
Other——. 
\ IN THE PAST WEEK ABOUT HOW MANY 
' | HOURS DID YOU LISTEN TO THE RADIO 
| | “AWAY FROM HOME”? 
f ihr. 2hrs. 3hrs. 4hrs. 
; “1 (morc than 6 hrs.) 


Shrs. 6hrs, 


(number) 


\_ | TO WHAT STATION DID YOU LISTEN MOST | / 
i “AWAY FROM HOME”? (check one) ee. 


i; | WBZ — WEEI ——- WHDH —~ WLAW — 
« WNAC — (other) 


(call letters) 


DO YOU HAVE A PORTABLE RADIO? 
YES———_NO——— 


DO YOU HAVE AN AUTOMOBI 
YES———_NO——— 


DO YOU HAVE A TELEVISI 
YES———_NO——— 


j — # : Pits 
fo —_ — {<~ iG Siu 


Ballots opened, tabulated and verified by the Reuben H. Donneliey Corp. 


WHDH 


BOSTON -50,000 WATTS 


Owned and operated by the Boston Herald-Traveler Corp. 
Represented Nationally by John Blair & Company 


Sample of survey 
questionnaire that ap- 
peared in the Boston Herald- 
Traveler and Record- 
American week of 
July 23, 1951. 


351 


= 


= 
fey 


 ? ... 


oe - always first in 7 om 


The Herald-Traveler has led all Boston papers in total advertising for 
25 consecutive years. And in 1951 we carried the impressive total of 
26,923,643 lines of paid advertising. That's why the Herald-Traveler is 
always first choice in Boston for local and national advertisers alike. 


The Boston Herald-Traveler 


Represented Nationally by George A. McDevitt Company 


wit, ly 


MASSACHUSETTS— (Continued) ee Ie imate Sa wie 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 


ESTIMATES CHANT 
JM 1/1/52 BY ESTIMATES WHOLE- JM ESTIMATES — 1951 


> SALER 
COUNTIES Nl SALES 
FIVE STORE GROUPS 

CITIES (in thousands of dollars—add 000) 1951 


| Fami- Qui 
Total | % lies % | l Furn.- | Net % | Per| Per | Buying} i 


| (thou- | of | (thou-} Dollars of | | General | House- | Auto- Estimates | Dollars of Cap-| Fam- | Power 
sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food | Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A. ita | ily |} Quota 


807.2) .5211| 226.2] 1,254,167) .8293| 270,244) 296,325) 62 ,952) 105,972) 33,444] 2,228,520] 1,364,903 .6192|1,691 6,034] .6625 
39.8) .0257; 10.8 41,488) -0274, = 17,547) 1,599} 1,878; 5,911) 1,737 49,524 56,971) .0259/1,431) 5,275] .0263 


__Revere...... .esee) 37.5) 0242) 10.4) 24,421) .0162) 9,085 508) 431] 5,418 1,181 1,859} 51,979) .0236)1,386) 4,998} .0215 
A and A See end of state for Standard Metropolitan County Areas. © SM, 1952. Before using these figures, see explanation page 15. 


© More people listen to WEEI 


CP pS PACU a OSI SRR; 


more often than to any other} 


Boston radio station*® 


*Pulse: January-February, 1952. 


SALES MANAGEMENT 


- 


al, exclu 
3 EM ENT 


her 


MENTE 


pn sen tact ei pes 


i England Market Quiz . 


Poe eee a a ef 


nae 


Are. New England markets defined by counties? 


ee 
2 ae 


Vie do retail sales i mn Boston’ 5 AB.C. City Zone 
compare with those in the rest of New England? 


FIRM 


oe ee i - 


FREE MARKET BOOKLET write for the Boston 
Globe's quick, easy-to-understand analysis of the New 
England market. Answers all these questions and many 
more. No media file is complete without it. 


NAME 


ADDRESS. 


Pee TS Tata 


CRESMER & WOODWARD, 


INC., NEW YORK, SAN 


The Boston Globe 


MORNING 


FRANCISCO, LOS ANGELES. SCOLARO, MEEKER & SCOTT, CHICAGO, DETROIT 


inte 


PACKAGE 


$800,000,000 effective 
buying power in this 
prosperous Central 
New England Market 


NO 


iW 
25"™ Food Market 


in the Nation 


SERVED ONLY BY WTA G 


the one station that 


gives complete coverage 


SEE RAYMER 
Pe ere tsp treme ; FOR REASONS 
MASSACHUSETTS— (Continued) eee errr 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 


ESTIMATES CHANT 
JM 1/1/52 JM ESTIMATES WHOLE- ESTIMATES — 1951 


SALER 
COUNTIES | | | SALES 
| FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 1951 
Fami- 


Q 
Total | % | lies | & | Furn.- | Net % Per | Per | Buyingj 


(thou- | of | (thou-]| Dollars | of | General | House-| Auto- | Estimates | Dollars of Cap-| Fam- | Power 
sands) | U.S.A.| sands) | (add 000) | U.S.A.| Food | Mdse. Radio | motive | Drug | (add 000) | (add 000) U.S.A. | ita ily | Quota 
a - } |—— 


Worcester...... 557.1) . ° 612,540, .4051,| 173,637) pergeoset 31,175) 90,350) 16,011 806 , 052) -3657 1,447 5,134] .3763 
AWorcester....J.....]..... 207.2 290,902) .1923) 75,142) 33,735) 17,944) 42,386) 6,670} 181,090 350,357) -1589/1,691 6,093} .1639 
Fitchburg. . ere ne 43.7) .028: ‘ 64,955; .0430) 16,634 5,837} 3,719; 9,672) 2,074 15,332 67,233) .0305/1,539) 5,253] .0338) 
Gardner... 20.1] . . 26,906} .0178 7,791 2,728; 1,010) 4,614 1,011 11,710 32,146) .0146/1,599) 5,542] .0152 
Leominster. . . . ; ; 24.8) . ‘ 25,494) .0168 7,872 1,394; 1,782) 4,397 700 ia 30,978] .0141/1,249} 4,303] .0153 
Southbridge. . a pcs 18.0) . of 21,783} .0144 6,572) 1,041 887, 3,379) 656 . 26,322) -0119/1,462) 5,062 -0126 
Milford...... ; 15.7! .0102 . 19,942) .0132 5,217 1,114) 1,212!) 3,707 528 a 24,397) .0111/1,554) 5,422] .0115} 18 


A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 15. 
*Withheld to avoid disclosure. © SM, 1952 


Massachusetts “ Hopkinton _- 


4 e 
to 


Holliston < 


>=. 


The Milford Daily ews 


@ Read daily by the buyers for 48,000 people. 1 Mendon 
ry 


‘ +. 


354 SALES MANAGEMENT 


1g Power Keeps Right on Growing in WORCESTER 


bh Food Market in the Nation! 


Here in Worcester County — the 
‘Worcester Market — you’re reaching a 
rich, responsive, GROWING market that 
spends $173,637,000 on food alone. 
You can count on greater - promotion 
success — and greater profits — in 
WORCESTER, where over half a million 
buy-conscious people spend $612,540,- 
000 annually in retail purchases! Rank- 
ing 35th in retail sales, Worcester has 
a Quality of Market Index in the city 
of 123, in the county of 105. 

Stable income, increasing business 
activity and industrial prominence are 
three keys to the. success of your test 
campaigns in 


WORCESTER — 4th MOST 
POPULAR TEST MARKET 


among the nation’s cities of 150,000 to 
250,000 population. 


IDROUS Tw 
Tree's wONP ; WIN. 


X § 


Gain the undivided attention of 
Worcester’s prosperous, well-balanced 
market by consistent advertising in the 
Worcester TELEGRAM-GAZETTE, the 
newspapers that completely cover the 2. intensive 
area —daily circulation 153,234, Sun- newspaper 
day 104,542, eras ot 


| * Worces; 


I of WORCESTER mA WORCESTER, MASSACHUSETTS 


\ \ MOLONEY, REGAN & SCHMITT, Inc. 
\ TELEGRAM National Representatives 


George F. Booth, Publisher 


-GALEVIE 


OWNERS OF RADIO STATION WITAG AND WTAG-FM 


M A Ss SJ A * H U S E TT T S- — - (Continued) The “SM’? symbols mark original, exi, 


wis - _sive estimates by SALES ee 


POPULATION RETAIL SALES — 1951 EFFECTIVE BUYING INCOME 


ESTIMATES 
JM GD ESTIMATES ESTIMATES — 1951 
COUNTIES 1 — 


| FIVE STORE GROUPS 
CITIES (in thousands ot dollars—add 000) 
Fami- 


Total | % lies | &% | Furn.- Net | % Per | Per Buying!” 
(thou- | of | (thou-}| Dollars of | General | House-| Auto- 


S ‘ Estimates} Dollars | of | Cap-| Fam-| Power 
sands) U.S.A.| sands) | (add 000) | U.S.A.| Food | Mdse. | Radio | motive Drug (add 000) (add 1 000) | U.S.A. | ita | iy Quota 


; i ee 
12. 12.6| .0081 0081 3.6 16,310) .0108) 5,005 1,019} 1,226) 2,334 424 
ll. r) 0077 3.5 15,501; .0103| 4,197 553 1,016; 2,870 391 


13.5) oneal 3.9 15, a -0102| 5,304 1,135) 711 1,487 430) 


20,151 0091 1,599) 5,598 
17,401; .0079 1,462! 4,972 
17,072; .0078,1.265) 4,377 


5,996,844 2.7208 1,629 5,744 


State Total. . eer ere 4, 788.0 3. 090511, 355.3 5,060,405) 3.3461|1,412,981 567,239 240, 315) 691, 046! 1157, 1071. 7,558,349) 3.4292/1,579 5,577 
ic tee Se a See eae: ‘ 


| 118 . = See ore 
Por Family Sales.|.....|... canal | 418} 177) —510, 116 


MAS SA Cc H U 5 E T T = @7D Standard Metropolitan County pom 


18 | 2,932.6/1.8930| 820.7| 3,122,950 2.0650| 866,861/ 414,547| 138,855| 403,139 99,899 
195.3) 1263) 58.2) 208,646, .1379) 62,167, 12,941) 9,137) 31,735) 5,755}.. 


as = 


Total Above Cities}.....}.....] 3,680.8 2. weet. 044.1 4.208, 181 2.8685 1,178,734 550,155! 223,731 594, 628 132,804) 3,310,791 


4,915,957| 2.2302'1,676| 5,990] 2.1133) 11 
276,545 .12551,416 4,752) .1293¢ 1m 
Fall River- 


| 

New Bedford... 389.5) 2514 a 333,926} .2208) 100,734) 25,122) 21,087; 44,809 11,455 
i 104.2) | 39.3 
Springfield- 


| 
Holyoke. .... ; 467.9) . | 131.1) 476,986) .3154) 123,588) 42, 459) 26,231, 73,633) 15,743)........ 720,959, .3271, 1,541) 5,499) .3186),105 
ster... 657.1) . | 157.0] 612,540) .4051) 173,637) 51,296) 31,175) 90,350 16,011}... ya 806,052 .36571,447) 5,134] 3763) 105 
*Withheld to avoid disclosure. © SM, 1952. 


. 


vores 498,183 .22601,279) 4,351] .2295) 9 
153,365) .1014) 41,054) 13, 462) 7,287) 25,365) 3,566]......... 179,931; .0816 1,341) 4,578] .0884) 1” 


eELLSWORTH 


PLYMOUTH 
WOLFE BORO 


Nuri. 


TILTON 


‘ 
' 
' 
' 
+ 
‘ 
' 
' 
‘ 
4 
' 
‘ 
‘ 
' 
' 
' 
s, 


e =e ace 


o 


— i PoPuLATION— 
~ = WLAU | 4,431,700 


680 KC 


NET BUYING INCOME— 
50,000 watts 


— |_ $7,026,643,000 


WLAW - FM u : . *Sales Management Analysis 


20,000 Watts 


i 93.7 Meg., Channel 229 aia 
wemene® SCITUATE # ‘ 
: Boston's 
@ BROCKTON 3 ee - 


Ly 
Taunton PLYMOUTH *) 


WAREMAN © 


.7 
frog“ # FAME RIVER 
we 
\ethren, 
, 


\ 


For typical applications of Survey data fo sales and advertising problems, see case histories 


starting on page 36 


——_ a 


SALES MANAGEMENT 


30-MILE 
TRADING AREA 


ee 
> at 


744,916 OUT OF 922,434 
HOUSEHOLDS 


a 


In Boston’s sales-lucrative 30-mile trading area, The 
Boston Post has more net-paid circulation than any other 
Boston daily, morning, evening, standard-size or tabloid. 


In 41 major, close-in towns, all those of more than 5000 households, 
The Boston Post has overwhelming reader preference. In fact, as 
Ist or 2nd paper in 34 of these cream-of-the-market communities, 
The Boston Post holds commanding leadership in daily sales over 
all six other Boston dailies! 


* A.B.C. 12 Mos. 3/31/51 


Households mean families — purchasers for your pro- 
ducts. You can reach Boston families best — at lowest 
cost — with The Boston Post. 


Ihe Woston 0s 


Represented by KELLY-SMITH CO., Coast to Coast 


M!1CHIGAN— Counties and Cities — 


(Other East North Central States: Illinois, p. 266; 


Indiana, p. 283; 0 


hio, p. 466; Wisconsin, p. 607.) 


Michigan state map—page 360 | Pop. 
| (in 


City 


County 


thous.) 


NUMBER OF OUTLETS 


~F |GM/FHR| A 


Adrian 
Albion. 
Alma... 
Alpena. . . 
Ann Arbor.... 
Battle Creek. . 
Bay City. 


Benton Harbor.. 


Birmingham... 
€adillac. 
Charlotte... 
Coldwater. . 
Dearborn... 
Detroit.... 
East Detroit. 
Ecorse 
Escanaba... 
Ferndale....... 
rd among 
Grand Haven... 
Grand Rapids... 
Greenville. 
Grosse Pointe. .. 
Grosse Pointe 
i, ae 
Hamtramck 
Hastings. . . 
Hazel Park.... 
Highland Park .. 
Hillsdale. ... 
Holland..... 
Howell........ 


Lenawee 
Calhoun 


, Cenaiet. 6 


Alpena. 


.Washtenaw. 
. Calhoun..... 


Berrien.... 


Wexford.... 


_ | rer 

-Branch....... 
. .Wayne. 

. Wayne. 

.Macomb... 


Wayne..... 


« AN... 


19.2 
10.9 


‘Oakland......... 


Oakland. 53 . 


. Genesee. . 
.Ottawa.... 


Kent.... 


. Montcalm 
. Wayne. 


..Wayne. 
. .Wayne. 
. ._Barry... 
. Oakland... 


Wayne....... 


See 
ee 
. -Livingston.... 


7 ee 


Iron Mountain. . 
TIronwood..... . 


COUNTIES 
CITIES 


Gogebic 


.Dickinson....... 


City 


County 


| Pop. 
| (in 
|thous.) 


NUMBER OF OUTLETS 


F 


GM | FHR 


Ishpeming...... 
Jaceson....... 
Kalamazoo..... 
Lansing..... 
re 
Lincoln Park.... 
Ludington...... 
Manistee....... 
Marquette...... 
Menominee..... 
Midland........ 
Momroe......... 
Mount Clemens. 
Mount Pleasant. 
Muskegon....... 
Muskegon 
Heights....... 
ES 
eee 
Petoskey 
Plymouth 
Pontiac 
Port Huron 
River Rouge 
Royal Oak.... °. 
Saginaw........ 
Sault Ste. Marie. 
South Haven... 


— 
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Traverse City. ... 
ee 
Wyandotte 
Ypsilanti 


— 


. Marquette... 


.Kalamazoo...... 
ere 
Lapeer..........] 
QS eee 
NR kc ack aw 
. Manistee 
.Marquette...... .| 
.Menominee. 
.Midland.... 


Monroe. . 


.Macomb... 
Isabella 
Muskegon....... 


Muskegon 


. | ee 
. Shiawassee 
Emmet.......... 


Wayne 


Oablend......... 


St. ieee... 


-~Oakland......... 
. Saginaw.. 
. Chippewa 
.Van Buren 


50.6) 
96.2 
18.3 

5.7 
10.7 

8.1 
17.5 

9.8 
38.3 
19.0 


21 
143 
151 
209 

20 

61 

37 

40 

42 

37 

35 

74 

60 

26 
231 


50 
42 
48 
25 
16 
181 
116 
70 
72 
262 
73 
28 
25 
24 
46 
23 
97 
46 
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POPULATION 
ESTIMATES 
1/1/52 


RETAIL SALES — 1951 
BYP ESTIMATES 


MER- 
CHANT 
WHOLE- 
SALER 


Aicona.... 
Alger... 
Allegan. . 


Hastings 
MG acs eaauts 
ABay City.. 


Benzie 


0053 


Fami- 
lies 
(thou- 
sands) 


Dollars 


(add 000) | 


FIVE STORE GROUPS 
(in thousands of dollars—add 000) 


SALES 
1951 


Furn.- 
House- 
Radio 


General 
Mdse. 


Estimates 
(add 000) 


EFFECTIVE BUYING INCOME 
BYLD ESTIMATES — 1951 


Net 
Dollars 
(add 000) 


|e 
Buying 
Power 
Quota 


2.5) 


11,521 


1,342 


6,368 
13,298 
58,143 


34,994 
21,323 
10,567 
11,957 


12,038 
27,461 
6,897 
130,499 
81,001 


12,825 


-0058 | 1 , 564 


1,423 
1,486 


| 


and A See end of state for Standard Metropolitan County Areas. 


*Withheld to avoid disclosure. 


Before using these figures, see explanction HE 15. 
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COPYRIGHT... The contents of this Survey of Buying Power are fully protected by copyright. The ex- 


clusive estimates of population, Effective Buying Income, retail sales and sales-advertising controls 


must not be reproduced in printed form, in whole or in part, without written permission of SALES 


MANAGEMENT, INC. 
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SALES MANAGEMENT 


MAY 10, 


Kingsford 


Copyright by 


1950 Net Effective Buying Income = fe if: ; 
ee In excess of $150 Million M i, { Senne OTSEGO 


$75 Million to $149.9 Million 


( : 
LEELANAU_\ 7’: :| KALKASKA [CRAWFO OSCODA 


E 3 $40 Million to $74.9 Million pe: < Teasaree 


GRAND <'"Y 
$15 Million to $39.9 Million ) 


Poe » <7] MISSAUKEE] Roscommon | OGEMAW 


Cities shown are those having net 


Effective Buying Income of $15 million a 
and over 


".} MECOSTA."-TISABELLA ~~ 


Owosso! 
LLEGAN 


VAN BUREN: 


LIVINGSTON 


mck 
rosse Pointe 
rosse Pointe Park 


Benton 
Horbor, 


Scole of Miles m Kalamaze 
sseitantens River Rouge 


60 yondotte 


“ St. Joseph ST. JOSE! 


One Inch Equals Approximately 56 Miles 


A B G 


) The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION ‘RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 


ESTIMATES CHANT 
GD 2 ESTIMATES WHOLE. BYLD ESTIMATES — 1951 
COUNTIES a ee | memerINC ES: Parr 7 


FIVE STORE GROUPS | 
CITIES | 1951 


Total i lies | % |] | Net q Per | Per | Buying) 


| 
* (thou- of (thou- | Dollars | of General | House- | Auto- | Estimates | Dollars of | Cap-| Fam- | Power 
sands) U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive (add 000) | (add 0060) | U.S.A. | ita | ily }| Quota 


120.7; .0779' 36.5) 138,951) «. 10,470, 4,885 23,316 | 183,142 .0831/1,517| 5,018] .0847 
Benton Harbor- | 
St. Joseph...... 30.2) .0194 9. 61,092) -0404 14,350 6,939, 3,191, 10,038 043) 48,768, .0222 1,615) 5,188] .0270 
19.5) .0125 : 44,908) . 10,219 4,313) 2,179) 7,832) 2, 2,73 30,194 -0137|1,548) 5,032] .0182 
13.8) .0090 ‘ 23,933). 6, 966 2,204 704; 5,682 22,441) .0101/1,626) 5,219] .0116 
10.7; .0069 4 16,184) . 4,131 2,626; 1,012) 2,206 18,574, .0085/1,736) 5,463] .0088 
ue wie 31.3) .0202 : 31,249 «. 7,670 1,789 993 6,349 42,111 .0191)1,345 4,628} .0198 
Coldwater bain 8.8 .0056 . 18,255). 3,577 1,431 649' 4,086 9 13,489! .0061!1,533) 4,496} .0078 


*Withheld te avoid disclosure. © SM, 1952. Before using these figures, see explanation page 15. 
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etroit | V leans 


|| The Detroit News 


covers the higher income groups in the 
Detroit Standard Metropolitan Area* 


if better than any other Detroit newspaper . . 
and has the largest weekday and Sunday 
trading area circulation in the 

Detroit Trading Area! 


*Macomb, Oakland and Wayne counties 


EACH NEWSPAPER’S PERCENT OF COVERAGE OF INCOME GROUPS 


a Percent Homes Covered Weekdays 
Income Group . 
NEWS | Free Press Times 


it $7,000 and over........ 65 49 35 


$5,000—$6,999.........| 61 32 36 
$4,000—$4,999.........| 54 27 37 


Percent Homes Covered Sunday 


Income Group 
NEWS Free Press | Times 
$7,000 and over........ 70 50 36 
| $5,000—$6,999......... 65 36 40 
$4,000—$4,999......... 59 32 41 


Source: Fourth Quinquennial Survey of the Detroit Market, 1951 


io '@ 


The Fourth Quinquennial Survey is the result of 11,026 actual interviews made by 
Market Opinion Research Company of Detroit during March - April-May, 1951. 


459,808 


* 
" ) highest weekday circulation of } h e D © t H O ] t N | WwW Ss 
< any Detroit newspaper. j 
565,718 
Highest Sunday trading eal i power APES 


area circulation. 
A. B. C. figures for 6-month period 
Ending September 30, 1951 


owners and operators of radio stations WWJ, WWJ-FM, WWJ-TV 


Eastern Offices: 110 E. 42nd St., New York 17—under management of A. H. KUCH « Western Offices: JOHN E. LUTZ CO., Tribune Tower, Chicago 
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FIRST STATION IN FLINT (See Our Birth Certificate) 
FIRST CHOICE OF FLINT LISTENERS (See Hooper) 
FIRST CHOICE OF LOCAL RETAILERS (See Any of Them) 


FIRST CHOICE FOR YOU IN FLINT’S $315,840,000 
RETAIL MARKET (See for Yourself) 


@ How about merchandising? . 
WFDF leads with interior and ex- 


REPRESENTED BY 


AMERICAN 


FLINT, 


TH 


BROADCASTING COMPANY 


MICHIGAN 


E KATZ AGEN 


terior bus cards, station announce- 
ments, newspaper ads, mailing pieces, 
point-of-sale displays — and per- 
sonal calls. If you’re looking for 
sales, look to WFDF. 


Cc Y 


910 Kilocycles ——__ 


The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION 
JM ESTIMATES 
1/1/52 


COUNTIES 


CITIES 

| Fami- 
Total v/, lies 
(thou- of thou- | Dollars | 
sands) | U.S.A-) sands) 


Calhoun ” 
ABattle Creek 
Albion 

Cass. . 

Charlevoix 


147,146) 
96,879) 
13,766 
23,085 
12,229 


126.5 
51.4 
10.9 


.0817 
0332) 
0071 

.0190 


Cheboygan... 15, 105) 
Chippewa 
Sault Ste. Marie 


Clare 


Clinton 

Crawford. . 

Delta 
Escanaba 


Dickinson 
Iron Mountain- 
Kingsford 
Iron Mountain 
es 
Charlotte. . 
Emmet... 
Tetoskey... 


Genesee 
AFilint.... 

Gladwin 

Gogebic 
Ironwood 


Grand Traverse... 
Traverse City... 
Gratiot 
Alma 
Hillsdale... .... 


Hillsdale 15,944 


oan 
36,133 
233 , 571) 
180,285 


Houghton 


Isabella........ 
Mount Pleasant 


p7 | 68 


A Kalamazoo. 121,041) 


po 
¢ 
of 


(add 000) | U.S.A.| Food 


RETAIL SALES — 1951 


BYP estimates 


FIVE STORE GROUPS 
(in thousands of dollars—add 000) 
| | Furn= | ) 
| 


House- | Auto- 


Radio | motive 


General 


Mdse. Drug 


EFFECTIVE BUYING INCOME 
BYZD ESTIMATES — 1951 


MER- 
CHANT 
WHOLE- 
SALER 
SALES 


1951 


Per 
Fam- 
ily 


Net 
Dollars 
(add 000) 


Estimates 
(add 000) 


37,368) 6,644 
21,936 | 
3,526 

6,266 


3,686 


13,098 
11,990 
714 
515 
725 


29,601, 5,546 
21,438) 3,829 
2,840) 352 
4,159 732, 
2,140 400 


4,947 
780 
1,272 


| | 
4,405, 954) 1,715 


9,145 
6,568 
— 


3,971 
3,531) 
717 


4,636 
4,092) 
1,774 


1,116 

296) 
4,861) 
3,780] 


5,092 
1,319 
10,288 
6,638 


5,340) 

875) 
3,974] 
—_ 
3,744) 
aise 
2, 805| 
7,506 
3,889) 
6, 152) 
7 


7,996 2,983 
5,751 
5,051 
9,569 
2,692 
5,730 
3,916 


2,768 
2,706 
985 
495 
2,809 
2,247 


27,615 
25,577 
261 
2,897 
2,136 


78,807 
62,954) 
1,853) 
7,635) 
4,925) 


71,720) 
14,516! 
286 
1,795 
1,574 


8,078 
6,678 
9,107) 
3,264| 
6,713 
3,171 


5,423 
5,330 
2,000 
1,239 
2,395 
2,099 


1,454 
1,400 
1,534 

929 


| 
14,235 
7,253 
56,994 
40,177) 


2,147 
27,120) 
25, 182) 
1,554! 

737| 

ree 
1,540 


217 


9,484 
3,258) 
3,520) 
6,153, 
| 

| 

7,042 
4,563) 
31,280 
22,345 


1,529 
1,270 
12,980 


12,732 4,332 


35,112) 
24 , 892) 


12,535 
11,961 


6,100 
4,644 


24,247) 


5,108 
5,916 
4,618 
3,386 
4,642 


185,923} 
94,069} 
14,315) 
30,816| 
18,566) 


5,237 
5,448 
6,550) 
5,126 


20,425 
44,673 
33,354 
16,403 


3,368 
3,995 
4,542) 
5,968 


30,309 


1,454 


- 2097/1, 643 
-1432/1,861 
-0040) 923 
-0157/1,282 
-0077|1,470 


1,361 
1,236 
1,251 
1,658 
1,079 
1,423 


1,017 
1,141 
1,423 
1,376 


1023/1706) 5,839 
49,020] 119,589 0542] 1 ,987| 6,718 


A and A See end of state for Standard Metropolitan County Areas. 


*Withheld to avoid disclosure. 
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l 
\ 


Whet 
| Fetzei 
Michi 


TELE’ 
Basic 
Rapid 
intens 
Rapid 
embr: 
diana 
of me 
marke 
stallec 
Houst 
marke 


—_—_ 


*On 


BUT... 


YOU NEED THE 
FETZER STATIONS 


TO CAPTURE 
WESTERN MICHIGAN! 


Whether you use television, radio or both, the 
Fetzer Stations are what you need in Western 
Michigan. 


TELEVISION: WKZO-TV, Channel 3, is the Official 
Basic CBS Television Outlet for Kalamazoo-Grand 
Rapids. It is a multiple-market station, providing 
intensive primary service to Kalamazoo, Grand 
Rapids and Battle Creek. Complete coverage area 
embraces 24. Western Michigan and Northern In- 
diana counties with a Net Effective Buying Income 
of more than 2 billion dollars. The WKZO-TV 
market has more television receivers than are in- 
stalled in such metropolitan centers as Seattle, 
Houston or Syracuse. WKZO-TV dominates this 
market: A new 24-county Videodex Diary Study 


YOU MIGHT THROTTLE A LEOPARD 
WITH YOUR BARE HANDS*— 


made by Jay & Graham Research Corporation in 
January, 1952, using the BMB technique, proves 
conclusively that WKZO-TV delivers 64.4% more 


television families than Station “B’’! 


RADIO: WKZO, Kalamazoo, and WJEF, Grand 
Rapids, are one of America’s most obvious radio 
buys. 1949 BMB figures show that WKZO-WJEF 
have greatly increased their unduplicated audi- 
ences over 1946—up 46.7% in the daytime, 
52.9% at night. WKZO-WJEF cost 20% less than 
the next-best two-station combination in Kalama- 
zoo and Grand Rapids—yet deliver about 57% 
more listeners! 


Get the whole Fetzer story today. Write direct or 
ask Avery-Knodel. 


*On a hunting expedition in Africa, Carl E, Axeley killed a full-grown leopard by choking it to death. 


ALL THREE 
Avery-Knodel, WJEF WKZ0-TV WKZO Owned and 
. a | yp’ in WESTERN MICHIGAN a 
Inc., Exclusive am eat ccs We NORTHERN INDIANA |W iow ones rR ae og 
National (CBS RADIO) Broadcasting 
Representatives Company 
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IGAN—(Continued) ss sive estimates by SALES MANAGEMENT 


yg edn RETAIL SALES — 1951 i. EFFECTIVE BUYING INCOME 
STIMATES 
JM 1/1/52 ESTIMATES omy JSM ESTIMATES — 1951 
COUNTIES ee ny ae ae Gee “inal mami — i$ a Mites =z oa 
FIVE STORE GROUPS 
CITIES in thousands of dollars —add 000) 1981 | | 0 
Fami- i a ec a ee } | ual 
Total % lies % Furn.- Net | % Per | Per | Buying} ity 
Map} Met.) (thou- | of | (thou-| Dollars of General | House- | Auto- Estimates | Dollars of | Cap- Fam- | Power | In. 
Code} Area} sands) | U.S.A.| sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 090) | (add 000) | U.S.A.| ita | ily | Quota | dex 
Kalkaska..... ..| E4 4.6, .0030 1.5 3,028 .0020 1,143 99 ” 210 oa : 4,388) -0020) 954 2,925] -0022] 73 
Kent... . D6 54 298.6) .1927, 89.0) 356,757 .2359, 85,272 45,998 18,666 58,328 15,871)...... 429, 582, -1949) 1,439 4,827 20 107 
AGrand Rapids}... : 182.6, .117 56.4 290,191; .1918 65,690 44,650 16,606, 46,102 13,100 199 ,322 277,065) -1257/1,517) 4,913] .1439] 122 
Keweenaw... cI 2.8) .0018 9 1,212) .0008 eee wie Prerere ore Bgdains -_ 0) 844) 2,626] .0012) 67 
ener D4 5.3) .0034 1.8 3,670; .0025 1,315 355 Cl 349 81 Pia 4,392) 0019) 829 2,440} .0024) 71 
Lapeer..........] G6 ; 36.9} .0239 9.2 31,614, .0209 8,495 1,431) 1,010; 7,661) ee 37,529) -0171/1,017) 4,079] .0196) 82 
Lapeer....... 6.4) .0042 1.6 14,865) .0099 3,110 985 661 3,589) 378 2,617 8,610) -0039} 1,345) 5,381} .0057] 163 
Leelanau........] D4 8.8) .0056 2.5) 5,277, .0035) 1,750 470 . 538 158 ‘ 7,291; .0033) oe 2,916} .0038) 68 
| | } 
Lenawee.........] F7 ata 67.3) .0438 19.6 75,166 .0497 19,838 5,481; 3,213) 15,715) 2,142)........ 88 , 389) .0401|1,313| 4,510) .0437) 100 
Adrian... 19.2) .0124 5.8 36,408; .0240 8,729 3,987; 2,180 6,857; 1,306 9,070 32, 137| -0146) 1,674) 5,541] .0170} 137 
Livingston. . . F6 a 27.9) .0180 8.2 27,230; .0180) 6,523 955 983| 6,465 SE 37 ,537| -0170)1,345 4,578] .0175) 97 
Howell. . + od 4.5) .0029 1.4 13,059| .0087| 2,744 395 517 3,966 295 2,140 6,897) -0031)1,533) 4,926] .0047} 162 
GOOP. .2.4.. E2 aa 8.4) .0054 1.7 6,311, .0041 1,977 512 ° 1,336 _ Saapee 10,901 ee 6,412] .0048} 89 
Mackinac. D2 “i 9.2  .0060 2.7 8,912; .0059 3,278 259 159 860 ee 15,112 .0068 1,643) 5,597] .0064) 107 
Macomb.........| G6 | 41 202.2, .1305 54.5] 154,193) .1020| 47,117 4,130, 4,177; 34,499, 5,285)........ 272,039, .12341,345) 4,992) .1184) 91 
Mount Clemens! 18.4, .0118 5.2 36,663) .0242 9,643 384, 1,640, 10,568) 1,495 7,790 30,511) .0139)1,658) 5,868} .0166) 141 
East Detroit 23.5; .0152 6.1 18,587; .0123 8,954 192 495 1,089, 1,007 291 36,388, .0165)1,548) 5,965) .0150) 99 
Manistee D4 - 18.8) .0121 5.8 17,602; .0116 5,180 1,666 1,078 2,870 27,631) + .01261,470) 4,764} .0122) 101 
Manistee... .. 8.8, .0057 2.9 12,407} .0082 3,327 1,505 984 2,210 536 2,710 14,037; .0064/1,595| 4,840} 0068} 119 
} | 
} } | 
Marquette C2 48.6 .0314, 13.7 45,926 .0304, 14,197 4,357, 2,341 7,671 _ eer 68,407, .0310 1,408) 4,993} .0309) 9% 
Marquette 17.7; .0114 4.7 20,831, .0138 5,868 2,351; 1,584) 4,419 598 9,314 31,551; .0143)1,783| 6,713} .0136) 119 
Ishpeming 9.1) .0059 2.8 10,880) .0072 2,992 1,121 551, 2,027 226 * 12,244) .0055 1,345) 4,373] .0061] 103 
Mason D4 20.6 .0133 6.3 24,781; .0164 6,922 2,222, 1,602 4,012 _, REE 29,316; .0133 1,423) 4,653] .0142) 107 
Ludington , 9.3; .0060 3.1 15,669) .0103 4,336 1.793 1,323 1,791 507 2,671 12,801} .0058,1,376| 4,129] .0072} 120 
Mecosta.... __ ere 18.4! .0119 5.6 17,167) .0113 4,652 1,421 484 2,720 659}. . 22,164) .0101'1,205) 3.958! .0108) 9 
and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 15. 
*Withheld to avoid disclosure. © SM, 1952. 


Write today for 


SALES MANAGEMENT'S 
1952 
COUNTY OUTLINE RETAIL SALES MAP OF THE U. S. 


27” by 41”... in 6 colors . . . all metropolitan areas clearly defined . . . differences in retail sales volume 


indicated by county color . . . Red for counties with $100 Million or more . . . Green for counties with $50 


Million to $100 Million . 


. Yellow for counties with $25 Million to $50 Million . . . Blue for counties with 


$10 Million to $25 Million. More than 1570 cities with $20 Million or more seles . . . City population 


indicated, as of January 1, 1952. 


PRICE: $3.50 a single copy .. . $3.00 each for two or more. 


SALES MANAGEMENT, 386 Fourth Avenue, New York 16, N. Y. 


— 


SALES MANAGEMENT 


» 


Check this select market____ 


: , 4 
7 ° hen ‘ sy € ¢ 
: E ia : Bsns 
o P . - 3 $5 = a 
fee AY SE eS 


~ 


Fz 


it’s in the top 27% of 
the leading 200 U.S. cities 


1 POPULATION 182,600... rank. ... 54th* 
tj“ RETAIL SALES $290,191,000 ... rank... S5ist* 
1 FOOD SALES $ 65,690,000... rank... 51st* 


7 DRUG SALES $ 13,100,000... rank... 37th* 
*Sales Management Survey of Buying Power May 1952 


and one newspaper provides you 
complete low cost family coverage 


95% METROPOLITAN FAMILY COVERAGE 
31% RETAIL TRADE ZONE FAMILY COVERAGE 
387% WESTERN MICHIGAN FAMILY COVERAGE 


The Press reaches 68,438 of the 72,027 Metropolitan Families — 93,560 
City and Retail Trade Zone families and a total of 108,835 families daily 
El in The Billion Dollar Western Michigan Market. 
pubes 


met Ex enh co Circulation figures are based on A.B.C. Publishers Statement Sept. ’51 


The Grand Rapids Press 


R.O.P. Color Daily — Published 6 day, evenings — write, wire or phone for details 
on the Press Merchandising Plan. 


THE JOHN E. LUTZ CO., Tribune Tower, Chicago A. H. KUCH, 110 E. 42nd St., New York 
365. 


Marlene 


L 4 eeNemt SANILAC 
7 or 


Lee bis Gey 158th in U. S. Population 
1o—o} 129th in U. S. Retail Sales $127,259,000 
- 114th in U. S. Food Sales $ 32,282,000 
|, Olen be aair| '29th in U. S. Drug Sales $ 3,944,000 


LAPEER 


—OAKLAND COUNTY— 


48th in U. S. Population 424,900 
54th in U. S. Retail Sales $421,792,000 
48th in U. S. Food Sales $114,543,000 
52nd in U. S. Drug Sales $ 13,351,000 
Sales Management 
200 Leading Cities and Counties 


City and Retail Trading Zone, population 255,245, includes the 
major portion of Oakland County. Here the Daily Press gives 
adequate and highly exclusive coverage for 7 out of 10 Press 
homes that take no other daily newspaper. 


ABC Net Paid 49,404 


Fe. (| PONTIAC Daily PRESS 


PONTIAC ¢ MICHIGAN 


7 out of 10 Press Homes Take No Other Daily Nev 


NEW YORK OFFICE: 45 W. 45th Street 
SOLID AREA City and Retail Trading Zone Phone Judson 2-4297 


: The “SM’’ symbols mark original, excl 

M | C H | G A N _ (Continued) sive estimates by SALES MANAGEMENT 

ty oh RETAIL SALES — 1951 EFFECTIVE BUYING INCOME 
ESTIM 

JM 1/1/52 BY 1 ESTIMATES on SM ESTIMATES — 1951 


COUNTIES 
FIVE STORE GROUPS 
CITIES eit (in thousands of dollars—add 000) 
ami- 
lies Furn.- Per } Buying 
(thou- | Dollars of General | House- of Fam- | Power 
.| sands) | (add 000) | U.S.A.| Food Mdse. | Radio S.A. ily | Quota 


Menominee d 20,037) . | 5,558 2,116 741 3,394] .0129 
Menominee. .. . ‘ ! 12,944) . 3,380 577 P 4,133] .0072) 9% 

30,227) . 9,197 1,817 4,374] .0211 

24,532) . 5,918 1,406 ‘ 6,110} .0128 
5,524) . 1,346 170 ° 3,566} .0037) 


71,796, .0475) 19,142) 5,213 : 4,701} .0481 
40,498} .0268) 11,089} 4,699 J 6,172] .0197 
35,598). 9,304; 1,683 j 3,982 
y 5 12,825). 3,299 655 ; 4,161 
Montmorency.... im 4 ‘i 4,416) . 1,184 145 ° 5,144 


Muskegon q x 147,858) .0978) 43,200 | : ‘ 5,490 

AMuskegon.... 4| 0325] 15.6] 95,237] .0630) 23,219 .0386|1,689| 5,458 

Muskegon | | | 

Heights........ .8| 0128} 5.6] 23,998) 0158, 7,926 830) .0149/1,658| 5,863 
17,237; .0114) 5,071 604, .0090} 892| 2,986) . 

421,792) .2789| 114,843| 38,400) 3015/1564) 5,627] .2893) 10 

76.9| .0496] 21.31 127,259). 32,282} 20,432] 7,560] 25,448 25,358] 117,879] .0535|1,533| 5,534) | .06i9h 18 


*Withheld to avoid disclosure. © SM, 1952. Before using these figures, see explanation page J. 


To help you figure sales potentials by territories and sections, a cross index to states in the same 


geographic areas is provided at the beginning of each state table, alongside the state name. 


SALES MANAGEMEN! 


*& A timely note for inventory- 
moving sales planners! 


| Annual effective buying j Income 
} over 3% Billion Dollars 


-" — Sales Management Survey of Buying Power 


SATURATION “home-delivered” circulation through eight great 
Booth Newspapers 


TOTAL ABC. WET PAID A schedule in Booth Michigan 


Newspapers talks a language 


M\O,1h8 ve Ve, Avs your dealers understand 


FOR NEW MARKET FOLDER CALL NEAREST BOOTH OFFICE—A. H. Kuch, 110 E. 42nd Street, New York 17, 
New York, Murray Hill 6-7232 ¢ The John E. Lutz Co., 435 N. Michigan Ave., Chicago 1, Ill., Superior 7-4680 


NEWSPAPERS 


GRAND RAPIDS PRESS - FLINT JOURNAL - KALAMAZOO GAZETTE - SAGINAW NEWS 
JACKSON CITIZEN PATRIOT - MUSKEGON CHRONICLE - BAY CITY TIMES - ANN ARBOR NEWS 


ENTE «MAY 10, 1952 


Cover this $171,491,000 retail market 
with Michigan's Fastest-Growing Daily 


$280,102,800 . . 
is $171,491,100. 


The Daily Tribune . . . with more than 
108% circulation increase in ten years 

. is read in 95% of Royal Oak homes 
...in more than 13,500 additional homes 
in south Oakland. 


THE DAILY TRIBUNE 


ROYAL OAK, MICH. 
Represented by The Julius Mathews Special Agency, Inc. 


Royal Oak is the shopping hub for high- . total retail sales volume 
income communities in south Oakland 
County. Royal Oak’s income averages 
$2,112 per capita . . . Ferndale’s $1,987 

. Hazel Park’s $1,564 . . . the county's 


$1,533. 


Income in the Royal Oak market totals 


South Oakland's 
Only Daily 


Over 25,018 


Evening 


The “‘SM’’ symbols mark original, exclu. 
sive estimates by SALES MANAGEMENT. 
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POPULATION 
SH _ yg 


MICHIGAN— 


RETAIL SALES — 1951 
JM ESTIMATES 


MER- 
CHANT 


EFFECTIVE BUYING INCOME 


WHOLE- JM ESTIMATES — 1951 
dy i i RE SRS ae aS 
SALES | | | 

FIVE STORE GROUPS | | 

(in thousands of dollars—add 000) 1951 


Net ro 


Estimates} Dollars | of 
(add 000) | (add 000) | U.S.A. 


|i— 


COUNTIES 


CITIES 
Fami- } ae ee 

Total % lies | % | | | Furn.- 
| (thou- | of | (thou-| Dollars of | | General | House-| Auto- 
Area} sands) | U.S.A, sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive 


gaettere 


ia Per 
Fam- 
ily 


Per 
Cap- 
ita 


Drug 


Royal Oak. 
Ferndale. 
Birmingham. 
Hazel Park. . 


.0327 


62,517} 
47,228 
30, 712) 
15, 961| 


-0413 
-0312 


13,885 
11,577 
-0203 7,475 
0106 7,349 


8,083 

4,342) 
906 
416 


3,562 
1,739| 
1,824 

727) 


19, 176) 
12,384 
2,078) 


13,436) 


| 


10,301 
* 


106,858) 
63,569| 
44,401 
30,028 


0484/2, 112 
0289] 1,987 
'0201/2,659 


-0136|1,564 


7,525 
6,986 
8,706 
5,775 


349 | | 1028) .0136 
| | | | | 
13,416) 217, 2,246 | 16,093 
10,528, | 2,135) 15,606 
9,108 1,390] 11,386 


Oceana 
Ogemaw 
Ontonagon.... 


3,284 
5,574 
3,795 


~— 


13,987 
3,511, 
10, 266 


I ws c:aanelen 12,291 
2,338 


6,998 


2,108 
72 
1,200 


-0064, 985 
0016/1, 064) 
0046 1, 579) 


3,497 
3,511 
6,039 


79,293 
29,088 
16, 860 
9,947 
8,710 


14,375 
7,396 
3,608 
1,553 

887 


111,683, 
23,849 
14,867) 
11,731| 

8,770 
| 


.0507|1,454) 5,008 
.0109)1,454) 4,770 
.0067|1,502) 4,373 
0053) 970, 3,784 
-0040|1,392) 4,176 


Holland. ..... 

Grand Haven. 
Presque Isle. . . 
Roscommon 


28,764) 
21, 686| 
19,942) 


163,059) 
131,657) 
105,044) 
66,979 
42,080 
13,946) 


Saginaw. ...... 
ASaginaw.... 
St. Clair 
Port Huron.... 
St. Joseph 
Sturgis. . 


243,727 
158,023 
139,920 
12,708) 67,897| 
8,056; 50,672 

2,115} 77 12,795, 

| | 

7,168 

1,605 


5,440 
5,664 
5,051 
6,009 
4,445) 
4,921 


.1106|1,533 
.0717|1,643 
.0635|1,470 
.0308| 1,830 
-0229|1 408 
.0058| 1,580 


Sanilac 

Schoolcraft 

Shiawassee 
Owosso 


| 
7,544 
3,136) 


29,795) 


| .0177|1,236 
9,489) 


0067) 1,626 
48, 501| 12,955, 10, 776) .0309/1,439 
29,141). 7,664 7 ai ; .0125 1,674 

| | | 
35,305, . 9,047 7,688| .0218 1,220 
40,978 12,394 6,179) .0264 1,454 
12,610 .008 3,769 3,448 0045 1,851 
159, 234 40,673 29, 573) .1073 1,699 
83,308). 17,983 13, 494| .0440 1,957 
33,576 7,593 8, - .0129/1,502 


4,217 
5,541 
4,861 
5,382 


Tuscola 
Van Buren 
South Haven... 
Washtenaw 
Ann Arbor.... 
Ypsilanti. . 


4,399 
4,520 
4,160 
6,479 
7,956 
5, 487 


21,344 
2,865 


705,640 
549,377! 


Wayne. . 2,496.3/1.6114 701.6} 3,257,650 
ADetroit 1,904.0/1.2291) 532.21 2,624,683 


A and A See end of state for Standard Metropolitan County Areas. 
*Withheld to avoid disclosure. 


464,090, 151,410 


758, 0133, ,647; 4,684,946) 2.1256|1,877| 6,678 
400,427! 125,153 


601,0201111,130) 1,542,338) 3,425,379) 1.5541/1,799 6,436 
Before using these figures, see explanation page 15. 
© SM, 1952. 


= 


1.7355) 


See pages 1 and 3 for sources of Survey data. 


SALES MANAGEMENT 


B STANDISH 


SHIAWASSEE 


Owosso 
° 


1 RAPIOS 
0 
9 * 
1 
5 pil ais Oan 
. ee ANN ARBOR 
0 Ss i @ DETROIT 
hg JACKSON YPSILANT! @ CEARBORN 
3 - eo WYANDOTTE @ 
5 ae 
5 
9 
0 
5 
0 3 ; 
: $4,760.00 will buy you 50% showings of poster advertising space for a full 30 days 
5 in 56 key Michigan markets . . . comprised of 120 separate cities and towns, 
9 
3 You'll get a continuous strongly localized selling campaign in the 17 of Michigan's 83 counties which 
. accounted for nearly 75% of these $7 billion retail sales made in the entire State in 1951.* 


For only $155.00 per day you'll secure big retentive impact that will reach all your prospects in the 
“ real pocketbook points in Michigan. 


*BASED ON FIGURES COPR. 1952. SALES MANAGEMENT SURVEY OF BUYING POWER: FURTHER REPRODUCTION NOT LICENSED 


7 SINCE 1885 


i WALKER & CoO. 
32 
= 88 CUSTER AVENUE DETROIT 2 
OUTDOOR ADVERTISING THROUGHOUT MICHIGAN’S LARGEST TRADING AREAS 
|T 
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MICHI G AN— (Continued) The “SM” symbols mark original, excly. 


sive estimates by SALES MANAGEMENT. 


ee as RETAIL SALES — 1951 EFFECTIVE BUYING INCOME | 
JM 1/1/52 JM ESTIMATES ESTIMATES — 1951 


COUNTIES 


FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 


Q 
y | Furn.- Net Per | Buying} i 
Dollars General | House-| Auto- Dollars Fam- | Power 
(add 000) S.A. Food Mdse. Radio | motive | Drug | (add 000) | (add 000) | U.S.A. | i ily | Quota 


128,573). 29,286) 19,759) 32,979) 3,815 35,454] 212,609) .0965/2,158| 7,620) .0865 
Highland Park.]..... el]. ‘ 100,948) . 16,129} 20,776 30,717) 4,121 ° 99,290} .0450/2,064| 6,532] .0487 
Hamtramck... . 0}. , 70,803; . 14,542 8,321 12,922) 2,127 62,641 -0284)1,392 5,052} .0340 
Wyandotte aa ; 52,022) . 11,687 9,427 13,413) 1,942 61,686 -0280}1 ,611 5,712] .0292 
Lincoln Park... 6) . ° 27,127) . 9,108 1,021 1,188 50,265) .0228/1,643) 5,914) .0207 
River Rouge... con | , 22,803) . 6,465 471 997 32,016} .0146|1,517| 5,617) .0145 

a , 19,497| ‘ 4,295 944 772 16,707| -0075|1,705| 6,426] .0089 
‘ é 15,203) . 3,553 642 437 11,870) .0054/1,720) 5,652] .0066 
Grosse Pointe. . 6. ° 15,011| ‘ 6,630 708 1,085} 21,882) .0099/3,315/12,157] .0088 


Grosse Pointe 


15,011) . 1,994 237 428 36,104) .0164/2,674) 9,026) .0129 
14,262) . 5,004 708 443 28,181) .0128)1,548) 5,996] .0116 
20,828) . 5,022 2,284 671 26,744) .0121|1,408) 4,776) .0127 
16,189) . 3,997 2,008) 1,225 427 15,726} .0071|1,470) 4,914} .0081 


Total Above Cities 3,818.5/2.4649 1,006.6] 5,698,928) 3. 1,284,904 758,087) 290 ,453| 1269, 312 226,660 2,439,179) 6,759,144) 3.0665|1,770 6,169] 3.1556 


State Total....... 6,590.3/4.2539 1,876.5] 7,527,122) 4. 1,830,337 827,618) 337,734 1600, 387/274, 466) 110,611,700 4.8145)1,610 5,655) 4.7512 
Per Capita Sales , 142) 278) 126 | 51) 243) 
Per Family Sales. ,011) 975 441| 180) 853 


MICHIGAN— Standard Metropolitan County Areas 


ABattle Creek. ..[..... 126.5| .0817| 36.4] 147,146, .0973{ 37,368 6,644| 29,601, 5,546 185,923| .0844 
net 95,702) .0633| 24,054 6,059] 14,260| 3,298 130,499) 
3,833,635, 2.5349 867,300 | 894,750/152,283 5,621,513 
315,840, .2088) 71,720) 11, 462,076 
356,757) .2359) 58,328 429, 582 
128,150) .0848 24,273 186,789 
148,894) .0984 27,416 225,377 
233,571| .1545| 53,390 327,785 
177 0. .9| 147,858) .0978| 26,112 202,571} .0919 1,595 
119 0} . 44.8} 163,059! 1079! 16,428) 28,764 243,727) .110611,533| 5,440 
° eae : * . ; ’ td ; i i, 
SO T A— Counties and Cities — sei Nebraska 9.357; ‘North: Dakota”’p. 464: South Dakota’ p. $323 
Minnesota state map—page 372| Pop. | Pop. 
(in NUMBER OF OUTLETS (in NUMBER OF OUTLETS 
City County thous.) GM |FHR City County thous.) GM | FHR 


Albert Lea....... 13.8 
Alexandria....... 6.4 
i 23.7 
Bemidji 10.0 
Brainerd 12.8 


Minneapolis Hennepin........| 529.7 
Montevideo...... Chippewa 5.5 
Moorhead 15.3 
New Ulm........ 9.4 
Owatonna....... Steele 10.3 
Pipestone........Pipestone........ 
Red Wing 

Rochester 


— 
= Co 
— 
— 
=) 


Detroit Lakes... . 
Duluth..........St. Louis 
Fairmont Martin 
Faribault 

Fergus Falls. .... 

Grand Rapids... . 

Hibbing 

Hopkins Hennepin........| 
Little Falls Morrison 


SD & COD Re SO Sc 


co 
DANAWDUNWHK OF DUP OAW A 


Stillwater........Washington...... 
Thief River Falls . Pennington 
Virginia St. Louis 
Willmar 


w m Ww re 


CA WWUWHAUsrowouUrh ann 


1,188] 
2,590 
3,253) 


13,015 
12,927 53,838 


11,624) $9,620| .0180 0208 
11,624 31,605) .0143 0177 
4,719 27,410) .0124 0152 
3,134 11,191} .0051 -0067 
3,311 21,749} .0099 0118 


2,468 19,546) .0089)1,051 | ,0098} 82 


12,638| .0057| 658 0076) 61 
1 St. Cloud is in Benton, Sherbourne and Stearn Counties. 


; Before using these figures, see explanation page 15. 
A and A See end of state for Standard Metropolitan County Areas. *Withheld to avoid disclosure. 
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os 


™~ 
w 


we WR OD & COD YR SD S&H DH 


— 
~ 


Population 
Radio Homes 
Retail Sales 
Food Sales 
Drug Sales 


Population 
Radio Homes 
Retail Sales 
Food Sales 
Drug Sales 


the 


GREAT VOICE 
of the 


50,000 watts 
_ Cleor Channel 


* WIR 


The Goodwill Station 


GREAT LAKES “Mw 


These statistics offer concrete evidence of the rich sales potential in 
the WJR primary coverage area. In addition to these United States 
market figures, the powerful WJR signal covers a Canadian population 
of 2,667,000 with 721,900 radio homes. To sell in this great market, 
be sure to use WJR, the most influential radio voice in this area. 
Remember .. . first they listen... then they buy! 


MAY 10, 1952 


WJR Market Data* 


(WJR Primary Coverage Area in WIR Share of Total 
Michigan, Ohio, Indiana, and Pennsylvania) U. S. Market 


Filling Station Sales 
Passenger Car Registrations 


Greater Detroit Market 
(Wayne, Macomb and Oakland Counties) 


Filling Station Sales 
Passenger Car Registrations 


H 


12,601,300 08.3% 
3,785,540 08.6% 
$13,613,431,000 09.3% 
$ 3,266,766,000 09.4% 
$ 464,447,000 10.3% 
$ 739,614,000 10.1% 
4,116,934 10.2% 


2,991,200 01.9% 
856,640 01.9% 
$ 3,550,832,000 02.4% 
$ 804,135,000 02.3% 
$ 153,060,000 03.4% 
$ 174,774,000 02.3% 


1,007,627 02.5% 


*Complete coverage and market data 


booklet available on request. 


WJR Eastern Sales Office: 665 Fifth Ave., New York 
Represented Nationally by Edward Petry & Company 


Radio—America’s Greatest 
Advertising Medium 
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MINNESOTA 


KITTSOM 


OOCHICHIN: 


HUBBARD 


AITKIN 


CROW WING -- 


CARLTON - 


1950 Net Effective Buying Income 


PMILLELAC = In excess of $150 Million 


$75 Million to $149.9 Million 


[| $40 Million to $74.9 Million 
ISANTI [eM'sACO ES $15 Million to $39.9 Million 


BENTON 


STEVENS POPE STEARNS 


St. Cloud F SHERBURNE 


Cities shown are those having net 


Effective Buying Income of $15 million 


and over 


4} McLEOO .. 


LE SUEUR 


EARTH 


Mankato 


e 
Rochester 


FARIBAULT MOWER FILLMORE 


Albert lea.” 


Scale of Miles 


0 15 30 60 90 Copyright by 


4 “ n 4 


One Inch Equals Approximotely 57 Miles Gabe Moxagemeal, 


| G 


SALES MANAGEMENT 


mpeurree . 1a? a ase roe + 4< 
comp outstandn” KSTP sales promotion in the KSTP television promotion fol congrat & 0 of P 


unt 
i sn't the ‘ nsors ; 
was unabashed, brisk, °wed the same all-out plan wher. vad that impressed either oP 
dignified at the same amen = bein f 
it, ; r stri 
time—a neat trick if you can do it. ids readin 
a.a__Nat ashame 


ear-roun 
g in March of °48, or VARIETY: 
OeRSeP buttons for consist 

” elevisi i fro 
hamed 0" ere,” sky writing, car cards, di- i % 


~o"tm@w KSTP Top 0’ Healt 
th Two Firsts / N 


r \MSTP.! (10) stunt, hferenfe 
; garneked top lalre!s | — oe 
or audience\sales 


rN 


 KSTP bufkshof 9: 
\ Minneapolis/St. 1 
sie information fifes rx 
ically for advert sers. 
ncies, a Junior Gott 
‘hich sav. yowingsterg 
ee golfing l¢ssons f 
vesiaes the usual run 
ing endeavors, inc}y 
f schedule of newspane 
S and publiej : 
wn 
° 


et mae 
each advertise! 


t Penind its PFol 


ie-i find display 
ranged for poth loca q 
rertisers- \ gf 
adveregiected eithg 
ticall¥l ads plugging 
; indi@ alities; 


n 
ot Reaction fro 
Od generally SUry 
as nefty. 


oseph /C. Cook,# Prom 


ates/ in The Pillboard’s 12th NEW YORK 
Radio andf Television Promotion in this year’s a Dheneer tl 24.—Fourteen stati 
Competitio econd nile“ = woos! —— 


Jutstandin: Sales \Promotion 


50,000 WATTS—CLEAR CHANNEL 
KEY STATION FOR THE NORTHWEST NETWORK 
EXCLUSIVE NBC AFFILIATE FOR THE TWIN CITIES 
REPRESENTED NATIONALLY BY EDWARD PETRY & CO. 
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MINNESOTA 


Albert Lea Tribune 
Austin Herald 

Bemidji Pioneer 
Brainerd Dispatch 
Crookston Times 
Fairmont Sentinel 
Faribault News 

Fergus Falls Journal 
Hibbing Tribune 
International Falls Journal 
Little Falls Transcript 
New Ulm Journal 
Owatonna People's Press 


a 
BOTs . 
See x 
ROEM [woe 


Bea oR SIT nem rte 
beiiatiilia: S east ia ieee AB PE 


DRG: 
wrens Nts 


GARABAAT BENS FE 
poeoan 


* mec 
ee MRS 


OBE 
FayaM 


os = 


* * 
CASTER gore 
HAAN LSS ye 


LA CAOSSE 
vo 


HOMETOWN 
DAILIES... 


Procter & Gamble, General Motors, Lever Bros., 
Colgate-Palmolive-Peet, General Electric, R. J. Rey- 
nolds, Ford, Chrysler, Philip Morris, Pillsbury, Sea- 
grams, Schenley . . . and many others backed their 
retailers with over 32,000,000 lines of national ad- 
vertising in these dailies last year. Both large and 
small companies furnished this sales-clinching im- 
pact directly in that part of this major market 
where at least two-thirds of the sales are made... 
Both market-cracking and market-holding linage 
formulas were used ... For linage breakdowns, 
merchandising assistance, market information, and 
other services contact Ray C. Rode, Exec. Sec’y. 


PALACE BUILDING 


Rochester Post-Bulletin 

St. Cloud Times 

Stillwater Gazette 

Virginia Mesabi News 
Willmar Tribune 

Winona Republican-Herald 
Worthington Globe 


SOUTH DAKOTA 


Aberdeen American-News 
Huron Huronite & Plainsman 
Mitchell Republic 

Rapid City Journal 

Sioux Falls Argus-Leader 


NORTHWEST DAILY PRESS ASSOCIATION 


MINN. 


MINNEAPOLIS |, 
NORTH DAKOTA 


Bismarck Tribune 

Devils Lake Journal 
Dickinson Press 

Fargo Forum 

Grand Forks Herald 
Jamestown Sun 

Mandan Pioneer 

Minot News 

Valley City Times-Record 


WISCONSIN 
Ashland Press 


Eau Claire Leader-Telegram 
Janesville Gazette 

La Crosse Tribune 

Merrill Herald 

Rhinelander News 

Stevens Point Journal 
Superior Telegram 

Wausau Record-Herald 
Wisconsin Rapids Tribune 


OWA 


Mason City Globe-Gazette 
Sioux City Journal-Tribune 


“oy 


BL aes cet 


Red Wing Republican Eagle Watertown Public Opinion Chippewa Falls Herald-Telegram Spencer Reporter 


e Th a“ mM” ] ini E | " 

MI N NE S '@) T A _— (Continued ) sive estimate: ty SALES. MANAGEMENT, 

*7p, ESTIMATES 
OVD 1/1/82 


RETAIL SALES — 1951 MER- 
CHANT 
ESTIMATES WHOLE- 
SALER 
SALES 


1951 


EFFECTIVE BUYING INCOME 
BY LD ESTIMATES — 1951 


COUNTIES 
CITIES 


FIVE STORE GROUPS 
(in thousands of dollars—add 000) 


Net Buying 
Dollars Power 
(add 000) 


General 


Estimates 
Mdse. 


sands) (add 000) 


Chippewa 5 4.9 


1,766 
Montevideo....]..... a 1.6 


1,396 


19,464 
9,400 


466 11,018 
953 30,428 
286 15,500 
6,001 


3,452 
21,601 
28,431 911 
13,128 1,026 


Crow Wing 


Brainerd 24,604 


36,312) 43,990 861 


16,746| 14,291} .0064| 861 
9,192) 12,644 988 
22,204) 21,338} .0097| 988 
14,411 6,726] .0031|1,051 


32,942 
25,023 
38,322 
18,167 


‘ma »367 


0114/1, 013) 
-0174) 1,089 
-0082/1,316 


.0161/|1,089 
.0061|1,241 
1,606 174 .0045|1,026 
171,495, 162,604 42,471) 146,761| 27,578 .5847|1,861 
148,316] 161,454) 41,329) 140,205| 25,635] 1,272,362 .4564)1,899| 6,112) .4482 
3,397 371 201) 3,662) 256 10,924] .0050/1,583| 5,462) 0057 


Before using these figures, see explanation page 15. 
© SM, 1952. 
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-0076 
0053 
5473 


603) 689 


-5054 
-0078 


AMinneapolis. . §29.7 
Hopkins 6.91 . 2.0 


11,745 


and A See end of state for Standard Metropolitan County Areas. 
*Withheld to avoid disclosure. 
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At this time... only 


cities in the United States* have Sunday 
newspapers with larger circulations than the 


. Minneapolis Sunday Tribune 


* 
...more than 615,000 New York 
Chicago 
in the Upper Midwest Los Angeles 
; Philadelphia 
; Boston 


Minneapolis Star and Tribune 


3 MORE THAN 615,000 SUNDAY - 485,000 DAILY 
John Cowles, President 
» MAY 10, 1952 


The “SM” symbols mark original, exely. 
sive estimates by SALES MANAGEMENT, 


POPULATION - =. EFFECTIVE BUYING INCOME 
ESTIMATES HANT 

JSM 1/1/52 ESTIMATES a ESTIMATES — 1951 

COUNTIES (ie VC a a = tee 

} FIVE STORE GROUPS 

CITIES (in thousands of dollars—add 000) 1951 


o; eee a | a a Net | % | Per| Per 


General | House-| Auto- Estimates| Dollars | of Cap-| Fam- 


Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A. | ita ily 


of | (thou-} Dollars of 
sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food 


Houston. aa .6 .0094) bd 14,607, 0066 | 3,478 
Hubbard... . wv .2) 0073} ' i | : ® 8,653) .0040) 2,622 
Isanti. . . sa 12.2) .0078| ‘ | 0057, | 8,492) .0038) | 2,573 
| 29,861 | 3,078 

Grand Rapids =. Sa -0) .0038) ; 3,397| .0088 : “ \ ,400) 29: 3,7: 6,910) .0031/1,152) 3,839 
Jackson aa 5). . ‘ | | 21,099| .0095 1,279) 4,489 
Kanabec........ dad 4 .0061| : gg ; Lopedeeees 6,306 .0029 671, 2,336 

| 

Kandiyohi. . . . .2, .0189) y .0194) : 29,949, .0136 1,026, 3,791 
Willmar. ..... x 6. 3. ,643| .0130) 2, lig 3| 13,494] .0061/1,406) 4,353 
Kittson........ * .6 0061) 4 ‘ , ceeeeeeef 11,429) .0052/1,191) 4,082 
Koochiching..... me “M é i 14,916) . ° | Seances 14,506. | | 2,901 


Lac Qui Parle. .. 7 .6| 0094] 4.1) 12,773] .0084) | ccceeeef 14,422) 0066) 988) 3,518] 


a ssnxicunts -0} 0052) 2. 6,317) . Aaa 10,834) .0049 4,167 
Lake of the Woods) ean im é e 3,581. 3,160 2,257 


Le Sueur....... aa 4) 0125 «5.81 17,209). 3,132 | 17,923) 3,090 
Lincoin.......... i's Lae I 8,704, . 1,413 . 10,045) 3,464 
Lyon J 6 5] 29,694). 5,303, 1, | .0113 1,101) 3,829 


Marshall.......].... a 0} , 12,971) . 2,556 24| 3,25 | 3 y 24) .0036)1,304| 4,602 


| | | | | 
Meleed........ : 6] . , 24,068; . 3,982 -0112/1,089| 3,785 
Mahnoman , 0). ; 4.374) . 844 : -0018) 570) 2,348 
Marshall... ... ; om | ' 11,346. 2,160 J iemcecane i, -0067; 911 3,355 


Martin 7 a d és 26,609, . 4,387 CRAB AS, .0167|1,418| 4,917 

Fairmont......].... p 8.3] . : 17,959; . 2,857 | ,227 36: ° .0067|1,785) 5,486} .0080 
Meeker........ a ea) « 5 17,008, . 3,385 -0088)1,013) 3,602} .0103 
Mille Lacs PP wa} yg 13,769; .0091 2,772 See . .0065| 924) 3,213} .0079 


| | 
Morrison. ..... ; 0). ‘ 18,799, .0124 4,078 . : -0082} 696) 2,661) .0112 
Little Falls..... We 6.8 .0043) : 10,999 .0073 2,147 . 2,636) 23 8 ,082; .0023 747| 2,823] .0042 
Mower. ‘ - 5). ° 43,839, .0290 8,592 | 7,519) ° pegs igre 4,739} .0274 
Austin........ ; 3.7) O15 ; 31,589, .0208 6,632 »8e 6,876 728 .0147|1,367| 4,695] .0166 


Murray . ; 0. ‘ 11,583, .0076 1,829 2,686 18,235 .0083/1,216) 4,559) .0084 


Nicollet - " 12,020; .0080 3,419 | 1,017 Ste 19,501| .0088) 899) 3,750] .0096 
See Mankato- | 
North Mankato 

Nobles. .. — A x 27,244 . 4,440 4,961 aan crane 30,436) .0138 1,329 4,756} .0153 
Worthington. oa . : 18,168) . 3,076 1,867 9F 3,687 3 10,765! .0049)1,329) 4,140] .0071 

10,141). 2,247 575 1,297 oak : 10,700' .0049| 823) 2,892) .0061 

| | | 


Olmsted ; .4, .0319} 13. 57,132, .0378 7,650/ 5,335) 10,829 Saas 64,412, .0292 1,304, 4,702] .0323 
Rochester... .5| 0197 49,964, .0330/ 6,382) 4,937 10,110 ,989] 45,180, .0205/1,481| 5,253] .0241 
Otter Tail....... t 7, 0333) 13. 38,780, .0256) 6,350 4,718 8,231 44,507 .0202| 861, 3,202} .0244 
Fergus Falls....J.....].... .0| .0083) 3.3] 19,885) .0131| 2,802, 2,728 6,312| 3,562] 13,661] .0062)1,051| 4,140} .0087 
Pennington. . ..... * .2, 0086) 3. 16,281, .0108) 2,611 «1,837 4,923 16,379) .0074/1,241, 4,427} .0087 
Thief River Falls}... .. a ° -0046 ° 15,117; .0100 2,308 1,837 4,923 9,039 .0041/1,291 4,304] .0060 


ee, . ‘ 13,092, . 2,586 1,146 2,590 12,439 .0057) 683, 2,347] .0078 
Pipestone wn wae <2] « | . 17,247, «. 2,679 1,132 3,233 17,800) .0080/1,254) 4,564] .0093 
Pipestone...... ee ieee 3] . ‘ 11,834) . 1,707 805 : 2,870 7,851) .0036)1,481) 4,907] .0048 
Polk . ar od] ° 32,585, . 6,705 1,619 4,798 38,146, .0174/1,051| 3,777 0198 
: : 12,630). 2,112 856 1,860 387 5,08 9,023) .0040)1,203) 4,297} .0054 


8,441, . 1,753 741 1,317 185}... 11,431, .0051, 886 3,089} .0059 
446,985 . 92,432, 115,605 68,112) 12,550)... 644,698, .29251,772 5,926] .2819 
; , 2039 f 430,668, . 87,656 115,249 66,818) 12,222 567,903) .2577/1,798 5,928] .2551 
Red Lake....... va -9) .0044 1. 5,401 . 1,543 1,282 _ Serer 5,064, .0023! 734 2,979) .0031)- 


Redwood F «4 .0145 ° 23,001. 4,359 4,090 441 25,233, .0115)1,126) 4,005) .0132 
Renville ; -3) .0157 ° 21,611, . 3,961 346 27,680, .01251,139| 4,131) .0137) 87 
rrr =e -2| .0240 ° 29,732) . 6,967 767 29.211 .0133| 785, 3,246) .0174) 73 

i eee: epee ae 16.4 .0106 3. 17,184). 3,780 795 é 13,498, .0061} $23) 3,552] .0085) 8 


As 11.6 .0075 = 3.3] 11,939. 1,878 17,768, .0081/1,532, 5,384] .0079| 105 
Roseau B2 14.7) .0095 10,861. 2,085 8 -ssseeese.t 10,047 .0045! 683) 2,576! 0063! 66 


A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 15. 
*Withheld to avoid disclosure. © SM, 1952. 
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For market data on Hawaii, Puerto Rico and Alaska, see page 618 
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SALES MANAGEMENT 


S with outlets in both 


=> St. Paul i 
i alli and MINnneapoiis use Tu 
dex es 
79 
68 
*) schedules o ER ADVERTISING 
78 ; 
129 
92 z . 
"| in each city 
be Eg RETAILER ST. PAUL MINNEAPOLIS 
- Hubert W. White, Inc. .................00. Sees (3) 63,529 (1 
‘ aa ree 66,965 (1) 49,237 (1) 
Maurice L..Rothschild & Co. ............. 1,086,982 (1) 1,135,747 (1) 
, 2 (Maurice L Rothschild-Young Quinlan) - y 
8 q habe Ven kee 6 bes o's 6 6 Sead baa 12,833 (1) 20,050 (1) 
an er 2,533,474 (1) 2,154,157 (1) 
65 (L. $. Donaldson Co.) 
rrr 255,365 (2) 290,621 (6) 
80 WI Goo eke cc kewceaseees 150,881 (3) 227,926 (10) 
0 St. Paul House Furnishing Co. ............. 346,944 (1) 214,353 (1) 
99 (Minneapolis House Furnishing) 
131 Fairway Stores ..... pra srk wae eee ed 83,765 (46) 88,834 (54) 
National Tea Co. ......... Tai cia aesk aha Selanne 287,155 (16) 356,204 (46) 
a Oe WE, i va vec eeesevuw «deanae 178,199 (1) 15,898 (1) 
2 DE oo 6G 5 nec kkbaaeeeneen 14,576 (1) 14,998 (1) 
101 
148 
83 
81 
67 
:}— these SUCCESSFUL NATIONAL ADVERTISERS 
108 ‘ 
87 
gh a = % 
| use full schedule advertising in each city 
103 
134 ST. PAUL. MINNEAPOLIS. 
73 I PI oon e's 2 anarrarcic sere) opera Srarek eine ores e en ece a eee 23,738 24.634 
Rare tele Ay cc 82 =: ogc teteniG reer Sienna) aoa ae Sai aasa Ween a Dea ee 76,674 74.923 
Fs iF or PG glee Tarralatipicg Woy aviehiel aes bt aie ee NUGGET ete 46,451 42,923 
} 101 I REN oe she icg. vs chs Onn pe Ra ee UR ee 26,631 26,979 
122 ae Oabing MS est aa oleic eas atturater deve rekaeeia SWE ace RTE 26,463 26,539 
( ) 
| bs 4 General i Electric A cl wheat a Wigs ihe wee ee StS ott wate 54,296 51,929 
. 3 Gaal Verba I cic cco Sat Seal cae oree a souks at et otal ea Aiea Ha oe 
136 : i regs een er rn ee PS. y : 
’ : ee ee 56,010 55,918 
| 6? : <r 22.958 22,860 
jo oe Netional Biscuit Go. sss ceed! ae 18-121 
14 ( ) 
85 vanthene Dees DP . wc ec ccscce Ra PT Sa eink eae reacties 70,745 71,569 
113 choi ah sie dice 66. e SOO phacoaiey see Saag pi etneco aI 26,521 ite 
IR aos mr er Terre re ee ee 35,060 x 
( 
) 7 Shell Oil BOE Ne ge pn blr a. ener eh aetietede aoa eae src ie tocar taheuar 23,550 23.119 
3} 120 
125 Source: Media Records 12 months 1951 
|. 70 
| ot The Twin Cities Metropolitan 
7| 87 area ranks 12th in retail sales 
n across the nation. 
80 St { eo { Only the St. Paul Dispatch-Pio- 
meer Press covers the St. Paul 
9} 105 a ait Isp rh as “Half” — Ramsey and Dakota 
3] 66 = wh NR Counties, 
ne BE. B BFS. ~~ Hen Other Twin City dailies show a 
¢ oa family coverage in these coun- 
ties of only 3% morning, 8% 
evening and 19% Sunday.’ 
*A.B.C. . . ..March 31, 1951 
RIDDER-JOHNS, INC.,- Representatives * NewYork « Chicago + Detroit + St.Paul + ‘Minneapolis 
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Harold Schafer, Pres. Gold Seal Co. 
“KDAL’s 51% BMB increase plus 
higher than average tune-in means 

continual sales growth” 


Arthur Lund Radio Director 
of Campbell Mithun... 


“KDAL sales results 
forecast BMB figures” 


Edward Whitley of Badger 
and Browning and Hersey. . . 


“KDAL an even 
better buy today” 


More for Your Money .. . on 


KDAL 


DULUTH—SUPERIO 
5000 WATTS ON 61 


R 
0 


James McTighe, Radio Director 
of Olmstead & Foley... 


“KDAL does the job in 
Duluth, N. W. Wisconsin 
and Upper Michigan” 


MIN 


COUNTIES 
CITIES 


Hibbing 
Virginia. ... 


18t. Cloud 
Sibley 


Stearns.......... 
1St. Cloud... 


Owatonna 
Stevens 


iia in acat 
ee 
Traverse....... 


Washington 
Stillwater 

Watonwan 

Wilkin 


Yellow Medicine.. 


N N E SOTA— (Continued) 


The ‘‘SM’’ symbols mark original, exclu- 


POPULATION 
JM ESTIMATES 
1/1/52 


| | 
| Fami- 
Total | % ties 
(thou- | of | (thou- 
sands) | | U.S.A. sands) 


(add 000) 


RETAIL SALES — 1951 
JM ESTIMATES 


MER- 
CHANT 
WHOLE- 
SALER 


FIVE STORE 


(in thousands of dollars—add 000) 


SALES 
1951 


GROUPS 


| Furn.- | | 
| House- | Auto- | 
Radio 


General | 


Mdse. 


| 


Food | 


a 
Estimates 


| motive | Drug | (add 000) 


sive estimates by SALES MANAGEMENT. 


EFFECTIVE BUYING INCOME 
ESTIMATES — 1951 


Net Per | Per 
Dollars | Cap-| Fam- 
(add 000) | U.S.A.| ita | ily 


208.1 .1343| 
105.7 
16.4 


12.5) . 


63.5 


16.9) . 
10.7) . 


211,932 
129, 140 
23 ,005 
18, 867 


13,025) 
5,986) 


11,915) 


‘0105, 4.7 


69,929 
45,210) 
23,742! 
17,578} 


11,187 


18,933) 


18, 109) 
8,458 


15, 599| 


14,589) 
14,936 


25,656 


15,914) 


54,450 
29,851 
5,595| 
3,708 


14,996 
2,794) 1 
2,995) 


2,875 
1,062) 


24,824) 10, 
7,639) 
065) 


| 42,098] 5,383 


24,512) 3,865 
6,437 542 
464 


346 


7,109 


625) 4,871 


| 
411| 
131 


337 


220,863} 


260,848 
153,909 
22,417 
16,929 


1,253 
-0699)1,456 
.0101|1,367 


,0077|1,354 


4,108 
4,795 
4,395 
4,129 


14,123 
7,718) 
| 


836) 
721) 


3,138 
2,859 


-0035 


14,265) .0064 3,242 


o 


76,357) 
31,937) 


22, ‘a 


-0347/1,063) 4,518 
.0145/1,101| 4,436 
0103/1 051 3,603 
-0053|1,127} 3,743 
0050) 988) 3,688 
0076 1, 038 3,738 


0199 
0127 
0074 
0062 


.0097’ 
.0111 
aa 988) 3,468 
-0058| 1,000) 3,687 
-0076 1,101) 3,696 
| | | 

30, 537 .0138) 848) 3,054 
6,786 .0030| 848| 2,714 
16,430) .0075,1,165) 4,007 
8,724) .0039, 823| 3,116 


16,991) 
12,906 
16,630 


| 
.0234/1,266) 4,404 
.0159|1,367| 4,666 
.0105| 823) 2,938 
.0089 1,190) 4,154 


51,529) 
34,993 
23,210 
19,524 


Total Above Cities}... . . 


1,333.7) .8609} 403.2 


1,960,380) 1.2963 


357,993 


95,559 383,681 66,519 2,041,833 


2,199,952) -9961 1,650) 5,456 1.0594 


State Total 


3,038.0'1.9609! 875.4 


3,594,894) 2.0464 


427,144 


127, 


419) 555,696 79,2341 


| 3,968,922! 


Per Capita Sales 
Per Family Sales 


141| 
488 


42| 183) 
146 635) 


1.8007/1,306) 4.5341 1.9064] 97 


MINNES OTA— © Standard Metropolitan County Areas 


Duluth (Minn.)- 
Superior (Wis.) 
Minneapolis- 


| 
} 


| 
255.2) .1647) 


1,145.6) .7397, 343. 


77.5 


| 
257,142 


| 


-1700) 


| | 
| 


67,100, 29,598} 11,973) 


| nel 6, 565) 


peti 


1,332,236, .8809| 276,585 280,143 62,394) 226,822 41,695 


| | 
325,747| .1478|1,276 4,203] .1579] 


1,999,292} .9072|1,745 5,829} .8657) 1! 117 


1 St. Cloud is in Benton, Sherbourne and Stearn Counties. 
A and A See end of state for Standard Metropolitan County Areas. 
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SALES MANAGEMENT 


Irma rnannononrw ey ! 


o 
= 


9 Ca 


57} 117 


jage ib 
sclosure. 


ENT 


1950 Net Effective Buying Income 


* 


Ta TALLAWATCHIE 


PRENTISS 


CHICKASAW 


MOCTAW LOWNDES 


WINSTON] NOKUBEE 


ie In excess of $150 Million 
$75 Million to $149.9 Million 

3 3 

[_] $40 million to $74.9 Million 

NE! PER 

$15 Million to $39.9 Million eee |e 

a —— a 
NEWTON Uw 
Mendon 

Cities shown are those having net 
4 Effective Buying Income of $15 million TKSPER laa 4 

and over 
all WAYNE = 

@ lowe! 
5 Scole of Miles 5 
o 1 30 60 90 
One inch Equols Approximately $8 Mies 
6 6 
Copyright by 
A | B > c | D | E | F I G 


M!ISSISS1PP1— Counties and Cities — 


(Other East South Central States: Alabama, p. 
188; Kentucky, p. 314; Tennessee, p. 537.) 


The ‘SM’: symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Pop. | Pop. 
(in NUMBER OF OUTLETS (in NUMBER OF OUTLETS 
City County thous.) F | GM | FHR A | D City County thous.)| F |GM{|FHR| A | D 
Ee Lo ere 40.0] 104 10| 15 16 8 | pre _ eee 101.1} 188 28 57 53 35 
Brookhaven..... ae 7.91 39 9) 14) 14 6 | Kosciusko. ..... ./ ee 6.34 38 12) 12) 6 
Clarksdale....... Coahoma........ 16.7} 83) 19) 15) 21 13 See OR orsiy > «ase 25.78 +121 13} 15} 28 8 
Cleveland....... BNO 0656.50.09 6° 6.7] 29 7; 10) ff 3 | MoComn............. Rs casacxe tou 10.5} 55} 10) 16) 23 7 
Columbus.......Lowndes........} 17.5 79 7) 23 20 10 | Meridian........ Lauderdale...... 42.6] 158} 20} 32 26} 32 
2 ere 9.8} 79 9} 19) 19 6 || Natehes.......... eee 23.3] 132 7 16; 19) 12 
Greenville....... Washington...... 30.4) 151 12! 19} 21 el eee 11.6] 50 8} 15) 21 5 
Greenwood...... rrr ae 95 22) 21 21 ee | Se eer 27.6] 120 14 20 20 11 
Gulfport........ FISSION... 0010 24.1] 97 10) 23} = 18 | a a oan 8.0) 54) 11 9} 15 7 
Hattiesburg easel Porestt...........t By 120 10} 25 28 10 | 
ra eee RETAIL SALES — 1951 B.. EFFECTIVE BUYING INCOME 
JM 1/1/52 JSM ESTIMATES ro JM ESTIMATES — 1951 
COUNTIES SALES 
FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 1951 
Fami- Ay Qual- 
Total % lies % Furn.- M Net % Per | Per | Buying} ity 
Map} Met.] (thou- | of | (thou-| Dollars of General | House-| Auto- Estimates | Dollars of Cap-| Fam- | Power | In- 
Code} Area] sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add-000) | U.S.A. | ita ily | Quota | dex 
Adams.......... i ere 33.1) .0214 9.3} 27,501) .0182 7,136 1,221; 1,735] 6,103) 1,166).......... 28,775} .0131| 869) 3,094) .0162] 76 
a lee See 23.3} .0150 6.9 26,232) .0173 6,315 1,088 1,735 6,103) 1,165 ’ 21,258} .0096) 912! 3,081] .0130] 87 
Alcorn........... eee 27.3) .0176 7.7 18,430) .0122 3,453 1,358) 1,584) 5,652 MEY ve ssacnx 20,974) .0095) 768) 2,724) .0118) 67 
ee, hee. eee 9.8) .0064 3.2 16,868} .0112 1,531 1,165 1,584 5,370 387 * 8,304) .0038) 847) 2,595} .0065) 102 
a _ 5 eee 19.2) .0124 4.6 6,713) .0044 2,178 967 ~ 1,798 See 6,069) .0027; 316) 1,319} .0051} 41 
See D3 26.6) .0172 6.6 14,446; .0096 2,853 2,143 785) 4,858 See 13,571; .0062) 510) 2,056 — 54 
_ Kose iusko eee ee ere 6.7) .0043 1.9 12,723) .0084 1,954 1,847 785| 4,484 348 1,253) 4,377) .0020) 653) 2,304] .00441 102 
*Withheld to avoid disclosure. @ SM, 1952. Before using these figures, see explanation page 15. 
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COUNTIES 
CITIES 


Calhoun. 
Carroll 


Issaquena 
Itawamba 


Meridian. ..... 


Lawrence 


oe 
BYR 1/1/52 


| | Fami- | 
Total | % lies | 
(thou- | of | (thou-| Dollars | 
sands) | 


U.S.A.| sands) | (add 000) | U.S.A.| Food Mdse. | Radio 


The “‘SM’’ symbols mark original, excly. 


sive estimates by SALES MANAGEMENT. 


RETAIL SALES — 1951 
ESTIMATES 


FIVE STORE GROUPS 
(in thousands of dollars—add 000) 


% | | Furn.- | 
of General | House-| Auto- | 
motive | 


MER- 
CHANT 
WHOLE- 
SALER 
SALES 


1951 


Estimates 
(add 000) 


EFFECTIVE BUYING INCOME 
ESTIMATES — 1951 


Net 
Dollars 
(add 000) | U.S.A. 


13,214 


5,986) 

6,773) 
43,974 
40,982| 


39, 552! 
33,876) 


18,219) 
15, 265) 
22,997 
19,073| 
14,046 


11,995) 
7,452 
15,015) 
| 


| 
6,712 
10,680; 


|; 6.6 
10,115 


0146 ~—s#5..8 


0008 335.......| 150, 


3,504 1,400, 5,789 
847, 675, 3,583 


1,187) 
592 
853 


14,444 


869 
1,086) 
631) 


2,914 
922 
10,735 


10,590) 
7,419) 
3,171| 

| 


34,088) 


12,177 


5,313 
5,313 
4,930 
4,696) 
4,130) 


2,943. 
1,071) 


.0318) 1 098 
.0143/ 1,308 
38, 495| 0175) 962 
178,314) ,0809|1,206 
140,885) .0639|1,304| 
16,159, .0073, 488 
13,773, .0063, 596 

| 
3,602 0016) 732 
5,798} .0027) 337) 
0109} 725 


} 
.0036) 416 
.0021) 402 
.0032) 460 


“as 869 
-0117|1,005 
.0024| 337 


.0073| 689 


| 
| 
| 


| 


.0021| | 337 
.0311/1,048 
02311, 192 
.0046| 474 
0127) 725| 
.0051} 969) 
.0196| 826, 
.0091! 1, 106| 


.0090, 704 
.0035| 976 
.0128, 732 
.0087 1,099 
- 474 
.0077, 704 
0049) 431 
- 661 


-0051 
14,193' .0065 


ost 582) 2,165 


625 2,447) 


A and A See end of state for Standard Metropolitan County Areas. 
*Withheld to avoid disclosure. 
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Before using these figures, see —— page 


“4 
56 
5A 

438| 1,706 48 
= 

15. 


SALES MANAGEMENT 


a. ol 


The “SM” symbo 
sive estimates by 


Is mark original, exclu- 
SALES MANAGEMENT. 


MISSISSIPPI — (Continued) 


POPULATION RETAIL SALES — 1951 MER. EFFECTIVE BUYING INCOME 
JM 1/1/52 ESTIMATES WHOLE- ESTIMATES — 1951 
COUNTIES ] l SALES 
| | | FIVE STORE GROUPS 
CITIES Rasees | | (in thousands of dollars—add 000) 1951 Qual 
| ami- | ual- 
Total | % | lies | % | l | Furn.- | Net % | Per| Per | Buying} ity 
Map] Met.! (thou- of (thou- | Dollars | of | | General | House-| Auto- Estimates | Dollars of Cap-| Fam- | Power | In- 
Code} Area} sands) | U.S.A. | sands) | (add 000) | U.S.A.| Food | Mdse. Radio | motive | Drug | (add 000) | (add 000) | U.S.A. | ita ily | Quota | dex 
— - _——| | | | | —E 
Noxubee......... E3 19.9) 0129) 4.8 7,985} .0053) 1,515, 1,267) ma Sah SE........ 8,441} .0038| 424) 1,759) .0061) 47 
Oktibbeha....... Ee i..... 25.2; .0162) 6.1 9,679) 0064) 2,148) 738| 448 care 15,202} .0069| 603) 2,492 .0086] 53 
Panela.......... Ol t..... 31.2} 0202; 7.9} 15,340) -0102| 4,259 2,385) 248} 4,402) 3001.......... 17,479] .0079} 560] 2,213} .0111) 55 
| | | | 
| | | | | 
Pearl River...... a 21.1| 0136} 5.6) 12,101) .0080) 2,279) 2,039 297} 3,203)  3181.......... 17,582} .0080| 833] 3,140} .0091] 67 
MAE: yciccnscar | 9.2) .0059} 2.3 3,364) .0022| 630| 1,175) 35} 1,184 102).......... 3,967; .0018| 431] 1,725) .0027) 46 
SITES cs |..... 35.4) 0229) 9.5] 23,560, .0156) 5,152)  3,472| 1,319, 5,448 824)... 31,801) .0144) 9898] 3,347] .0165) 72 
McComb......[....-[..... .0068} 3.3] 15,661 on 2,485} 1,894) 1,115) 5,018! 566 . 13,571} .0061/1,292| 4,112] .0075] 110 
| | 
Pontotoc......... = 20.1] ue 5.4 7,467) .0049) — ail 127) EEE 10,677) .0049| 531] 1,977] .0065} 50 
Prentiss. ........ ae 19.9] .0128} 5.3 8,017) .0053/ 2,019 1,016] 478, 1,574 ««145].. 12,004; .0054) 603) 2,265) .0069) 54 
} | | | 
Quitman.........) C1 J... 25.9) o167) 6.5 9,820, .0065) 2,711 — 487) 1,661) 2411.......... 16,195| .0074| 625| 2,492] .0090) 54 
| | | | 
Rankin.......... D4 |... 29.3) .0189| 6.0] 6,804, .0045| 2,253) 685 “a 1,008] MHL.......... 11,783) .0053) 402| 1,964) 0078) 41 
OE oe cchcoee | oo 21.7| .0141, 5.5] 13,858, .0092| 2,392 1,264| 858] 3,870)  3111.......... 15,739} .0072| 725| 2,862] .0092) 65 
Sharkey......... C3 |..... 12.9] .0083} 3.2 6,375, .0042| 1,368 604 a 1,762) REE 8,530} .0038| 661| 2,666] .0048] 58 
Simpson......... D4 |..... 22.0 0142) 5.5 7,554, .0050/ 1,414, 1,857) a | 10,740} .0049| 488| 1,953] .0068] 48 
Smith........... pe l..... 16.6) .0107) 4.0 3,381} 0022) 1,524 385 144) a 6,909} .0031| 416] 1,727] .0044) 41 
Stone........... D6 6.4) 0041; 1.7 4,257, .0028| 1,340) ‘e 20 1,343,027... 5,564) .0026| 869| 3,273] .0030| 73 
Sunflower....... a 56.3| .0364| 13.6 24,797| 0164 6,785, 3,241 761) 5,118| 618] i aoe 33,173, .0150| 589| 2,439} .0197) 54 
Tallahatchie...... a oo 30.4) .0196) 7.6 9,750, 0065, 3,418) 1,485 371} 1,981} 284).......... 14,628, .0066| 481) 1,925} .0092| 47 
, ee: Ot... 18.1] 0117) 4.5 7,649} .0050 1,651] _ 135] 1,661) 162).......... 9,487; .0043| 524| 2,108] .0060| 51 
| 
: 
Tippah.......... E1 17.5 0113| 4.5 5,807, .0039} 1,291) 1,504) 179 1,350) 155).......... 9,297| .0043| 531| 2,066] .0056) 50 
Tishomingo...... et i..... 15.6} .0100) 4.2 3,741, .0024| 1,067 486) 239 794 103].......... 6,492| .0029| 416) 1,546] .0042] 42 
Tunica.......... ot t..... 21.7) .0140, 5.7 7,627; 0051} 2,678, 1,077, " 1,000) WEE......-. 16,217} .0074) 747) 2,845] .0080| 57 
Union........... ms... 20.4) .0132) 5.7 8,412| .0055| 199 “a 236] 1,792) 258).......... 11,571| .0052) 567) 2,030] .0069} 52 
Walthall......... St ee 15.4| 0100) 3.7] 4,851 0032) 886) 839} 519 1,032 se... 9,845, .0045| 639| 2,661] .0052) 52 
Warren.......... oat... 39.6) .0255, 12.3] 33,796 .0224) 9,486) 3, 284| 2,198), 7,122}  867].......... 49,478} .0224/1,249| 4,023] .0230} 90 
Vicksburg......].....[..... 27.6] .0178} 8.9] 32,093 7 8,283 2,874) 2,198} 6,782} 867 * 38,268, .0174/1,387| 4,300] .0186] 104 
| 
Washington...... - | 71.8 0462} 19.8] 47,488; .0314| 12,210 4,759| 2,207) 10,591, 1,530).......... 69,909} .0317) 976) 3,631] | .0345 75 
Greenville.....].....]..... 30.4] .0196) 9.1] 33,718] .0223/ 6,914) 2,862) 1,705) 9,347] 1,013] 26,495] 33,848) .0154)1,113) 3,720] .0183 93 
Wayne.......... E4 |... 17.1) 0111) 4.1 5,749, .0038| 1,399] 507) 576, 1,801; 113).......... 7,492} .0034| 438| 1,827 .0051] 46 
Webster......... pe f..... 11.5 3.0 5,771, .0038| 1,031! 712| 394) _ ae 8,422! .0039| 732] 2,807] .0046] 62 
- | | | | | | 
Wilkinson... ....  ) ee eal 0092) 3.4 6,752, .0045) 1,992) 1,629) 248) 1,016| ae 6,534) .0029) 460) 1,922} .0046} 50 
Winston......... 3 oe 22.4| 0144) 5.6 9,698, .0064) 1,987) 1,277 331) 2,340, -263}.......... 13,042) .0060) 582| 2,329] .0078| 54 
Yalobusha....... pe l..... 15.2! = 3.9 7,172| .0047) 1,946, 1,525 223| 1,589} 203).......... 9,062 _ 596| 2,324) .0054] 55 
| | | | 
a 2. 35.7) .0231| 9.0] 17,799] .0118| 4,433 2,338) 643} 4,954) 703).......... 22,571 0102) 632} 2,508]. .0133] 58 
ee ie ee 8.0 -0052| 2.9] 14,339] -0095| 2,586 1,244 643| 4,645) 617 4,426) 5,802 -0026, 725) 2,001) .0052] 100 
a a | | | | | | 
Total Above Cities].....]..... 459.0 2963 132.4 574,566) 3798) 107,408 67,814 35,282 155,648; 17,066] 209,394] 533,377 -2420 1, 162, 4,016] .2942] 99 
State Total.......].....J..... 2,205.4|1.4235| 571.4) 1,172,821 7785! 281,481! 153,774! 57,809! 278,965) 34,8841 Say 1,583,219! ..7183) 718! 2,711 8765! 62 
Per Capita Sales.].....].....]........ eae Piiee 532|....... | 128 70| 26 126 ee Pc ccceiesc baron ee ae eet | es 
Per Family Sales.1.....).....J........ ae A ad 2,052|....... | 493 |e | eee ee Re I es 
MISSISS1PP1— @y Standard Metropolitan County Areas 
tape ree | — 90.2| .0582 aa 62,037 0410] 16,048| 4,972 3,625) 10,735] ae eee: | 96, 551| -0438/ 1,070) a 0458] 79 
ama 65] 147.8] .0954) 39.7] 134,460) .0890/ 23,462) 23,868] 7,880) 34,088) 4,040].......... 178,314) .0809 1,206 4,492} .0862| 90 


(Other West North Central States: lowa, p. 294; Kansas, p. 306; Minnesota, p 


25°; —MISSOURI— Counties and Cities 


370; Nebraska, p. 397; North Dakota, p. 464; South Dakota, p. 
Missouri state map—page 386 | Pop. | Pop. 
(in NUMBER OF OUTLETS (in NUMBER OF OUTLETS * 
‘ity County thous.)| | GM|FHR| A | D | City County thous.)| | GM|FHR| A | D 

Cape Girardeau..Cape Girardeau..| 22.0] 64 11] 20) 24) 19 Kirksville....... ag sen seis 10.9} 52) 5} 13) 20) 5 
Carthage........ to ee 11.4) 55 5} 14) 28 5 Kirkwood....... a ee 19.2] 34 5 9 9 5 
Chillicothe....... Livingston....... 8.9] 34 5} 14, 18 6 jl, eee... Laclede... ..:..0:5.5: 6.9) 42 8} 11) 17 4 
Cla; Seen: ~~ SP er 16.5 28 5 13 11 12 Maplewood..... .St. Louis........ 13.6} 43 5 10 16 6 
SEO... cweenss _.. RTT 6.1] 26 6} 13) 15 7 Marshall........ a 8.9] 39 7 8} 19 5 
Columbia Boone | eae 7; 18) 25 17 Maryville....... Nodaway....... 6.9] 22 5 10} 12 6 
Hannibal........ Marion..........| 20.7] 99) 10} 18) 23) 13 ee | 11.9} 40 8} 14, 20 5 
Independence... .Jackson......... 37.9] 44 10 18 21 11 Moberly Randolph....... 12.9 47 5 15 14 8 
Jefferson City. ...Cole........5... 25.5} 51 7) 14 27) 15 ON Saeed i 8.0} 31 44 12) 21 7 
i cissiswened Jasper.......... 39.0] 162} 17) 25] 49) 19 North 
Kan 1s City ...«. TOOCRIOD «5006-60 464.8]1,091; 155) 260) 265) 287 aes CH... COs occ eadex 4.1 11 2 5 8 4 

i Dunklin........... 8.8] 42 3 8} 23 6 Overland........ eee 11.8] 33 8 7 2 4 
Aan d A See end of state for Standard Metropolitan County Areas. Before 

ithheld to avoid disclosure. 
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1952 


using these figures, see explanation pane 15. 
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St. Josephs FARM territory IS prosperous! 


Bank Deposits in 15 County ABC territory, exclusive 
of St. Joseph, were $111,869,000 in 1951 
(Figures from Rond McNally Bankers Directory, 1951) 


BANK DEPOSITS 


(Exclusive of St. Joseph) 


1939 . . . $131 Per Capita 
1951... 603 Per Capita 


Over 360% Increase 


YES, the Farmers ARE PROSPEROUS . . . St. Joseph’s 
Trade Territory AND ST. JOSEPH are prosperous . . . 
cover this rich market thru the. . . 


“vow over Le DOSEPH NEWS-PRESS 


95,000 (EVENING AND SUNDAY) 


Sunday OVER 52,000 St. dos eh Ouz ett 4 


March, 1951, A.B.C. (MORNING) 
KELLY-SMITH CO., National Advertising Representative 


M | S S OU Ri— (Continued) The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 

Pop. Pop. 

(in NUMBER OF OUTLETS | (in NUMBER OF OUTLETS 

City County |thous.) F | GM | FHR| A | D City County thous.)| F |GM|FHR| A 


Poplar Bluff. ... . er eee 15.5 
12.7 


9 St. Joseph 76.8] 232 46 
6 
20.5 8 
| 3 
5 
5 


Ae 866.3} 3,491 485 


11 Trenton ; | 61) 29 11 


| | | 
Sikeston.........S PE Sy eee 11.9 
Springfield....... eee ae | 2 


Webster Groves. .St. Louis 24.0 39 10 
St. Charles......St. Charles...... | 14.8 


| 
8 | University City. .St. Loui 40.9] 75 7 


33 
| 6 


POPULATION RETAIL SALES — 1951 EFFECTIVE BUYING INCOME 
ESTIMATES 

JM 1/1/52 JM ESTIMATES ESTIMATES — 1951 

COUNTIES l | 


FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 


Fami- 


lies % Furn.- | Net 
(thou- | Dollars of General | House-| Auto- | Dollars 
sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | (add 000) 


6.4 20,637| .0136 4,855 23,482 
19,07} 0126) 4, 4,731| 14,856 
5,870| .0039 144 994 14,089 


11,367; .0075) es 18,375 


ae 
2s 


e 83 


23,331) .0155) 4,921 30,351 
.0108} 3,558) 4, 393| 19,842 

.0116 3,449) 13,775 

.0061 9,673 

an | 14,964 

-0046) | 6,264) . 

.0023| 4,285} .0020 

} 

.0305| ) 67,484) | .0306 1,323 94 

53,200} .0242/1,588 112 
142,157} .0645)1,495 : 104 
112 

71 


_ 
nw 
rd 


23 88 


= 
a 


125,010} .0567/1,628 
| | 32,953 0149) 847 
| 01001 = 4.8 . . ,540) 17,435) .0079/1,125 103 


and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 15. 
*Withheld to avoid disclosure. 
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e A Larger Market* 


*In the Kansas City Metropolitan Area alone there has been a popu- 
lation increase of 16,900 in the past 12 months. (Sales Management 
Survey of Buying Power estimate 1/1/51, 820,400—SMSB pop. est. 
1/1/52, 837,300). 


e A Richer Market* 


*Typical is the increase in effective buying income in the Kansas City 
Metropolitan area, (SMSB estimate for 1951, 1 billion, 414 million 
dollars) — 131 million'dollars more than 1950! Retail sales, too, are 
up with a total estimate for 1951 (SMSB) of over 1 billion, 93 mil- 
lion dollars. 


e The ENTIRE Market*® 


*Larger and richer, the important fact is, that The KMBC-KFRM 
Team delivers the entire rectangular Kansas City Primary Trade 
Area, as established by the Chamber of Commerce of Kansas City 
and including all of Kansas, western Missouri and adjoining seg- 
ments of Iowa, Nebraska, Colorado, Oklahoma and Texas. 


**Call KMBC-KFRM, Kansas City, or your nearest Free & Peters Colonel. Get 
prompt, efficient delivery of this year’s larger and richer Heart of America. 


10, 1952 


a 
viet i) © SELL THE WHOLE HEART OF AMERICA WHOLEHEARTEDLY, WITH 
eri Ait: 
oe wy 
Bu O , O 
q 3 2 
BS RADIO FOR ART OF A . 


OWNED AND OPERATED BY MIDLAND BROADCASTING COMPANY 


to Boost Your Sales 


— 


in the Wealthy Market 


of Greater Kansas City 


BEN LUDY General Manager, KCKN, Kansas City, 
WIBW, Topeka 


JOE STORY Manager, KCKN, Kansas City 


The ‘SM’? symbols mark original, exely. 
sive estimates by SALES MANAGEMENT 


A sty ah RETAIL SALES — 1951 EFFECTIVE BUYING INCOME 
ESTIMATES 
1 BY) ESTIMATES ESTIMATES — 1951 
COUNTIES _ : : a ~ _ soins iit ALE IEE 
FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 


Total | % i % a Pee i see Net % | Per | Per 
(thou- | of Dollars of General | House- | Auto- Estimates | Dollars of Cap-| Fam- 
sands) U.S.A.) sands) | (add 000) | U.S.A. Mdse. | Radio motive | Drug | (add 000) | (add 000) | U.S.A.| ita | ily 


Caldwell. EF 2,251) 9,692, 0044 979 2,769 
Callaway....... 7. ’ : .0090) 2,406) nee 15,986, .0073, 675) 2,578 
Camden ‘ : 8} , i d | 509) icesene ace 3,512, .0016 450 1,405 


Cape Girardeau. ie y 1 : 8,391 51,364, .0233 1,310 4,466 

Cape Girardeau]... . 2.0) 014% ' ; | 38% 3,85! : 7,054 ¢ 3, 35,505, .0161 1,614, 5,380 
Carroll : 15.4. ° ¢ 5 2,002 Raendctes 18,132) .00821,177, 3,555 
NS oa 5 oe ar . ee r x J 260 2,543! .0012, 530) 1,695 


Cass... naa a 6, ' d : 2,275 17,108, 0077, 873) 2,673 

Cedar : d 1,171 7,366, .0034 688) 1,991 

Chariton......... ol. j , 2,743 ae 14,284, 0064 952) 2,976 

Christian 1,175 ARR 9,601 .0044 781 2,462 

Clark 309, 1,471 9,036 0041, 993 3,012 

Clay. 1,326; 11,928 2, 62,852 0285 1,323 4,162 
North Kansas | 


City... —e i sl 7,277, 011 , 868 453| 7,044 1,357 5,750, .0026 1,402, 3,833 
1 Kansas City | 


Clinton. . “xe ; Yo ° ° . \ 4,009 16,875 .0077,1,442, 4,116 
Cole ; 9,685 58,436, .0265 1,628 6,087 

Jefferson City..J.....]... 5.f 9 33,77 022% 3 2,522 : 9,685 35 46,237, .0210 1,813 6,701 
Cooper : ‘ . J i : 2,917 17,354; 0079 1,045, 3,337 
Crawford. ..... ; . . : : 1,612 ee 8,356 0037; 714) 2,387 
Dade.. ™ 918 rere ee 6,698 (0031, 728 2,161 
Dallas... . i a 1,688 eer 6,531; .0029, 622) 1,979 
Daviess........ ” Se ’ : d : 1,876 aes 12,189 0056 1,098 3,208 
De Kalb ‘ 953 Pi keees 6,983 0031 873) 2,408 
Dent. . a 9, : ; ‘ 1,560 a a 10,238) 0047 939 3,011 


Douglas......... sf t ' d 1,502 5,500, .0025| 437, 1,571 
Dunklin. . a 9,951 38,244, .0173| 833) 3,060 

Kennett ne Sie J 7 : 725| . 5 7,151 8,965 ,0041/1,019| 3,320 
Franklin....... wa } ; .0192) 5,838 35,137 0160 952 3,165 


Gasconade... .. i : : é | 1,634 10,255; 0046, 820) 2,629 
Gentry 9 . : t ‘ ; 1,858) 12,401} ,0057)1,138) 3,352 
Greene.......... 5] , ; : : 18,748} 13,335) 6,448 24,464 156,428} .0709,1,455| 4,508 
ASpringfield...J.....]..... 23. 93,391. 14,668, 12,299) 5,885) 23,004 118,596} 0538 1,734) 5,156 


Grundy.......... a ' ' , : 2,682 1,168 4,254 14,153) 0065 1,072) 3,077 

Trenton Fame 1 : , 939, .0079 2,063 935 4,177 7 ,667| 0035) 1,257) 3,485 

Harrison......... = ; j : j 2,686 567 1,411 13,427, .0060| 952) 2,919 

Henry........... a : ; 3,483, 1,216 | 4,598 22,350/ .0102 1,112) 3,336 

Clinton Pac, 1) 0039 2.! 2,598). 2,399 693 | 8,588) 8, 150| 0037 1,336) 3,705 
| | | 

| | 

| 


| | 

185 432 190) 4,360} 0020) 807| 2,295 
2,324 71 2,150) 13,230, ,0060|1,350| 4,134] .0062 
1,879 270 1,498| 9,212) .0041, 781) 2,490] .00 
2.748 1,501 3,668) 17,744 .0081| 768) 2,570} .0 
1,774 462, 140 1,292) 5,353 0024) 569) 2,059) .0034 

| 146,278 220,395) 40,670| 138,424) 1,040,040, .4719'1,879| 5,730] .48 

1 a Kansas City. 464.8| 3001) 153. 31| .5332) 131,406] 217,181) 38,605) 123,038], 43,524] 1,105,702] §85,662| .4018'1,905| 5,762) | .4209) 
Independenee... 37.9! . 28,461, .0188]  6,531/ 2,908} 11,3121 9,651| 1,501) 4,330] 56,165] .0255|1,482) 4,493] | .023 © 


1 Kansas City is in Clay and Jackson Counties. © SM, 1952. Before using these figures, see explanation page L 
A and A See end of state for Standard Metropolitan County Areas. *Withheld to avoid cisclos# 
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COVERAGE! 


Figures show percentage of Weekly Star Farmer sub- 
scribers in comparison with number of farms. 


Weekly Star 
Farmer 


Farms Subscribers Percentage 
Kansas 131,382 134,319 102% 
Missouri 230,041 182,255 79% 
Oklahoma 142,253 85,448 60% 
Arkansas 182,417 60,434 33% 


Weekly Star Farmer 


LARGEST FARM WEEKLY IN AMERICA 
More Than 470,000 Subscribers 


nsas Ci 1729 Grand Ave. 202 S. State St. ew 15 E. 40th St. 
Ka c fy HArrison 1200 Chicago WEbster 9-0532 N York Murray Hill 3-6161 


MAY 10, 1952 


SCOTLAND | 1950 Net Effective Buying Income 


ATCHISON..." TNODAWAY.---] WORTH [HARRISON PUTNAM SCHUYLER fi 
SR, Rane | =e In excess of $150 Million 
Seopa, ea SULLIVAN 7 $75 Million to $149.9 Million 
~ BES ion Sg [_] $40 million to $74.9 Million 


ANDREW DAVIESS Deus 
TEXAS Wy $15 Million to $39.9 Million 


“| SHELBY MARION.”.".” 


ST. JOSEPH Spans ponpanenennn Oo mi LASERS Cities shown are those having net 
ese ae oot be % “4 *: Hennibe 
ABUCHANANE LINTON sees ‘a : 


te | SRONROE Effective Buying Income of $15 million 


and over 


LATTE 


oT AUDRAIN § z SEE EARS 
HOWARD NE 
BOONE |. “rr LINCOLN 


ieee , wean Columeig ¢ CALLAWAY 


~ COOPER 


aa . vies: University City 
MONITEAU “: ’ Q ST. LOUIS 
COL 


Maplewood 


“]renry oe IMORGAN 


; WASH- 
ST. CLAIR WASH 


HI Aste 
KORY “J CANEVIEVE 


Joe {CEDAR 


LACLEDE 


IRON 


BARTON 


BOLLINCERS - 
REYNOLDS ag 


WEBSTER | WRIGHT 
3 SHANNON 


JASPER iizit:: e Cape Girardeau 


Scott 


LAWRENCE 


CHRISTIAN 
[STONE 


STODDARD 


‘BUTLER’. 


OREGON 


McDONALD 


DUNKLIN'.” 
Scale of Miles 


9 — 
- , a Copyright by 


Coes Mosagineal 


F | G 


MISSOURI — (Continued) 


gg RETAIL SALES — 1951 EFFECTIVE BUYING INCOME 
STIM 
JM 1/1/52 JM ESTIMATES BY) ESTIMATES — 1951 


COUNTIES 


} FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 


5s le Q 
Totai % lies | % Furn.- Net | % Per | Per | Buying} 
(thou- | of | (thou- of General | House- Auto- Estimates} Dollars | of Cap-| Fam- | Power 
sands) | U.S.A. sands) | ( U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A.| ita | ily }| Quota 


80.0) . 27.0 . 11,277; 3,918 23,538! 2,826 101,651) .0461/1,271) 3,765] 0513 
2Joplin enanhis 39.0) .025% 13.6 59,697; . 5 9,414; 2,344) 15,855) 1,816 3,335 56,750) .0257/1,455) 4,173} 0207 
Carthage goede 11.4) . 3.9 16,696. 31) 1,370; 1,161) 5,731 569 é 16,589) .0075)1,455) 4,254) = .00S9 
Seas 39.2) . 11.6) 26,039 2,475, 1,383) 5,384) 588 32,662 .0148| 833) 2,816) .0176 
6.7 14,251, . 619 579, 2,373 525) 15,289, .0070| 728) 2,282} .00390 

| 
a Te — . . 4,184) . 370 127) 948 134 7,041, .0032) 926 2,608} .0034 
ree ‘ . 15,145). 1,052 774, 5,587) 12,835) .0058, 662 2,252) .0034 
Lebanon tow’ 9. . 14,327 710) 774, 4,749 q 32: 5,112) .0023) 741) 2,223]. .0039 
25,474, . 1,955, 1,441) 4,038 ; 25,447, .0115'1,006, 3,142) .0141 
12,864 . 1,066 546 2,572 15,918, .0072) 674) 2,067) .0032 
9,063. 477 257; +=2,119 12,288 .0056 1,138) 3,413} 0050 
12,761) . , 1,308) 301! 3,726 10,582! .0048' 820 2,300 -0066 


—— 


© SM, 1952. Before using these figures, see explanation page 5 
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a 
tour the MISSO 


HEART OF AMERICA 


B Stony. 


PACKED WITH OPPORTUNITY FOR 
THE INDUSTRIALIST SEEKING 
NEW PLANT LOCATION 


To the forward-looking industrialist ...seeking answers 
to the plant location problem... Missouri offers a 


wide variety of services. 


Available to you—are up-to-the-minute listings of industrial 


buildings in Missouri that are ready for immediate occupancy. 


Industrialists the country over are finding exactly what they're 


looking for in these Missouri plants, built and ready to move in! 


The New Industrial Brochure ... and the New Series of Industrial 
Maps... present facts and figures on the Missouri Story in an 
easy-to-understand form... facts regarding raw material, labor, 


and power that are essential to your decision. 


And for facts on your particular business... and the opportunity that 


awaits it in Missouri... there are confidential surveys and special reports 


that can pinpoint markets, location sites, and transportation... as they 
i apply to your special location problem. Missouri will be glad to initiate 


such reports ...in cooperation with experts from your own staff if you wish. 


— 


All—or any one—of these services are available to you TODAY. 


FREE INFORMATION - 
CONCERNING MISSOURI DIVISION of RESOURCES and DEVELOPMENT 
YOUR BUSINESS... Dept. E-256 Jefferson City, Mo. 


— = 
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Bin ctr a; 
. The “SM symbols mark original 
MISSOURI — (Continued) sive estimates by SALES MARAGEMGR 
POPULATION RETAIL SALES — 1951 EFFECTIVE BUYING INCOME 
ESTIMATES 
BYP 1/1/62 BYP ESTIMATES CLD estimates — 1051 
COUNTIES = | 


FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 


9, | Fam 

es 
of | (thou-| Dollars 
U.S.A.| sands) | (add 000) 


‘0108! ° 18,207 
-0057 : 14,748 


Per 
Cap- 
ita 
0122! 6.5 17,521 el 1,152 
1,112 
1,350 
0091 \ 11,163 543 


0118 ° 13,745 
7,425 
2,626 


8 
i: 
gy 


32,470 
25,620 
5,150 
9,616 


aon 


g32 88 


_— 
~ 


15,955 
8,202 
10,647 


2@2e 228s e@e22 skes!| fre 


Montgomery ee 6]. a 8,728 
EE ae VW. ° 7,008 
New Madrid 0}. 3 21,751 

4Sikeston 


$22 883 2222 88 


383 888 88 


ip 
e322 


17,117 


on 
= 
on 


20,965 
14,224 
5,345 


—_ 


3 ss 
288 228 


as 


—s _ = 
s . s 
$8582 
© to 
a. 


229 82228 


13,416 


. 7,920 
9.1) .0058) 3. 4,873 
8.8| 0057, 2. 4,315 


| 
| 


23.1) .0149 % 20,915 2,017 28,436 
12.9! .0083 17,649 1,930 20,140) .0092 
2 Joplin is in Jasper and Newton Counties. Before using these figures, see explanation page 16. 


3 Hannibal is in Marion and Ralls Counties. *Withheld to avoid disclosure. 
4 Sikeston is in New Madrid and Scott Counties. 


8 


see 322 22288 


ALL SURVEY DATA are available on IBM cards at nominal cost. These cards, 
as well as IBM listings of data in the “Survey of Buying Power’, regrouped ac- 


cording to your sales territories, may be obtained from Market Statistics, Inc., 


432 Fourth Avenue, New York 16, N. Y. Call MUrray Hill 4-3559. 


—* 


SALES MANAGEMENT 


THE 

MORNING PAPER 
IN THE 3 
WORLD’S LARGEST 
TWO-NEWSPAPER 
CITY 


| Glove-Memacrat. 


Years Old This Year 


19352-—3 Sections 30. Pages 


One Hundred 


the — rasirowd 
in shee twee 
De Tersiaa} Rake 
New York * Centred 
ees the emma me 
Kee oie were a ad 
B megs om per 
a the tomes ee 


Sawte cnanance Ot 
Set pant Bart 


* 
weet Peteaie ix x ag Porn 
es SS 
2 oat 
we at ae toe, ware theme 
yam 


T 
00 YEARS. OLD THIS YEAR 


Still the est Radio Guy tu St. Louis! 
St. Louis © KWK’s average cost per 1000 homes delivered in the St. Lovis 


Market is the lowest* for 15 out of 18 hours of the broadcast day! 


e KWK has more locally produced quarter-hours** than any 
other St. Louis network station! 


e KWK serves more local sponsors** than any other St. Louis 


network station! 


*Based on 1-time, 1-minute announcements; The Pulse, Inc., 


Representative Jan.-Feb., 1952; and on SRDS, Feb., 1952. CNS 
tiny “ree, He. 


Globe-Democrat Tower Bldg. 


M | S! The “SM” symbols mark original, excl- 
hada sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES — 1951 (MER. | EFFECTIVE BUYING INCOME 
BYP 1/1/52 BYP ESTIMATES WHOLE- ESTIMATES — 1961 


SALER 
COUNTIES SALES 


FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 1951 


% Furn.- 


Dollars of General | House-| Auto- Estimates 
(add 000) | U.S.A.| Food Mdse. motive | Drug | (add 000) 


ASt. Louis. ... 3}. -3] 1,109,337] .7336) 248,145) 204,543 171,535} 35,732] 1,452,752 

Clayton 5]. . 34,879) . 8,235 842 11,837} 1,613 1,491 

Maplewood. ... * ‘i 30,913) . 5,447 2,531 12,243 . 

University City. . d 24,363) . 10,988 523 3,745 11,318 

Webster Groves 0} . r 17,119) . 337 4,432 ° 

15,857). 655 | 1,216 
. 


12,431). 1,986 
7,771| . 430 


24,305) . 1,708 
15,909). 1,195 
4,946 . 72 
6,303) . 327 


27,994 28,329) 
16,781) . 13,066 
2,610) . 4,116 
8,056) . 9,756 


18,191). 18,887 
2,890) . 4,928 
7,244] .0048| | 9,843| 


5,687, . 6,151). 
10,874). 569 
19,522) . 860 
= d 1,019 


Bee Ras e2sef2 


_ 
= 
we 


5,606) 
6, 184 
4,583 


F 11,709) 
4,234) . | 5,758, . 
12,787| J 311 12,208) . 2,491 


2s3 8388 


J 
Total Above Cities) Vie | 620.1 2.700.008 ‘ 554,587) emeand 156 ,428 615,469 112,036 2,872,749} 3,405,050) 1. 5,491) 1.5716) 124 
\ } 
State Total.......0..... 4,027.2/2.5994 1,240.8) 3,993,395 . 841 , 008! 589,487) 200,795! 735, 751'149,7281 | 5,370,549) 2. 2.53031 97 


Per Capita Sales.|..... | | 146 50 183 37 
Per Family Sales.}..... ‘ 475| 162 593} 121 ae 


4 Sikeston is in New Madrid and Scott Counties. © SM, 1952. Before using these figures, see explanation 
A and A See end of state for Standard Metropolitan County Areas. *Withheld to avoid di 
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| Best Coverage 


ee) 


— 


You Get the 


MOST 


When You Get the 


POST’ 


C The St. Louis Post-Dispatch LEADS ALL CIRCULATION DAILY SUNDAY 
OVER ST. LOUIS WITH ONE ocricemenirininest toviscityzoneand | city zone. 287.207 300.8 
offers a PLUS CIRCULATION of 103,011 Retail Trading Zone 


NEWSPAPER, ONE LOW COST *:2<°0necmisme | mestone oi se 


area outside the St. Louis City Zone. (| ae 440,357 
393 


283 888 


MAY 10, 1952 


M I S S ou URI— ) Standard Metropolitan County Areas The “SM” symbols, mark original. exc, 


sive estimates by SALES MANAGEMENT, 


POPULATION . RETAIL SALES — 1951 pot EFFECTIVE BUYING INCOME 
ESTIMATE 
JM 1/1/52 JIM ESTIMATES mr GD ESTIMATES — 1951 


SALES 
FIVE STORE GROUPS 
(ig thousands of dollars—add 000) 1951 


a eae) = ——; i can Net % Per | Per Buying| 


- 
(thou- of (thou- | Dollars of General House-| Auto- Estimates | Dollars of Cap-| Fam- | Power 
sands) U. S. A.| sands) (add 000) | U. S.A. Food Mase. Radio | motive | Drug | (add 000) | (add 000) | U.S.A. | ita ily | Quota 


Kansas City 


837.3 .5404) 268.5) 1,073,581, .7099 200,675 236,708 49,798 190,963 56,263 1,433,941 .65061,713 5,341) .6463 
95.1 .0613) 29.4 95,824 .0634, 21,201, 10,302) 5,188 . , 142,157, .0645 1,495 4,835) .0635 
1,729.4\1.1165) 517.4] 1,764,082 1.1664, 435,935, 245,618 102,076 300,463 58,493 2,841,622, 1.2891 1,643 5,492) 1.2178 
J 107.5) .0695 = 34.7) ~=108,360) .0717' 18,748 13,335| 6,448 24,464) 3,854 156,428 .0709 1,455 4,508! .0708} 102 


: (Other Mountain States: Arizona, p. 194; Colorado, p. 221; Idaho, p. 263; 
M fo) N TA N aa Counties and Cities — Nevada, p. _ 404; _New_ Mexico, Lz 420; | Utah, _B. _ 578; _Wyoming, | Pe 616.) 


Montana state map—page 396 | 4 | Pop. 
NUMBER OF OUTLETS — (in 


NUMBER OF OUTLETS 


thous.) F {GM/|FHR| A 


City County thous) F |GM/FHR| A County 


Anaconda Deer Lodge......| 11.6 Helena..........Lewis & Clark... ; 48 11 
Billings......... Yellowstone 33.3 | x Kalispell Piathead.........| : 37 13 
Bozeman Sere 11.8 Lewistown .F 3 . 24 
Butte...........Silver Bow..... Livingston....... kK : 26 
Great Falls... ...Cascade.........| } | | Miles City... 23 
Havre... 


Missoula. ....... Miss : 61 


| 
} 


| | 
| 
Beaverhead . 5. : 9,563, . 310! 2,155 13,550 .0061/2,085 


Big Horn........ ; 8} . ‘ 8,123) . 184 1,762 10,900, .0050/1,112 
ee : 6] . J 7,238) . 146, 1,723 13,017, .0059/1,514 
| | 

Broadwater. ..... . 9}. d 2,780). | 5,108 .0023 1,761 
Carhon.......... 2] . y 7,212 10,866 .0049|1,065] 
Carter........... : Wi 3 : 1,532 2,461) 0012) 911 
Cascade....... .5| .0350| 16. 67,600, . 13,084 1, 97,673, .0443 1,792 
Great Falls... .]... .5| .0261 2.5 62,905). 2 , | 12,144] 1, , 70,076} .0318/1,730 
Chouteau........ .0| .0046 : 7,404) . | 1,902) 14,592) .0066 2,085) 
Custer...... .1) 0084 Y 18,363. 4,495) , 17,605 .0080'1,344 

Miles City ; 9.6) .0062 3. 17,315 12,901| .0058'1,344 


Daniels.......... . 9 .0025 4,519. Se 8,193, .0037 2,101 


Dawson. ........ ; 3. ’ 11,433 13,501) a 


Deer Lodge... 2, : 7 ‘ 12,036. 23,898, .0109 1,406 
Anaconda..... -? .6; .0075 3.6 11,743) .0078) 16,307; .0074/1,406 
See Butte- | 


Anaconda 


Se ; Rd , ; 0029) eh eee 4,629) .0021 1,251 
Re ge so % 3 .0104 21,932) .0099 1,545 
Lewistown.....]... P 5.6 004 : 3,58 .0089 11,012' .0050'1,668 
Flathead....... : - ‘i -0227 36,972 .0168'1,127 
Kalispell. ...... F .0| .006 3.2 24, 34° .0161 14,057, .0064/1,406 
Gallatin......... 6] . : .0167 32,663, .0148 1,452 
Bozeman..... : ; , 3.6 ,179| .0127 22,420, .0102 1,900 
Garfield. . , .0009 2,888  .0013 1,313 
Glacier per ; 8. ; i -0071 15,890 .0072 1,621 


Golden Valley... 


- wld 1,664 .0008 1,189 
Granite......... ‘x 8 .0018 


J Be ie ea 4,672 .0021 1,669 
Hill... ; ae -5 .0094 . ° . Bee. asiats 20,152 .00921,390 
Havre. ‘ : ; 8.3 .0053 3. 12,048: .0055 1,452 


Jefferson. . 
Judith Basin 
Lake 


5,068  .0022 1,236 
5,759 .0027 1,745 
15,245 .0069 1,081 


Lewis & Clark. 
Helena. . 

Liberty 

Lincoln 


47,500 .0215 1,900 
33,536, .0152 1,884 
4,866 .0022 2,317 
10,289 .0047 1,143 


McCone.... 
Madison 
Meagher. . 


6,080 .0028 1,900 
7,292, .0033 1,236 
3,990, .0018 1,900 


Mineral. . 1,751, .0008 834 


Missoula. ....... rar 02] « ; ° ‘ 1,545, 10,364 | i 65,960, .0299 1,822 
Missoula . ‘ 23.1; .O14¢ ‘ 36, -0238 017 2,04: 1,398} 9,625, 1, 41,745, .0189 1,807 
Musselshell §.5) . ° : ° , 1,093 7,732, .0035 1,406 


a F 2,772 < wnecenied 20,325 .0092 1,652) 5,212 
Livingston... . a / 2. 2,335, .008 2 2,772 14,395; .0065 1,822) 5,758 

Petroleum. ......] E2 ao F ‘ 4 ° 1,404, .0007 1,560} 4,680 

Phillips ...0 E1 > 5 . , 4 ; 1,409 sae 9,535 -0043 1,513 4, 763! .0042 105 

*Withheld to avoid disclosure. 
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Before using these figures, see explanation page 15. 


SALES MANAGEMENT 


J Points the Way to Profits 


1] 


| Here’s your 
Mid-America Market 


And here are the Mid-America 


facts—Cattle, grain and other farm 


products... an expanding and 


tremendously diversified manufacturing 


picture ... service industries at every 


turn...a big, healthy, wealthy farm, small- 


6 town and city buying public—that’s 
4 
° the Mid-America served by KCMO. The map shows the prosperous Mid-America market and how KCMO’s 
i" powerful 50,000 watt signal at 810 Ke blankets 213 counties inside the 
_ measured v2 mv contour. Mail counties shaded in grey total 470, and 
» there’s mail from 28 states all told! 
: ao METROPOLITAN MARKET FACTS 
: \ ; > / Retail Sales Food Sales Drug Sales Radio Homes Population 
; = Greater Kansas City $1,073,582,000 $200,675,000 $56,263,000 248,345 837,300 
St. Joseph 86,957,000 18,250,000 5,123,000 27,221 76,800 
. Topeka 110,588,000 21,988,000 3,453,000 31,693 92,100 
z Total $1,271,127,000 $240,913,000 $64,839,000 307,259 1,006,200 
GREATER KANSAS CITY includes all of Jackson and Clay Counties in Missouri; Johnson and Wyandotte Counties 
0 in Kansas—including Kansas City, Mo., Kansas City, Kan., North Kansas City, Mo., and Independence, Mo. 
nl MID-AMERICA MARKET FACTS 
: | F 

08 ie / Retail Sales Food Sales Drug Sales Radio Homes Population Families 
40 Missouri $3,993,395,000 $841,005,000 $149,728,000 1,132,057 4,027,200 239,590 
a Kansas 1,906,835,000 405,733,000 58,874,000 ST ist? 1,937,800 139,410 
45 Iowa 2,652,048,000 478,726,000 57,846,000 745,130 2,641,100 211,350 
s Nebraska —_—_1,521,869,000 289,621,000 41,693,000 379,000 1,338,600 111,430 
v4 Oklahoma 1,823,868,000 402,823,000 65,400,000 617,105 2,252,500 169,370 
11 Total $11,898,015,000 $2,417,908,000 $373,541,000 3,072,010 12,197,100 871,150 

SALES FIGURES are from Sales Management's 1952 Survey of Buying Power; Population figures from 1950 census; 
78 Farm families from SRDS Consumer Markets; Radio homes from Broadcasting-Telecasting estimates. 
11 
02 
23 
81 
. Here’s the station to cover 
fm | Mid-America BEST 
128 
29 
81 
Fe The recently-completed “Survey of 
‘ ; Se ra 
82 Listening Habits” in rural and small- 
a town Mid-America proves that KCMO’s 
n 50,000 watt signal at 810 Kc reaches . 

3 
118 e 
132 more customers than any other station Greater Kansas City $ ONLY 
97 * es oe 
at one low rate. 50,000 Watt Station for Mid-America 

115 
131 
100 
105 
15 8iO Ke. National Representative: THE KATZ AGENCY 
NTE MAY 10, 1952 395 


‘MONTANA 
y N 
100g UBERTY | HL BLAINE a RAL SHERIDA 


JCHOUTEAU 


McCONE 


CASCADE 53 

ME 
Great‘ HEM 
i Falls 2 


CARFIELD 
PETROLEU! 


MEAGHER 


) ROSEBUD 


ti) MUSSELSHELL 


BEAVERHEAD 


1950 Net Effective Buying Income 
ee In excess of $150 Million 
$75 Million to $149.9 Million 2 Cities shown are those having net 


— sd 2 Effective Buying Income of $15 million Seale 66 Atlas 
sega $40 Million to $74.9 Million siiiinen 25 50 100 


$15 Million to $39.9 Million One Inch Equals Approximately 91 Miles 


A | B | » | G 


NA SPIRES. 

. The “SM* symbols mark original, exci 
MONT AN A— (Continued) sive estimates by SALES MANAGEMENT 
POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 


ESTIMATES CHANT 
BYP 1/1/52 BY. ESTIMATES WHOLE. ESTIMATES — 1951 
COUNTIES SALES 


FIVE STORE GROUPS 
(in thousands of dollars—add 000) 1951 


ual: 
Furn.- Net Buying \ 


General | House- Estimates | Dollars Power 
Mdse. | Radio (add 000) | (add 000) | U.S.A. | i Quota 


148 


~ 
3 


2 
> 


38 


. « 
=~ A 
7 


* 

—~_ A 

R28 888 
> 


— 

=: 
— 

83 


10,432 3,816} 14,943 


70,605 17,035) 78,061 5,457 


134,428 23,831) 130,441 ° 1,547] 5,111] 


224| 40 217 
739 336 131 717 


© SM, 1952. Before using these figures, see explanation page D. 
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We te A ms wee 


> 
3S 
; 
3 
4 
a 
4 


| F | G 
CHERRY KEYA PAHA BOYD N‘ N EBRA KA 
' a To] Kno 1 
ROCK 
aN PIERCE 
Ww 
= URSTON 
: Te UMING :: 
GRANT THOMAS BLAINE LOUP wu creed ee 2222: {BURT 
2 COUT POOCE 2 
Fremont § 
: ents 
LIM CHEYENNE © = ; 
—_ os KEITH MER |: :: , 
¢ . a 
* North Plotte * Tree | SEWARD Ai CASS, 
G2. SOON bbe WALL “4 
Grand 
Island 
: CHASE HAYES 
= 
OUNOY HITCHCOCK 
= 
1950 Net Effective Buying Income 
| In excess of $150 Million 
: #4] $75 Million to $149.9 Million Ss : 
“ $ ii $ Cities shown are those having net Sst ot tis 4 
f=] $40 Million to $74.9 Million Effective Buying Income of $15 million ry) 25 50 75 100 COPYRIGHT FY 
$15 Million to $39.9 Million ond ever One Inch Equals Approximately 75 Miles Soles Mocagemeal, 
G 


(Other West North Central States: lowa, p. 294; Kansas, 


p. 370; Missouri, p. 381; North Dakota, p. 464; South 


p. 306; Minnesota, 
Dakota, p. 532.) 


— NEBRASK A— Counties and Cities 


Pop. Pop. 
(in NUMBER OF OUTLETS (in NUMBER OF OUTLETS 
City County thous)" F |GM|FHR| Aj| D | City County thous.)| F {GM,FHR| A | D 
Se Box Butte....... 8.0 23 5 6 10 3 | LARGO. 6:<.00.0:05'0 Lancaster....... 100.5} 208 18} 44 53 39 
Beatrice........ .Gage. 11.9 34 6 14 18 9 | McCook.........Redwillow....... 7.8 20 5 8 15 4 
Columbus....... Platte : 8.91 26 8 10} 15 6 Nebraska City...Otoe............ 6.8] 23 6 7 5 
Fairbury........ Jefferson........ | 64) 21 4 5} 13 4 || Norfolk......... Madison........ 11.4) 40 8| 17) 14 5 
Falls City....... Richardson......| 6.2) 15 4 8} 14 3 || North Platte..... PAN 5:5, «:51'06 15.8] 36 6; 1 6 8 
Fremont........ er 15.0} 49 8} 12) 19 4 | oO io ee 253.8] 585) 58) 116) 129) 119 
Grand Island Re aS: 3i6. 5:5 .oi0% 23.5 69 8 20} 32 Scottsbluff....... Scotts Bluff......} 12.9} 48 9 17 22 6 
Hastings........ ae 20.6 46) 10) 13) 29 12 || Sédmey.......... Cheyenne....... ee 4 7; 10 3 
Kearney... Buffalo 12.3} 42 8 11 23 4 | CC WO hens ddic 6.3 15 5 12 14 3 
Lexington....... ee 5.2 15 4 4 6 3 
ay RETAIL SALES — 1951 =. EFFECTIVE BUYING INCOME 
JM 1/1/52 ESTIMATES by ESTIMATES — 1951 
COUNTIES SALES 
FIVE STORE GROUPS 
CITIES —_ (in thousands of dollars—add 000) 1951 
ami- ual- 
Total % lies % Furn.- Net % | Per| Per | Buying} ity 
Map} Met.} (thou- of (thou- lars of General | House-| Auto- Estimates | Dollars of | Cap-| Fam-| Power] In- 
Code} Areaj sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A.| ita | ily | Quota | dex 
. ae. 5 ae 29.5 .0190 8.5 38,365) .0254 5,748 4,642; 1,493) 13,177) 1,166].......... 48,638) .0221|1,649| 5,722} .0224] 118 
etre. Fee Peer 20.6) .0133 6.6 34,875} .0231 5,276 4,642 1,493) 13,177) 1,048 16,118] 36,688) .0166/1,781) 5,559] .0179] 135 
Antelope......... if = 11.6) .0075 3.6 11,704 .0077 2,023 830 428) 2,324 Mss tctseuein 13,323) .0060/1,149| 3,701] .0067] 89 
ne: __ | ee -9)| .0006 2 268; .0002 | ET eR See Sener LSE MELE 1,020) .0005|1,133) 5,100} .0003] 50 
BN. s ccavenc  - ae 1.3} .0008 4 __ ee 12| peide Semeeheweseest le aeceeewleaecmaaedeewand 1,359; .0006|1,045) 3,398] .0004) 50 
SD: c:svp dace 4 1.2) .0008 -3} 781; .0005 107 ne ° ee 1,519} .0007 1,286) 5,063 po 75 
Boone........... | ae 10.7) .0069 3.2 9,686) .0064 1,536 728 378} 1,876 | Seer 11,972) .0054/1,119) 3,741] . 87 
Box Butte........ | eee 12.6) -0082 3.8 17,623) .0117 3,447 1,768 658; 3,603 RE 18,549, .0084)1,472| 4,881] .0094) 115 
MONG... nccdecscabpocnd 8.0) .0052 2.4 14,817) .0098 2,937 1,474 564; 3,275 237 1,206] 12,835) .0059)1,604| 5,348] .0069} 183 
OM... <cvcscoe _- Se 4.8) .0031 1.5 4,856; .0032 998 143 29 599 ees. 5,584) .0026/1,163| 3,723] . 94 
BN... 5s. axiclost _o = 5.2; .0033 1.6 8,227; .0054 1,252 425 171 914 ee 6,660, .0030|1,281| 4,163) . 118 
ee | = 25.6) .0164 8.0 32,214; .0213 5,788 3,623) 2,153) 6,834 ae 28,264; .0128/1,104) 3,533} .O161) 98 
i ee Foe See 12.3} .0079 3.8 23,494; .0155 3,728 3,422} 1,841) 65,476 487 10,739 17,379 .0079/1,413 4,573} .0102] 129 
_ eee 2 a 11.6} .0075 3.6 12,142) .0081 2,634 382 704; 1,753 IE 19,641) .00891,693) 5,456] .0084) 112 
Butler... _ 3 11.4) .0074 3. 8,697; .0057 1,688 738 235) 1,059 ae 10,742} .0049| 942) 2,903] .0056] 76 
ee _, = 16.6} .0107 5.2 12,551; .0083 2,735 245 238; 2,112 ee 16,379} .0074| 987) 3,150} .0083] 78 
WOM... csccoes _ i 13.9] .0090 3.8 12,104; .0080 2,148 1,098 126) 1,747 ere 15,347, .0070/1,104) 4,039] .0077] 86 
eee __ i epee 5.2) .0033 1.6 7,376; .0049 1,333 398 277; +2,161 SE 7,045} .0032/1,355) 4,403] . 112 
Cherry 0.0... __ ee 8.3] .0054 2.5 11,069; .0073 1,581 668 979; 2,308 cuscoseae 14,421} .0065|1,737| 5,768! .0066! 120 
*Withheld te avoid disclosure. © SM, 1952. Before using these figures, see explanation page 15. 
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THERE’S NOTHING BETTER THAN... 


(RST::pLac[e! 


37.1 
33.7 


OTHER 
STATION RATINGS 


OTHER 
STATION RATINGS 


Oct. 1951 Nov. 1951 Dec. 1951 


HOOPER PROVES IT! 


The above charts show the Omaha, Council Bluffs Hooper Share-of- 
audience for 8 A.M. — 6 P.M., Monday through Saturday, from October, 
1951, through January, 1952. 


Jan. 1952 


* Largest total audience of any Omaha station, 
8 A.M. to 6 P.M., Monday through Saturday! 


Largest share of audience, both morning and 


afternoon, of any independent station in all 
America! ( Hooper, Nov.-Dec., 1951) 


Represented Nationally By 
a Vhe Bolling C2. OMAHA 


Fe iene Wtost Listened - ‘og Vudefendent Statiou 


ce 


, Th ” 
N E B R A S K A _ (Continued) - 7 = a = sive estimates ‘by. SALES caine ist 


POPULATION 
ESTIMATES 
1/1/52 


RETAIL SALES — 1951 
BYiD ESTIMATES 


EFFECTIVE BUYING INCOME 


ESTIMATES — 1951 


COUNTIES 


FIVE STORE GROUPS 
CITIES 


(in thousands of dollars—add 000) 


Fami- 
Total % lies 
(thou- of (thou- 
sands) | U.S.A.) sands) 


Furn.- Net | 9 0 Per | Per 
House- | Auto- Estimates} Dollars | of | Cap-| Fam- 
Radio | motive (add 000) | (add 000) | U.S.A.| ita | ily 


Buying} i 
Power 
Quota 


Dollars 
(add 000) 


General 


Food Mdse. 


2,960 1,159 727 
2,264 772| 566 
1,546 212! 
1,168! 
1,680 
1,874 


Drug 


Cheyenne........ 


15,844 
12,187 
6, 264 


0088 1,561 5,231} .0092 
.0045/1,825! 6,693] .0054 
.0040 1,001) 2,904 


19,356 
10,039 
8,713 


. 14,236 
-0085 . 15,115 
0123 . 18,605 


2,256 
2,234 
3,928 


14,401 
24,485 
26,705 


-0065 1,398 4,500 
-0111/1,855 6,618 
-0121 1,398) 4,526 


2,033 
2,783 


-0040 825 2,915 
-0061 1,383 4,675 
-0152 1,693 5,496 
-0046 1,958) 6,787 


2,125 400 
2,662 2,941 
4,953 8,891 
1,856 2,852 


-0068 : 9,006 
-0064 ° 12,623 
0128 ° 32,173 
.0033 ° 12,500 


8,744 
13,557 
33,524 
10,180 


0021 ‘ 5,968 . 710 
-0059 ° 7,933 1,479 
-0173 ° 35,802 6,869 


ee See ae 5.0, .0097 25,347; .0168 5,137 


.0022 1,472) 4,859 
.0050 1,193 3,920 
.0171 1,413, 4,438 
.0102 1,502) 4,597 


1,065 
1,234 
6,197 
5,417 465 


4,859 
10,975 
37,724 


22,526 


3,529 
2,774 


Douglas 


: a 552,332 .2506 1,943 6,552 
*Withheld to avoid disclosure. 


Before using these figures, see explanation page xe. 


74,340 


© SM, 1952. 


47,234 24,168 


284.3, .1835 371,205 .2454 83,695 12,398 


— 


Industrial data for all counties . . . covering essential information from the 1947 Census of Manufacture 


plus projections made by SALES MANAGEMENT for the year 1951 are available on IBM cards. 


Write Market Statistics, Inc., 432 Fourth Avenue., New York 16, N. Y., or phone MUrray Hill 4-3559. 


— 


SALES MANAGEMENT 


HOOPER PROVES IT 


Omaha Radio Station Can Also 


Quantitatively Deliver Lincoln — 
Nebraska's Second Market! 


(Three times the audience of any other Omaha station) 


... In fact, KFAB is the only station in Nebraska with the 


capacity (signal and listenership) to deliver Nebraska's twe 


clu- 


top markets (Omaha and Lincoln) plus Council Bluffs, lowa, 
and a rich rural area comprising most of Nebraska, West- 
ern lowa, Northern Kansas, Northwest Missouri and South- 
ern South Dakota. 


<=. \ A BIG one-station, 
5 : October-November 12 ONE-PURCHASE 


| PACKAGE 


NA | 4 J! heey fd 
128 \ x Ne 2 ees ~| ] r i ir / = 
: SO yyod 350 END) 3 SH 


sae ll |///// ng 


KOIL’S “PLUS PLAN” OF MERCHANDISING 


KOIL makes your advertising bring results! KOIL’s Merchandis. 
ing PLUS Plan, the most complete in the area, can include: 


Street Car Cards ® 
Product Salesmen Meetings e 
Taxi Signs 

Personal Calls where they do 
the most good 


Market Facts in the KOIL Region 


‘ 985,300 
.. $1,092,836,000 
207,690,000 
115,957,000 
31,938,000 
1,530,513,000 


Above based on 1952 Sales Management Survey 
of Buying Power Estimates, 1951-52 Consumer 
Markets, BMB Daytime Audience Area. 


IMPORTANT! — KOIL blankets the Omaha trading territory 
without expensive coverage lost in thinly settled areas. 


MORE ADVERTISERS USE 
KOIL THAN ANY OTHER 
STATION IN THE MARKET 
BECAUSE... 


Promotion Announcements 
Newspaper Advertising 
® Promotion Brochures 


Dealer tie-ins at point-of-sale 


Population 

Total Retail Sales 

Food Store Sales 

Gen’l Mdse. Store Sales . 

Drug Store Sales 

Effective Buying Income (1951)... 


W. J. NEWENS 
Manager 


EDW. PETRY & CO., Inc 
National 
Representatives 


OMAHA-COUN 


CiL 


KOIL 


BLUFFS 


BASIC ABC 
1290 K.C. 
5000 WATTS 


Want more facts? 

Contact your Petry 

mon or write, call 
KOIL today! 


The ‘‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION 
JSAM ESTIMATES 
1/1/52 


JM 


RETAIL SALES — 1951 
ESTIMATES 


MER- 
CHANT 
WHOLE- 


EFFECTIVE BUYING INCOME 
ESTIMATES — 1951 


COUNTIES 
CITIES 


FIVE STORE GROUPS 
(in thousands of dollars—add 000) 


SALER 
SALES 
1951 


Total % 
(thou- | of General 
U.S.A. 


Dollars 
(add 000) Mdse. 


Furn.- 
House- 
Radio 


_ 10 
Buying 
Power 
Quota 


Estimates 
(add 000) 


Auto- 


motive | Drug 


sands) 
| .1638 45,657 


350,566) ° 72,208) 


4.0) 21,500! 


4,198! 1,976 


24,168 


1,285 


2177 
-0030 
-0050 


83,630] 12,263 


0047 
0027 
0062 


0047/1, 
-0027 
0057 
0169 0177 
-0085/1, 0100) 130 


6,849 
6, 1571 


652 


A and A See end of state for Standard Metropolitan County Areas. 
*Withheld to avoid disclosure. 


WOwW-T 


Channel Six in OMAHA 


A MEREDITH STATION 


FRANK FOGARTY, General Manager 
FRED EBENER, Sales Manager 


JOHN BLAIR-TV, National Reps. 


Before using these figures, see explanation page 15. 
© SM, 1952 


% Leading the way in 
Midwest Television 

* Serving one of the fastest 
growing markets in U. S. 

% NBC and Dumont Shows 
plus top-notch Local 
Programming 

* Low-cost, high-rated 
participations now available 


SALES MANAGEMENT 


= 


ENT 


We publish the newspaper 
that sells a market of 
1% million people with 

2 billion dollars to spend 


The OMAHA WORLD-HERALD 


is read in 
3 out of 5 homes in 


NEBRASKA and WESTERN IOWA 


Here's the Picture... 
Nebraska-Western lowa Market Summary* 


(93 Counties, Nebraska; 10 Counties, Western lowa) 


NS 55S dice nek a RR a 1,566,100 
Total Buying Income ............ $2,295,314,000 
Total Retail Sales . -......... 1,756,664,000 


1951 Retail Sales 
General Merchandise ............ $ 171,923,000 


Food ............. eget ae 333,359,000 
NE aks shy aise eases an 47,633,000 
Automobile __. Oi pei a 347,261,000 
Furniture, Household and Radio __. 85,663,000 


* 1952 Sales Management Survey of Buying Power 


Publisher's Statement, total net paid circulation average, March, 1952 
249,377 Daily . . . 258,569 Sunday 


Omaha World-Herald 


O’MARA & ORMSBEE, _ National Representatives 


New York, Chicago, Detroit, Los Angeles, San Francisco 


| 
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NEBRASK A— (Continued) 


POPULATION 


COUNTIES 
CITIES 


Pehencwanences 


Frand Island... 


Keya Paha 
Kimball. ..... 


Lancaster....... 


ALincoln.. 
Lincoln. 


North Platte 


See. ....... 


Geup...... 


Redwillow. . 
McCook..... 
Richardson 


Saline.. 
Sarpy....... 
Saunders. 


Scotts Bluff. 


Scottsbluff... . 


Sheridan... . 


1/1/52 


SM ESTIMATES 


Fami- 
Total | % lies 
(thou- | of | (thou- 
sands) | U.S.A.) sands) 


-0050 
-0109 
-0040 
-0019 


| ,0091 


-0107 4 
-0109 5.5 


9 
4 
4 
2 


-0063, 


9 
1 
2 
9 


Dollars 
(add 000) 


24,457) 
18,959 
7,573 


20,578 
18,037 
18,819 
13,247 

3,354 


13,366 
5,460 
15,747 


The “‘SM’”’ symbols mark original, extly. 
__ sive estimates by SALES MANAGEMENT. 


RETAIL SALES — 1951 


BYP ESTIMATES 


FIVE STORE GROUPS 
(in thousands of dollars—add 000) 


Furn- | 
| General | House-| Auto- | 
Food | Mdse. | Radio | 


motive | Drug 


-0859 
0245 
-0209 


-_ 
.0061 
.0063) 
0119) 
-0079) 


-0031) 


641, 
526 


193, 
140 


913/ 
566 


5,484) 
| 

893) 
1,215) 


102 
41 


MER- 
CHANT 
WHOLE- 
SALER 
SALES 


1951 


Estimates 
(add 000) 


EFFECTIVE BUYING INCOME 


JM ESTIMATES — 1951 


Net 


11,120 


| 
7,736) 
8,036 
9,805 


1,823 
7,220) 
14,701 
| 
229,917 
189,398 
33,908 
21,404 
1,897 
| 


975, 
742 
31,016) 
17,120 


12,279 


Dollars | 
(add 000) | U.S.A.| ita | ily 


% = 


of | Cap-| 


BB 


Per 
Fam- 


.0035 1,929) 
.0015 1,045} 
| | 


.0014 1,207) 
.0009| 1,871 
.0029)1,134) 

| } 
.0256 1,708) 
.0199| 1,870) 
.0051/1,281) 
.0038 1, 163) 
.0018 1,634) 
.0028 1,045) 
-0067| 987) 


.0005| 927) 
.0030| 913 
.0091 | 1,487) 
.0050) 1,738) 
| 
.0035/ 1,060) 
.0036 1,236) 
.0045/|1,325) 


0008 ™ 
.0033 1,604 
.0066| 987) 
1044 1,885 
.0860/1,885) 
.0153 1,207) 
0097} 1,355) 


3,921 
6,860 
3,968 


5,580 
5,938 
3,886 
3,807 


4,901 
3,483 
3,442 


3,400 
2,738) 
4,668 
5,055 


3,223 
4,018 
4,263 


3,038 
5,554 
3,341 


6,099 
5, 882 
3,943 
4,197 
4,743 


| 2,438 


0141 1,286) 
-0078)1 ,502| 
.0055' 1,369 


.0042!1,119) 


-0033 1,089 


-0072)1,472 


.0052/1,207, 
.0099 1,281) 


0042!1,369| 


.0031 1,060 


-0034 1,517 
-0068 1,634 


0048 1,134 
0102/1104 
.0052|1,296 
.0038 1,060 


.0099 1,664 
.0062/1,738 
.0095 1,251 
.0045 1,604 
.0018 1,295 


-0073 1,149 
-0089 1,178 
-0087| 1,134 
-0236 1,517 
-0090 1,546 
-0070 1,178 
0056! 1,266 


3,710 
4,308 
4,756 


4,203 
4,038 
3,595 


4,676 
3,822 
4,032 
4,233 


3,179 
4,954 
5,183 


3,675 
3,845 
4,612 
3,391 


5,315 
5,421 
3,966 
4,974 
4,318 


3,374 
4,418 
3,484 


5,254 
4,864 
3,703 
4,234 


27} 153 


88 


4) 102 


— 


A and A See end of state for Standard Metropolitan County Areas. 
*Withheld to avoid disclosure. 


Before usin these figures, see explanation page 19. 
’ , © SM, 1952. 


Be sure to read the explanatory introduction starting on page 15. 


SALES MANAGEMENT 


‘‘They’re Testing Me in Lincoln’”’ 


And here is the reason why... 


4 
| . . . 
) Located in rich, agricultural Mid- Facts on the KFOR Market 
. . . ’ : Radio Homes (1951) ..... 89,180 
) America, Lincoln is Nebraska's Capital Foto? Retail Sales... $281,715,000 
— City Market. Lincoln offers a variety of Food Store Sales ........ 51,386,000 
. . Gen‘! Mdse Store Sales ... 40,566,000 
industries spearheaded by such large Drug Store Sales ........ 9,368,000 
manufacturing plants as Goodyear Tire Above Based on 1951 Sales Management Survey 
| ‘ . of Buying Power, 1951-52 SRDS Consumer 
‘ and Rubber Co., Elgin National Watch Markets, BMB Daytime Audience Area 
j Co. and Western Electric Co. Strong 
4 local independent drug, grocery and ap- KFOR IS LINCOLN'S TOP STATION 
’ pliance outlets make Lincoln an ideal ; : 
? Station Station 
7 test market. KFOR “Bl! “qu 
Morning 54.7 3.5 1.9 
7 Afternoon 34.1 9.7 2.4 
- ¢ | ) Evening 27.3 10.2 4.8 
BASIC | 1240 Above figures from Hooper Survey 
9 ABC | K October-November, 1951 
‘ 
LINCOLN, NEBRASKA 
21 GEORGE X. SMITH EDW. PETRY & CO., Inc TEST IT ON KFOR-LINCOLN! 
26 Station National 
03 Manager Representatives 
28 
89 The “SM” symbols mark original, exclu- : : : wT] ¥ aa oe 
sive estimates by SALES MANAGEMENT. ; tg Fi JN EB RAS K A — (Continued) 
56 aS ee a aoe ns —— SS er ae - a SN ——— 4 
80 POPULATION RETAIL SALES — 1951 cMER- EFFECTIVE BUYING INCOME 
T 
: JM 1/1/52 BY. ESTIMATES WHOLE- BYP ESTIMATES — 1951 
COUNTIES — ee ee l os 
02 FIVE STORE GROUPS | ; | 
91 CITIES ‘ (in thousands of dollars—add 000) 1951 | 9 
ami- eee = ER a ae ual- 
84 Total | % lies % | Furn.- ; Net | &% | Per | Per | Buying] ity 
Map} Met.| (thou- of | (thou-} Dollars of | General | House-| Auto- | Estimates} Dollars | of | Cap-| Fam-| Power] In- 
99 CodejArea | sands) | U.S.A. | sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) U.S.A.| ita | ily | Quota | dex 
92 Sherman........ ae 6.3| 0041| 1.9 4,192, .0027 1,062 167 183) 213 eee 6,030; .0027| 957) 3,174] .0030}] 73 
98 Sioux -—/) 7. eee 3.1} .0020) 1.0 1,513) .0010) 341) 35 aaa 7 re 4,288, .0020 1,383 4,288] -0017} 85 
120 Stanton oe ee 6.5, .0042 1.9 3,961, .0027 830 80) - | 136 eee 8,902, .0040 1,370 4,685} .0037) 88 
| | | | | | 
| ° 
7 Thayer.......... E3 |.....] 10.6) .0068} 3.4) 10,101 .0066) 2,130 607, 817; 1,250 283).......... 11,389} .00521,074, 3,350] .0059) 87 
109 Thomas — |) 1.2) .0008 4 778, .0005 194 60, * | . . =a 1,414 .0006 1,178) 3,535] .0006) 75 
122 Thurston........] F2 |..... 8.6 .0055) 2.4 6,966 .0047 1,021 542 > | 736} = 188).......... 10,887, .00501,266 4,536] .0050) 91 
89 Valley — 3 oe 7.3) .0047 2.3 6,613, .0043 1,748 424 233 1,022) ee 7,412) .0033,1,015) 3,223] .0039} 83 
97 Washington......) F2 |.....) 11.6) .0075) 3.5 9,905 .0066 2,583 273 229) 1,227; 182).......... 13,494) .0061/1,163) 3,855] .0065| 87 
re Wayne : Fl —e 10.3  .0067, 2.9 9,866 .0065 1,663 764 324, 2,229) ann 16,078 .0073/1,561 5,544) .0069) 103 
8 | } 
Webster .......] E3 |... 7.3} .0047, 2.4 6,645 .0044) 1,436 242 272 | re 8,916 .0041 1,221 3.715 .0043] 91 
127 Wheeler. ......J E2 |... 1.5, .0009 5 459.0003 133 ERE ae | ae, 1,877, .0008 1,251 3,754] .0007] 78 
154 York ...) E3 |.....) 14.4) 0093) 4.5] = 15,726 .0104 = 2,783, += 1,184 998 4,798) 389).......... 20,133, .0092,1,398 4,474] .0096] 103 
98 York ORs pees 6.3, 0041, 2.1) 13,128, .0087 2,142 846 998! 3,952) 292 1,521] 10,201) .0046 1,619) 4,858] .0057] 139 
140 isa wae Meeks: paints escies Gaeete SEeites: Nee i I iz ian 
100 Total Above Cities}.....].....] 538.8 .3478 166.5] 851,911 .5633/ 158,744 109,959 49,023 195,194 25,294] 614,697] 986,445 .4475 1,831 5,925 620) 133 
. State Total......4.....1.....1 1,338.6 .8639 407.3" 1,521,869! 1.0063 289,621 156,100’ 75,714 304,018 41,693'..........' 1,997,509' .9063'1,492' 4,904 gore! 107 
| a Per Capita Sales.|.....J.....J........)..... =a | = ee 216 117 57 227 | TE SRE SRE Ben eA he Ae 
Per Family Sales <3 aphaee: SS i. i. A CaS RS En a oe 
| 117 *Withhe!d to avoid disclosure. © SM, 1952. Before using these figures, see explanation page 15. 
| 153 
] 88 . . . 
1 92 COPYRIGHT .. . The contents of this Survey of Buying Power are fully protected by copyright. The ex- 
7 clusive estimates of population, Effective Buying Income, retail sales and sales-advertising controls 
1952. ‘ e ° ° e 7, — 
must not be reproduced in printed form, in whole or in part, without written permission of SALES 
UANAGEMENT, INC. 
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RICH, WELL-BALANCED MARKET 


Radio WOW ALONE deliversapowerful other station or combination of stations 
signal to 485,000 homes in the rich can cover this rich market—so thor- 
WOW-Land, 200-county market. No oughly, so economically. 


OMAHA * 590 KC 


Room 280 Insurance Bldg. % 5,000 WATTS 


Represented by 
A MEREDITH STATION JOHN BLAIR & COMPANY %* NBC 


NEBRASKA— Standard Metropolitan County Areas The “SM” symbols, mack original. exh 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 


ESTIMATES CHANT 
BYP 1/1/52 BY) ESTIMATES WHOLE- ESTIMATES — 1951 


SALES 
FIVE STORE GROUPS 
(in thousands of dollars—add 000) 1951 


Total % % Furn.- GD Net ; Per 
Met. (thou- | of | (thou- General | House-| Auto- Estimates | Dollars Fam- 


Dollars of 
Area | sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U. ily 


7 122.0 ara 37.7] 137,340} .0908| 22,781) 26,985) 5,380) 22,528) 4,783 229,917 6,099 
100 371.5) . 109.9} 444,062} .2936) 91,658} 53,364) 27,336] 95,575) 14,624 676,363) . 6,154 


2 a. Other Mountain States: Arizona, p. 194; Colorado, p. 221; Idaho, p. 263; 
N E Vv A D A ae Counties and Cities oe a. ry 394; og ian, My, 420; wa & 598; Wyoming, Ms 616.) 


Pop. \ 
(in NuMBER OF OUTLETS i NUMBER OF OUTLETS 
thous.) A D City 


Reno 
557) 
5,319 


3888 


Bes 


—_—~ 

8; zs 
- 
— 


$8 36 
j 88 


3 
+ 


3,480) . 0024 
532 0003 


87,255 114,424) .0519|2,077 
78,742 16,788 76,701! .0348/2,198 


Before using these figures, see explanation page 15. 


*Withheld to avoid disclosure. 


— 


All consumer advertising bought this year . . . or any year . . . is bought on the basis of — and 
aimed at — available income. Sales are past history . . . a measure of what advertising bas done. In- 
come measures what it can do . . . frequently raises the advertiser’s sights to goals far beyond those 


indicated by sales figures. 


SALES MANAGEMENT’S Survey of Buying Power alone . . . as the only authority on the yearly distribu- 


tion of income . . . can open up new opportunities for selling and advertising efforts. 


ee 


SALES MANAGEMENT 


NEVADA 


EUREKA] WHITE PINE 


clu. : 1950 Net Effective Buying Income 


NT. 4 
= , ee In excess of $150 Million 


$75 Million to $149.9 Million 


| $40 Million to $74.9 Million 
$15 Million to $39.9 Million 


LINCOLN 


wal 4 
ty 
In~ 
ex 
21 * Cities shown are those having net 
a 8 Effective Buying Income of $15 million 
and over 
“= 5 
D 
2 — 
23 
— Scale of Miles : 
100 0 25 po 100 125 Copyright by 
122 F SE i 4 
146 6 One Inch Equals Approximately 87 Miles 
oe 
105 
143 A | ~ | Cc | D | E | F | G 
50 
oo OU 
The SM" symbols mark original, exclu- ; 
113 sire estimates by SALES MANAGEMENT. N EV AD A — (Continued) 
108 
8 POPULATION RETAIL SALES — 1951 MER. EFFECTIVE BUYING INCOME 
a JM 1/1/62 ESTIMATES WHOLE- ESTIMATES — 1951 
% COUNTIES l SALES 
110 FIVE STORE GROUPS 
CITIES _ (in thousands of dollars—add 000) 1951 
ait " 
% Total | % | lies % Furn= Net % | Per| Per Buying] ity 
110 Map} Met.] (thous | of | (thou-} Dollars of General | House-| Auto- Estimates | Dollars Cap-| Fam- | Power | In- 
10 CodelArea | sands) | U.S.A.| sands) | (add 000) | U.S.A.| Food | Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A.| ita | lly | Quota | dex 
White Pine......] F2 |..... 9.1) .0058} 2.7] 11,208) .0074 2,939} 1,210} 416) 2,304) 489).......... 9,445] .0043/1,038| 3,498] . 95 
. Re ee) at 3.4) .0021 | 7,683 .0051| 2,089 270} 382) «2,074| 271 . 4,470| .0021|1,315| 4,967) . 143 
23s Total Above Cities}.....]..... 71.8] .0463 23.6) 143,964] 0952) 25,002) 12,387] 8,017) 34,281] 7,543] 16,088) 180,221) .0682|2,002 6,388 ari) 166 
= State Total...,...J.....J..... 170.8] 1102} 53.61 212,686) .1406| 43,379] 19,308) 9,250) 44,312] 10,2681.......... } 297,941] .1382/1,744! 6,500) .1318) 120 
Per Capita Sales.|.....J.....]........ Bieta eee nen 1,245|....... 254 113 id es COLEEEEED EEE peeeeee peer peers eee wom OX 
Per Fam 'y Sales. ee ee eee eee ene: J eee 809 360 173 827 Re eeeeen Seen MPene Seaee pees. eee 
*Withheld to avoid disclosure. @ SM, 1952. Before using these figures, see explanation page 15. 
ALL SURVEY DATA are available on IBM cards at nominal cost. These cards, as well as IBM listings of 
data in the “Survey of Buying Power”, regrouped according to your sales territories, may be obtained from 
Market Statistics, Inc., 432 Fourth Avenue, New York 16, N. Y., Phone MUrray Hill 4-3559. 
—_—_ 


10, 1952 405 


NEW HAMPSHIRE 


1950 Net Effective Buying Income 


| a In excess of $150 Million 


$75 Million to $149.9 Million 


| $40 Million to $74.9 Million 
$15 Million to $39.9 Million 


: GRAFTON 


Cities shown are those having net 


Effective Buying Income of $15 million 
and over 


ERRIMAC 


CHESHIRE 


OCKINGHAM & 


Manchestel @ 


Scale of Miles 
9 20 


C 


One Inch Equals Approximately 30 Miles 


10 


COPYRIGHT BY 


Salt Manogecn 


A 


County 


C 


F )GM{|FHR 


Ap” EA eee 


Claremont...... 
Cemeerd..... oss 
pe 
Keene......... 
Laconia 


COUNTIES 
CITIES 


Sullivan. . 


. Merrimack 
,Serafiord. ....... 
> 


Belknap... 


POPULATION 


@yD ESTIMATES 
1/1/52 


| Fami- 
Total | % 
(thou- | | 
sands) | U.S.A.) 


of 


lies 
(thou- 
sands) 


” 

Dollars | of | 

(add 000) | U.S.A. | 
| 


D 


G 


(Other New England States: Connecticut, p. 
_p. 336; Rhode Island, p. 522; Vermont, p. 581.) 


225; Maine, p. 328; 


NUMBER OF OUTLETS 
A 


(in 


NUMBER OF OUTLETS 
thous.) 


County F | GM /|FHR| A | D 


Lebanon....... 
Manchester... .. 
Nashua 

Portsmouth..... 
Rochester. ..... 


ESTIMATES 


FIVE STORE GROUPS 

(in thousands of dollars—add 000) 
- Js ae). 
General | House-| Auto- 


Food Mdse. | Radio | motive 


Belknap 
Laconia....... 


27.1) .0175) 
15.1) .0097 


30,879| 
22,082 


.0204) 


a .0146) 


4.5 


. Grafton | 
-Hillsborough..... 


-Rockingham..... 
. Seratiord ..... .. 20 


Hillsborough... . . 


EFFECTIVE BUYING INCOME 
ESTIMATES — 1951 


MER- 
CHANT 
WHOLE- 
SALER 
SALES 


1951 


Estimates 
(add 000) 


P 
. 


Buying] i 
Power 
Quota 


Dollars | of 
(add 000) | U.S.A. 


Net | % | 
| 


Drug 


9,318 
5,972 


5,176| 
4,109 


1,535 
1,077 


2,199 
2,006 


795 
516 


30,886 .0140)1,140| 3,721 one 
18,175! .0082/1,204) 4,039} 01041 107 


© SM, 1952. 


: > re 
Before using these figures, see explanation page 15. 


— 


For a description of all the new features in this year’s Survey, see introduction, starting on page 15. 
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SALES MANAGEMENT 


Ww 


a 


- 


ENT 


F | 0) 1) OLLARS HIT A NEWRECORD HIGH 
IN NEW HAMPSHIRE 

And They’re Ahead 11.3 Per Cent 

For ’51 In This Quality Market wae 


1951 
$163,804,000 


Cost-wise and coverage-wise no other media top these News- 
papers in this, the SIXTH-RANKING FOOD MARKET. Their in- 
fluence is Strongest and their penetration Deepest in that area 
where population is Densest—the Six County Trade Area of Bel- 
knap, Grafton, Hillsborough, Merrimack, Rockingham and Straf- 
ford. For therein reside 78% of Granite State families and there- 
in are made 78% of Food Purchases. 


NATION IN FOOD 
SALES PER FAMILY 


MANCHESTER ‘~7?="" UNION LEADER . i“ 
NEW H AMPSHIRE SUNDAY NEWS Source: Sales Management, 1952 Survey of Buying Power 


is?) 


The Stete Newspapers Covering the New + gee Market Story, Brooks & Finley — National Representatives 
The ‘ “SM” pone mark original, exclu- a eee ee i LA. 
sve estimates by SALES MANAGEMENT. ee! N E Ww. HA MI P S H IR R | E— (Continued) 
POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 
SM ESTIMATES SM CHANT SM 
1/1/52 ESTIMATES WHOLE- ESTIMATES — 1951 
eres __| SALER 

COUNTIES | | SALES | | | 

FIVE STORE GROUPS | 
CITIES . E (in thousands of dollars—add 000) 1951 Qual 
.. ie fe See scociactbceal | | ual- 
Total % | lies % | | Furn.- | Net | % | Per | Per | Buying} ity 
Map} Met.| (thou- | of | (thou-| Dollars | of | | General | | House-| Auto- Estimates | Dollars | Cap-| Fam- | Power | In- 
CodejArea | sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U. SA. ita | ily | Quota | dex 
eee | i) ae 16.2) .0104 5.1 15,999) .0106 5,581 440 524| 2,281| SERS 15,305| .0070) 945) 3,001} .0088} 85 
Cheshire......... i er 39.7| .0256, 12.0 33,197, .0219| 11,379 1,407, 1,174) 4,780) eee 43,182) .0195/1,088) 3,599] .0214) 84 
eee, nee. ree 16.0, .0104 4.9 21,991, .0145 6,273 989) 864) 3,723) 533 e 25,689) .0117/1,606) 5,243] .0123} 118 

} | | 

eee 8 ae 36.0! .0232| 10.2 32,232; .0214, 10,598 1,772| 1,745) 4,857 We sb ecieaciec 42,397) 0193/1, 178 4,157} .0207}] 89 
Seep. Sane ee 16.6) .0107 4.8 16,516; .0110) 5,776) 1,228; 1,336) 2,634 345 ss 18,704) .0085/1, 127| 3,897} .0097] 91 
Grafton.......... GS f..... 48.8 .0315 13.9 48 ,836 -0323) 13,842! 2,627; 2,124| 8,624, 1,062].......... 63,180; .0286/1, 295) 4,545 -0303} 96 
ee ee. eee 8.8) .0057/ 2.6 10,227, .0067 2,768) 418| 644, 1,591 309 1,515 14,472} .0066/1,645) 5,566 0064) 112 
Hillsborough... . . D6 | 85 160.4) .1036, 48.1) 168,696) .1115) 52,001; 11,232) 12,612) 21,998) 3,646].......... 216,002) .0980'1,347) 4,491) .1032) 100 
AManchester..].....]..... 84.6 .0546, 25.7] 99,558 .0659| 29,700, 6,798) 8,554) 13,420) 2,111) 52,905] 121,538) .0551/1,437, 4,720] 0582) 107 
Nashua........ TRE 35.5} .0229 10.4 42,141; .0278 13 ,532 2,999} 2,971} 4,962) 1,083 11,792 46,422) .0211/1,308) 4,464] .0235} 103 

| } 
Merrimack.......] D5 |..... 64.1, .0413| 18.2 56,385 .0373| 15,587] 5,376) 1,931) 8,305) 1,961).......... 93,753) .0426/1,463) 5,151] .0408) 99 
ee Dae ee 28.5) .0184 7.8 33,361) .0221 8,588 4,015 1,247 5,297) 1,338 18,144 50,175! .0227/1,761! 6,433] .0216} 117 
Aand A See end of state for Standard Metropolitan County Areas. Before using these figures, see ———— pane 15. 
*Withheld to avoid disclosure. — 


NASHUA-A gain Proven New Hampshire’ s Richest Market 


FACTS ARE FACTS — NASHUA'S FAMILY SALES RECORD STILL LEADS 


hee | an Food General Mdse. Furniture-Household Drug 
Sales Sales Sales Sales 
NASH UA’ $4,052 NASHUA _ $1,301 NASHUA $288 NASHUA $285 NASHUA $104 
New Hampshire $3,302 New Hampshire $1,017 New Hampshire $198 New Hampshire $178 New Hampshire $90 


OVER 20 New Diversified Industries In Three Years 
That Is Why Nashua Is Regarded As The “Shining Example” By “Industrial Development Reports” of Boston 
That Explains Nashua’s $46,422,000 Effective Buying Income and $42,141,000 Retail Sales 


NASHUA TELEGRAPH 


Nashua, New Hampshire 
The Family Newspaper—Proud To Be Welcome In Over 10,500 Homes Each Evening 
Represented by The Julius Mathews Special Agency, Inc. 


ee 


COPYRIGHT... The contents of this Survey of Buying Power are fully protected by copyright. The ex- 
clusive estimates of population, Effective Buying Income, retail sales and sales-advertising controls 


must not be reproduced in printed form, in whole or in part, without written permission of SALES 
MANAGEMENT, INC. 
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DROP WHAT YOU'RE DOING .. . and 
‘PHONE JMSA! 


.. + Tell Them That You've Just Read That The 
Federal Government Is, Starting Right Now, 


SPENDING $46,000,000.00* 


On The New 


PORTSMOUTH AIR FORCE BASE, 


And That You Wish To 
ADD THE HERALD TO YOUR LIST! 


*A Figure That Will Probably Be Doubled and Possibly Be Tripled. 


Portsmouth 


National 
Representative 


THE 
JULIUS 
MATHEWS 
SPECIAL 
AGENCY, INC. 


* Boston 
New York 
Detroit 
Chicago 
Syracuse 
Philadelphia 
Pittsburgh 


The Portsmouth Herald 


New Hampshire 


NEW HAMPSHIRE-— (Continued) 


The “‘SM’’ symbols mark original, 


exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES — 1951 MER. 
BYP 1/1/52 BYP ESTIMATES WHOLE- 
SALER 
COUNTIES SALES 
FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 1951 


Furn.- 
General | House-| Auto- Estimates 
Mdse. motive (add 000) 


EFFECTIVE BUYING INCOME 
ESTIMATES — 1951 


Power 


Buyingl 


2,121 9,431 
1,085 5,070 
2,884 7,253 
1,449 3,240 
1,115 3,486 


2,534 6,723 
1,836 5,536 


6,102 
4,536 
5,041 
4,546 


23,008) 22,101) 53,068 


4.079, 108 1 


31,928) 28,744) 79,418 


4,370) 3382] 


Per Capita Sales. 302| 59 ~ 148 
Per Family Sales.|..... 1,017) 198 178 493 


NEW HAMPSHIRE— Standard Metropolitan County Area 


Manchester 85 ve. -1036; 48.1) 168,696) .1115) 52,001) 11,232) 12,612) 21,998 sa 


1,347| 4,491 


NEW JERSE Y— Counties and Cities — {ptver, Middle ,Atlantic States: New 


New Jersey state map—page 418 4 NuMBER OF OUTLETS 


City County thous.)} F | GM FHR| A D | City 


F FHR 


NUMBER OF OUTLETS 


Asbury Park..... 17.8} 132 17} 34) 23 Englewood 
Atlantic City... . i 62.9 48} 84 29 Fair Lawn....... 
77.7 44, 62 25 Flemington Hunterdon 
32.8 7 13 13 Freehold Monmouth 
Bergenfield 19.5 17) 11 | Garhed.......... 
Bloomfield....... 50.4 26, 16 Hackensack 
CO i 7.9 10 Hammonton..... 
Bound Brook.... 8.7 14 | Hillside 
Cumberland.....} 19.1 24 Township 
..Burlington.......| 12.8 13 
Camden.........| 128.4 55) 
ere i 6) 
Passsic.........e] 7.2 22 
Collingswood. ...Camden.........} 15.7 
Cranford 
Township err ae 
‘ i 11.8 Maplewood 
79.7 
114.4 


iJ 


~ me 
ROA TK ARON 


77 16 
46 5 
18 10 
35 14 
162 12 
120 52 
36 


90 
365 
283 

1,680) 
153 
137 

Sa 

109 


62 


Before using these figures, see explanation page iL. 
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stem est OCU 


we in - a. . oe oe oe he hw he 


Se Mino Mie « Bin « Mie @ | 


> i 


th, | 


= 


for a city the size of Atlantic City. 


Per Capita Income $2,121 


Atlantic City is the year-round shopping center for 
a metropolitan county area with 135,700 popula- 
tion. Their living needs... supplemented by the 
vacation spending of visitors . . . result in a retail 


sales volume 132% above average expectations 


On the basis of actual sales and the full potential 


Atlantic City’s Market QUALITY is 64% Above the National Average! 
Per Family Income $6,774 


represented by a per capita income of $2,121, 
Atlantic City earns a “Quality of Market’? Index 
of 164, compared with a national 100. Through- 
out the entire metropolitan county area (perman- 


ent residents) the “Quality of Market” Index is 


129 ... second highest of the country’s 162 metro- 


politan county areas. 


- i 
" The PRESS-UNION NEWSPAPERS 
T. 
ons Sold only by... MORNING «© EVENING e¢ SUNDAY 
Rolland L. Adams, President and Publisher 
KELLY-SMITH COMPANY, National Representatives 
The “SM symbols mark original, exclu- ‘ 
sive estimates by SALES MANAGEMENT. NEW JERSE Y — (Continued) 
Pop. Pop. 
Gin NUMBER OF OUTLETS (in NUMBER OF OUTLETS 
City County thous.)} F |GM|FHR| A D City County thous.)} F | GM|FHR| A D . 
Millburn ee 13.0 29 6 13 12 6 
Township..... SE 14.0} 32 3 11 4 5 Rehwa7y........5 Union.. 22.2 78 10) 14 17 7 
Millville......... Cumberland..... 16.7 73 10 13 12 6 Red Bank....... Monmouth...... 13.4 69 14 27 23 9 
Montclair....... rere 45.7} 157} 24) 37) 22) 20 Ridgewood...... PRM airs. 6:0. 0:6-2.50 18.2] 44 6; 19 18 7 
Morristown...... ee 17.9] 92 12} 25 25 12 Rutherford. ..... Bergen 18.2} 34 a 2 11 6 
Neptune || Salem........... Salem 9.44 52 5 13 6 4 
Township..... Monmouth...... 13.9 10 11 3 Somerville....... Somerset........ 12.1 42 9 17 19 S 
New Brunswick. . Middlesex....... 40.2] 243 28 60 23 14 | South Orange. ...Essex........... 15.5} 32 2 11 13 6 
= Newark......... MNS 3 o 5 -c.cesron 445.6] 2,472) 186) 341); 131) 188 South River..... Middlesex....... 11.7] 63) 10) 18 9 4 
. Newton......... Sussex 6.0 28 1 15 8 2 | | re Union.. 18.5 50 7 13 17 6 
_ North Bergen || Teaneck 
; Township. .... a 40.9} 184 9 18 26 ii | Township..... eS 34.3 73 5 19 3 6 
| 100 ane 28.3} 87 8 8 4 in: = Mercer.......... 130.0] 725} 59} 100) 62) 54 
Ocean City..... .Cape May 6.2] 54) 20 9 9 11 || Union City...... CC! ae 56.0} 390} 40) 65) 26) 35 
See Orange..........s6 eae 39.2] 189} 19) 28) 13) 17 || Union Township..Union........... 39.3} 105 7; 16 7; 10 
PAMMRIC. 5.5 kc0cu < Passaic 58.7] 403 50} 105 30} 30 Vineland........ Cumberland..... 8.3 50 10 15 18 5 
= Paterson........ ee 141.5] 852 78; 126 84 61 Washington......Warren......... 5.0 31 4 8 11 2 
Pennsauken West New York. .Hudson......... 38.3] 237 31 44 17 20 
rs Township..... Camden......... 23.5) 48; 2| 7| 9| 4 || West Orange.....Essex........... 29.21 79) 3 S| 7 7 
| D Perth Amboy... .Middlesex....... 42.81 274, 30) 52) 31 21 | Westfield........ Union 22.0) 51 8 17 14 8 
— Phillipsburg ger Warren.........| 19.3] 109 2 9} 13 3 || Westwood....... BOR: 5s. 50 7.11 29 5} 10 9 2 
| 9 Plainfield........ NONE 6 o's -e-a:sa-ware 43.8] 196) 23) 49) 26) 23 | Wiidwood.......Cape May....... 5.7] 69) 11 11 12 6 
| 6 Pleasar tville...../ Atlantic......... 12.2 68 5 10 8 7 Woodbridge 
tae Point Pleasant Township..... Middlesex....... 36.9] 135) 10) 10) 10 7 
ge. MO 5 5:0 g SS vs ceens 3.0) 19 6 9 7 3 || Woodbury....... Gloucester....... 11.44 37 5} 11) = 10 6 
q Se 
: POPULATION . RETAIL SALES — 1951 cuanr EFFECTIVE BUYING INCOME 
} 3 ESTIMATES 
| BYP 1/1/52 BYP ESTIMATES WHOLE. ESTIMATES — 1951 
| 8 COUNTIES SALES 
|. 27 a FIVE STORE GROUPS 
| 95 CITIES _ (in thousands of dollars—add 000) 1951 _ 
| ami- ua 
| 119 Total | % | lies % Furn.- Net % | Per| Per | Buying} ity 
| 13 Map} Met.| (thou- | of | (thou-} Dollars 0 General | House-| Auto- Estimates | Dollars of Cap-| Fam- | Power | In- 
| it CodejArea | sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A.| ita | ily | Quota | dex 
| 
] Atlantic sGiglee D7 9 135,7| .0876) 41.4] 202,672) .1340| 50,949) 11,342) 9,771) 21,449) 6,409).......... 243,385) .1104)1,794) 5,879] .1129] 129 
| AAtlantic City]... 27.2... 62.9) .0406 19.7 142,224) .0940) 30,603 9,884, 7,547) 13,520) 4,570 43,061 133,441) .0605/2,121| 6,774] .0666] 164 
l » : Pleasantville...1.....1..... 12.2} .0079 3.7 13,997} .0093 4,451 499 454, 3,276 423 . 18,942} .0086/1,553) 5,119] .0087] 110 
| _Hamr satel tite eee 8.7| .0056 2.3] 12,141} .0080 2,932 453 632} 2,901 241 ss 14,108) .0064'1,622) 6,134) .0067) 120 
a Aci Ste end = es es Santee Metropolitan County Areas. Before using these figures, see explanation pete 15. 
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of the 7 tv stations 
serving New Jersey 


has the la rge ST 


* for complete details call or write Watv TELEVISION CENTER, NEWARK 1, NEW JERSEY 


tio oe I 


The “‘SM’’ symbols mark original, exclu- 
___sive estimates by SALES MANAGEMENT. 


NEW JERSEY — (Continued) stimates by 


COUNTIES 
CITIES 


Hackensack... . 


Englewood 


Ridgewood.... 


Teaneck 


Township..... 
Rutherford... . 
Fair Lawn.... 
Garfield. ..... 
Westwood. .... 


Bergenfield 


Little Ferry.... 
Cliffside Park... 


Burlington 


Burlington.... 


Wildwood......]..... 
Ocean City....].... 


Cumberland 


Bridgeton......}..... 
Vineland....... 


Millville 


East Orange... 


Irvington. 


POPULATION 
JM ESTIMATES 
1/1/52 


Fami- 
Total // lies 
(thou- of (thou- 
sands) | U.S.A.) sands) 


166.2 


Dollars 
(add 000) 


RETAIL SALES — 1951 


BYP ESTIMATES 


FIVE STORE GROUPS 
(in thousands of dollars—add 000) 
% |_| Furn= | 
of General | House-| Auto- 
U.S.A. Food Mdse. Radio | motive 


Drug 


MER- 
CHANT 
WHOLE- 
SALER 


EFFECTIVE BUYING INCOME 


SALES 
1951 


Estimates 
(add 000) 


ESTIMATES — 1951 


Net | 
Dollars | 
‘add 000) 


15,974, 26,935, 83,136 
10,598) 7,302) 15,371 
1,006} 2,346) 11,750 

1,771) 9,771) 


3133) 
-0619 
0245 
0199 


159, 268) 
25,339] 
10,061! 

8,330 
| 
13,602 1,284 
5,706 1,395 
7,430 347 
5,838) § 702 
3,835) 
4,552 
1,666 
5,607 
30,541) 
3,796) 


-0150 
0120 
-0105 
.0100 


| 

87,418 
44,028} 16,413} 
7,127 374 
3,021 420 
17,704! 3,826 
6,116 1,098 
4,296, 1,909 
26,185. 4,251 
1,535 
1,676| 
5,287 771 
.7544, 292,638) 153,363 
70| 145,900! 135,524 
25,110, 8,395 
20,899! 2,185 


77,468 
22,267 


70,041 22,069 


1,939 


9,565 
1,373 


1,028] 
* 


22,962 


957,096) 
61,533 
52,162 
44,579 


82,231 
34,207 
45,573 
30,428 
12,855 
33,960 

7,567 
31,174 

148,279 

16,559 


453 ,467 
190,498 
33,841 


37,285 
62,431 
9,927 
8,343 
115,547 
25,359) 
13,600 
19,584 
2,046,713 
860,685 
222,706 
131,277 


% Per | 


of | Cap- 
U.S.A. | ita 


-4343 1,708 


.0280 2,017| .0365 
0236/2, 155| 7 0223 
.0202/2,449) 7 


| | 
.0374 2,397 
.0155 1,880) 
.0206|1,760 
.0139| 1,087) 
.0058 1,811) 
.0154/1,742 
0034/1, 484 
.0142/1,742 
.0672/1,035 
.0075| 1,294 
| 


-2058 1,466 
.0864) 1,484 
.0154/2, 155| 

| 
0169) 1,587) 
.0283' 1,622) 
.0045| 1,742! 
.0038|1,346 
.0524 1,259 
.0115/1,328 
.0061/ 1,639 
.0089 1,173 
.9286 2,224 
.3905|1,932 
.1011/2,794 
.0595|2, 173 


| 
| 
| 


Per | Buying} i 
| Fam- | Power 
| ily | Quota 


3835) 


0184 


8,477] .0276 
6,108} .0137 
5,843} .0168 
3,666) = .0135 
6,121} .0063 
5,660} .0126 
4,204) .0047 
5,668] .0117 
4,212} .0726 
4,870} .0089 


5,124) .2014 
5,292) .0925 
6,508] .0126 


4,547) .0144 
5,076} .0308 
4,964] 0038 
3,627] 0056 
4,311] | .0576} 
4,449 
5,667 
3,766 
7,718 
6,831 
8,838 
6,946 


*Withheld to avoid disclosure. 
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Before using these figures, see 


SALES MANAGEMENT 


explanation page 15. 


Retail sales $8,436,000 in excess of income! 
Food sales 114 


111% 


% above average! Automotive 
above! Furniture - household 165% 


above! 


Few market centers .. . of any size . 
attract trade like Bridgeton 
in some categories more than double average 


capacity! 


any- 
where 


WHERE ELSE But in BRIDGETON, N. J.? 


Cumberland County families beat well-worn 


shopping paths to Bridgeton stores 


and 


the News goes out over these routes to reach 
these shoppers in their homes 
them on advertised brands. 


and sell 


Bridgeton offers a terrific sales promise 


the News helps fulfill it . . 


paper can. 


BRIDGETON EVENING NEWS 


Represented by The Julius Mathews Special Agency, Inc. 


. as no other news- 


symbols mark original, 


The “SM” exclu- 
sive estimates by SALES MANAGEMENT. w NEW | J E R s E Y Sinai (Continued) 
oo eee - RETAIL SALES — 1951 = EFFECTIVE BUYING INCOME 
TIMAT ANT 
Ou 1/1/52 CLD | ESTIMATES a ESTIMATES — 1951 
= = oe cee . i eI ee | i ae See Eee ¢ 
COUNTIES SALES 
FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 1951 Qual 
Fami- Wet osiyy ie kadbes ual- 
Total % lies % ~Furn.= | Net % | Per | Per | Buying} ity 
Map} Met.] (thou- of (thou- | Dollars of | General | House-| Auto- Estimates] Dollars | of Cap-| Fam- | Power | In- 
CodejArea | sands) U.S.A. sands) (add 000) U.S.A. Food Mase. Radio | motive | Drug | (add 000) (add 000) | U.S.A. | ita | ily | Quota | dex 
ee eee, ane 45.7 0295 13.5 58,955, .0390 17,888 1,942 3,078! 14,247; 1,791 s 134,782) 0612 2, 949| 9,984] .0482] 163 
ee ae ee 39.2) .0253 11.1 44,944, .0297 17,569 2,007 2,448 2,125) 1,328 . 82,495 .0374)2, 104) 7,432] .0327} 129 
— Bisomiteld ....... Boos Becics 50.4; .0326 15.0 40,610; .0269) 14,540 1,666 2,002 4,285, 1,733 13,808 125,163) .0568 2, 483) 8,344] .0430] 132 
ait Belleville 32.8; .0211 9.3 21,837; .0144) 8,469 464 791, 5,524 649 7,886 62,239) 0282) 1,898 6,692] .0226] 107 
ENT South Orange. 15.5 0100 4.2] 19,288 0128) 4,469 238 «= 455) 8,766] 687 . 56,670, .0257|3,656/13,493] .0187) 187 
— Maplewood | | | | | 
Township......]..... 24.8 .0160 6.7 18,177, .0120 6,853 177 769 5,144 618 a 71,431) -0324 2,800 -0230} 144 
Nutley 28.3) .0183 8.1 16,916; .0112 7,678 253 593 1,467 666 wd 71,751) .0326)/2,535| 8,858] .0233] 127 
West Orange. . 29.2) 0189) 8.3] 15,620, .0103, 5, 106 149} G11, 2,350) 428 . 70,004) .03182,397| 8,434] .0228] 121 
Millburn | | | | | | | 
ee are eee 14.0) .0090 4.3 12,152} .0080) 4,804 163| 1,178) 803) 478 as 49 , 254) -0223/3,518)11, 454] .0153] 170 
a Gloucester B7 | 103 95.5 .0615 27.7 66 , 767 0441) 20,388) 1,391) 3,246) 14, 736) WO cevoedocn 85,643) .0389 897) 3,092] .0450} 73 
. Woodbury.....J..... ee 11.4) .0074 3.6 17,003) .0113 4,940) 520) 816) 6, 491| 734 ° 16,321) .0074/1, 432| 4,534] .0086] 116 
In- Hudson F3 |96(b)} 654.1, .4223 192.3] 595,816 .3940) 196,020) 28,496) 42, 001, 62, 205) , ere 1,128,042) 511711, 725| 5,866] .4585) 109 
ox LS a Se Se 304.1) .1963 87.4 269,877; .1784 90,092) 9,210) 19, 180| 26,924) 7,611 236,681 529,610) 2403)1, 742) 6,060 2129} 108 
106 Union City... .]..... 56.0) .0361 18.3 77,999) .0516 22,943 11,,642| 5,732) 6,628| 1,612 20,626 87,898) .0399|1, 570) 4,803} .0426} 118 
185 Bayon LETTE 77.7) .0502 21.7 65,061) .0430 23, 250! 2,387; 5,551) 5,244! 1,806 34,176 135,319 .0614]1, 742! 6,236) .0536) 107 
143 *Withhela to avoid disclosure. © SM, 1952. Before using these figures, see explanation page 15. 
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INDUSTRIES 


ARE AT FULL BLAST IN 


PERTH AMBOY! 


EMPLOYMENT AND PAYROLLS ARE HIGHEST IN PAST TEN YEARS! 


The busy industrial city of Perth Amboy is 
working night and day turning out its wide 
variety of products. Among them are: 
copper, copper wire, cable, lead, white lead, 
lead bullion, lead shot, formaldehyde, chem- 
icals, chemical stoneware, terra cotta, 
hollow tile, fire brick, floor and wall tile, 
asphalt, asphalt shingles, roofing paper, 
carborundum, gasoline and petroleum prod- 


ucts, boats, cigars, handkerchiefs, pocket- 
books, shirts and hats. 


Perth Amboy and the Raritan Bay Area 
will buy more food, clothing, drugs, cos- 
metics, beer, tobacco, automobiles, soap, 
liquor and other commodities than ever 
before! Consider today this choice market 
in any schedule that you want to bring 
maximum results!! 


Middlesex County's Prime Area! 


PERTH AMBOY « WOODBRIDGE . RARITAN BAY AREA 
Home Delivered To More Than 
28,000 FAMILIES EVERY DAY! 


Perth Amboy Evening News 


PERTH AMBOY NEW JERSEY 


Members: Associated Press, 
A.N.GA., A.B.C., N.A.E.A. 
Represented Nationally by 

WARD-GRIFFITH CO., INC. 


The ‘SM’? symbols mark original, exclu 
sive estimates by SALES MANAGEMENT. 


NEW JERSE Y — (Continued) 


POPULATION 
ESTIMATES 
1/1/52 


RETAIL SALES — 1951 
BYiD ESTIMATES 


EFFECTIVE BUYING INCOME 
BYP ESTIMATES — 1951 


COUNTIES 
FIVE STORE GROUPS 
CITIES 


(in thousands of dollars—add 000) 


Total ! ; Per 
(thou- | of Dollars General Auto- Dollars Dap-| Fam- 
sands) (add 000) | U.S.A.| Food Mase. motive S.A. ily 


sands) 


51.1) . 15.3 
38.3) . 12.4 


§2,011 
46,541 


14,448 
15,576 


1,773 
2,263 


3,991 
5,256 


4,955 
5,540} 


40.9) . 12.4 29,778 
40.3) . | 1. 27,711 


8,947 189 
11,151 489 


6,259 
6,353 


44.0) . i 45,014) . 944 
3.1) d - 14,779 
236.4) . 286,722 
130.0) . ‘i 199 , 234 
13.0} . } 18,242 
274.2) . 273,126 
40.2) . x 80,726 
42.8) . i 73,703 


4,171 
5,079 
6,456 
6,569 
12,171 
5,325 
6,106 
4,666 


36.9) . 22,329 
11.7) . 11,834 


Ame A See end of state for Standard Metropolitan County Areas. 
ithheld te avoid disclosure. 


5,709 
5,424 


1,157 


. ° . i. 
Before using these figures, see oe, i 52 


—— 


ALL SURVEY DATA are available on IBM cards at nominal cost. These cards, as well as IBM listings of 
data in the “Survey of Buying Power”, regrouped according to your sales territories, may be obtained from 
Market Statistics, Inc., 432 Fourth Avenue, New York 16, N. Y., Phone MUrray Hill 4-3559. 
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co Aare” 


N81 | 


——— 


,ENT i 


0-FOLD 


In 10 Years, 1941-1951! 


General linage in the New Brunswick, N. J. newspapers has jumped 300% in 


10 years . . 


. But “‘test campaign” linage has rocketed 1000%! 


Reasons are pretty obvious — more advertisers and 
space buyers are learning the advantages of testing 


in New Brunswick: 


1. A balanced urban market of 152,000 population, $200,000,000 sales 


2. Intensive local newspaper coverage—87% in city zone, 60% in retail 


zone 


3. Exclusive coverage—45% of New Brunswick Daily Home News readers 
read no other daily newspaper regularly 


4. Well-tested and proven brand of merchandising cooperation that paves 


the way for maximum sales 


Two up-to-date New Brunswick media and market 
studies will tell you why to “test-advertise”’ in New 


Brunswick— 


New Brunswick Area Standard 4-A Media and Market 


Report 


New Brunswick Daily Home News Metropolitan News- 
paper Circulation Duplication and Advertising Reader- 


ship Study. 


THE DAILY HOME NEWS 


THE SUNDAY TIMES 


MAY 10, 1952 


NEW BRUNSWICK 


NEW JERSEY 


Write or Phone 
DAILY HOME 


NEWS 
NEW BRUNSWICK, 
N. J. 
New York Office 
45 West 45th Street 
JUdson 6-3682 


».that's why the 
Advertisers 


espe fer, PATERSON 


LEADERSHIP 2/7 eat 


ina y= is second in total 
newspaper (@ir... fj advertising in the 


state of New Jersey* 


Y 
w/ 


Represented Nationally by: 


NEW JERSE Y— (Continued) sive estimates by SALES MANAGEMENT 


EFFECTIVE BUYING INCOME 
ESTIMATES JM ESTIMATES — 1951 


POPULATION RETAIL SALES — 1951 

JM ESTIMATES 
1/1/52 
COUNTIES oy eae Ws 


FIVE STORE GROUPS 
CITIES in thousands of dollars —add 000) 
Fami- a _ 


ee eles et 0 ee | Q 
Total | % | lies ( Furn.- l Net | % | Per | Per | Buying] i 
(thou- of | (thou-}| Dollars | of | General House- | Auto- Estimates| Dollars | of | Cap-| Fam- 
sands) | U.S.A.) sands) (add 000) | U.S.A. Food Mdse. | Radio | motive (add 000) | (add 000) U.S.A. | ita | 


ily 


Monmouth... ... ete <1) .1517) 68.1] 277,786) .1836) 79,276) 17,972) 13,300) 42,141) 7, 413,673, .1877|1,760) 6,074 
Asbury Park...].....]..... 8, .0115] 5.4] 57,929) .0383) 11,321 4,273) 10,126) 32,548} .0148/1,829| 6,027 
Red Bank the 3.4) .0087 4.1 44,761) .0296 9,535 x. 2,468! 9,498 27,731| .0126'2,069| 6,764 
Long Branch...].....]..... .3) .0157/ 7.2] += 33,456} .0221/ 11,808 1,301! 5,139 46,524) .0211)1,915) 6,462 
Freehold See TAR .0} .0051 2.5 14,278, .0094 4,303 1,367, 2,345 14,628} .0066/1,829| 5,851 
Neptune | 
Township......}... 3.9} .0090, 4.5 13,741| .0091) 3,969 332} 2,821 16,787, .0076/1,208| 3,730 

i 1111) 46.8] 161,378 .1068| 51,607 7,905 25,912) 4, 237,439) .1077|1,380| 5,073 

Morristown... rai 9} .0115) 5.2 42,048} .0278| 9,787 ,302| 3,047) 8,336 36,113) .0164)2,017| 6,945 

Aes Gene) Caer .8| .0077} 3.3] 27,515] .0182| 8,872 7 1,646) 6,156 17,907; .0081/1,518| 5,426 

eae ee! Ae 9 .0051 $3 12,757, .0084) 4,023 475| 2,360 11,445, .0052/1,449| 5,202 


eee | ee -6 .0385 19.1 87,538; .0578 23,923 A 4,169, 9,884 98,673, .0448 1,656) 5,166 
Point Pleasant | 


5,693; .0026/1,898, 5,693 
624,639, .2834 1,811) 6,000 
114,356) 265,953) .1207'1,880! 6,142 


E2 | 96(b) -O| .2227,; 104.1) 445,312, .2945 ’ 35,700, 62,985 8,690 
; -0913! 43.31 222,649! .1473 7,476 28, 19,018 32,606 4,985 


-0019 1.0 12,638, .0084 4,950 1,416 1,431 | 


Paterson...... 


*Withheld to avoid disclosure. Before using these figures, see explanation page 15 


EMO: Industry Is Moving Toward 
ASBURY PARK, New Jersey: 


“Center of the Fastest Growing Market in the State” 


© Retail Sales,(1951). .. $365,324,000  ° Food Sales, (1951). . . $103,199,000 


e Year-Round Population . . . 294,700 , “ae .. +. + $249,005,098 


Plenty of room for Industrial Growth . . . 55 miles from New York... 
65 miles from Philadelphia. Fine Highways . . . Excellent Labor Market. 


Write or Wire for the Complete Market Picture 


ASBURY PARK CHAMBER OF COMMERCE 
Asbury Park, N. J. ¢ Telephone: Asbury Park 2-6666 


SALES MANAGEMENTE: } 


—_—— 


; 
MENT : 


Fastest Growing Market 
- In Vlew Jorsoy 


A No. 1 Sales Target for 1952 


“—___ A{@} 


ASBURY PARK PRESS MARKET 


Retail Sales Retail Sales | Retail Sales Retail Sales Retail Sales 1951 
1940 1945 1948 1950 
$124,671,000 |$177,704,000 |$265,531,000 |$344,583,000 $365,325,000 


—_ Per Capita Effective Buying Power $1760 a 
15% Greater Than the National Average 


Every relative sales control in this issue 


Circulation Breakdown of the “Market Guide” points to the fact 

that the Asbury Park Press Market is now 

ASBURY PARK PRESS one of New Jersey’s biggest and fastest- 
“Only paper covering the rich growing markets. 


M th-O » Be ket.” 
eres ee gs Look at these figures: Food sales last year 


Circulation 24,285 —$103,199,000; general merchandise sales 
Member ABC —$20,900,000; automotive sales—$52,025,- 
: 000; furniture, radio sales—$17,469.000; 
— 7, | | — a drug sales—$9,657,000; bank deposits— 
Neptune Twp. 8,205 | Neptune City 738 $249,005,098. 
Allenhurst 521 | New Bedford 470 eee 1 ii hi ae 
Avon 429 | Pt. Pleasant, 1,206 sn sales sig pats . e market M 
Belmar 1,940 | Red Bank 1.012 52 for new sensational sales records. 
Bradley Beach 989 || ‘Sea Girt 278 And remember—the Asbury Park Press 
Brielle 170 | | Spring Lake 866 is the only newspaper, and Station WJLK 
Deal 420| Toms River AAI the only radio station, that can give you 
Farmingdale 635, Smaller Com- blanket coverage of this market at lowest 
Freehold 1,316 || munities, etc. 1,749 sueiiiille sind 
Keyport 180 — : 
Lakewood 810 Total 24,285 Write, or wire, the Asbury Park Press for 
Long Branch 850. 


further complete market data. 


ASBURY PARK PRESS 


Press Plaza—Phone A. P. 2-3000—Asbury Park, N. J. 


“Central Jersey’s No. 1 Newspaper” 


Evening — Sunday 
WILK 1310 AM—94.3 FM—"Radio Voice of the Asbury Park Press” 
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| OF THE POPULATION 
5 Q OF THE E.B. INCOME 
OF THE RETAIL SALES 


Here in five out of the twenty-one counties of the tate live 59% of 
the People with 59% of the Effective Buying Income who account for 
59% of the State’s total Retail Sales. 


COUNTY POPULATION RETAIL SALES EB. INCOME INCOME PER FAM. 
ESSEX 920,100 *1,140,794,000 *2,046,713,000 7,718 
HUDSON 641,100 595,816,000 1,128,042,000 5,866 
BERGEN 560,500 473,764,000 957,096,000 5,759 
UNION 411,500 459,030,000 794,819,000 6,759 
PASSAIC 345,000 445,312,000 624,639,000 6,000 


SOURCE: Hirth then nagement Released 1982 


UNION COUNTY RANKING IN THE STATE. 
POPULATION RETAIL SALES NET E.B. I. INCOME PER FAM, 


4th 4th 4th 2nd 


SELL NEW JERSEY’S GREATEST MARKET 
No schedule is complete without the Journal 


Neer Clizabetl) Daily Journal 


ELIZABETH e NEW JERSEY] 


Special Representatives: WARD-GRIFFITH CQ.. Ine. 


NE EW J E R st E Y- — - (Continued) | . sive estimates by SALES: MANAGEMENT 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 
JSAM a SM CHANT JM 

ESTIMATES — ESTIMATES — 1951 
COUNTIES sists SALES 


| FIVE STORE GROUPS 
CITIES — (in thousands of dollars—add 000) 1951 
‘ami- 


ami 27 ¥ Net Per 
(thou- | Dollars | General | all Auto- Estimates | Dollars Cap- 
-S.A.| sands) 3. -| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A.| ita 


Passaic-Clifton..}.....]..... 


9,822) 14,797| 20,712) 2,807 83,493] 239,873) . 1,903) 6, 
9,056; 12,166) 13,914) 2, * 106,280) . 1,811) 5, 
2,631) 6,798 : 133,093) . 1,984) 6, 
2,874; 8,039) 1, 60,044; . 1,173) 4, 
1,017) 1,307 ° 14,754) . 1,570) 4, 
3,585) 17,019) 2, 114,125) . 1,104) 4, 
1,832); 4,841 ‘ 16,694) . 1,380) 4, 

573} 3,123 . 9,750) . 1,121) 4, 


1,916) 5,684 54,173) . 1,535) 5, 
| -0039)| ° r A ° 993 2,798 ‘ 10,246) . 1,708) 6, 
-5| .2656) - > e ° a 28,428; 78,678) 11, 794,819) . 1,932) 6, 

'0738| é ,786) . 4 15,140' 9,810 27,856! a . 207,126) . 1,811) 6, 
*Withheld to avoid disclosure. © SM, 1952. 
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Before using these figures, see explanation page 15. 


SALES MANAGEMENT 


reports on 


PASSAIC-CLIFTON, N. J. 
monthly HIGHSPOT section 


Sales Management’s monthly list of Highspot Cities has ranked Passaic-Clifton a 


- 


“Preferred” City every month for the last two years . . . a record unequalled in New 
Jersey. Passaic-Clifton’s City-National Index has been the highest in the state every 
month for the last 20 . . . second highest three months . . . in the past 24 months. Month 
after month for the last two years, Passaic-Clifton has consistently offered national ad- 
vertisers a better-than-average market, with sales increases that often ranked it among 


the best cities in the United States. 


annual SURVEY of Buying Power 


The 1952 Survey credits Passaic-Clifton with a population of 125,800, with families 
totaling 37,900 . . . an increase of over 21% in the last five years. Passaic-Clifton’s 
average family income is $6,316 . . the highest of all major North Jersey markets. 
Among the 200 largest cities in the United States, Passaic-Clifton ranks 74th in food 


sales and 57th in family income. 


The Herald-News, Passaic-Clifton’s only daily newspaper, has the largest circulation of 
all Bergen and Passaic County newspapers . . . reaches more people, with more money 
than ever before . . . offers national advertisers a greater sales potential per family 


than any other North Jersey newspaper. 


THE HERALD-NEwWS 


5 461 Publishers Statement Of Passaic-Clifton, N. J. 
4 Last Quarter 1951 


Represented by The Julius Mathews Special Agency 


NEW JERSEY 


BERGEN 


MORRIS 


Cergen 

Cig West New York 
Ty Union City 

tp Hoboken 


ton ae 
NEWARK 
wJERSEY CITY 


—v 


: t¥ 
Pe # = Bayonne 
Plo: eld 

—<a 

MIDDLESEX 


Woodbridge 
e r 


New Brunswick Perth Amboy 


1950 Net Effective Buying Income ~ 
+ 
ae In excess of $150 Million South River 
4 $75 Million to $149.9 Million MONMOUTH 


] $40 Million to $74.9 Million 
$15 Million to $39.9 Million 


TRENTON Yes 


Cities shown are those having net 


Effective Buying Income of $15 million 


and over 


CAMDE 
CAMDEN 


© Cotingre 


Atlantic 
City 


Scale of Miles 
10 20 


rn n 


One Inch Equals Approximately 18 Miles 


Copyright by 


(aes Mocogemenl 


| G 


SALES MANAGEMENT 


91.4% 


Dangerous 


is Sales Management's figure. 


Plainfield is a peculiar set-up ... Listed in Sales Manage- 
ment’s tables at 43,800 population, the true city zone popula- 
3 tion is 84,576—91.4% more... All in the densely populated 
4 mile radius of Plainfield City Hall. Further, three counties— 
Middlesex, Somerset and Union, touch corners within a few More than 84,576 people live within 4 miles 
= ie ea bial ae of Plainfield City Hall (A.B.C. City Zone). 
blocks of the City Hall so all have parts within this city zone. 
Plainfield shows the highest per capita sales in foods and No outside New Jersey or New York stand- 
ard size newspaper covers Plainfield as much 
4 drugs among all Northern New Jersey’s five largest markets as 10%. Less than 5% of the people make 
: : . the difficult daily commuting trip to New 
and is second only to Newark in Department and Apparel Veoh. Tio Wininitclt Gouslertiees allesie 
Store sales (U. S. Census). 96% coverage. 
PLAINFIELD COURIER NEWS ‘ci 
5 . 
» Plainfield, N. J. 
Represented nationally by J. P. McKinney & Son New York Chicago San Francisco 
6 
The “SM’’ symbols mark original, exclu- ¢ 
sive estimates by SALES MANAGEMENT. NEW J ERS EY — (Continued) 
s Ag RETAIL SALES — 1951 aus EFFECTIVE BUYING INCOME 
JM 1/1/52 BY) ESTIMATES a ESTIMATES — 1951 
COUNTIES SALES 
FIVE STORE GROUPS 
7 CITIES (in thousands of dollars—add 000) 1951 
Fami- Qual- 
Total % lies % Furn.- Net % Per | Per | Buying} ity 
Map} Met.} (thou- | of | (thou-} Dollars of General | House-| Auto- Estimates | Dollars of | Cap-| Fam-| Power | In- 
CodejArea | sands) | U.S.A.) sands) | (add 000) | U.S.A. Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A. | ita ily | Quota | dex 
— — ~ | | e 
| a oe ee 43.8} .0283 12.7 86,063) .0569) 22,947| 10,058) 6,025, 15,758) 1,812 12 ,884 95,197; .0432/'2,173| 7,496] .0443] 157 
eee Cet eee 32.4! .0209) 9.0 33,512} .0221 10,535} 716; 1,695 7,232 835 = 55,326) .0251/1,708) 6,147] .0233] 111 
Union Township}.....]..... 39.3) .0254) 11.3 30,885) .0205 10,281) 515 1,442 2,291) 776 - 77,951; .0354/1,983) 6,898} .0289} 114 
3 ee. ee eee 22.2 -0143) 6.3 27,116) -0179 8,285 1,199) 3,785 4,234) 587 * 38,663) .0175)1,742| 6,137] .0170} 119 
| ae a Se 22.0) -0142) 6.4 26,953) .0178 8,017 1,099 1,684 6, 403} 1,182 2,986] 61,078] .0277|2,776| 9,543] .0220] 155 
co EE, Se See 18.5} .0120) 5.2 26,681; .0176 7,841 615 1,314 7,331) 562 ° 49,143) .0223\2,656) 9,451] .0188] 157 
Hillsid 
TOOROID. .<cccle a cade ove 21.8! .0140 6.2 18,186} .0121 6,162 214 512) 3,587 383 20,718 43,981 i 1K 7,094) .0164] 117 
s Cranford 
Township......].....J..... 19.3) .0125 5.5 13,447; .0089 6,470 260 272 334 466 315 44,939} .0204/2,328) 8,171] .0154] 123 
Warren C2 4 55.7) .0360) 16.5 51,774; .0342) 13,932 1,606; 2,572) 10,813 a 76,847| .0349/1,380) 4,657] .0349} 97 
Phillips eee Seen 19.3) .0124 5.6 14,691) .0097 4,973 170 633 2,836 129 2,293 29,290 ,0133|1,518 5,230] .0120] 97 
9 Washington....].....]..... 5.0} .0033 1.6 12,495} .0082 2,671 853} 1,035) 3,964 ee 8,018; .0036/1,604| 5,011} .0049] 148 
oo 
Total Above Cities}.....]..... 3,091.7/1.9957 200.4 4,050,817; 2.6785|1,104,274; 366,696) 280,137; 641,683 101,808 ieentines 5,892,225 — 6,541 2.5983 127 
| | | 
- State Total... 4,972.4/3.209611,432.5! 5,204,728] 3.5010/1,509,842/ 389,283] 320,138] 805,223/120,833!.... ! g,576,133| 3.8910|1,725| 5,987! 3.63771 113 
Per Capita Sales.].....J.....)........ | DEERE Ne 1,065|....... | 304 78 64 162 _ TRE eu: RNG POUR Oe Cer 1k ‘ 
Per Family  —~ ee ee ee 3,696)..... ..| 1,054 272! 223 562 | EE TERE Te ESE! A Rene. ell eey 
+x NEW JERSEY— Standard Metropolitan County Areas 
— <_ ee 9] 135.7; .0876| 41.4| 202,672 _ a) 11,342] 9,771] 21,449) 6,409].......... 243,385 se ea 5,879] .1129] 129 
ew York- N. E, | | 
New Jersey... J... 96(b)} 3,440.9 2.2213) — 3,639,345] 2.4068'1,055,121| 293,305] 235,787) 538,974) 91,064)... 6,309,685 2.8626 1,834| 6,332] 2.5975] 117° 
a Trenton... J... 148 | 236.4) .1526 61.9] 285,722) .1890/ 69,443| 28,634] 12,960| 46,096 6,018).......... 399,652 .1814 1,691, 6,456] .1779| 117 
sept *Withheld to avoid disclosure. © SM, 1952. Before using these figures, see explanation page 15 
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NEW ee 
MEXICO en 


IFrwrrvneaeeeeeees 
McKINLEY . 


J F 


wT 


aYe 


Tepe Lae 


{GUADALUPE 


VALENCIA Albu GMa TORRANCE 


1950 Net Effective Buying Income 


CATRON SOCORRO 
ee In excess of $150 Million 


1$75 Million to $149.9 Million 


E $40 Million to $74.9 Million 


“1 $15 Million to $39.9 Million 


ROO ss 
LINCOLN eet} 


tODY 
Cities shown are those having net ficnbe ak 
Effective Buying Income of $15 million 


HIDALLO FE 
and over 


Scale of Miles 
100 
1 


COPYRIGHT BY 
One Inch Equals Approximately 86 Miles Sales Monagemeal, 


a D G 


NEW MEXICO — Counties and Cities — $55!*hontana. p. 394: Nevada, p. 404: Utah, p. 578; Wyoming, p. 6i6) 


| Pop. | Pop. 
| (in NUMBER OF OUTLETS (in |__Numper or Ovttets 
City County ithous.)} F | GM {FHR| # City County jthous.)} F | GM;FHR; A 
| | | } 


| 


Albuquerque.. ...Bernalillo....... .| ’ 33) Los Alamos.....Los Alamos...... 12.0 
Artesia... . Eddy.... ated ‘ | 8.3 
See er . oooh wean 
Pe. re ‘ 28.8 
Gallup..........McKinley....... 3 Silver City 7.3 


| See See Tucumcari.......Q 8.6 
Las Cruces Dona Ana 


POPULATION RETAIL SALES — 1951 M EFFECTIVE BUYING INCOME 
SM ESTIMATES 


1/1/52 ESTIMATES JM ESTIMATES — 1951 


COUNTIES 


FIVE STORE GROUPS | | 
CITIES 


(in thousands of dollars—add 000) 


} 
| % l | 
Dollars of | General | House-| Auto- | Estimates | Dollars of Cap- Power 
sands) | U.S.A.| sands) | (add 000) | U.S.A.| Food } Mdse. | Radio motive | Drug | (add 000) | (add 000) | U.S.A. | ita i Quota 


| Furn.- Net % Per Buying] i 


0995} 42.9 .1057| 33,912} 14, 664| 12,416, 28,449) 5,422 | -1098|1,570 .1064 
0674} 31. 78| .0994| 30,153| 14,507| 12,246] 27,757] 5,320 | .0811|1,711 .0838 
0023.9 | 101) |} * | 2,785, .0013| 796 ,0014 
4,826, 9,117 65,915, .0299)1,515 0295 

40,084). 7,174) 3,861] 1,509) 8,840 42,277| .0191|1,515| 0211 


| 
15,450) .0102| 1,650) 3,568| 16,017) on 971 .0088 
30,642 | 3,284) 9,477) , 33,257, .0151|1,363 .0168 
18.21 .0117 28,365] . 5 3,179) 9,477 27,179} .0124/1,493 0141 12 


A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page D 
*Withheld to avoid disclosure. © SM, 1952 


420 SALES MANAGEMENT 


mT Ts 


The Nation’s FASTEST-GROWING 
METROPOLITAN AREA 


Income 


Population 
Retail Sales 


Y 
154,200 
$159,848,000 


Effective Buying 


$242,102,00 


And in SANTA FE, State Capital and New Mexico’s Second Major Market, It’s .. . 
KVSF e@ 1000 WATTS @ 1260 KC e@ CBS 


Represented Nationally by WEED and COMPANY — New York, Chicago, Hollywood, Detroit, San Francisco, Boston, Atlanta 


The ‘ ‘SM” symbols mark original, 
sive estimates by SALES MANAGEMENT. 


COUNTIES 


CITIES 


Dona Ana 


Las Cruces..... 


Eddy. . 


Guadalupe. . 
Harding 
Hidalgo 


Lea... 

Hobt 
Lincoln 
Los Alamos 


Los Alamos. . 


Luna. 
McKinley 
Galluy 


Mora 


Otero 

Quay 
Tucu 

Rio Arriba 


Roosevelt 
Porta! 

Sandoval 

San Juan 


San Miguci 

Santa Fe 
Santa | 

Sierra 


Socorro 
Taos. . 
Torrance 
_—_—_— 


*Withheld 


NEW MEXICO — (Continued) 


RETAIL SALES — 1951 


| U.S.A. 


or 


of 


Food 


FIVE STORE GROUPS _ 
(in thousands of dollars—add 000) 


0025) 

| 
.0203) 
-0140) 
.0277 
.0166 
.0087| 
.0125 
-0081| 

| 
.0031| 
-0012| 
.0037 


0248 
0162 
-0034 
-0017 
0017} 


592 


6,832! 
3,929] 
9,896 
6,093 
2,290! 
4,222| 
2,583 


1,441 


MER. EFFECTIVE BUYING INCOME 
WHOLE- CLD estimates — 1951 
SALER 
SALES 
1951 
| Net % | Per 
Auto- Estimates | Dollars of | Cap- 
motive Drug (add 000) | (add 000) | U.S.A.) ita 
761| il... 4,434| .0020|1,232 
4,556) i 31,308] .0142| 764 
3,544, 587 . 14,912] .0067/1,156 
9,953} 1,812).......... 53,027} .0240/1,200 
6,061; 961 * 28,267| .0129|1,450 
3,407] %808.......... 12,520} .0056/1,407 
4,377| S561).......... 21,306! .0097) 960 
4,377| 244 . 9,631, .00441,319 
646 203).......... 3,562) .0016| 524 
. ae 3,826] .0018'1,275 
1,141 _ See 7,165} .0032/1,352 
| 
9,181 990].......... 43,853, .0199'1,341 
8,194 629] 11,680} 19,199} .0087/1,297 
soe 5,327 .0024| 720 
were | 429)..........] 14,396} .0065/1,200 
eee 429 * 14,396 = 
| 
880| 240 ee 7,721) .0035) 839 
4,783 283).......... 26,681, .0121| 960 
4,464] 283 4,282} 10,139} .0046/1,090 
. | ee 3,707| .0017| 436 
| 
2,007; 472).......... 13,521) .0061) 861 
3,987; 742).......... 14,595} .0067/1,014 
3,489} 650 . 10,223] .0047/1,189 
ey Mics 9,259} .0042) 370 
| 
3,300) 620).......... 19,349) .0087/1,145 
3,300} 527 . 10,312| .0046/1,242 
ate | Se 9,622} .0044) 764 
- "aaa 11,351) .0052) 610 
2,352) 546).......... 18,705} .0084) 698 
10,025] 1,632).......... 60,121] .0228/1,275 
9,022) 1,632 . 42,379} .0193/1,471 
1,007} 325].......... 5,967 .0027| 817 
| 
1,114) I ol 6,259 .0028| 632 
962} 248)... 6,673} .0031| 381 
a 6 6ai.......... 4,500' .0020' 556 


to ‘avoid disclosure. 


MAY 10, 


© SM, 1952. 


Before using these figures, see 


explanation page 15. 


MEX 1co— (Continued) 


POPULATION 


JSM ~ a 


——— 
The ‘SM’? symbols mark original, exely. 
sive estimates by SALES MANAGEMENT, 


NE 


—— 


RETAIL SALES — 1951 
JM ESTIMATES 


MER- 
CHANT 
WHOLE- 
SALER 
SALES 


1951 


Estimates 
(add 000) 


EFFECTIVE BUYING INCOME 
BYP ESTIMATES — 1951 


COUNTIES 

FIVE STORE GROUPS 

(in thousands of dollars—add 000) 
| Fami- 

Total | % | lies % 

(thou- of | (thou-]| Dollars of 

sands) | U.S.A.) sands) (add 000) | U.S.A. 


7.4 .0048 
23.5 .0152 


280.9 


Buying} i 
Power 


Quota 


| Furn.- | 
General | House-| Auto- 
Mdse. | Radio | motive Drug 


977 
1,309 


of 
| U.S.A. | 


Dollars 


Food (add 000) 


ita | 


ily” 


2.2 
5.3 


0048 
0074 


1,411 
2,627 


8,798. 
11,277 


-0040'1, 189 3,999 
-0051) 480 2, —_ 


0044 
. 0078) 
. 2091 


3839) 


Valencia 11,079 3,103 361 


-1813 


State Total. . 708.8) .4574 187.21 


Per Capita Sales ao ao eT ee 
Per Family Sales 


NEW MEXICO— 


Total Above Cities 81.9} 392,213) .2593) 76,481; 33,687) 22,778 92,022) 14,081 -1906 1,496 5,120 


586.668 .3879 124,519] 58,709 28,914) 118,362 20,552 -3522 1,095 4a 
83 41 167| 


314 154 632 


Standard Metropolitan County . Area 


y | ; | 
154.2) .0995 42.9 159,848 .1057 


N EW YORK— - Counties ; ; and Cities — 


wel 14,664) 12,416) 28,449) 5,422 242,102) .1098/1,570) 5,643) .1064) 107 


Albuquerque .| | 3 


Ee 


(Other Middle 
Jersey, p. 408; 


Atlantic States: New 
Pennsylvania, _p. 501.) 


— 


Shew.. 
Amste ardai am. 
Auburn... 
Babylon. . 
Batavia.... 
Bath...... 
Beacon...... 
Binghamton. 
Bronxville. . 
Buffalo...... 
Canandaigua .... 
Catskill . 
Cohoes...... 
Corning 
Cortland....... 
Dunkirk 
East Rochester. . 
Elmira 
Endicott... 
Fulton.... 
Geneva 
Glen Cove.. 
Glens Falls...... 
Gloversville... . 
Gouverneur... . 
Hamburg...... 
Hempstead 
Township... 
Herkimer... 
Hornell 
Biudson........ 
Ithaca... 
Jamestown. 
Johnson City 
Johnstown... 
Kenmore. . 
Kingston. . 
Lackawanna 
Larchmont... .. 
Liberty 
Little Falls. . 
Lockport 
Long Beach.... 
Malone. . 
Mamaroneck.... 
Massena... 


Menands ; 
*Withheld to avoid 


..Genesee....... 
. Steuben 


.Broome... 

. .Westchester 
eee 
.Ontario... 
.Greene....... 
.Albany...... 
. Steuben..... 


.. Chautauqua. . 

.Monroe.... 

.. Chemung... 
.Broome. .. 

. Oswego... 

..Ontario.... 


. St. Lawrence.... 


.Columbia.... 


ne 
.Fulton.... 


. Westchester 
. Sullivan 


.Westchester..... 
..St. Lawrence..... 
Mechanicville. ...S 
. Albany... 


| Pop. 
(in 
County 


137.8 
33.0 


Albany.... ; 
Montgomery... . 


Dutchess. . 


Cortland. 


eee 
Warren...... 
Pultom........ 


Evie... 


Nassau... . 
Herkimer... . 
Steuben.... 


Tompkins 
Chautauqua 


BSR 
MMR vicicucs wes. 
eer 


Herkimer... .... 
ee 
ere 
Franklin. ..... 


aratoga.... 


thous.) 


| GM |F FHR 


w 


aA w mt pes 
CANO P Pw 


COUBARW 


—_ — w 
wmode a1W DH © 


* 


—_ — — 
rmNounnwr woouwn 


i) 


Nu MBER OF OUTLETS 


IAMNWAUNOCUP DAS OO 


LNnore 
rOON AW 


—PPORKOUO RUAN HP NAWWNONUNWHW 


County 


| Pop. | 
(in 
\thous.) F 


NUMBER OF OUTLETS 
| GM | FHR| A 


Monticello...... 
Mount Kisco... 
Mount Vernon. . 
New Rochelle. .. 


Newburgh 
Niagara Falls. .. 
North Hempstead 
Township..... 
North 
Tonawanda.... 
Norwich........ 


Middletown..... 


Orange 


Sullivan 

. Westchester 
. Westchester 
. Westchester 
New York City.. . Fiv 


NIAGETA.. 0 6.560] 


fT 


Niagara 


.Chenango.......| 
Rockland....... .| 


.. St. Lawrence... 


Oneonta......... 
Ossining....... 
Oswego........ 
Oyster Bay 
Township 


Peekskill 
Plattsburg....... 
Port Chester... .. 
Port Jervis 
Potsdam. ....... 
Poughkeepsie. . . 
Rochester. ...... 


Salamanca... 
Saranac Lake... 
Saratoga Springs.. 
Scarsdale....... 
Schenectady 

Syracuse....... 
Tarrytown...... 


Watertown 


White Plains 
Yonkers........ 


Cattaraugus..... 
. .Madison 


. .Westchester 
.Oswego 


Patchogue.......S 
Sosihasher. eee, 
megan .......: 

. Westchester... . .| 
a 


St. Lawrence 


. Dutchess seta 
i ee 
Oneida. ....... 55.) 
Westchester... . 
. Cattaraugus. . 
.Franklin 
Saratoga........| 
; Westchester 


.Onondaga. . 
; Westchester 
Tonawanda...... Eri 

. .Rensselaer....... 
ae 


Watervliet......./ 
Wellsville....... 2 


Westchester 


. Westchester 


disclosure. 


© SM, 1952. 


See pages 138 and 142 for Population and Retail Sales Growth Trends for 200 leading counties. 


aaatet, 


SALES MANAGEMEN! 


wesTcHEsTe® 


e 
Peekskill 


ALN. HEMPSTEAD 
A HEMPSTEAD 


Lockpo 
a 


sNiogoro Falls 
N_ Tonowondo 


=u + 
@Kenmore 
BUFFALO 


Tonewando 


@ Lackawanna 


Jamestown 
e 


1950 Net Effective Buying Income 


ee In excess of $150 Million 


$75 Million to $149.9 Million 
[_] $40 Million to $74.9 Million 


$15 Million to $39.9 Million 


Cities shown are those having net 
Effective Buying Income of $15 million © le 


FRANKLIN 


“FULTON 
ONONDAGA Lig 


Gloversville 
a Johnstown 
MONTGOMERY 


Amsterdam 


Oneonta 
e 


Johnson BROOME 
* @ Binghamton 
s 
Endicot! ° 
OUTCHESS, 


Poughkeepsie 


Scale of Miles 
25’ 50 75 


n 
ee 


and over 


One Inch Equals Approximately 53 Miles 


fe ee We & > >... eee 


page 1 


AENTER MAY 10, 


D 


YOU CAN REALLY SELL WITH... 
THE 


Daily BULLETIN 


Favorite Home-Town Newspaper 
of the Industrial Workers of 


Endicott-Johnson City, N. Y. 


“Where the Payrolls Are Created" 
Ask JULIUS MATHEWS SPEC. AGENCY, Inc. 


1952 


BINGHAMTON, N.Y. MARKET 


NOW 5000 


ee WATTS 


Same Power . . . Same Pattern 
CALL RADIO REPRESENTATIVES, INC. 


423 


eeeeeeeceeeee 


DAILY 


eecccceccecece 
A HEARST NEWSPAPER 


CIRCULATION 
LEADERSHIP BEST FEATURES EXCLUSIVE 
DAILY 60,412 * DAILY 
SUNDAY 118,397 R.O.P. 
Total Net Paid MERCHANDISING 
ABC Publisher's Statement, six SERVICE COLOR 
months ended Sept. 30, 1951 


N.Y. STATE-$5,794 
ALBANY — $6,088 


advertise where there is 


OUTSTANDING BUYING POWER 


Spendable Income- 


Per Family Average 


EXCLUSIVE 
PROMOTION 
FEATURE 


on FOODS 


Write for 
Folder 


Albany TIMES-UNION 


Represented Nationally by HEARST ADVERTISING SERVICE 


AND THE TIMES-UNION ADDS EVERYTHING ELSE YOU REQUIRE 


From SALES MANAGEMENT'S 1952 
Survey of Buying Power 


LOWEST 
MILLINE 
RATE 


SUNDAY 


i The “SM”? symbols mark original, exclu- 
NEW Y ORK— (Continued) sive estimates by SALES MANAGEMENT. 
re ree ne RETAIL SALES — 1951 i. EFFECTIVE BUYING INCOME 
HANT 
BY) 1/1/52 ESTIMATES boy JM ESTIMATES — 1951 
COUNTIES | i ei 7 SALES l 
| FIVE STORE GROUPS 
CITIES —_ (in thousands of dollars—add 000) 1951 (Quik 
ami- _ 

Total % lies | &% | Furn.- l Net | % Per | Per | Buying} ity 
Map| Met.| (thou- | of | (thou-| Dollars | of General | House-| Auto- | Estimates | Dollars | of | Cap-| Fam- | Power | In- 
CodejArea | sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A. ita | ily | Quota | dex 
Albany.......... G5 2 244.2 -1576| 75.0) 342,784) .2267, 73,224) 69,992) 17,072) 52,287 SE 414,234 .1879 1,696 5,523} .1934] 123 
See See 137.8} .0890) 43.2] 232,504) .1537| 52,133) 17,015) 14,302) 43, 469| 4,024] 239,142] 262,985) .1193/1,908) 6,088] 1235) 139 
COIR. occ ccd cwccdeeoas 21.7) .0140 6.5 17,108} .0113 6,055 725| 1,029) 1,509) 425 5,660 $0,208) -0138)1,397) 4,662 0131} 94 
Waterviiet. ....9.....fe.0-- 15.4 -0099) 4.6 11,552} .0077 5,128} 116} 267| 2,967| 120 ° 22,855) -0103/1,484| 4,968} .0094 95 
pe eee eee ere 2.5 _ 8 59,566, .0394 234) 51,735 _ Se | 69 30,837 4,684) .0021/1,874| 5,855) .0152 825 
| 44.6) .0288; 12.9 36,660, .0242) 10,154 2,628, 1,774) 7,646| ee 43 ,362| .0197/ 972) 3,361] .0229) 8 
eee Se 6.6) 0043} » 14,044) 0093 3,709) 986 | 677; 4,460 434 3,156 —_ .0041/1,343| 4,220] .0057] 133 
rere A3 1 96(a)] 1,475.6| .9525| 437.5}.1,072,826) .7094 441,891, 41,234) 66,528) 98,078) 27,0281.......... 2,425,542) 1. 1005/1644! 5,544) .9536} 100 


— 


1 The general merchandise estimates for Albany and Menands reflect the location of a large chain mail- 


order and department store outlet just outside the Albany city limits in the town of Menands. 
2 The City of New York includes the Counties: Bronx, Kings, New York, Queens and Richmond. 


424 


A and A See end of state for Staridard Metropolitan County Areas. 


Before using these figures, see explanation page 
*Withheld to avoid disclosure 
© SM, 1952. 


SALES MANAGEMENT 


Re 


\TESTIMONY 


U. 8. Cemsus: ....... **Albany County, N. Y., is fourth highest among 
all U. S. Metropolitan Counties in per capita retail 
* sales—50% above U. S. average.” 


Sales Management: . . . “The city of Albany has the highest Quality of 
Market Index, the highest per capita income, the 
highest per capita retail sales, of all N. Y. State 
‘Metropolitan’ cities as defined by the U. S. Depart- 
ment of Commerce.” | 


Albany Newspaper **The evening Knickerbocker News is the only 
- Readers: ........2.-. Albany newspaper which does not offer any cut 
rate subscription prices. Yet it has 34% more circu- 
lation than does the morning newspaper in the 
Albany A.B.C. City Zone. 28% more in Albany 
County.” 


Albany Advertisers: . . “In the past year, retail merchants placed 
8,917,787 lines of advertising in the evening 
Knickerbocker News—which, in six days a week, 
is over 134 million lines more than they used in the 
morning and Sunday newspapers combined — 7 
days. This despite the fact that the Knickerbocker 
News does not accept liquor store or alcoholic 
beverage advertising, nor that of taverns or bars 
which feature it. In general advertising, allowing 
Nt for alcoholic beverage advertising, which it does 
not accept, the evening Knickerbocker News car- 
ried 1,755,649 lines and the morning newspaper 
799,270 lines;—it carried approximately half a 
million lines more than the morning and Sunday 
in combined.” 


° THE ALBANY KNICKERBOCKER NEWS 


A Gannett Newspaper 


Represented Nationally by J. P. McKinney & Son New York e Chicago e San Francisco 
MAY 10, 1952 425 


General El 


Columbian 


Home of famous manufacturing plants .. . 


Enna Jettick Shoes; U. S. Hoffman Machinery; 


Center of rich farm and dairy income area... 


Retail sales 34% above average... 


A Prosperous, Stable Market Thoroughly Covered by its Home Newspaper 


A Sales Executive’s Eye-View of 
Central New York’s 2nd Market 


AUBURN 


e 69% of Cayuga County’s sales with only 539 


ectric; American Locomotive; of its population. 


e Per family income $5,229—more than $300 
above U.S. per family. 


Rope; New Process Gear Co... . 


e Tourist capital of renowned Finger Lakes 
Region. 


The CITIZEN-ADVERTISER 


Represented by The Julius Mathews Special Agency, Inc. 


NEW. YORK 


COUNTIES 
CITIES 


ABinghamton. 
Endicott 


Chenango 
Norwich 


The “‘SM’’ symbols mark original, exclu. 
sive estimates by SALES SALES MANAGEMENT. 


— - (Continued) 


POPULATION 


ESTIMATES 


1/1/52 


RETAIL SALES — 1951 


ESTIMATES 


FIVE STORE GROUPS 
(in thousands of dollars—add 000) 


MER- 


EFFECTIVE BUYING INCOME 
CHANT 
WHOLE- 


ESTIMATES — 1951 
SALER 


SALES | 


1951 | 
Net | t | Per 
Dollars | of | Cap- 
(add 000) | U.S.A.| 


| 


Fami- 

1 lies 
of (thou- 
U.S.A. sands) 


| of 
U.S.A. 


.1378 
.0877 
.0216 
.0104 
.0556 
0263 
0077 
.0478 
0328 


Total 
(thou- 
sands) 


~ Furn.-— % 
| House- | Auto- 
Radio motive 


12,445 38,250 
9,448} 26,524 
1,521} 6,109 

978| 2,190 
2,989' 14,924 
1,459) 7,559 

603! 2,968 
4,494, 10,652 
4,259| 7,745 

| i 


| General 
Mdse. 


Dollars 


Estimates 
(add 000) Food Drug | (add 000) ita 


.1128/1,308 
.0542/1, 432 
.0128/1,361 
.0125/1,361 
.0447/1,237 
.0160/1,503 
.0051/1,273 
.0413 1,273 
.0254|1 ,484 
| 
0824 1,326 
at os 


51,940) 
29,949] 
8,384 
5,702 
21,467| 
9,766 
3,636 
17,760! 
12,514) 


.1228 
.0539 
.0134 
.0130 
.0513 
.0151| 
.0058 

| .0463 
.0244 


55.0 
23. 


208 ,488 
132,740 
32,655 
15,678 
84,084) 
39, 753| 
11,588 
72,295 
49,637 | 
162,360) 
74,017) 


30,090) 
25,130 
3,736] 
622| 
6,412/ 
4,692! 
461| 
4,349] 
3,736| 

| 
13,860) 
9,076 


248,784) 
119,539 
28,,299| 
27, 483| 
98, 337| 
35, 163} 
11,457| 
91,147) 
55 a 
181,596! 
69,828) 


5,420 
3,572 


30,039 
11,469) 


42,550) 

| 18,618) 
.0230| 10,246) 
0174) 7,935) 
.0743| 25,752! 
.0601| 20,173) 
0257} 10,054) 
-0100) 3,763) 
| 


-1074 
0489 


7,128 
3,958 
| 


7,036 
5,209 
23,312 
18,243 
6,763 
3,110 


2,006 
1,582| 
6,427 
5,745 
1,047 

465, 


34,824} 
26,278) 
112,332! 
90,965) 
38,929 
14,989) 


2,780] 
2,701] 
10,489 
10, 166 
2,988 
2,250 


.0159|1,377 
.0115/1,378 
0598 1,467 
.0368)1,573 
.0232!1,273 
.0054/1,308 


11,903) .0068 


1,647 
1,297 


48 ,673 
30,001 


13.4 
4.7 


-0322 
-0198 


12,320 
6, 487! 


5,703 
4,608! 


9,217 
6,238 


65,385 
24,490! 


.0297 1,202 


0315 
.0111'1,361 


.0138? 119 


-0116) 


A and A See end of state for Standard Metropolitan County Areas. 
*Withheld to avoid disclosure. 


Before using these figures, see explanation page 15. 
© SM, 1952. 


ee 


G POINTS/ 


V READERSHIP through Classified Volume! 


Jamestown POST-JOURNAL occupies 4th place 
New York State Dailies 
1—Hempstead Newsday 
2—Buffalo Evening News 
3—Syracuse Herald-Journal 
4—JAMESTOWN POST-JOURNAL 
6-day evening papers, excepting Greater 


\ FOOD SALES... $18,618,000 


Jamestown-POST- — occupies 4th Plac 
in food sales of U. S. cities, population group 55,000 to 50,000 


JAMESTOWN «x POST-JOURNAL | 


Q\ 


,101 lines 
‘591 lines 
‘969 lines 
011 lines 


SALES MANAGEMENT 


METROPOLITAN BINGHAMTON 
Where the term As established by U. S. Department of Commerce , 


“Metropolitan Area” [| = & ss SM BINGHAMTON} 
M hd “ Ay Pai oe Ben olin : fe :) 
is 10th most important), 3 

e 
in entire U. S. 


Only 9 other U. S. cities have attracted around them- spectively. Latest U. S. Census shows Binghamton leads 
selves as large an increase in population between the all N. Y. State big cities in per capita Total Retail, Food, 
central corporate city and that of the Metropolitan Area, Drug and Department Store Sales. 
as has Binghamton . . . no other city in New York State. The Binghamton Press, Daily and Sunday, will carry 
Binghamton is expanded by 126%. Great cities like your message into 82% of the homes throughout Broome 

— — New York and Buffalo expand but 47% and 64% re- County. “The best Sunday Comic Section in N. Y. State.” 
= 
The Triple Cities Newspaper 

out THE BINGHAMTON PRESS 

ity 

de A Gannett Newspaper 

100 

119 Represented by J. P. McKinney & Son New York © Chicago e San Francisco 
116 

2 ——— 

* 

125 © & | 

108 

Highest Per Capita Sales 

112 

183 e e_e 

121 

“Among all N. Y. State Metropolitan Cities 
112 

110 

r Sales Management shows Elmira’s show Elmira factory employment 

uN 

" per Capita Retail Sales are highest 387% above two years ago. The El- 

119 a . ” 
= of all N. Y. State cities of 50,000 | ™ra newspapers provide complete 
1952. ° ° 
os or more population . . . 56% above saturating coverage of the City Zone 


and reach 70 out of every 100 homes 
in the entire A.B.C. City and Retail 
Trading Area of well over 200,000 


Latest Labor Department reports _ population. 


THE ELMIRA STAR GAZETTE & ADVERTISER ¢ THE SUNDAY TELEGRAM 


) the New York State average; 78% 


above the National average. 


Gannett Newspapers 
Represented by J. P. McKinney & Son New York Chicago San Francisco 


ee ee ee ee 
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in itself, 


to station. 


CBS Radio Network 


But WGR also gives advertisers a big plus in 
its coverage of its across-the-border neighbor 
—the two billion Toronto- 
Ontario marketing area where 


WGR is the 3rd most-listened- 


Buffalo 04¢4 free vide hol Enada 


(AND A 2 BILLION DOLLAR MARKET) \ 


WGR covers the rich industrial and farming 


areas of Western New York—a gigantic market 


I. 


Leo J. (““Fitz’’) Fitzpatrick 


R. (“Ike*’) Lounsberry 


S5roadcasting Corporation 


=o ae National Representatives: Free & Peters, Inc. 


NEW YORK— (Continued) _ 


The “‘SM’’ symbols mark original, exclu. 


BUFFALO 3, N. Y, 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES — 1951 
ESTIMATES 
1/1/52 ESTIMATES 
COUNTIES l oo. 
| | | FIVE STORE GROUPS 

CITIES —_ (in thousands of dollars—add 000) 

| ami- emanate 
Total | % | ties % | Furn.- 

Map} Met.| (thou- | of | (thou-}| Dollars | of | General | House-| Auto- | 
CodejArea | sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. | Radio motive | Drug 
untstnsiiteianasiaiaitiica aaah tthe nants Seobeeaticatsicd (Reaoatstaah cen Nanas ast Aeae Ml Ramses Miata 
Columbia...... .| G5 44.4 .0287| 13.5 41,288} .0273 12,103 2,562) 1,703; 7,285 867 
Hudson....... Rr 12.0; .0078) 3.6 19,606 -0130) 6,340 1,563) 1,317 4,251) 490 
Cortland E5 38.1; .0245; 11.1 45,289, .0299) 10,290 3,671| 1,755; 9,366 580 
Cortland 18.6 sani 6.0 29,225) -0193) 6,916 3,339} 1,575) 6,011 361 

| ~~ | | 

Delaware. . E5 45.3) _ 13.2 49,576, .0328 10,384 2,549| 1,873; 9,248) 1,006 
Dutchess........] G6 141.1) .0911) 36.1) 155,628 + .1029) 50,588, 14,445) 6,197) 22,411) 3,449 
Poughkeepsie. 42.3 73 13.1] 83,199} .0550/ 27,032] 12,169] 4,558) 10,870| 1,710 
Beacon. .. 14.6 -0094) 3.8 18,569} .0123} 9,506) 883 400 1,668 422 

See Newburgh- | } 

Beacon | | 
OF 21 922.5) 5954) 262.1] 1,066,670) .7053| 271,630) 159,830) a2, 204) 193,719) 27,755 
CO ee er 588.7| .3800) 169.2 827 ,799) -5473| 198,415 152, 078| 46,382 139 , 989) 20,879 
eee ee eee 20.9) -0135) 6.3 25,831/ .0171| 10,044 678) 848)| 6,749) 1,113 
- Lackawanna. 7 28.4! .0184) 7.0 23,443) .0155 6,238 613 1,109 6,410 728 


MER- | EFFECTIVE BUYING INCOME 
CHANT 
WHOLE- ESTIMATES — 1951 
SALER |_ 
SALES l | 
1951 
Nett |§ % Per | Per | Buying 
Estimates} Dollars | of | Cap-| Fam-| Power 
(add 000) | (add 000) | U.S.A.| ita | ily | Quota 
eae 48,656 .02211,096| 3,604] .0250 
2,957]  19,515| .0088.1,626| 5,421] .0098 
Bee 47,128, .0214|1,237, 4,246] .0246 
4,964] 31,225) .0142.1,679| 5,204] .0153 
ae 49,641, .0225|1,096 3,761] .0270 
Gas 201,999 .0916|1,432) 5,596] .0949 
34,921] 64,304) .0292|1,520 10 0365 
501}  20,901| .0095\1,432) 5,500} .0103 
wee 1,402,361, .6363'1,520 5,350] 6488 
680,516] 884,619, .4013/1,503| 5,228] .4408 
+ 40,253 .0183\1,926| 6,389} .0170 
3,494] 34,633! .0157/1,219| 4,948) .0162 


*Withheld to avoid disclosure. 


A and A See end of state for Standard Metropolitan County Areas. 
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HOW MUCH 


‘400 MILLION 
BUFLOPOLE 


MARKET 
Do You Wan 


OOOO 


America’s Richest 


Concentrated Market 


. .. where more than a quarter million quality 
conscious Polish American Buyers prefer and 
purchase products advertised in the Every- 


body’s Daily. 


The ONLY DAILY NEWSpaper that speaks 
their language for nearly a half century and 


sells BUFLOPOLE’S exclusive audience. 


EVERYBODY’S BUILDING 


~~ OF MEANY 4 
ANOS Pope 


NEWSPAPER 


<LOPOLeE” 


figures, see explanation page 15. 
© SM, 1982. 


Th 


M EVERYBODY’S DAILY 


BUFLOPOLE’S ONLY 


BUFLOPOLE, N. Y. 


National Representatives: Shannon G Associates, Inc., New York, Chicago, Detroit, Atlanta, Kansas City, St. Louis, San Francisco, Los Angeles, Cleveland. 


SALES MANAGEMENT 


| NEW YORK STATE'S 
2X0 LARGEST MARKET 


IS TRE 


e BUFFALO MARKET 


The Buffalo Evening News has the largest City and Retail Zone circulation in New 
York State outside of Greater New York. 


Sell the News Readers 
and you sell the WHOLE BUFFALO MARKET 


BUFFALO EVENING NEWS 


KELLY-SMITH CO. 


National Representatives 


EDWARD H. BUTLER 
‘Editor and Publisher 


THE LARGEST NEWSPAPER in 
New York State, outside of New York 
City, is the Sunday Courier-Express, reaching 77% of all 
families in the Buffalo Metropolitan area—2 out of 3 in 
the great Western New York 8-County Market. And the 
Morning Courier-Express offers you the most economical 
coverage of Western New York’s 4 buying families — 
those with the most money to spend. 


BUFFALO 
COURIER-EXPRESS 


Western New York’s Only Morning 
and Sunday Newspaper 


REPRESENTATIVES: 


WESTERN NEW YORK’S GREAT NEWSPAPER 


...in reaching this FAST GROWING 


SCOLARO, MEEKER & SCOTT 


In Metropolitan Markets 

(as defined by the U. S. Census) 

the Buffalo Area ranks: 

14th in population 

10th in manufacturing employment 

14th in food sales 

14th in automotive sales 

15th in furniture and appliance store sales 


13th in hardware and building material 
store sales 


15th in drug store sales 


(Source: U. S. Census figures) 


! 


8 COUNTY MARKET 


Population.......-..+- 1,466,300 
13% increase over 1940 
Retail Sales...... $1,524,082,000 


239% increase over 1940 
Wholesale Sales. . $1,666,655,000 
Retail Sales 


per Buffalo family $4,468 
43% above the National Average 


Industrial Workers....... 212,948 
earning more than $700 million 
each year in 2,372 plants 


Farm Families .....cecces 30,570 
earning more than $150,500,000 
annually 


The Little Falls Times of course. It’s the daily reading habit in 75% of the 
homes in the Little Falls market. No other newspaper gives these people the 
news they want .. . and live by. 


The market’s 30,000 people spent $29,102,000 for retail goods . . . $8,730,600 
for food . . . $2,037,140 for general merchandise . . . $1,746,120 for furniture- 
household goods . . . $4,656,320 for automotive products . . . $582,040 for drugs. 
A mighty big package . . . when you consider the low cost of covering so 
thoroughly. 


The Market Package of the Times 


THE LITTLE FALLS TIMES 
Little Falls, N. Y. 


Represented by The Julius Mathews Special Agency, Inc. 


The “‘SM’’ symbols mark original, extly. 
sive estimates by ‘SALES MANAGEMENT 


NEW_ YORK — (Continued) 


POPULATION 
SM | ESTIMATES 
1/1/52 


RETAIL SALES — 1951 
ESTIMATES 


MER- 
CHANT 


EFFECTIVE BUYING INCOME 


WHOLE- BY) ESTIMATES — 1951 
J | Ieee 
SALES | | 

FIVE STORE GROUPS | 

(in thousands of dollars—add 000) 1951 


Net % | Per| Per 


Q 

Buying} i 

Estimates | Dollars of | Cap- Fam- | Power 
(add 000) | (add 000) | U.S.A. ita | ily ] Quota 


21,736) .0098}1, 449] 4,725] .0109 
13,489} .0062/1,873) 6,423] 0074 
| 


COUNTIES 


CITIES 
Fami- 
Total | % lies 
(thou- of (thou- 
sands) | U.S.A.) sands) 


Dollars | of | | 
(add 000) | U.S.A.| Food | 


6] 20,504! .0136 6,749] 
1 16,781} .0111 3,959 
| 


ea | ree | 
General | House-| Auto- 
Mdse. | Radio | motive 
—__—|— 
2,211) 630 
234| 258! 


Drug 
4,215 
5,650 


Tonawanda....].... 
Hamburg 
See North 
Tonawanda- 
Tonawanda | 
eee 


844 
372 


4. 3,097 
-0047 2. 


| } 
' 35.6, .0229) 29,257 9,300 5,692, 1,172 54,119 .0245 1,520 
3Saranac Lake | 
45.6 .0295 49,565 13,064 9,826 1,019 56,405, .0256'1,237, 
18,982) 4,231 5,502 388 13,028; .0059/1,343 
3,135 2,537 343 9,646 .0044/1,378 


12,389) 
55,971) 16,536 10,148 1,219 55,375 -0251 1,061) 


5,358] .0227; 
0285 
. 0079 
0055 


-0304 


4,549 
4,492 
4,019 
3,296} 


| 


Johnstown 
Gloversville. . . 
Johnstown 


Herkimer........ 
Herkimer-Ilion..}.... 


Herkimer 


Little Falls. ... 


Jefferson 


24. 
11.3 


48.8 .0315| 
18.2) .O117 
29.2) .0188 
5.4) .0035 
4.1) 0027 
62.6) .0404 
19.0) .0123 
9.6 .0062 
9.7} .0062! 
87.0, .0561| 
34.9) .0226) 
2,765.7 1.7853 


10.7 
| 817.6 
22.8) .0148 
41.1) .0265) 
47.9} .0309) 
11.8 .0076 


6.3 
10.9 
13.5 

3.7 


47,980| 
34,016 
13,964 


52,406 
32,936 
34,274 
15,317! 
4,026) 
60,358 
26,203 
17,734) 
12,476 
100,121) 
61,010) 
2,326,715 
| 

18,931 
35,812 
49,256 
18,591) 


-0400 
0173 
0118 
-0082 
-0662 
-0404 
1.5384 


-0126 
0236 
-0326 
0122 


13,365 
9,084 
4,281 


11,656 
7,242 
9,253 
3,444 
1,865 


| 18,020 
| 8,070! 
4,723 
3,890! 
23,104 
| 13,719) 

833,840) 


| 


4,651 
8,883 
| 12,144 
4,711 


628 
1,778| 
2,215 
1,153 


481) 
1,292| 
1,048) 
1,048] 


9,467, 
6,472 
2,995) 


1,053 
800 
253 


11,973 
7,629 
5,907 687 
4,313) 261 

458 | 87 


1,053 
692 


9,911 
6,101 
3,835 265 
1,630 256 
19,199| 2,656 
12,020, 1,524 
190,530) 57,805 
| 


1,247 


548 


3,049| 
7,237 
9,806 
4,797 


262 
756 


3,534 


0190! 1,187 
.0137/1,254 
.0053 1,042 
} 

.0255/1,148 
.0124 1,503 
-0159 1,202) 
7,921} .0036/1,467 
7,538, eo 
| 

66,408, .0301 1,061| 
21,166 .0096|1,114 
10,688} .0048 1,113) 
11,829) .0054)1,219) 
110,781| .0503/1,273 
58,590) 


-0266 1,679) 
4,349,619 1.9734 — 


23,765 


45,038, 


56,734) 
18,351! 


41,906 
30, 233| 
11,673 


56,041 
27,348 
35,095 


4,032 
5, 160 
3,943 
4,659 
5,798 


3,532 
3,713 
3,959 
3,943 
4,293 
5,476 
5,320 
| 3,772 
4,132 
4,203 
4,960 


| 
0108/1 ,042 
.0204 1,096| 
-0258/1, 184) 
-0083 |1 ,555| 


oa 
0236 


. 0167 


. 0069 


0294 
0151 
0185 
0055 


- 0030 


.0351 
0125 
0072) 
0064) 
- 0562) 
.0299 
- 8053 


0121 
. 0226 
-0289 
.00931 122 


—— 


2 The City of New York includes the Counties: Bronx, Kings, New York, Queens and Richmond. 
3 Saranac Lake is in Essex and Franklin Counties. 
A and A See end of state for Standard Metropolitan County Areas. 


Before using these figures, see explanation page 1. 
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ALL SURVEY DATA are available on IBM cards at nominal cost. These cards, as well as IBM listings of 
data in the “Survey of Buying Power’, regrouped according to your sales territories, may be obtained from 
Market Statistics, Inc., 432 Fourth Avenue, New York 16, N. Y., Phone MUrray Hill 4-3559. 
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SALES MANAGEMENT 


Putting it very tamely ... We're BUSY ! ! ! 


Herkimer’s retail sales are 66% above the city’s total income! They're 94% 
above the national family average! That’s actually low alongside some of 


the commodity sales. For example... 


Food 114% above the U. S. family average! General merchandise 161%! 
Furniture-household-radio 214%! Automotive 137%! 


Herkimer is terrific because it’s the supply center for a prosperous city 
zone market made up of Ilion, Frankfort, Mohawk and Herkimer — with 
$32,705,000 total retail sales . . . $9,920,000 food sales . . . $3,650,000 
general merchandise sales . . . $2,492,000 furniture-household sales .. . 
$7,300,000 automotive . . . $585,000 drug sales. 


Important factors in brand specifications in this big retail activity are 
the local dealer promotions . . . and the market’s own newspaper. 


* Advertising in the Telegram Pays Off .. . 
with Increasing Dividends from Year to Year. 


The HERKIMER TELEGRAM 


HERKIMER, N. Y. 
Represented by The Julius Mathews Special Agency, Inc. 


Be Sure You're in on This Big 
Sales Round-up! 


Gloversville-Johnstown . . . modern margin. In fact, Gloversville- Johnstown 
upstate shopping center . . . draws retail sales swelled the county’s total sales above 
trade from four counties — has a total income .. . by $596,000. With 68% of 
market population of 71,882 (A.B.C.) the county’s population, Gloversville- 
A retail sales plus of 39% tells only part Johnstown accounts for 85% of its sales 
of the story. For a more realistic measure- volume. 


ment of consumer traffic in Gloversville- 


Tc h sh in this $72,026,000 re- 
Johnstown stores, note these figures. . . © FCECH Cappers oF Gene re 


tail market, you need the Leader-Repub- 
Gloversville-Johnstown’s sales last year lican Herald ... read in 87% of the 
topped total income by a huge $6,074,000 market’s homes. 


THE LEADER-REPUBLICAN ¢ THE MORNING HERALD 
Gloversville, N.Y. Johnstown, N.Y. 


Represented by The Julius Mathews Special Agency, Inc. 


IN WESTERN NEW YORK. 


ee 


MORE SALES 
per radio dollar 
...onWHAM 


And her e ’s why: 1. In 16 Western New York counties, WHAM 


has a bigger audience 99.3% of the time than 
any other radio station! 


» a WHAM is the only station in up-state New 
York with a full-time field man who travels 


up and down the area and follows up your 
campaign. 


(For full details—consult the nearest HOLLINGBERY representative, or phone us direct.) 


mJ 


WHAM — Rocuester, New York—1180 ke — Clear Channel 


' The “SM”? symbols mark original, exclu- 
R K — (Continued) oo ; sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES — 1951 Pal EFFECTIVE BUYING INCOME 
ESTIMATES yD 

BY) 1/1/52 JM ESTIMATES by g BY) ESTIMATES — 1951 
LER 
COUNTIES | SALES 
FIVE STORE GROUPS | 

CITIES — (in thousands of dollars—add 000) 1951 

ami- 


| Q 
Total % | ties % Furn.- | Net | % | Per | Per | Buying] i 
(hou- of (thou- | Dollars of | General | House-| Auto- Estimates} Dollars | of | Cap-| Fam- | Power 
sands) | U.S.A.) sands) | (add 000) | U.S.A. Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A. | ita | ily | Quota 


| | | | 

| ne 498.8 .3220| 149.2 543,801 .3596| 133,380) 74,120! 31,110) 98,256! 16,114 
ARochester.... 337.8} .2180} 102.5 453,940} .3002) 105,695) 71,336) 28,591) 83,027) 10,692 299 ,546 579,270) .2628 1,715 5,651] .2650 

7.1) .0046 1.9 15,347; .0102 2,390} 1,309] 367 3,153) 3,449 . 10,412) .0047 1, 466| 5,480} .0063 

A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 15. 

*Withheld to avoid disclosure. © SM, 1952. 


872,825, .3960 1,750! 4 3703 


COPYRIGHT .. . The contents of this Survey of Buying Power are fully protected by copyright. The ex- 
clusive estimates of population, Effective Buying Income, retail sales and sales-advertising controls 


must not be reproduced in printed form, in whole or in part, without written permission of SALES 
MANAGEMENT, INC. 
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Photos: Underwood & Underwood, Gannett Newspapers 


of these four great shopping centers 


The degree to which a city attracts trade 
from surrounding areas is indicated by its per 
capita department and apparel store sales. 


According to latest U. S. Census, all four 
of these giant New York State markets are well 
above the national average index of 100: Rochester 
highest with 135; New York City 132; Syracuse 
127, and Buffalo 118. 


Rochester’s 35% above normal may be 
explained partially by high income and employ- 
ment in the city. But none of these markets can 


is best per capita? 


be called “poor”. Eight rich counties surrounding 
Rochester have, for generations, poured their im- 
portant major shopping of now nearly 400,000 
people into Rochester’s great department and ap- 
parel stores. 


Families in this area have traditionally 
read and “shopped” the columns of Rochester 
newspapers. To such a degree, in fact that the 
circulation coverage in this surrounding A.B.C. 
Trading Area is comparable to that of many 
famous newspapers in their local City Zones. 


ROCHESTER TIMES-UNION DEMOCRAT & CHRONICLE 


Gannett Newspapers 


| Represented Nationally by J. P. McKinney & Son 


New York e Chicago e San Francisco 


433 


America’s Rug Capital Is an 


Important SALES Capital 


Amsterdam’s retail stores sold $45,382,000 of goods last year. That’s $2,217,000 
more than the city’s effective buying income! 

Two-thirds of all merchandise sold in Montgomery County is bought in Amster- 
dam. In some product groups the percentage is even higher—general merchan- 
dise 90% ... drugs 73% .. . automotive 687%. 

Check this picture of Montgomery County shopping habits against the Recorder’s 
circulation . . . see how economically, completely, it sells the Greater Amsterdam 
market . . . reaching more than 74% of the County’s families. 


AMSTERDAM EVENING RECORDER 


AMSTERDAM, N. Y. 
Montgomery County’s ONLY Daily Newspaper 


NEW YORK— — (Continued) sive estimates by SALES MANAGEMENT 


POPULATION RETAIL SALES — 1951 B.. -l EFFECTIVE BUYING INCOME 
ESTIMATES 

JM 1/1/52 JM ESTIMATES borg GD ESTIMATES — 1951 

COUNTIES a ae jj SALES | 7 

FIVE STORE GROUPS 

CITIES } } (in thousands of dollars—add 000) 1951 0 

| | Fami- | ual- 

Totak.| % | lies % | | Furn.- | | Net % Per | Per — ity 

-| (theu- | of (thou- | Dollars | of | General | House-| Auto- | Estimates | Dollars | of Cap-| Fam- | Power | In- 

sands) | U. S.A. " sands) (add 000) U. Ss. A. | Food | Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A.) ita ily Quota 


| 


Montgomery. | 60.8) .0392/ 18. 68,707, .0454, 18,363 4,518, 3,483) 10,903) 1,405 78,462 .0356/1,290| 4,241] 0393 
Amsterdam. .. ...| 33.0) .0213 : 45,382) .0300 12,146 4,069, 2,369) 7,468! 1,027 . 43,165| .0196|1,308| 4,450] .0230 


Nassau........ 721.8) .4660) -3] 794,860, .5256| 246,215 34,540, 45,629) 134,850 16,992 1,607, 236) .7282|2,227 7,791) .6155 
| 


Hempstead | 


, | | 
 — See oe 463.5) .2992 34. 508, 930) .3365 159,006) 23,141 31,831) ioe 11,212 belt -4744/2, 256) 7,803] .3980} 13: 


North Hemp- | 

stead Township... . =a 153.9  .0994 5. rik -1138) 46,731 8,596, 8,914) 29,559) 3,586 ee .1678/2,404 8,078] .1379} 13% 

Oyster Bay | | | 

Township has 71.3) .0460 . 67,3 -0445 24,704 1,321 1,698 6,914) 1,092 _— -0635)1,962| 8,327] .0543 

Long Beach....].....].... 16.8) .0108 2 23, .0157 9,539 447 1,022 2,254 751 28,498 -0129/ 1,696 5,480} = .0133] 1 

Glen Cove Pon! See 16.3) .0106 4.5 22.7 -0150 6,235) 1,035 2,164 4,094 351 23,335; .0106/1,432) 5,186] .0119 
2New York | | 

Manhattan .. 1,975.5,1.2751, 643.4] 4,284,792) 2.8331) 661,459 651,456) 268,899 238,976 109,054 4,230,502, 1.9192.2,141) 6,575) 2.0646 

2ANew York | | 
i ; 8, 017.2 2|5.1752 '2, 435.91 9,356,729) 6.1869)2,561,426| 986,265) 599,982) 735,238 233, 267118, 208,722]14,586,345| 6.6178)1,819) 5,988] 6. 2000} 12 


2 The City of New York includes the Counties: Bronx, Kings, New York, Queens and Richmond. Before using these figures, see explanation page ny 
sWithheld to avoid disclosure. © SM, 1962. 
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One station, W HL I, continues to dominate big, growing Nassau 
County. More people listen to WHLI on the 7 than to any 
network station or combination of in- 

dependent stations heard in the Major 

Long Island Market. 


Amazingly low cost per thousand. 


Data Source: Conlan — Feb. 1952 LONG ISLAND, N. Y. 


8:00 A.M. to 5:30 P.M. Paul Godofsky, Pres. 
Hempstead, Long Island, New York Represented by RAMBEAU 


New York, Chicago, Los Angeles 
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NIAGARA FALLS, N. Y. 
ABC CITY ZONE NOW 101 194 
TOTAL CITY and RETAIL TRADING 151,594 


A city of diversified industries including hydro electric power, chemicals, electro metallurgical 
products, paper and paper products, airplanes, food and others, employing many skilled tech- 
nicians and labor. 


Effective Buying Income* Retail Sales* 


CITY OF NIAGARA FALLS $123,345,000.00 $124,633,000.00 
NIAGARA COUNTY 236,900,000.00 216,228,000.00 


*SALES MANAGEMENT SURVEY OF BUYING POWER 1951 


This Rich Industrial Market Completely Covered by One Newspaper Only 


NIAGARA FALLS GAZETTE tcSa 31,635 


Represented Nationally by KELLY-SMITH CO. 


NEW YORK — (Continued) sve estimates by SALES. MANAGEMENT, 


POPULATION RETAIL SALES — 1951 (MER. | EFFECTIVEJBUYING INCOME 
yD 1/1/52 GYD estimates WHOLE- ESTIMATES — 1951 
COUNTIES SALES 

| FIVE STORE GROUPS | | 

CITIES (in thousands of dollars—add 000) 1951 

| 


Total | % | fi | % 
.| (thou- | of Dollars of 
sands) | U.S.A.) sands) | (add 000) | U.S.A. 


Furn.- Buying 


Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A.| ita | i Quota 


| 

19,758) 9,225) oe. 5,254 236 , 900! -1075)1,202) 4, 1221 

14,522 vn — 3,164 $38,005) -0560)1,308) ‘ -0649 
| | 


| 
| 
| 
} 


197.1| -1272| 56.2] 216,228) .1430| 53,708) 
Niagara Falls...].....].... 94.3) .0609} 26.9 124,633) .0824| 30,346 
North | 
Tonawanda- | | | | 
Tonawanda....}..... 40.6| .0261 8 45,553| .0801 13,320) ,012) »271| 645 ,217 48,893| .0221\1,204| 4,14 -0253} 97 
a eee ae 26.0; .0168 , 42,127 .0279| 10,726 \ } ,030; 1, 29,403} .0133/1,131 -0184 
North | | | 
Tonawanda....].....]... 25.6) .0165 a 25,049; .0165} 6,571 27,157) + .0123)1,061 -0144 


GE cwewsass 228.3) .1474 4 254,951; .1686) 66,462 . ,852| 37,352) 5,250 336,613) .1827|1,474 5,219] .1564 


| 
ime House- | Auto- | Estimates | Dollars of | Cap- Power 
| 
| 


aS i ae 103.3! .0667| 151,258) .1001) 38,586| 15,896) 8,725] 25,029] 3,330 , 174,268| .0790|1 ,687| 5,695} 0829 
ARome..... 42.5 0274, 11.1] 45,584) .0301/ 12,435) 5,372, 1,5 5,871| 1,121 r: 61,336} .0278]1,443| 5,526) .0284 


A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 15. 
*Withheld to avoid disclosure. © SM, 1952. 


To Sell Central New York State You Need the 


Fast-Growing ROME Market 


Upstate Metropolitan Sales Center . . . Consistently leading all New York cities on SM’s High- 
Spot Cities list in monthly sales gains over 1939 . . . 125,000 people with a 1951 total income 
of $162,327,000 is the reason. Here’s the results: 


Retail Sales 1951 


Entire Market Area.......$103,720,000 
City of Rome..............$ 45,584,000 


Only one newspaper provides complete coverage of this key market... . 


Rome Daily Sentinel 


Represented by The Julius Mathews Special Agency, Inc. 


— 


SALES MANAGEMENT 


— 


NT 


Sales Management 


1952 


COUNTY OUTLINE 
RETAIL SALES MAP OF THE UNITED STATES 


in 6 colors 


Only Map Devised for Sales and Advertising Executives. Shows at a glance 
comparative Retail Sales strength of every county in the United States. 


1. All Metropolitan County Areas clearly defined. 


2. County names ... for all U. S. counties. . . in large clearly 
legible type . . . most legible of all the many outline maps 
The map... ff. we have seen. 


27” by 41”... 
large enough for your county shadings. ... 


ffi Il, yet not : : li 
Se ae ee ee Red—for counties with $100 Million or more 


too large to spread Green—for counties with $50 Million to $100 Million 
on your desk... Yellow—for counties with $25 Million to $50 Million 
has these Blue—for counties with $10 Million to $25 Million 


helpful features .. . Ss , = 
4. 1570 cities with retail sales of $20 Million or more. 


5. City populations indicated—(as of January 1, 1952). 


areas, with county lines and names clearly indicated. 


PRICE: $3.50 a single copy, $3.00 each for two or more copies 


THE MAGAZINE (a MARKETING 


386 Fourth Ave., New York 16, N. Y. 


a 


3. Differences in retail sales volume indicated by color of 


6. Special blown-up projections of all congested small-county 


4 
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IN SYRACUSE . wa (7447 {47(1, 4 
| SUPPLEMENTS RADIO 


eeeDoes NOT Replace it as a Source 
of Entertainment and Information 


Syracuse is a two-T V-station city. According to Niagara Mohawk 
Power Company monthly surveys, 71% of the homes in the 
Syracuse area have TV sets. According to the calamity howlers, 
radio in Syracuse should be a dead duck. But two separate surveys 
of television homes show that radio is alive and vigorously kicking. 
(Details, including methods of sampling, free on request). Here 
are the results: 


TV Homes Only, 
Survey Date “ee Number of | Average Hours per Day 


Called TV Homes Rodio | Television 


No. 1 cet. Si 763 493 2.90 4.50 
No. 2 Dec. ‘51 493 3.24 4.76 
Combined 3.07 4.52 


NBC Affiliate. WSYR-AM-FM-TV...the Only Complete Broadcast 
Institution in Central New York. Headley-Reed, National Representative. 


NE w | Y OR K me (Continued) | The “‘SM’’ symbols mark original, exclu- 


= _ sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 


ESTIMATES CHANT 
JM 1/1/52 ESTIMATES WHOLE- ESTIMATES — 1951 


ie einai eae ————— 
COUNTIES | SALES 


l l 
FIVE STORE GROUP | 
CITIES (in thousands of dollars add 000 1951 | 


Fai i- } 
~ | Furn.- Net % | Per | Per | Buying} i 


Total | &% lies % 
(thou- | of | (thou-} Dollars of | General | House- | Auto- Estimates | Dollars of | Cap- Fam- 
| ita ily 


sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A. 
| 


Onondaga... ... 4) .2275) 101.3} ,935| .2631/ 103,005) 50,838/ 17,888| 64,484) 10,432 ,540| | .2403/1,503) 5,227 
ASyracuse.....}.....].....] 225.4) .1455| 65.6] 328,303) .2171| 81,791] 49,236] 16,614) 57,794) 8,734 | ,540| .1590)1,555| 5,344 


Ontario aS eee -5| .0397| 17.2 zz | 15,805 5,011) 10,582; 1,218 -0365|1,308) 4,677 
a See -6) .0114 5.1 : .0202 8,269 3,316 732; 3,982 843 . .0110 1,378) 4,756 
Canandaigua...].....].... .6| .0055} 2.5) ,723| .006 3,528) 1,022) | 3,931) 187 -0065|1,644) 5,654 

Orange.......... eee -4| .0996 i 187,315) . | 50,963) 12,613) 9,176) 32,559) 4,539 215,632! .0978}1 , 397) 4,824 
Newburgh- | | | | 


| | | | | | 
Ree See. Tae $7.3) .0305 14.3 80,975| .0536 26 ,642 7,309 \ ,391| 1,753 28,902 68,860) .0312)1,456) 4,849 


Newburgh.....].... 2.7) .0211 , 62,406. | 17,136 6,426 2,723) 1,331 28,401 47,959) .0217|1,467| 4,611 
Middletown....]..... 3.2) .0150 6. 38,038) .028 10,061 3,207 ,117| ,461; 1,209 ” 37,729] 0171) 1,626) 5,895 
Port Jervis. . : : 9.4) .0061) of 15,958). 952 , 02¢ 527 365 . 11,627! .0053|1,237! 3,633] .0070 


A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 15. 
*Withheld to avoid disclosure. © SM, 1952. 


To Get SURVEY Data on IBM Cards 


QBs. THE Hyp — 


During 1951 more than 200 companies used IBM Survey Data Cards. Market Statistics, Inc., the 
organization responsible for the complete job of tabulating Survey data for SALES MANAGE- 


MENT, is licensed exclusively to sell and offer special services involving Survey data. 


aA 
per 


MARKET STATISTICS, Inc. 
432 Fourth Avenue, New York 16, N. Y. Phone MUrray Hill 4-3559 


— 


SALES MANAGEMENT 


ease oe eo =" 


— 


SYRACUSE, N. 7. —A “BLUE CHIP” MARKET 


According to Sales Management* 


Sat eee 7/7 f/) : } 
——_a » 


WW EON AZ, 


ALL BUSINESS , 
venin Mornin 
SLOCAL! D-AM ‘STAN 


GENERAL ADVERTISING REPRESENTATIVES MOLONEY, REGAN & SCHMITT 


» 1952 439 


Effective Buying Income ............. $350,540,000 
Total Retail Sales ............... 328,303,000 


eT eTTTTTTiTiTT Tee Te 81,791,000 
weTTTre Tt Tet Te 8,734,000 


tinh in ni Aa 49,236,000 
Furniture-Household Sales ....... 16,614,000 


*Source of Sales Records: Sales Management 
1952 Survey of Buying Power 


BLUE CHIP COVERAGE of this 
.s Important KEY MARKET at ONE LOW COST: 
PU INUNN UNE III ININIU oo 5 fo sag Mahara rw stand doo wa alaralens 181,650 


NE III 5-56.56) 55 estiaraiinie. oye © wim aveigiemarons Daily 209,229 

Sunday 320,864 
For test campaigns or general sales expansion SYRACUSE NEWS- 
PAPERS deliver complete coverage of this busy cross section, U.S.A. 
at lowest cost. 


HERALD JOURNAL — POST STANDARD 


HERALD-AMERICAN POST-STANDARD 
(Sunday) (Sunday) 


REYNOLDS-FITZGERALD, INC. 
NATIONAL REPRESENTATIVES 


The “‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 
ESTIMATES 5y7) CHANT | @y7 
1/1/52 ESTIMATES WHOLE- ESTIMATES — 1951 
COUNTIES | l SALES | 
FIVE STORE GROUPS | | 
CITIES (in thousands of dollars—add 000) 1951 


Fami- toumaaa * 
Total % | lies | & | | Furn.- | 
(thou- of (thou- | Dollars of | | General House- | Auto- 
sands) U.S.A.) sands) | (add 000) U.S.A. Food 


| (Qual- 
Net % Per | Per | Buying} i 
Estimates| Dollars | of | Cap-| Fam- 
Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A. | ita | ily 


30.5, .0197| 9.3 .0191) 7,874 1,943/ 1,249) 4,421) 613 32,889) .0149|1 ,078| 3,536) . 

79.1, .0511| 22. ' .0459| 19,963} 3,810 3,441| 10,895, 1,929 95,073| .0432|1,202| 4,225] . 

23.2) .0149 25, 0171, 8,313 952) 1,879| 4,439) 689 ,303] 29,940) .0136/1,201| 4,606] 

me me 14.3| .0093 930, .0132) 5,223] 1,971, 1,174) 3,500) 588 . 20,472} .0093/1,432| 4,653] 

w E... 51.9] .0335 ’ 10382) 14,896) 6,380 1,602) 9,221| 1,312 58,692! 0268 1,181 3,715) . 

“a 13.9| .0089} 4. 26, 0177; 6,356 5,710) 1,012) 4,315, 755 ,29 19,412} .0088|1,397| 4,514] .0115] 129 
— | | | | | i wa 


G6 |.... 20.0| .0129 6.4 27,171; .0179 8,190) 154 787) 6,516! 554 34,997) 
2Queens.........} A3 1 96(a){ 1,604.1|1.0355) 484.0] 1,512,112) .9999) 561,132) 98,224) 94,080) 188.290) 35,160 


2 The City of New York includes the Counties: Bronx, Kings, New York, Queens and Richmond. 
*Withheld to avoid disclosure. 


| .0159|1,750) 5,468] .0159) 123 
3,289,348) 1.4923 2,051] 6,796) 1.2532) 12 


Before using these figures, see explanation page 15. 
. . , © SM, 1982. 


—$——<_— 


No Miracles ... We Just Sell Your Merchandise! 
ONEONTA, NEW YORK 


A Solid, Prosperous, Exceptionally Responsive, Small City Market 
Serving A Farming Area, Rich In Sales Potential. 


The Oneonta Star Station WDOS 7 


ABC Circulation 13,293 MBS Affiliate 
Daily 250 Strategic Watts 
BLANKETING THE DAIRYLAND * _— AND DELAWARE COUNTIES 


SALES MANAGEMENT 


The TROY CITY ZONE 


Constitutes a BIG SEGMENT of 
NEW YORK STATE'S 
NO. 3 METROPOLITAN MARKET... 


the rapidly-growing TROY-ALBANY-SCHENECTADY MARKET. 


TROY CITY ZONE 


GAINS listed in 1952 Survey of Buying Power over 
1951 figures. 


1951 1952 


POPULATION: 122,000 - - - - 
RETAIL SALES: $140,655,000 - - - 
FOOD SALES: $ 39,177,000 - - - - - $ 42,075,000 
DRUG SALES: $ 2,738,500 - - - - - $ 3,100,000 


RATE: 18¢ per line COVERAGE: 99% (City Zone) CIRC.: 45,696 


(Sept. 1951) 


123,600 
- $145,377,000 


7 THE RECORD NEWSPAPERS 
ity 
In- 
dex 
—— om 
; The Troy Record The Times Record 
89 
” Troy, N. Y. 
3) 4 
) 129 Y= _ Sa Se ee 
The “‘SM’’ symbols mark original, exclu- ° 
| 2 sive estimates by SALES MANAGEMENT. _N EW YO RK — (Continued) 
2} 121 - 
5. POPULATION RETAIL SALES — 1951 a. EFFECTIVE BUYING INCOME 
ye 40. ESTIMATES 
1952. BY) 1/1/52 ESTIMATES WHOLE- JSM ESTIMATES — 1951 
—— SALER 
ana COUNTIES l l SALES | l 
| | | | FIVE STORE GROUPS | 
CITIES | } (in thousands of dollars—add 000) 1951 | 
Fami- | Qual- 
Total % | lies % | | Furn.- | | Net % | Per| Per | Buying} ity 
Map} Met.| (thou- | of thou- | Dollars of General | House-| Auto- | Estimates} Dollars | of | Cap-| Fam- | Power | In- 
CodejArea | sands) U.S.A.) sands) | (add 000) U.S.A. Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) U.S.A. | ita | ily | Quota | dex 
Rensselaer.......] G4 2 135.1) .0872| 39.6] 144, 406| .0955) 39,376| 9,980| 9,581; 25,628) 2,879].......... 186,174) .0845 1,378) 4,701} .0883] 101 
ATro; oe See ee 73.6} .0475| 21.3 110,841| .0733| 28,234) 8,203| 8,683) 21,210) 2,329 39,767] 100,136) .0454)1,361) 4,701} .0542] 114 
2Richmond... . A3 |96(a)} 196.3 1267) 53.4) 160,284) -1060) 63,104) 6,494) 8,081) ce eee 291 ,334 -1322|1 484) 5,456} .1232] 97 
Rockland ....] A2 | 96(a) 92.3) .0596) 22.7 75,077; .0496) 25,930) 2,059| 4,583) 13,216] 1,996].......... 120,729) -0548,1,308) 5,318} .0542} 91 
Nyack. ........ ere 6.1} .0040 1.8 18, 940| 0125) 5, 159| 580) 2,546) 5, 665) 454 e 7,766) -0035| 1,273 4,314) .0063] 158 
“7 St.Lawrence.....] F2 |..... 100.2) .0647! 26.4 90,317] .0597) 25,461) 8,488) 4,016) 12,833) ne 108,049) .0490/1,078| 4,093] .0554] 86 
ee Se, hae 13.4| .0086) 4.2 17,260} 0114) 5,080 1,483} 938} 3,674 378 2,339 17,058) .0078|1,273) 4,061} .0090} 105 
Ogdensburg....].....}..... 16.4| .0106| 4.1 16,701) 0110) 5,005 1,932) 1,059 1,384 416 10,331 25,217 -0114)1,538 6,150} .O111] 105 
Potsdam.......J.... 4 7.7| .0050! 1.8 12,173) -0081| 4,288 1,661) 874) 1,306 181 ° 11,294 0051/1, 467) 6,274] .0060] 120 
Gouverneur... a Las 5.0} .0032) 1.6 11,990) -0079) 3,844 939) 740) 2,405) 184 ? 5,922} .0027/1,184) 3,701] .0043} 134 
Saratoga... | ae 77.4| .0499; 22.6 70,021) 0463) 19,826) 3,359; 2,670) bpp Peer 88,884 .0403/1,148) 3,933) .0440] 88 
Saratoga Springs}... . . ae 15.9} .0103 4.7 25,810) .0171| 4,882! 1,588} 1,284! 5,022) 758 5,279 21,910) .0100/ 1,378) 4,662] .0122] 118 
Mechanicville. .].....].... 7.8) .0050 $a 11,692) .0077| 3,498) 753 531| 2,197] 252 ° 8,958) -0040}1, 148} 4,072] .0053] 106 
Schenectady oe G5 2 147.7) .0954, 45.4] 177,240) .1172| 45,453) 18,690) 8,173) 29,128) 4,2971.......... 219,206) .0895/1,484| 4,828] .1040] 109 
a 2 The City of New York includes the Counties: Bronx, Kings, New York, Queens and Richmond. © SM, 1952. Before using these figures, see explanation page 15. 


A and A See end of state for Standard Metropolitan County Areas. 


*Withheld to avoid disclosure. 
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DON’T SETTLE FOR A THREE-CITY 
MARKET AREA WHEN YOU CAN REACH 


“4 FRANKLIN 
sena 


Sons | 


ot LaWweErts 


: a 
2? METROPOLITAN AREAS WITH iw 


ONE aranio station 


THROUGH STATION WGY, YOUR SALES 
MESSAGE WILL BE RECEIVED IN 


22 Cities 
53 Counties 
458 Towns in 6 States 


x we kk 


NO OTHER SINGLE STATION CAN 
CLAIM THIS AREA CONTAINING 
840,000 Radio Families 
2,846,300 People 
$3,137,683,000 Retail Sales 
$3,804,677,000 Spendable Income 


A GENERAL ELECTRIC STATION 


i> Ni 


: evar 


SULLIVA 


GlerFallsg) 7 


NEW 
HAMPSHIRE 


= A | 
Gidversville 
Utica (0) , 
eid Liftle @Satatog 
* Herkimer © OFplls,, Ojohnstown a aa 
MADSSESE Ph 8 
iy Valley Schenactady®@ ohoe 
wit stand 
ry Y, 


ao 
Cobleskill Albany 
il = aN Adi Ins 


Leome® 


Norwich 


—_}- 


‘ ad / 
/ radon 


4 @Pittsfield 


50,000 watts — Affiliated with NBC 


The “SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


N EW Y OR K — — - (Continued) 


COUNTIES 
CITIES 


POPULATION 


SH. at 


RETAIL SALES — 1951 


ESTIMATES 


MER- 
CHANT 
WHOLE- 
SALER 


EFFECTIVE BUYING INCOME 
ESTIMATES — 1951 


FIVE STORE GROUPS 
in thousands of dollars—add 000) 


SALES 
1951 


“wc 


Net | % Per | Per | Buying} i 
Dollars of | rn Fam- | Power 
(add 000) | U. S. A. ita | ily | Quota 


138,302| .0628|1,467| 4,704] .0739} 12 
26,871, .0122 1,148) 3,952 0137] 


Before using these figures, see explanation page 15. 


Fami- 
Total % | ties /, 
thou- of (thou- | Dollars of 
U.S.A. 


Estimates 
Drug | (add 000) 


4,050 37,653 
350} 


| Furn.- 
General | House- | Auto- 
Mdse. Radio | motive 
27,17. 5) 
5,662 


sands) U.S.A. sands) add 000) 


ASchenectady..}.... 94.3) .0609 29.4 153, 112 
Schoharie........ 23.4) .0151 6.8 23,241 


A and A See end of state for Standard Metropolitan County Areas. 


Food 


.1012 
-0154 


37,003 
5,447 


18,246) 
1,076 


© SM, 1952. 


7,629 
497 


HERE’‘S HOW YOU CAN TELL WHAT THE RETAIL SALES VOLUME 
WILL BE NEXT MONTH IN 200 CITIES 


In every first-of-the-month issue SALES MANAGEMENT forecasts what the month’s retail sales will be in 
more than 200 leading U. S. cities. For each city, we give the sales volume, the percentage of change 
from the same month last year and its relation to the national change for the same period. The Survey o/ 
Buying Power gives you sales for the latest complete year. In between Surveys “High-Spot Cities” alerts 


you to sales changes in the making . . . each month. 


a 
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CORNING, N.Y. 


From All Angles .....A GREAT ADVERTISING BUY! 


Check Corning’s automotive sales. 
That’s right . . . 97% above the 
national family average! Clear indi- 
cation that a substantial trading area 
population depend on Corning for 
their living needs. 


Sales in other commodity groups 
tell the same story . . . food 47% 
above, furniture - household 40%, 


general merchandise 17%, drugs 
36%—all retail 36%. 


Corning’s A.B.C. city zone popula- 
tion has grown to 26,389 . . . com- 


bined city and trading area to 87,552. 
A fast-growing market . . . bedrocked 
on mighty industries... like Corning 
Glass and Ingersoll-Rand . . . and on 
a multi-million farm income. Boom- 
ing, too, as a tourist attraction since 
the opening of Corning’s “Glass 
Center’? — 250,000 visitors in four 
months. 


The Corning Market is becoming in- 
creasingly important in your sales 
and advertising plans involving up- 
state New York. It is served by one 
newspaper . . . The Leader. 


THE EVENING LEADER 


Represented by The Julius Mathews Special Agency, Inc. 


NE\ 


COUNTIES | l 


Babylon 


Y OR K — (Continued) 


The ‘“‘SM’’ symbols mark original, exclu 
sive estimates by SALES MANAGEMENT. 


POPULATION 


SM ESTIMATES 


1/1/52 


RETAIL SALES — 1951 
BYP ESTIMATES 


MER- 
CHANT 
WHOLE- 
SALER 


EFFECTIVE BUYING INCOME 
BY ESTIMATES — 1951 


} Fami- 


FIVE STORE GROUPS 
(in theusands of dollars—add 000) 


SALES 
1951 


| | 


Total % | ties | % | 
(thou- | of | (thou- | Dollars of 
sands) | U.S.A.) sands) | (add 000) | U.S.A. 


Food 


General 


Mdse. 


Estimates 
(add 000) 


~ Furn.- 
House- 
Radio 


Net % 
Dollars of 
(add 000) | U.S.A. 


Per 
Cap- 
ita 


Per 
Fam- 
ily 


Auto- 


motive | Drug 


Buying} i 
Power | In- 
Quota 


23,750 
6,214 
6,252} 
2,300] 


-0589| 
0159 
0151) 


.0077| 


93.7| .0605 27.0) 89,084] 
18.2} .0117| 5.2] 23,934 
15.5| .0100/ 4.8] 22,912 
5.5, 0036, 1.9) 11,563) 
287.9 
7.8 
6.3 


C2 | 96(a) -1858 
-0050 


0041 


wn 92,407) 
.0149| 6,653) 
.0083} 5,096 


300,789) 
22,623 


12,507 


7,401) 
2, 462| 
2,336| 

660 


14,155 
4,159 
204 


4,293] 
4,949 
4,510 
3,939 


.0528| 1,237 
.0117/1,414 
0098! 1,397 
| .0034)1,361) 
432,617/ -1963|1,503| 5,663 
13,376} .0060/1,715| 5,573 

4,101 


7,792} .0036/1,237 


3,438 

1,291 

1,059) 
503 


18,186] 2,063 
6,140) 701 
4,365) 598 
3,443| 218 


115,902 
25,736 
21,647 

7,484 


42,829) 7,051 
2,347; 354 
2,265) 265 


11,470 
900| 
647| 
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0561 
.0129 
0114 
0047) 1: 


1950 
0085 
0051 


170 
14 
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MANAGEMENT, INC. 
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SALES MANAGEMENT 


and only 


WGSM 


reaches them 


1000 WATTS 


300000 


NOT COVERED OR CLAIMED 


BY ANY OTHER ADVERTISING MEDIUM 


at the best spot on the dial 


PLUS+NASSAU POPULATION 701,600 
PLUS+WESTCHESTER POPULATION 624,200 

PLUS+FAIRFIELD, CONN. POPULATION 505,300 
PLUS+NEW HAVEN CONN. POPULATION 543,600 


HUNTINGTON, NEW YORK 
WG6SM reaches the $3 billion dollar World’s Greatest Suburban Market 


The “SM symbols mark Original, exclu- 4 
sive estimates by SALES MANAGEMENT. 7 NEW YOR K — (Continued) 
re ne RETAIL SALES — 1951 p.. . EFFECTIVE BUYING INCOME 
N 
: JM 1/1/52 ESTIMATES og ESTIMATES — 1951 
COUNTIES fea ta SALES | 
FIVE STORE GROUPS | 
CITIES . | (in thousands of dollars—add 000) 1951 | | - 
| ami- , ual- 
Total | % lies | & | Furn.- | Net | % Per | Per | Buying} ity 
Map} Met.} (thou- | of | (thou-| Dollars | of | General | House-| Auto- | Estimates | Dollars of | Cap-| Fam-| Power | In- 
CodejArea | sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) U.S.A. | ita ily | Quota | dex 
= Sullivan . | eee 41.7 -0269 12.7 68,566; .0454| 21,727 2,301) 2,045 9,794) Wie es ceccuss 60,428| -0274/1,449 4,758} .0327] 122 
a Monticello.....}.... sii 4.3} .0028 1.4 15,169) .0100 4,369 672 484 3,857 502 4,327 7,144 -0032)1, 661 5,103] .0051] 182 | 
— Liberty a ee oe 4.8) .0031 1.6 12,109, .0080 3,639 422 470 1,037 362 - 7,722! -0035/1,609 4,826] .0048] 155 
at Tioga. .| 6h 30.9, .0200 9.3 28,091 .0185 7,565 3,415 689 3,246 ee 33,862) .0153|1,096) 3,641] .0172] 86 1 
oes | 
Tompkins........] D5 |.... 62.7, .0404, 16.6] 60,928; .0403, 15,123 6,083! 2,474) 11,407; 1,320].......... 7.0) veal 0s 5,874) .0423} 105 | 
ee ee Eines 31.1} .0200 7.6 45,922, .0304 11,423 5,446 2,192; 8,063; 1,086 7,754 55,509) -0252|1,785 7,304] .0257] 129 H 
ee 2! an 95.0) .0614, 28.9} 103,785) .0687; 31,936 7,089) 4,966) 12,777) 2,073].......... 127,587) .0579|1,343) 4,415] .0618 101 1 
ee ee ae eee 29.6) .0191 9.1 49,862; .0330 14,407 5,165 3,292 9,946; 1,051 32,636 47,619} .0216/1,609) 5,233] .0245] 128 
Warren | ee 40.0) .0258, 12.1 63,716, .0421, 15,003 5,334; 3,692) 13,485) 1,503].......... 50,178} .0227|1,254) 4,147] .0291] 113 
” Glens Falls.....].....].... 19.9) .0129) 6.2 43,703; .0289 10,030 4,657 2,486 8,909, 1,037 13,120 27, 423| a ise 4,423} .0175] 136 i 
ual- 
nd Washington......] G4 ].... 47.9 .0309) 13.5 36,928, .0244, 11,946 1,269 548; 3,816) 1,116].......... 49,928 -0227|1,042| 3,698} .0249} 81 | 
dex [& Wayne oe Bocas 58.4 .0377| 17.4 57,897; .0383) 13,325 3,270, 1,847) | RA 72,237| .0328/1,237| 4,152] .0354} 94 
Newark.......H.....1.....1 10.6) .0068) 2.51 15,560! .0103/ 3,195 1,408) = 438) -3,8961 144 . 13,980] .0063/1,319! 5,592) .0076! 112 
110 *Withheld to avoid disclosure. © SM, 1952. Before using these figures, see explanation page 15. 
114 tae ene | 
131 
1 LOOK HERE! 
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= AN 80.4% HOOPER 
IN A $100,644,000.* MARKET 


THAT'S 


wwsc 


ABC IN GLENS FALLS, NEW YORK 
SEE “BILL” RAMBEAU FOR FULL STORY 


* Sales Management Retail Sales for Warren and Washington counties 


Satie 


Per capita and per family sales ratios for all metropolitan areas . . . for total retail, food, general mer- 
chandise, furniture-household-radio, automotive and drug products—on pages 178 and 180. 
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The ‘SM’ symbols mark original, extl, 


NEW_YORK— (Continued) 


sive estimates by SALES MANAGEMENT. 


——=:_ 
POPULATION RETAIL SALES — 1951 ger EFFECTIVE BUYING INCOME 
ESTIMATES 
JM 1/1/52 ESTIMATES bay JM ESTIMATES — 1951 
COUNTIES — a a SALES 
FIVE STORE GROUPS _ 
CITIES | (in thousands of dollars—add 000) 1951 
| Fami- 
Total % | ii % | | | Furn.- | | Net % | Per Buying ~f 
(thou- | of Dollars | of | | General | House- Auto- | Estimates | Dollars of Cap- Power | Ine 
sands) |U.S.A.| sands) | (add 000) | U.S.A.| Food | Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A. | ita Quota | dex 
— ae. ae = | pase. a 
Westchester... .. 639.5) .4128 754,926, .4992) 240,142! 34,007; 46,294) 124,451 19,635].......... 1,717,732) .7793/2,686 - 6220} 151 

Yonkers....... 156.5) .1011 . 141,473} .0935) 48,910) 6,296) 8,665) 22,363; 3,363 74,546] 293,194) .1330/1,873 1148) 114 

White Plains... 44. 0287 12.4 116,477; .0770) 34,119) 9, 443 8,534) 22,709; 2,457 19,294 140,285} .0637/3,145/11,313] .0607} 211 

Mount Vernon 73.7; .0476) 21.7 95,972) .0635) 32,954) 4,298} 8,180) 18,392) 2,028 36,007} 208,437) .0946/2,828) 9,605} .0759 159 

New Rochelle. . 61.2) .0395 17.2 87,460) .0578) 20,221) 7,040! 6,172) 18,820) 1,721 28 , 434 188,212} .0853 3,075)10,943] .0679} 172 

Port Chester. . . 24.6) .0159 6.7 34,795; .0230 10,854) 1,605} 3,489) 2,715 957 13, 156 44,769; .0204 1,820) 6,682] .0203] 198 

Peekskill....... 18.2) .0118 5.2 30,222; .0200 9,500) 1,644 2,287) 4,354) 1,070 5,931 31.528) -0143)1,732) 6,063} .0155) 131 

Ossining....... 16.6; 0107; 4.4) 21,948) .0145| «6, 146 703| 1,232) 3,659} 524 * 33,442 .0151/2,015| 7,600) 0140} 131 

Bronxville..... 6.9} .0044| 1.9 17,138) .0113 6,434 352! 630 418 889 be 26,827; .0122/3,888)14,119} 0104} 238 

Mount Kisco... 6.1) .0040| 1.7 15,240; .0101 3,685 305} 1,042) 3,987 203 ng 16,171) .0073 2,651| 9,512] .0075} 198 

Scarsdale. ..... 13.4] .0086| 3.5 15,001; .0099 4,087 | 388 | Oe 429 . 50,913) .0231/3,799/14,547] .0162] 188 

Mamaroneck... 16.0) .0103) 4.6 14,634; .0097) 5,839 289) 706| 714) 550 3,191 47,508) .0216/2,969/10,328) .0158) 153 

eee ee 12.5) .0081) 3.5 13,491, .0089 4,654 197 476| 2,910) 473 " 42,421) .0192 3,394/12, 120 .0139} 17: 

Larchmont..... 6.4, .0041 1.8 13,368) .0089 5,940 390) 606) 1,766} 537 496 24,995; .0114/3,905)13,886] .0092] 224 

Tarrytown 9.0) .0058 2.6 11,906, .0078 4,865 425 1,267} 925 401 . 24,332) -0110 2,704! 9,358} .0090) 155 
Wyoming........ 33.6} .0217 9.3 30,372, .0200 6,497 2,164; 1,291 5,574 ees 39,208) .0178/1,167) 4,216) .0192) 9% 
re 18.0) .0116 5.6 20,809, .0138 7,996) 910 948; 3,695 ers 21,005) -0095 1,167) 3,751] .0112) 97 
Total Above Cities 12,045.7 7.7756 3,614.0/15,055,340, 9.9549 4,069,027/1,643,577| 927,262 piakieds manne anbemnenn 21,693,174) 9.8420 1,801, 6,003 8.468] 
State Total. Saeki 15, 163.9'9.7883'4 ,491.3117,253,744 11.4085 4,706 ,522/1,720,097, 989 5872085 , 568 420,079) peineenada }26,023,077'11.8065 1,716, 5, 794111 .2836 115 
ae os ctacleec,. ETE ECE PRR Beeee Neyeee: 1,198)....... 310| 113| <<. eS eee Feceweae = Pe 
Per Family Sales Te ee Se ee S| eee 1,048) 383 220 464 CR FORRES ORT Selene San: bcabs 
NEW YORK — 6p Standard Metropolitan County Areas 
Albany- 7. wai | - | ais | oy | | ol 

Schenectady- 

Wenaccasds 527.0; .3402 664,430! .4394| 158,053) 98,662) 34,826) 107,043) 12,314].......... 819,614) .3719 1,555) 6,068) .3857) 117 
Binghamton... ... 190.2 .1228 208,488, .1378) 51,940, 30,090; 12,445) 38,250) 5,420}.......... 248,784 .1128/1,308| 4,523) 1223} 100 
Ds cacdenes 1,119.6) .7226| 318.3] 1,282,898 .8483) 325,338) 179,588 61,549 230,661, 33,009].......... 1,639,261, .7438/1,464) 5,150) .7709) 107 
A ee 89.9 .0580 112,332} .0743) 25,752) 10,489) 6,427 23,312) 2,199}.......... 131,849 -0598) 1,467 4,901} .0638} 110 
New York-N. E. 

+ New Jersey. ... 9,758.7 6.2993 2,924.0}11,282,381| 7.46013, 166,120|1,071,024| 707,958 1050,584/'278,941].......... 18,464,659) 8.3772/1,892 6,315] 7.6866] 122 


A and A See end of state for Standard Metropolitan County Areas. 


*Withheld to avoid disclosure. 


Before using these figures, see explanation page 3b. 
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REPRESENTATIVES: 
EVERETT-McKINNEY, Inc., New York - Chicago « LEE F. O'CONNELL Co., Los Angeles - San Francisco 
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NBC 


in ELMIRA, N.Y. 


SALES MANAGEMENT 


td 


SAR TS 


The Westchester 


| Group Newspapers are 
| the only source the 
| entire Westchester 
| market relies upon 


a 


for the local news 
| essential to every < 
| famiey. 


5 Combine this outstanding fact with the 
knowledge that Westchester has a total income 
of more than $1,717,000,000, a total savings of 
vel over $1,350,000, 000," the fiation s nighast per 


—. * 


i $2,400, 000° sad. you come up with an 
unbeatable sales-producing combination! 


You reach this unique area with immediate 
local impact, necessary consumer confidence, 
and highly intensive coverage only through . . . 


a. Copyright 1952, Sales Management Survey of Puying’ Power; further reproduction not licensed 
b. Based on’ Westchester County Clearing. House Assn. and N, Y¥, State Dept. of Commerce reports. 


_ The Westchester Group Newsp apers 


7 REPRESENTED NATIONALLY BY KELLY- SMITH co. 


MAY 10, 1952 


a 


ENT 


YONKERS .. 2. . Herald Statesman ° WHITE PLAINS’. . . Reporter Dispatch 

MT. VERNON .. . . . . . Daily Argus cae 3)... . Daily News 

NEW ROCHELLE... . Standard Star _ OSSINING . — Citizen Register _ 

MAMARONECK... . . . Daily Times PEEKSKILL . . Evening Star (Affi I) i 
_ PORT CHESTER ..... . Daily Item 2 and WESTCHESTER weekly group” 
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TELEVIS1(0N 
SUPPLEMENTS RAO/0 


eeeDoes NOT Replace it as a Source 
of Entertainment and Information 


Syracuse is a two-T V-station city. According to Niagara Mohawk 
Power Company monthly surveys, 71% of the homes in the 
Syracuse area have TV sets. According to the calamity howlers, 
radio in Syracuse should be a dead duck. But two separate surveys 
of television homes show that radio is alive and vigorously kicking. 
(Details, including methods of sampling, free on request). Here 
are the results: 


IN SYRACUSE 


m O 


TV Homes Only, 
Average Hours per Day 


Radio Television 

2.90 4.50 
3.24 4.16 
3.07 4.52 


Number of 
Homes 
Called 


763 
704 


Number of 


Date TV Homes 


Survey 


No. 1 Oct. 51 
No. 2 Dec. ‘51 
Combined 


493 
493 
986 


NBC Affiliate. WSYR-AM-FM-TV...the Only Complete Broadcast 
Institution in Central New York. Headley-Reed, National Representative. 


NEW_Y ORK — @p Standard Metropolitan County Areas — (Continued) 


EFFECTIVE BUYING INCOME 
ESTIMATES — 1951 


MER- 
CHANT 


POPULATION 


RETAIL SALES — 1951 
ESTIMATES 
1/1/52 WHOLE- 


ESTIMATES 
Seaeedaiahitaeegeaeiinbiall 5 SALER 


| F | | SALES 
| FIVE STORE GROUPS 
1951 


(in thousands of dollars—add 000) 


Estimates | Dollars 
(add 000) | (add 000) 


872,825 


| Fami- | 
Total % lies | % | | Fura.~ 
(thou- | (thou-| Dollars | of | General | House- 
(add 000) | U.S.A.| Food | Mdse. | Radio 
74,120 31,110 98,256) 16,114 
142 352.4) +2275 397,935, .2631, 103,005 50,838 17,888] 64,484) 10,432 529,540; 1.2403 1,503) 5,227) 
150 290.9) .1878 315,309' .2086 84,482) 26,375 16,277 47,263) 6,497 403,0211 .1828 1,385 4,838 
N O RT HH * A R O LI N A (Other South Atlantic States: Delaware, p. 236; District of Columbia, p. 236; Florida, p. 238; 
basinal 7 ind wotihcdlle ~~ Georgia, p. 252; Maryland, p. 333; South Carolina, p. 527; Virginia, p. 585; West Virginia, p. 600.) _ 


| Per 
of 
U.S.A. | 


Met. 
Area 


Auto- 
motive 


Drug ita | ily 


Rochester........ 
Syracuse 
Utica-Rome 


116 498.8) .3220 543,801, .3596| 133,380 


4 


- 1915} 102 


-3960 1,750 say 


| ‘Pop. 
(in |_ 
thous.)} F 


N. C. state map—page 450 
City County 


NUMBER OF OUTLETS 


NUMBER OF OUTLETS _ 
D 


‘GM |FHR| A 


17| 


City County thous.) 


.Robeson......... 
.Union... 
.Burke... 


Lumberton..... 
Monroe........ 
Morganton..... 


Albemarle 
Asheboro. . . . 
Asheville . 
Burlington...... 
Charlotte....... 


..Randolph....... 
Buncombe....... 

. Alamance 
-Mecklenberg.... . 


Concord........ 
Dunn.. P 
Durham....... 
Elizabeth City. . 
Fayetteville..... 


Goldsboro 
Greensboro 
Greenville 
Henderson 
Hendersonville. . 
Hickory 

High Point 
Kannapolis 
Kinston......... 
are 
Lexington 


Cc en 
ee 

a) nen 
.Pasquotank...... 
.Cumberland.... . 
INL. oxo cue as 


-Henderson....... 


Catawba........ 
Guilford......... 
Cabarrus 

Lenoir. ......... 


to 


- 


Noe 
CNOVOOAK OUnan 


+ 


_ 
w 


| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 


Reidsville... ... 
Roanoke Rapids. 
Rockingham..... 


Wilkes. ... 
Wake..... 


. Rockingham . : 
-Halifax.... 


Richmond 


Rocky Mount... .Nz 


Salisbury 


Sanford. .....<.. 3 


_ | ee, 
Statesville...... 
ce ee 
Washington 
Whiteville 


Winston-Salem. . 


Cleveland...... 


Iredell 
.Edgecombe..... 


Beaufort.........! 
Columbus...... .| 
New Hanover... .| 
WO. 28505526] 


.Forsyth 


47.2 
23.6 
89.5 


224} 
122} 

' ah 
298' . 


——_ 


*Withheld to avoid 
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SALES ‘MANAGEMENT 


IN ROCHESTER 432 weekly quarter hour periods are 
Pulse surveyed and rated. Here’s the latest score, — 


STATION STATION STATION STATION STATION STATION 


WHEC B Cc. D E F 
FOO s 60 0 cess Lees eebsveedoceseMecess © 
Wee ccvces WBewe WGeesse FovceBeccee@eccese © 


Station on 


BUY WHERE THEY’RE LISTENING:— “°°” 


EC has consist- 
tly led in Roches- 
lience ratings 
ley were first 
rated in 1943, 
° 

al in this ad- 
sement is from 
st Pulse re- 
tore closing. 


WHEC carries ALL of the 
“top ten” daytime shows! 


WHEC carries SIX of the 
“top ten” evening shows! 


MEMBER GANNETT 
RADIO GROUP 


of Raocheslor 


NEW YORK 
5,000 WATTS 


BURLINGTON MAKES THE “FIRST TEAM”! 


Up from 20th N. C. City to 
one of the first eleven with 
the largest percentage gain 
over 1940 of any N. C. city 
of over 12,000 ... and 
12,297 population increase 
(Sth greatest numerical gain 
in the state) . . . Burlington’s 
total population in the 1950 
Census was: 


24,495 


S. M. estimate for 1952—25,400 


11th NORTH 


CAROLINA CITY 


THE CITY OF 
BURLINGTON 


BURLINGTON, N. C. 


Alamance County 
1951 


Effective Buying Income 
$94,757,000 


Retail Sales 
$60,944,000 


NORTH CAROLINA— (Continued) _ 


The ‘‘SM’’ symbols mark original, exely. 
sive estimates by SALES MANAGEMENT 


POPULATION 
SM ESTIMATES 
1/1/52 


RETAIL SALES — 1951 


MER- 
CHANT 
WHOLE- 


EFFECTIVE BUYING INCOME 
ESTIMATES — 1951 


COUNTIES 

CITIES 
Total % 
(thou- | of 
sands) 


Alamance 
Burlington 

Alexander 

Alleghany 


73.8 
25.4 
14.8 

8.2 


-0476 
-0164 
-0096 
0053 


Anson 
Ashe 
Avery 


27.1 

22.2 

13.5 .0087 

Beaufort 
Washington 

Bertie 

Bladen 


-0243 
.0063 
-0174 
-0196 


Brunswick 


*Withheld to avoid disclosure. 


Fami- 
lies % 

| (thou- 
U.S.A.| sands) 


-0128 


FIVE STORE GROUPS 
in thousands of dollars—add 000) 
Furn- | 
House- Auto- 
Radio motive 


of 
U.S.A. 


Dollars 
(add 000) 


General 

Food Mcse. 
19.3 60,944 
7.2 44,131 
5,669 
2,717 


-0403 
.0292 
-0037 
-0018 


14,637 
7,894 
1,241 

427 


5,857 
5,110, 3,912 
664] 313 
515, | 


5,384 13,528 


10,335 


3,128 
1,178 
893) 


14,336 
6,226 
3,268 


0095 
0041 
-0022 


1,855) 


27 ,557 
20,298 
14,193 
13,310 


-0182 
0134 
0094 
.0088 


6,958 
3,937 
2,512 
3,155 


3,899 
4,947 
4,249 


4,115) 0027) 1,274 


= 


SALER 
SALES 


1951 


Estimates 
(add 000) 


Q 
Buying] i 
Power 
Quota 


| 
} |_| 
% Per | Per 
of Cap- Fam- 
U.S.A. ita ily 


Net 
Dollars 


Drug (add 000) 


-0430 1,284 
-0192 1,666 


1,616 
1,132 


94,757 
42,320 
8,848 
4,261 


4,910 
5,878 
2,458 
2,029 


ints -0430 
10,985 


18,322 
10,222 
5,159 


2,863 
d 1,929 
.0023) 382 1,612 
.0167, 980 
.0058| 1,294) 
.0081) 657 
.0074, 539 


36,849 
12,681] 
17,675| 
16,376, 


3,920 
4,529 
2,946 
2,408 


439 8, 490) 
218 


309 


- 0082} 130 
-0103} 59 
0103} 83 


180 6.793, .0031 343, 1,477) .0049) 38 


Before using these figures, see explanation page 15. 


A | 


| G 


NORTH 
CAROLINA 


1950 Net Effective Buying Income 


RE In excess of $150 Million 


$75 Million to $149.9 Million 


Ee] $40 Million to $74.9 Million 
$15 Million to $39.9 Million 


Cities shown are those having net 
Effective Buying Income of $15 million 


ond over 


\ 


Gates % 
‘.* wa = \ 
% tS 


Eliza 
it 


Ry 


* 
Wilson 


° 
saven Y mitt Greenville 


Scole of Miles 


re 3 ma 
ilmington” 
? 30 45 


BRUNSeK 


One Inch Equals Approximately 6 7 Miles 


¢ 


GREENSBORO 


D 


J 


G 


REACHED ONLY BY THE 


I2-COUNTY A.B.C. MARKET 


GREENSBORO NE 


100,000 COPIES EVERY DAY! 


WS and RECORD 


400,000 READERS EVERY DAY! 


SALES MANAGEMENT 


he 
spins 
yarns 
for 


yarn 
spinners 


Workers in the Carolinas’ 2 billion dollar textile industry are 

an important segment of WBT’s listening audience of 3,000,000 
who have elevated Grady Cole to the rank of premier radio 
personality of the Southeast. Grady’s knowledge of the 
Carolina buying public is unmatched—his sales knack cannot 
be imitated. If you have anything—repeat anything—to sell 

to the Carolinas, Grady is your man. 


CHARLOTTE, NORTH CAROLINA 


JEFFERSON STANDARD BROADCASTING COMPANY 


Represented Nationally by CBS Radio Spot Sales 


Check It! Analyze It! . . . and You'll Find 


YEAR ROUND The $298,396,000°* 
mes * ASHEVILLE Market 
pate: BEST for Your TEST 


YEAR ROUND Asheville’s preeminence as a Test Market in South and South- 
HIGH SALES! west authoritatively recognized in Sales Management’s recent 
important Test Market Survey. Ask us for details! 


Thorough coverage of this rich, diversified 19-county market 
offered exclusively by the 55,521 circulation of The Asheville 
Citizen and The Asheville Times. Too: Our Merchandising 
Department always stands ready to give effective cooperation. 


ASHEVILLE’S ASHEVILLE’S 
DRUG STORE FOOD STORE 
SALES (1951) SALES (1951) 


Per $67 Per $335 *1951 Retail Sales e Ashectlle,. , / 7 


. : (Survey of Buying Power 
Capita Capita ’ — ) MORNING EVENING 


HIGHEST OF ALL COMPARABLE CITIZENs TIMES 


NORTH CAROLINA CITIES The BRANHAM Company SUNDAY CITIZEN-TIMES 
Figures Derived from Survey of Buying Power General Representatives 


N re) R T H C A R re) L ) N A a (Continued) The ‘SM’? symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


Write or Wire for Full Market Facts! 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 


ESTIMATES CHANT 
JM any BYP Estimates WHOLE- ESTIMATES — 1951 


SALER 
COUNTIES SALES 


FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 1951 


Furn.- Net 
Dollars House- | Auto- Estimates | Dollars 
(add 000) | U.S. . | Radio | motive | Drug | (add 000) | (add 000) 


115,222) . 6,326 4,291 174,443 
99,680) . 5,735 3,625 84,889 
21,713) . 617 33,143 
13,670) . 390} 8,342 


57,677) . 1,773 64,192 
26,266) . 19, 167 


27,318) . 30,194 


31,123 


13,714 
8,368 
7,195) 


817 
42,457 
26,175) . ¢ 941 
28, 186 588 
13,944) . d 1,029 


0338 a 31,521 882 
.0110 . 26,307) . 7 1,107 
.0707 68,176 1, 1,083 
38.5) .0248 3 59,795' . 1,782 18,576 46,768 1,215 
1 Kannapolis is in Cabarrus and Rowan Counties. 


Before using these figures, see explanation page 15. 
A and A See end of state for Standard Metropolitan County Areas. *Withheld to avoid disclosure 


452 SALES MANAGEMENT 


Asad sa ane 


ak\= 


za 
“ 


influence. 


Economists call Durham “depression proof.” Con- 
sistent consumer demand for cigarettes and other 
Durham-made products keep the cash registers ring- 
ing year after year. Also, its many educational insti- 
tutions such as Duke University and near-by Univer- 
sity of North Carolina add an unusual steady economic 


—— 


Sales Management's current survey shows population 


up 2,700 and retail sales up $3,000,000 over last year 


Now’s a good time to 


grab a bigger share of steady, growing market. One buy covers Durham and 
its rich surrounding trade area. 


urham 


Herald & & Sun N 


REPRESENTED BY THE KATZ AGENCY 


ntl 
ewspapers 


The “SM"’ 


symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


NORTH CAROLINA— (Continued) 


COUNTIES 
CITIES 


Currituck........ 


Dare 
Davidson 


tye ~ RETAIL SALES — 1951 =. EFFECTIVE BUYING INCOME 
SM 1/1/52 JSM ESTIMATES ae ESTIMATES — 1951 
| SALES | | 
FIVE STORE GROUPS 
| (in thousands of dollars—add 000) 1951 
Fami- Qual- 
Total | % lies % Furn.- Net % Per | Per | Buying} ity 
| (thou- | of | (thou-| Dollars of General | House-| Auto- Estimates | Dollars of | Cap-| Fam-| Power] In- 
sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A. | ita ily | Quota | dex 
oF -0041 1.8 2,118) .0014 667 387 Db ccc aed bacdenmeanekes 4,140) .0018; 657) 2,300} .0021} 51 
5.5) .0035 1.5 3,168} .0021| 1,090 332 363 492 _ Jae 4,579} .0021) 833) 3,053] .0024] 69 
64.3) .0415) 16.9 41 518) 0274; 10,034 3,231| 4,032) 8,676 eee 53,534) .0243| 833) 3,168] .0287] 69 
14.0) .0091 3.9 20,859) .0138 4,612 1,771; 2,659) 4,100 453 4,307 12,625} .0057) 902) 3,237] .0088] 97 
15.7} .0102 4.0 6,801) .0045 7 832! 391) 1,495 ee 9,701) .0044) 618) 2,425) .0056] 55 
41.9) .0270} 10.0 16,262} .0108 4,225 2,477 944 3,024 _ eee 25,470) .0116| 608) 2,547) .0144) 53 
104.9) .0677; 27.5 96,305) .0636) 18,083) 14,111) 6,653) 17,888) 3,188].......... 160,364; .0727|1,529) 5,831) .0690} 102 
73.4 .0473| 19.4 91,212} .0603 16,406} 13,507/ 6,396) 17,180] 3,080 32, 489) 120,161! .0546)1,637) 6,194] .0548} 116 


AandA 


See end of state for Standard Metropolitan County Areas. 


*With! held to avoid disclosure. 


LL 
EENSBORO 


Before using these figures, see explanation page 23. 
© SM, 1952. 


REACHED ONLY BY THE 


GREENSBORO NEWS and RECORD 


400,000 READERS EVERY DAY! 


100,000 COPIES EVERY DAY! 


SALES IN NORTH CAROLINA—in the GROWING 
I2-COUNTY A.B.C. MARKET 


10, 


MARKETS ARE PEOPLE WITH MONEY TO SPEND 


The WINSTON-SALEM MARKET 


9 rich Counties in which only the JOURNAL & SENTINEL have an average effective coverage of 70% 


Population. ....... . .442,200* 
Retail Sales . . . . . . $280,455,000* 


* SALES MANAGEMENT, 1952 SURVEY OF BUYING POWER 


“BEST FOR TEST” 


YOU CANT COVER NORTH CAROLINA WITHOUT THE 


A monthly grocery inventory WINSTON-SALEM TWIN CITY 


covering 48 classifications in 
Winston-Salem and Forsyth JOURNAL and SENTINEL 
County is available to food 


conan Mind MORNING SUNDAY EVENING 


National Representative KELLY-SMITH COMPANY 


NORTH CAROLINA -— (Continued) ee oe rt ig oe 


POPULATION RETAIL SALES — 1951 i=. EFFECTIVE BUYING INCOME 
ESTIMATES 
1/1/52 SM ESTIMATES WHOLE- ESTIMATES — 1951 


= SALER 
COUNTIES SALES 


FIVE STORE GROUPS 
CITIES in thousands of dollars—add 000) 1951 


Fami- eee aa : ; Qual- 
Total q lies Q% Furn.- Z | Buying} i 
Met.| (thou- of thou- | Dollars of General House-| Auto- Estimates] Dollars | of Cap-| Fam- | Power 
Area | sands) U.S.A. sands) | (add 000) U.S.A.| Food Mdse. Radio motive (add 000) | (add 000) | U.S.A.| ita | ily | Quota 


Edgecombe. . ; 52.6, .0340 ° 34,444, .0228 8,739 3,203 2,307, 8,379 OF 59,780) .0271/1,137, 4,940} .0272 


Tarboro : : 8.2) .0053 2. 13,754; .0091 2,416 1,990 577 3,914 ; ° 8,916, .0040)1,087) 4,246] .0058 
2Rocky Mount | 


Forsyth " | .0966 . 117,936; .0780 25,154 16, 956| 21,089 3,687 naa 225,998 .10261,510 5,485) .0940 
AWinston- 


Salem 39.5) .0578; 25. 105,602} .0699; 20,343 16,107 | 19,811) 3,472 65 , 669 143,824) .0653)1,607) 5,662] .0652 
Franklin -8| .0205 ‘ 11,041, .0073 2,729) 1,461) | 1,365 386 aoe 17,130; .0077, 539) 2,347] .0101 
Gaston -5) .0746 ° 86,204, .0570| 23,275 8,463 , 18,690, 2,614)...... 110,876 .0503; 960) 3,759} .0572 

Gastonia 23.9 .0154 i” 52,470; .0346 10,335 6,254 13,067) 1,489 26,021 32,556} .0147/1,362) 5,251} .0208 


Gates. . -7 .0062 2. 2,507, .0016 erreee 2,754, .0013) 284) 1,252} .0024 
Graham -1 .0046 ‘ 2,282, .0016 nas : 1,880 .0008) 265) 1,106} .0018 
Granville -6 .0211 6.9 14,940, .0098 ,575) , 850/ 2,150 22,989; .0105 705) 3,332) .0124 


| | 
eae 18.3) .0118 3.9 5,264 .0035 , ° 792 18,467 .0084 1,009 4,735} .0076) 


2 Rocky Mount is in Edgecomb and Nash Counties. 
A and A See end of state for Standard Metropolitan County Areas. 


Greene 


Before using these figures, see explanation page 15. 
*Withheld to avoid disclosure. 


YOU OF ALL SALES IN NORTH CAROLINA—in the GROWING 
Ws GREENSBORO 12-COUNTY A.B.C. MARKET 
GET REACHED ONLY BY THE 
V GREENSBORO NEWS and RECORD 


OVER 100,000 COPIES EVERY DAY! OVER - 400,000 READERS EVERY DAY! 


SALES MANAGEMENT 


ApITA RETAIL SALES 


N PER CAPITA — 
FURNISHINGS SALE 


ities 
*Rank Among Top 20 N. C. Cit! 


GASTON COUNTY... 


Completely Cover’ 
only by the 


(,ASTONIA (JAZETTE 


NA 
GASTON! A, NORTH CAROL! 


Y 
THE JOHN BUDD COMPAN 


National Representatives, 


COPYRIGHT... The contents of this Survey of Buying Power are fully protected by copyright. The ex- 
clusive estimates of population, Effective Buying Income, retail sales and sales-advertising controls 
must not be reproduced in printed form, in whole or in part, without written permission of SALES 


MANAGEMENT, INC. 


Only ONE Station DOMINATES 
This Rich, Growing 
15-COUNTY MARKET 
With $580,950,000* Retail Sales 


* Sales Management 1952 Survey of Buying Power 


WINSTON-SALEM 
AM-FM 
NBC Affiliate wannccr-nene 68. 


MAY 10. 1952 455 


, .. bk 1 Furnitu e and Hosiery Caprtal: of the South 


NORTH CAROLINA A BIG SLICE of the Metropolitan County Area 


In the Metropolitan County Area in which if falls , HIGH POINT alone accounts for... 


POPULATION TOTAL FooD PER CAPITA INCOME 
1,440° 

39,973 RETAIL SALES SALES SALES SALES PER FAMILY INCOME 
isso US. Census 


(11,700 families)* 


45,883,000° 10,906,000 10,277,000" 2,151,000* 


59,634,000* 
*1952 S. M. SURVEY OF BUYING POWER 


WRITE FOR A Effectively covered only by High Point's only daily newspaper... 


AM INSIDE LOOK THE HIGH POINT ENTERPRISE 


we ee rae ... EVENING and SUNDAY Represented Nationally by the JOHN BUDD COMPANY 


The “‘SM"’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


gy in RETAIL SALES — 1951 EFFECTIVE BUYING INCOME 
ESTIM 
JM 1/1/52 ESTIMATES en ESTIMATES — 1951 


COUNTIES 
FIVE STORE GROUPS 


CITIES (in thousands of dollars—add 000) 
Fami- 


lies % | Furn.- | Net / Per | Per 
(thou- | Dollars of | General | House-| Auto- Dollars Cap-| Fam- 
.| sands) | (add 000) | U.S.A. Food Mdse. | Radio | motive (add 000) “S.A. | ita ily 


Guilford 8} . 62.4] 212,986) .1408| 41,154 53,846| 13,770| 35,880 282,937 1,430] 5, 
AGreensboro...].....].... .7| 0496} 20.0] 148,944) .0985| 21,489 49,262} 9,996] 23,974 103,517] 127,025] .0577/1,656| 6,351 
AHigh Point...J.....].... -4) .0267| 11.7] 45,883] .0304] 10,906} 3,941) 3,250) 10,271 26,192] 59,634) | .0270|1,440| 5,097 
Halifax... -6| .0384/ | 13.3] 41,576) .0275) | 11,268, 4,687/ 2,589) ceccceseeP 47,290) 793) 
Roanoke Rapids .3| .0053} 2. 16,719] 0110} 4,165) 1,993] 1,386] | 3,848]  6,752| . 813 
Harnett... 9) . 6] 27,082! .0178) 6,142, 3,593| | 2,074| | a 36,887). 754 
Dunn... me ee 5 . 15,397} .0102} 2,602) 1,854) 1,426, 3,783} 6,814) .0031|1,048 
Haywood... . 6) . ' 23,009) . 4,136 4,402) 2,326 32,138 833 
Henderson... . aca a -9) * 24,985) 6,142! 2,200) 1,550) 35,647) . 1,117 
Hendersonville .}... . % # : 20,881) : 4,227 1,793| | 8,581) . 1,362 

| | } 
Hertford........ Sis ' .9} —13,821| .0091| 2,890, 1,320 | | 15,246 
Hoke... .0} .0103} 3. 5,740) . 1,439) | 10,191 
Hyde........... me .5| 0042) 1. 1,527, . 2,994 


-_ 


68323 288 


Iredell....... 5 6]. 2) 40,848| | 57,605 

Statesville.....].....].... 3]. : 26,540) F 7 | | 21,710 
Jeckson....... Be) 5| . ’ 7,479} .0049| 13,183 
Jofmston..... Seal -1) .0434) ‘ 34,445 | 53,241 


-_ 
-— = 
ry 


Jouse....... aa 1} .0071| 2.5] 2,259, .0018| | | 5,656 
Lee...... nk .5| .0158) . 17,339} 0115) 22,340 
Sanford... i Yoet 5] 15,124) .0100) 11,838 
Re nee . m 37,074, . : 52,271; .0238)1,107 
Kinston. . ew .8} .0122| : 30,808} .0203 24,685) .0112/1,313 

| 


Sexe 28 


Lincoln | ee : f 15,670. 20,868 os 745 
0079 


McDowell.......] B2 ]..... 5] . d 14,356; . 6 , eke a 17,412 657 
Macon... 2 eae a 6,690; . | See 8,739 7a 530 


Madison.........| B1 |..... 8) . : 5,502) . 201 9,785} .0044) 470 
i mE... Lo 16,301 328 24,960! .0113! 873 


A and A See end of state for Standard Metropolitan County Areas. 
*Withheld to avoid disclosure. 


REPRINTS OF THE INDUSTRIAL SECTION 


A number of sales and advertising executives selling to industry have expressed interest in supplying their 
salesmen and distributors with copies of the exclusive 1951 estimates of “Value Added” for all major in- 
dustrial classifications and leading counties. 


Reprints of the Industrial Section (See pages 54-81) will be available after May 20 at $2.00 a copy. 
Address: 


Readers’ Service Bureau, SALES MANAGEMENT, 386 Fourth Ave., New York 16, N. Y. 


— 


SALES MANAGEMENT 


You Get the Top Slice of the South's Leading State 
IN THE 12-COUNTY ABC GROWING 


reensboro, Marke 


Reach this sales-packed market with the 
ONLY SINGLE MEDIUM IN NORTH 
CAROLINA THAT CAN DO THE JOB! 


MORE THAN 


- 100 000 
Feiss 
OF COPIES EVERY DAY! 
NORTH CAROLINA'S 


$1,127,000,000** MORE THAN 


yagi 400,000 


READERS EVERY DAY! 


BY FAR, THE MOST POWERFUL 
SELLING INFLUENCE IN PIEDMONT NORTH CAROLINA 


ra 
be Greensboro ES _-§ 
NORTH CAROLINA'S News and Record hates | 
Hy A GREENSBORO, NORTH CAROLINA a |= [= 


presented Nationally by Jan a—| ~~ 


e 
*1952 Sales Management Sarvey of Buying Power **{952 Manufacturers Record Blue Book of Southern Progress 


MAY 10, 1952 


more mouths to feed... 


put your money where the 
mouths are... 


CHARLOTTE 


More mouths to be fed .. . more retail 
sales. The Charlotte-Mecklenburg County 
grea represents nearly 10% of the total 
North Carolina Retail Sales. 


put your message where the ears are 


NBC IN CHARLOTTE, NORTH CAROLINA 


wsoc 


REPRESENTED NATIONALLY BY H-R REPRESENTATIVES 


N O RTH C AR O LI N A— (Continued) . The “SM” oy SALES MANAGEMENT, 


POPULATION RETAIL SALES — 1951 (MER. | EFFECTIVE BUYING INCOME 
ESTIMATES 
GD Ns BYLD Estimates WHOLE- CLD estimates — 1951 
ts Ce ee eee E Qa RE ee 
COUNTIES a F SALES 
FIVE STORE GROUPS | 
CITIES in thousands of dollars—add 000) 1951 


Fami- 7 EU ae : . 
Total % | lies yi Furn.- Net | % | Per| Per | Buying 


| (thou- of | (thou-}| Dollars | General House-| Auto- | Estimates of Cap-| Fam- | Power 
sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. | Radio _ motive | Drug | (add 000) | (add 000) | U.S.A.| ita | ily | Quota 


46,530, 7,026]..........] 323,780) .1469|1,578) 5,834] .1499 
| 6,019} .1173 
Mitchell 15.3 .0099 ’ 6,426 . 1,154, 1,446 1,758 10,053} .0046) 657) 2,646] .0056 
Montgomery 17.7, .0114 : 10,631; . 2,916 966 3,227 , .0069' 853) 3,430] .0078 


Moore 33.6 .0217 ; 23,951; . 5,912 1,884 3,882 ’ -0158 1,039, 4,014] .0170 


Mecklenberg 205.2) .1325 -5} = 6251,859' | 48,024) 37,740 
ACharlotte 139.3) .0899 9. 232,327) .15: 40,715) 36,090 ; 44,913 ya »20¢ 234,750; .1065/1,685 


Nash 61.3 .0395 ° 44,854. 8,756 8,855 ° 7,444 ‘ ; : .0259, 931) 4,047] .0298 
2Rocky Mount 28.3 .0183 Fs 45,639) .0: 8,210 5,987; 2,879) 10,151 , , oa ‘ -0136/1,058) 3,840} .0195 
New Hanover 66.5 .0430 . 70,152) . 16,588 6,771 ’ 12,502 ° pereues , -04111,362) 4,844) .0431 
Wilmington 47.2 .0304 2.7 60,372) . 14,514 6,413, 3, 12,301 115 38,77 8,936) .0312'1,461) 5,428) .0337 
Northampton 28.9 .0186 6.2 8,566 . 3,410 836 819 ‘ -0068' 520 2,422} .0088 


2 Rocky Mount is in Edgecomb and Nash Counties. Before using these figures, see explanation page 15. 
and A See end of state for Standard Metropolitan County Areas. © SM, 1952. 


Rocky Mount - NortTH CAROLINA 


A PROSPEROUS, STABLE AND DIVERSIFIED MARKET 


As the buying and distributing center of northeastern North 
Carolina and the hub of a rich tobacco growing area, embracing 
RETAIL SALES a large portion of Nash and Edgecombe Counties, Rocky Mount RETAIL SALES 
is considered an essential market by experienced national City Zone* 
Total ..$ 79,298,000 advertisers. 


Trading Zone* 


This issue of Sales Management shows buying power in the Total .. .$45,639,000 
Food .. 17,495,000 Rocky Mount area at a new all-time high. The totals contained Food ... 8,210,000 
Drug ... 2,060,000 in this advertisement represent substantial gains, in both Rocky 
BI 116,842,000 Mount and trading area, over the previous year. Drug ... 1,246,000 
ate es YOU CAN COVER THIS RICH MARKET WITH ONE PAPER E.B.1. . 29,949,000 
Nash & Edgecombe THE ROCKY MOUNT TELEGRAM * Rock 
Counties 7 Rocky Mount 
EVENING AND SUNDAY 
REPRESENTED BY WARD-GRIFFITH CO., INC. 


YOU OF ALL SALES IN NORTH CAROLINA—in the GROWING 
GREENSBORO 12-COUNTY A.B.C. MARKET 
GET Ws REACHED ONLY BY THE 
GREENSBORO NEWS and RECORD 


OVER 100,000 COPIES EVERY DAY! OVER 400,000 READERS EVERY DAY! 


SALES MANAGEMENT 


CONSTANT ...CONSISTENT 
GROWT IN EVERY CLASSIFICATION OF 
gM CIRCULATION AND ADVERTISING 


CIRCULATION Sundoy 146,146 Su als 


, 
BC AUDIT 
Me 1, 1951 A 
+] 
aaaey re ABC AUDIT 
arch 31, 1941 
J 
IT J 31 
IS SEEN I 1941 : 1951 : 195! 
ak A in city circulation, suburben circul ond hes neor' 
1s) m 


SIMPLE —s ra 
STUDY ADVERTISING 00,960,854 


OF THE LINES 
GROWTH 
OF THE 
OBSERVER 


REFLECTION 
OF THE 
CONSTANT 
GROWTH 
OF THE 
CAROLINAS 


Thr VETERE TTT 


9,658,376 


7,468,930 
LINES LINES 
i93I I94!1 1951 


The Observer is first in retail advertising, clossified advertising and generel advertising. 


FIRST . . . IN CIRCULATION 


Trt rte 


The Charlotte Observer BLOM a 
THE FOREMOST NEWSPAPER OF THE CAROLINAS FIRST — oe HI NEWS CONTENT 


RALPH NICHOLSON, President G Publisher 
©. A. ROBINSON, Advertising vsireasnd 
NATIONALLY REPRESENTED BY THE C. W. NEAGLE, National Adv. Ma ager 


SAWYER @ FERGUSON @ WALKER @ COMPANY 


~ i i i i Fronci Los Angel Write for your copy Pay erland”, the 36-c 
New York @ Chicege @ Philedelphic @ Detroit @ Atlante @ Son Francisco @ Los Angeles of The Chonan andl niille _ = - nae ae ~ + : 


For the best possible use of Survey data, first read the introduction, starting on page 15. 


WAY DOWN YONDER IN / WILMINGTON. N. Cc 


Everybody's Singing and Spending to the 1951 Tune of 


$60 Million City Sales—Twice that in Trade Zone 


Yessiree! The Registers are Ringing Money Melody — NEW PAYROLLS 
— NEW INDUSTRY — Expanding Activity in the Historic Port Resort 
City and Area Served and Sold Daily & Sunday -by 


STAR-NEWS NEWSPAPERS 


CONTACT A BRANHAM MAN FOR ALL DETAILS 


Only the POST Sells Salisbury-Rowan! 


The ONE major influence in this prosperous market! 


o 
Greater Salisbury includes Spencer and Cooperative Service and Merchandising Fertile, Responsive Test Market. All vital 
East Spencer. Combined population 25.676 Dept. Vigorous! Creative! Sales-stimulating essentials for success! 


POST Circulation over i Write for your 
ear : copy of the 
16,000 “THE SALISBURY er, 1952 FOOD 


Salisbu/y- North Carolina a PREFERANCE 
SURVEY 


Combined circulation of metropolitan newspapers in 
Rowan County less than 3000. _ 


POST PUBLISHING COMPANY, Salisbury, N. C. Ward-Griffith Co., Representatives 


NORTH CAROLINA— (Continued) tae re actuate te SALES Wan AGEMENT 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 


ESTIMATES CHANT 
SM 1/1/52 JM ESTIMATES WHOLE- ESTIMATES — 1951 


se 
COUNTIES SALES 
| FIVE STORE GROUPS 

CITIES | _ | (in thousands of dollars—add 000) 1951 

| Fami- : 

Total % lies % ; Furn.- 
-| (thou- of (thou- | Dollars of General | House- | Auto- Estimates 
sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. Radio | motive (add 000) 


Pasquotank..... 
Elizabeth City. 
Pender 


32 S@e8s58e28 


Zs 


Randolph 
Asheboro 

Richmond. ..... 
Rockingham...*.... 


i) 
= 


3x 


*Withheld to avoid disclosure. Before using these figures, see explanation page 15. 


NORTH CAROLINA IS THE SOUTH’S NUMBER ONE STATE 


1952 Sales Manage- 

ment Survey Of Those 
Counties Where BMB Study 
Shows 50% Or More Of The Peo- 
ple Listen Regulary to WPTF: 


Population 


2,357,700 


50,000 WATTS 680 KC. 560,700 


NBC Affiliate for RALEIGH-DURHAM and Eastern N. C. $1, asin ee ale 


FREE & PETERS, National Representative $2,129,761,000 


R. H. MASON, General Manager GUS YOUNGSTEADT, Sales Manager 


460 SALES MANAGEMENT 


RALEIGH, North Carolina 


than any other N. C. city of 50,000 or more.* 


Per fam. inc. $6,711—1st in N.C. 
Per cap. inc. 


Autom. Sls. 


North Carolina's Pace-Setting City ! 


From 1940 to 1950, Raleigh’s population, WHITE and TOTAL 
increased at a faster pace (up 53.7% and 40% respectively) 


1,685—1st in N.C.** 
24,593,000—2nd in N.C. 


Drug Sls. 3,740,000—2nd in N.C. 
Retail Sls. 121,621,000—=3rd in N.C. 
H-F-R Sls. 7,274,000—3rd in N.C. 


* U.S. Census 1950 
** Ist place tie with one other N. C. city 


114,446 Morning 


(ABC Audit, 12/31/51) 


The Rebiah 


Raleigh, North Carol 


[ _ REPRESENTED BY 


ina 


One newspaper covers this active, growing 33 county market... 


118,912 Sunday 


News and Observer 
MORNING & SUNDAY 


THE BRANHAM COMPANY 


oh ae 


Golden Belt 1951 Market Totals-- 
The BIG THIRD of North Carolina 


Retail Sales ..... $909,124,000 
Food Sales ...... 196,193,000 
Gni. Mdse. Sls.. 128,780,000 


F-H-R Sales...... 49,424,000 


Autom. Sales.... 185,302,000 


Drug Sales...... 25,599,000 
Farm Income .... 528,704,000 
Eff. Buy. Inc.... 1,305,439,000 


(SM Survey 5/10/52) 


(32% 
(32% 
(32% 
(28% 
(31% 
(31% 
(59% 
(33% 


of N.C. Total) 
of N.C. Total) 
of N.C. Total) 
of N.C. Total) 
of N.C. Total) 
of N.C, Total) 
of N.C. Total) 
of N.C. Total) 


CHICAGO. NEW YORK - DETROIT + ATLANTA + CHARLOTTE + DALLAS 


ST. LOUIS . MEMPHIS + SAN FRANCISCO --LOS ANGELES 


Se ie) 


By 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


NORTH CAROLINA -— (Continued) 


ae RETAIL SALES — 1951 MER EFFECTIVE BUYING INCOME 
T 

JM 1/1/52 BY LD ESTIMATES WHOLE- ESTIMATES — 1951 
COUNTIES l l SALES 

| FIVE STORE GROUPS 

: CITIES | —_ (in thousands of dollars—add 000) 1951 Qual 

ami- l- 

Total % lies % | Furn.- Net % Per | Per | Buying} ity 

Map} Met.) (thou- | of | (thou-| Dollars of General | House-| Auto- Estimates | Dollars of Cap-| Fam- | Power | In- 

CodejArea | sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A.| ita | ily | Quota | dex 

) Robeson.....:... 2 ae 90.4) .0584| 19.9] 53,969} .0357| 10,434) 11,639] 2,293| 11,061 1,088]......044. 70,912) .0322} 784| 3,563] .0385] 66 

; Lumberton.....].....]..... 9.4) .0061] 2.6] 25,109) .0166|  3,373/ 4,280] 1,017) 6,065} 453 3,683] 9,947, .0045/1,058| 3,826] .0084] 138 
Rockingham... .. | 66.8) .0431| 17.2]  40,955| .0271| 10,811| 4,166, 2,702} 8,788 “ial eae 57,626} .0262| 863) 3,350] .0299) 69 

Reidsville......].....)..... 12.1) .0078| 3.4] —15,725| .0104 3,791] 1,846 1,264) 3,606) 614 1,982] 11,859} 0054] 980] 3,488] .0074] 95 
Rowan.......... aa 77.1| .0497| 21.01 52,815, .0349| 14,279} 5,786) 3,224) 11,176) 1,782).......... 80,820] .0366|1,048| 3,849] .0387| 78 
ee Oe eee 20.5) .0132/ 6.0] 36,867; .0244) 6,435] 5,421 1,721) 9,979] 1,153] 8,370) 28,728] .0130/1,401| 4,788] .0164) 124 
iKannapolis 
Rutherford.......] B2 ]..... 47.0) .0304, 12.0] 28,000) .0185 6,623} 4,529) 2,614) 6,017| 837].......... 32,719| .0149| 696| 2,727] .0191] 63 
Sampson........ = 50.9) .0328) od 20,161| .0133} 4,492) 2,698 666} 5,460} 614].......... 30,430) .0138| 598| 2,579] .0175) 53 
Scotiand......... | oo? 27.0| .0175, 6.2] 16,506) .0109/ 3,704) 3,123 696] 2,561)  357].......... 18,525} .0084) 686) 2,988) .0110) 63 
PD cimsnonsad |) oe 38.3) .0247| 10.4) 26,142) .0173/ 6,034) 2,489) 1,761) 4,938) 683}.......... 32,656] .0148| 853) 3,140) .0175) 71 
Albemarle.....].....]..... 12.2| .0079} 3.6] 20,410) .0135} 3,804) 2,171] 1,899] 4,677) 562 2,498]  13,511| .0061|1,107| 3,753] 0087] 110 
Stokes.......... D1 }..... 21.7) .0140 - 5,399} .0036) 1,298} 1,323 156 673 sicausted 13,409] .0061) 618) 2,530) .0069} 49 
oe RS: | ae 46.9] .0303) 11.8} 34,458, .0228} 6,859) 4,807) 2,374) 7,022) 1,155].......... 43,187, .0196| 921| 3,660) .0227) 75 
Mount Airy... .J.....]..... 7.4) .0048} 2.1 18,369} .0121; 3,143) 2,551) 1,599} 4,079) 668 4,130} 8,484) .0039/1,146] 4,040] .0065} 135 
Swain........... | ae 10.0} .0064, 2.4 4,101} .0027|. 1,457 184 207  _— eae 3,330} .0015| 333 1,388) .0028) 44 
Transylvania... _? 15.8} .0102) 3.9 9,151] .0061| 2,203 437 518} 1,566] 338).......... 11,617| .0053) 735| 2,979] .0065) 64 
ae = 5.2| .0034 1 1,613} .0010 599 150 46 ° _ ~See 3,109} .0014) 598) 2,591) .0017]) 50 
Union........... | We 43.1] .0278] 10.6]  28,917/ .0191 5,134, 2,984) 1,069} 9,399) 687].......... 32,944) .0149| 764) 3,108} .0187) 67 
ee ee ee Se 10.4] .0067| 2.7] 21,708] .0144] 2,961] 2,537]  802| 8,214] 473] «= «6, 400] +8, 356] +.0038} 803) 3,095) .0075) 112 
Vanes........... E1 |..... 32.7| .0211| 7.9] 25,723] .0170} 5,315] 3,578) 1,107| 5,937|  613}.......... 31,719} .0144) 970) 4,015) .0165) 78 
Henderson.....J.....)..... 11.2} .0072} 3.1] 21,775] .0144| 3,154 3,386] 1,107} 4,948) 551 ° 9,875| .0044) 882) 3,185} .0079} 110 
Wake. 2.0.2.0... E1_| 112] 141.5] .0913} 35.0} 142,857| .0945) 26,680) 18,537| 8,746) 30,644) 4,559).......... 220,431, .1000|1,558| 6,298} .0966) 106 
ARaleigh......].......... 67.7| .0437| 17.0} 112,621) .0745| 18,636) 15,657| 7,274] 24,593) 3,740] 85,447] 114,089) .0518/1,685| 6,711] .0570) 130 
Warren.......... ae 24.0) .0155] 65.1) 9,830} .0065) 2,377) 1,702}  287| +«+1,558} 245).......... 15,769] 0072} 657| 3,082) .0087] 656 
Washington... i t.... 13.5) .0088) 3.1 6,494] .0043) 2,174 516 316] 1,642} 131).......... 7,800} .0035| 678] 2,516) .0048) 55 
Watauga......... - t.... 18.6| .0120] 4.4 7,246} .0048} 2,062 363 290) 1,858} 294].......... 18,770] .0085|1,009| 4,266] .0081} 68 
1 Kannapolis is in Cabarrus and Rowan Counties © SM, 1952. Before using these figures, see explanation page 15. 
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Effective Buying Power . . . $6,194 Per Family 


aA RHAM the steady, growing city—has 


an Effective Buying Income of $6,194 per family. (North 
Carolina average is $3,929 per family.) 


One station dominates listenershin 


" . 

ye { WDN C CBS - 5,000 WATTS 
~ . ii at National Representative 

- PAUL RAYMER CO. 


NO R T H CA RK OL i NA— (Continued) The ‘‘SM’’ symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 
JM ESTIMATES SM CHANT JSAM 
1/1/52 ESTIMATES WHOLE- ESTIMATES — 1951 


SALER 


SALES 
FIVE STORE GROUPS 
CITIES in thousands of dollars—add 000) 1951 
Fami- Ve : Qual- 
Total % lies % Furn.- Net % | Per | Per } Buying} ity 
(thou- | of | (thou-| Dollars of General | House- | Auto- Estimates | Dollars of | Cap-| Fam- In- 
sands) | U.S.A.' sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | ‘U.S.A. | ita ily dex 


COUNTIES 


Wayne Se es 66.0 .0426 . 50,930 .0337 , 7,073, 3,029, 13,049 1,038).. <f ; -0300 1,000, 4,231 
Goldsboro... ..]. , 21.9) .0142 5.1 36,096) .0238) of 5,504; 2,467) 8,474 849 24, 27,482) .0125 1,255, 4,505 
Wilkes ie 46.2 .0298 ° 21,336) .0141 , 1,650 5,927 530 27,157, .0123 588, 2,447 
North ae | | } | | 
Wilkesboro. . ; “ 4.4) .0028 “ 13,544) .0090 1,582) 2,712 433 3,579) .0016) 813) 2,753 
Wilson , 55.0 . . 39,533, .0261 | , 8,043 1,126 56,605 .0257/1,029) 4,256 
Wilson . . 23.6) .015: 3. 32,096) .0212) 7,130 908 31,461 .0143 1,333) 4,840] .0165 
Yadkin j 22.7, . . 6,383, .0042 | 1,877) ; 15,347, .0069| 676 2,692) .0076 
Yancey 16.5) . . 4,616 .0031 510! 7,117, .0033, 431, 1,825) .0047 


Total Above Cities 1,094.8 . 302.0] 1,784,245 1.1798) 327,064, 273,356) 115,446) 382,852) 52,427) 916,419] 1,544,164 .7006 1,410 5,113) .8448) 120 


State Total ; ‘ 4,188.2/2.7033 1,036.2) 2,875,558) 1.9014) 635,840) 406,112) 175,768) 582, 640| 81,518]..........] 4,093,195) 1.8570 977 3,950 2.0326) 75 


Per Capita ane | ; | ee i RC me 86 152 97 42 139) 1), aps Gee 
Per Family Sales : 614 392 170 562 79 
*Withheld to avoid disclosure. © SM, 1952. 


Before using these figures, see explanation page 15. 


IN THE MIDDLE OF THE WORLD'S SP . Y LARGEST TOBACCO MARKET 


1,275,800 PEOPLE* 
whose 1951 EBI was 
SELLS "EM! < $1,155,020,000.00* 
who “went to market” to the tune of 


$806,083,000.00 in ’51* 


5,000 WATTS FULL TIME y& 590 KILOCYCLES ye CBS AFFILIATE 
Allen Wanamaker, General Manager * Wilson, N. C. * The Walker Representation Co., New York City 
*SM SURVEY OF BUYING POWER, May 10, 1952—29 Counties Covered by WGTM. 
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FOR OVER 25 YEARS 
4 WBIG Has Been the Buy-Word 
For One of the South's 

Te 7 | Markets 


ree ek TUF 


EO OE 


UV) 


lu 


7 | e Ey 
\T SALISBURY 


One of the nation’s outstanding regional stations, WBIG WBIG MARKET DATA 


for over 25 years has been serving nearly 1,000,000 16 Counties 


sale , — 1950 Radio Homes* ............. _... 198,187 
Y people who reside in its 50 mile radius. 1951 Retee Selesi .............. $ 706,221,000 
ex 1951 Effective Buying Incomet .. . .$1,077,630,000 
7 ' 1951 Gross Farm Income ........ $ 143,662,000 
: WBIG’s ial f-h dience i f 
14 yS potential out-ol-home audience is a plus actor Source: 1951 Broadcasting Marketbook Source: 1952 Sales Management SBP 
55 
no radio buyer should overlook: in WBIG’s market as 
3s § 
: of September 30, 195] there were 279,436 cars; a com- 
( 
Z posite result of 4 spot checks in Greensboro and High 
20 Point, N. C., revealed 64.74% of the cars equipped with A COLUMBIA AFFILIATE 
6 ieiliteist Represented by George P. Hollingbery Co. 
tae NORTH CAROLINA— Standard Metropolitan ‘County Areas 
15. ———a — 
POPULATION RETAIL SALES — 1951 cMER-_ | EFFECTIVE BUYING INCOME 
ESTIM 
— BYP iisz | BYD ESTIMATES WHOLE- ESTIMATES — 1951 
oT 2 Ve ce C—O 
AREAS FIVE STORE GROUPS 
| | pee | in thousands of dollars—add 000) 1951 Qual 
| ami- | ee eS eS ee, eee — ual- 
Total | % | lies | & Furn.- Net % | Per | Per | Buying] ity 
Map} Met. (thou- | of | (thou-| Dollars General House- Auto- Estimates | Dollars of | Cap-| Fam- | Power | In- 
CodejArea sands) | U.S.A. sands) (add 000) luda Food Mdse. Radio motive Drug | (add 000) (add 000) USA. ita ily | Quota | dex 
Asheville | 7] 126.2 .0813 34.1] 115,222, .0762 24,420. | 18,762, 6,326 20,025, 4,291 174,443 .0791 1,382) 5,116] .0787| 97 
Charlotte | 26] 205.2 .1325 — 251,859 .1665 48,024 37,740 13,416 46,530/ 7,026 323,780 .1469 1,578, 5,834) .1499] 113 
Durham ....] 43] 104.9 .0677/ 27.5] 96,305 0636 18,083 14,111) 6,653 17,888, 3,188 160,364 .0727 1,529 5,831] .0690) 102 
\Fayetteville .| 171 89.6 .0578 22.7] 68,176 .0451) 14,580 10,539, 3,414 14,065 1,939 96,619 .0439 1,078 4,256] .0470) 81 
Greensboro- 
High Point... 86 | 197.8 .1277 52.4] 212,986 .1408 41,154 53,846 13,770 35,880 5,503 - 282,937 1283 1,430, 5,400] .1319] 103 
Raleigh... ...[ 112] 141.5 .0913 35.0) 142,857, .0945 26,680 18,537 8,746 30,644 4,559 220,431 .10001,558| 6,298} .0966] 106 
Winston-Salem 11591 149.7 .0966 “2 117,936 .0780 25,154 16,956 7,719 21,089 3,687). 225,998 .1026 1,510 5,485] .0940) 97 
© SM, 1952. Before using these figures, see explanation page 15. 
YOU | OF ALL SALES IN NORTH he the 
ve 2, Greensboro 
CET Gr0 gsnoro ¥ x x 
Cares Cte News and Kecord 
| ert ! 
OVER 400,000 READERS EVERY DAY! OVER 100,000 COPIES EVERY DAY! 
NT MAY 10, 1952 463 


DAKOTA 


RENVILLE BOTTINEAD TOWNER CAVALIER 


WILLIAMS. 


: ] MOUNTRAIL 


i) 
Ww 


BENSON 


GRAND FORKS 


WELLS 


FOSTER 


STUTSMAN.” 


LAMOURE 


McINTOSH DICKEY 


1950 Net Effective Buying Income 
7 In excess of $150 Million 


ig $75 Million to $149.9 Million Effective Buying Income of $15 million 


Scale of Miles Copyright by 
| $40 Million to $74.9 Million and over X 60 


$15 Million to $39.9 Million One Inch Equals Approximately 60 Miles Cas Mocagemnenl, 
A | 4 E | | G 


. -a° (Other West North Central States: lowa, p. 294; Kansas, p. 306; Minnesota, 
DAKO T A— Counties and Cities — p. 370; Missouri, p. 381; Nebraska, p. 397, South Dakota, p. 532.) 
| Pop. 


| (in NUMBER OF OUTLETS NUMBER OF OUTLETS 
County thous.)} F |GM|FHR| A | D City County F | GM | FHR 


Cities shown are those having net 


13) Jamestown Stutsman........| , | 4) 
PRI onic ceo 9 

4 Valley City ’ 6 
11| Wahpeton ; 4 
| Williston | : 7| 
| 


Grand Forks.. ...Grand Forks... : ‘| 


POPULATION RETAIL SALES — 1951 EFFECTIVE BUYING INCOME 
SM ESTIMATES 


1/1/52 ESTIMATES JM ESTIMATES — 1951 
COUNTIES l ] 


| FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 


Fami- 
Total % lies % | | Furn.- [ Net % Per | Buying 
(thou- | of | (thou- {| Dollars of | | General | House- | Auto- Dollars Fam- | Power 
sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food | Mdse. | Radio | motive | Drug (add 000) | U.S.A. | i ily | Quota 


4.9) .0032! : 6,125) .0041) 1,056 246 1,198) 84 7,025 5,404 

16.9) . 4.7| 17,614) .0116) 3,235) 2,070! 21,896 4,659 
13,907} .0092  2,257/ 1,973 11,031). 5,253 

5,451| .0036} 1,325) 437 9,901) . 3,808 
| 


Billings 9) .0013) ; 167} .0001| 65 30 1,458) . 2,916 
Bottineau -1) 0078) a 9,823} .0065, 1,799) 279 | 13,549} .0061| 4,106 
6,291} .0042/ 1,091 246 5,231 4,755 

} | 

4,988 1,203) 175 7,329 3,665 
37,492 4,644, 5,583 45,102 6,352 


46,707 6,204) 6,167 44,178) . 5,787 
35,997 4,394) 5,285 35,665) . 6,605 
86,314 10,700) 11,330 106 ,628 6,542 
71,160 8,181 10,417 74,567) . 6,718 
9,243 1,490 710 11,325) . 3,775 
z 9,447 1,398 685 10,643 4,25 
*Withheld to avoid disclosure. © SM, 1952. 
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Before using these figures, see explanation page 15. 


SALES MANAGEMENT 


Students at North Dakota Agri- your family listen most?” 3,120 
cultural College conducted an of the families named WDAY; 
independent survey among 3,969 only 174 named Station “B”! 


farm families in a 22-county area W DAY was a 17-to-1 choice over the 
around Fargo. Each family was next station — a 3%-to-1 favorite 
asked, “To what radio station does over all other stations combined! 
WDAY « nec © 970 KILOCYCLES © 5000 WATTS © FREE & PETERS, INC., Exclusive National Representatives 
The “SM” symbols mark original, exclu- ‘ 
sive estimates by SALES MANAGEMENT, NORTH DAKOTA — (Continued) 
POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 
SM ESTIMATES CHANT 
1/1/52 ESTIMATES a : ESTIMATES — 1951 
COUNTIES | SALES 
FIVE STORE GROUPS 
CITIES . (in thousands of dollars—add 000) 1951 
ami- Qual- 
Total % lies % Furn.- Net % Per | Per | Buying} ity 
Map] Met.] (thou- | of | (thou-| Dollars 0 General | House- | Auto- Estimates | Dollars of Cap-| Fam- j Power | In- 
CodejArea | sands) U.S.A.| sands) (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A.| ita | ily | Quota | dex 
Divide........... 3 5.9| .0038| 1.7 5,384] .0035| 818| 493} 302} 1,320] = 128).......... 6,754, .0031|1,145| 3,973] .0034] 89 
Dunn | 5 See r= 0047) 3.7) 4,256) -0029) 796) 230 102 219 DE venccmess 6,610) .0030 918| 3,888} .0033] 70 
RAP 8 See 5.4 0035) 1.4 5,560) .0036) 834) 401 - 1,497 a 7,606} .0034/1,409) 5,433] .0035} 100 
Emmons......... ae 9.7 0062) 2.3 7,348) -0049) 1,401 648 ° 1,311 a 8,178) .0038| 843) 3,556) .0046] 74 
| 
TCE: | ee 5.4| .0035) 1.5 6,595) .0044) 1,197 608) 248; 1,742 ae 8,081 -0036) 1,496 5,387 . 
Golden Valley....] A@ }..... 3.5] -0023| 1.1 4,277) -0028| 819 120) 391 850 (renee 4,668) .0021/1,334) 4,244 
Grand Forks..... 2 er 40.3) .0260) 10.6 53,504) .0354) 7,644 5,368) 3,027) 14,790) 1,035].......... 63,365 -0288)1 ,572 5,978) 
Grand Forks...].....]..... 27.3 _ 7.3 46,468] .0307| 5,951 3,579| 2,708] 14,280| 874] 23,280]  46,007/ .0209/1,685| 6,302 
ee _ 7.1 .0046| 1.8 4,416 -0029) 785 259 ° 990 — i iilweeiwaata 6,518} .0029} 918) 3,621 
ee | See 5.4) .0034) 1.5 5,051; .0033) 688 ee 1,127 eee 5,227; .0024) 968) 3,485) 
Hettinger........ 5 oer 72 0047, 1.8 9,297; .0062; 1,276 466 . >) a ae 9,508} .0043/1,321| 5,282 
DE sincvcecee _ i ee 6.3) -0041 1.6 4,071; .0027 861) 299 ° 896 4,991; .0023| 792) 3,119 
La Moure........ 2 aa 9.5) .0061 2.5 8,633) .0057) 1,434) 150 188} 1,517 er 8,598} .0039| 905) 3,439 
eee _ i) ae 6.3) .0041) 1.5 4,455) .0029) 566| 334| ” 370 ’ Ri eaus- aie 5,148} .0023) 817) 3,432 
| | | | 
} | 
McHenry........ _ 12.6} .0081 3.3 9,737| -0065, 2,382! 477 134) 1,745 WE eccsweeed 10,937, .0050) 868) 3,314 
Meintosh........ | a 7.6) -0049 1.9 7,495) -0049) 1,400) 715) 135) 1,878 =a 6,879; .0031| 905) 3,621 
McKenzie. ...... 3 ae 6.8) .0044 2.0 4,611) .0031 913! 106 a 110 ee 5,556) .0025) 817 — 
| 
McLean......... Sa 19.4) -0125 5.2 13,141} .0086) 3,525 388 307; 2,314 a . 16,104 .0073| 830) 3,097] 
Mercer.......... ss. ee 8.7) .0056 2.2 6,671 -0045| 1,614 265 219} 1,701 eee. 7,110} .0033) 817 oa 
Morton.......... fs 19.3) .0125 4.9) 19,544) -0129) 3,474 1,356} 1,059) 4,857 ee Y 21,111) .0095|1,094) 4,308 
See Bismarck- } 
Mandan 
Mountrail........ 2 ere 9.5) -0061 2.7 8,756 0058! 1,444 544 249; 1,626 _ eee 8,845) .0041) 931) 3,276 
Nelson. ......... 2 ae 8.0) -0052 2.1 8,416 0055, 1,080 1,018 198; 1,225 Saree: 8,751, .0039/1,094) 4,167 
Oliver........... eee 3.1| .0020 7 928) .0007) 274 75 cle (Seeiei _ Fees 2,338) .0011) 754) 3,340 
| | 
Pembina......... eee 13.9} .0089 3.6 13,015) -0086) 2,297 745 289; 2,102 18,176 micel 5,049 
oc ee | a 8.4) .0055 2 7,261| 0048) 1,193) 456) = 1,893 . ee 9,927 -0045/1, 182 4,727 
Ramsey. ........ ee L.... 14.3} .0092/ 3.8} 19,427 .0128| 2,956) 2,340) 854] 56,130)  348).......... 22,656} .0103/1,584 a 
Devils Lake... J... .f..0-. 6.4) .0041 1.9 15,766) .0104) 2,174) 2,136 748) 4,762} 345 4,062} 10,466) .0047/1,635| 5,508 
| 
| 
Ransom. ........ | a 8.8) .0057 2.4 8,586; .0057) 1,393 457 340; 2,606 Nee 11,955) .0054/1,359) 4,981 
Renville... » &.... 6.5) 0035, 1.6) 4,958 0033) 1,330 S491} 836) 3... 6,017) .0026|1,094) 3,761 
Richland......... 3 weer 19.9) .0129) 5.4 23,062) .0152 3,207 1,834; 1,136) 5,383 ee 25,286) .0114/1,271) 4,683) 
Wahpeton.....].....)..... 5.2| .0034/ 1.3] 12,686] .0084/ 1,279) 1,370 800} 3,505] 243 * 8,695 os ae 6,688 
Rolette........., i eee wl -0071 2.5 6,551; .0043 1,362 600 89) 1,214 ee 9,214) .0042) 830 sa 
Sargent... a 7.7; .0050 2.0 4,325} .0029 974 328 202 448 ee 5,808} .0027) 754) 2,904 
Sheridan... ..... eet... 5.2} .0034, 1.4 3,214) .0021 493 213| . 530 See. 3,922) .0017| 754) 2,801 
ee __ a ee 3.5} .0022 8 1,391; .0009 566 eee 80 _ eer 2,685) .0013) 767) 3,356 
2 SE 2.4| .0016 ‘| 461| .0003 160 RNS aE ee ere 2,204) 0010} 918| 3,673 4 
ee: 16.4) .0106 4.1 20,732) .0138 2,704 2,484 776| 4,532 _ ee 20,626} .0093)1,258| 5,031 
Dickinson......J.....)..... 7.6} 0049} 2.1] 15,504) .0102) 1,654] 2,271 642} 3,592) 365 3,041] 11,373] .0051/1,496| 5,416 4 
Steele... om 5.1) .0032) 1.3 3,712} .0024 771 75 ° 508} = BO}... 4,808} .0022) 943| 3,699 
Stutsman... | ee 24.4| .0158} 6.0] 26,831 .0178| 3,939} 1,360) 1,553) 6,971) 580).......... 33,149] .0150|1,359| 5,52 
_Jamestown.....f.....J..... 10.8} .0069) 3.1) 22,409] .0149| 2,965} 1,036} 1,270] 6,696} 394 5,633| 15,622] .0071/1,446) 5,039 ; 
*Withheld to avoid disclosure. © SM, 1952. Before using these figures, see explanation page 15. 
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NORTH DAKOTA— (Continued) In ectnat te Satee annceMeN 


POPULATION RETAIL SALES — 1951 oo. EFFECTIVE BUYING INCOME 
ESTIMATES 
JH, 1/1/52 ESTIMATES a ESTIMATES — 1951 
COUNTIES ain cee © | i meine: dante a oe Y oe 
FIVE STORE GROUPS } | | 
CITIES (in thousands of dollars—add 000) 1951 | . 

| Fami- eA ae ea - 8 | | ual- 
Total | % lies % ; | Furn.- Net | % | Per | Per Buying} ity 
Map} Met.| (thou- | of | (thou-| Dollars of General | House- | Auto- Estimates} Dollars | of | Cap-| Fam-| Power | in- 
CodejArea | sands) U. Ss. A. sands) (add 000) U.S.A.| Food Mdse. | Radio | motive Drug | (add 000) | (add 000) | U.S.A.| ita | ily | Quota} dex 
Towner El ane 6.2 0040 1.6 5,851 .0038 1,102 367 204 1,057) je peek leen 7,798 0036 1,258 4,874} .0037] 93 
Traill F3 eae 11.4, .0074 3.2 11,982, .0079 1,966 974 471 1,946 REE 14,189 -0064/1,245 4,434} .0071) 96 
Walsh F2 20.7, .0133 4.8 19,450 .0129 2,609 2,260 619| 3,980 RE ee 25,517 po ager 5,316] .0123] 92 
Grafton 6.7; .0044 1.2 11,120; .0073 1,063 1,489 464 2,660 107 ™ 9,270 -0042| i, 384] 7,725} .0052] 118 
Ward c2 35.4) .0229 9.8 53,466) .0354 8,472 6,179} 2,076, 12,015) 1,576 ee 53,433 0242 1, 509) 5,452} .0273] 119 
Minot 22.4 0144, 6.3] 44,298] .0293/ 6,372} 5,674) 1,816} 10,701) 1,430 * 36,340, .0165/1 "622| 5,768] .0199} 138 
Wells D3 10.5 .0067 2.8 9,525) .0063 1,615 792 336 1,213) ae 11,622 .0053|1, 107| 4,151] .0059] 38 
Williams A2 -6 .0108 5.0 22,850) .0151 3,703 2,434 811 4,766) ee 24,210 .0110)1, 458) 4,842} .0122) 113 
Williston 7.5 .0049 2.2 16,839) .0111 2,350 2,160 749 4, 443) 290 5,991 12,736, .0058/1,698! 5,789} .0072) 147 


Total Above Cities 158.6 .1024 44.0) 306,154 .2024 38,640 37,390, 14,627, 80,763) 7,742) 129,497) 271,772 1233)1,714) 6,177 


State Total 624.6 .4031 165.2 661,751 .4376 106,043 60,639) 24,620; 143,524) 15,011]...... 786, 173| _+3567)1,259) 259 4, 759} 3902] 97 
Per Capita Sales | 1,059 170 97 39 230 _ See | EARP A econ) Ton ewe. RCE E. 
Per Family Sales 4,006 642 367 _149 869 _ SRR eee Cent seein omen: nue 
ne ' sie (Other East North Central States: Illinois, p. 266; 
OH | O — Counties and Cities — (othr, & 283; Michigan, p. 358; Wisconsin, p. 607.) = 
, Pop. a Pop. t 7 

Ohio state map—page 476 (in NUMBER OF OUTLETS _ (in | | NuMBER OF OUTLETS _ 

City County thous.)|} F | GM '>FHR! A D City County thous.)} F | GM|FHR; A D 
Akron Summit 280.5] 811 45 108 142 114 Dulietentaten: | ee 10.5 40 8 11 16 5 
Alliance Stark 27.1 67 11 22 28 7 Bowling Green...Wood.... 12.4 52 8 12 15 5 
Ashland Ashland 14.7 36 8 13 20 7 Bucyrus. . Crawford. . 10.6 52 5 18 19 + 
Ashtabula Ashtabula 23.8 90 8 18 20 12 Cambridge. .... Guernsey. . 14.9 70 10 20 22 5 
Athens Athens 11.8 29 4 16 16 5 Canton.... Stark. . 119.0} 456 27 68 59 44 
Barberton Summit 29.0} 103 6 14 24 13 Celina Mercer... 5.8 30 3 12 14 3 
Bedford Cuyahoga 9.3 30 1 5 15 3 Chillicothe. ..... Ross... Ayre 20.5 81 7 16, 33 14 
Bellaire Belmont 12.7 66 6 16 11 6 Cincinnati. Hamilton... .| 512.2}2,145) 144) 298) 210 272 
7 (Continued on page 472) : a 
*Withheld to avoid disclosure. © SM, 1952. Before using these figures, see explanation page 15. 


Alliance Review Marietta Times o 

Ashiand Times-Gazette Marion Star | a es 

Ashtabula Star-Beacon Martins Ferry Times-leader 

Athens Messenger Marysville Tribune 

Bellefontaine Examiner Middletown Journal o @) T | a A LV t S 

Bellevue Gazette Mt. Vernon News 

Bowling Green Newark Advocate . 
Sentinel-Tribune New Philadelphio Times {0 lo a ob 

Bucyrus Telegraph-Forum Painesville Telegraph J 

Cambridge Jeffersonian - Piqua Call 

Celina Standard Portsmouth Times 


Chillicothe G tt R 2 -Kent Re d a . ° ° ° 
Po ee ease: ne alge Ohio is the fifth largest market in the nation if you cover 
Circleville Herald Salem News 


POS 0S Pas Sidney Siders both halves. The important part served by papers in towns 
Coshocton Tribune Tiffin Advertiser-Tribune of less than 100,000 exceeds in size the states of Ken- 
Delaware Gazette Troy News ‘ tucky, Tennessee, Oklahoma or Kansas. 

East Liverpool Review Uhrichsville Chronicle A vital group of well-read home dailies covers this ter- 
Elyria Chronicle-Telegram Urbana Citizen ritory, rich in potentiality and serviced by aggressive, 


Findlay Republican-Courier Van Wert Times-Bulletin wide awake dealers and distributors. 

Fostoria Review-Times Warren Tribune-Chronicle In this rich market your 

Fremont News-Messenger Washington C. H. rospective customers daily 

Geneva Free Press Record-Herald “— int 

Hamilton Journal News Wilmington News-Journal ae ae 
eir nomes, as 


Ironton Tribune Wooster Record 
Kenton News-Republican Xenia Gazette ‘ part of their life. Ask your 
Lancaster Eagle-Gazette Zanesville Times-Recorder dealer or jobber... he'll tell 


Logan News & Signal ee é you there’s no substitute for 


OHIO SELECT LIST 


a wire or a phone call will 
REPRESENTED BY Heuspupes— \ 


bring an Ohio Select List rep- 
resentative to tell you about 
this easy-to-reach market. 
JOHN W. CULLEN CO. 
1319 TERMINAL TOWER, CLEVELAND, OHIO 
NEW YORK CHICAGO CINCINNATI 


One order-One check! 


SALES MANAGEMENT 


.. Now, more than ever— 
the most efficient, the most economical 
way fo reach oth of America! 


WLW has a four-week audience of 2,702,000 
homes in its area — 186,500 more than in 1946, 
a pre-I'V year. 


The WLW Merchandise-Able Area covers 330 
counties, has a population of 13,702,000—3,904,000 
radio families—with a buying income of well over 
$16 billion annually. 


Audience Data, NRI Feb.-March 1951 


FOR 30 YEARS....THE NATION’S STATION — 


MAY 10, 1952 


lf you sell 


FOODS® 


.. here’s food 
for thought 


Cleveland area Catholics have bigger food bills 
. Catholic families average 4.1 members 

compared with the average of other families of 

3.2. That means one more member to feed. 


While 74,620 other families are providing for 
only 238,784 members—the 74,620 Catholic 
families who read the Catholic Universe Bulletin 


are buying the foods to satisfy the appetites of 
305,942 members. That takes a bigger market 
basket (28% bigger), more money and means 


Follow the example of Fisher Brothersand. * 
A&P... address your best prospects in 


*or practically anything else! 


SSS = 


greater volume and profits for those who sell 
these Catholic families. 


That’s why you'll find national advertisers like 
Coca-Cola, Salada Tea, Durkee, Creamettes, 
National Dairy, and many others, in the one 
newspaper that gives greatest coverage of 
Catholic families in the Cleveland ABC retail 
trading zone, an audience that accounts for 
more than $88,500,000 


Sales annually. 


in Food Store 


The Catho/;, 


_ Universe $@ Bulletin 


Cleveland 14, Ohio 


Voted last year the best news- 
paper of its kind in America 


ay 
= 


MEMBER ABC «+ PUBLISHED WEEKLY * 


The “SM”? symbols mark original, excl. 
sive estimates by SALES MANAGEMENT. 


OH 1 O — (Continued) 


POPULATION 


RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 


JM 


ESTIMATES 


CHANT 


1/1/52 


COUNTIES 
CITIES 


AHanilton.... 
AMiddletown. . 


ASpringfield. .. 


Clermont 
Clinton 
Wilmington. ... 
Columbiana 
East Liverpool. 


7| .0095 


o% | 
Zo | 


of 
U.S.A. 


————| 
0133) 
.0587| 
0334) 
0218 


-0517 
-0153 
-0067 


-0068 
-0066 
-9168 


Fami- 
lies 
(thou- 
sands) 


Dollars 
(add 000) 


BYP Estimates 


WHOLE- 
SALER 


(in thousands of dollars—add 000) 


FIVE STORE GROUPS 


SALES 
1951 


General 
Mdse. 


Furn.- 
House- 
Radio 


Auto- | 


motive 


Estimates 


Drug | (add 000) 


ESTIMATES — 1951 


Net 
Dollars 
(add 000) 


Per 
Cap- 
ita 


Buying 
Power 
Quota 


6.2 
27.1 


11,423 
100,049 


80,705 
34,380 
21,264) 


77,859 
36,024 
12,364 
33,724 
20,117 
31,616 


58,700 


25,503 
14,340 
11,163 
13,134 
147,113 


77,638 
50,059) 
11 ats 
24,414 
15,065 
115,964 
102,988 


27,363 
29,195) 
16 ,094 
95,087 
37,495 
23,154 


421.1 


26,655 
20,675 
41,225 
15,838 
15,331 


1,733,424 


.0101 
1.1462) 


13 , 469 


2,528 
5,405 
3,309 
28,194 
24,952 


8,003 
6,044 
3,120 
24,589 
9,650 
5,347 


6,057 
4,465 
9,872 
3,754 
3,687 
458,874 


846) 
13,726| 
12,978| 

2,507 
2,389 


6,524 
4,415 
1,032 
1,631 

821 
2,030 


12,673 


1,199 
1,267 

733 
8,657 
5,300 
2,227 


3,277 
2,719 
1,649 
749 

888 
263,872 


2,403) 
17,071] 
15,211) 

6,420) 

4,251| 


14,458 
6,512 
1,060 
7,919 
6,365 
6,036 


10,146 


§, 165 
2,694 
2,471 
1,301 
25,998 
14,521 
10,182 


1,840 
4,383 
3,353 
22,250 
20,284 


4,378 
5,375 
2,734 
20,631 
8,625 
5,757 


5,986 
5,476 
8,191 
3,386 
2,932 
284,620 


278) 
2,351 


15,798 
132,260 
84,299 
47,022 
23,031 


119,103 
36 ,528 
13,971 
50,438 
18,675 
38, 262 


87,332 


28,980 
14,414 
14,566 
18,436 
241,673 
94,002 
66,039 


15,596 
32,726 
12,233 
185,191 
136 ,734 


39,225 
31,106 
11,058 
145,345 
40,669 
26,188 


36 ,871 
17,546 
55,724 
16,100 
16,306 


2,725,572 


767 
1,455 
1,631 
1,391 
1,567 


1,487 
1,535 
1,343 
1,087 
1,583 
1,215 


1,887 


800 
1,199 
1,439 
1,615 
1,694 


896 
1,183 
1,455 
1,439 
1,647 
2,014 


1,167 
1,487 
1,407 
1,519 
1,599 
1,919 


-0085 
0616) 
-0418) 
0218 
-0113 


and A See end of state for Standard Metropolitan County Areas. 


Before using these figures, see 


*Withheld to avoid disclosure. 


For Hawaii market data, see page 618 


—— 


SALES MANAGEMENT 


CONNEAUT 
CLEVELAND ASHTABULA 
GEN EVA 
SANDUSKY HURON oases 
a ee 
FREMONT 


Ae ZY i 
mu EZ Zi O 
CLYDE —— 
NORWALK Sar 
a ee) . EN 
“fi 


FOSTORIA TIFFIN WELLINGTON RAVENNA 
Yd LODI 
WADSWORTH 


BUCYRUS , 4 \ ; esa evs 
if ASHLAND WOOSTER MASSILLON BARBERTON SEBRING 


N 
MANSFIELD \ ALLIANCE 
MILLERSBURG NEW PHILADELPHIA 
MARION MT. VERNON DOVER 


a} a*4,000,000,000 
SUPER MARKET 


. 
n= 
2 COVERED BY THE 
64 
06 
ri CLEVELAND PLAIN DEALER 
00 
19 
02 
21 
03 
81 
Y Expansive, but not expensive...when you 
4 ° 
reach the multiple market of Greater Cleveland 
. plus 26 adjacent counties* through the Plain 
; Dealer. Within this tremendous trading zone, where 
; effective buying power is over the four billion dollar mark, 
= advertising in ove great metropolitan newspaper 
” supports your dealers Jocally at one low cost. 
: (Cleveland) 26 Adjacent 
125 Cuyahoga Cy. County Area* 
108 The Plaia Dealer's Market Total RetailSales . . . . $1,733,424,000 $1,327,825,000 
“ Survey Department can assist Food Sales _ . agp ee 458,874,000 333,266,000 
- you in checking your merchan- Gen. Merchandise Sales . 263,872,000 108,266,000 
% dising coverage with current Drug Sales . . ° 56,838,000 32,877,000 
_ market data for Cleveland. Furn., Hsld., Radio Sales ° 85,680,000 59,480,000 


124 Write for information. Eff. Buying Income . . . 2,725,572,000 § 2,064,059,000 
wee ee’ *Akron, Canton, Youngstown not included. Figures—Sales Management Survey, May, 1952 


81 = — 


: orn JAND m PLAIN DI DE ti | CLEVELAND 


og" =| PLAIN DEALER 


Cleveland’s Home Newspaper 


Cresmer & Woodward, Inc., New York, Chicago, Detroit, San Francisco, Los Angeles 
A. S. Grant, Atlanta 


469 


new You time buyers hear plenty of 
“fairy tales”... but this is 
M h a true story! Once upon 
ot er Hubba rds a time (just recently, in fact)... 
an advertiser bought a 


e mp ty one-minute announcement and 


received 1400 replies! 


h ° b d Yes... Hoffman’s Candy Kitchen, 
their cupboards sesutling gooel ol tatenene, cttvil 
to send a box of candy to anyone 


celebrating an anniversary. 


ONE spot announcement started 


a deluge of mail that totaled 


1400 replies! (The spot cost $17.75) 


MORAL: WHK is your “sweetest” 
buy in the Northeastern Ohio 
Market! WHK’s 5,000-watt sales- 
manship covers 17 counties and 
ONE MILLION radio families! 


OH!O— (Continued) —_| oe _ — sive estimates by SALES: MANAGEMENT 


POPULATION RETAIL SALES — 195] MER- | EFFECTIVE BUYING INCOME 
SM ESTIMATES CHANT @yD 
1/1/52 ESTIMATES WHOLE- ESTIMATES — 1951 
2 ee 5 eA oem 5 ; SALER Sez a iit aoe eeea cae 
; | | SALES | | 
| | FIVE STORE GROUPS } 
Ls 


COUNTIES 
CITIES 


(in thousands of dollars—add 000) 1951 | 
| Fami- 


Total % | lies a Furn.- Net | Per | Per | Buying 


t oo 
(thou- of (thou- | Dollars of | General | House- | Auto- Estimates | Dollars | of | Cap- Fam- Pouerl 
sands) U.S.A.| sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive Drug | (add 000) | (add 000) | U.S.A.| ita | ily | Quota 


ACleveland....J.....].....] 923.5! .5961] -O} 1,395,065, 9225] 339,009 256,562) 72,707, 206,020) 41,572] 1,474,414] 1,742,487) .7906|1,887| 6,383] .7913 
Lakewood.....].....J.... 0}. 22. 63,721, .0421, 19,442) 3,638) 2,377) 21,404 7,363] 152,211) .0691|2,206| 6,887] .0561 

Cleveland 
ee ae See 0) 0: 2) 53,662) .0355| 24,814 38 3,639) 11,579) 2,948 2,341] 165,926] .0752/2,765| 9,117] .0560 
East Cleveland.|.....}... 41.1| 026: 3. 37,829, .0250/ 11,499 1,621, 13,122) 2,113 5,230] 93,943) .0427/2,286| 6,857] .0341 
Shaker Heights.].....}.....] 28.9) .0187] 26,967) .0178 9,397 890 7,501 9 1,319] 85,483) .0387|2,958| 9,605] .0284 
Euclid — 2.7| .0: 9} = 24,001] 0159) 9,913 23; 1,725) 4,4: 102,413} .0465|2,398) 8,606] .0335 
a Be ae 9.3) . 14,605, .0096, 3,919 270} 7, 9: 17,548| .0080/1,887| 6,267] .0081 
Rocky River 5] 3. 12,711; .0085, 6,275 2 334) 1, 36 ,035 en 10,010} .0122 
| | 
42,854 .0283) 8,325 ; 1,559 9, 44,948, .02041,055) 3,458} .0242 
Greenville... Al. 3. 20,961; .0138) 3,354 ! 05 5 3,997] 12,804] .0058/1,407| 4,268] .0082 
Defiance....... : 6. . 27,377, .0181 «6,053 ; ; 33,159} .0150/1,247| 4,145] .0164 
Defiance... .. | 6; 0075} 3. 18,818, .0125, 4,013 17,804) -0081) 1 ,535| 5,087) .0093 
Delaware. ....... a , . 25,979, .0172 5,469 ' 37,160 0169/1, 199! 4,223] .0176 
Delaware......].....)... 2.1 .0075 ' 18,488] .0122) 3,757 19,536| 801,618 5,746] .0097 

| | 
ee .2 0350) " 56,007; .0371/ 14,528 j & — 0417 1,694| 5,600] 0390 
Sandusky... 2]. 5 42,589} .0281) 10,568 618) 2,885 : »71! 9,539 55,989, .0254/1,854) 5,894} .0250 
Fairfield. .... D6 3] ’ 41,457, . 10,705 68,144, .0309 1,278) 4,259} .0306 
Lancaster. . 24.7] 8} 32,021) 021: 7,508 3,218 88: 88 8 4,974] 36,727, .0166 1,487| 4,709) .0178 


Fayette...... C7 . . 23,410). 4,881 32,364, .0147/1,407) 4,623] .0150 
Washington | | 


N32) 3,03! 2.02 8723, 87: 3: * 16,059) .0073/1,487) 4,7231 .0000 


Before using these figures, see explanation page 15. 
r ing ig p HSN 1952 


Table of Contents is on pages 1, 3 and 5 


SALES MANAGEMENT 


Move § 
: fi 

more merchandise / 
{ 


lj 


in fe 
‘| Northern Ohio... 


Six sure-fire selling forces now 
combine to move merchandise for 
advertisers using the effective, new 
WGAR MerCHAINdising Plan. 


d Powerful 50,000-watt WGAR 
tells and sells more than four 
million listeners... 


2) Two leading national grocery 
chains swing into action... 


3) Exclusive point-of-purchase dis- 
plays go up for one full week 
in 197 stores... 


WGAR personalities appear at 
sales meetings and store 
promotions... 


5) Product stories, pictures and 
news of sponsor activities are fea- 
tured in WGAR’s widely circulated 
merchandising publication... 


WGAR promotes the plan con- 
tinuously through “on-the-air” 
and newspaper publicity 


Ask today for the WGAR 
MerCHAINdising Plan book- 
let that tells the complete story 
of six selling factors in one 
sales-building program that 


he y bia ~ really moves merchandise! 
101 

; the SPOT for SPOT RADIO 

2 


Represented Nationally by 
Edward Petry & Company 


— RADIO . . . AMERICA’S GREATEST 
ADVERTISING MEDIUM 


MAY 10, 1952 471 


Sales action is what you want 
. . . and sales action is what 
you get on these time-tested, 
top-rated participation shows. 
Received in over 200,000 
homes in America’s fastest 
growing TV market, these 
locally produced shows are 
breaking sales records for 
National advertisers. 


‘*Jean's Kitchen Fair’’ with 
Jean Phair at 10:45 A.M. 
This popular home economist 
reaches the large audience of 
homemakers in Central Ohio. 


“Sharp Comments” with Fern 
Sharp 3:30 P.M. A women's 
variety program emceed by 
a leader in fashion, food and 
homemaking news in Central 
Ohio for over 12 years. 


“Armchair Theatre’ 11:10 
P.M. Top rated TY films Mon- 
day through Friday, offers top 
value for your advertising dol- 
lar with spot participation. 


‘*Homemaker’s Hob Nob”’ 
9:30 A.M. A friendly Wom- 
an's Page program with 
excellent product presenta- 
tion and talented entertain- 
ment, featuring emcees 
Jeanne Shea and Tom Gleba. 


‘Western Roundup” with the 
Wrangler and Blackie 4:45 to 
6:00 P.M. A family show with 
record breaking mail counts 
featuring western stories, 
rope tricks, and drawings of 
personal brands. 


FOR PROGRAM RESUMES 
AND LOW 
PARTICIPATION RATES 


COLUMBUS, OHIO 
CHANNEL 10 


CBS-TV NETWORK © Affiliated with Columbus Dispatch and 
WBNS-AM ® General Sales Office: 33 North High Street 


whns-ty 


OH | O — (Continued) 


The ‘‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT, 


| Pop. 


| (in NUMBER 


(Continued from page 466) 
oF OUTLETS 


City County thous.) 


, 
239 


Circleville 
Cleveland 
Cleveland 
Heights....... Cuyahoga....... 
Columbus. ..... .Franklin 
Conneaut........ 
Coshocton 
Cuyahoga Falls... 
i eee 
Defiance 


Lo 
Cuyahoga 


ee 
Montgomery..... 
Defiance... . 

Delaware........ 
.. ruscarawas...... 


City 


County 


Pop. 
(in 
thous.) 


NuMBER OF OUTLETS 
F | GM | FHR| A |D 


Findlay 


Fremont... . 


15) | Hillsboro 


: (Continued on page 482) 


East Cleveland. . 
East Liverpool . 


Hamilton........ 


.Cuyahoga.......| 
. .Columbiana 
. .Lorain 

Cuyahoga....... 
Bamcock....<... 
Fostoria.........Se 
. SOnausky........} 
Crawford........| 


Gallia 


41.1 
24.7 
31.6 
42.7 
24.4 
14.6 
16.9 
10.2 

8.0 

9.1 
60.0) 

5.2 


mr 
jw SS en tn om OF Gn oo 


POPULATION 


RETAIL SALES — 1951 


MER- 


EFFECTIVE BUYING INCOME 


CHANT 
ESTIMATES — 1951 


WHOLE- 
SALER 
SALES 


1951 


yD % Per 
Auto- | Estimates Fam- 
Radio | motive | Drug | (add 000) } (add 000) | U.S.A. ily 


6,071 
5,945 
4,066 
3,286 
4,712 


ESTIMATES 
JM 1/1/52 


SM ESTIMATES 


FIVE STORE GROUPS 
(in thousands of dollars—add 090) 


COUNTIES 


CITIES 

Fami- 
Total % lies 
(thou- | of | (thou- 
sands) | U.S.A.) sands) 


or 


ae Buying} i 
Power 


| Furn.- 
General | House- 


Dollars 
Mdse. | 


o | 
/O } 
of | 
(add 000) 


U.S.A.| Food | 


Franklin......... 
AColumbus....].... 


94,512] 17,174 
91,761| 15,495 
5,842| 
3,556, 
3,348 


.3576| 
.3250 
.0181 
.0097 
.0082 


| 3393 
2508 
-0169) 

| 0162 
.0052| 


540,855) 
491,544) 
27,398) 
14,672) 
12,280) 


-4230 
3009) 
-0146/1 ,231| 
-0097| 848) 
.0041|1,119| 


932,487 
683 ,054 
32,119 
21,362! 
8,952) 


117,502} 85,050) 27,244) 
102,883] 84,541! 26,228) 
5,757, 1,044) 1,382, 
3,400 1,110 630 
2,259 967| 

| 


eee 
re 
269 


471 “ 


"7 


| | 
3,417, 303 anal .0205/1,615, 
8,611) 1,422 53,655, .0244, 880) 
6,309) 525 15,109) -0068| 1,087 
5,967 40,319} .0183/1,039| 3,476 
5,093 18,575| .0085|1,247) 3,715 


i j lanation page 15: 
Before using these figures, see exp © SM, 1952. 


| 0181) 
.0394 


4,892) 900) 517| 
9,677/ 2,666 1,715 
4,380, 2,156} 1,384 
7,172} 3,557) 1,686 
4,769} 3,178] 1,489] 


18,134 
42,692 
.0090 23,204) 
0250) 29,786) 
am, 0096 22,938] 


and A See end of state for Standard Metropolitan County Areas. 
*Withheld to avoid disclosure. 
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.0120) 
.0282 
.0153 
0197, 
.0152! 


5,871 
3,084 


3,514 
Guernsey 


Cambridge 


443 


SALES MANAGEMENT 


wv omnia oe Eee SU 


the brand new 


1952 CONSUMER ANALYSIS 


covering Columbus, Ohio 
reflecting Central Ohio 
is ready now 


A revealing study of the how, when, where and what of consumer buying in 
the going, growing capital of Ohio and its rich, 12-county retail trading area 


. . . an invaluable aid to national advertisers and their agencies. 


FOODS TOILETRIES BEVERAGES APPLIANCES AUTOMOTIVE GENERAL 


@ Consumer Purchasing Habits 
@ Changes and Trends in Buylng 
@ Five-Year Comparisons 


@ Consumer Preferences 


write for your copy today 


THE COLUMBUS DISPATCH Bim 


Ohio's Greatest Home Newspaper rcs 
National representatives: O'Mara & Ormsbee, Inc. \aa ; ‘2 
New York Chicago Detroit Los Angeles San Francisco 4 AN A LY SIS 


OHIO STATE JOURNAL 


Ohio's “Good Morning" Newspaper 


National representatives: 
Scolaro, Meeker & Scott—New York, Philadelphia, Chicago, Detroit. 
Doyle & Hawley—Los Angeles, San Francisco. 


— CONSUMER 


KEY to GREATER 
AD POWER 


GET YOUR SHARE 5 the 


sales made to THE POST’S 153,230 younger, 
more responsive families. 


@ General Market Information @ Specialized Merchandising Service 


@ Grocery Inventory (Product Sales) @ Readership Studies 


@ Grocery Distribution Survey @ Prices Paid for Apparel Items 


D 77 Te of the 
'§ Post’s Circulation 
Shien ROBERT K. CHANDLER, Manager, General Advertising is Unduplicated 
: — Each Evening 


Represented by 
The General Advertising Department of Scripps-Howard Newspapers 


The ‘‘SM’’ symbols mark original, exclv- 


'@) H | @) _ (Continued) _ sive | estimates _by SALES MANAGEMENT. 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 
ESTIMATES SM CHANT JM 
1/1/52 ESTIMATES borg ESTIMATES — 1951 


COUNTIES oe : a SALES 
FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 1951 0 
Fami- ual 
Total % lies % Furn.- Net % Per | Per | Buying} ity 
Map] Met.| (thou- of = (thou- | Dollars of General House- | Auto- Estimates} Dollars | _ of Cap-| Fam- | Power | |n- 


CodejArea | sands) U.S.A. sands (add 000) | U.S.A. Food _Mdee. Radio’ motive ‘Drug (add 000) | (add 000) | U.S.A.) ita | ily | Quota | dex 


Hamilton A7 29 742.8 .4795 232. 3 844,030, .5581, 208, 955 124,850, 40,582 140,337 24, 607 eae 1,389,685, .6304 1,871 5,982] .5785) 12! 
ACincinnati : 512.2) .3306} 164.2] 690,568) .4566) 159,743) 121,534) 35,373) 112,650) 19,610] 784,544] 949,578! .4308 1,854) 5,783] .4185) 127 
Norwood 35.8) .0231) 11.9 41,816) .0276) 11,667 984 2,025) 10,015 1,483 9,016 73,831; .0335.2,062) 6,204) .0296) 125 
Reading 8.1) .0053 2.3 13,863; .0092 4,237 231 403! 2,657 610 825 15,283) .0069/1,887) 6,645] .0073) 135 
Lockland 5.9} .0038) 1.7 11,536) .0076 2,148 149 214 3,340 348 839 10,656; .0048 1,806/ 6,268] .0054) 112 

Hancock B3 Pa 45.4 .0293 14.5} 46,436 .0307 10,337 2,317; 2,607; 10,605) 1,056].......... 49,351, .0224/1,087| 3,404] .0263) % 
Findlay ; 24.4) .0157 7.5 36,335) .0241 8,009 2,150) 2,212) 9,017 | ° 28,859) .0131/1,183) 3,848] .0169) 10 
1Fostoria | | 

Hardin B4 |... 29.2) .0189 8.9 23,349, .0154 5,691 889, 1,173) 4,822 RO id oceans 30,343, .0138 1,039) 3,409} 0153) 8! 
Kenton me 8.6) .0056 oa 12,76t, .0091 2,645 630 850; 3,007 399 1,110 10,172) .0047/1,183) 3,508 0062} 11! 

Harrison ike -0124 5 : 12,768, .0085 4,561 <a ee 18,420; .0084) 959) 3,176) . 

Henry r) of ee 22.7, .0146 6.8 22,705, .0150 4,751 1,187 921 4,163 ae 24,313 .0110/1,071| 3,575] .0129) & 
Napoleon 5.4) .0034 1.8 11,846, .0078 2,148 823| 487, 1,600 ay 2,085 7,163) .0032/1,326) 3,979] .0046) 135 

Highland i ee 28.8 .0186 9.1 24,666 .0163 6,165 848 634 2,978 ae 33,144 .0150/1,151) 3,642) .0161) #7 
Hillsboro oda 5.2) .0034 1.7 11,041) .0073 2,478 387 239) 1,702 144 1,976 7,483} .0034/1,439) 4,402] .0046) 135 


14,217; .0094 4,010 1,182 550, 3,232 20,471, .0093'1,039 3,529) 


Hocking D7 ‘ 19.7 .0127 5.8 
Logan . 6.0; .0039 2.1 11,684; .0077 2,593 1,123 440 2,552 283 . 8,539, .0039)1,423, 4,066 
Holmes E4 |... 19.1) .0124 5.0 10,495 .0070 1,895 908 381 1,335 ee 17,105, .0078' 896 3,421 
Huron | aw 40.5 .0261 12.2 39,086) .0258 10,226 2,407; 1,706) 7,310 1,786)......... 54,405, .02471,343 4,459) 
Norwalk — 10.1) .0065 3.3 15,509; .0103 3,374 -0069 1,503) 4,600 


947 601; 3,443 604 3,931 15,179 


Jackson... D8 |... -0182 21,059 .0139 5,575 1,379 4,374, 428)......... 32,454) .0147:1,151) 4,057 
Jackson ; , 6.6 .0043 2.2 11,826; .0078 2,681 344 859; 2,608 152 1,779 10,551 -0048) 1,599) 4,796 


Jefferson G5 | 154 97.5 .0629, 27.3 88,201, .0583| 24,796 7,932; 4,541; 16,014 2,147).......... 143,420; .0651/1,471) 5,253 
ASteubenville. 36.2) .0233 10.6 60,313 .0399 15,506 4,719 3,590) 12,919 1,636 23,491 69,459) .0315)1,919) 6,553 
Knox D5 36.0 .0233 10.9 35,421, .0235 8,271 3,488, 1,228) 6,623 en 40,856, .0185 1,135 3,748 
Mount Vernon 12.3 .0080 4.1 24,292) .0160 4,962! 3,346 842 5,395 625 2,849 14,548, .00661,183) 3,548 
Lake oan ee 30 80.6 .0520 23.6 67,359 .0445 19,051 5,751} 1,815; 12,004) 1,701).......... 97,903 .04441,215 4,148 
Paine sville , az 15.3 _-0098 4.51 30,982 .0205 7,879 4, 904 887 7,531 867 1,801 20,553) + .0093 1, 343 4,567 
1 Fostoria is in Hancock, Seneca and Wood Counties. © SM, 1952. Before using these a, see explanation | page 
A and A See end of state for Standard Metropolitan County Areas. Withheld to avoid dise 
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MAY 


will you love us 


WF in december... 


as you do in May?. 


yy 
%e 


Month after month (including May and December!), year 
after year, what is the one favorite Cincinnati daily newspaper? 


The Times-Star. And so it has been for 44 consecutive years. 


Local and national advertisers who have a selling job to do pick 
-— the Times-Star for two main and wonderfully al reasons — 


l. It'sina great Metropolitan market, where more than 
900 thousand people spend over $900 million a year 
for retail purchases, according to Sales Management. 
\ . Here a mere 12% of the trading zone contains 68% 
of the buyers, 77% of the buying income! 


2. It’s the top paper in this tremendous three-county a 
U.S. Metropolitan Area; the Times-Star is read daily &€ 
by more of these 900 thousand people than i ») 
0 “: 2 . { “ 
any other publication! 5: ~ SS ) fof, 
; Master a 4th 
Ff 


' The Times-Star’s 15th Annual Payroll Poll, showing in- y= wd ; 
, dustrial employment, payrolls, and day-to-day purchas- eae 


ing power in Metropolitan Cincinnati, is now ready. } ——— 
For free copies, contact the nearest Times-Star office. Ke 


.- 


F : in cincinnati... it’s the TIMES-STAR | %&. 


teastesae 


Sa \ 


NEW YORK 17: 60 E. 42nd St.; CHICAGO 1: 228 N. LaSalle St.; WEST COAST: John E. Lutz Co., 435 N. Michigan Ave., Chicago 11 
475 


TOLEDO 


Bowling Green 


CINCINNG 


‘ah 


1950 Net Effective Buying Income 
In excess of $150 Million 


$75 Million to $149.9 Million 


[ }s40 Million to $74.9 Million 
FEE]s 5 Million to $39.9 Million 


Cities shown are those having net 
Effective Buying Income of $15 million 
and over 


Rocky 
River 
* 


YAWOGA - ter 
CLEVELAND, P 


Scole of Miles 


o i 25 $0 65 
Le ee 


One Inch Equals Approximately SS Miles 


fo 

. 
. 

a 


Copyright by 


Gals Mocageenl 


| G 


SALES MANAGEMENT 


“Everything’s okay, except your circulation 
is jumping like the Cincinnati Enquirer's” 


Population: 


| ee nee 814,037 
Retail Trading Zone (A.B.C.)............... 386,566 
City and Retail Trading Zones............1,200,603 


Trend of business: Steady, solid, characteristic of a 
sound, substantial, progressive market . . . characteristic 
of Solid Cincinnati. 


December 
1951 
Cincinnati Business Index 


Index of Department Store Sales 
Consumers’ Price Index 


Period 1935 to 1939 = 100 


- « « and the paper that’s in solid 
- « « THE CINCINNAT! ENQUIRER 


Coverage: The Enquirer has the largest total and com- 
bined city and retail trading zone circulation in 
Cincinnati, both daily and Sunday. 


Sunday Daily 
Enquirer 


200,384 
Retail Trading Zone 45,072 
245,456 


Times- 
Enquirer Post Ster 


118,190 123,032 126,609 
40,240 20,965 19,070 
158,430 143,997 145,679 
23,959 26,853 9,233 4,810 
269,415 185,283 153,230 150,489 


Source: A.B.C. Publishers’ Statement, Sept. 30, 1951 


General Display Advertising: The Enquirer continues to 
lead in general display linage. 


No. Lines 

(12 months, 1951)* 4 
4,622,751 45.8 
2,362,541 23.4 
3,108,128 30.8 


100.0% 


*Source: Media Records 


Retail Display Linage: The Enquirer continues to increase 
its advantage. 


No. Lines 
(12 months, 1951)* % 
13,146,783 43.0 
8,333,265 27.3 
9,056,322 29.7 


100.0% 


*Source: Media Records 


Total Advertising: The Enquirer is out in front — and 
moving ahead. 
No. Lines 
(12 months, 1951)* % 
27,249,525 45.0 


16,068,232 26.5 
17,215,741 28.5 


100.0% 


*Source: Media Records 


Milline Rate: The Enquirer, daily or Sunday, has the 
lowest milline rate of any Cincinnati newspaper. 


MILLINE RATES* 
Daily Enquirer 
Sunday Enquirer 


*Based on 400 lines, 13 times 


Solid Cincinnati reads 


The CINCINNATI ENQUIRER 


Represented by Moloney, Regan and Schmitt, Inc. 


16 oH" LOOK 2c. ICED 17 oxic" 


NET SPENDABLE wy City N - | NET SPENDABLE 
e | e 
INCOME ay oe cei, | INCOME 


Buying Income, 
$89,449,000 Ag $86,006,000 = ——___-_—_— 


LORAIN !2%" s/n MANSFIELD "ii 


Sales Center for surrounding Communities. With 34% a Sales Center for surrounding Communities. With 48% 
of the County's 153,530 population, Lorain has 43% ; of the County’s 94,167 population, Mansfield has 74% 
of the County’s $144,886,000 Retail Sales. 3 of the County's $98,318,000 Retail Sales. 

LORAIN JOURNAL & TIMES HERALD THE MANSFIELD NEWS JOURNAL 


National Representatives: Shannon & Associates National Representatives: Shannon & Associates 


. The “SM” symbols mark I, exh. 
OH 1 0 — (Continued) | The SSM grate mat ria 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 


ESTIMATES CHANT 
SM 1/1/52 BY ESTIMATES WHOLE- JH ESTIMATES — 1951 


re ——— 
COUNTIES ai a : E SALES 
FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 1951 


Fami- _——ee a ee —_———. 
Total % lies % ) Furn.- 
| (thou- | of | (thou-| Dollars of General | House- | Auto- Estimates | Dollars of | Cap-| Fam- 
sands) U.S.A. sands) }| (add 000) U.S.A. Food Mase. Radio motive Drug | (add 000) | (add 000) | U.S.A. | ita _ita | ily 


iehitaebeaiid — 

Lawrence 50.1) .0323 , 31,679 .0210 =. 9, 183 x 1,454 ' 44,867 0204 896) 3,228 
Ironton... oy ; 16.7; .0108 ; 23,918 .0158 6,015 , 895 1,436 , 76: 19,752 -0090) 1, 183) 3,873 

Licking 72.6, .0469 P 64,530) . 16,451 i 2,579 11,283) 1, = 99,842) .0453/1,375| 4,457 


| 
Newark... oe ee 35.3) .0228 P 47,118) .031: 12,160 a: 2,242; 9,727 , 055 2, 58, 120) eo 


Logan 31.7) .0205 ; 35,066 . 7,729 ? 1,290/ 6,821 : onset, 103, 3,462 
Bellefontaine ; , 10.5} .0068 : 20,236, .01% 4,232 2,102 918 5,472 349 ¥ .0070) 11455 4,494 
Lorain... 153.6) .0991 9] 144,886. 40,348 : 7,262, 24,180, 4, . -1159) 1,662 5,817 
ALorain... = 52.3) .0337 . 64,731; .0428 19,155 , 026 3,361 9,321 ; J 446 -0405) 1,710) 6,169 
AElyria - 31.6 .0204 : 47,465 .0: 11,556 ,543} 3,381) 9,888, 1,: %, 559} .0252|1,758) 5,728 
Lucas 405.0) .2615 5] 494,560 .3270 118,220 ’ 25,750 99,696 14,709). . ; .3467| 1,887 6,289 
AToledo cecefecee-f 310.9) .2007, 94.1] 439,688/ 2907) 100,620 ,785, 24,007, 90,298) 13, 22,024 576) .2684]1,903) 6,287 


| 

| ee 

Madison C6 : 22.7, .0146 i 25,535 .0169 4,557 5,073 | .0122/1,183) 4,475 
London ah 5.3) .0035 12,962) .0086 1,879 i 32 3,320 543) .0035)1,423) 4,714 

Mahoning... . G3! 162! 263.1) .1698 72. 7] 286,380 .1894 75,052 ; : 51,418 6, eee ; .2060/1,726 6,247 


Aand A See end of state for Standard Metropolitan County Areas. 
*Withheld to avoid disclosure. 


YOUNGSTOWN— 1 §¢» in Per Family Effective Income— 


AND A GREAT RADIO MARKET— 


(1) NO TV STATION WITHIN 60 MILES | 
(2) 33 RADIO SETS TO EACH TV SET IN GREATER YOUNGSTOWN 


U. S. MARKETS BY SIZE: WF J The cooperative, 
28 Indianapolis, Ind. ve promotion minde 
29 San Diego, Cal. NBC 


weg ly 5000 WATTS station 
33 Son datas Tex. DUPLICATING ON TOPS IN NEWS: 


34 Miami, Fla. 50,000 WATTS FM Complete local News 


35 Rochester, N. Y. a 
37 Dayton, O Youngstown Vindicator 


40 Akron, O. SERVING AP a UP 
43 Toledo, O. OHIO’S 3d MARKET Full leased wires 


SALES MANAGEMEN! 


Keke 
Toledo is No. 1 in U.S. in home-ownership 


61% of Toledo homes are owned by 


os) fg gt e families living in them 
TOSPETOUS... 
———— — Toledo is 6th in U.S. in median family income 


Only 5 of the 57 biggest U.S. cities 
have larger median family income 


Mle _ 0 ON) / NZ TEE “Toledo is over the 400,000 mark 


Population of Toledo ABC city 
zone (final 1950 census) . . . 400,909. 
Toledo ABC Retail Trading Zone 
population . . . 919,464 


Toledoans have the desire to live better... 
they have the money... there are lots of them... and there 
is no better way to reach them than through the big, respected 


newspaper reaching 97.9% of their homes... the 


TOLEDO BLADE 


Represented by Moloney, Regan & Schmitt, Inc. 


aed All business is local 


ENTMEMAY 10 1952 


HOW CAN 
A CITY SHOW AN 
§ EFFECTIVE BUYING 


INCOME PER FAMILY 
PER FAMILY INCOME . . . $6,467.00 OF $1,500.00 MORE THAN 


ey 
4 A PER FAMILY INCOME THE U. S. pre 


... It’s the spirit, hustle and know-how that brought some of the nation’s 
largest industries here to stay (five General Motors Divisions, National Cash 
Register Company, Chrysler Airtemp Division, Wright - Patterson Air Force 
Base, Dayton Rubber Co., Sunshine Biscuits, Inc., to name a few) that has 
made this city and its trading area great. ‘ 

Dayton’'s figures, per family, compared to the National average are easy 
to understand. The average weekly manufacturing wage in Dayton, in De- 
cember, 1951, was $84.20, far ahead of the national average. 

Dayton and Ohio's rich Miami Valley can afford anything you want to 
sell. You can’t afford to miss this market. Newspapers with a combined 


daily circulation of 215,146, and the Sunday News with 161,004, form the 
medium that best gets 


into the homes and 
pocketbooks of this 
wealthy audience. 


REPRESENTED NATIONALLY BY 
SAWYER, FERGUSON, WALKER 


se 


0 H | @) _— (Continued) } pny Sales: a NGENENT 


A ae sy RETAIL SALES — 1951 a. EFFECTIVE BUYING INCOME 
ESTI N 
JM 1/1/52 ESTIMATES bor og ESTIMATES — 1951 
R 
COUNTIES SALES 
| FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 1951 


Furn.- 


Dollars General | House-| Auto- Estimates 
U.S.A.| sands) | (add 000) S.A. Food Mdse. | Radio | motive (add 000) 


ol 


a= ail 7 


2 Youngstown ‘ 1108] - 244,121) . 62,185} 38,563) 12,357) 45,146 132,185 
-0330) ° 57,221, . 13,374) 5,630} 2,740) 10,659 
.0224| t 46,205) . 10,862) 4,926) 2,450) 9,872 


(@ 


40,381, . 9,191 1,004 7,263 
16,673). 2,769 263 4,044 
15,917; .01 3,771 1,645 3,382) 
29,979) . 4,965 1,071 6,120) 
14,367) . 2,349 644 4,139 


60,472 15,090 5,314 12,901 
23 , 437 5,351 3,064 5,766 
17,628 3,816 1,730 2,193 

1,081 1,010 
68,997 76,452 
67,863 66,176 


13,235 é 1,615 


1,054 ‘ 848 
5,191 -0166)1,199 
2,400 -0075)1 ,087 


3,951 .0149/1,119 
3,530 oon 896. 


3,206 -0042) 1,055 

1,138) -0047) 703 

2 Youngstown is in Mahoning and Trumbull Counties. . Before using these fi ’ lanation page 5 

A and A See end of state for Standard Metropolitan County Areas. , nas ieWithheld to avoid disclose 
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SALES MANAGEMENT! 


wore se 


i. 


oe 


Fact No. 1 


RETAIL 
FOOD SALES 


Fact No. 2 


MANUFACTURERS’ 


SALES BRANCHES’ 


SALES . 


FQODs WARE CHSE 


mene 
ee 


PTL f = 
| fous 


et eh 


Fact No. 3 


THE MEDIUM 


BIG FOOD FACTS 


About The 


YOUNGSTOWN MARKET 


Retail food sales of the Youngstown *metropolitan area for 
71951 totaled $142,746,000, ranking 34th among those of all 
the nation’s metropolitan areas. Retail food sales in the city 
of Youngstown for +1951 amounted to $62,185,000, ranking 
54th among those of all the nation’s corporate cities. This is 
higher than might be expected from Youngstown’s 1950 
census ranking of 57th in population nationally. 


Youngstown is strategically located close to a population of 
over 2,500,000 in twenty-one counties of Ohio, Pennsylvania 
and West Virginia. It is only two hours away to the most 
distant county, with numerous first-class highways provid- 
ing quick delivery from warehouse to retailers’ shelves. Na- 
tional food manufacturers (such as H. J. Heinz Company, 
Best Foods, Standard Brands, Kraft, Swift, Armour, Cud- 
ahy, Carr-Consolidated Biscuit Company, National Biscuit 
Company) maintain branch sales and warehouse facilities 
in Youngstown to service this convenient and profitable 
twenty-one-county wholesale market. 


Manufacturers’ food branches (with stocks) located in the 
Youngstown metropolitan area did a total sales volume in 
*1948 of $19,700,000. This volume was exceeded in Ohio only 
by the Cleveland, Cincinnati and Columbus metropolitan 
areas. 


Consistently for many years, the YOUNGSTOWN VINDI- 
CATOR has ranked within the first three newspapers in 
Ohio and within the first twenty-five newspapers in the 
United States in volume of retail grocery advertising. The 
VINDICATOR circulation daily and Sunday reaches almost 
everyone in the Youngstown metropolitan area, assuring a 
food manufacturer maximum coverage of this major food 
market at minimum cost. 


Houngstown Vindicator 


KELLY-SMITH CO., National Representatives 


*Source: Department of Commerce. 
tSales Management: 1952 Survey of Buying Power. 


. 7 The “SM” symbols mark original, excl, 
OHI! Oo— (Continued) sive estimates. by SALES MANAGEMENT 
: (Continued from page 472) Pop. 
NuMBER OF OUTLETS || (in NUMBER OF OUTLETs 


Pop. 
(in 


City County ‘thous.)] F oa FHR| D | City County thous.)| F | GM |FHR 
; | | 


14 
19 
32 


| Painesville....... Se eevee iets 15.3 35| 
i iami 18.0} 62 
37.2] 177 

a 
a oe 30 

11.5 27 

13.0} 46 

30.2} 98 

28.9} 28 

8.2 26 

11.7] 49 

278 
144 
59 


Ironton... Lawrence... ..| 16.7 21 
Ps 6.6 8 
a ee 9 
. .Hardin..... ‘e 8.6 11 
Cuyahoga.......| 69.0 32 
24.7 | 26 
6 
43 


= Ww 
= Om Cn WS OO 
_— 


aS cw me o 


Hamilton........ 
..Hocking...... 
. .Madison 


-— bt 

ae PP PO 
— 
SSFe wx o 


Mansfield....... 
Marietta........Washington...... 
Marion..........Marion..... 
Martins Ferry... 
Massillon........S 

BOOMER. 6 cc cece 

Middletown 

Mount Vernon...K 
Napoleon........ ee 
NewPhiladelphia. Tuscarawas... ... 
Newark......... Licking 
ele 
Norwalk 
Norwood........Hamilton.... 


3 ao 


n 
SIH AWO RH NWAN Oa UMAR O CO. 


— 
w 


30 
46 
42 


— a oe 


Trumbull........ 


_ 
oJ 


aS. ee ‘ 36 
28 
39 
cod 34 
Youngstown Mahoning 5 571 
Zanesville. ...... Muskingum : 178 


_ 


CORN OCA IOUS w& 

nN 

PP DS HOO WwW OO DA =1 00 
ia 

SARAAMA 


POPULATION RETAIL SALES — 1951 (MER. | EFFECTIVE BUYING INCOME 
ESTIMATE 

BYP 1/1/52 ESTIMATES WHOLE- BYP ESTIMATES — 1951 

COUNTIES SALES 

FIVE STORE GROUPS 

CITIES (in thousands of dollars—add 000) 1951 


Fami- ; 
% lies % l Furn.- Buyingl iy 


of | (thou-| Dollars | | General | House- | Auto- Estimates 
U.S.A.| sands) | (add 000) | U.S.A.| Food | Mdse. | Radio | motive (add 000) 


Portage.......... , .0434| 18.5} 49,982). 13,322] 1,698 1,902) 11,382 
Ravenna-Kent... 3} .0150| 6.2) $1, 487| 9,158) 1,256, 1,878] 6,528 

; 4 16,676, .0111} 5,038 704) 453| 2,833 
14,811| .0097) 4,120 | 3,695 
19,689) .0130} 4,639) | 4,051 
21,067) . 4,046) 


Richland......... aes .4) .0609) 27.7] 98,318). 20,862 
Mansfield 72,735). 15,157 
13,089} .0087, 3,584) 
43,084 . 11,185 
34,619, .0229| 8, 489| 
46,651, .0309/ 10,639) 
27,292] . | 6,240 


Sandusky........ 
Fremont....... 


ie ne a lt 
o woof rw 


| | | 

67,610, . | 17,505) | | -0448'1,183) 4,098 
55,285] . 11,728) 7 | 0262) 1,551) 4,973 
54,040) . 12,213) J . 0390/1 ,583| 5,439 
25,364) . 6,161} 2, ; ; 0159/1 ,806 6,041 
18,655) 4,041) 7 83. 3, ° -0116/1,758 5,704 
peagess F 7,016) , 786) J -0154)1, 167 3,995 
16,655) . | 4,462) } , 08 . Ne te 3,942 
ae 9. .6] 309,904) . 77,20 | .2294)1,726| 5,977 

ACanton .0| .0768 9 173,745] . 41,816 123,276 -0984) 1,822) 6,039 

Massilon . - : 45,625) 0° 12,404 . -0234/1,678) 5,662 : 

Alliance on a 38,245} .025 8,710 , 848 »225 30,988 8, .0173|1,407 4,650) .0197' 113 
1 Fostoria is in Hancock, Seneca and Wood Counties. © SM, 1952. Before using these figures, see explanation page i. 
A and A See end of state for Standard Metropolitan County Areas. *Withheld to avoid disclosure 


—— 
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COPYRIGHT... The contents of this Survey of Buying Power are fully protected by copyright. The ex- 
clusive estimates of population, Effective Buying Income, retail sales and sales-advertising contro!s 
must not be reproduced in printed form, in whale or in part, without written permission of SALES 
MANAGEMENT, INC. 
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SALES MANAGEMENT 


Canton, Ohio is 
a KEY Market 


CLEVELAND 


AK © 
nem horieeiings 


Total Effective Buying 
Income: $421,603,000 


@ COLUMBUS 


BOAYTON 


CINCINNATI 


sand the key 
Tto it is the.. 


Key Facts: The compact Canton Metropolitan Area thrived 
abundantly in the 1940-1950 period. For example: retail sales are up 
205% ... wholesale trade is up 204% . . . population increased 
20.5% ... industrial wages gained 205% . . . 52 new plants 

were added . . . industriak employment advanced 65%. 


One newspaper, the Repository, covers’ the Canton market— 
96.7% city zone coverage; 99.4% home delivered. No other newspaper 
gives you merchandisable coverage of this key market.. 


A Brush-Moore newspaper, represented nationally by Story, Brooks & Finley 
483 


A GREAT MARKET A RADIO TOWN! 
Youngstown Metropolitan Aveo | WOUNG STOWN, OHIO Geslelatis: Uti 


POPULATION 1951: 
RADIO SETS-IN-USE: 
541,600 


34th in the nation = oa 

RETAIL SALES 1951: a ernoon 6.2 
$536,904,000 evening 28.8 
38th in the nation 


WKBN SHARE OF AUDIENCE: 
EFFECTIVE BUYING morning 42.0 
INCOME 1951: 5000 watts 570 kc. CBS afternoon 41.3 


$893,055,000 REPRESENTED BY RAYMER evening 41.9 


4th in the nation 
34th in the 1 SOURCE: Report of C. E. Hooper, Inc. for 
SOURCE: SM Survey of buying Power 1952 Veungutows, Gite, Coe. Y5)-Sene 


—————. 


- : et Cera The “SM” igi ' 
OH | O — (Continued) oe a = _ sive estimates. by. SALES: MANAGEMENT 


POPULATION RETAIL SALES — 1951 EFFECTIVE BUYING INCOME 


ESTIMATES 
JM 1/1/52 JM ESTIMATES ESTIMATES — 1951 


COUNTIES 
FIVE STORE GROUPS 
CITIES ; (in thousands of dollars—add 000) | 


Total % i % | Furn.- Net | % | Per| Per 
(thou- of Dollars of General | House- | Auto- | Estimates} Dollars |_ of Cap-| Fam- 
sands) | U.S.A.| (add 000) | U.S.A.| Food | Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A. | ita | ily 


.2733 y 3071, 120,714 73,563 19,398) 91,770 12,608] 757,926, .3438/1,790| 6,068 

| .2457| 93,715) 68,932) 15,656) 73,768) 10,160 506,598} .2298/1,806 
Barberton. . . 29.0) . . 34,155) .0226 9,916 2,527; 1,540} 6,797| 1,110 51,450) .0234/1,774 
Cuyahoga Falls. 30.2) .O1¢ ’ 9, 0194 9,999 1,463} 1,167) 7,684 766 62,765) .0285|2,078 

Trumbull. . a ol « Y 135,072} .0893| 38,376 11,312, 6,143) 23,940) 2,964 272,973) .1239' 1,662 
Warren... 51.6) .03% . 77,245| .0511| 20,747 9,978 3,981] 13,736) 1,946 10, 103 96,537, .0438 1,871 
Miles sy ; 16,365} .0108) 5,165 730 723| 3,070 26,000) .0117/1,503 
2Youngstown | 


Tuscarawas... ae 7 4 61,795, .0409| 5,990 12,365 90,271, .0409|1,263) 4,179 

New | 

Philadelphia... .J.-.-.]... 3.2| . , 18,263, .0121| 2,101 3,092 20,259) .0092|1,535) 4,711 
wees dees | 16,218). 32 5,036, 3% 13,075} .0060|1,295) 4,086 

17,002) .0112| 3,291 26,640, .0121'1,263) 4,229 

A 27,079, .0179) 6, 5,156 43,963) .02001,599 5,053 

Van Wert......]-- Al. ; 19,165} .0127| 9} 3,934 17,621| .0080)1,694) 5,035 


Vinton........ ar 8) . : 3,935 .0026) 120 408, 8,455, .0038) 783) 2,916} 
MR veccsesks er -2) .0259) ° 29,496 .0195| 1,199} 4,443} 37,925, .0172| 943) 3,327 
Lebanon.......}-- .8| 00: ‘ 12,266} .0081| 346) 2,829) 5,601} .0025/1,167) 3,734 
Washington...... 3] a 33,889 0225) 1,914, 6,028 54,516, .0247/1,231) 4,009} 
Marietta.......]--. 3]. ¥! 25,751) .0170! naead 5,560 25,797| isa igs 4,961 
| | | 
vee 60,172) .0397| 1,916) 9,983) 20,200 03ea!1, 28 4,777 
i, ee Ree See 4.009: 29,843) .0198| 957; 5,587 : 22,102} .0100/1,535) 5,023 
Williams......... cast 6] . q 27,239, .0181| | 1,152) 4,612 32,734, .0149/1,231| 3,851 
a 47,506. 1,466) 10,587) 74,459) .0338 1,215) 4,279 
Bowling Green..J.....]... 2.4] . ; 17,267} .0114) 452; 3,423 20,812) .0095|1,678 79 
1 Fostoria | | 
| | | | 


| 
Wyandot we 20.3) -0131 6.1 16,980 0112) 3,843, 810! 3,584 399 28, 242 -0128/1,391 4,630 


} | | | | 
Total Above Cities}. ....].....] 4,678.5|/3.0200/1,417.3] 6,584,135 4.3536/1,588,667) 940,648) 342,716 1223,868 189,069 4,091,794) 8,491,073, 3.8524 1,815) 5,991 


|——| —__. 


| 


State Total....... ....b 8,160.2/5.2673 2,411.5) 8,346,170) 5.5187:2,083,265'1,010,260 400,477 1498915 232,0701.. ...- 113,078,956) 5.9339 1,603) 5,424] 5.6760 

Por Capita Sales.].....}.....]........[......f..... . See 124| 49| 184] 

Per ‘Family Sales | 419 166 

1 Fostoria is in Hancock, Seneca and Wood Counties. Before using these figures, see explanation page i 
* 


2 Youngstown is in Mahoning and Trumbull Counties. Withheld to avoid disclosut 
A and A See end of state for Standard Metropolitan County Areas. © SM, 19% 


= a a 


ALL SURVEY DATA are available on IBM cards at n>minal cost. These cards, as well as IBM listings of 
data in the “Survey of Buying Power’, regrouped according to your sales territories, may be obtained from 


Market Statistics, Inc., 432 Fourth Avenue, New York 16, N. Y., Phone MUrray Hill 4-3559. 
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DOES IT IN 


@ NO COSTLY DUPLICATION 
@ NO EXTRAS NEEDED 


Quick Facets about 
Akron’ Metropolitan Area: 


e Population .......423,400* 
e Food Sales ...$120,714,000* 


e Automotive 
the rich, free-spending Akron Market. Sales .........$91,770,000* 


e 1951 Effective Buying 
Income, per family $6,068* 


e Beacon Journal Home 
@ EVENING Coverage ..........99.5% 


flue te tl eee ice a ’ 
ei | ¥ bee | , ; . 
¢ SUNDAY ¥ il | Wed Ped pa 2 rE “4 “i *From Sales Management 1952 


The Beacon Journal is Akron’s ONLY 
daily and Sunday newspaper. It’s all 


seRenRmas 


you need for maximum coverage of 


Oe a | 


Survey of Buying Power. 


John S. Knight, Publisher — Story Brooks & Finley, Rep 


BEACON JOURNAL 


Use the shortest route to a Billion Dollar Market 


WEBNS Radio is your short-cut to $1,092,295,- Put your sales messages on the airway that 
000* worth of retail sales in Central Ohio. Yes, provides the twenty top-rated programs, day and 
in 1951, food sales alone amounted to $250,212,000 night. Latest Hooperatings show that WBNS has 
and drug items to $29,514,000 in these rich 24 more listeners than ALL other Columbus stations 
Central Ohio Counties dominated by WBNS. combined. Contact John Blair or write. 


CBS RADIO 
IN CENTRAL OHIO 


POWER: WBNS 5000, WELD-FM 53,000 COLUMBUS, OHIO 
*Source, S.M. Survey of Buying Power 1952 


OHIO— Standard Metropolitan County Areas Jive estimate, by SALES: MANAGEMENT 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES — 1951 EFFECTIVE BUYING INCOME 
ESTIMATES 


1/1/52 JM ESTIMATES ESTIMATES — 1951 


FIVE STORE GROUPS 
(in thousands of dollars—add 000) 


Furn.- 


Per 
General | House- oe | i Dollars of Cap- 


( 
sands) Mdse. | Radio | motive | Drug (add 000) | U.S.A. | ita 


124.9 ° 73,563) 19,398 91,70) 12,608 757, 928) -3438)1,790 

33,376) 18,795 505,625) . 
134,352) 46,384 1,668, 243) 7569/1 ,789 
269,623) 87,495 2,823,475) 1.2810)1,881 
85,050 932,487, .4230)1,774 


71,663 85,063) 18, 041,216) 3818/1, 758 


| 


84 
288.0 
Cleveland........ 444.7 
153 
139.4 
43.1 e093). 10,495 ail 241,673) abel 
27.1 
43.9 
24.1 
34.3 
121.5 


Columbus........ 


13,726 132,260) 

11,052 i 255,351) 

8,490 98,760, . 

12,826 185,191) 

764, 166) '3467\1, ‘887 
] 


Lorain-Elyria .8| .0991 
APortsmouth. ... 0539) 
114.7) .0741) 


405.0 2615) 
Wheeling (W.Va.)- 


Steubenville | 
(Ohio)......... # | 102.4 | ,1923) 84, 240, 32 401) = 0 UL 486 ,356| d 1,360 
Youngstown. te 162 6) | 181.3 536,904, .3551) 142, 746| 61,740; 27,038) 97,082) 12,199 893,055) .4051|1,697 


0 KL A H Oo M A —_— Counties and Cities __. (Other West South Central States: Arkansas, 


p. 196; Louisiana, p. 322; Texas, p. 546.) 


Pop. at 
Oklahoma state map—page 488 NUMBER OF OUTLETS || (in NUMBER OF OUTLETS 
i County i GM [ram A | D i County thous.) GM | FHR 


26) 
19) 


os 


Olrnun— Pukka UAT D®ONWAS 


Comanche 38.3 
... Pittsburg 17.7 
11.7 
Muskogee Muskogee 37.9 
Norman.. . ... Cleveland 28.7 
Oklahoma ‘City. -Oklahoma 250.3 
Okmulgee 18.3 
Pauls Valley Garvin 6.9 
Ponca City c 20.6 
Sapulpa 12.9 
Seminole Semi 11.6 
24.3 
ys 
188.1 
Woodward...... .Woodward....... 6.0 
| 


21 
19 
13 
28 
15 
140 
16 
il 
14 
12 
10 
14 
15 
119 
6 


Ardmore 

Bartlesville... ... 

Blackwell. ... 

Chickasha 

Clinton. . 

Cushing. nal 
Duncan... Stephens. ....... 
Durant...... .Bryan.... eine 
El Reno.. .Canadian........ 
Elk City... . Beckham 
ae . Garfield 

Guthrie. ... Logan.... 
Guymon.... . Texas. .. 


= 
_ _ 
— Ww OOmM © 


~ 
aon 


_ 


wm 
AaAAOAANH 


A and A See end of state for Standard Metropolitan County Areas. SM, 1952. Before using these figures, see explanation page b 
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Be sure to see Oklahoma’s new multiple city listing Tri-City Are 
—Seminole, Wewoka and Holdenville. Get the facts on the 


TWIN S- WSH - TRI-CITY 
ADA .- ADA 
Learn how to get the most for your advertising dollar in 
East Central Oklahoma. 


—— 


SALES MANAGEMENT 


CLEVELAND 


ABC RETAIL TRADING ZONE 


Daily Newspaper City Zones shown in black. 


Area also in Akron ABC Retail Trading Zone 
bounded by light broken line. 


CUYAHOGA co. 


The Cleveland ABC Retail Trading Zone 
contains seven counties. One county... 
Cuyahoga... contains Cleveland and 
more than 50 suburbs, and has more 
buying power* than any of 23 states. 
That is why it deserves the kind of 
coverage given b 


* Effective Buying Income 
Sales Management 5-10-52 


"\ The Cleveland Press 
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Sm, J 
: 


| G 


18 NOWATAZ CRAIC 
Prcresnile 


Of L AWARE 


WOODWARD 33 , NOBLE 


AWNEE 


OKLAHOMA aoe | es 


“oF LINCOLN 
ROGER MILLS RY MUSHOGEE 


WAGONERS CHEROKEE 


Muskogee 


1950 Net Effective Buying Income “: MA OKFUSKEE TT 


ee In excess of $150 Million a ak eh 
i -tez2"s"+"l Shown HUGHES 
$75 Million to $149.9 Million ; * —_ 


ee $e polsencinalcoenes ae nO 
es} $40 Million to $74.9 Million : TATIME! } 


$15 Million to $39.9 Million 


SEQUOYAH 


STEPHENS oe -]PUSHMATAHA 
besas “A MURRAY oo “aT 
a P ne al 
Cities shown are those having net EE . : : mc CU 

° ‘ aaa COTTON f. JOHNSTO 
Effective Buying Income of $15 million : 


d JEFFERSON 
ang over 


Scole of Miles 


20 40 80 


One Inch Equals Approximately 80 Miles 


C | 


The “SM”? symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


EFFECTIVE BUYING INCOME 
ESTIMATES — 1951 


OKLAHOMA -— (Continued) 


RETAIL SALES — 1951 
yD ESTIMATES 


POPULATION 
SM ESTIMATES 
1/1/52 


COUNTIES 

FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 
Fami- : 2 NE Oe : 
lies % Furn.- 
Map} Met. (thou- | Dollars of General House- Auto- Estimates | Dollars of 
CodejArea | sands) | U.S.A.| sands) | (add 000) | U.S.A.| Food Mdse. Radio | motive | Drug | (add 000) | (add 000) | U.S.A. | ita 


Adair.... -8 .0096 
Alfalfa... -5 .0067 
Atoka. . ; -9, .0090 
Beaver...... -4, .0048 
Beckham... -9 .0141 

Elk City.. ae 4 3. .0052 3. 10,670; .0071 2,202 , 659 1 2,563 


-0025, 368 1,360 
-0070 1,470 4,410 
-0022) 357 1,304 
-0044,1,302 4,379) . 
-0093/ 934) 2,923} .0115 
.0038/1,061| 3,2631 .0051 


*Withheld to avoid disclosure. © 2 Before using these figures, see explanation page 15. 


IBM Cards used for this Survey available to YOU 


By using only those cards conforming to your sales quotas. It is only necessary to determine what 


particular sales territory, you can conveniently 
apply the SALES MANAGEMENT Survey of Buy- 


ing Power to your market areas. Through Market 


factors (or combination of factors) published in 
the Survey would reflect consumer demand for your 
products. 


Statistics, Inc., the IBM Service Bureau will pre- 
pare these analyses for you quickly. Or if you have 
an installation of IBM Equipment, you can prepare 
them automatically right in your own office. 


For further information on how to use the Survey 
of Buying Power on IBM cards, write or phone 
Dr. Jay M. Gould, Market Statistics, Inc., 432 
Fourth Avenue, New York 16, N. Y. (Tel. Murray 
Hill 4-3559). 


More than 100 leading manufacturers and dis- 
tributors have adopted this new approach to setting 


MARKET STATISTICS, INC. 
Research Consultants to SALES MANAGEMENT 
432 Fourth Avenue, New York 16, N. Y. 


——— os 


SALES MANAGEMENT 


IN LENGTH OF SERVICE 


During its 32 years of service to Oklahoma, WKY has built up 
a listener loyalty matched by few radio stations in America. 


IN COVERAGE 


No other station in Oklahoma reaches as many Oklahoma homes 
as WKY. 336,280 DAYTIME FAMILIES .. . 291,121 
NIGHTTIME FAMILIES! _ +e Study No. 2, Spring, 1949 


IN AUDIENCE RATING 


Year after year, Hooperatings have consistently given WKY 
top spot among Oklahoma City stations . . . and one of the 
top spots among all NBC stations. 


In March, 1952, there were more than 121,000 upward. Set figures do not include distant cities 
TV sets in the WKY-TV listening area—and _ like Wichita, Kansas, more than 165 airline 
the number is going up every month! With live miles from Oklahoma City, where newspapers 
network television scheduled to come to WKY- __ publish WKY-TV schedules. 

TV by mid-year, set sales will continue to zoom 


The ‘‘SM’’ symbols mark original, exely. 


O KLAH @) MA— (Continued) sive estimates by SALES MANAGEMENT, 


—- 


POPULATION RETAIL SALES — 1951 p.._ EFFECTIVE BUYING INCOME 
ESTIMATES 

JM 1/1/52 ESTIMATES by JM ESTIMATES — 1951 

COUNTIES | | SALES 


FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 1951 


Fami- ni i Quai- 
lies % | | | Furn.- ; % Buying] ity 


(thou- | Dollars General | House- | Auto- | Estimates Power | In- 
| 


f | 
sands) | (add 000) U.S.A. | Food Mdse. | Radio | motive | (add 000) S.A. i Quota | dex 


Cleveland....... 
Norman 


Comanche. . 
Lawton... 
Cotton...... 


38 


171 
101 
2,517 
55,299 7 2,343 


238 8 


8 


Garvin.......... 1 21,070 
Pauls Valley. ..}.... : ; 10,977 
25,956 
20,188 
6,954 


8,464 
6,115 
5,069 


4,787 
12,142 


Ponca City. ... : 
Blackwell ' : r P 3,495 


3,761 
2,757 
1,460 


1,562) 
2,116 
3,329 
-0060/1,323 4,092 


| 
0015) 451) 1,715 
7,859 .0036' 546 1,871 


Withheld to avoid disclosure. . Before using these figures, see explanation page 15. 
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PAGE Be sure to see Oklahoma’s new multiple city listing—Tri City Area— 
NOTE 492 Seminole, Wewoka and Holdenville 


——_ 


490 SALES MANAGEMENT 


MAY 


All Consumption Goods 


(Less Petroleum and Allied Products) 


RETAIL VALUE 
OF PRODUCTION 


INCOME 


DIVERSIFICATION OKLAHOMA’S 


Average per capita income $1068 


% OF TOTAL 
INCOME SOURCE OKLAHOMA JU. S. 


Wages-Salaries 55 67 
Proprietors Income 25 16 
Property Income 10 11 
Other Income 10 6 


TOTAL INCOME 100.0 100.0 


Send for a complete ‘‘confidential’’ survey report 
relating to your own business which will be 
promptly prepared by the Oklahoma Planning 


and Resources Board. 


PLANNING AND RESOURCES BOARD 


Write to — Jack Boyd 
State Capitol Bldg. 
Oklahoma City, Oklahoma 


NRA] 


ehake A hore 


10, 1952 


MEASURE 


Forty-five years young -— right in the prime of 
life — that’s modern, progressive Oklahoma — 
America’s last business frontier! Investigate your 
potential opportunity in youthful Oklahoma. Com- 
pare the rapid progress and development that 
Oklahoma's made in industry, commerce and 
agriculture for forty-five years with the record 
made by any other state in the nation. However 
ycu decide to measure young Oklahoma, the re- 
sult will be the same .. . outstanding gains in all 
phases of economic development. 


Businessmen from North, South, East and West 
are taking advantage of the significant potential 
market for manufacturing establishments in 
Oklahoma. Within 500 miles of central Oklahoma, 
there are 37 million people with an income of 42 
billion dollars and retail sales of 29 billion dollars. 
Individual income with more varied sources than 
the national average offers you diversified buying 
power for your products made in Oklahoma. 
Measure young Oklahoma's forty-five year record 
of achievement . . . then join us for your own 
individual future. 


oney IN OKLAHOMA 


KANSAS 
Are You Getting Your Money’s Worth? 


Did you know that the combined circulation of the five daily 
newspapers in the TWINS COVERAGE AREA is 33,871*? 


A 100” ad in each of these five papers costs you $427.00*? 
The Twins cover 90,620 radio homes in their area and at the 
Twins low, low combination rate you can buy 


70 class A spot announcements at $431.80 
104 class B spot announcements at $449.80 
22 Qr. Hr. class A programs at $440.00 
30 Qr. Hr. class B programs at $417.75 


YOU BE THE JUDGE! * 1961 Eater 


and Pubisher 


The ADA ADA 
T\W/| NS WSH TRI-CITY Note Multiple 


City Listing Below 
Wewoka, Seminole, Holdenville 


Affiliated With Represented by 
ABC—Oklahoma Network THE O. L. TAYLOR CO. 


OKLAHOMA-— (Continued) __ 


sive estimates by SALES MANAGEMENT, 


+ ny RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 

STIMA CHANT 

yD 1/1/52 ESTIMATES WHOLE- JM ESTIMATES — 1951 
te eee ee ae - eee at SN I | }; eae 

COUNTIES 


SALES 
FIVE STORE GROUPS 
eas (in thousands of dollars—add 000 1951 
ami- = 


Total o% lies % . |_mel | | Net % Per 
Map] Met. 


(thou- of (thou- | Dollars of General House-| Auto- Estimates | Dollars of Cap- 
CodejArea | sands) U.S.A. sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive (add 000) | (add 000) | U.S.A. | ita 


CITIES 


McCurtain -1) .0201 8.5 ‘ -0083 4,586 


10,779, .0049) 347 a 


Mcintosh. ... -5) .0113 . y ‘ 1,866 


Major -4 .0067 “ . J 1,324 
Marshall... 0}. 4 " A 1,174 


7,355, .0033) 420) 1,565 
11,787, .0054/1,133, 3,683 
3,609, .0016) 451 1,504 


Mayes.... Rs a . ° 2,374 
Murray..... a . e 1,091 
Muskogee. . ot} > d 10,315 


| 
6,953) .0032| 357, 1,220 
2,308 6,063) .0027| 567, 1,837 
9,202 74,259) .0337|1,123| 3,769 
Muskogee. .. 37.9. 2. 40,809 .027 8,676, 5,43 g 8,935 49,334) .0223/1,302| 3,979 


| 

| | | | 
Noble. ie rE r 9,875, . 2,241 1,467) 12,196) -0055| 1,008) 3,127 
Nowata a AR ' 6,755, . 1,605 1,382 7,728, .0035| 609) 1,982 
Okfuskee...... 5. t 7,788. 1,966 1,736 — .0043 * 1,990 


Oklahoma...... wale . 380,116 . 71,484 55,226, 22,275) 989,623) 14,236 527,103) .2391 1,564) 4,894 
AOklahoma 


City 
Okmulgee. 
Okmulgee 
Osage 


| | 
346,775| .2293) 61,259 53,859| 21,412) 95,669) 13,024 438,743| .1991/1,753| 5,312 
29,493. 7,633, 3,080 7,600 926 38,206] .0174 860| 2,873 
17,837} .011! 3,853, 2,165 4,920} 520 : 18,628} .0084/1,018] 3,157 
17,930). 1,627 5,059 o.170 .0155,1,039| 3,418 
| | 
23,820) . j 5,924 22,430| .0101 2,221 
16,684). 3% 5,552 716} .0040) 745) 2,179 
7,403, . ; 1,387 .0040) | 2,125 
33,478). | 7,826 Base a | 0202 | 3,228 
19,753) .01: 81! , 33| 4,245 .0099/1,039| 4,298 
10,991} .007: 2, 327 3,355 r 7,035} .0032) 809) 2,345 


n WwW bo 
oD wa 


Ottawa : 
Miami...... a , .7| .0075 
Pawnee.... ; -4, .0086 
Payne me? : +2) .0311 
Stillwater a 21.1) .0137 
Cushing. . aes. Tee -7| .0056 


Seo 


Pittsburg. . ia -7| .0263 
McAlester. . . ; -9| .O115 
Pontotoc....... ; -4) .0196 
Ada.. , ed y .0103 
Pottawatomie.. . ae -4| .0280 
Shawnee..... ‘ an 24.3) .0157 


28, 387) ° 6,721 -0141; 766 2,687 
22,520) .0149 627 » 13% 6,411 -0090)1,100, 3,787 
27,871) . ’ , 10,520 Reataerata’ .307| .0138; 997) 3,259 
24,660) .016% . 2,7 , 10,111 .0083 1,153 3,548 
35,797, . ’ 8,278 pa vatcenn -0203 1,029 3,383 
30,116) .0: 7: 7 7,981 ; 31,897) .0145,1,313) 4,253 


unr ww @ 


Pushmataha..... ; -7| .0076 
Roger Mills -3, .0047 
Rogers...... ‘ -7| .0127 


w 
+ 


4,928 .0033 | 1,088! 4,172, 0018) 387, 1,227 
3,014. | 612) | 6,820, .0031 934] 3,100 
10,158). | | 1,880 11,163) .0051) 567) 1,925 


an 
on 


Seminole. ... ; -8 .0257 
Seminole- 
Wewoka- 


ee eee See 24.9) .0160 6 .0813| “a 2,343 10,806 14,280 26,133\ .0119|1,050| 3,439] .155 
Seminole. .... bet. 12.0; .0077 3.7 -0103) y ! 1,006! 6,201) 11,017 13,633) .0062/1,136) 3,685 00771 


— 
— 
te 


9,850, 1, enero 41,343) -0188 1,039 3,627 


A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 15. 
*Withheld to avoid disclosure. © SM, 1 


982. 
- SALES MANAGEMENT 


Every year we re growing more 


"2 Z 


y 


Sky's the limit in “52 


From 326 ads in 1949 to 601 ads 
in 1951... that’s how advertisers 
have been increasing the selling 
power of their advertising in the 


Oklahoman and Times with 
R.O.P. color. 


With a brand new press es- 
pecially designed to print news- 
color and more pages of it—a 
12-unit Goss ‘Headliner’ — the 
Oklahoman and Times now have 
unsurpassed facilities to meet the 
growing demand of advertisers 
for 1, 2 and 3 colors in their daily 
and Sunday R.O.P. advertising. 


Only Sunday Magapine 
Nar heed ox 2 ; Ys Mhion 


BIGGEST SUNDAY 
CIRCULATION 
in the Southwest 


THE OKLAHOMA PUBLISHING CO. 


) No outside Sunday supplement 
: touches so much as 2% of the 
Oklahoma market. The Sunday 
Magazine of the Daily Oklahoman 
Is read in an average of 3 out of THE FARMER-STOCKMAN 
4 urban homes in the greater WKY ¢ WKY-TV, OKLAHOMA CITY 
Oklahoma City market. Represented by THE KATZ AGENCY, INC. 


MAY 10, 1952 


(City 
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OKLAHOMA -— (Continued) sive estimates by SALES. MANAGEMENT 
Se OAATES RETAIL SALES — 1951 EFFECTIVE BUYING INCOME 
JIM 1/1/52 JM ESTIMATES JM ESTIMATES — 1951 


COUNTIES L | 
FIVE STORE GROUPS 

CITIES (in thousands of dollars—add 000 

Fami- A ieee ’ (Qual 

Total % lies % | | | Furn.- Net | &% Per | Buying} ity 

(thou- of (thou- | Dollars of General | House- | Auto- Estimates] Dollars | of Fam- 

sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A. | i ily 


Sequoyah ne 19.5) .0126 : 1,397 243 5,321; .0024 1,064 
Stephens. wo’ 34.7) .0224 ; : 7,635 1,490 paxtteecnad 2,859 
I vi. « sccdliecsn des 15.6 .0101 : a 4 5 5,333 1,141 F 3,440 
15.1 .0097 . . 3,135 616 20, 603) 4,578 
Guymon.. a ery 4.8) .0031 ‘ Sy 1,624 459; 2,933 é 3,863 
THR... 0 Bes. 17.3, .0112 | 3,373) 806 d 2,845 
Tulsa...........) F2 | 149] 259.0) .1672 : 60,950) | 17,098 | -1924)1 637 5,153 
ATulsa. .. ..e..f 188.1) .1214) 61.97 268,095! .1773) 52,284! 36,954) 15,867) 66,220) 9,0631 190,055) 337,582) .1532/1,795! 5,454). 1541} 


A and A See end of state for Standard Metropolitan County Areas. © SM, 1952. *Withheld to avoid disclosure. Before using these figures, see explanation page 1 


— 


ALL SURVEY DATA are available on IBM cards at nominal cost. These cards, as well as IBM listings of 
data in the “Survey of Buying Power’’, regrouped according to your sales territories, may be obtained from 
Market Statistics, Inc., 432 Fourth Avenue, New York 16, N. Y., Phone MUrray Hill 4-3559. 
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SALES MANAGEMENT 


“ew 


The KVOO Market 


is the No. 


Population fous from preliminary release of 1950 Census. Retail 

ctive Buying Income from: Sales Management Sur- 
Other figures from Research Department 
of Tulsa Chamber of Commerce. 


Sales and Ef 
vey of Buying Power. 


ing a part of the Tulsa Trade Territory, are within KVOO’s 51-1009% BMB daytime area. 
homa’s Industrial Wage earners receiving 61% of the state industrial payroll. 


1 Market in Oklahoma 


YW 
BB ZZ EZ 
Tulsa N. E. Okla. 
and on Pe 30 Cos. Plus 
N. E. Okla. c . c - 14 Cos. of 
30 Counties _— ee Kans., Mo., Ark.® 
PERCENT OF 
77 COUNTY 
OKLA. LAND 
AREA 34.8% 54.3% 63.8% 
POPULATION 
% OF OKLA. 46.6 75.8 84.0 70.6% 
RETAIL SALES 
% OF OKLA. 43.5 75.2 84.4 72.0% 
EFFECTIVE BUY- 
ING INCOME 
% OF OKLA. 43.8 74.4 82.9 67.2% 
BANK DEPOSITS 
% OF OKLA. 48.0 75.8 85.5 


*Percent is of total Oklahoma figure for 77 counties. 


Only KVOO ISlanhets This Rich Market 


Yes, KVOO, alone, blankets Oklahoma’s richest No. 1 market! In addition, adjoining rich counties in Kansas, Missouri and Arkansas, constitut- 
In the 30 county area, are concentrated 58% of Okla- 


Tulsa is the Oil Capital of the World, having more oil producing, 


refining, and marketing companies maintaining home offices there than in any other city. This insures a consistent high level of income. Tulsa is 


the center of a rich agricultural region of diversified interests. 


BB 51% - 100% 
(] 26% - 50% 
[410% — 25% 


DAYTIME 


STATION INFORMATION: 
Standard and World transcription library, U.P. news. 


:. KVOO BMB MAPS 


1170 clear channel full-time 50,000 Watts day and night. 
Operating time: 6 days a 


week, 5:25 a.m. to 2:30 a.m. Sundays: 7:30 a.m. to 2:30 a.m. Owned and operated 
by Southwestern Sales Corp. Philtwoer, Tulsa 3, Okla. Wm. B. Way, General Man- 


50,000 WATTS 


OKLAHOMA'S 


ager; Gustav Brandborg, Assistant General and Commercial Manager. NBC Affiliate. 


CREATEST 


KVOO maintains one of the Southwest’s oldest and most complete Farm Departments. 


KVOO INTENSITY OF COVERAGE 


1949 KVOO BMB DAYTIME 
1949 BMB BMB-KVOO 


Counties No. of Radio 


Total 


with: Counties Families Weekly 


KVOO 
6o0r7 


Families* % Audience** % 


51-100% 49 381,660 317, 


650 


83.2 230,090 60.3 


26- 50% 28 139,470 50,990 36.6 
10- 25% 69 284,560 42,740 15.0 
Total .....146 805,690 411,380 


20,360 14.6 
13,660 4.8 
264,110 


1949 KVOO BMB NIGHTTIME 
51-100% 40 316,780 258,640 


78.0 148,830 47.0 


26- 50% 60 238,940 86,970 36.4 
10- 25% 210 723,480 110,310 15.2 
Total .....3101,279,200 455,920 


25,820 10.8 
28,570 3.9 
203,220 


*Families in counties in which 10% or more of the 1949 
radio families listen to KVOO. 
**Fqmilies among 1949 radio families listening to KVOO 
6 or 7 days (or nights) a week. 


Morning 
Afternoon 
(Sun. Aft.) 
Night 


STATION 


a | SN 
40.1 24.1 
27.8 22.0 
35° NZ 


~~ 


24.5 
10.7 

8.2 
17.3 


N/IGHT TIME | HOOPER RATING IN TULSA (January, 1952) 


KVOO Station Station Station Station Station 
B Cc D* E F 


$0 7.0 
10.0 3.7 
oe ee 

6.3 8.5 


TULSA, OKLA. 
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VOtges THAT SELL 
IN TWO MAJOR MARKETS! 


Tap the billion-dollar buying power of Tulsa 
and Northeastern Oklahoma—PLUS Western Ar- 
kansas’ rich Shopping Center, with... 


* ONE OPERATION * ONE NETWORK—CBS 
* ONE REPRESENTATIVE (Avery-Knodel, Inc.) 


ATUL-KFPW 


FORT SMITH 


JOHN ESAU, Vice President-General Manager ; 
Affiliated with KOMA, OKLAHOMA CITY 


sive estimates by SALES MANAGEMENT 


OK LAH 0 MA a ( Soutinond) . enna : - . - ‘ The “SM” symbols mark original, excly. 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 


ESTIMATES CHANT 
BY) 1/1/52 SM ESTIMATES er BY) ESTIMATES — 1951 
COUNTIES ey ii” : Sie SALES —— 9 
FIVE STORE GROUPS 
CITIES —_ (in thousands of dollars—add 000) 1951 
ami- ae 
Total % lies % Furn.- | | Net % Per 
(thou- of (thou- | | General | House- | Auto- | Estimates | Dollars of Cap- 
sands) U. Ss. “A. sands) (add 000) | U.S.A. Food | Mdse. Radio | motive | Drug (add 000) | U.S.A. | ita 


Ghee. ; 16.5 .0106 . d 465 254) 952 297 8,841) .0040 536 
Washington. ; -5| .0217 , ¢ 3,102) 1,481) 6,698) 1,305 52,750 .02401,575 

Bartlesville... .]... <6 -6) .0127 " 27, d ‘ 2,659 1,376 6,450, 1,111 35,391, .0160'1,806 
Washita. . an 4 .0112 . ‘ p 1,152 444, 2,048 18,629 .0084 1,071 


898 887, 3,958) 511 | 0076 1,133 : 

Oe : : 791| 2,848) 338 .0039/1,291 7} .0051 
Woodward...... ay 43] . ; i Y : 307; 4,350, 543 .0065, 997 .0078 
Woodward.....].....).... .0; .00: 4 11,898. 2,573 940 264 3,956 414 .0030)1,103 3,482] .0047 


Total Above Cities].....]..... 4. -1] 1,201,317 .7943 233,643, 154 ,535 67,510) 313,035) 42,096] , 1,322,489, .6000 1,466 4,559} .6547 
| | 


State Total.......!.....].....] 2,252.4/1. .6] 1,823,868 1.2060) 402,823! 206,030 91,7641 431.4901 65, 4001 2,373,741 1.077011, 054 3,488) 1.1910 
Per Capita Sales.|... | desesuens _ = 179| 91) 4i| 192) 29 


592! 303 135) 634 96 


OKLAHOM A- — Seonieed Metropolitan County Areas 


Oklahoma City 99] 337.1| .2176! =a 380,116] .2513| 71,484/ 55,226) 22,275| 89,623| 14,236 527,103, .2391|1, a] 40 — 


149 259.0 .1673' 82.3] 296,120 .1958| 60,950) 38, 940 17,098) 71,331, 9,774 424,070 19241, 637| 5,153] . 1884 18 


C) RE G 6) N— Counties and Cities — (ee se Pasific States: California, 


200; Washington, p. 


Per Family Sales 


Pop. : 
Oregon state map—page 501 (in NUMBER OF OUTLETS i NUMBER OF OUTLETS _ 


City County thous.) F | GM a A | D City County .| F | GM|FHR 


OS 
eee 2 
eee, ee 
Bend...........Deschutes....... 
ee & 
Corvallis........Benton..... a 
0 ee | rr 
Grants Pass Josephine........| 
Hillsboro Washington..... .| 
Klamath Falls. . . Klamath 
La Grande.... ...U 

Lebanon 


McMinnville... .. Yamhill 


See i 
Oregon City. ....Clackamas...... .| 
Pendleton | : 
Portland........Multnomah......| 383.7 
Redmond........ Deschutes 3.0 
Roseburg... ..... Douglas 9.3 
OSS Cl eee 
The Dalles f 7.9 25) 
Tillamook i 3.9 13} 
| 


— 


_ 
QNRFRPAAMANUNUn 


800 | 20,028/ .0091|1,252| 3,852 
655, 11,906] .0054/1,280) 3,969 
1,447) 42,686, .0194/1,252) 4,401 

1,315) 26,683) .0121|1,525| 5,677 

3,027) 110,192 .0499'1,194) 3,774 

21,768| 7| | 1,925) 11,085] .0050|1,352) 3,959 


43,078, 0285) | 1,754) 55,956] .0254|1,525| 4,587 

29,327) .0194| | | 1,458) 24,904] .0113|1,596) 4,528 

19,437). | _ 983) 19,183 0087, ‘820 2,592 

53,626, | _ | 54,924) —" 3,895) 
| 

$1,857| .0207 | 2,069) 19,170| .0087\1,546| 4,458 

24,364 .0161 } 1,420 9,629, .0044/1,553) 4,585 


*Withheld to avoid disclosure. 3 Before using these figures, see explanation page 15 


496 SALES MANAGEMENT 


to help you evaluate 
the Oregon Market 
more profitably 


The Oregon Market (all Oregon and 7 Southwestern Washington 
counties) is a compact buying unit of 1,827,100 consumers located 
within the primary sales influence of Portland, the Oregon Market’s 
retail and wholesale center. Here is full market buying power...and 
here is where you get the full market selling power of The Oregonian. 


FAMILY BUYING POWER 
IN PORTLAND 


Portland families account for the 
first 1/3 of your full Oregon 
Market Retail Sales O p portunity. 


TOTAL OREGON MARKET 
BUYING POWER 


Add the other 2/3 outside Port- 
land for your 100%, Oregon Mar- 
ket sales op portunity. 


Be FIRST in PORTLAND 
and FIRST in the 


OREGONIAN SELLING POWER IN 
PORTLAND. The Oregonian gives you sell- 


ing power leadership with greatest circulation 
in City G RTZ. Plus—thousands more daily 
carrier-delivered than the 2nd paper in Port- 
land, where 80% of daily circulations are in 
this important at-home classification. 


TOTAL OREGONIAN SELLING POWER 


The Oregonian gives you full selling power 
throughout all the Oregon Market with larg- 
est circulation of any Northwest newspaper. 
That’s why Safeway ...the largest food re- 
tailer in the Oregon Market ... selected The 
Oregonian exclusively for its 30-standard- 
page 25th anniversary newspaper section — 
the largest food promotion in Northwest 
history. You sell in almost 20% more homes 
when you sell with The Oregonian! 


wow, the Oregonian 


PORTLAND, OREGON 


Largest Circulation in the Pacific Northwest 


222,562 Daily 278,376 Sunday 


Represented Nationally by MOLONEY, REGAN AND SCHMITT, INC. 


1,246,540 active, young-minded 
Westerners comprise KGW’s 
market in 12 big prosperous 
metropolitan Oregon counties, 
plus a generous slice of South- 


western Washington. 


ia 


PORTLAND, OREGON 


Here’s a pioneer station with long-time listener loyalty capable of 
pulling quick consumer response for any alert advertiser who is 
interested in getting results! 


REPRESENTED NATIONALLY BY EDWARD PETRY & CO., INC. 


OREGON — (Continued) _ 


The “‘SM’’ symbols mark original, exci 
sive estimates by SALES MANAGEMENT. 


POPULATION 
SM) ESTIMATES 
1/1/52 


COUNTIES 


CITIES 
Fami- 

Total % lies 

(thou- of (thou- 


(add 000) | 


Dollars 


sands) | U.S.A.) sands) 


2.7 

Curry... 

Deschutes 
Bend... 
Redmond 


Douglas 
Roseburg 

Gilliam 

Grant. . 


Harney.. 

Hood River 

Jackson... 
Medford 


Jefferson . ; 
Josephine........ 
Grants Pass....]..... 


47,807) 


4,565| 
32,492| 
24,274) 
65,290 
53,054 


10,003) 


19,866) 
13,310 


———_ 


RETAIL SALES — 1951 
ESTIMATES 


FIVE STORE GROUPS 
(in thousands of dollars—add 000) 


| Furn.- 
House- | 
Radio 


Auto- 
motive 


General 


Food Mdse. | Drug 


MER- 
CHANT 
WHOLE- 
SALER 
SALES 


1951 


Estimates 
(add 000) 


EFFECTIVE BUYING INCOME 
BYP ESTIMATES — 1951 


_ 19 
Buying 
(add 000) | U.S.A. 


738 
17,172| 


22,464 
exe 10,894 

245 
144,480 


1,182 


34,438 
864 


130,598 
2,139 


64 
684 
589 


6,696 
5,165 
25,660 
14,680 
4,100 


64,021 
10,034 
4,227 
9,259 


8,206 
16,899 
76,140 
31,931 


69,428 


5,638 
1,028,170 
822,353 
22,058 


18,050 


s050 


4,430' .0021'1,136 


1 Salem is in Marion and Polk Counties. 


A and A See end of state for Standard Metropolitan County Areas. 
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© SM, 1952. 


Before using these figures, see explanation p 
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SALES MANAGEMENT 


immediate sales response. 


20 Seattle POST-INTELLIGENCER 
21 Spokane SPOKESMAN-REVIEW 


TOTAL DAILY RETAIL 


Rank City and Newspaper 
1 ee ee | ren 
2 Gein THIBUINE once ccccccccsecs 
3 Ce ere 
4 SOM Dik TRIBUNE. < cccccvevccvees 
5 kk ee 
6 CE a ee 
7 Los Angeles HERALD-EXPRESS 
s Tacoma NEWS-TRIBUNE .......... 
9 Los Angeles EXAMINER............ 
10 go lac ai cia eins «4-0 DeSean 
11 San Francisco EXAMINER.......... 
12 Portland OREGONIAN ........... 
13 po ae bt ty 2 
14 ee Be 6 eee 
15 San Francisco CALL-BULLETIN.... 
16 San Francisco NEWS.............+.- 
7 ee | 
18 San Francisco CHRONICLE......... 
19 Te me bh errr 


22 BRCTAMICNIS UDINE oc occ ccveccscenes 


+] dis O 's Ist Market! TOTAL DAILY DISPLAY 
Portland is Oregon’s Ist Market! 

Rank City and Newspaper Linage 

1 RAR. DAI es oss wide F.4d a0 roreie Blewien 18,834,354 
2 Oakland TRIBUNE . 13.944,648 

3 Sacramento BEE . 13,860,063 

& 4 Te ey ks ee errr ae. 13,334,818 

5 Los Angeles HERALD-EXPRESS.......... 12,836.706 
r ding Sota sors is asa urbane 12.648,670 

7 Ss... errr ere re 11,976,052 

8 Tacoma NE WS-TRIBUNE cvccccccccvccees 11,479,614 
9 Los Anq@elies WAAMINGE ... cv ciceveccesvvcce 11,147,115 

10 tk . RESIS er ee 10,743,124 
11 POTCIARG COUNT . 6.0.06 cccccrecccscers 10,344,216 
Oo U r ta re) 12 San Francisco EXAMINER................ 10,250,568 

13 SPOUMEME CROTON. +. 6 0 4, 0-5.460'9 02.6040 eee 9,586,240 

14 San Francisco CALL-BULLETIN......... 9,424,968 
15 San Diego pg Po eaad pelnualed ee wamitnas s Heo ag 

' - err - . 16 Los Angeles NEWS.............sscssecce. 3974.75 
When you study d ata on this market, look also at Media ee ee ee eer en tre resee sess 8'832 045 
Records’ 1951 agate lines measurements of newspaper ad- 18 San Francisco CHRONICLE............6:: 8,578,741 
a P > q ; eee: ie = 19 Seattle POST-INTELLIGENCER ......... 8,019,522 
vertising in Portland. Note The Journal’s strong position in 30 nee 7.165.662 
ee ne ea ae ee ea 21. Spokane SPOKESMAN-REVIEW .......:: 5.845.922 
each of the five main classifications of daily display; and 22 Sacramento UNION ..........0.ssc0sseees, 4,446,893 
particularly how it was preferred by advertisers who sought 


There are 22 daily newspapers in the 14 key Pacific Coast cities. These figures show 
the recognition given Portland as o market and The Journal as an effective medium, 


TOTAL DAILY FINANCIAL 


Linage Rank City and Newspaper Linage 
anti 14,490,602 1 eo! rrr 
eae 10,421,918 2 Los Angeles EXAMINER. ........ccessesse+. 264.664 
ee Pee 9,828,692 3 San Francisco CHRONICLE............++0.. 243,671 
eee! 9,727,786 4 Los Angeles HERALD-EXPRESS........... 206,502 

8,961,603 5 Seattle POST-INTELLIGENCER ........... 198,715 
een 8,920,687 6 San Francisco EXAMINER.........+.-+++++-- 186,395 
ete 8,919,692 7 ee Pee 
eee 8,346,395 8 ke Os eer 
ctace 7,652,167 9 Onktiand TRIMUIME cc ccccccceccccesescececes. SRE 
apa ene 7,604,397 10 Portland GREGOMLAN, cvcicccsveccocceccecs: Smee 
ora 7,418,475 11 Tacoma NEWS-TRIBUNE ...........++.-+-- 164,053 
Sure 7,071,559 12 ES a ee ; 
eras. 6,931,181 13 ee a ee eee 
Balscghtt 6,898,995 14 Spokane CHRONICLE 
ee 6,228,159 15 eS Ee ee ee oe 
nae Fe 6,007,865 16 San Francisco CALL-BULLETIN........... 135,671 
sali a eats 5,958,835 17 Pest FIO occcsccccccceccesccscccceess VERS 
wie 5,921,893 18 E08 Angeles MIRROR. .<ccsccccscsccccsscsee. MGB 
SE 5,553,234 19 a el Eee rere 
aaiers 5.546.403 20 ee err re .468 
Prerene 3,608,228 21 Sacramente WHOM occcccvcscrscccccsescsess Gaaee 
Salts 3.593,394 22 Spokane SPOKESMAN-REVIEW ........... 49,641 


Portland retailers expect newspaper advertising to 
ate sales results. They have a marked preference for The Journal. 


TOTAL DAILY AUTOMOTIVE 


produce immedi- 


Rank City and Newspaper 

1 OTERO: THUG a5 005 s.bacaseewecwsen 

2 PC EE 6 sii bh 8600s Wd ca eee aene 

3 Los Angeles HERALD-EXPRESS 

4 Re Rs) eee 

5 Tacoma NEWS-TRIBUNE .......... 

6 Spokane CHRONICLE .............. 

7 Oakland TRIBUNE 

8 Los Angeles TIMES 

i) GROUSE WE od is cas xud cueeecseee 
10 San Francisco CALL-BULLETIN 

1 ow eee 
12 Portland OREGONIAN ............. 
13 Los Angeles EXAMINER............ 
14 San Francisco NEWS.............00. 
15 San Francisco —, Richtee 
16 ee A, aaa 
17 Spokane SPOKESMAN-REVIEW 

18 Seattle POST-INTELLIGENCER 
19 San Francisco CHRONICLE......... 
20 LOG Angeles MMW. occ ciccicecescece 
21 EG ANGCICS MIRROR... occ cesccsecss 
22 BRCTAMCREG UIREON 6. c0ssdiaccccccees 


TOTAL DAILY GENERAL 


Linage 


Linage Rank City and Newspaper 
dosaesn 864,232 1 hoe BASES Zips sree rseosesensesseee 
saleooee 859,447 2 SACHAMEHCO TRE oo ccccccvcecsccrcersessses 
siekie tants 787,988 3 Los Angeles HERALD. Pp ¢ yg 
inacteeiaurs 769, 802 4 ok: rere ere 
Ree oe 742,301 5 id ey oe. ere 
Satesenedes 705,465 6 hy 6 oo!) Seer 
; 7 Los Angeles EXAMINER 
‘ 8 Portland OREGONIAN Brac 

RET aa! 7 9 ee i Laer cr rere 

10 San Francisco CALL-BULLETIN.......... 
eae 1 Pave TO oo ccc cwccccccccveecccccees 
rane 622,011 12 Tacoma NEW-TRIBUNE ........-.--seeeee: 
Spares 588,800 13 ee, Ee rer et or 
eve aains 583,845 14 eS ee 
Eeacarcees 565,320 15 San Francisco EXAMINER.............08- 
sisi ware 549,376 16 San Francisco CHRONICLE...........0... 
PENS 548,490 17 ee a Se 
REY 544,360 18 Seattle POST-INTELLIGENCER ......... 
een 457,665 19 Spokane SPOKESMAN-REVIEW ......... 
i gigantea 422.938 20 eee, rere Te 
ee 356,669 21 Li AMCtee Wie: o. 6:0: 001060 ies divers 
ee 263,544 z BACPORMICREO TIN TIIN acces 6:0.0:00.0:b.0:0:000 041008 


The Journal's financial advertising volume grows steadily. Being a Pacific Coast 
evening paper, it carries the day's market reports hours ahead of a morning paper, 


Significant in Portland, is the number of dealers in new cars and 
accessories who use The Journal daily, to produce leads and quick sales. 


There’s a story all its own in 

The Journal’s outstanding record in 
the grocery field. Ask Reynolds- 
Fitzgerald, Inc., The Journal's 
representatives, to give you Portland 
data sheets on foods, drugs and 


other primary classifications 


of news paper advertising. 


JOHN BLAIR Mon © 


10, 


ET, ge 


The Journal is proud of this record, made in Portland 
without time and quantity discounts. 


All figures in lines from Media Records, Inc. 1951 Annual Reports for cities listed. 


The JOURNAL 


PORTLAND, OREGON 


EVENINGS AND SUNDAY 


PORTLAND’S ONLY HOME-OWNED NEWSPAPER 


*, 


KPOJ tne s0urnat| 


MEMBER METROPOLITAN AND PACIFIC PARADE GROUPS 


REYNOLDS- tonto Inc., New York, Philadelphia, Syracuse, Chicago, Detroit, Atlanta, San a es —— Seattle 


Portland’s Hard- Selling 
Radio Station 


In the vital we P of WHOLESALERS 
PORTLAND KEX etna and DISTRIBUTORS 

market Because KEX covers the 
PORTLAND DISTRIBUTING AREA 


@ Portland’s wholesale trading area cov- \=_ WY c \— PORTLAND Pant 
ers all of Oregon, much of Washington 2 cf Metropolitan Area | “Listening Area 


and parts of California, 


POPULATION 725,400 1,793,600 


@ Portland’s 1951 wholesale sales were 
$1,425,289,000, or almost double re- 
tail sales. 


NUMBER OF 
FAMILIES 243,400 574,300 


a ee. TOTAL 
@ Portland has the highest total retail ees NET SALES $885,636,000 | $2,069,799,000 


sales per capita of any city on the 
Pacific Coast. ; ' EFFECTIVE 

BUYING INCOME $6,221 
PER FAMILY 


$4,785 


(Portland) 
@ Farm income on the Pacific Coast is 


the highest of any area in the nation. 
1950 Pacific Coast income per farm 


! / 

. oi WESTINGHOUSE RADIO STATIONS Ine 
averaged $9,483,..or $3,644 MORE WOWO « KEX * KYW « KDKA « WBZ © WBZA © WBZ-1V 
than the national average of $5,839. National Representatives, Free & Peters, except for WBZ-TV; © 

for WBZ-TV, NBC Spot Sales 
OREGON'S Only 50,000 WATT STATION 
wly 50, 


fe) R E G '@) N ma (Continued ) The “SM” symbols mark original, exclu- 


sive estimates by SA LES MANAGEMENT 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 


ESTIMATES CHANT 

1/1/52 SM | ESTIMATES ae GD ESTIMATES — 1951 
SALER 
COUNTIES | SALES 
FIVE STORE GROUPS 
CITIES ’ (in thousands of dollars—add 000) 1951 


% | Furn.- | Net 


(thou- of Dollars | of General House- | Auto- Estimates | Dollars 
sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food | Mdse. | Radio | motive | Drug | (add 000) } (add 000) 


% | Per| Per | Buying| i 
of | Cap-| Fam- | Power 
U.S.A. | ita | ily | Quota 


} 


Umatilla vs dios 3]. 13.7 47,554, .0314 10,371 2, 663| 1,428; 10,197 1,520 54,801) .0249|1,237 4,000} .0276 
Pendleton... er 6] . 3.8 26,408) .0175 4,359 1,853) 1,002) 7,846 745 16,316) .0074/1,295) 4,294] .0106 


| | 
Union.......... 5 1. 5.9] 21,363, .0142, 4,544) 3,758, 72 | .0106/1,298) 3,973] 0119 
La Grande.....J.....].... .7\ . 9} 16,506, .0109| 3, 091| | 3,220; 598 | .0061/1,553) 4,659 ) p 
Wallowa... a .3| . : 7,612, 0050, 1,841) | 919} 289) ,807| .0039/1,179| 3,742) at 
Wasco.......... we 0. 3] 24,912) 0165, 4,672) 6,821; 601)... | .0091|1,252) 3,779] City 
The Dalles... 7 9 7] 21,513] 0142} 4,169 7; 6,821) 528 | on ee 4,418] 0080 157 J —— 


| | | Abingt 
Washington... 5). . | 0312} 13,700 | 1,342) 9,622) 1,103 -0385|1,295| 4,118). Tow 
Hillsboro. . .. ie. SEES . ? : | .O114) 2,574| | .0034/1,352| 3,718] . j Aliquiy 
0013 317| | | 0013) 863) 2,848] Allento 

vee -0235 8, 363) | ,0152) 964| 3,098] . 5 Altoon: 
MeMinnville. . a 8) . | F 16,417) .0108 2,990) 7 3,878 7 .0037|1,209| 3,913]. Ambri« 
_— Beaver 
Total Above Cities}.....].....] 657.1) .4241) 220.2] 1,304,819, .8627 245,418 212,986, 71,562) 309,125 29,340 -5591/1,875) 5, — 
} | | } | ethle 

State Total 1...) 1,597.7'1.0312' 510.4) 1,857,510 1.22821 426,376 243,659! 89,6071 377,429 42,766) ,340,033' 1.06171,465) 4, — 
Per Capita Sales. 163, 267 153 56] 23627 | “7s raddc 


| | B ” 
pte dann 835. 477 176 739 84 | — — 


. 4 Boown: 

OREGON— Standard Metropolitan County Areas pe Rn 
Portland.........]..... 108] 739.4] .4774| 243.4 885, 636| -5856| 200,476 155,525] 42,797) 171,475 19,518 -6037|1 ,800| — Canon; 
ASalem.........].....] 183] 105.1) .0679) 31.1] 111,892) .0738, 22,464 += 12,584, 6,751 26,709 2,685 130,013} .0590 1,237) 4,180] 0652 # Carbor 
A and A See end of state for. Standard Metropolitan County Areas. ’ >a 
*Withheld to avoid disclosure. . arneg 
Chamt 

Charle: 

Chelte: 


Metropolitan County Area Summaries Begin on page 168. Chen 


Before using these figures, see explanation page 5 
' . , © SM 1982 


instante — Bow, 


SALES MANAGEMENT MAY 


| 


Coos Bay 


Astoria 


/J North Bend} 


Medford 


MULTNOMAH SM 


CLACKAMAS 


IUMATILLA 
MORROW 


een 


mv: 


KLAMATH 


@ Klamath Falls 


1950 Net Effective Buying Income 


ee In excess of $150 Million 
$75 Million to $149.9 Million $15 Million to $39.9 Million 


[] $40 Million to $74.9 Million 


0 


Cities shown are those 
having net Effective Buying 
Income of $15 million 


and over 


L 4 


One Inch Equals Approximately 60 Miles 


Copyright by 


(aes Monageeal 


| 


| Cc | 


| 


G 


City 


Abingt« I 


Towns} I 
Aliquippa . 


Allentown 
Altoona 
Ambridg: 
Beaver | 
Berwick. . 
Bethlehen 
Blooms} 
Braddock 
Bradford 
Bristol . . 


Brownsy ible 


Butler. . 


Canonsbur 
Carbondakk 


Carlisle e 
Carnegie 


Chambersburg. 
Charleroi... . 
Cheltenhan 


Townshiy 


Pennsylvania state map—p. 512) (in NUMBER OF OUTLETS 
County thous.}} F |GM{|FHR! A 

. .Montgomery.... 29.7 44 5 5 6 
a 26.9} 120 9 10 14 
.. Lehigh... 108.9] 491 22 85 68 
0 ee 77.9] 363 14 39 29 
..Beaver.... 16.8 92 6) 14 15 
Beaver........ re, 91 7 15 26) 
Columbia..... 14.2 73 . 13 16| 
Northampton. 67.5} 297 14 49 39| 
...Columbia..... 10.9 42 z 14 15 
..Allegheny.... 16.8 99 11 11 21 
McKean..... 17.6] 86 1 a 18 
| eee 13.4 68 10 17 14) 
«MIS b's acess 7.6 37 a 8 10 
os ee 10 23 23 
..Washington...... 12.2 54 4 15 15 
...Lackawanna.....| 16.2 97 7 13 10 
.-Cumberland.....| 16.8] 116 7) #18) 21) 
. Allegheny...... 12.4 65 6) 11} 10} 
=) 17.6] 72 8 12 25| 
. .Washington..... 10.0 64 7 16; 17 
..Montgomery.... 23.4 35 8 3 
... Delaware........ 68.0} 353 20 46 30 


Chester. . 


© SM, 1952. 
MAY 


(Other Middle Atlantic States: New 
___ Jersey, p. 408; New: York, p. 422.) 


Pop. 


1952 


City 


County 


Clairton....... 
Clearfield...... 
Coatesville. ... 
Connellsville. ... 
Coraopolis...... 
eee 
Lr 
IGMOER .......0 0. 
Dormont...... 
Doylestown..... 
|S 
Duquesne..... 


Easton. . 


Ellwood City... 
Eohrata......- 
Ns < bres walesa 
Franklin... ..... 
Gettysburg.... 
Greensburg... . 
Greenville..... 
Grove City.... 
Hanover .....7.. 
Harrisburg... .. 


. .Allegheny...... 
. \Clearheld......... 
eee 
Co: 
.Allegheny....... 
aera 
.Delaware........ 
-Washington..... .| 
Allegheny.......| 
Sa oc Si. 648 
Chearitetd. .........51 
..Allegheny....... 
...Northampton.... 
Lawrence........ 
Lancaster... ..... 
FE ee 
Venango........| 
Oe | 
Westmoreland... . | 
he aS 
ss a 
SU ioe adts i see 
. Dauphin 


—_ 


NO 
ORT UW WO RN RR O00 


ue 


Numper or OUTLETS 
GM |FHR| A D 


12) 15] 
6| 12! 
14, 14 
15} 21] 
8} 11 
8| 15] 
6} 3 
11) 9 
8) 6 
10} 11) 
20) 17} 
7 6) 
45| 30) 
13} 15] 
19) 11 
80) 51 
15} 17 
16} 18) 
22) 17| 
10) 14! 
7| 15} 
25| 23] 
63! 46! 


Before using these figures, see explanation page 15. 


PENNSYLVANIA -— (Counties and Cities) 
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— 
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Cow rounnunn - © 


an 


In Everything 


PITTSBURGH DEMANDS THE BEST 


In Television 


WDTV PROVIDES JUST THAT 


Late in 1951 we inaugurated a plan of alternating and rotating programs 
and now we carry 21 of 25 top-rated programs (including all of first 15). 


Early in 1952, in response to requests from the more than 100,000 work- 
ers who finish their shifts at midnight, we went on the air 24 hours a day. 


FOR THE BEST SHOWS---and---THE BEST RESULTS 


It’s 


DUMONT WDTV CHANNEL 3 


Chamber of Commerce Bldg. Pittsburgh 19, Pa. 


PENNSYLVANIA — (Continued) ave estimates ty SALES MANAGEMENT 


Pop. , | Pop. 
(in NUMBER OF OUTLETS (in NUMBER OF OUTLETS 


City County thous)| F |GM|FHR| A |D_ | City County F |GM/FHR| A | D 


—— | | | eS ee 


Haverford 
Township 
Hazelton........ 
Homestead. .... ./ 
Honesdale....... 
Huntingdon 
Indiana ;, 
Jeannette........ Westmoreland... .| 


| 
Jenkintown...... Montgomery.... .| : 19) 
Johnstown CHES sce sccs 305) 
Kingston 110} 
Kittanning. .....Armstrong.......| ‘ 43) 
Lancaster Lancaster. ......<! 443) 
Lansdale........ Montgomery 30) 
Lansdowne Delaware 19) 


(Continued on page 504) 


= 


ADAP IWH, 


aaa RETAIL SALES — 1951 EFFECTIVE BUYING INCOME 
IMATES 
JM 1/1/52 JM ESTIMATES ESTIMATES — 1951 


COUNTIES 
FIVE STORE GROUPS 
CITIES a (in thousands of dollars—add 000) 
| | Fami- | 
Total | % | lies % l Net % | Per| Per 
(thou- | of | (thou-| Dollars of | General House- | Auto- Dollars |_ of Cap-| Fam- 
sands) | U.S.A.) sands) | (add 000) | U.S.A. Food | Mdse. Radio | motive | Drug (add 000) U.S.A. | ita ily 
| | 


Furn.- 


| | 


} 
-0292; 12.5) 0244) 8,008! 2,070 1,696) 7,461! 728 42,587, .0193) 942) 3,407 
2.1 . | .0101) 3,564) 707 821| 5,390) 505 9,113} .0041/1,266) 4,340) 
me 438.0 ,624| 1.1814) 493,506) 326,144) 80,640 270,845) 49,520 2,760,058) 1,2523/1,791| 6,302 
APittsburgh... i ¥ | .7226} 247,876) 304,691) 48,250) 127,669) 28,369] 1,000, 200} 1,244,497) .5647|1,822) 6,359 
McKeesport. ... adi .8) .0335) : fa 30,200) 8,127} 11,123) 15,273) 2,214 26,253 91,991) .0417/1,776) 6,012 
Homestead- | | | 
West Home- 
11,763 12,071; 1,252 54,150) -0246|1,799 6,084 
9,109 9,261) 840 28,536| .0129|1,699| 6,485 
10,167 7 14,614) 1,389) 81,515) .0370'/2,547) 7,992 
8,234 3,070; 1,104 18,268) .0083/1,791 6,524 
7,801 } 3, 000| 581 25,112 .0114/1,513 5,343] 


6,802 | 4,856) 494 25,272|  .0115|2,038| 7,221 
7,081 <a 522 32,882} .0149|1,652| 6,089 


Mount Lebanon 
Township...... : : .0132! 8,701 5,413! 970} 87,807! .0398/3,289/11,404! .Uziol Ue 


and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation pate 
ithheld to avoid disclosure. © SM, 


- SALES MANAGEMENT 


pill 


Tor Plus Business Sales! 


Pittsburgh Metropolitan Area 


ate niet saat $2,581,233 
= I 724,004 
. General Merchandise Sales... :. 411,553 
D 8 a ree 68,377 
- Furniture—Household—Radio 
; RE ORI era 125,373. 
1 NET EFFECTIVE BUYING 
W DEE 4c. aout Sk hema 3,895,226 
i) 
Pittsburgh (Allegheny County) Area 
' ee See $1,786,624 
TN 493,506 
- General Merchandise Sales..... * 326,144 
ere 49,520 
Furniture—Household—Radio 
a etal ara a 80,640 
NET EFFECTIVE BUYING 
iv = | 
| 
7 0 
| 
4} 118 
73} 138 
39) 14 
45} 1 
7) 18 
3} 1M 
07} 18 
iu 
14) 18 
io 
73 18 


Philadelphia, San Francisco. 


The Pittsbu rch Press 


Represented by the General Advertising Department Scripps-Howard Newspapers, 
230 Park Avenue, New York City. Offices in Chicago, Cincinnati, Detroit, Dallas, 


LOOK TO THE 
PLUS BUSINESS 
COVERAGE® 


of PITTSBURGH'S 
NO. 1 NEWSPAPER 


Pittsburgh 
Metropolitan Area 


PRESS — 257,878 


Sun-Tele—i717,177 P.G.—206,355 


Includes Allegheny, Beaver, Washington, 
Westmoreland and Fayette Counties. 


Pittsburgh 
{Allegheny County) Area 


PRESS — 221,038 


Number One in Total Daily Circulation, 
Classified Advertising, Retail Advertis- 
ing, General Advertising, Total Adver- 
tising, too. 


*A.B.C. Audits Report, 
March 1951 


th Press Pee. 


a he Piltsher 


$130,563,000 Retail Sales » $132,000,000 Industrial Payroll © $182,457,000 Income 


(8th market in Pa.) (3rd largest in western half of state) 


Concentrated in the Allegheny-Kiskiminetas Valley ... Covered ONLY by the home-read 


THE VALLEY DAILY NEWS 


* Hometown newspaper in a market of 123,251 people circulation area . . . with tabulated breakdown of multi- 
... living in 118 communities in Allegheny, Armstrong, million dollar payroll. 
Butler, Westmoreland Counties . . . within a 15-mile * New $4,500,000 bridge across Allegheny practically at 
radius of Tarentum. publishing plant door. 
* Per capita retail sales for entire market above U. S. 


* Over 17,200 net paid circulation . . . 60% increase in 
and Pa. averages. 


3 years. 
* A.B.C. city zone alone is home of world-famous steel, 


glass, chemical plants * Just one indication of market wealth, readership, ad. 


vertiser interest—148-page, standard size New Era edition 
* Available on request—list of industries exclusively in of this newspaper published Feb. 27, 1952. 


FRED KIMBALL, INC. + THE VALLEY DAILY NEWS . . . ?#blished in Tarentum, Pa, 


National Representative to cover Allegheny-Kiski Valley Market Concentration 


PENNSYLVANIA — (Continued) = Te cia? EAT aha 


Pop. (Continued from page 502) | | ae mm 
(in NUMBER OF OUTLETS | (in NUMBER OF OUTLETS 


County thous.) 


F |GM|FHR| A | D~ City County [thous.)|""F | GM |FHR| 


Latrobe Westmoreland... . : 17 5 Reading cS 111.3} 830 27| 

Lebanon........Lebanon........ , 27 Rochester Beaver 7.4| 2 

Lewistown...... ‘ : 19 Scranton........Lackawanna.....} 126.3) 

Lock Haven..... iia od 5 Sewickley. ......Allegheny | 

Lower Merion Shamokin. ......Northumberland . | 
Township ; | Sharon..........Mercer 

McKeesport . . .. . Allegheny , Shenandoah..... Schuylkill. ...... 

McKees Rocks.. . Allegheny . Somerset........ Somerset 

Mahanoy City...Schuylkill....... . 3 State College. ... 

Meadville Crawford : Stroudsburg. .... Monroe......... 

Media Delaware........ 3 Sunbury......... Northumberland . 

Westmoreland... . , ‘Tamequa........Scuipikil.......! 

Mount Carmel... Northumberland . . : Tarentum.......Allegheny 

Mount Lebanon Titusville........Crawford........] 
Township ‘ | | Turtle Creek.....Allegheny 

Mount Oliver. ... | | Uniontown Fayette.........| 

Nanticoke. ......LASeMMe......... q Upper Darby 

New Castle... ...Lawrence........ ; | 36] Township Delaware 

New Kensington .Westmoreland.. . . 4 Vandergrift. ..... Westmoreland... .| 

Norristown... ... Montgomery y Co 

Oil City.........Venango A Washington Washington 

Philadelphia Philadelphia ,109. 714 , Waynesboro. . .. . Franklin 

Phoenixville Chester ‘ 2 a Waynesburg..... 

Pittsburgh.......Allegheny....... .0] 2,837} 143) 272 West Chester. ... 

re Laserne......... 4 ; Wilkes-Barre.... . 

Pottstown.......Montgomery.....| 23. 22 | Wilkinsburg. .... 

Pottsville........Schuylkill.......} 23. 29 Williamsport... .. 

Punxsutawney . . . Jefferson . : 17 Fi 

Quakertown. ....Bucks........... ‘ 8 


nn 
— =—2 


_ 
— 
se wna iow 


sw 3 ow 


RV wWWUNAWPE WOR 
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— 


_ 
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re ee as RETAIL SALES — 1951 EFFECTIVE BUYING INCOME 
JM 1/1/52 JM ESTIMATES GD ESTIMATES — 1951 


COUNTIES | 
FIVE STORE GROUPS | 
CITIES (in thousands of dollars—add 000) 
Fami- | 

| 


| 


Total | % lies % Furn.- Net M 
(thou- | of (thou- | Dollars General _ House- | Auto- | Estimates} Dollars | of | Cap-| Fam- 


% | Per| Per | Buying) i 
rt) 
sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A. | ita | ily 


5,858) 1,471) 3,401; 541 3,008 16,488) .0075|1,682| 5,496} .0088 
5,265 735| 6,328 660 * 34,121) .0155 2,625) 7,582} .0130 
4,749) 1,339) 3,561) 322 24,899/ .0113|1,992| 7,114) 0104 
6, 157| 549) 2,045) 695 30,013} .0136|1,667| 5,885) .0122 
a: . 4,844| 631) 2,998 687 20,485} .0093/1,914| 6,828] .0080} 12? 
Sewickley...... .8| .0037| : 2,576) . 4,177 606) 5,128) 457 13,342| .0061/2,300| 7,022] .0063} 170 
Mount Oliver. . 0}. ; 2,475) . | 4,435) 142 2,380) 442 14,372| .0065|2,053| 7,186} .0066) 147 

16,778 2,776, 14,593) 1,609 75,757, .0843| 926) 3,294) .0402) 7% 


a She 4,793} 2,710, 1,470) 7,187! 5971 — 21,980 9,871) .0045/1,266) 4,113) .0078! 155 
*Withheld to avoid disclosure. © SM, 1952. Before using these figures, see explanation page i 


— 


For a description of all the new features in this year’s Survey, see introduction, starting on page 15. 


SALES MANAGEMENT 


The “SM"’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. _ 


_ PENNSYLVANIA -— (Continued) 


5 POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 
y SM ESTIMATES JM CHANT SM 
3 1/1/52 ESTIMATES WHOLE- ESTIMATES — 1951 
7 = os SALER 
COUNTIES SALES 
FIVE STORE GROUPS 
4} CITIES (in thousands of dollars—add 000) 1951 | 
6 | Fami- ee _ |Qual- 
Total / lies q Furn.- Net % | Per| Per | Buying} ity 
6 Map] Met.| (thou- of | (thou-}| Dollars of General | House- | Auto- Estimates | Dollars of | Cap- Fam- | Power] In- 
16 CodejArea | sands) | U.S.A.| sands) | (add 000) | U.S.A. Food Mdse. | Radio | motive | Drug | (add 000) } (add 000) | U.S.A.) ita | ily | Quota | dex 
—_ << = eis kk! mesa Raise aiebore A Rey Paani il Nn sata Bay neal TM Gaswrmat Ss 
: Beaver A3 | 105 179.6) .1159; 49.6 162,001 1071 50,545 12,550 8,118) ke | | he 246,791) -1120)1,374 4,976 1113] 96 
. — a | | | : | 
36 "ake | 
17 Beater. . 40.8) .0263 11.4 53,580 .0354 15,748 6,334 2,450| 10,534) 1,654 . 67,650, .02191,413| 5,057] .0268] 102 
J Beaver Falls- | | 
5 | | | | | 
7 New Brighton...).....]..... 27.4) .0177| 8.7] 45,276| .0299| 12,744 5,639| $3,093! 11,498| 1,156 . 39,483, .0179)1,441| 4,538] .0216| 121 
i Beaver } ‘ae ae Fee 17.7 .0114! 5.3 36,316; .0240 9,356 4,430 2,559 8,641) 974 6,013 25,692; .0116|1,452) 4,848] .0153] 134 
= Aliquippa......J.....J..... 26.9} .0174| 7.0 30,953; .0205 9,040 4,939 1,047 4,121) 883 3,435 37,369| .0170/1,389| 5,338] .0181] 104 
Ambridge......].....]..... 16.8) .0108 4.8 30,484) .0201 10,252 1,480 1,725 4,675) 1,020 2,414 24,114; .0109 1,435) 5,024] .0136] 126 
Rochester......].....]..... 7.4) .0048) 2.2 13,260) .0088 4,334 697 970 3,154 467 " 10,852) .0049 1, 466) 4,933} .0060}] 125 
1Ellwood City | } | 
Bedford . i eee 41.2, .0266 11.3 27,926 .0185 6,884 2,177 919| 5,144 _ Saar 31,162) -0141; 756) 2,758] .0179] 67 
Berks. . ..1 F3 | 193 260.0, .1678 75.8 274,155, .1813 63,111 25,830 17,934; 49,016 5,429)......... 413,419 .1876|1,590| 5,454) .1818] 108 
. _ AReading Ree ee 111.3) .0718 33.3 166,285; .1099 34,551 22,795; 13,564) 25,869) 3,796 94,302 187,261; .0850)1,682) 5,623} .0898] 125 
ya ager — 
ty 1 Ellwood City is in Beaver and Lawrence Counties. © SM, 1952. Before using these figures, see explanation page 15. 
“4 A and A See end of state for Standard Metropolitan County Areas. *Withheld to avoid disclosure. 
ex 
") : aaa . 
30 
ALL SURVEY DATA are available on IBM cards at nominal cost. These cards, as well as IBM listings of 
70 
* data in the “Survey of Buying Power”, regrouped according to your sales territories, may be obtained from 
153 
“ Market Statistics, Inc., 432 Fourth Avenue, New York 16, N. Y., Phone MUrray Hill 4-3559. 


MAY 10, 1952 


ALTOONA, PA...$133,416,000 Retail Sales 


Retail sales total $133,416,000 in the Altoona 
Metropolitan County market. The prosperous living 
standards of the city’s well paid wage-earners . 

supplemented by the shopping of trading area 
families . . . concentrate more than 69% of these 


sales in Altoona’s stores. 


Covered by the 
“RESULT” 


Newspaper 


As a result, the city’s sales are 21% above average, 
Food sales show an even higher plus . . . 48%! 
That’s $112 above the U. S. per capita food sales, 
$90 above the state’s. General merchandise sales 
top the national average by 46% . . . furniture. 


household sales by 100%! 


The Mirror sells your product in 96% of the city zone homes .. . to 
82% of the families in the entire metropolitan county area. This news- 
paper’s reputation for results shows ... year after year ... in huge 
advertising volume—millions of lines more than is carried by some 


of the country’s big metropolitan newspapers. 


Altoona Mirror. 


ALTOONA’S ONLY EVENING NEWSPAPER 
RICHARD E. BEELER, Adv. Mar. 


PENNSYLVANIA — (Continued) 


The “SM’’ symbols mark original, excle 
sive estimates by SALES MANAGEMENT. 


POPULATION 
ESTIMATES 


RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 
ESTIMATES 


CHANT 
WHOLE- 
SALER 


ESTIMATES — 1951 


COUNTIES 


FIVE STORE GROUPS 
CITIES | (in thousands of dollars—add 000) 1951 


SALES 


oOo 


Dollars | of | 
sands) | U.S.A.| sands) | (add 000) U.S.A.| Food 


| 
| 
| 
| 


| General | House-| Auto- 


| Furn.- 
Estimates 


| Radio | motive (add 000) 


State College...}.. wa . .0108 
Chester.......... 8. s . .0970 
West Chester... . we m A : .0217 
Coatesville... . . : -2]| . x * .0151 
Phoenixville....]..... ; i 3. q .0107 
-0222 
.0469 


19,504 
13,481 
9,252 
22,740 
3,928) 
3,826 
2,336 
17,947 
10,964 
28,815 


0074/1, 142 


506 


SALES MANAGEMENT 


Ae 
*Withhe! 


_. 


HARRISBURG 


Retail Sales 192% of Average 


Harrisburg is far ahead of every major market in 
| Pennsylvania in retail sales activity ...92% above .- 


| the national average. 


| Food sales show a margin of 42%! General mer- 
| chandise 159 %! Furniture-household-radio sales 
' 163%! Automotive 91%! Drug products 141%! 

With retail sales and income so far above average, 
' no wonder Harrisburg’s Quality of Market score 


is 148! 


These big sales peaks result partly from Harris- 


WHP 


Top Quality Market in the State 
Highest Per Capita Income . . . Highest 
Quality of Market . . . Among State’s 
Major Markets 


burg’s per capita buying power. . 
partly from the fact that the city is the shopping 


. $2,007, and 


center of rich Dauphin County whose county-wide 


income average is $353 above the U. S. per capita. 


Your selling, too, has an above-average effect when 
you use WHP... The Key Station in the Keystone 
State... now heard regularly in tens of thousands 
of additional homes in Pennsylvania’s South 


Central area—including markets like Lancaster, 


THE KEYSTONE STATION IN THE KEYSTONE STATE 


York, Lebanon. 


HARRISBURG, PA. 


CBS RADIO NETWORK 
5000 WATTS e« 580 KC 


Represented by THE BOLLING CO. 


The “SM’’ symbols mark original, exclu- 
tive estimates by SALES MANAGEMENT. 
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POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 
ESTIMATES CHANT 
1/1/52 ESTIMATES WHOLE- ESTIMATES — 1951 
_____| SALER 
COUNTIES l SALES 
| | FIVE STORE GROUPS 
CITIES | ae (in thousands of dollars—add 000) 1951 a, 
‘ami- ual 
Total | % lies % Furn.- Net % Per | Per Buying} ity 
Map] Met.} (thou- | of (thou- | Dollars of General | House- | Auto- Estimates | Dollars of Cap-| Fam- | Power | In- 
CodejArea | sands) | U.S.A.) sands) | (add 000) | U.S.A. | Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A.| ita | ily | Quota | dex 
—________ | 
Crawford. . | ee 80.6| .0520| 23.6 81,230) -0537| 19,363 5,588) 3,341) 17,234) 1,613].......... 111,968} .0508/1,389) 4,744] .0519] 100 
Meadville......].....0..... 19.3} .0125| x 38,490) .0254) 9,001 3,649; 2,285) 11,200) 994 5,042 36,059} .0164/1,868) 5,816] .0183] 146 
Titusville......J.....9..... 9.1] .0058) 3.2 15,934 .0106| 4,285 932 634; 2,187) 257 ° 12,367} .0056/1,359) 3,865] .0071] 122 
Cumberland......] D4 59 97.9) .0632) 28.2 83,459} .0552} 21,318 4,157; 4,229) 17,520) 2,254].......... 128,429; .0583/1,312) 4,554] .0584) 92 
_ .. See ee 16.8} -0109) 5.1 26,154) .0173 5,926 2,777| 2,126) 4,885 738 = 24,114) .0109)1,435) 4,728] .0128] 117 
Dauphin...... E3 | 59 202.3) -1305| 59.3] 235,266) .1556) 61,566) 31,414) 14,522) 40,375) 7,684].......... 359,264) .1630|1,776| 6,058] .1543] 118 
AHarrisburg nae ee 91.5) -0590) 28.6] 171,349 1133} 30,545) 27,425) 12,286) 30,183) 6,361 129,800] 183,634) .0833\2,007) 6,421] .0874) 148 
Delaware G4 | 103 433.1, 2796, 121.0) 328,224) .2170) 97,956) 20,488) 16,975 58,377 —_ Pearce 688,660) .3124/1,690| 5,691) .2772] 99 
Chester : ee eee 68.0: .0439)- 18.6 91,579} .0605) 27,645 3,381 7,652} 12,225) 2,170 28,945 122,810) .0557/1,806! 6,603! .05481 125 
A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 15. 
*Withheld to avoid disclosure. © SM, 4 
$ INCREASE Oe eee ae 
ALESMAN IN A | CIRCULATION §& , 34,277 6 
* ts Pig 
. 25,143 Ri:ey4  —s«FEB. 1952 AVERAGE 
In Chester, one daily newspaper has the LINAGE ne 12 107 270 
responsibili i - ST 
Ponsibility of carrying hometown news 6,942,740 74 6% 1951 
to its readers. What more can we say 1943 ° 0 ce 
about the confidence both its readers and > ia ED it 
its advertisers place on its stewardship? RETAIL SALES INCREASE We ode ess 
, $138,179,000 
+ $68,039,000 103% 4980 ak 
we Chester times = Sore 


2 CHESTER, PENNSYLVANIA 
| Retenal Representatives: STORY, BROOKS & FINLEY 


*Last ABC report under previous Management 
**Latest figures under present Management 


MAY 


10, 1952 


507 


Continues to be 
ERIE , Pennsylvania's 3rd Best Market 
(only Philadelphia and Pittsburgh lead it) 


Erie shows the largest increase in - - - - 


POPULATION — FAMILIES — TOTAL RETAIL SALES — FOOD SALES — GENERAL MERCHANDISE 
SALES — FURNITURE-HOUSEHOLD-RADIO SALES and DRUG SALES of all Pennsylvania cities over 100,000 
population with the exceptions of Philadelphia and Pittsburgh. Erie also shows the largest gain in Per Capita 
Effective Buying Income. 


To tap this THIRD Pennsylvania Market, you need only 


Daily The ERIE TIMES Sunday 


Represented by The Katz Agency, Inc. 


The “‘SM’’ symbols mark original, exely. 
sive estimates by SALES MANAGEMENT, 


POPULATION RETAIL SALES — 1951 EFFECTIVE BUYING INCOME 
ESTIMATES 
1/1/52 JM ESTIMATES JM ESTIMATES — 1951 


FIVE STORE GROUPS } | 
CITIES (in thousands of dollars—add 000) | 
Fami- | | 
Total % lies % l ) Furn.- | Net | % | Per! Per | Buying] i 
(thou- (thou- | Dollars of | | General | House- | Auto- | Estimates | Dollars of | Cap-| Fam- | Power 
sands) .S.A.\ sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive Drug | (add 000) | (add 000) U.S.A. | ita ily | Quota 


PENNSYLVANIA — (Continued) 


COUNTIES 


| 
| } 
| 


Upper Darby | | 

Township... . meee ee 89.2) . : ‘ -054 7| 5,659 4,300; 17,191) 3,594 6,209 180,362, .0819 2,022) 6,884} .0688 
Darby - oe ° -9| .009 8 5 ‘ 7 964 987| 162 651 18,891; .0085,1,359| 4,971] .0091 
Haverford 


| 

Township......].....].. -2) .0266 ‘ 7 - 008 7 482 236) 4,005 876 79,499; .0361/1,930) 6,795] .0261 

ae See See 6.0 .0039 f 2,737) . 286 588; 3,346 451 9,076, .0041/1,513) 5,042] .0053 

So ae Fee See 2.6; .0081 : i 4 | y 153) 147) 4,995 346 : 27,629) .0126/2,193) 6,907] .0099 

Gk... Pe as -8) .0225 . ° 1,963, 1,350) 4,339 796 32,787, .0149) 942) 3,451] 0167) 
| 


.1460 64.8] 257,520. 27,972, 15,080, 46,154 356,267, .1616|1,575| 5,498) |. 1611 
.0869, 39.2] 194,847). 25,384] 12,993) 30,780 230,825, .1047|1,714| 5,888] . 1084 
‘4 .2| 0053) 2. 12,850). 942;  549| 3,630 16,836, .0076|2,053| 6,236] 0074 
Fayette ine 1) .1233, 52.1] 163,153). | 26,573, 10,565 28,341 191,762, .0870|1,003) 3,681) .1005 
Uniontown.....].....].....] 20.6) .0133, 6.2), 63,013). 8,301 5,906) 12,749 32,113] .0146/1,559| 5,180] .0224 
Connellsville. . ee: 5) 0088} 4.0) 22,136 | .0147) 7 3,172; 1,696) 5,129) 21,887] .0099|1,621) 5,472) 0111 
Brownsville... ~* .6| .0049 ’ 13,213| .0087| 1,109} 1,328] 3,069) 9,741/ .0044]1,282] 4,235] 0058 
a on .9} .0032) 1. 2,745) - 3,406) .0016| 695) 2,271) 0020 
| | | | || 

Franklin......... F .8} 71,117) 0470) 15,221 80,492) pn 3,692] 0424 
Chambersburg..J.....].... -6| . 4] 30,696). 7 7 6,154 985]  23,089| .0105|1,312, 4,276] | .0136) 12 
Waynesto-o....J.....J..... 5} .0068} 3. 15,015). 2) 4,321 14,755} .0067)1,405| 4,340) 0077 mani 

; 4,917) . 854 .0029} 602, 2,256] 0038) 5 The “SI 
a F ; 26,786) | 5,258 .0151| 725, 2,663] 0188 sive _esti 
Waynesburg....].....].. .6| .0036} 1. 11,509). 7 | 2,498 7 794) .0026/1,035) 3,408} .0043 


Huntingdon. ..... ea -2| .0266 , 28,438) . | 5,923 0158} 849, 3,068] .0189 
Huntingdon- } } | | | | 


Mount Union...].....].... 2 .0079 


| 
19,929} .0138 ” 4,650 5,128 .0069|1,240| 3,782] 0090 


0 
Huntingdon 4 .0048 4 13,475) .008¢ A , 2,962 ‘ 9,14: .0042'1,236 3,810} .0057) 


A and A See end of state for Standard Metropolitan County Areas. 


f t Before using these figures, see explanation page 1. 
*Withheld to avoid disclosure. © SM, 1982. 


Indiana. 


HIGHLIGHTS RETAIL SALES . . . . UP Nearly $9,000,000 |B rcs 


over last year Punxs 


OF THE EFF. BUYING INCOME... UP Nearly $15,000,000 ieee 


over last year Lackawz 


SCRANTON, PA To get your share of this rich market—take a tip from 


area retailers ... Year after year MORE LOCAL Lancasts 


MARKET RETAILERS have placed their advertising in The Lan 
SCRANTONIAN-TRIBUNE than in any other newspaper. _Ephrs 


The Scranton Tribune THE SCRANTONIAN |f 


*Withhe 
. (Daily) (Sunday) 


Represented nationally by GILMAN, NICOLL & RUTHMAN 


— 


SALES MANAGEMENI 


be ae ts ~ 


a 2 


a 


ron) = 
. ~zScrR 


WARM 


ANTC 


¢y BETHLEHEM 


2 NIGHT AND DAY WITH 
_ WALLENTOWN 


5000... 


AT S590 ON THE DIAL! 


WA R. M WARM, with Northeastern Pennsylvania's most powerful station, 
reaches over 1,000,000 listeners in this great retail sales area which 


SCRANTON, PENNA includes Pennsylvania's 3rd MARKET PLUS! Your BEST radio buy, 


for sure! 
Represented Nationally By 


NEW YORK SANFRANCISCO ATLANTA _ Affiliated with ABC 
GEORGE P. HOLLINGBERY C e CHICAGO LOS ANGELES * The American 


Broadcasting Co. 


5 The “SM symbols mark original, exclu- daisies i 
1 JD sive estimates by SALES MANAGEMENT. PENNSYLVANIA (Continued) 
1 ny RETAIL SALES — 1951 cneny EFFECTIVE BUYING INCOME 
BY) 1/1/52 GYD ESTIMATES py GD ESTIMATES — 1951 
LER 
COUNTIES | | SALES | 
- | FIVE STORE GROUPS 
5. CITIES (in thousands of dollars—add 000) 1951 al 
52. Fami- Ual- 
Total | % lies _ | | Furn.- | Net % Per | Per | Buying} ity 
134 Map} Met.] (thou- | of (thou- | Dollars | of | General | House- | Auto- Estimates | Dollars of Cap-) Fam- | Power | In- 
= CodejArea | sands) | U.S.A.| sands) | (add 000) | U.S.A. | Food | Mase. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A. | ita | ily Quota | dex 
: MS a ee ecssar Pe am oat a | 
Indiana .) 7 oe 77.7; .0502) 21.2 62,664) .0414) 15,165) 9,095) 2,987) 12,528| WO Faceia ines 69,540) .0316) 895) 3,280] .0383] 76 
Indiana ae Tae 11.9) .0077 3.6 30,068; .0199 5,527| 3,970 2,049) 7,901 747 6,621 17,081} .0077 1,435) 4,745} .0113] 147 
Jefferson __ 2 ee 49.1) .0317 14.3 41,154; .0272) 12,139 3,346) 2,647) 9,249 ee 46,262) .0210| 942) 3,235) .0250] 79 
Punxsutawney..J.....J.... 8.9} .0057; 2.8]  16,818| .0111| 4,363| 1,750} 1,375] 3,580] 425 5,222 12,641| .0058 1,420| 4,515] .0074] 130 
| | | | | | | 
Juniata Os i... 15.4, .0099 4.4 11,276; .0075 1,968 1,259 159, 2,510 ee 11,648) -0053) 756| 2,647} .0069) 70 
Lackawanna F2 | 130 256.0, .1653) 72.7] 231,504) .1531 66,312 25,584; 14,453) 27,927) 65,118].......... 375,430) - 1703/1 ,467) 5,164] .1641] 99 
Adcrar t “es Gao 126.3) .0815 37.4 154,053; .1019 38,004 22,540; 11,854) 19,717) 3,013 113,336 202,729) .0920/1,605| 5,421} .0929] 114 
Carbonda sar atets 16.2) .0105 4.6 17,306; .0115 5,292 1,044) 760 3,005) 438 as 25,515} .0115/1,575| 5,547} .0113] 108 
Lancaster E4 | 72] 240.0 .1549| 67.6] 238,960 .1580/ 49,648 23,381| 12,864) 43,258) 4,734).......... 385,233| .1748 1,605| 5,699] 1658] 107 
Alan aster en ere 65.3) .0421 19.6 100,006; .0661 21,324 17,773 7,387; 13,619) 2,755 54,604 125,018) .0567|1,915| 6,378] .0566} 134 
_Ephrata vee. va -0046 2.3 ; 12,995) .0086 3,474 616}; 1,213) 2,402 381 5,864 11,733! .0054/1,653) 5,101) .0062! 135 
A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 15. 
ithheld to avoid disclosure. © 4 a 
Per capita and per family sales for leading metropolitan counties—starting on page 178. 


HAZLETON, PA. J ssc 


(Luzerne Co) Metropolitan Areg 


has a family income of $6,571 
—which is $1,479 more than Luzerne County’s $5,09) 


has retail sales of $60,098,874 


—in Hazleton and 3 of its market’s major boro, 


has population of 92,246 
55,894 in ABC city zone—balance in trade areo, 


@ QUALITY OF MARKET INDEX 29 POINTS ABOVE COUNTY, 21 POINTS ABOVE STAT: 


Covered only by... 


Represented by DeLISSER, Inc. THE PLAIN SPEAKER-STANDARD SENTINE! 


PENNSYLVANIA — (Continued) The “SM” symbols mark original, exch 


sive estimates by SALES MANAGEMENT 


POPULATION RETAIL SALES — 1951 (MER. | EFFECTIVE BUYING INCOME 
ESTI 
BYP 1/1/82 BYP ESTIMATES WHOLE- | @Y2) estimates — 1951 


SALER 
COUNTIES —T | | SALES 
| 
| 
| 
| 


FIVE STORE GROUPS 
= | (in thousands of dollars—add 000) 1951 
| Fami- 


Total | % | Ves Furn.- 


.| (thou- | of | (thou-] Dollars of General | House- | Auto- Estimates 
sands) | U.S.A.) sands) | (add 000) | U.S.A. Food Mdse. | Radio | motive | Drug | (add 000) 


-0692) 30.5) 100,901; .0667; 28,293 8,989) 7,185 17,472) 2,224 


ANew Castle. .]..... -7| .0321) 14.5 71,377] .0472) 18,496} 7,568} 5,217 12,746) 1,809 
1Ellwood City. . -2) .0085 3.8 16,341, .0108) 5,289} 1,149} 1,487; 3,851) 318 

As -0539, 23.7 85,068) -0562) 19,688) 6,511 5,487| 19,524| 1,618 
.0186 8.7 46 ,747| -0309| 9,449) 5,548) 3,871) 10,879| 1,309 
-1303) 57.6] 222,912) . 47,714) 29,916 16,850) 41,360) 3,931 
AAllentown....].....]..... -9| .0703} 31.6) 165,053) . 33,262; 28,883) 13,832) 29,610) 3,055 78,140 
2Bethlehem | } | 


1 Ellwood City is in Beaver and Lawrence Counties. Before using these figures, see explanation page 15. 
2 Bethlehem is in Lehigh and Northampton Counties. 


*Withheld to avoid disclosure. 
A and A See end of state for Standard Metropolitan County Areas. © SM, 1982 


Year after year, per capita 
| i B A N () N ( () |] N | y spending in Lebanon is well 
ahead of the State average. 
HEART OF THE PENNSYEVANIA nurtch country That’s Purse-onality Plus! 
A RICH, RESPONSIVE MARKET COVERED COMPLETELY BY ONE AND ONLY ONE NEWSPAPER 
Your buy t Il this husy, 
pret aaa age pon The LEBANON DAILY NEW 
newspaper that speaks to and Member Audit Bureau of Circulations— Represented By 


for its good-living people STORY, BROOKS & FINLEY, INC 


COPYRIGHT ... The contents of this Survey of Buying Power are fully protected by copyright. The ex- 
clusive estimates of population, Effective Buying Income, retail sales and sales-advertising controls 


must not be reproduced in printed form, in whole or in part, without written permission of SALES 
MANAGEMENT, INC. 


nn 


SALES MANAGEMENT 


Tt 


| = | 


ENT 


Quote from Sales Management 


Your story is far stronger than last 
year. Your quality of market index 
is now 28% above U. S. average; 24% 
above Pennsylvania. You have topped 
$6,000 per annual family income 
. . . $1,102 above U. S. average. 


If you want Coverage that Counts 
+++ you want and need WBRE in this unusual 500,000 
population market. Yes, other stations have more 
power... but WBRE has the programming power that 
produces profits for the advertiser. 


* EARWAY ... means 
listening power! Con- 
lan shows that more 
people listen to WBRE 
more consistently than 
to any other station in 
the Wilkes-Barre trad- 
ing area. 


PENNSYLVANIA — (Continued) 


ee ee : RETAIL SALES — 1951 cuune EFFECTIVE BUYING INCOME 
ESTIMATE 
BY) 1/1/52 JM ESTIMATES yay BY ESTIMATES — 1951 
COUNTIES z SALES Z i. 
FIVE STORE GROUPS | 
CITIES . | (in thousands of dollars—add 000) 1951 | - 
ami- } ual- 
Total | % | lies % Furn.- Net | % | Per| Per | Buying) ity 
Map] Met.| (thou- of (thou- | Dollars of | General House- | Auto- Estimates | Dollars of Cap-| Fan - | Power; In- 
CodejArea | sands) | U.S.A.| sands) | (add 000) U.S.A. | Food Mdse. Radio | motive | Brug | (add 000) | (add 000) | U.S.A. | ita ily | Quota | dex 
Luzerne ....f F2 | 157 392.4) .2533) 108.3] 344,552 28 93,204) 42,224) 21,631/ 50,721) 6,813].......... 551,420) .2502/1,405| 5,092} .2441] 96 
AWilkes Barre.]..... pale 76.8) .0496 21.9 120,942} .0800) 22,652) 30, 149) 9,367 9,745) 2,307 83,964 130,449} .0592|1,699| 6,124] .0635) 128 
AHazelton....].....]..... 35.7) .0230 9.9 47,435 -0314) 11,434) 5,596 | 4,257 8,580) 1,207 27,205 payne .0295/1,822) 6,571] .0288] 125 
Kingston . eee ee 21.2) .0137 6.3 30,196 -0199) 6,617) 844| OU sc eweces 384 6,796 41,566) .0188/1,961 6,598} .0181} 132 
Pittston. et ere baie 15.0} .0097 3.9 17 ,637 -0117) 4,341| 1,833} 1,757] 1,435 384 13,866 20,612| .0094/1,374) 5,285] .0101} 104 
Nanticoke ee ee Meee 20.1| .0130 5.9 17,121 0113) 6, 641| 1,247) 2,224) 342 ° 27,317) .0124|1,359| 4,630] .0122] 94 
Lycoming ...| D2 | 187 103.4| -0667 — 100,267; .0663) 28,17) 10,649) 5,521; 18,509) aaa ee 153,300) -0695/ 1,483 4,961} .0680} 102 
_AWilliamsport.J.....1..... 46.1| .0297| 14.21 69,627) .0460) 16,780) 9,788) 4,697} 11,488) 1,967) 29,243) + 80,433] | .0365/1,745) 5,6641 .03801 128 


A and A See end of state for Standard Metropolitan County Areas. 


*Withheld to avoid disclosure. 


ieee 


Before using these figures, see explanation page 15. 
© SM, 1952. 


a 


The Morning Call 
[| _ ALLENTOWN, PA. 


ALLENTOWN is the 
PENNSYLVANIA’S 


Definitely a separate market comprising well over 100 


Sales and $725 million in Effective Buying Income. 


Where 4 out of 5 buy through advertising in 


CALL-CHRONICLE NEWSPAPERS 


Sunday Call - Chronicle Evening Chronicle 


The Area’s Only Sunday Newspaper National Representative: Kelly-Smith Co. 


and Retail Shopping Center of 
RD METROPOLITAN AREA 


communities . . . each vitally interested in the local news R.O.P. 3 COLORS AND BLACK with careful Stereo 
furnished most completely in the Call-Chronicle Newspapers work and prideful Press work. FULL COLOR COMIC 
)vering a circulation area with $450 million in Retail SECTION. 


MAY 10, 1952 


511 


D | - 


PENNSYLVANIA 


PLACKAWANWA 
rbondole @ 


SCRAF } fe) 
A none 


Pittston S 


Kingston 
é a 
. Wilkes -Borre 
FCLEARFIELD ites 


COLUMBIA 


,€ Stroudsburg& 
Hadistes, 
Bellefonte 

* 


#% State College’ 


é ; 
ee : ot Shenondoch 

AMBRIA te oe ~Vaaisr un "° e — 

der e x Sf ii < Z 
ty New Indiono e os S : 


rnold Kensingt@ia - 
"9 | WESTMORELAND Altoona 


e Creek 


cKeesport Johnstown 
@ Jeon a 


s / 
Loncaster j Costes 


West Chester @ 


J 


4 


\ 


1950 Net Effective Buying Income 


= In excess of $150 Million 


#4 $75 Million to $149.9 Million 


onge a Scale of Miles , 
fe] $40 Million to $74.9 Million Cities shown are those having net 1s 30 45 Copyright by 


Effective Buying Income of $15 million > . ~, 4 
$1 5 Million to $39.9 Million and over. One Inch Equals Approximotely 45 Miles Sales Mocagéecal, 
A I | Cc | | f G 


PENNSYLVANIA -— (Continued) The SM yb, mac 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 


ESTIMATES CHANT 
JM 1/1/52 BY) ESTIMATES WHOLE- ESTIMATES — 1951 


SALER 
COUNTIES ' SALES | ' 
| | FIVE STORE GROUPS | ; | 

CITIES | — (in thousands of dollars—add 000) 1951 | | Q 

| ami- | | 

Total | % | lies % | Furn.- | l Net % Per | Per | Buying} i 
(thou- | of | (thou-}| Dollars | _ of | General | House-| Auto- | Estimates | Dollars of | Cap-| Fam- | Power 
sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A.) ita | ily | Quota 


| 

-0368) 17.1 57,270) .0379| 15,952 2,855 2,823) 15,911; 1,541 89,776| .0408,1,575) 5,250) .0391 
0114) 5.5 -0200} 8,236) 2,002) 1,781) 7,402) 920 34,774) .0157/1,976| 6,323} .0161 
-0738| 32.1 | .0764) 29,318 11,023) 7,375) 21,724) 2,955}... .| 165,901) .0752|1,451) 5,168) .0753 


_ 0174 7.9 79| .0332 11,345) 7,129} 3,361) 10,952) 1,498 19,935 49,420) .0225 1,837) 6,256 0247 12 


Before using these figures, see explanation page 1. 


A recognized leadin ~ overing a rich industrial 
small ik caieaees The S&S haron Herald Mes i alae oe 
Sharon, (Mercer Co.) Pa. 


1951 SALES DATA 1951 POPULATION & CIRCULATION DATA 1951 INDUSTRIAL DATA 
SHARON HERALD: CIRCULATION . 
Retail sales $115,452,000 Transformers, tank cars, cat 
September 30, 1951 .. . . 
Eff. buying income ..... 165,901,000 Population (county) trading zone ........ wheels, steel chains, stainless 


, Families ee . 
Per family wn! Wea ain steel, freight cars, storage tanks, 


Food sales .. 29,318,000 | Population city zone .. ere Diesel engines, steel pipe. Rural 
General mdse. .... 11,023,000 Pc ip LRM eA a ae sections highly agricultural, dairy 
Automotive .... 21,724,000 | Herald coverage farms, sheep raising. Gross in 
Drug .. 2,955,000 | “°™r°r —Y &: Cov, See" tate Reports” |come $11,007,000. 


——— owe 


512 SALES MANAGEMENT 


clu. 


NORRISTOWN 


Most Important 
Segment of 

the “Greater Philadelphia 
Outside Market Area” 


Norristown is the most important 
segment of the rapidly expanding 
Greater Philadelphia area, and the 
Times Herald is the selling power 
here because it is the newspaper on 


the inside! 


Norristown Times FHerald 


NORRISTOWN @ 


MONTGOMERY COUNTY 


Represented Nationally By The Julius Mathews Special Agency 


@ PENNSYLVANIA 


| The “SM’’ symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


PENNSYLVANIA — (Continued) 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 
SM ESTIMATES JSAM CHANT 
1/1/52 ESTIMATES WHOLE- ESTIMATES — 1951 
SALER 
COUNTIES SALES 
FIVE STORE GROUPS ‘ 
CITIES _ (in thousands of dollars—add 000) 1951 Qual 
ami- ual- 
Total % lies % Furn.- Net % Per | Per | Buying} ity 
Map| Met.| (thou- | of | (thou-| Dollars of General | House-| Auto- Estimates | Dollars of Cap-| Fam- | Power | In- 
CodejArea | sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 600) | (add 000) | U.S.A.| ita | ily | Quota j dex 
Greenville.....].....9..... 9.4) .0060 3.0 16,903) .0112 4,429 1,382 1,019 3,332 376 ° 15,966} .0072/1,699| 5,322] .0081] 135 
Grove City....]..... 7.6) .0049 a 12,573} .0083 3,302 938 874) 3,975 220 ° 12,787} .0058/1,683) 5,328] .0064] 131 
Mifflin.......... D3 44.2) .0285| 12.6 38,944) .0257| 10,829 3,746; 2,141) 6,394) 1,041].......... 58,694; .0267\1,328| 4,658} .0268) 94 
Lewistown.....]..... 14.1) .0091 4.5 26,657| .0176 7,107 3,565 2,026 4,386 892 5,640 23,298} .0106)1,652| 5,177] .0124] 136 
Monroe... ... G2 34.6 .0223) 10.2 38,561; .0255 9,097 5,090) 1,083) 7,367 839) ° 46,466; .0210/1,343) 4,555) .0226] 101 
Stroudsburg- | 
Fast 
Stroudeburg....}..... 18.9| .0090| 4.1) 26,075) .0178) 6,814] 4,980 659 6,429| 597 . 20,475| .0093|1,478| 4,994 .0116| 129 
Stroudsburg... 6.5) -0042) 1.9 17,513) .0116 3,814 4,185 354; 4,618 SE te seause 9,533) .0043/1,467) 5,017] .0065] 155 
| | 
Montgomery.....] F4 | 103 ll | 99.1 356,160| .2355) 104,895) 24,910) 17,226) 68,975, 10,371].......... 625,472} .2838)1,714) 6,312] .2687) 116 
Lower Merion 
Township... . 50 2| 0324 14.8 said -0367| 14,767 599 2,223) 16,740} 2,502 4,523 118,597} .0538/2,362| 8,013] .0444] 137 
Norristown... .1.....)..... 39 6| .0256) a 51,348] .0340; 12,576 6,790 3,688) 6,546) 1,511 14,766 62,967| .0286/1,590) 6,628] .0296] 116 
Pottstown.....].....1..... 23 4) -0151| 6.8 38,355) .0253| 8,577 2,792 3,906) 9,119) 1,265 13,107 36,127) .0164)1,544) 5,313 an 125 
Jenkintown... .].....]..... 5.3) .0034) 1.6 23,655) 0157) 5,340 470 494) 4,562 562 3,189 11,622) .0052/2,193) 7,264] .0080] 235 
Lansdale 10.2! 0066) 3.1 16,207 .0108 3,990 472 1,451; 3,789 474 . 19,057} .0087|1,868) 6,147] .0089) 135 
Abington | 
| | | : 
Township 29.7| —_ 8.6 13,429; .0088 3,572 66 363; 5,666 557 2,333 56,413) .0256/1,899| 6,560] .0193] 101 
Cheltentow: | | | | 
_townbip......1.....]..... 23.5 0151 6.6! ~— 12,546" .0083/ 2,730) 163] 214! 1,497! 624 . 54,788! .024812,331| 8,301) 0179) 119 
*Withheld to avoid disclosure. © SM, 1952. Before using these figures, see explanation page 15. 


of the Seunilies in 
MONROE COUNTY, Pa. 
Regularly Read 


The Daily Record. 


STROUDSBURG — EAST STROUDSBURG, PA. 
These same families spent 


$38,561,000.00 


in retail purchases in 1951 


Full Circulation Coverage at one cost is yours 
thru this County Newspaper 


jaiii--cauneaaial | | 


Your advertising will receive 


Where People Tune In On 


WVPO 


840 On The Dial 


A Daytime Station 
With Plenty of Punch 


...and on the air — 


WIDE LISTENER ATTENTION 


BUSINESS IS BOOMING 
IN BETHLEHEM! 


ve: uP! UP! Retail sales are up 15.9% 
Food sales are up 20% Drug sales up 32.6% 


Here are just a few of the great gains of 195] FOUR REVENUE AND LINEAGE RECORDS 
over 1950 for big, busy Bethlehem. DURING 751. 


These soaring sales quickly explain why more Get your share of this prime Pennsylvania 
and more advertisers (bless °em) are going after market. Tell your sales story in the only news- 
their share of this prosperous market . . . why paper that covers it — The Bethlehem Globe- 
THE BETHLEHEM GLOBE-TIMES BROKE Times. 


THE BETHLEHEM GLOBE-TIMES 


ROLLAND L. ADAMS, President DE LISSER, INC., National Representatives 


PENNSYLVANIA — (Continued) ; sive estimates by SALES: MANAGEMENT 
POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 


ESTIMATES CHANT 
BYP 1/1/82 BYP ESTIMATES WHOLE- BYP ESTIMATES — 1951 
COUNTIES a wero Ce ) SALES 
| FIVE STORE GROUPS 
CITIES _ | (in thousands of dollars—add 000) 1951 
ami- 


Total % lies % urn.- GD Net Per 

.| (thou- | of | (thou-{| Dollars General _. | Auto- Estimates | Dollars Cap- 

sands) U.S.A.) sands) | (add 000) | | U. Hy A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S. ita 
I— Lccotieeibeil Bi Encrosenilt 


Montour......... oe, .3| 0105, 3.7] + 8,638} 0057} 2,443| 606 344, «1,963| 317 15,604). 957 
Northampton... 0. 52.9] 206,712) .1367| 62,557) 15,312) 13,284) 31,525) 5,080) 307,620) .1396/1,636 
2aBethlehem..|.....]..... 5| . 18.7] 78,329] 0518} 22,805] 4,062) 4,945| 15,860| 2,643 ‘ 125,026} .0568/1,852 


AEaston od | 10.4 72,857| 0482) 19,548 8,530 _— 9,361) 1,641 ; 64,139) . 1,822 


Northumberland. . od] sf 102,577) .0678, 28,919) 9,247 6,399 19,870, 2,728 138,088 


Sunbury .7| 0102} 5.0] 26,170) .0173, 5,472] 2,955) 2,222) 6 :331| 788 21,810 
i 5.1] 25,310, .0167| 6,277| 2,866, 2,175) 3,656 ,132] 24,674 

4.1] 14,791] .0098] 4,256] 2,200 715| 2,108) : 17,560 

3) .0163) 7.2] 16,542) 0110) 4, 329 723 391, 2,755) 250 17,967 
2,109.7|1.3619| 606.3] 2,387,718} 1.5788] 644,628) 473,382) 137,085) 256, ‘870| 62,346 4,070,840 


2 ‘Bethlehem is in Lehigh and Northampton Counties. Before using these figures, see explanation page} 
A and A See end of state for Standard Metropolitan County Areas. © SM, 19% 


Sunbury, Pa...... Sales and Saturation 


’ " Per Capita Averages 
Here’s the Market: an was” 


Sunbury's retail sales 71% above Retail Sales __.. $1,667 $976 $988 Here’s the Circulation: 
average ... food 54% . . . general ae 348 235 257 Complete coverage of the city .-: 
merchandise 62% . . . furniture-house- General Mdse. . 188 116 134 more than 13,600 daily in the sur 


Furn.-Hshid. ... 142 51 54 


hold 179%, . «. automotive 133% on Automotive on = ye y= 
drugs 72%. Drug 


Sunbury Daily Htem 


SUNBURY, PA. 


Represented by THE JULIUS MATHEWS SPECIAL AGENCY, INC. 


rounding area — total 19,600. 


— 


——— 


COPYRIGHT .. . The contents of this Survey of Buying Power are fully protected by copyright. The ex- 
clusive estimates of population, Effective Buying Income, retail sales and sales-advertising controls 
must not be reproduced in printed form, in whole or in part, without written permission of SALES 
MANAGEMENT, INC. 
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Represented Nationally By 
EDWARD PETRY & COMPANY, INC. 


UTUAL AFFILIATE . . . PHILADELPHIA'S PIONEER VOICE 
610 on the dial 
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STREAMS 
FRESHLY STOCKED 


Local store shelves are continually 
stocked with merchandise arriving 
by truck and train from 3 states, 
for A & P with 6 stores, Loblaws 
—3, Red & White—27, Krogers—1, 
Golden Dawn—14, Nationwide—7 
and Super Value—l. These plus 
many local independents represent 
a total of over twenty seven million 
dollars in food sales.* 

* Sales Management Survey of Buying 


Power. 
The Morning 


LET'S GO FISHIN’.... FOR SALES... 
In The Rich Oil City, Pa. Market* 


NO LIMIT 
ON CATCH 


In Oil City, Pa. . city lines 
don’t mean a thing because the 
local market covers a radius of 35 
miles. The Oil City newspapers 
cover this market of 115,000 buy- 
ers exclusively. Start getting your 
share of these customers now by 
using the Derrick-Blizzard in your 
advertising campaign .. . This is a 
“High-Spot” market. 


The Evening 


OIL CITY, PA. 


OIL CITY, PA. 


*RATED 7th IN PENNA. IN 


REPRESENTED BY 
PERSONAL PROPERTY-PURCHASING POWER 


JULIUS MATHEWS SPECIAL AGENCY 


The “‘SM’’ symbols mark original, excl 
sive estimates by SALES MANAGEMENT. 


PENNSYLVANIA — (Continued) 


orm ESTIMATES 
SM Baa 


EFFECTIVE BUYING INCOME 
BY. ESTIMATES — 1951 


RETAIL SALES — 1951 
BYP ESTIMATES 


COUNTIES 
CITIES 


FIVE STORE GROUPS 
(in thousands of dollars—add 000) 


Furn.- Net % 
House- | Auto- Dollars of 
(add 000) 


Radio | motive (add 000) | U.S.A. 
473 ,382 137,085| 256,870 2,362,943 4,070,840! 1.8469 
10,338 


17,740) 


General 
Mdse. 


Dollars 


(add 000) Food 


2,387,718 544,628 


Schuylkill 
Pottsville 
Shenandoah... . 


70,761} .0321\1,898%| 6,789 
e 5 

i i lanation page 1° 

Before using these figures, see explan ‘ose, 1982 


14,787, 4,888 12,134 


0841 58,307| 


and A See end of state for Standard Metropolitan County Areas. 
*Withheld to avoid disclosure. 
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SALES MANAGEMENT 


The Philadelphia Mngquiver 


| published 


6,394,000 lines 


| of Advertising in 1951... 


| THE ONLY PHILADELPHIA NEWSPAPER 
\ TO SHOW A GAIN... 


SN 


Ml 


:R A gain of 875,000 lines over 1950 
a A lead of 6,735,000 lines over Philadelphia’s 2nd news- 
vet paper ... and the largest volume of advertising ever 


published by any Philadelphia newspaper in any one year! 


THE INQUIRER IS sonia, FIRST in National advertising! 


i IN EVERY MAJOR ADVER- " merce in PE , 
a J ’ * in Classified advertising ! 
va ae lt j FIRST in TOTAL advertising! 


Now in its 19h 
Consecutive Year of Total 
Advertising Leadership 
in Philadelphia! 


The Philadelphia Mnquiver 
Piladalphia Feefers The Inquirer 


we Advertising Representatives: ROBERT T. DEVLIN, JR., Empire State Bidg., N.Y.C., Longacre 5-5232; EDWARD J. LYNCH, 20 N, Wacker 
> Chicago, Andover 3-6270; GEORGE S. DIX, Penobscot Bidg., Detroit, Woodward 5-7260. West Coast Representatives: FITZPATRICK 
CHAMBERLIN, 155 Montgomery St., San Francisco, Garfield 1-7946 © 1127 Wilshire Boulevard, Los Angeles, Michigan 0259 
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; sa — : se sid : a sé 9 Te ini ty, 
ontinued) The “SM’’ symbols mark original, extly 


sive estimates by SALES MANAGEMENT 


PENNSYLVANIA — (C 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 


ESTIMATES CHANT 
JM 1/1/52 JM ESTIMATES WHOLE- JM ESTIMATES — 1951 


‘ asiatassasksachesteheeiiaatgainsageiae ae SALER 
COUNTIES SALES 


FIVE STORE GROUPS 
CITIES ; | (in thousands of dollars—add 000) 1951 


% | | Furn.- | Net % Per | Per | Buying] 


Dollars | of | | General | House-| Auto- Estimates | Dollars Cap-| Fam- | Power 
sands) | U.S.A. (add 000) | U.S.A.| Food Mdse. Radio | motive | Drug | (add 000) | (add 000) | U.S.A.| ita | ily 
ins | 


Greensburg. ...]..... 17.5} .011: A] 47,138 .0311| 8,522} | 4,438] 9,126, 969] 12,716] 35,385]. 2,022] 6,938 
New Kensington}... 7 5] 46,418 .0307| 11,242 2,467) 11,665) 1,347 ° 48,816] .0221|1,899| 6,509 
Jeannette......J.....J..... 5) 0106, 4.8] 21,338, .0141) 7,619) 2, 169) 468 28,027 1,699| 5,839 
Latrobe.......].....J..... am 4] 20,138) .0134) 5, 114 1,916| | 408 22,413} .0101/1,837| 6,592 
Monessen......].....J..... Al. 2) 19,204) .0127) 6, 449| 1,563| 585 24,872| .0113|1,374| 4,783 
Vandergrift......... 9) .8| 13,389) 0089) 3,335) | 763 | 337 17,273, .0079|1,745| 6,169 
Wyoming. . 9|. .9| 15,463) .0102 een 464 | 186 18,521 1,096) 3,780 

195,994, .1296| 49,062} 19,610) 13,662, | 344,019} ,1561|1,652) 5,612 

90,962, .0601| 19,567} 15,521 6,808] 14,538) 2,160 121,314) .0550/1,976| 6,385 
4.6] 27,560, .0182| 4,976, 3,224) 2,431] 4,835) 558 24,564| -O111}1,682| 5,340 


Total Above Cities}.....}.....} §.573.0 3.5974 1,617.5 7,637,261 5.0499 1,814,222 1,267,406, 480,207,1153,789 201, 309 4,699 666/10, 124,890) 4.5936|1,817| 6,260 
| | 


State Total.......1.....3.....110,687.2'6.8985 3,019.4110, 563, 141 6.9846 2,745,385 1,433,454! 583 ,085/ 1689, 342 258,419). .. 116,428,073 7.453411, 537) 5,441 


Per Capita Sales. | 257 134| 55 158! 24 
Per Family Sales 909 475 193 559 


PENNSYLVANIA— Standard Metropolitan County Areas 


Allentown- } 


Bethiehem- | | 
445.5) .2876 ° 481,398, .3183 124,203 | 32,706) 83,698 699, 061 -3172| 1,569 5,504 
133,416 .0882 41,382 10,037) 19,504) 180,464) -0819}1, 262) 4,434 
257,520' .1703, 65,772 | 15,080) 46,154 356,267; .1616)1,575) 5,498 
318,725, .2108; 72,884 18,751) 57,895) 487,693, +2213) 1,625 5,574 
243,601, 1611) 66,444 13,083, 40,541) 364,470) -1653) 1,240, 4,667 
238,960) .1580, 49,648 12,864, 43,258) 385, 233 1748 1,605) 5,699 
107.2; .0692| 30.5} 100,901; .0667) 28,293 7,185; 17,472) 152,258} .0690/1,420) 4,992 
3,771.2 2.4343| 1,063.4] 3,803,043 2.5145) 956,526 | 212,463) 526,558 102,061 6,500,052) 2.9491 1,724) 6,113 


*Withheld to avoid disclosure. © SM, 1952. Before using these figures, see explanation page © 
518 SALES MANAGEMENT 


In 1926—26 years ago—Household Finance Cor- 
poration placed its first advertising with WCAU in 
Philadelphia. 

It's been placing it with WCAU every year since 
—over a quarter-century of uninterrupted adver- 
tising. A letter from Household Finance Corpora- 
tion says: 

“This radio expenditure with WCAU during the 


Best 
time buy 
on the market 


last 26 years has been a very. important factor in 
Household Finance Corporation’s growth.” 

The new Household Finance contract calls for a 
concentrated spot campaign of more than 1000 
spot announcements. That's convincing evidence of 
Household Finance Corporation's faith in WCAU. 

Here again, then, is proof —proof that it’s profit- 
able to advertise on WCAU. 


The Philadelphia Bulletin Station 
y LV (@ é | CBS Affiliate * 50,000 watts 
Represented by CBS Radio Spot Sales 
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We Do “/liés 
Suery Dag! 


AT KQV, it’s a 24-hour-a-day job aggressively pro- 
moting in the right places for its advertisers. Care- 
fully planned promotion—newspaper, dealer con- 
tests and special theater tie-ins—is one reason why 
our rating and our local and national billing are 
consistently high. Spot revenue-wise, KQV is among 
the top five Mutual stations of the nation. 


Pittsburgh’s Aggressive Radio Station 
5000 W-1410 KC 
Basic Mutual Network * Natl.Reps., WEED & CO. 


PENNSYLVANIA — @® Standard Metropolitan County Areas — (Continued) 


POPULATION RETAIL SALES — 1951 oer. EFFECTIVE BUYING INCOME 
JM 1/1/52 ESTIMATES WHOLE. BY iD ESTIMATES — 1951 
SALES Nl l 
FIVE STORE GROUPS | 
(in thousands of dollars—add 000) 1951 } } 


Net % Per | Per Buying 


% Furn.- 
(thou- | of Dollars of General | House-| Auto- Estimates | Dollars of Cap-| Fam- | Power | In- 
sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive (add 000) | (add 000) | U.S.A. | ita ily | Quota | dex 


Total % 


2,261.5)1.4533 635.7] 2,418,080) 1.5989) 681,408) 384,980) 114,808) 389,713) 64, 3,703, 484| 1.68031, 648) 5,826) 1.6103} 111 
260.0) .1678} 75.8} 274,185) .1813) 63,111| 25,830) 17,934) 49,016) 5, 413,419) -1876,1,690) 5,454) .1818) 108 


© SM, 1952. Before using these figures, see explanation page 15. 


Sales Management's 


1952 
COUNTY OUTLINE RETAIL SALES MAP OF THE U. S. 


1. All Metropolitan County Areas clearly defined. 


Shows . County names . . . for all U. S. Counties . . . most legible of all 


the many outline maps we have seen. 


at a glance . Differences in retail sales volume indicated by County shad- 


ings . 

Red—for counties with $100 million or more. 
Retail Sales Strength Green—for counties with $50 million to $100 million. 
Yellow—for counties with $25 million to $50 million. 
of every county Blue—for counties with $10 million to $25 million. 


2.27" x 41" . 1570 cities with retail sales of $20 million or more. 
5. City populations indicated—(as of January 1, 1952). 


. Special blown-up projections of all congested small-county areas, 
with county lines and names clearly indicated 


comparative 


- in 6 colors 


PRICE: $3.50 a single copy; $3.00 each for two or more copies 
SALES MANAGEMENT, 386 Fourth Avenue, New York 16, N. Y. 


— aa 


SALES MANAGEMENT EE 


In Pittsburgh 


you can 


ONLY THE POST-GAZETTE offers the 
dramatic, smashing impact of superb two, 
three and four-color advertising from 


only eal 1,000 lines up. And the Post-Gazette 


delivers 78,000 MORE circulation than 
the one other Pittsburgh newspaper which 


the | offers only one color and black. 
POST-GAZETTE | 


REPRESENTED NATIONALLY BY |) 


MOLONEY, REGAN & SCHMITT 


THE SCRANTON MARKET WILL GIVE YOU 
THE GREATEST RETURN WHEN REACHED 
BY THE SCRANTON TIMES! 


HERE IS THE PROOF:--- 
75% OF ALL THE NATIONAL ADVERTISING 


THAT APPEARS IN SCRANTON’S DAILY NEWSPAPERS 
IS PUBLISHED BY 


The Scranton Times 


SCRANTON, PENNA. 


GEORGE A. McDEVITT CO., National Representatives e New York, Chicago, Philadelphia, Detroit 


PENN Ss Y LVA A N 1 1A— Standard Metropolitan County Areas — (Continued) 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 
SM ESTIMATES SM | CHANT JSAM 
1/1/52 ESTIMATES WHOLE- ESTIMATES — 1951 
Be a _ es ee 
SALES 
AREAS FIVE STORE GROUPS 

—_ (in thousands of dollars—add 000) 1951 (Qual ~ 

ami- inlet ike F v 

Total | % lies . cis iat | Furn.- | l Net % | Per| Per | Buying} ity 

Map| Met.| (thou- | of | (thou- | Dollars of General | House- | Auto- | Estimates | Dollars of | Cap-| Fam- | Power | In- 

CodejArea | sands) | U.S.A.| sands) | (add 000) U.S.A.| Food | Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A. | ita ily | Quota | dex 

en ——————————————— SS Se ee ee ———E———EEEe EEE | ee | ee ee 
Scranton.........]..... 130 256.0 .1653 72.7) 231,504 .1531 66,312) 25,584 14,453) 27,927| 5,118].......... 375,430, .1703/1,467) 5,164 .1641] 9 

Wilkes-Barre- | 

Hazleton...... er 392.4 .2533, 108.3) 344,552 .2278 93,204 42,224 21,631, 50,721 6,813].......... 551,420) .2502)1,405| 6,092) 2441 9 

AWilliamsport...}..... 187 103.4 .0667 30.9] 100,267; .0663) 28,177, 10,649 5,521) 18,509, 2,456).......... 153,300) -0695 1,483 4,961) . 1% 

York. tteeereeeerbeeees 161 208. 2 -1344, 61.31 195,994) .1296 49,062) 19,610 13,662) 33,286) 3,378].......... 344, 019) - 1561/1, 652) 5,612 1438} 107 
R H DE E 7 __. (Other New England States: Connecticut, p. 225; Maine, p. 328; a 
0! IS L A N ND — Counties and Cities Massachusetts, p. 336; New Hampshire, p. 406; Vermont, p. 581.) —- — 

Pop. : | Pop. : 
; (in |__Nuuer or Ovrters | (in |___Numper or Ovriers _ 
City County thous.)}} F | GM | | FHR A D | City County ithous.)} F | GM | FHR A|D 


Central Falls.... .Providence...... 24.44 112) 13) 15 5 9 || Providence...... Providence... ... 250.0] 1,138, 94) 210 131 150 
Cranston........ Providence......| 56.8] 137, 16 14 12) 29 || Warwick........ eee | 45.6] 147) 16 6 14 10 
East Providence..Providence...... 36.8} 108 6} 15) 19) 13 | West Warwick...Kent............| 20.1) 99) 17} 23 12) 2 
Newport........ ee 33.4, 131) 11) 25 17; 16 || Westerly........ Washington......| 13.3 33 9 9 13 : 
Pawtucket.......Providence...... | 83.6] 303) 23) 55) 38) 44 ‘|| Woonsocket..... Providence......! 51.7) 212} 271 42 =. *.- 


Bristol...........] F3 | 109 30.1) .0193 8.5) 16,166, .0107 5,698 562) 1,448) 2,694) ae 38,318, .0174|1,273| 4,508 a 
re C3 | 109 82.4; .0532; 23.9 51,971, .0344| 15,638) 1,675 2,612) 8,040) 1,610}.......... 94,728) .0430/1,150) 3,964] .04 . 
West Warwick..].....]..... 20.1) 0130) 5.5 23,118 .0153) 6, 468) 1,114, 1,957; 3,163 720 4,731 19,982} .0091} 994) 3,633 ‘ 
ceca divdendiecess 45.6} .0294| 13.2 16,605, .0110 5,074! 333 117} = 2,873) 57 919 62,303} .0282/1,366) 4,720 . 
Newport......... » =e 66.2) 0428, 16.5 41,033) .0271, 15,307 1,922, 1,560) 5,862) er 129,496 -0588/1, 956| 7,845) . : e 
ae ee ee 40.4! .0261 9.8] 30,099 .0199| 10,559 1,907} 1,384) 4,886) 1,194 * 77,295! .0351/1,913) 7,887 ae 

A i nation page 4- 
Aare 5 Sve ond of state fer Standard Metropolitan County Areas. Before using these figures, see expla © SM, 1952. 


Turn to page 623 for Canadian data 


SALES MANAGEMENT 


PROVIDENCE . w 
consocket 


RHODE ISLAND 


Central Falls e 


Pawtucket 


Providence 4 av. 
1950 Net Effective Buying Income 


Cranston . 
e3 In excess of $150 Million ' 
E es $75 Million to $149.9 Million 


= $40 Million to $74.9 Million 


$15 Million to $39.9 Million 


Cities shown are those having net 
Effective Buying Income of $15 million 
and over 


Scale of Miles 
8 12 
’ — 


One Inch Equals Approximately 8 Miles 


COPYRIGHT BY 


ALL SURVEY DATA are available on IBM cards at nominal cost. These cards, as well as IBM listings of 


data in the “Survey of Buying Power”, regrouped according to your sales territories, may be obtained from 
Market Statistics, Inc., 432 Fourth Avenue, New York 16, N. Y., Phone MUrray Hill 4-3559. 


The NEWPORT, R.!. Market... 


Where the city is the Richest in the State, and the Trading Area is 
Richer than the City... 


Newport's $1,913 per capita income tops every city ... where the U.S. naval base and summer vacation 
in Rhode Island. Newport County . . . with $1,956 


per Capita .. . tops every city and county in the State. ' ce , 
The News is ar only say heeseoccoan published in ness resulting from the living needs of the state’s 


Newport County .. . in Rhode Island’s richest market top-level consumers. 


THE NEWPORT DAILY NEWS 


Largest Circulation in southern Rhode Island 
Represented by The Julius Mathews Special Agency, Inc. 


trade add a big plus to the normal year-round busi- 


More New Englanders 


lala Bacriuacet. listen to..... WPRO 


than any other 
™ Babe Rhode Island Station 


_ TO REACH THE 
“MOST BUYERS, CIVA:TSS(em I 


as 


REPRESENTED BY RAYWMER 
R iz O D Fp ! Ss x A N D- -. - (Continued) eee The “‘SM’’ symbols mark original, extly: 


sive estimates by SALES MANAGEMENT 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 


ESTIMATES CHANT 
7H 1/1/52 JM ESTIMATES WHOLE- JM ESTIMATES — 1951 


SALER 
SALES 


FIVE STORE GROUPS 
(in thousands of dollars—add 000) 1951 


Total % i 2 pa | Furn.- Net % | Per| Per 


.| (thou- Dollars | of | General | House- | Auto- | Estimates | Dollars of | Cap-| Fam- 
sands) | U.S.A.| sands) (add 000) | U.S.A. | Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A.| ita | ily 


—— -— 


690.2) 3810) 172.1) 622,880] .4118| 159,794! 65, 110 33 026, 100, 672 21,477 953,221 4325 1,618 615| 5,539 
AProvidence...}.....].....] 250.0] .1613) 73.1) 361,777| .2392| 80,545] 50 308 20,036] 57,993| 10,369] 300,925] 399,757| .1813|1,599| 5, 469 
Pawtucket.....}.....].....] 88.6} .0540) 25.8] 98,716) .0653| 23,906) 7,108, 6, st 18,334] 3,746] 29,228] 135,021| .0613|1,615| 5,233 
; ” 51.7| .0384| 15.5] 57,322 .0879| 16,353] 6, 041| 8, 519| 2,354] 20,323] 75,462| .0342/1,460| 4,869 
56.8] .0967 15.1] 27,677] 0183] 11,056) 505 4,062, 1,913] 2,268) 106,722) .0485]1,879| 7,068 
36.8| .0237| 10.8]  26,847| 0177) 308| 5, 239| 1,005] 9,632) 64,012|  .0290|1,789| 5,927 
24.41 018s! | 


YF 13,387| .0089 r 291 1,114 77 4,929 34,856, .0158)1,429) 4,841 
A and A See end of state for Standard aheintacatateis County Areas. © SM, 1952. Before using these figures, see explanation page 15. 


PLUS Sales for You 
In Rhode Island's PLUS Market 


Woonsocket average family spending exceeds the Rhode 
Island family average in every S.M. retail sales category: 


REACH this 100,000 — plus spending 


Average Sales Per Family market with its one and only local 
daily, the — 


Woonsocket Rhode Island % LEAD 


ones sise se «= Moon socner 


FOOD $1055 $888 19% 
GEN. MDSE. $389 = $306 27% C ALL 


TOTAL RETAIL $3698 $3281 13% Representatives: Gilman, Nicoll & Ruthase 
Affiliated: WWON, WWON-FM 
COVERS RHODE ISLAND’S PLUS MARKET 


Source: S.M. Survey of Buying Power ‘52 


OR OPENING THE DOOR to a warm, friendly welcome to 

r New England's Second Largest market, there is nothing to com- 

- pare with the Providence Journal-Bulletin newspapers that for 
many years have been recognized among the most productive 
newspapers in the country. 


Because of the completeness of their all-over coverage and 
the directness and intimacy of penetration, the Providence 
Journal-Bulletin newspapers are an operating necessity . . . the 
most far-reaching and cohesive sales force in this stable, com- 
pact and isolated market. 


NO NO OOo Og Og Oe Wg Cg Og, Ca Og Cir, ing, Cig, Ting, Tin, Ti, TS A 


| PROVIDENCE succerin 
The Providence Journal The Evening Bulletin The Providence Sunday Journal 


Represented Nationally by WARD-GRIFFITH Co., Inc. 


‘ 
i he hh Re ee ee eS TS TS SY NN “ 


IN SOUTHERN NEW ENGLAND The “3 


sive es' 


CUTS SELLING COSTS ... BY STRETCHING 


YOUR ADVERTISING DOLLAR THIS FAR... 
vW 


The WJAR Market (Daytime) Ander 


Charl 
Chest 


Population 1,915,900 Families 597,700 Colun 


Conw 


Retail Sales $1 792,978,000 Por 
Food 518,837,000 BP coon 
Genl. Merchandise | -.. 142,600,000 oa 
Furniture-Household-Radio .... 90,709,000 Abbev 
Automotive ..._.. -.... 282,170,000 pear 
Drug .... 7 50,415,000 

Eff. Buying Income _. 2,986,154,000 


Per Family Income eee 4,996 
WJAR—NBC NETWORK—WJAR-TV TV 
PROVIDENCE, R. I. WJAR—WJAR- 
Represented by WEED & COMPANY 


R H OD Ee 1S L A N D —_— (Continued) The “‘SM’’ symbols mark original, excl- 


sive estimates by SALES MANAGEMENT. 


—— 


: Provide 


POPULATION RETAIL SALES — 1951 EFFECTIVE BUYING INCOME 
4 SM ESTIMATES 


1/1/52 ESTIMATES JM ESTIMATES — 1951 
COUNTIES l 


CITIES 
} Fami- 
Total % lies % l Furn.- | Net 
-| (thou- | of | (thou-| Dollars | of General | House- | Auto- Dollars 
sands) | U.S.A.) sands) | (add 000) | S.A. | Food Mdse. Radio | motive | Drug (add 000) 
| | | | | 
Washington 49.5) .0319| 13.3] 36,732 0243} 11,713| 2,506! 1,921) 5,278) 1,367 55,367 


Westerly page 13.3} 0085 4.0] 18,042) 0119) 5,642! 2,006! 1,346) 2,525] 619 20,653 


FIVE STORE GROUPS 
(in thousands of dollars—add 000) 


Total Above Cities 862.7 4019) 180.0} 673,500) 4454 178,951] 69,921, 36,693, 108,708) 23,268) 372,958] 996,063 


State Total bas | 234.3] 768,782] .5083| 208,150] 71,775| 40,567| 122,546) 26,746) 
Per Capita Sales. 250 50 150) 


“ 
Per Family Sales 888 306 173} 523) 114 
*Withheld to avoid disclosure. © SM, 1952. 


Before using these figures, see explanation page b. 


WESTERLY . . . RHODE ISLAND 


GIANT 


Westerly is miles ahead of every Rhode Island market except Providence in 
retail sales activity . . . 40% above the national sales per capita. 


That's because Westerly . . . as an important shopping center . . . dominates 
southwestern Rhode Island—plus an 8,000 population area in southeastern 
Connecticut. As a result, business in Westerly stores is 40% above average 
for a city the size of Westerly. Food stores are 80% over par! General mer- 
chandise sales show a 30% margin! Furniture-household 98%! Drugs 62%! 


The Westerly Sun makes this a responsive market for your advertising . . . by 


going out daily over all shopping routes to reach .. . and sell . . . the families 
who buy here. 


THE WESTERLY SUN ne sesius tees tct27 agency, tne 


SALES MANAGEMENT 


Te eo aes MANAGEMENT. RHODE ISLAND— Standard Metropolitan County Area 


———— 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 
SM ESTIMATES JSAM CHANT SM 
1/1/52 ESTIMATES boyy ESTIMATES — 1951 


l SALES ) 
| FIVE STORE GROUPS | 


2 
om (in thousands of dollars—add 000) 1951 


| 
| 
| 
| 


Fami- Qual- 
Total % lies 2 | Furn.- | Net % Per | Per | Buying} ity 
Map] Met.| (thou- | of | (thou-} Dollars | 0 | | General | House- | Auto- Estimates | Dollars of Cap-| Fam- | Power | In- 
. CodejArea | sands) | U.S.A.) sands) | (add 000) | U. SA. Food | Mdse. Radio | motive | Drug | (add 000) | (add 000) | U.S.A. | ita a | ily | Quota | dex 
dence. pee. Tere 109 702.7) 4535) 204.5} 691,017! .4569 181,130! 67,347) 37,086 111,406) 23,749].......... 1,086, 267| 4929 1,646! 5,312] .4742] 105 
G 7 (Other South Atlantic States: Delaware, p. 236; District of Columbia, 


2 S. 3; _ . — 
. pn. aa: cS wey Bes: , ae TS = 600.) $s O U T Ho C A R 0 L N A Counties and Cities 


Ve Pop. Pop. 
| (in NUMBER OF OUTLETS (in NUMBER OF OUTLETS 
City County ithous.) F | GM | FHR| A|D City County ithous.) F | GM FHR| A | D 

Anderson........Anderson........| 19.9] 68) 9} 23! 30 10 SS Greenville....... . $a 21) 10} 11 13 
Charleston.......Charleston.......| 71.5] 343) 23) 71) 39) 39 Hartsville....... Darlington...... | 5.81 33} 9} 12) 17 4 
ere 2 ere 7.0 27 7| 7| 12 4 Lemcaster<.. ..... Lancaster....... 7.4 41| 13 13 18 5 
Columbia........Ricbland........| 90.4) 312 33} 63 49 40 EO CT 8.9] 38) 10| 9 13 5 
Conway......+.. Horrv...........| 63} 32) 10) 11) 17) 7 Newberry....... Newberry....... 7.7] 40; 11] 9| 15) 6 
Florence.........Florence......... 23.1] 106 10; 30 21 13 Orangeburg...... Orangeburg...... 15.6 50) 13) 14) 25 11 
Gaffney.........Cherokee...... 8.2 49 8 14; 13) 4 Rock Till...:.....< York.. ae a 11] 22| 24 7 
Georgetown..... . Georgetown. : 6.2 30) 8 9} 14} 5 Spartanburg..... Spartanburg thao 37.8 112| 22 31} 43 15 
Greenville.......Greenville....... 60.1} 160) 30) 48| 56} 26 | SR as. ccwdn Sumter... soevel aaa 93 12! 18) 18 11 
Greenwood. .... .Greenwood . es a 13.9 49 11} 18 20 8 ee ee Rts cites? 9.8 31} 11] 10) 13| 4 
eee |g See 22.8 -0147) 5.8 10,872) -0072| 3,301) 1,130 978 1,609 SE ceca 14, 357 -0065) 630| 2,475) .0083 56 
Aiken. . ..| C3 10 64.3) .0415 17.2 24,440; .0161) 7,668) 2,964, 980 4 611) ee 53,451) .0243) 831) 3,108] .0252] 61 

| Allendale 6 See 12.6) .0082 2.9 4,895) .0033) 1,494 629 - 702 . See : 7,054; .0032! 7" 2,432} .0042) 51 

| | | | | | | se 

| Anderson ‘acne esas 92.2) .0595) 24.2 61,920, .0409 14,969 8,368, 4,540 — 2 eee 86, 304) -0391) 936) 3,566] .0437) 73 

| NT Ee, ae Sere 19.9 -0128) 6.1 41,179) -0272 6,864 6,852 3, 149| 10,906} 1,137 13,659 25 .776| -O117/1 ,295| 4,226] .0166} 130 

) Bamberg . - » eee 17.7, .0114 4.2 9,088 .0060 1,960 971 252) 2,192) ee 12,240) -0056 | 692| 2,914) .0069] 61 

] Barnwell... S| | wee 21.3) .0137 5.2 6,640) .0044 1,711) 1,107 255! 1,274! ee 18.450) -0083) 866| 3,548} .0082} 60 


© SM, 1952. Before using these figures, see explanation page 15. 


A T B T c I 7 


==}, SOUTH CAROLINA 


se | SFs6 


SGreenwood 


_ 
i 


= 25@ Sumter: 


: |B | S| 


ae 


1950 Net Effective Buying Income 


ec | In excess of $150 Million 


a = $75 Million to $149.9 Million 
4 $40 Million to $74.9 Million 
FE =] $15 Million to $39.9 Million 


4 
Cities shown are those having net 
fective Buying Income of $15 million 
Ons over 
Scale of Miles 
5 0 10 20 40 50 Copyright by 5. 


One Inch Equals Approximotely 40 Miles 


with 22.8% 
of South 
Carolina's 
population, 


Is yOu 


Coy 


26.5% of the RETAIL SALES 


$364,916,480 — Sales Management Survey 5-10-52 


Represented 


r 
t 32] vd of the COVERED EMPLOYMENT Nationally by 
a. 


j 106,701 People — S. C. Employment Sec. Comm. 6-31-51 WARD-GRIFFITH 


EER Of the COVERED WAGES COMPANY, INC. 


$279,405,494 — S. C. Employment Sec. Comm. 6-31-51 


- 


ibe yA of the AUTOS and TRUCKS 


137,597 Vehicles — 


S. C. State Highway Dept. 1-31-52 ‘ * 
Che Greenville News ¢ 
* 484,184 PEOPLE comprise Greenville’s MORNING & SUNDAY 


A. B. C. Ci d i i 3 
sale np sven gelteedaoouah. ee GREENVILLE PIEDMONT 
invite your comparison of the Greenville, EVENING 


Columbia, and Charleston markets by every Operators of WFBC - NBC - 5000 Watts 
authentic measurement. 


SOUTH CAROLINA — (Continued) sive estimates by SALES: MANAGEMENT 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 


ESTIMATES CHANT 
1/1/82 BY) ESTIMATES WHOLE-| @X2) estimates — 1951 


SALER 
COUNTIES | SALES 
FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 1951 
Fami- 

lies Furn.- Net 
(thou- | Dollars General | House-| Auto- Estimates | Dollars 
sands) | (add 000) | U.S.A. Mdse. | Radio | motive (add 000) | (add 000) 


11,478) . 16,120 
8,130) . 12,338 
4,903) . 9,264 


135,000) . , 224,317 
105,008) . 111,380 
17,274) . 22,736 
14,042 6,317 
19,542 25,798 
12,879 6,307 


& 


18,201 
10,502 
13,757 


24,098 
16,366 
16,123 


28 38 


29,633 
14,498 
15,310 
10,241 


— 


37,730 

5,331 
18,735 
11,969 


—_ 
@ 


7,451 
8,886 
59,116 
36,642 


9,932) . 
12,909) . 587 
75,914) .0345 
22,038; .0100) 954 


SBE 88 


17,373 23,097} .0105| 708 
12,257). 6,725| .0030\1,085 
167,610) . 210,935| .0957|1,216 
112,900} . ; 93,081} .0423/1,549 
12,710! . 7,644} .0034|1,470 


1 Greer is in Greenville & Spartanburg Counties. ; Before using these figures, see explanation 
A and A See end of state for Standard Metropolitan County Areas. Withheld to avoid 


- SALES MANAGEMENT 


HERE'S THE SALES 
GOLD MINE 
OF SOUTH CAROLINA: 


HIGHEST 
PER CAPITA 


HERE'RE THE TOOLS 
TO PRODUCE SALES: 


Charleston County has the highest per capita income in 


san | 8756 


HERE ARE THE FACTS: 


Charleston County is the fastest growing county in South 
Carolina, according to the U. S. Census for 1950. Charleston 
County is also the richest area for sales in South Carolina. 
Here, where there is plenty of money to spend, your adver- 
tising dollars can get their fullest return. 


South Carolina—$1,339 in the county—$1,558 in the city. 


Your dividends when you advertise in the Charleston 
Evening Post and the News and Courier include not only 
complete coverage of this richest county in South Carolina, 
but also the Low country 18 county trading area which is 
more than one-third of the whole state. Vital statistics on 
this trading area show: 


Population 
Charleston County has the greatest Effective Buying In- 


y , Population, Families 
come of any county in South Carolina—$224,317,000 


Total retail sales $453,919,000 
Effective Buying Income $657,242,000 
| | err errr ere re $203,323,000 


Charleston County has the greatest surplus E.B.I. over 
sales of any county in South Carolina—$89,317,000 


Figures from Sales Management's Survey of 
Buying Power Estimates for 1951 


“COVERING AN 18 COUNTY 
TRADING AREA 


= 


azn see 


3 


South Carolina on a Silver Platter... 


WIS with the lowest frequency in the state, 560 kilo- The 20-county retail trading area credited to Colum- 
cycles, reaches 145,960 families in 40 of South Carolina’s bia (BBD&O) is the largest in the state in people— 
46 counties. Of this total, 88,780—or 60% —tune in 886,700 — and in E.B.I. — $742,567,000.** 67% of these 
WIS 6 or 7 days weekly.*® people tune in WIS 6 or 7 days weekly. 


For sales RESULTS, let WIS, an NBC affiliate for 20 of its 21 years, carry YOUR sales 
message to the growing, diversified, industrial and agricultural market it COVERS! 


G. Richard Shafto, General Manager 560 KC 
J. Dudley Saumenig, Managing Director 

*BMB, Spring 1949, Daytime >) 000 Ww 

**Sales Management. 1952. COLUMBIA, S. C. 


Represented nationally by Free & Peters. 


No Other Station Serves South Carolina Like This! 


The ‘SM’? symbols mark original, exclu 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 


ESTIMATES CHANT 

BY) 1/1/52 BY ESTIMATES bay oy BY ESTIMATES — 1951 

COUNTIES oo l pi SALES 
| FIVE STORE GROUPS 

CITIES (in thousands of dollars—add 000) 1951 


Total | | o% | Furn.- 


(thou- | Dollars | of | | General | House- | Auto- Estimates 
(add 000) | U.S.A.| Food Mdse. Radio | motive (add 000) 


| | | 
3} 36,192 -0239) 8,618) 4,478) 2,699) 0216/1, 129 
1 


26,551) .0176) 5,605 2,283) . 0086) 1,356 


6,936, .0046| 310 | 0050) 595 
1,601 0213) 761 
1,129 
508 


516 
831 
|1,042 
787 
11,939) . : : 936 


Lee. a A. 7,703| | .0071| 666 
Lexington 5.8) . . 19,593 
3,248 


19,482 
16,130 
20,061 
13,078 


18,148 
36,321 
21,469 
19,907 


146,483). , 
: 134,869]. | 7,282] 
.0104 5,052 | 195! 


and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation 
*Withheld to avoid disclosure. © Sm 


- SALES MANAGEMENT 


Is South Caro ina’s ‘Largest C 
and. the home. of 


Bi 
@> 
» “<= 
‘_ n 
a a 
be ee 


| THE COLUMBIA RECORD 


\ SOUTH CAROLINA‘S 


The State and The Columbia Record can sell the heart of South Carolina for you. . . 


LARGEST NEWSPAPERS 


with 

4 intensive coverage throughout 20 counties in this rich market of 783,400* people . . . more than 
. twice the size of any market covered by any other South Carolina newspaper. 
“ Here are some of the big volume sales available to you in The State and The Columbia Record 
; market: 
, Retail Sales _....... $476,327,000* 
: Food Sales - 110,205,000* 

General Merchandise Sales - _ 60,001,000* 
: Automotive Sales _.... 102,421,000* 
1 Drug Sales _. _... 13,759,000* 
“ _... 647,481,000* 


Net Effective Buying Income 


Get your share of these big volumes throughout 
this ever-growing market by selecting The State 


and The Columbia Record as your most effective 
salesmen. 


The * Stat 


(Morning and Sunday) 


REPRESENTED 


CIRCULATION: Morning and Evening, 98,325; Evening and Sunday, 103,770 (ABC, 9-30-51) 


BY THE 


(*Source: Sales Management’s 1952 Survey of Buying Power) 


Multiply the impact of your sales message by 
using a full color schedule in The State’s Maga- 
zine Section, only Locally-Edited Color Magazine 
in the two Carolinas. 


Che Columbia Record 


(Evening except Sunday 


BRANHAM COMPANY 


COVERAGE...Solid throughout the populous, the area! 112,010 Daytime Total Weekly 
wealthy, eager-to-buy 17 counties which Audience Families! 


constitute the rich, Carolina Piedmont ’ 
(Spartanburg-Greenville) Area. SALESMANSHIP...it was born in us... 


Experience taught us the rest! 
ag ne aprenery deep and sure as the SHOWMANSHIP. ..Our know-how to program 
“ — -- to mix the sweet and hot with the news 
AUDIENCE...B8MB Report No. 2 shows WSPA and views...the thrillers with the top billers, 
with the largest audience of any station in local and network. 


These are the things which have made WSPA the No. 1 CBS Station in the prosperous Spartanburg-Greenville Market! 


Represented By: 
SALES THAT WILL KEEP ON ROLLING... John Blair & Co. 
ror YOUR WARES OVER Harry E. Cummings 
AIR 2 Southeastern Representative 
Roger A. Shaffer 
Managing Director 
Guy Vaughan, Jr. 
Sales Manager 
No. 1 CBS Station For The 
Spartanburg-Greenville Market 1 ~_ 


5,000 Watts -- 950 On Your Dial atiredlind.... 


° The “SM” symbols mark original, exclu 
ntinued) a sive estimates by SALES MANAGEMENT. 


OATES RETAIL SALES — 1951 a=. EFFECTIVE BUYING INCOME 
JM 1/1/52 ESTIMATES WHOLE- BY/) ESTIMATES — 1951 
COUNTIES 


SALER 
SALES 
FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 1951 


Furn.- Per 


Net 
General | House-| Auto- Estimates} Dollars Fam- 
Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S. lly 


127,764, . 29,402| 16,614, 8,219| 27,538| 3,045] 158,879}. 4,002 
86,672| . 11,513|  11,871| 6,592| 24,484 2,324 57,902]. 5,312 


Dollars 
(add 000) 


33,310). 8,385) 54,226 
28,203| . 6,184 23,277 
17,655, . 5,421 29,765 
12,919) j 2,827 9,946 
17,377) . 4,395 26,646 


| 
52,163). 13,878 8,716; 1,319 61,763 
32,418) . 7,571 | 6,525 823 28,008 
| | 


761,676) .8436| 142,207| 100,156) 84,144) 193,297) 23,067 608, 568 


1,378, 474| ° 339, 186! 170,772! 85,207 289,940| 39, 92: 1,911,607 


Per Capita Sales.|..... sone 632) 157) 106 36 114 16 
Per Family Sales.j..... acaba’ 2,5889| 630 317 158 538 


— Standard Metropolitan County Areas 


24 167.5| .1081| 45.5] 135,000! .0893| 35,532! 12,204) 8,536] 28,179| 4,263 224,317| .1017|1,339 
31 149.3) .0965) 37.6) 146,483) .0969) 27,216) 15,836) 8,602) 36,720) 4,621 192,047) .0871/1,286 
57 173.4] .1119) 47.3] 167,610) .1108| 35,844) 22,089] 11,648] 35,814) 4,944 210,935} .0957|1,216 


SOUTH DAKOTA—Counties and Cities —jStot"iisoun, ‘p"' Sei: Neirstar_p. 391; Worth Bakotas ne 'so%) 


Pop. 
South Dakota state mop—p. 534) (in NuMBER OF OUTLETS | ; NUMBER OF OUTLETS _ 
City County thous.)} F | GM | FHR | City County - jy} F | GM | FHR| d 
paced ce eee of 
18 Rapid City... ... Pennington 
7 Sioux Falls Minnehaha 
14) Watertown Codington 
11) ‘'' Yankton........ Yankton 


5) . . -0013; 809 
9.3 2. 0053/1, 258 
18.2 5.0 -0104)1,271 
7.9) . 2.1 ‘ , 347 


1,144 -0059/1,630 
1 Greer is in Greenville and Spartanb Counties. Before using these figures, see explanation page 16. 
2 Armstrong and Stanley Counties Combined. ’ OeWithheld to avoid disclosure 
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SALES MANAGEMENT 
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y 
le 
x 
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—— ‘S WHY 


Wduertising Stays- Where Tt Pays 


\ On WNAX-570 


Big Aggie Land, 267 BMB counties in Minnesota, the Dakotas, 
Nebraska and lowa, is served only by WNAX. In this world’s richest 
agricultural area, 405,210 families listen to WNAX . . . 80% of 


them three to seven times every week. 


In 1951, folks in Big Aggie Land enjoyed a buying income of 
$4,092,488,000—greater than San Francisco, Cleveland, or Wash- 
ington, D. C. Retail sales in Big Aggie Land totaled $3,462,941 ,000— 
greater than Los Angeles, Detroit or St. Louis.* 


*Compiled from 1952 Sales Management 
Survey of Buying Power 


On the basis of a one-time Class A chainbreak, 5¢ buys 1,000 families. 
$1.00 gets you 20,000 radio homes. 


No conflict with TV—(Taint Visible) —no need to buy several sta- 
tions to assure you complete market coverage. WNAX alone delivers 


this Major Market in one big, low-cost package. Call your Katz man. 


_WNAX-570 


YANKTON - SIOUX CITY 


570 Ke. - 5,000 Watts 74 Cowles Station 
REPRESENTED BY KATZ CBS RADIO NETWORK 


a ] B | . | | | F | G 


SOUTH DAKOTA 


CAMPBELL 


PERKINS 


EOMUNDS 


( WALWORTH 


ro. 


ARMSTRONG \ 


ZiEBACH [DEWEY 


JERAULD 


PENNINGTON 


Se 


BRULE 


CUSTER 


| WASHABAUGH 


FALL RIVER CHARLES MIX] DOUGLAS 


GREG- 
ORY 


BENNETT 


1950 Net Effective Buying Income 


In excess of $150 Million 


Ha $75 Million to $149.9 Million 
EF 4 $40 Million to $74.9 Million 


$15 Million to $39.9 Million 
a : 1 c | a F | G 
SOUTH DAKOTA -— (Continued) 


Scale of Miles 
Effective Buying Income of $15 million Vd i590 _75 
ying $15 io _— f 


and over 


Cities shown are those having net 


Copyright by 


One Inch Equals Approximately 60 Miles 


The “SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


tre 
BY M 1/1/52 


RETAIL SALES — 1951 MER- 


CHANT 
ESTIMATES WHOLE- 
SALER 


SALES 
1951 


EFFECTIVE BUYING INCOME 
ESTIMATES — 1951 


COUNTIES 


FIVE STORE GROUPS 
CITIES 


(in thousands of dollars—add 000) 


U.S.A.) sands) 


Dollars 
(add 000) 


% 
of 
U.S.A. 


Food 


General 
Mdse. 


Furn.- 
House- 
Radio 


Auto- 
motive 


Estimates 
(add 000) 


9.6 
6.2 
1.8 

4 


48,825 
41,142 


0322) 
0272) 
0053, 
in 


7,685! 


6,319) 


7,823 
7,484 


2,176 


-0017 


0024 
0029 


1,297 


Buying 
Power 
Quota 


ofr 


*Withheld to avoid disclosure. 
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Before using these figures, see explanation page 15. 


SALES MANAGEMENT 


SOUTH DAKOTA 


sHows GREATEST INCREASE 
in CASH FARM INCOME 


pistrict — January-September* IN gt H F E D E R A L 


or Ninth 


Cash Farm Income f 


ds of Dollars) 
— arco RESERVE DISTRICT 
sereee 1950 1951 - — 
5 
“i 3 214452—=«S 761,285 $ poy 114 
Minnesota Tr ea 59,495 poag i 384,056 eed 
North Dakota. e-rvscessessee 65,715 164,091 192,899 


; Ot coeeserereeveesseonnssere” 032 4,287 116 
hoe 433.009 1,636,660 BST ERA 11S 
Ninth District * sees" 4 998 651 16,037, 
United States csccceereeeesrees* —— oo 1951. ; 
. t ie3 in Wisconsin. : 
; “Farm Income Situation, | 26 counties in > 
: Jucludes 15 counties in Michigan & a 
*From the December 1, 1951 
Monthly Review of the Ninth 
. Federal Reserve District which INCREASE 
comprises South Dakota, North 
Dakota, Montana, Minnesota, 


15 counties in upper Michigan 


Dealer tie-in service that multiplies the value of your advertising 
dollar. Through locally solicited dealer tie-in ads, we’ll help you tell 
the consumer what to buy and where to buy it. 


2) Merchandising follow thru that pays such big dividends in your 


lu- 
T. 


dealer’s store. Write for complete details on a merchandising service 
that spells turnover and bigger profits for you. 


Rural and Urban circulation—both with the S. D. Dailies! When 


you place your advertising in the S. D. Dailies you reach 85% of ALL 
South Dakota homes—farm and city! 


Lowest cost no matter how you measure! Combined line rate of 
the six locally edited S. D. Dailies is much lower than any other 
publication claiming South Dakota circulation. 


in the Rich, Responsive market served by the... 


AF SAILIES 


Comprise Six Locally Managed and Locally 
Edited Newspapers Serving The Six Primary 
Markets of South Dakota... Rural and Urban. 


i FOR COMPLETE, HELPFUL INFORMATION, 

n ir, A . WRITE TODAY! 

4 BR NR NOOK ; “aw \ \ SOUTH DAKOTA DAILIES 

15. ANS \ ‘% ‘ \ ; QQ Qn BOX 1278 HURON, SOUTH DAKOTA 


535 


THE SIOUX FALLS ARGUS-LEADER GIVES YOU... 


97% COVERAGE OF THE METROPOLITAN AREA IN SOUTH DAKOT) 


65% Coverage of the Sioux Falls 14-County ABC Retail Trading Zone... plus Worthwhile Coverage of the Entire State! 


Ciredlation DOT £e4 O SUB 


EVENING 52,003 SUNDAY 51,256 


ae oe : ME PHERSON 
PERKINS | CORSON , , 


But Coverage is Only Part of the Story— a, Pen eons 


DEWEY 


The Argus-Leader maintains a receptive ivi 


audience for your advertising. A high de- wr. 
gree of reader interest is created for you : CER Re 
Kon 


through strong editorial leadership, pro- + nae HAR ks 
gressive policies and broad news coverage. Cm a se SO “KY Qos armel 
CUSTER, ; Ce Pele OM Hs 
__— WASHABAUGH| MELLETTE 


So when you advertise in the Sioux Falls 
Argus-Leader, you can count on high read- “ee ee 
er attention plus unequalled coverage of * , * | SHANNON being 
South Dakota’s able-to-buy families. = 


South Dakota’s Leading 


S10UK FALLS Argusteatie 


REPRESENTED BY GILMAN, NICOLL a RUTHMAN NEW YORK » CHICAGO « 


BOSTON * SAN: FR 


S( .) U T H _D A K OTA— - (Continued) The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES — 1951 EFFECTIVE BUYING INCOME 
BYP 1/1/52 ESTIMATES ESTIMATES — 1951 


COUNTIES 
FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 


Furn.- | 
General | House- | Auto- | 
Mdse. | Radio | motive | 


110) 
430 
355 


S2S2 82223 wee 


— 


a 


. ee . 
—_—_ = 


—_ 

a 

a 
—~_—~ 
aa aa 


— = 


$3 8 
2ae2<uz2:2:2 338s: 


—— 
- 


g 828 8 
g 8 


* s 


8,006 
13,745 
2,311 


Withheld te aveid disclosure. Before using these figures, see —— a pane 3 
536 SALES MANAGEMENT 
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The “SM” symbols mark original 
sive estimates by SALES MANAGE 


exclu- 
MENT. 


SOUTH DAKOTA-— (Continued) 


POPULATION RETAIL SALES — 1951 nen EFFECTIVE BUYING INCOME 
, SM 1/1/82 BYLD ESTIMATES WHOLE- ESTIMATES — 1951 
COUNTIES SALES 
FIVE STORE GROUPS . 
CITIES (in thousands of dollars—add 000) 1951 
Fami- Qual- 
Total | % | ties % —_ SM Net 7%, | Per | Per | Buying] ity 
Map} Met.} (thou- | o' (thou- | Dollars of General | House-| Auto- Estimates lars of | Cap-| Fam- wer | In- 
CodejArea | sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A.| ita | ily | Quota | dex 
Miner.........-. _- 6.3| 0041) 1.8 5,375| .0036 891 323 136 708} -209).......... 5,739| .0026| 911| 3,188] .0032] 78 
Minnehaha. ..... G3 | 134 72.8| .0468| 21.4) 95,016) .0628| 16,352} 12,947) 5,081) 22,860) 2,847).......... 134,585} .0610/1,849| 6,289] .0587] 125 
ASioux Falls...].....]..... 53.9} .0348} 16.2] 83,394) .0552) 13,971] 12,475] 5,029] 21,798] 2,569] 104,940) 104,480) .0474/1,938| 6,449) 0472} 136 
Moody......-.-. G3 |..... 9.4| .0061} 2.6 7,001} .0046| 1,107 427; 434) «*1,076| = 141}.......... 11,823] .0054|1,258| 4,547) .0053] 87 
Pennington... = 35.8 .0231) 10.6) 49,067| .0325/ 6,927) 5,843) 2,204 13,972) 1,543).......... 66,647} .0302|1,862| 6,287} .0295) 128 
Rapid City....].....J..... 26.6| .0171| 8.0] 45,411/ .0300| 6,226, 5,747; 2,103] 13,795] 1,282 . 50,183] .0227|1,887| 6,273] .0238] 139 
Perkins..........) BY |..... 6.8} .0044 1.9 9,106} .0060| 1,294 897 328) 2,128 aa 8,640| .0040|1,271| 4,547] .0047| 107 
Potter.........-. | 4.7| .0030} 1.4 6,545 -0043 1,125 114 181} 1,080) 182).......... 5,850} .0026/1,245| 4,179} .0032) 107 
3 Roberts......... | = 15.0) .0097) 4.0] 11,456] .0076)1,777| 1,493 232) 1,601; 224).......... 14,441| .0066| 963| 3,610} .0075) 77 
Sanborn......... _) 5.1) .0033) 1.5 4,128) .0027/ 956 138 74 .  — RS 4,910} .0022} 963) 3,273] .0026) 79 
Shannon B4 |... 5.7 = 1.2 691) | .0005 306| SER BAe — Se 3,363} .0015| 590) 2,803) .0016) 43 
| | 
- | | 
Spink... | 12.4) .0080 3.4] 12,020 0079) 2,133} 697, 497; 1,255} 297].......... 12,728, .0058|1,026| 3,744] .0069] 86 
" 2Stanley 12 |..... 1.9) .0012 6 1,008} 0007 288 50} °° de ee Dt 1,635] .0007| 861) 2,725) .0008] 67 
P RE ae 2.8| 0018) 7 2,409| .0016 465 60} * . RAST! 2,408} .0011| 860| 3,440] .0014) 78 
Todd. | ae 4.7) .0031| 1.2 838) .0006 347| RR es eee SAR 2,895| .0013| 616) 2,413] .0015) 48 
ae D4 |..... 9.1) .0058) 2.4{ 11,796} .0078) 1,826) 1,646 528} 2,419] 176].......... 11,563] .0053/1,271| 4,818] .0062} 107 
Turner G4 |..... 12.1) .0078} 3.7] 10,914) .0072| 2,334 755 498} 1,689) 321).......... 12,735| .0058/1,052| 3,442] .0066) 85 
| | 
: Union.......... mE...: 10.9) aul 3.2 9,345) .0062| 1,461 634) 200/ 1,472) 424).......... 13,991, .0063/1,284 4,372) .0064] 90 
Walworth........ | = 7.6 .0049) 2.2} © 10,265| 0067) 1,702 838} 499) 3,417; a7if.......... 9,657| .0044/1,271| 4,390] .0052) 106 
Washabaugh.....] B4 |..... 1.5) 0010) 194} .0002 See ee Face es Hee 1,022} .0005| 681| 2,555} .0005] 50 
Yankton........ 3 oe 17.0) 0109, 4.2) 20,156] 0133) 3,218| 2,440, 837] 3,869) 334)... 24,651) .0111|1,450| 5,869} 0117) 107 
Yankton.......].....)..... 7.8) .0051| 2.4] 19,120] .0126} 2,937) 2,216 837| 3,430) 275 ° 13,114] .0060|1,681| 5,464] .0078] 153 
Ziebach......... et... 2.7 .0018) 7 1,295] .0009 344 OO Saison ° Ee 1,663} .0008| 616/ 2,376] .0010] 56 
Total Above Cities}.....]..... 155.8| .1006| 46.4 200, 8e2| 1857} 42,573] 39,367] 14,574) 69,787 6,000] 144,157] 283,224) .1285|1,818| 6,104 1400 139 
‘ State Total.......t.... IL... 660.11 .4260! 186.2! 693,035! .4583! 121.4451 69,243! 27,608 130,843] 17,3321.......... 850,328) .3858'1,288! 4,567 aise! 98 
Per Capita i ta | Re MK Whew Pex tuccel , ae | 184| 105 = ee ees eee Re | a CRN | = 
" Per Family Sales.|.....].....]........ SRE ee ee 652 _ ee = Oe Oe eee oe Ree an 
lu- e 
i. x 7 SOUTH DAKOTA— Standard Metropolitan County Area 
Sioux Falls....... | dl 134 72.8} .0468} 21.4] 95,016] .0628) 16,352) 12,947) 5,081] 22,860) 2,847|.......... 134,585] .0610/1,849| 6,289) ~ 125 
(Other East South Central States: Alabama, p. : it 
ae 188; Kentucky, p. 314; Mississippi, p. 379.) Li E N N E S S E E ee Counties and Cities 
ual- Pop. Pop. 
ty Tenn. state map—page 538 (in NuMBER OF OUTLETS (in NuMBER OF OUTLETS 
“4 City County ithous.)| F |GM|FHR| A | D City County |thous.)} F | GM | FHR| A|D 
a Bristol... .......Sullivan......... | 17.6] 43; 7| 13) 18) 4 || Columbia........ Maury.......... | 11.0] 66) 8| 14| 26 6 
80 Chattanooga. . ...Hamilton........| 133.8] 544 62} 104 81 74 | Covington....... a ee | 4.4 29 9 9 12 4 
78 Clarksville ects Montgomery..... | 16.9 73 14 11 22 : Li ee. eS ee | 11.0 52 4 13 " 7 
Cleveland.......Bradley.........] 12.7} 54 11} 16) 18 4 | } 
“ =e (Continued on page 538) 
rT) Anderson El | 71 65.4| .0422/ 16.9  33,850| .0224) 12,684, 2,808) 985 4,774) 1,959].......... 76,043; .0345|1,163| 4,500] .0323{ 77 
Oak Ridg , See 32.5| .0210/ 8.6] 26,579) .0176| 10,174 2,398| 747| 3,919} 1,859 . 53,446| .0242|1,644| 6,215] 0216] 103 
1 Bedford... D2 |... 24.0) .0155) 6.9] 15,466) .0102] 3,798, 1,264) 1,440) 4,178) 390.......... 20,461, .0093| 853) 2,965) .0107) 69 
os Shelbyville.....J.....J..... 9.6 0062) 3.0} 13,506 .0089| 2,796) 1,145] 1,323] 4,178] 337 . 9,042| .0042| 942) 3,014) .0060] 97 
15 Benton... mE... "1 ‘ 0078) 3.3 4, 198| 0028} 1,127 514 157 soa Sees 4,646, .0021| 401' 1,408] .0033] 44 
| | 
“ Bledsoe . | eee 8.7; .0056) 1. 2,604) .0017 732 312 124) * __ 3,056} .0014) 351 1,608} .0022) 39 
* 2 Armstrong and Stanley Counties Combined. © SM, 1952. Before using these figures, see explanation page 15. 
R A and A See end of state for Stanaard Metropolitan County Areas. *Withheld to avoid disclosure. 
" = 
8 
| 
HERE’S HOW YOU CAN TELL WHAT THE RETAIL SALES VOLUME 
10 
108 WILL BE NEXT MONTH IN 200 CITIES 
a 
9 In every first-of-the-emonth issue SALES MANAGEMENT forecasts what the month’s retail sales will be in 
“ more than 200 leading U. S. cities. For each city, we give the sales volume, the percentage of change 
from the same month last year and its relation to the national change for the same period. The Survey of 
: Buying Power gives you sales for the latest complete year. In between Surveys, “High-Spot Cities” alerts 
« you to changes in the making . . . each month. 
— os 
ye 
INT ——— 


MAY 10, 1952 


NASHVILLE 


The “MONEY TOWN” of the South 


* Nashville Population (DAVIDSON CouNTY) ... o20,/58 
¥ Nashville Market Population . . . . . 1,008,635 


1951 Retail Sales .. $674,126,000 1951 Food Sales $153,931,000 
1951 Genl. Merchandising Sls. 82,871,000 1951 Drug Sales ........... 19,022,000 
1951 Auto Sales ............ 151,555,000 1951 Home Furnishing Sales 40,145,000 
1951 Effective Buying Income $950,704,000 


Reach this prosperous Nashville market through two great newspapers 


Nashville Banner 
NEWSPAPER PRINTING CORP. Picting REPRESENTED BY THE 
AGENT BRANHAM COMPANY 


E N N E The ‘SM’ symbols mark original, exclu: 
ete _ sive estimates by SALES MANAGEMENT 


~ (Continued from page 537) Pop. . 
(in NuMBER OF OUTLETS (in NUMBER OF OUTLETS 


City County thous.| F |GM\FHR! A | D City County thous.) F | GM FHR! A | D 


Elizabethton.....Carter..... 


Memphis........ 3 875} 139) 214) 145) 228 
Greeneville Greene... .. 3 


6 

9 Morristown:..... | 74; 11) 15, 

Jackson.........Madison 12 Murfreesboro. ...Rutherford...... q ot 6) 18) 

Johnson City... .Washington ‘ 12) Davidson........ 71 566 97) 

Kingsport...... . Sullivan ; 3 9 5| . + ANGETSON........ : a 

Knoxville. ... Knox.. ' 54| k 

Lawrenceburg... . Lawrence 8} | eee eargeratlrs : 32 
Wilson... : A 8 Shelbyville i 56 

McMinnville.....Warren......... y 10 |} Union City......Obion........... y 38 

Maryville. ......Blount. 12 


50 


*Withheld to avoid disclosure. SM, 1952. Before using these figures, see explanation page 15. 


A | 


\ CLAIBORNE 


(a 


HICKMAN 


CHATTANOOGA 
1950 Net Effective Buying Income 


re In excess of $150 Million 
Le $75 Million to $149.9 Million 


4$40 Million to $74.9 Million 


Scole of Miles 
Cities shown are those having net im = 
Effective Buying Income of $15 million a ee | 
Es 5 Million to $39.9 Million and over One Inch Equals Approximately 60 Miles 


a ] B | | ec | : | *With 


SALES MANAGEMENT MA’ 


ow! More Than One Million 
Radio Families‘ 


in the 


WMC 


market area 


*Estimate based on 1949 BMB Survey projected through 1951. 


Today in the Memphis and Mid-South market area there are one million radio families. This 
does not include the tremendous bonus of automobile radios, all adding up to make WMC 
and WMCF the greatest medium of advertising ever made available to sell the Mid-South market. 


LOOK AT THESE FACTS: 


e J e es 
é e 406,034 persons now live in urban of over 31 million people 
a 
Memphis . ons 
P e Memphis market a two billion dol- 
q ¢ Memphis 2nd largest city in area lar buying potential 
Clu 
NT 
— “ee . by] . J e 
Since 1923 Memphis’ leading radio station has been 
D National Representatives, The Branham Company 
228 
j CELEBRATING THIS YEAR ITS 25th NBC 
0 BES 
r ANNIVERSARY OF AFFILIATION WITH 
WMCF 260 KW Simultaneously Duplicating AM Schedule 
Pr WMCT first TV Station in Memphis and the Mid-South 
3. Owned and Operated by The Commercial Appeal 5000 WATTS e 790 KC 
" The “SM" symbols mark original, exclu- T 6 N N E S S$ E & (C : d) 
sive estimates by SALES MANAGEMENT. = = — (Continue 
POPULATION RETAIL SALES — 1951 (MER. | EFFECTIVE BUYING INCOME 
; N 
BYP 1/1/52 BYLD ESTIMATES WHOLE- ESTIMATES — 1951 
x SALER 
COUN TIES | | | | SALES 
| FIVE STORE GROUPS 
CITIES s : } (in thousands of dollars—add 000) 1951 Qual 
x | Fami- ual- 
Total | % lies % | | Furn.- | Net % | Per| Per | Buying} ity 
Map| Met.| (thou- | of | (thou-| Dollars | of | General | House- | Auto- Estimates} Dollars of | Cap-| Fam- | Power | In- 
CodejArea | sands) | U.S.A.| sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A.| ita | ily | Quota | dex 
’ Blount...........]F2 | 714 57.0) .0368) 14.5] 30,949] 0205] 8,672| 3,491| 2,281] 6,558] 1,066].......... 50,292} .0228) 982| 3,468] .0249] 68 
Maryvill ee et! 8.8| 0057, 2.7] 21,338] 0141] 3,414| 2,903 1,955] 5,276, 609 . 10,142| .0046|1,153| 3,756 ‘cor7| 135 
Bradley... E2 |.....) 33.0) .0213| 8.7] 21,015] .0139) 5,213, 1,429, 989] 5,043,482)... 29,761| .0135| 902) 3,421] .0152] 71 
Cleveland......].....1..... 12.7) .0082) 3.8 17,848 0118) 3,948 1,276 932 3, 942| 482 ” 12,992 0058/1,023) 3,419} .0081] 99 
LE} Campbelt E1 |.....] 35.1) 0227 ee 0114 5,715] 2,322] 1,000] 3,114 a ee 24,263| .0110| 691| 2,923] .0135] 59 
— ~—, wet 9.1| .0058) 2.4] —2,973| .0020, 898 630} * “a eee 4,291} .0020| 472| 1,788] .0028] 48 
carat. | om 26.9| 0174 7.7] 13,693} .0090/ 4,086, 1,269) 779 «3,731| 347]... 16,717| .0075| 621| 2,171] .0099] 57 
ww... GI L..... 43.6| .0281| 10.9] 23,132] .0153, 6,044) 2,706 1,506, 5,304 687)... 39,768} .0181/ 912| 3,648] .0193] 69 
AO gtimbethin...)....}..... 11.1] .0071] 3.1] 18,693} 0124) 3,822) 2,180 1,340| 4,886] 491 , 12,461| .0057/1,123| 4,020] 0080} 113 
. Cheatham C1 }.....) 9.1) 0058) 2.3) 3,684) .0025) (932 525, * a 6,201] 0024) 581/ 2,300) .0031] 63 
a see __ OF 11.4| 0074] 3.0] 4,843} 0032) 1,392 290 259 «673,162... 6,405} .0029| 562] 2,135] 0039] 63 
a me t.... 24.9] .0161/ 5.8] 7,064) 0048) 1,075 2,430,258) 10} 8}... 9,489} .0043| 381| 1,636] 0068) 42 
a = aaa DI |... 8.6) .0055, 2.2) 1,804) 0012) 329 315) oe MS. 2,932) .0013| 341| 1,333] 0021] 38 
e.......... PD... 23.1/ 0149! 5.71 9,914) .0066! 2,811/ 1,044) 505) 1,669, 119)... 13,193} .0060) 571! 2,315! .o080! 54 
Wj . 
: Withheld to aveid disclosure. © SM, 1952. Before using these figures, see explanation page 15. 
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Sell Greater Nashville’s Growing Market... 


ECONOMICALLY - EFFECTIVELY !! 


f — 
The 53 WSIX BMB counties closely paral- 


lel the counties of the Nashville Trading 
Area. 


WSIX delivers bigger market 
coverage at lower cost! 


There’s more of everything in the Greater Nashville 
Market . . . more money spent, more buying income, 
more homes penetrated by WSIX programs . . . all 
at WSIX’s pre-inflation rates! Better Buy WSIX! 


Figures in counties indicate the percent of radio families 
that comprise the station's weekly audience in the county. 
Daytime — Spring, 1949. 


5000 WATTS © 980KC © ABC (| Nr Nice aienre sires 
and WSIX-FM @ 71,000 W  @ 97.5 MC ee MiSs “lly 7 ‘S808 


eee OO Se 


Tiny 
Celebrating a Quarter-Century of Service. “a SE ee TEER | | lawaalt . st ) Pr sin 
ee = TT TW ‘ 


<> Bununig ga ginnon ss based on 
National Representative: George P. Hollingbery Co. Se Study No. 2 


TENNESSEE— (Continued) sn etn SATE wsebet 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 
SM ESTIMATES CHANT yD 

1/1/52 ESTIMATES — ESTIMATES — 1951 

COUNTIES | SALES 

| FIVE STORE GROUPS 

CITIES (in thousands of dollars—add 000) 1951 


Fami- D aaeaicasy 
Total % lies | % | | Furn.- | Net 
(thou- | of | (thou- Dollars | of General | House- | Auto- Estimates | Dollars 
sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) 


25.8, 0167, 7.1 0093) 966 903) 4,752} 302 18,869 
0107) 4.6 ,815| .0052, 2,350) 1,100} 382) 965) 247 10,145 
0125, 4.6 id 375, 2,269 9,524 
| | 
| £2145) 93.2 e | 18,847| 71,300) 9,764 463,173 
| 1141] 51.4 ¢ 17,378] 57,606| 7,925 262,082 
| 0061} 2.6 Pd 1,866 5,339) 
3.0 | 0024) 656 5,646 


1,605 13,822 
6} 0217) 9. | 7,030) 28,645 
Dyersburg << om .0| .0071| 3. | 0145) 7 11,356 
Fayette... 5.0177; 6. / 0057, 11,016 


-0046/1,153 
0025) 431 
-0105) 933) 
-0061/1,003 
‘. .1346)1,394 
-1315} -0876)1,443 
.0010 } -0016) 401 Rae 


and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation pu 
thheld to avoid disclosure. © SM, 
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r & & © & Fo Ae 


Two mail order programs sell 
$51,592 worth of cattle! 


Ever hear of a more unlikely mail order item than a 700 pound 
steer? 


WSM recently sold 232 of them, for a total of $51,592.00, and 


wrote one more amazing chapter in the history of the Central South's 
boss salesmaker. 


The cattle belonged to Mr. Otis Carter, 15 year sponsor of Carter's 
Chick Time. His knowledge of WSM's phenomenal ability to sell baby 
chicks prompted him to offer a herd of 232 feeder cattle to the 
WSM audience. 


Just two programs did it—cleaned out the herd, horns, hoofs, and 
all! Some of the buyers came from 300 miles away, and Mr. Carter 
says he could have sold twice the number he had on hand. 


Was the sponsor surprised? Not at all. Says Mr. Carter “anyone 
can sell a farmer anything he needs over WSM." WSM isn't solicit- 
ing mail order accounts. But a station that can move $51,592.00 
worth of sirloin on the hoof with two mail order programs packs a 
sales punch you can't afford to pass up. 


Irving Waugh or any Petry Man can take it from here. 


CLEAR CHANNEL 
50,000 WATTS 


IRVING WAUGH 
Commercial Manager 

EDWARD PETRY & CO. 

National Representative 


TENNESSEE — (Continued) sve estimates by. SALES. MANAGEMENT 


—= 


OATES RETAIL SALES — 1951 EFFECTIVE BUYING INCOME 
JM 1/1/52 ESTIMATES SM ESTIMATES — 1951 


COUNTIES 
} FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 
Fami- | . 1Q 
Total | % | lies | % ’ Furn.- Buying 
(thou- | of | (thou-| Dollars | of | | General | House- | Auto- of Power 
sands) | U.S.A.| sands) | (add 000) | U.S.A.| Food | Mdse. | Radio | motive Quota 


| 


Hardeman .5| .0152) ‘ 8,184, .0054| 2,500/ 1,002) 238 1,650 F -0069 
......008 ca 1) 0110) 4. 6,780, .0045, 1,512) 824, 141) «1,633 j 0054 
| | 
Hawkins......... 1. , 9,259) .0061 2,352) 1,359) 1,078 é -0097 
Haywood........ .3| .0170) ‘i 12,541; .0083) 4,021! : 373 | 4 } .0097 
Henderson 2) 0111) 4, 8,277) . 1,840 


14,623) .0096 3,661 
13,340}. 2,699) 
ae 4. . 4,609 
Houston. ea 2 J 1,390 


Humphreys...... ee 0} . . 5,215) 
pias | A 2,256 
Jefferson. ....... 8. i 7,830 


Johnson......... Lh | A 3,509 
EP 9. ° 222,578) 
AXKnoxville.... ae d 201,030) . | 194,298 
9,068 


28e6s 


Lauderdale...... 5). 5 é 19,933 
Lawrence... 

Lawrenceburg. . 
SEM cd.nscacent 


_ 


262 S322 835832 


Lincoln ; 
eee 
McMinn 


MeNairy......... 


= 


11,942| 34,577 
en 
1,760 13,481| “a 
arshall 3,271| 17,509 : sive esti 
and A See end of state for Standard Metropolitan County Areas. Before using these figures, see ae ee 15. 
© SM, 


ithheld to avoid disclosure. 
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Sales Management’ s 


1952 
COUNTY OUTLINE RETAIL SALES MAP OF THE U. S. 


. All Metropolitan County Areas clearly defined. 


Shows . County names .. . for all U. S. Counties . . . most legible of all 


the many outline maps we have seen. 


at a glance :' , , —* } 
. . Differences in retail sales volume indicated by County shad- 


comparative ings... 

Red—for counties with $100 million or more. 

Retail Sales Strength Green—for counties with $50 million to $100 million. 
Yellow—for counties with $25 million to $50 million. 
of every county Blue—for counties with $10 million to $25 million. 


2 27" % al" . 1570 cities with retail sales of $20 million or more. 


5. City populations indicated—(as of January 1, 1952). 


ooo in 6 colors 6. Special blown-up projections of all congested small-county areas, 


with county lines and names clearly indicated 


PRICE: $3.50 a single copy; $3.00 each for two or more copies 
SALES MANAGEMENT, 386 Fourth Avenue, New York 16, N. Y. 
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MAY 


ae 


SALES MANAGEMENT 


MeMINN, + 
i 


MORGAN ANDERS 


SCOTT © CAMPBELL * 


) 
¢ 


~ OAK RIDGE 
— 


ad 


MONROE 


on 
KNOX 


Knoxville~.. 


Fro. 


CLAIBORNE 


UNION!» GRAINGER 
de. : HAMBLEN” GREENE 


Pores, 


ana r “= 
. a 
ed 
‘ 
tae 


JEFFERSON / 
E 2 


SEVIER 


/ COCKE 


Noe" 


U7” HAWKINS 
ou 


a 


a, 
s 


et 


The Knoxville News-Sentinel 


Ty i 
Fy 


In 


‘ 


. AS EXCELLENT 


a=good- 


% COVERAGE 


The Knoxville News-Sentinel... 
your best buy 


The Knoxville News-Sentinel offers 94.4% coverage 
of Knoxville and 26,893 more total circulation than 
any other East Tennessee newspaper. 


*& CIRCULATION 


The Knoxville News-Sentinel has a daily circulation 


of 106,895 


plus a Sunday circulation of 112,077. 


Carries 78.6% of all exclusive national accounts . . . 
72.5% of the total national display advertising .. . 
at the lowest milline. 


xk INFLUENCE 


The Knoxville News-Sentinel is the leading paper 
in its trading area of over one million people, includ- 
ing high family income markets such as Knoxville 


and Oak Ridge, 
cities. 


Knoxville $5397, 
Oak Ridge $6215, per family 


THE BEST DAM MARKET" 


KNOXVILLE, TENNESSEE 


Tennessee’s 3rd and 5th Jargest 


per family 


% EFFECTIVE BUYING INCOME 


Represented Nationally by Scripps-Howard General Advertising Dept. 


market! 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


TENNESSEE — (Continued) 


yh al " RETAIL SALES — 1951 i=. EFFECTIVE BUYING INCOME 
ESTIMATE 
1/1/52 JM ESTIMATES bony GD ESTIMATES — 1951 
COUNTIES l Nl SALES 
FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 1951 
| Fami- Qual- 
Total % | lies % Furn.- | Net % | Per| Per | Buying} ity 
Map} Met.| (thou- | of | (thou-]} Dollars of General | House- | Auto- Estimates | Dollars of Cap-| Fam- | Power | in- 
CodejArea | sands) U.S.A.| sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A.| ita | ily | Quota | dex 
ae see | } | 
Maury . 2 oe 40.7) 0262, 11.6 28,091 -0185| 6,390! 2,684) 1,413} VO WO viens ceces 37,541} .0170| 922) 3,236] .0193] 74 
Columbia......J.....9..... 11.0) we 3.5 21,503 ee, 3,921) 1,554 1,273} 7,045 548 1,904 15,547| .0071|1,413) 4,442] .0092] 130 
Meigs 7 ae 6.2| -0040; 1.4 1,066) .0007) 420| 291) . | ° _ See 2,981) .0013) 481) 2,129] .0017] 43 
Monroe ae 24.6| .0159| 5.9 9,397) 0063) 2,491 883 ae a Se 12,837; .0059) 522) 2,176] .0080] 50 
Montgomery 8 Seer 46.4) -0300} 11.1 25,779} .0170) 6,462 3,328 934) 4,972) eee 45,133; .0204) 973) 4,066) .0213] 71 
Cikeville. ...h...0<Beoss. 16.9| .0109} 4 22,643) .0150) 4313 3,107 934| 4,559) 643 a 17,620} .0080)1,043| 3,671] .0107] 98 
| | | | 
Moore. .. D2 4.0 02s 1.2 913) .0006) 314 214 ee eae 2,926} .0014) 732) 2,438] .0014) 56 
Morgan . _ - 15.9) .0103) 3.4 3,820) .0025 1,254) 730 103| ae __ ae 5,585, .0025| 351) 1,643] .0041) 40 
Obion Al ]..... 29.1) -0188) 8.8 19,619} .0130) 4,546) 1,403) 1,699) 4,883) = 505].......... 28,008; .0127| 962) 3,183] .0140) 74 
Union City... .J.......... 7.6| .0049] 2.7) 14,320) ie on 856 ios 4,296, 352 ° 9,750} .0044/1,283| 3,611] .0060} 122 
Overton. . | =e 17.7; 0114) 4.3) 5,070 .0034| 1,022! 866 -. 1,000 ME oivicverean 6,563) .0030| 371 1.24 -0048] 42 
Perry. . + ee 6.4) 0041) 1.7 1,801) -0012) 458) 139) a wt So: een: 3,399; .0015) 631) 1,999] .0019) 46 
Pickett. . E1 4.9) .0032) 1.2 1,008 sgh 222 95 "7 . Eee 1,817; .0008) 371) 1,514) .0012) 38 
| | | 
Polk... 2 14.0 0090 a 6,811, .0045) 1,238, 2,450 355, 1,264 re 60 
Putnam D1 30.7| 0199) 8.0 14,224 0094) 3,151) 2,119 881) 2,834; 307]......... 59 
Rhea... E2 16.1| 0104) 4.2] 7,763] | .0052| nee 468 = 287) ‘1,661, uel. 59 
| | | 
Roane... 2 32.4 0209) 8.4 16,889) .0111 4,686) 1,834 1,205) 4,330, 624).......... 56 
Roberteon.......| C1 27.2} .0175, 7.5] 13,628, .0090/ 3,899) 1,129) += 880, 3,153 B54)... 65 
Rutherford i oe 41.8) .0270| 11.0) 25,374) .0168 6,337, 1,667; 1,242) 6,249) 641).......... 69 
Murfreesbor« 13.4] 0086 4.1) 20,503! | .0136| ay 1,386| eh 5,569) 553 4,235 105 
| | 
Scott. Ses 2 17.8) .0115; 4.0 5,726; .0038) 922 1,545 i I adel OE ee 46 
aa i |. ae 5.9) 0038, «1.4 1,814) .0012 445) 101) * | 566) a Bo antaows 45 
vi | 
= i oe 23.5) .0152 5.8 11,289; .0075 3,364) 965) 676; 1,902;  335).......... 52 
Withheld to avoid disclosure. © SM, 1952. Before using these figures, see explanation page 15. 
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543 


and only 


the first television station in the Mid-South... 


In the heart of a 


Completely sua” Complete 
equipped | Viz studio and 
for any ae 4 program 


assignment. ~~ facilities. 


From studio a “| I 4g Now, 128,000 


to transmitter, — W=]=z =H sets in the 


am 


the finest 


money can buy. 


Memphis 


_ 


market area 


== 


z : 4 *Source: Memphis distributors’ figures 
soak a ® 


MEMPHIS’ ONLY TELEVISION STATION 


CHANNEL 4 e MEMPHIS 
AFFILIATED WITH NBC e CBS e DUMONT 


National Representatives @ The Branham Company Owned and operated by the Commercial Apped 


———"- 


TENNES S E E cums (Continued) The “SM’ symbols mark original, extl- 


sive estimates by SALES MANAGEMENT. 


Ne erEs RETAIL SALES — 1951 M EFFECTIVE BUYING INCOME 
JM 1/1/52 JM ESTIMATES ESTIMATES — 1951 


FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 


COUNTIES 


Furn.- GD Net 
General | House-| Auto- Dollars 
sands) | U.S.A.) sands) S. Food Mdse. | Radio | motive | Drug (add 000) 


3244) 141.7 ‘ 106,782) 132,606) 25,740) 120,951| 16,221 

119.8 ‘ 97,641) 129,394) 25,599) 119,379| 15,330 

1,103 415; 1,086) 137 

* | 1,062) 72 

Soe ‘ 4 5,845) 17,068; 2,213 
Bristol (Tenn.)- 

Bristol (Va.)...]..... v ¥ ; f ‘ 7 | $,584/ 8,801) 1,440 § 5 -0201) 1,306) 

i sak | 11,014) 1,166 .0123| 1,323} 

5,311| ' -0107|1,344| 

3,074 -0103| 672) 

2,346 

2,329 

273, 

373, 1,460 e 

e t. ‘ -0017| 431) 1,808 
-0005| 261) 1,188) 

and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation Fam i 
Y 


*Withheld to avoid disclosure. , 


544 SALES MANAGEMENT 


aoe 
BUSINESS GAINS SINCE 1939 450% 
—— MEMPHIS 
400% 
----U. S. BUSINESS GAINS | 
M f 
Sieg | Wa ia 7 LA Tt 350% 
ie | Ry LN [$7,790,733,000 
™ (CA / 
vat = op £ Edie 300% 
4 
Za / 
F / 
ZH y 250% 
\ 4 / 
— | # Pa 
REEF, 4 SE “40 7 nin 8 200% 
LE Mah / Ww 
D d 
< eZ Ch ia 150% 
“a . ata from Memphis Clearin 
4 Pas Ps ad a i, pike oa Fed. 
fa a Jo _ eral Reserve Board. 
ate Za | 100% 
5 
| $1,684,860,887 | . $3,384 563,383, 
; == 50% 
! - | 
‘39 ‘40 ‘41 ‘42 ‘43 ‘44 ‘45 ‘46 ‘47 ‘48 ‘49 ‘SO '5 
; BIGGEST BUSINESS YEAR 
IN MEMPHIS’ HISTORY! 
] Memphis business rang up on its cash register in 1951 a dollar 
: turnover (or business settled by check) of approximately 
: $7,790,733,000. This is a new high in an upward trend that has 
continued unbroken since 1939, and which has far exceeded 
: the average gain for the United States as a whole. Reach 
A this tremendous sales potential during 1952 by using the 
: advertising columns of BOTH Memphis Newspapers (329,859*) 
: at an optional daily combination rate of 65c per line. 
C *ABC Publishers’ Statement, 9-30-51 
5 
8 
5 slam THE COMMERCIAL APPEAL 
5 v6 S-f10war ewspapers 
3 MEMPHIS PRESS-SCIMITAR 


MAY 10, 1952 


A Tennessee LESSON in ARITHMETIC 


ADD the Survey data on this page for Johnson City. 
THE TOTAL equals one of the best markets in East Tennessee. 


MULTIPLY that total by the Press-Chronicle’s advertising- 
merchandising plan. 


THE RESULT equals the best opportunity to sell your 


product in upper East Tennessee. 


NM XX sss~n > 


Want To Know More? 
Ask Us or Call 
MID-SOUTH DAILIES 


The “‘SM’’ symbols mark original, extly- 
sive estimates by SALES MANAGEMENT. 


7p ESTIMATES 
BY M 1/1/52 


COUNTIES | | | 


RETAIL SALES — 1951 
BY ESTIMATES 


EFFECTIVE BUYING INCOME 
ESTIMATES — 1951 


FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 
Fami- 
lies 
(thou- 
sands) 


Total % 
(thou- of 
sands) | U.S.A. 


A Furn.- | | 
Dollars of | General | House-| Auto- | 
(add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug 


13,285, .0088 3,449 ‘11,4231 
2,477 1, 256| 


11,658) .0077) 
50,460, .0334 8,951 6,899) 
6,695 6,201) 


Net 
Dollars 
(add 000) 


Per 
Fam- 
ily 


2,630 
3,161 
3,893 
4,829 


Hillst 
Hous 
Jacks 
Kerry 
Kilgo 
Kings 
Lame 
Lared 
Level 
Little 
Long 
Lubbs 
Lufki: 
McAl 
McKi 
Marli 
Marsl 
Midla 
Miner 
Mona 
Moun 
Nac pe 


| | 

22.7) . 2,077) 336) 
2,077 270 
12,167, 1,374 


11,636} 1,124 


1,095) 
1,023] 
2,113 
2,067 


16,834 

7,587 
60,724) 
35,252) 


McMinnville. . . 
Washington 
Johnson City... 


43,846' .0290 1,233 


464) 1,363 
2,354 


1,593 


4,737, .0031 
13,218, .0087 3,557, 1,144 
7,009 .0047, 1,847 591 

| 

| 
11,390) .0075| 3,028, 1,116 
15,494) .0102} 3,263) 1,419 
12,342} .0081/ 2,320 698) 


1,446 113 5,479 
21,965 


8,877 


391| 1,565 
2,615 


2,064 


Williamson 
Wilson 
Lebanon 


1,952 
4,338 
405) 


17,048 
18,731 
6,335 


2,664 
0085 702| 2,465 
-0029 792 2,640 


425) 
0052 319 


Total Above Cities 


1,144.3) .7387 


| | 
1,692,341) 1.1190 -7154 1,378 4,722 


311,416| 286,079 103,336| 369,151| 48,352 1,898,420} 1,576,743 
| | 


State Total.:..... 


Per Capita Sales. a 
Per Family Sales 


TENN 


Chattanooga oe Oe 


2,426,468 1.6044 542,291 _ 371,422 139,270 513,075 69,034 


720 161 ’ 7 


ec! 110! 41 152 
oe 598) 410 154 566 


tandard Metropolitan County Areas 
.1629 71.5] | 235,783| .1559| 54,030) 
Knoxville........]... 71 352.3. .2275 94.3] 287,377 .1901 68,666 43,449) 19,484 51 444) 9,417 
Memphis........].. 6 502.6 .3244 141.7] 569,750 .3767 106,782, 132,606 25,740 120,951 16,221].... 
Nashville ae 93 332.3. .2145. 93.2) 334,739 .2214 71,820, 45,671, 18,847, 71,300 9,764 


. : Cia (Other West South Central States: Arkansas, 
T E X A S es Counties and Cities — 3't6. Louisiana, p. 322; Oklahoma, p. 486.) 


rr _..1 3,292,574 1.4938) 976) 3,633 


| | | 
eoevccece Ses Os Ga 


326,680, .1483 1,294) 4,569] .1535| 4 
448,903| .2037,1,274, 4,760) 2042} 9 
680,411 .30871,354 4,802) .3322| 102 
463,173, .21011,394 4,970] .2144) 100 


29,018] 15,354] 43,219] 7,364 


Pop. . 
in NUMBER OF OUTLETS 


GM | FHR 


Texas state map-——page 550 NUMBER OF 


~ F |GM|FHR 


YUTLETS _ 
“A | D 


Anders 
Pales 


Andrew 


City thous.) F 


Abilene 
Alice. 


County City County 


Brownfield.......Terry 
Brownsville... ...Cameron 


Taylor 


Jim Wells 


26 
10 


Amarillo 
Athens 
Austin. . 
Bay City. 
Baytown. 
Beaumont 
Beeville . 


Big Spring... 


Borger. . 


Breckenridge. ... 
Brenham...... 


Potter. . 


Henderson... 


oo ee 
Matagorda 


.Harris... 
.Jefferson . 


Bee eee 
Howard 


. .Hutchinson. 
.Stephens. .. 
. Washington. .. 


*Withheld to avoid disclosure. 
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Ke NwWe,e stb 


co 


NNN Se 


_ 
os 


mn 


Brownwood... . 
oe 
Childress. . 
Cleburne... 
Conroe ; 
Corpus Christi . 
Corsicana..... 
ee 
Del Rip...... 
Denison. 


nN s 
ou ke Re 


_ 


ios) 
Nm 


Brown....... 
ee 


Childress. . 


.Johnson.... 


Montgomery 


ae 
ae 
PN eee oereaa 
.Val Verde....... 
ee 


nme bd 
SoAMN OO: 


— 


| 


i 


© SM, 1952. 
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SALES MANAGEMENT 


Angelin 

Lufki 
Aransa: 
Archer. 
Armstr; 
*Withh 


You can't cover BIG TEXAS with less 


% 


TEXAS 


19 Stations 


Markets 


NETWORK 


in 


19 Mejor 


Reaching 95% 


of the People of Texas. 


1201 W. LANCASTER e FORT WORTH, TEXAS 
Represented by JOHN BLAIR & CO. 
a ecimater by SALES: MANAGEMENT. TEXA S —_— (Contin ued) 
Pop. | Pop. 
(in NUMBER OF OUTLETS | (in NUMBER OF OUTLETS 
City County thous.)} F | GM|FHR/] A D City County |thous.) F |GM{|FHR| A D 
Denton.........Denton.........| 22.0) 59) 10} 20) 28) 12 New Braunfels...Comal.......... | 12.7] 37 7 11 17 7 
Edinburg........ re 13.1] 62 15 10} 15 8 || CEE eis ene core | ee 32.8] 65| 10) 20; 25) 20 
E] Campo ee 6.2] 31 7 6} 17 6 GUOMEB. ..0.0.<0403 re 24.0] 64 4; 22) 24 8 
hy El Paso. . . El Paso... 135.6} 454) 32 73 71 49. Palestine... Anderson........ 12.3 63 10 16) 23 8 
NT Fort Worth...... a eee 291.5] 663) 77; 140) 170) 114 Pampa a Ae Pee 16.6] 49 9 8612) 28 13 
= ae? a ie 6 16] 25 7 AR aS Se 21.5} 112 10 18) 37 12 
Galveston. ......Galveston. . 68.8] 226) 12} 32] 32) 36 i CO yx ys a) a || 16 8 8 
Gonzales........Gonzales........ a 5 4, 15 4 ee ee 8.5} 25 5 4 14 5 
Greenville....... eee 14.6 74) 12 12} 33 8 Plainview....... ae 14.7) 44) il 17| 32 10 
Harlingen.......Cameron........ 24.6] 109) 11) 24) 23 9 || Port Arthur..... Jefferson........ 59.7] 199} 17) 34) 46) 33 
Henderson....... ee 6.7] 34) 11] 12) 19} 5 || Raymondville....Willacy......... 9.8] 465 7) 8 9 #5 
m Hereford. ....... Deaf Smith...... S.1f 14 4 5} 14 3 ||  Rosenberg....... Fort Bend....... 5.7] 35 7; «#412; 19 3 
' Highland Park...Dallas.......... 12.0 10 3 : | ee 2 San Angelo...... Tom Green...... 54.9} 112 15} 36) S57} 32 
- Hillsboro __. Serene 8.3] 26) 10) 15) 19 3 San Antonio. ......Beker........... 421.7} 1,424) 100) 162) 226) 169 
” ng CE. 622.3] 1,407) 148) 368) 274) 237 San Benito......Cameron........ 14.0) 86) 10) 12) 10 5 
Mi Jacksonville Cherokee. . ts 8.5] 52 7) #14) 17 7 Seguin . Gaudalupe 9.8} 43 7 11 18 5 
" Kerrville. RS Re ree | 7.91 37 5 6} 14 4 Sherman CO 20.3} 67 6 19} 27 6 
" Kilgore.......... eee 9.8} 40 9 14 26 6 ee eS 14.5 23 9 8| 10 3 
i Kingsville ee | 18.0} 58} 8| 8} 19 4 Sulphur Springs. . Hopkins 8.8] 47) 11 9) 15 7 
Lamesa.........Dawson......... ; 11.1) 41 10) 11} 24 9 Sweetwater......Nolan........... 14.0) 44 8 15) 24 8 
"| Laredo. 2 eee | 53.1] 267 11} 17) 21 11 Taylor Williamson. ..... 9.0} 48 7 oS 22 6 
2 Levelland Hockley | 8.8} 24 7 10} 16 7 ee ee ee 8 19) 34) 16 
. Littlefield Seer 6.7) 29) 4) 9 19) 5§ TE. 0.5 o- OURO. 0.6.0 11.3} 36) 8 16 19) 4 
Longview. . Gregg...........| 24.7] 75} 14| 20) 35! 11 TOROTEANA. .... <.. BOWING s60:5.06 5000s 25.5] 99 8} 16) 26 14 
¢ Lubbock cc. ee 78.7] 149) = 25) 54, 91 36 Texas City. Galveston....... 17.3 36) 7 Ay 14| 11 
; Lufkin . a ee 15.4] 73) 9) 20) 26; 9 Tyler. . . Smith .| 39.4) 126) 17) 30) 56) 24 
fi McAllen. a eee 21.1 47) 12/ 17 20 8 University Park. Co eee 25.2 15| 3 10) 2) 8 
“ McKinney.......Collin...........| 10.4] 51 8 10) 25) 6 Uvalde. . ree | 9.0) 29 4 3} 3} 3 
f Marlin Pere 6.9] 44) 10 5} 15 7 | Vernon... . Wilbarger....... 12.8} 48 6} 12) 29) 10 
a Marshall ee 22.2 97; 11) 21 25} 10 | Victoria. .. ‘oe VMOOEIB, 620500005 16.7} 73! | 13} 25) 8 
5 Midland. : Midland......... 24.7 43 5 16) 17) 10 ne McLennan.......| 87.0 311| 34 56) 73} 43 
F Mineral \\ . Palo Pinto, ...... 8.8) 42) 6 8 23) 5 | Waxahachie.....Ellis............| 11.2] 50} 8 13} 25) 4 
Monahai <0 GU oan es 8icec 6.6 11) 5 11; 11) 4 Weatherford. .....Parker........... 9.7 47| 8 11; 21 6 
Mount P| Ce | eer 6.3} 32! 8 11} 15] 4 Weslaeo.... :..... PIGAIRO . 5:..3050:0 7.9} 45) 12 9 12 9 
Nacogs Nacogdoches. scoot 12.1 52! 9 11! 22 8 Wichita Falls. .... Wichita......... 71.5! 166 oo S38 57 25 
: tty kn RETAIL SALES — 1951 al EFFECTIVE BUYING INCOME 
y yD 1/1/52 JM ESTIMATES WHOLE- ESTIMATES — 1951 
i COUNTIES : SALER 
‘ _ SALES | 
cones | | __ FIVE STORE GROUPS | oe 
— | (in thousands of dollars—add 000) 1951 | | on 
Total | % | lies | % | Furn.- | Net | % | Per | Per | Buying] ity 
Map} Met.| (thou- | of | (thou-| Dollars | i | General | House- | Auto- Estimates | Dollars | of | Cap-| Fam- | Power | In- 
—s CodejArea | sands) | U.S.A.) sands) | (add 000) U. Hy A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) U.S.A. | ita ily | Quota | dex 
s Andereon es Fae 31.4) .0203 9.4 24,021] .0159 7,499| 2,237 1,227| 5,648 Pelevcnksecns 25,214 0114| ~ g03| 2,682} .0144) 71 
4 pre _ ee 12.3) .0079 4.1 18,893) .0125) 4,948| 1,846) 1,227} 4,598! 653 ° 13,177; .0060)1,071| 3,214) .0083 105 
An oe C3 6.5) .0042 1.9 3,753; .0025 1,338 200) 175 942 11 SARS AES Toa 8,443 -0039/1, 299) 4,444} .0034] 81 
“~ G4 36.7) .0236 10-8 32,466, .0214 7,998, 3,460 2,169) 7,630, 1,046).......... 27,523 .0125| 750) 2,548] .0173) 73 
” 15.4) 0100, 4.9) 27,785) 0184) 5,600 2,519 2,072| 7,348] 9241 21,671] 12,571| .0057| 816| 2,566] .0104) 104 
| } } | | 
ny F6 4.2, 0027, 1.3] 3,207, .0022) 1,172 40) a a 4,500/ .0020|1,071| 3,462] 0021] 78 
a E2 j..... 6.8) .0044 a 3,922) .0025) 1,389) ae | 485) 161).......... 7,097 .0031} 70 
—— C2 |..... 2.2} .0014 8 1,531/  .0011| 309 SRS A Ae 2,209' .0010/1,004' 2,761} .0010) 71 
*Withheld to avoid disclosure. © SM, 1952. 
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Metropolitan County Area Summaries Begin on page 168. 
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In Addition... 


The Lower Rio Grande Valley is served 
by “Valley Editions” flown to the 
Valley by Express-News airplanes... 
carry a large volume of advertising for 
Valley retailers . . . hold top position 
in Valley Retail Food linage. Advertis- 
ing in one or both is given merchan- 
dising cooperation 
(more than a half-million population) 
ond the Lower Rio Grande Valley in 
addition (more than 330,000). 


in San Antonio 


TE XAS — (Continued) 7 


. 


"4 


.- - GIVE EFFECTIVE COVERAGE 


OF THE REAL BUYING POWER 


a 


OF SOUTH TEXAS. 


The important consideration in this market, 
understandably, is “WHERE is the Circulation?” 
The San Antonio Express and Evening News 
provide concentrated penetration of all districts 
in San Antonio where rental values average $50 
and above. Circulation? Linage? The NEWS 
holds an outstanding lead in both in the Evening 
field. The EXPRESS is far out in front in the 


Sunday field and is San Antonio's only morn- 
ing newspaper. 


SAN ANTONIO'S 


EADING NEWSPAPERS _ 


The “SM” symbols mark original, extlu- 
sive estimates by SALES MANAGEMENT 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 
ESTIMATES CHANT 
BY 1/1/52 JM ESTIMATES bay ESTIMATES — 1951 
COUNTIES Sp sipsig inn SALES l fl Nl 
| | | FIVE STORE GROUPS | 
CITIES (in thousands of dollars—add 000) 1951 | | 
Fami- } 
Total | % | lies | v/ l | Furn.- | % | Per | Per 
Map (thou- | of | (thou- of | General | House-| Auto- Estimates of | Cap-| Fam- 
Code sands) | U.S.A.) sands) | U.S.A.| Food Mdse. | Radio | motive | (add 000) | U.S.A. | ita | ily 
er 2 nese A Nesecantes dence Sau | —-|—— 
Atascosa E5 20.2; .0130) 5.0 11,800 .0078 2,823 1,602 Te BAR |... . 2 oes 14,325) -0065, 709) 2,865 
FR cncdcccens F5 14.5) .0094) 4.6 13,606, .0090 3,054 2,222 a ae) re 13,788) 0063) 951) 2,997 
Serer ree C2 7.8! .0050 2.2 8,636, .0057 1,951 750) 454, 2,150 8,977) -0040/1, 151) 4,080 
| } | | | | 
Bandera ........ D5 4.4, .0028 1.4) 3,628) .0024, 1,266 27) 4,418} .0021|1,004) 3,156 
BED. occvccess E5 19.5| 0126) 5.7 12,617} .0083) 4,123 1,090) 419 2,333 13,828} .0062) 709) 2,426 
WER sceevocvacs D2 6.8! .0044 2.2 7,622) .0050 1,580 551) 677; 2,406) 7,008, as i 3,185 
| | 
BOD, cccvsseowses E6 18.4) .0119 5. 17,211 0114, 3,981) 1,808 658! 3,353) 21,928 -0100 1,192) 4,386 
Beeville... .cccfecece 9.5 0061) 2.9 15,118) .0100) 3,419) 1,484 610 12,592) .0057|1,325 4,342 
Wecakcsveseess E4 79.4) -0513; 20.4 56,484) .0374) 13,940) 4,489, 2,966) 13,036 86 17 -0390/1 ,085 4,221 
eee Sree 26.8) 0173) 8.1 38,459 -0254) 8,439 3,191) 2,428) 10,640) 36,231) .0164 1,352) 4,473 
BOP ce ccecsess E5 522.9) 3375, 139. 602,416) .3322} 113,702; 74,304 26,335) 92,264) 756 ,005| -3430 1,446) 5,439 
ASan Antonio.]..... 421.7| .2722) 117.3] 483,379 ~— 108,359} 73,477) 26,153) 91,803 598, 505) -2716)1,419 5,102 
| | | 
Ps. cecsseus E4 3.8) .0024 1.3 3,747) 0025 Legees 76) 104 4,579) —e 3,522 
Borden.......... c3 1.1) 0008) te Re i, eee De Sates set) ont) so 2,947 
SIDS vcctor E3 11.5| .0074) 3. 9,591) .0063 2,300) 363 366) 1,526) 10,466) .0048| 910| 2,754 
A and A See end of state for Standard Metropolitan County Areas. © SM, 1952. 
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*Withheld to avoid disclosure. 
SALES MANAGEMENT 


WOAI-TV San Antonio’s first 
Television station. 
First on the air and first 
in audience in the nation’s 


twenty-fifth city. 
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WOAI Clear Channel 
50,000 watts, the ONE completely 


dominant advertising medium 
. . Hi Kh WHY} we 
in the prosperous San Antonio- OU eee 
| i 


South Texas area. 1950 


census figures show 


60% populatic~. increase. 


x . . 
- Largest gain of any major city 
2 
‘ in Texas. 
2 
: NBC - TQN 
3 
i} 
1 Bot | 
If “a 
0 “Te 
*Sads 
4 Rien. panes ome EDWARD PETRY AND COMPANY, Inc. 
5 SISA NEWYORK © CHICAGO © LOSANGELES ¢ ST.LOUIS © DALLAS ¢ DETROIT 
96 
80 
Zz 
sure. 


MAY 10, 1952 
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fees & New Brountels~-. 
f Toe. Texas City 5 
of BY I Golveston 
‘Deeseni? 1A SALLE 
Cities shown are those having net 
Effective Buying Income of $15 million was 6 
and over 
1950 Net Effective Buying Income ow 
- In excess of $150 Million sin 
on Scale of Miles 
Batti) $75 Million to $149.9 Million on @ 1. = ue 
p24 $40 Million to $74.9 Million One Inch Equals Approximately 115 Miles eee : BE Horlingen Copyright by 
'$15 Million to $39.9 Million enn” Gales Macagéncal, 
A | B Cc D E | F G 


Re: BEAUMONT (Jefferson County) TEXAS 


Gj 


Write The Branham Company with offices in Chicago, New York, Detroit, St. Louis, Dallas, Atlanta, Memphis, C harlotte, Los Angeles, San Francis 


e Population e Retail Sales e Number of Industrial Workers 
e Spendable Income e Newspaper Coverage Grocery Store 
Distribution Survey e Housewives Brand Preference Survey of 
Grocery and Household Items e Available Route Lists and Effec- 
tive Newspaper Merchandising Assistance. ' 


or the NATIONAL ADVERTISING DEPARTMENT 


BEAUMONT 


ENTERPRISE 


BEAUMONT JOURNAL 


Morning—7 Days Evening—6 Days 


_ Pee atl 


—— 


ALL SURVEY DATA one sueilable on IBM cards ot eeniesl enet. These conde. os well a IBM listings of 
data in the “Survey of Buying Power”, regrouped according to your sales territories, may be obtained from 
Market Statistics, Inc., 432 Fourth Avenue, New York 16, N. Y., Phone MUrray Hill 4-3559. 


ee 


SALES MANAGEMENT 


MAY 


... tuned to your sales story! 


For economical mass coverage of the richest, biggest market 


has been a success for thirty years — strong mass appeal. 

Here is the great Southwest ... wide open for your sales message. 
You can reach it... you can SELL IT... with the 

7 double impact of WFAA-820 and WFAA-570! 


-5 MV/M Primary Area 
Square Miles 

Radio Homes 

Population 

Families 

Retail Sales . 


Effective Buying Income 


Buying Income per Family 


ncisco 


Alex Keese, Station Mgr. 


EDWARD PETRY & CO. 
National Representatives 


MAY 10, 1952 


in the Southwest there’s no substitute for WFAA! With two stations, each 
tailored program-wise, you can select or combine the WFAA frequency you 
need to reach a specific audience. WFAA-570 emphasizes news, music and special 
events. Big, clear channel WFAA-820 uses a programming measuring rod that 


WFAA-820 
116,000 
1,143,500 
4,508,906 
1,374,422 


. $4,486,037,240 
. $5,401,326,660 


$3,930 


NBC-ABC-TQN Affiliates 


WFAA-570 
95,214 

964,000 
3,829,547 
1,148,449 
$3,817,735,610 
$5,081,706,385 
$4,425 


SOURCE: SALES MANAGEMENT, MAY 10, 1952 


5 KW 


WFAA-570 
L A S 


Radio Service of The Dallas Morning News 


These buying power and production fig. 
ures tell the story of the wealthy 138 
county market, covered by TEXAS 
RANCH and FARM 

% of Texas Total 


682,986 Swine : 43.2% 
6,023,268 Sheep .. eines 70.1% 
22,897,966 Poultry 81.5% 
4,603,064 Cattle 53.6% 
501,625 Dairy Cows .. » 50.6% 
3,865,049 .Bales of Cotton 63.9% 
191,992,826 Bushels of Grain ... 743% 
179,606,000 Lbs. Peanuts 51.2% 


(Figures compiled from Texas Aine 


% of Texas Total 


EDITED BY TEXANS | Sepsis —a ' 3,409,700 
Families . 45.1% 1,024,700 

FOR TEXANS / Retail Sales 48.3% $3,679,348,000 
Food Sales .. 45.3% $ 737,647,006 

Gen. Merchandise ...... . 51.3% . $ 409,831,000 


Nns RANCH & FARM Home Furniture . Seaior ping : asa 


published and circulated by the sisteesssessecerssss 497% $ 108,184,000 
Net Dollars i $4,415,141,000 
FORT WORTH STAR-TELEGRAM Farm Income .... ‘ $1,301,191,000 
First Sunday each month Above figures copyright 1950, Sales Management Survey of 
Amon G. Carter, publisher 1. E. McWhirter, Adv. Mgr. Buying Power. Further reproduction not licensed. 


TEX AS— (Continued) i re ectnat ea ee aiatae 


Ay RETAIL SALES — 1951 M EFFECTIVE BUYING INCOME 
ESTIMA 
JM 1/1/52 BYi ESTIMATES ESTIMATES — 1951 


COUNTIES | 
FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 
Fami- 
Total % lies | % Furn.- 
(thou- of (thou- | Dollars | of General | House-| Auto- Estimates 
sands) | U.S.A.) sands) | (add 000) U.S.A.| Food Mdse. | Radio | motive (add 000) 


63.8) .0412| 19.0] 51,482] .0341| 14,090| 7,469| 2,039] | 9,981| 1, ; 1,017 
| | | | 


| | 
| 


5 
41. | -0269| 13.4 67,415) ys oe 13,902 2,394) 3,281) 13,975) 2,012 49,114) .0223)1,181| 3,666 
25.5) .0165) 8.2 36,892) .0244) 8, 457) 1,660) 1,710) 8,475} 1,381 30,389} .0138/1,192| 3,706 
50.0! .0322! 13.81 44,866) .0296 13,013! 2,584! 2,036) 10,669’ 1.386) 61,576} .0279'1,232| 4, 462) 02 * 
1 Texarkana is in Bowie County, Texas and Miller County, Arkansas. © SM, 1952. Before using these figures, see explanation page 15 
A and A See end of state for Standard Metropolitan County Areas. *Withheld to avoid disclosurt 


ci 9, 3 c{e) PEO 
F5 KCMC.O5M aren 


KCMC, TEXARKANA (Tex-Ark) is at the hub 
of a four-state area rich in oil, manufacturing, 
agriculture, lumber, livestock. Red_ River 
Arsenal (largest in U.S.). Sell these prosperous 
people your products! 


and KCMC- FM 


FRANK 0. MYERS, MANAGER 0. L. TAYLOR COMPANY, REPRESENTATIVES 


SALES MANAGEMENT 


i 
0 
0 
8 
0 
0 
0 
0 
0 
yf 
me 
ENT. 
Qute 
ity 
In 
re 
i ee 
Number of Families . . . ..... 389,600 
. Net Effective Buying Power. . . . $1,998,192,000 
1 PURCHASES (per family average) 
= Retail Stores . . . . . . . . .$1,563,979,000 
on Automotive Stores . . ..... 298,906,000 
-— General Merchandise Stores . . . . 318,693,000 
ee gh we kw 307,918,000 
Furniture-Household-Radio Stores. . . 74,293,000 
: Ca oo ee 50,506,000 


4 nee 


FIGURES 


ARE GETTING 


ALL THE 
TIME! 


WFAA-TV’s figures in the big, beautiful Dallas- 
Fort Worth market rate a long, low whistle! And 
they’re improving all the time! 

Right now, this nine-county market is gathering 
itself for a big television boom... the cable hits 
town in time for the GOP and Democratic conven- 
tions, with microwave hookup due a few months 
later. Viewer interest is soaring and the area’s 
March 10 set-count of 157,868 is just the beginning. 


Out in front of this build-up in Texas’ biggest, 
richest television market is WFAA-TV —its posi- 
tion strengthened by aggressive program develop- 
ment with sponsors beaming over a growing share- 
of-audience. 


$5,129 $4,922 + 4% 
$4,014 $3,377 4+ 19% 
767 599 + 28% 
818 402 +103 % 
790 813 — 
191 176 + 9% 
130 99 + 31% 


SOURCE: SALES MANAGEMENT'S 1952 SURVEY OF BUYING POWER 


NOW 157,868 TV HOMES 


: WFAA-TV CHANNEL 8 
4 rot in Lalla 


: TELECASTING MARCH 10, 1952 


27.1 KW VIDEO e 13 KW AUDIO e NBC-ABC-DUMONT 


NATIONALLY REPRESENTED BY EDWARD PETRY & 
TECEVGIS(tCGR SECVtCe CF 


COMPANY * RALPH NIMMONS, STATION MANAGER 
THE DALLAS MORNING NEWS 


Simultaneous Single, 
a Economical 


Billing 


or 
Coverage Separate Schedule 


Neg, 


K F J Z—FORT WORTH | W RR—DALLAs 


NATIONAL REPRESENTATIVE — JOHN BLAIR & CO. 
NEW YORK e CHICAGO e DETROIT e ST. LOUIS « LOS ANGELES e SAN FRANCISCO 


bi E xX A S a (Continued) . ; a we The “SM”? symbols mark original, excly 


sive estimates by SALES MANAGEWENT 


Had LL RETAIL SALES — 1951 EFFECTIVE BUYING INCOME 
T 
JM 1/1/52 yD ESTIMATES ESTIMATES — 1951 


COUNTIES 

FIVE STORE GROUPS | 

CITIES a (in thousands of dollars—add 000) 
ami- 

Total % lies | % ~ | Furn.- SM | Net % Per | Per | Buying} i 

Map} Met.] (thou- of (thou- | Dollars | of General | House. | Auto- Estimates | Dollars of | Cap-| Fam- | Power 

CodejArea | sands) U.S.A. sands) | (add 000) U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A.| ita | ily | Quota 


Brazos 40.2 .0260 ‘ 36,813 -0244 8,508 2,828, 1,931 9,432 1,216 : ‘ -0166 910 3,357] .0208 

Bryan... 19.4. 9195 B. 31,610 -0209 6,905 2,463 1,689 9,432 642 ,705 0084) 964 3,118} .0130 
Brewster . 4 .0048 ; 7,436  -0049 861 179, +«+1,851 313} ‘ .0037 1,098 4,275 
Briscoe -6 .0023 . 3,254 -0922 2R2 789 71 : -0018 1,085 3,905 
Brooks -6 .0062 , 9,632, - 408 ? 263 ~«1:«. 878 298 ; -0034 790 3,032 


Brown a 8 0186 ; 28,345 , 830) 8,190, 1,320 ; .0159|1,218, 3,773 

Brownwood....J}.....}.... 4) 0132 25,876 | 3.088 7,865| 1, 27,850, .0127|1,365) 4,157 
Burleson........ 3 .7, 0082 : 8,899 - 922) 4.412 588) 242 Y .0044| 750, 2,507 
Burnet a4 4, ‘ 7,059 - 634 1,806 249 : -0045) 964 3,235 


19,609 1,984 6,359, 448 .0095 1,098, 3,863 
es 7,007, - ons 1,257) - 166 ‘ .0042| 977 3,316 
Callahan........ . 0 5,747 444 1,111) 291 .0041'1,004| 3,116 


| 
Cameron : 9. . 104,204, - 14,330 21,030) -0609 1,017, 4,116 
ABrownsville- 


Harlingen- 
106,879, .0706| 19,556 aT; 7 12 9,572, .0406'1,068, 4,071 
41,174] - 30! o1¢ g .0158 1,419) 5,060 
35,988) -0238) 7 r: : : 33,7 .0153| 884) 3,553 
12,738] - 3R¢ 2,355 ‘ 3,895 ,556| .0057| 897) 3,587 
5,238, -0035| > .0030| 763) 2,554 
6,882 - ‘ 5 .0042 1,379) 4,687 
18,967, - >, , ‘er .0088| 737, 2,644 
4,269 - | | 7 | ,0031|1,245) 4,279 
6,715) - | bs | ,0045/1,258, 4,321 
.0147) 844) 3,108 
.0044/1,124) 3,540 
.0069\1,258) 4,039 
.0046/1,352) 4,281 
.0047|1,071| 3,464 
.0025| 870, 3,225 
.0020|1,057| 3,612 
.0077)1,124 3,514 
.0173, 923) 2,987 
.0050|1,044) 3,193 
.0049/1,205) 4,171 
.0080'1,004, 3,272 
-0106|1,378) 4,754 
.0081|1,419) 4,872 
.0052) 750 

.0028|1,231 

.0112)1,124 

.0075|1, 433) 


Harlingen... .. 
Brownville..... 
San Benito..... 
Camp. . 
Carson. . 
Cass. . 
Castro... 
Chambers . 
Cherokee. .. : . .0247 
Jacksonville -9| ,0055 
Chiidress. . 
Childress 


SBSreeee2e2222 8 


a oe 


~ 
tr 


McKinney 
Collingsworth. . .. 


bp Oo Mo wy eo w 


EReaetaesuaes 


ee 


_ 


00211, 071 
.0021/1,151, 
-0042/ 964, 
.0010|1,206| 4,340 
te y : | .0053|1,513| 4,855) 
35 .0| . : : 158,256, 172,163' 43,654 163.800) 28. i fe | .5156'1,754| 5,674]! 


and A See end of state for Standard Metropolitan County Areas. i i . lanation page 15 
ithheld to avoid. discl : Pp y $ Before using these figures, see exp ‘© SM, 1962. 
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Morning News 


he Dallas News is the one influence that binds into a 
single community the 3 million people in the Double 
Dallas Market. It is the family newspaper of 72 counties. 


THE DOUBLE DALLAS MARKET 


: ! the fan o- Population. . . . . . 3,144,400 

; It is the breakfast-time visitor that brings these families 

information on everything from fashions to farming. Retail Sales . . . . . $3,264,267,000 
Throughout Dallas County and North Texas, The News 

6 ? ° ° 

: is the dominant newspaper. In this market of more than ee ee eae. . Se 

. a third of the State’s population, the reliability and Number of Families . . 939,100 

, prestige of The News give force to its advertising m ; 

" To the advertiser’s advantage, this market and The vying Income per Family . $4,266 

. News’ circulation join ideally with adjacent markets to source: soles Management, May 10, 1952 

ms provide extensive, unduplicated coverage of the great 

: Southwest = Take a close look at this $4 billion slice The Dallas News Circulation 

pa of Texas that only The News can deliver—with the in- Weekdays . . . . . 165,041 

“ fluence and sales impact which the advertiser gets only 

“ through The News. Sundays. . . . «+ - 174,942 

n 

8 

8 

126 

n dominating the 72-county DOUBLE DALLAS MARKET! 

& 

’ 

) 

: — Dallas Morning News 

= RADIO-TELEVISION STATIONS WFAA e TEXAS ALMANAC 

» 5. 

962. 


CRESMER AND WOODWARD, INC., a ieommaaniines @ New York e Chicago @ Detroit @ Atlanta @ San Francisco e Los Angeles 
MAY 10, 1952 


POPULATION 524,900 
FAMILIES 


The Fabulous Southwest is a MUST market 
in the distribution and sales of any national 


product. 


137,800 


This market offers advertisers— 


Retail Sales 
Food Sales 


Genl. Merchandise 
Automotive Sales 
Furniture Sales 


Drug Sales 


Effective buying income 


.$500,382,000 
$110,976,000 
$ 57,713,000 
.$101,201,000 
$ 23,232,000 
.$ 17,397,000 
$627,309,000 


12 COUNTIES IN WEST TEXAS 
12 COUNTIES IN NEW MEXICO 
Coverage Daily Combination. ....57% 
Coverage Sunday Combination... .68% 


00 
The El Paso Times 


AN INDEPENDENT NEWSPAPER 


MORNING AND SUNDAY 
This market is YOURS when you advertise in the 


El Paso Times and El Paso Herald-Post, two 
separate and distinct newspapers — one LOW 
rate buys both. 


The biggest hunk of the United States 
that 27c¢ can buy. 


El Paso Herald-Post 


A SCRIPPS HOWARD NEWSPAPER 
EVENING 


TAN 


The ““SM’’ symbols mark original, extl- 
sive estimates by SALES. MANAGEMENT. 


TEX AS— (Continued) _ 


RETAIL SALES — 1951 
BYP Estimates 


POPULATION 
ESTIMATES 
1/1/52 


EFFECTIVE BUYING INCOME 
BYLD ESTIMATES — 1951 


FIVE STORE GROUPS | | 
(in thousands of dollars—add 000) 


COUNTIES 
CITIES 


Net | % Per | Per 
Dollars of Cap-| Fam- 
(add 000) | U.S.A.| ita | ily 


% | 7 Furn.- l 
Dollars of | General House- | Auto- | 
(add 000) | U.S.A.) Food | Mdse. | Radio 


| motive | 
.5000) 119, 400) 
.0086) 6, 517| 
.0083| et 


(thou- 
sands) 


o, i | % 
| 


of | 


USA sands) Drug | (add 000) 


452.2) . 756, 115| 
13,004 


yas 


40,901, 156,926 23,442 
1,053} 1,170 


168, 447 


160 


933 315 
1,338 ° 
733 bd 


853,569| .3873|1,888 
mi .0341/2,985 


5,982 
9,288 
8,710 


University Park 


Highland Park. 39,193 .0178/3, 266 


.0109/1,218 
.0063/1, 245) 
.0056 1,286 
.0030/1,312! 
.0028 


4,422 
6,280 
4,454 
4,780) 
2,373 


| 
23,878, 
13,817} 


12,470} 


71 i 
641 


| 
0157) 5,191) 
.0139| 4,341] 
-0086, 3,052) 352 
-0085| 2,670) : 352 
1,872) 084, 76 
| j 


23,822) 
21,123 
12,969 
12,844) 

6,365 


Deaf Smith. ..... 

Hereford....... 
Delta.. -0042/ 
.0254| 
0178) 
.0176| 
-0036) 
-0042 
-0081) 
-0191) 
-0363 
.0341 
.0011 


709 


Denton 

Denton. . 
a 
Dickens. ..... 


8, 942| 
5,621! 
6, 352| 
1,711] 

| 


38,322 
26,860 
26 ,620) 

7,980 


-0234|1,218) 4,294 
-0109)1,098) 4.391 
-0106/1,017| 3,376 
-0036|1,138) 3,982 


Dimmit......... 
Donley........ 
Duval... 


5,375 
6,379 
9,223 


1,545 
1,561 
3,370 


.0037| 750) 3,587 
-0033/1,192) 3,826 
—e 4,234 


Eastland 

Ector 
Odessa....... 

Edwards........ 


28,885 
54,848 
51,514 

1,641 


7,767 


0099} 923) 2,747 
13,448] .0362|1,606| 5,357 
12,636 -0246|1,647| 5,244 
640 ,615| .0016|1,205| 4,519 

| 
.0205| 991) 3,347 
.0060,1,192| 3,814 
.1222 1,286) 5,227 
.0873|1,419| 5,316 

.009111,111! 3,371 
e 15. 


Before using these figures, see explana gM, 1952 


eee 
Waxahachie... . 


39,481 
18,250 
, 206,496 

36.2] 183,486) 
18.2) .0118 6.0 17,195! 


4 and A See end of state for Standard Metropolitan County Areas. 
Withheld to avoid disclosure. 


556 


-0261 
-0120 
1365) 
1213 
-0114 


11.978 

4,339 
44,555 
34,515 


143,144 
3,104 


SALES MANAGEMENT 


Since last year’s Survey of Buying Power, Dallas 
County has 
2% 27,600 more people, with 


% $66,036,000 more effective buying power, creating 


circulation 
is concentrated _ 


2% $55,505,000 more in retail sales 


CIRY OF DALLAS, GROWTH STATISTICS* 


4 1950 1951 
t Bank Deposits (as of Dec. 31): — $ 1,362,256,198 — $1,536,135.788 
= ; Bank Clearings $14,451,331,000 $16,444,724,000 
oe Bank Debits $15,204,618,000 $17,222,571,000 
% Postal Receipts $13,044,551 $14,280,273 
- Gas Meters (as of Dec. 31) 147,976 159,377 
g 3 Water Meters (as of Dec. 31) 131,239 142,931 
Electric Meters (as of Dec, 31) 146,275 161,358 
Telephones 236,794 258,962 
i Electricity Consumption (KWH) 932,136,334 1,114,950,168 
ab ‘ ee Gas Consumption (cu., ft.) 41,098,853,000 — 48,574,098,000 
y g Total Construction Awards 
g (F. W. Dodge Reports) $184,009,000 $209,529,000 
x Residential Building : 
- a (F. W. Dodge Reports) $115,001,000 $112,865,000 
8 Non-Residential Building 
(F. W. Dodge Reports) $ 47,344,000 $ 79,041,000 
5 Employment (non-agricultural) 268,000 280,750 
(December average) 
*Above data from National and State Bank Calls, Dallas 
" Clearing House Association, Dallas Federal Reserve Bank, 
Dallas Post Office, Lone Star Gas Company, United Gas 
1 Fipe Line Company, City of Dallas, Dallas Power & Light 
, Company, Southwestern Bell Telephone Company, F. W. 
E Dodge Reports and Dallas Office, Texas Employment 
i : $y : f Commission. 
’ e 
1 s 
6 4 
il i 
6 


Owner and operator of 


|! = THR DALLAS TIMES HERALD 


10 and KBLD-TY 
_ the most — television NATIONALLY REPRESENTED BY THE BRANHAM CO. 


Texas 
affiliated with Offices—New York, Chicago, Los Angeles, Detroit, Dallas, Memphis, 
Network Atlanta, San Francisco, Charlotte, N. C., St. Louis. 


SOUTHWEST COLOR GROUP'’S sins; comics 


OFFER A GROUP BUY AT LOW FREQUENCY RATES IN EIGHT MARKETS, TOTALLING 


180,000 NET PAID CIRCULATION! 


Frequency Rates Offer Savings up to 29% 


TOTAL RETAIL SALES .. $1,084,138,000—UP 10% OVER 1950 
TOTAL FOOD SALES . 252,444,000—UP 15% OVER 1950 
TOTAL DRUG SALES... 35,563,000—UP 22% OVER 1950 
EFFECTIVE BUYING INCOME .. 1,312,232,000—UP 8% OVER 1950 


Black-and-White — or Color Comic Advertisers Will Do 
Well To Consider the Potential Sales and Merchandising cee rie | enn 
Services Afforded In These 8 Important Secondary Markets Eotimates (In Thousands): | __ Sales: 
io xas! Abilene Reporter-News 244,727 
in te ; Big Spring Herald ‘ 44,703 

Represented by Corpus Christi Caller-Times ng 


Denison Herald 


TEXAS QUALITY NEWSPAPERS, ING. | cuitcr™omee | Gh 


San Angelo Standard-Ti 637 
Headquarters: National City Bldg., Dallas 1, Texas Snyder Dally News | 25,540 


New York Chicago 8-MARKET TOTALS | 1,084,138 


TE KAS ( Continued) — sive estimate: by SALES MANAGEMENT 


POPULATION RETAIL SALES — 1951 EFFECTIVE BUYING INCOME 
ESTIMATES 


1/1/52 ESTIMATES SM ESTIMATES — 1951 


COUNTIES 
FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 
Fami- 
lies Furn.- 
(thou- General | House- 
sands) 9. Mdse. | Radio 


Fort Bend 
Rosenberg... . 

Franklin 

Freestone....... 


a 


3 d * we -0855/1, 606) 
AGalveston.... 8} . | 20. d e ,010) ,212| .0518)1,660 


Texas City a 13) 0112) 5. .0140) : 260} .0128/1,634| 5,435 


-0037/1,245) 4,258 


Gillespie 5). ' 0079) | .0063|1,339| 4,259 
Glasscock aaa -0) 0007) : , 0002) -0004 | 2,903 


— a 
Beeho RSA Bikes, 


_ a. . .0030! 0025 3,419 
Gonzales........ 8) . . | .0092 3,567 
Gonzales....... bee 5 | | | 169 0027 4,025 

} 7, 300). | | 1,857 | 0182 4,227 
| 0108} 5.4] 34,344) 0227) 7,341 416 1,603) 12,147 | .0114|1,513| 4,652 


Grayson .6| .0456 . 70,578} .0466 a .0386|1,205| 3,832 
Sherman 20.3) 0131] 6. 31,513 76, 9,547 1,184] 11,696 .0115|1,245| 3.771 
i 17.5| 0113 5. 26,905] .0178) 7 1,652} 7,986 739 5,830 .0128!1,606! 4,764 


A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page i. 
*Withheld to avoid disclosure. @ SM, 1952. 


a 


COPYRIGHT. .. The contents of this survey of Buying Power are fully protected by copyright. The 
exclusive estimates of population, Effective Buying Income, retail sales and sales-advertising controls 
must not be reproduced in printed form, in whole or in part, without written permission of SALES 
MANAGEMENT, INC. 
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SALES MANAGEMENT 


79 Million Dollars 


Invested in ONE 

city by new and 
expanding industries 
in ONE year. . 


This tremendous capital investment by some of the country’s top 
industries was made only after a careful study proved to them that 


. Dallas offered all the facilities for good business. 

85 

a Z eas —, 

é SOME OF THE NATIONALLY RESULT: 141 ACRES OF NON-RESIDENTIAL 

KNOWN INDUSTRIES WHO 
‘ ONSTRUCTION WAS PUT UNDER- ROOF 

Ms k CHOSE DALLAS FOR NEW PLANT CONS 

" — | CONSTRUCTION OR EXPANSION DURING 1951. 

I a DURING 1951... 

% * ; : This in itself tells the story of the phenomenal 
18 F American Meter Co. Oil Well Supply Co. pace of Dallas’ diversified industrial progress. 
a bs Burton-Dixie Corp. Pioneer Rubber Mills It is a factual story that warrants your 
14 Collins Radio Co. Simmons Company investigation. 

. Di d Alkali Co. 

a “ore ane aay > Seneny An excellent labor supply, center of Southwest 
11 ord Motor Co. Stokely Foods, Inc. ‘ 

1% Gates Rubber C Safucain Gadde: Cadbate transportation, more than adequate gas and 
; iieeasiiaall a soe ny’ te ae electric power, 552,000 progressive citizens 
ii ae a a oe with an effective buying power of over one 
J 7 John Deere Plow Co. United States Furniture = —pillion dollars... these are factors which in- 
“3 Johnson & Johnson Corp. ' fluenced executives in their decision. We will 
Minnesota Mining & Varel Manufacturing Co. be glad to give you specific details. 

Manufacturing Co. Westinghouse Electric 
National Container Corp. Corp. 
of Texas 


Dallas Chamber of Commerce 
DALLAS, TEAAS 


LONGVIEW sets the pace in East Texas 


....and here's why: 


e FIRST in heavy industrial development, with such 
plants as R. G. LeTourneau, Inc. and Texas Eastman 
Corporation, G. A. Kelly Plow Company, LeBus Rotary 
Tool Works, Garrett Oil Tools, Inc., Cummer-Graham 
Company, and many others. 

e FIRST with a completely integrated steel plant that 
will have a daily production of 1,000 tons. 

e FIRST in population growth, with an increase of 
78.2 per cent. 


e FIRST in residential, commercial, church and schoo] 
building. 

e FIRST in transportation, with three trunk-line rail- 
roads, two airlines, a network of highways including 
transcontinental U. S. Highway 80. 

e FIRST in natural gas, oil and electricity. 

e Longview-Gregg County market has 23,000 non- 
agricultural wage earners receiving approximately 
$4,500,000 monthly. 


THE LONGVIEW-GREGG COUNTY MARKET IS FIRST IN EAST TEXAS 


ier 


e A $115,000,000 expansion program, including a sec- 
ond blast furnace and several additional coke ovens, is 


| and 15th IN THE STATE IN RETAIL SALES. 


MORNING JOURNAL 


underway at Lone Star Steel Company, a $50,000,000 
plant 30 miles north of Longview. 
Carl L. Estes, Publisher a Represented Nationally by 
TEXAS DAILY PRESS LEAGUE 


LONGVIE DAILY NEWS 


SUNDAY NEWS-JOURNAL Offices in Principal Cities 


The “SM’’ symbols mark original, extly- 
sive estimates by SALES MANAGEMENT 


TEXAS — (Continued) 


POPULATION RETAIL SALES — 1951 MER- .| EFFECTIVE BUYING INCOME 


ESTIMATES CHANT 
JM 1/1/52 JM ESTIMATES WHOLE- JM ESTIMATES — 1951 


SALER 
COUNTIES SALES 


FIVE STORE GROUPS 


CITIES (in thousands of dollars—add 000) 1951 


Fami- 


lies 
(thou- 
sands) 


Furn.- 


House- | Auto- Estimates 
Radio | motive (add 000) 


8,422) 5,570 


3,199 
1,527 
390 


-0062) #1 
-0032} 114 
0059} 91 


0096) 7 


2 Kilgore is in Gregg and Rusk Counties. 
*Withheld to avoid disclosure. 


Before using these figures, see explanation page 15. 
— . a SM, 1952. 


© ’ 


RICH... IN ALMOST EVERYTHING! 


16-county area contains oil, gas, coal, iron ore and other vast mineral de- 
posits, manufacturing, agriculture, live stock (beef and dairying), lumbering—making this 
area one of the richest and most densely populated in the state. (Population is 40.3 per 
square mile against 29.4 for Texas as a whole). Building construction is in excess of $90 
millions and the end is not in sight. 


A mighty good market to sell today — a better market tomorrow! 


KFRO | iS... 


LONGVIEW, TEXAS 


James R. Curtis, Pres. 
Curtis Building, Longview, Texas 
Representatives: Donald Cooke, Inc, 


FRANKLIN 9 


full time 
1370 KC 


T-Q-N 
Gives 91.3% coverage 
of Texas Radio Homes 


_. plus Oklahoma, 
Arkansas, New Mexico 
and Louisiana... 


A Market of over two million families, Coverage that blankets Texas...gives 


: with over $7,600,000,000 in retail sales, the most economical coverage possible! 
fT over $9,700,000,000 in effective buying Reaching over 1,500,000 families daytime 
| income—and growing every day. In the —over 2,000,000 families nighttime—TQN 
3 booming Southwest business is good! delivers most listeners for fewest dollars. 


WFAA « WBAP « KPRC « WOAI 


820 Dallas 820 Ft. Worth 950 Houston 1200 San Antonio 


3 | KRGV + KGNC + KRIS 


: Weslaco Amarillo Corpus Christi 
: *Based on BMB for Counties with 50% - 100% evening coverage. 


gt Contact any TQN station or their representative for availabilities. 


. 
ENT MAY 10, 1952 561 


a 


COVERING THE RICHEST MARKETS IN THE GREAT SOUTHWEST .. . 


@ The Rich RIO GRANDE VALLEY in Texas @ Fabulous HOUSTON ... and 
@ A Big Slice of TEXAS GULF COAST and Surrounding Area . . . the South's 
NORTHERN MEXICO +1 Market 


K-SOX 7 Ae 


HARLINGEN, TEXAS 
50,000 WATTS — 1530 KC RADIO PLAZA, HOUSTON, TEXAS 


Network Affiliation: Mutual Broadcasting System 
Represented Nationally by AVERY-KNODEL, Inc. 


The ‘‘SM’’ symbols mark origmal, extly. 
sive estimates by SALES MANAGEMENT 


T EX AS — (Continued) _ 


POPULATION RETAIL SALES — 1951 EFFECTIVE BUYING INCOME 
SM ESTIMATES 


1/1/52 BYP estimates BYP ESTIMATES — 1951 


COUNTIES 
| FIVE STORE GROUPS | 
CITIES —_ (in thousands of dollars—add 000) | 
ami- 
Total % lies urn.- | | Net | % Per | Per | Buying} i 
(thou- of (thou- | Dollars } 


F 
General | House-| Auto- | Estimates Cap- Fam- | Power 
ily | Quota 


Dollars of 
sands) | U.S.A.| sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | (add 000) | (add 000) | U.S.A, | ita | 


| 


Harris........... 4) 5483) 256. 238,192, 121,656, 66,872) 196,084 1,523,588} .6912/1,794) 5,945] 6533 
AHouston ie .3| 4017 ; F 188,609 118,219} 58,266) 1,124,487) .5102/1,807| 5,884] 5059 
Baytown...... ae .3) .0157 : : 9,133} 2,176] 2,674! 42,299 0192/1741 5,640} .0192 
Pasadena : SE ae 23.7) .0153 As ,573| 4,584, 1,084) 42,197} .0191/1,780| 6,116} .0163 
Harrison es, .7 .0308 i Pd 9,505) 4,736) 48,523) .0220|1,017| 3,733] .0244 
Marshall... he .2) .0144 ‘ 29,860). 7,053} 3,313} f 27 ,638| .0125]1,245| 4,064] .0151 
| 

Hartley......... .8) .0012 d ; 337) 2,338) .0011/1,299| 3,897 
Haskell......... bo 7 0088 i ‘ : 2,318 11,742) .0053) 867| 2,936 
GO ens ceixcs bess 2) nee : : 3,939) Pe: 18,273 -0083'1,004) 3,972 
Hemphill. ..... , -0027| 
Henderson... 
Athens. . 
Hidalgo. . . 
AMcAllen 
Edinburg. 
Weslaco. .... 
See Brownsville- 
Harlingen- 
McAllen 


| | 
1,113 a 5,567, .0025/1,325| 4,282 
3,868 18,830/ .0086/ 830! 2,810 
2,480; K 5,323) -0024) 1 ,044| 3,131 
27,016) w .0719, 937) 4,004 
4,895) r 5 5 -0095} 991) 3,733 
3,612 947 4,710) .0071|1,192| 5,036 
2,419 ; 2 q , 20: ; -0039/1,085) 3,895 


nonowond. @ 

,« ££ -— ss 2. 8 

Noe OA Sw 
— 


i ae | ; 2,932 
Hillsboro “4 eked .3) 005 : } 38} 3,373 
Hockley... ; - i , , Dr nah ete F 4,768 


Levelland ~ 8]. 3 8 , 06 ‘ 38) f ; : 5,028 
2,581) .. 


| 2,832 
Sulphur Springs]. .... t : , 823 ‘ 7 936) 7 2,694 
Houston........ . Ee ; | ig | 2,831 
Howard... a e : Pg | 4,522 
Big Spring oe Gee J ‘ 7; .021¢ 256| 5 4,126 


Hudspeth... 5} 0029, 1. | | | | 3,723 
ar : : -0265| | 9,589) | 3,476 


Greenville.....]......... 6| 0094) 4. .0185| | 8: 3,350 
| 5,234 


5,080 


| 3,554 
.9038|1,111| 3,334 
.0067|1,124) 4,091 


Jasper... 4 on, 4) 01325. 754 : | | |. 0074, 803) 2,979 
Jeft Davis -1) 0014 § d ec: | (9008! 857 3,598 

and A See end of state for Standard Metropolitan County Areas. 
*Withheld to avoid disclosure. 


For description of all New Features in this year’s Survey, see introduction, starting on page 15- 


SALES MANAGEMENT 


MAY 10, 1952 


At Ysuct HOUSTON 


LEADS THE SOUTH! 


Metropolitan Market 


Population* 


Retail Sales* 


Net Effective 


Buying Income* 


HOUSTON . 


Harris, Texas 


NEW ORLEANS 


Jefferson, St. Bernard and Orleans, La. 


ATLANTA 


Cobb, DeKalb and Fulton, Ga. 


DALLAS . 


Dallas, Texas 


LOUISVILLE 


Jefferson, Ky., and Clark and Floyd, Ind. 


BIRMINGHAM 


Jefferson, Ala. 


MIAMI 


Dade, Florida 


SAN ANTONIO 


Bexar, Texas 


MEMPHIS 


Shelby, Tenn. 


NORFOLK 


Norfolk, South Norfolk and Portsmouth Cities, Va. 


849,400 
71 0,400 
692,700 
648,000 
590,200 
572,100 
544,100 
522,900 
502,600 
443,000 


$998 ,324,000 
643,426,000 
799,950,000 
848,510,000 
597,827,000 
506,896,000 
698,460,000 
502,416,000 
569,750,000 
390,547,000 


*Data includes all counties listed below each city. All data 
from Sales Management's 1952 Survey of Buying Power. 


$1,523,588,000 


975,534,000 


1,004,839,000 
1,136,546,000 


927,712,000 
740,984,000 
789,488,000 
756,005,000 
680,411,000 
574,703,000 


. AND As Ysucd THE CHRONICLE LEADS IN HOUSTON! 


In this rich Number One market, there is ove paper that stands out, 
oné paper that is essential to your selling plans—The Chronicle. For 
39 years The Chronicle has dominated the Houston market—in both 
circulation and linage. Thus readers and advertisers alike continue to 


prove their great preference for Houston’s Family Newspaper. 


The Houston Chronicle 


R. W. McCARTHY 
Advertising Director 


M. J. GIBBONS 
National Advertising Manager 


THE BRANHAM COMPANY 
National Representatives 


FIRST IN HOUSTON IN CIRCULATION AND ADVERTISING FOR 39 CONSECUTIVE YEARS 


ae 


SHIP 
BUILDING 


Hit Three Great Markets - rl 
with One Effort BEAUMONT om 


Sm 
TEXAS , 


CATTLE 


... ONE station 

delivering a 3-city os 

market — Orange, PORTS ARTHUR LUMBER 
Beaumont, Port ral 


BEAUMONT, TEXAS Arthur —plus the TEXAS 
fabulous Sabine 
ared. 
* 990,000 — Combined Population ' 
including 12 counties in 
Texas and 12 parishes ORANGE 
in Louisiana 
*% 243,000 — Radio Families TEXAS 
* $703,248,000 — Retail Sales 


* $916,671,000 — Net Effective Buy- 
ing Income 


CHEMICALS 


\ 


AFFILIATED WITH | 
5000 watts - 560 kilocycles American Broadcasting Company 


Represented b 
*Figures compiled by Sales Management for _— y 


1952 Survey of Buying Power FREE & PETERS 


The “SM” symbols mark original, excl 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES — 1951 - 
SETOAATES MER- | EFFECTIVE BUYING INCOME 


CHANT 
BY 1 1/1/52 ESTIMATES WHOLE- SM ESTIMATES — 1951 


COUNTIES l a 


SALES 
FIVE STORE GROUPS 
CITIES —_ (in thousands of dollars—add 000) 1951 
ami- 


lies % Furn.- Net 
(thou- | Dollars 


General | House-| Auto- Estimates | Dollars 
sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive (add 000) | (add 000) 


240,136) . 54,216) 28,600 305 , 503 
141,983) . 30,249) 18,935 153 ,997 
77,932) . 17,644 8,756 ; ’ 99,105 


4,059) . 1,030 
27 ,823 6,502 28,059 
22, 160) ‘ 5,044 12,825 
27,383) . 7,212 31,109 
20,190) . 4,548 15,373 


4,396 


24,919 


ALE 


BEEe BAe 


.0187 0223} 8 


in mAs 108 
8,703 26,193! .0119|1,218 — 
A and A See end of state for Standard Metropolitan County Areas. i ; lanation page 2 
SWithheld to avoid disclosure. Before using these figures, see elem ss ee 


564 


SALES MANAGEMENT 


Holland's is the only ‘'‘slick’’ 
magazine published exclu- 
sively for the 15 Southern and 
Southwestern states... the 
only magazine that reaches 
the people you want to reach 
in the rich market area you 
want to cover... with no waste 
circulation ! 


| 


New| Circulation Guarantee 


525,000 


THE MAGAZINE OF THE SOUTH 
DALLAS, TEXAS 


hub of the rich 
south plains 


TEXAS’ NEW 
WHOLESALE MARKET 


T 
Plainview 


All facts about Lubbock are astounding, but 
none more than Lubbock’s 431% whole- 
/ sale market increase, 1939-48 —oa trend 

Motley that is accelerating with more and more 
distributors recognizing the importance 
Levelland — and wealth of Texas’ South Plains market 


s 
| _— and Lubbock as the center of its supply. 
e Cochran Hockley Lubbock Crosby Dickens 


of a xas/f | i LUBBOCK CITY 3 
nl FX Bonntet —_— AND RETAIL TRADING AREA [| ix 
ee POPULATION. . . . . 464,000 P. 


"| gr FAMES. . 2...) ©6180 = 


AW: 


a, os RETAIL SALES =. . . . . $473,519,000 ff ™™ 
ici cen Pie EFFECTIVE BUYING INCOME . $521,255,000 Mat 


Marion 


BUYING INCOME PER FAMILY . $4,600 


Sales Management, May 10, 1952 Mason 

> Matage 

Bay 

MORNING ...EVENING... SUNDAY | Maveri 


e Bailey 


Roosevelt 


; Medin. 


Cini tained tines Avalanche - J ourn. al bes 


CIRCULATION OVER 46,000 = 


Milam 
Mills. 
TEXAS DAILY PRESS LEAGUE, INC. National Representative Mitchel 


Montag 


‘The “SM” symbols mark criginal, etl Montgo 
___sive estimates by SALES MANAGEMEN! Conr 


T EX AS — (Continued) 
Moore. 


POPULATION RETAIL SALES — 1951 EFFECTIVE BUYING INCOME rey 


ESTIMATES Ae 
JSM 1/1/52 BYP ESTIMATES ESTIMATES — 1951 With 


FIVE STORE GROUPS | 
CITIES (in thousands of dollars—add 000) 


Total | % 
(thou- | of | (thou-]} Dollars 
sands) U.S.A.) sands) | (add 000) | U. 


—-_ 


COUNTIES 


% | Furn.- | | Per | Per 
of | General | House- | Auto- | Cap-| Fam- 
S.A.| Food | Mdse. | Radio motive | Drug |S. ita | ily 


Lamb..... 4). . .0153 1,071 3,768 
Littlefield... . oe ! 35} .0092| 770) ,0038|1,258) 3,831 

0066 | : é 1,151) 
.0084 
.0053 
.0042 
.0189 
.0109! 
.0037) 
.0043 
-0041) 
| ,0001 | a er tee 
150,465, .0995 : . | | 0809 
ALubbock be ed 78.7) .0508) : 134,788 .0891 7,677 5,342 68,34 


0598 of 060% 


* . 
A and A See end of state for Standard Metropolitan County Areas. ing these fi , see explanation past 
Withheld to avoid disclosure. po Before using these figures, se p © SM, 1982. 


566 SALES MANAGEMEN! 


And its Rich Central Texas 
Market Hits an ALL-TIME HIGH! 


Effective Buying Income $181,297,000 


y “fe tional Representatives 
Y 


Na 
Uy BURKE, KUIPERS 


You can cover this Booming Area 
& MAHONEY 


With just Two Great Newspapers 


THE WACO NEWS-TRIBUNE @ THE WACO TIMES-HERALD 
Morning Evening THE WACO TRIBUNE-HERALD 


4 : c : The “SM” symbols mark original, exclu- 
>TEX AS — (Continued) sive estimates by SALES MANAGEMENT. 
3 —_ a — —— — nen = — a 
F A og os « S RETAIL SALES — 1951 i. EFFECTIVE BUYING INCOME 
i ESTI N 
‘| JM 1/1/52 JM ESTIMATES bg JSM ESTIMATES — 1951 
x ae ea ae 
COUNTIES | | SALES | . 
| | FIVE STORE GROUPS 
CITIES sia | | (in thousands of dollars—add 000) 1951 , 
ami- aes ee ‘ ual- 
Total | % lies | % | Furn.- | Net % Per | Per | Buying] ity 
Map] Met.] (thou- | of | (thou-]| Dollars | of | General House- | Auto- | Estimates | Dollars of Cap-| Fam- | Power | In- 
CodejArea | sands) (U.S.A.| sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A.| ita ily } Quota | dex 
B Lynn C3 ].....[ 11.0, 0071) 3.1 9,709! .0064! 2,216! ee) 13,401, .0061/1,218 4,323] .0064] 90 
| | | = 
a McCulloch D4 |... 11.6 .0075 3.4 13,050; .0086 2,914 922) 575) 4.200 364)... .. : 15,221 -0069/1,312 4,477 cor 100 
= McLennan, ..| E4 | 151 132.8 .0858 39.5) 142,272, .0941 31,212 18,512; 7,896 32,016) 3,925). . ee 181,297) .0823 1,365) 4,590} .0865} 101 
S aWaco..... ier 87.0, .0562 25.7 121,357; .0803 23,180 17,616) 7,013] 29,323) 3,250) 105, 650 122,322] .0555)1,406) 4,760] .0631] 112 
= McMullen... _ 7 1.3 .0008 5 328, .0002 120 Patni osichesn osane | Seek 836, .0003 643) 1,672] .0004) 50 
3 | | 
q Madison.........] F4 nae 7.7, .0050 2.3 7,661) -0051) 1,720 580 151 2,896 a 5,877| -0027) 763) 2,555} .0039) 78 
Marion OF t...... 10.0 .0064) 2.8 5,672! .0038) 1,664 241 239 1,433) oe 6,958) -0032| 696| 2,485} .0040) 63 
» Martin..... C3 Se 5.6 .0036 1.4 3,102 .0020 824 150 . 1,108 ee 5,622) .0025 1,004) 4,016} .0026] 72 
7 | ] 
4 | | | | | | | 
Mason... D4 os 4.9} .0032) 1.7 4,340 .0029) 982 282 212 pigs | aeowe aw 5,840 0027/1, 192) 3,435} .0029) 91 
Matagorda. F5 oe 21.8) .0141 6.4 24,810, .0164 6,008 1,176, 1,190 6,576 a 23,933) -0108/1,098) 3,740) .0131) 93 
Bay City. . ‘ arene 9.5) .0061 3.2 18,045) .0119 3,865) 823) 1,057 5,353 651 5,041 13, 222} .0060} 1,392) 4,132] .0078] 128 
Maverick a 12.5; .0080 2.8 12,386} .0082 3,534 1,184 252) 2,004 ee 10,370! -0047) 830) 3,704] .0064) 80 
Medina | = 17.3) .0112 4.6 11,104, .0073 2,203 2,558) 247 1,397) eee 12,268 0056 709) 2,667} .0072] 64 
Menard | ae 4.2, .0027 1.2 5,114 .0034 895 242! 98 988 _ 5,172 -0023/1, 231) Mp -0027] 100 
Midland ee 28.9 .0187 9 32,935, .0218 6,761) 1,048; 1,977) 8,097) 1,568}).......... 44,880, .02041,553) 5,043] .0205] 110 
Midland a ee 24.7) .0160 7.6 32,448, .0215 6,686 1,048} 1,977 8,097; 1,568 . 40,348; .0183'1,634) 5,309] .0188] 118 
: Milam. . F4 ese 22.8! -0147; cz, 20,236 .0134 5,499 1,600) 1,025 5,296, hs aka looite 20,146, .0091) 884) 2,963] .0115) 78 
Mills. . | ae 5.9| -0038 1.9 4,653) .0030, 913 364) 122 712) Jee 5,767, .0027| 977 3,035} .0030] 79 
Mitchell D3 ; 14.5} .0094 4.2 12,661; .0084 3,306) 739 732| 2,704 327]... , 16,112) .0073\1,111, 3,836] .0081] 86 
| | 
| | | | | | 
Montague. . Ez h... 16.8} .0108) 5.4 16,090) .0106 3,524) 916 648; 4,868) ae 16,421) .0074, 977 3,041) .0090] 83 
Montgomery F4 eye 24.8) .0160) 7.2 19,099 .0127 4,859) 4,015) 748 4,057) Eiacass ; 21,913, .0100| 884) 3,043] .0120) 75 
Conroe... . a eee 7.4 0047! 2.6 13,501} .0089 3,269) 2,302 640) 3,831) 369 ° 7,928} .0036)1,071, 3,049} .0054] 115 
Meere........... i 16.0} .0103 4.5 12,193, .0080 3,804! 404) 406} 2,040) _., eee 21,207; .0096 1,325| 4,713} .0093} 90 
A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see expianation page 15. 
Withheld to avoid disclosure. 


‘ Write today for 
ic SALES MANAGEMENT'S 


ce 1952 


yj 8 

I COUNTY OUTLINE RETAIL SALES MAP OF THE U. S. 

) 4 Add 

5} 27" by 41”... in 6 colors . . . all metropolitan areas clearly defined . . . differences in retail sales volume 
: indicated by county color . . . Red for counties with $100 Million or more . . . Green for counties wth $50 
ln Million to $100 Million . . . Yellow for counties with $25 Million to $50 Million . . . Blue for counties with 
i $10 Million to $25 Million. More than 1570 cities with $20 Million or more sales . . . City population 
he ; indicated, as of January 1, 1952. 

ia PRICE: $3.50 a single copy ... $3.00 each for two or more. 

gl 11 ; 

E SALES MANAGEMENT, 386 Fourth Avenue, New York 16, N. Y. 

2 1—_ 
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CORPUS 
CHRIST 'f One of America’s 


100 Top Cities 


When Corpus Christi went in the “over 
100,000” class in the last census, it also pushed into the 
select circle of the nation’s 100 top cities. It’s 
97th in population, 90th in retail sales, 86th in drugs, 
95th in food (SRDS Consumer Markets figures). With 
plenty of cheap fuel, a deep-water seaport, mild climate, 
raw materials, adequate labor supply, the future 
looks wonderful. Write us for a copy of the Federal 
Reserve Bank’s economic survey of Corpus Christi. 


Free & Peters KRIS 


EXCLUSIVE NATIONAL 


ancien T. FRANK SMITH, President Waa bate = 


Also operating KVAL, Brownsville 
Affiliated TEXAS QUALITY NETWORK NBC 


—— . - : ~ ~ [ The “SM” i 
TEXAS—(Continued) —s_. sive estimates by SALES: MANAGEMENT 


POPULATION RETAIL SALES — 1951 (MER. | EFFECTIVE BUYING INCOME 
BYP 1/1/52 BYP ESTIMATES wHote-| @&7 


ESTIMATES — 1951 
sin gpaaianaiia ater SALER 


COUNTIES 
CITIES 


SALES 
FIVE STORE GROUPS 

(in thousands of dollars—add 000) 1951 
Fami- 


| 
Total | % | lies | % |— ’ Net Per | Per 


| (thou- | of | (thou-} Dollars | of General Auto- Estimates | Dollars Cap-| Fam- 
sands) | U.S.A. sands) | (add 000) U.S.A. | Food | Mdse. i motive (add 000) | (add 000) ita ily 


5,444) . | 772 6,291) . ” 669) 2,330 
4,595, .0031] 225 | ° 4,230) .0020/1,085) 3,525 
23,671; .0156| 7,001, 2, .170| 5,649 24,090| .0109| 803| 2,834 
18,110} .0120) | 5,076 13,123]. 1,085} 3,645 


|\S7o8 


2288 


Bree 


| | | 
35,175). , ’ ’ 8,407| , , . 870| 2,852 
28,512) 


1,232) 3,859 

4,234! 616| 2,333 

25,216) 1,258) 4,145 

22,304! .0148) ; 333 | 5,646) ,298| 1,378) 4,595 
| | 

1) 186,702) . 43,804, 6,286) 296,486) .1345|1,660| 6,164 

ACorpusChristi .2| : 163, 554| .1081| 33,799] 19,638, 11,406} 40,557| 5,466} 101,161} 202,331. 1,726] 6,040 


>— 
and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page L. 
ithheld to avoid disclosure. © SM, 195% 


| 


a 


HERE’S HOW YOU CAN TELL. WHAT THE RETAIL SALES VOLUME 
WILL BE NEXT MONTH IN 200 CITIES 


In every first-of-the-month issue SALES MANAGEMENT forecasts what the month’s retail sales will be in 

more than 200 leading U. S. cities. For each city, we give the sales volume, the percentage of change 

from the same month last year and its relation to the national change for the same period. The Survey of 

Buying Power gives you retail sales for the latest complete year. In between Surveys, “High-Spot Cities” 
alerts you to sales changes currently in the making . . . each month. 


Be alin kD 4 _ etl = _ = — wd 


SALES MANAGEMENT 


Corpus Christi Families 


Have $100 EXTRA 
Every Month! 


According to SM’s latest estimates, families in 

the Corpus Christi metropolitan area (Nueces County) have 
an effective buying income of $6,164—more than $1,200 | 
above the national average. That means every family in this 
fabulous market has $100 extra to spend every month. 

and most of it is spent for things they see advertised in the 
Caller-Times—the one medium that covers it all. 

We’d like to send you a copy of our new standard market 


data folder. Just write. 


Chers/onisCaller-Cimes 


CORPUS CHRISTI, TEXAS 


CIRCULATION 
77,065 ABC 


Represented nationally by 


TEXAS 
QUALITY NEWSPAPER NETWORK 
Chicago DALLAS New York 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


TEXAS — (Continued) 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 
a ESTIMATES Ay CHANT SM 
M 1/1/52 M ESTIMATES yy ESTIMATES — 1951 
COUNTIES SALES 
FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 1951 
Fami- Qual. 
Total % lies % Furn.- Net % | Per | Per | Buying} ity 
uab Map} Met.] (thou- | of | (thou-{ Dollars of General | House- | Auto- Estimates | Dollars of Cap-| Fam- | Power | In- 
ity CodejArea | sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A.| ita | ily | Quota | dex 
In a 
dex Ochiltree + ia 6.4| -0041 1.9 11,803} .0078 2,745 336 228; 2,607 | errr 11,396) .0052|1,781| 5, 
vn Oldham... . i See a -0011 4 1,629} .0011 155 Re ° ee 2,548) .0012|1,499) 6, 
: Orange..........1 G4 ]..... 45.7| .0295) 12.9 34,283) .0227) 11,575 2,210) 2,791) 6,199) 1,024).......... 38,562} .0175) 844) 2,989 
168 ee oer Ree 24.0) .0155 6.8 28,060) .0186 8,365 1,657 2,518 5,723 ® 23,460} .0106) 978) 3,450) 
Palo Pinto os00 ce Betcw 18.0) .0116 6.0 18,564) .0122 4,501 1,476 377 6,222| acon ewan 19,027; .0086/1,057| 3,171 
s Mineral Wells. .J.....1..... 8.8| .0057) 3.3) 14,027; .0092 3,301 1,026 301) 4,734) 1,204 11,547; .0053/1,312) 3,499 
a Panola... . pe ee 19.0) .0123) 5.2 12,578} .0083 2,657 2,075 ae | a. ne 11,186; .0051) 589) 2,151 
| 
: Parker, ... er | Cee 22.6| .0146 a 20,230) .0134 4,129 2,249 766 5,234) oes: 20,268} .0092} 897| 2,815) . 
18 Weatherford ee See 9.7) .0062) 3.3 16,086} .0107 3,126 1,457 766 4,996) ° 9,867} .0044/1,017| 2, F 
Parmer... .. _ | ae 5.9| .0038) 1.8 5,635) .0037 1,276 187 463 a: 7,741; .0035)1,312) 4,301 
" Pecos... ma) of ee 10.2) .0066) 2.7 10,935; .0073 2,472) = 378 — peewee hed 13,654) .0062/1,339) 5,057 
| | | 
} 
= Pok..........1Ga dL... 15.9] .0102) 4.6) 12,093) .0080| 3,687 1,955 354) 2,080)  393).......... 13,628} .0062| 857) 2,963 
e “Withheld to avoid disclosure. © SM, 1952. Before using these figures, see explanation page 15. 


ALL SURVEY DATA are available on IBM cards at nominal cost. These cards, as well as IBM listings of 


data in the “Survey of Buying Power”, regrouped according to your sales territories, may be obtained from 


Market Statistics, Inc., 432 Fourth Avenue, New York 16, N. Y., Phone MUrray Hill 4-3559. 


WHY TEXAS 


WHY AMARI 


YOUR MESSAGE IN THE 
NEWS & GLOBE-TIMES 
COVERS THIS... 


S po 


SALES 


AMARILLO’S 
NEWS & GLOBE-TIMES 


——$———— 


oe ‘ ae e ; = . “ ” k ori inal, exclu: 
T E X A S on (Continued ) ee : a ~ estimates by SALES. MANAGEMENT 


poten nar ea 


POPULATION RETAIL SALES — 1951 EFFECTIVE BUYING INCOME |, 


ESTIMATES 
BYP 1/1/52 BYP ESTIMATES ESTIMATES — 1951 
COUNTIES | 


CITIES 


FIVE STORE GROUPS 


(in thousands of dollars—add 000) 
Fami- 


Total % lies % | Furn.- 
(thou- of (thou- | Dollars of General | House- | Auto- 
sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive 


Potter av koa 0) 0491! 24.1 148, 064| 0979 24,804) 10,595 9,387, 35,150) 
3AAmarillo....J.....]... -8) 0496) 24.4) 145,325) .0961) 24,745) 10,595) 9,387| 35,150) 
: : -0046 1.8 335 224) 2,051 

149 ie 


1.2 
4.6 


0006) 
0126) 
3 Amarillo is in Potter and Randall Counties. 


. Before using these figures, see explanation Pi & 
A and A See end of state for Standard Metropolitan County Areas. *Withheld to avoid dt 


570 SALES MANAGEMENT 


Z efbcieey Areas Prove Its Value 
Counties Primary Area) 


° e 
” SALES (1951) 15 496,870 


S 0 
GENERA di Texas 95) \ $7 \ 653 a 
* RNITURE SALES | 624,090 


Sales 
952, Soying 


P-TV's proven 
Bnse area includes 


' »pulation of 1,797,- 
000 and total retail 
Ss les of $2,059, 150,000. 


STAR-TELEGRAM STATION om FREE & PETERS INC. ° AMON CARTER, President GEORGE CRANSTON, Manager 


Exclusive National 4 
FORT WORTH, TEXAS Representatives HAROLD HOUGH, Director ROY BACUS, Commercial Mgr. 
AFFILIATED with 
ABC * NBC 


The “SM'’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. Pep 7 hk . EX X A _ aoe (Continued) 
POPULATION RETAIL SALES — 1951 = EFFECTIVE BUYING INCOME 
s 
1/1/52 BY) ESTIMATES wee ESTIMATES — 1951 
i a i, ea eee 
COUNTIES l l l SALES l l 
| FIVE STORE GROUPS | 
CITIES | —_ (in thousands of dollars—add 000) 1951 | Qual 
5, ee Se ee eee = ual- 
Total | % | lies Q% | Furn.- | | Net | % | Per| Per | Buying] ity 
Map} Met.] (thou- | of | (thou-j; Dollars of General | House- | Auto- Estimates} Dollars | of Cap-| Fam- | Power | In- 
CodejArea | sands) | U.S.A.) sands) | (add 000) | U.S.A. | Food | Mdse. Radio | motive | Drug | (add 000) } (add 000) | U.S.A. | ita ily } Quota | dex 
Rockwall. . ~~ ¢... 6.0) .0039 12 4,413| “0029 1,485 242 112} 1,163 126 ; 4,897, .0022) 816] 2,881 .0028] 72 
Runnels Beh... 16.7; .0108 5.0 16,237; .0108 4,043 754 771| 4,665 473 ; 16,103) .0073) 964| 3,221) .0091] 84 
Rusk G3 |... 41.7) .0269| 12.0 33,544| .0222! 8,023) 3,291 1,861) 9,640 1,014) ........ 50,249 -0228 1,205 4,187] .0234] 87 
| eae Henderson 6.7) .0043} 2.2] 19,009) .0125} 2,840) 1,856, 1,311) 6,595) 517 3,324] 10,315) .0047/1,540| 4,689] .0069} 160 
EMENT. 2Kilgore | | | 
—— | | 
Sabine... G4 }..... 8.4) .0054 2.5 3,643 0024) 1,233} 1,470 79 i Ser 5,511| 0025, 656 
San Augustine G4 8.5 -0055, 2.3 5,571| .0037} 1,815 766| 403| 1,383, 261)........ 5,802 .0027| 683 
San Jacinto... | F4 |... 7.1) .0046) 1.9 2,033} .0013) 828 i. Se ll 3,898, .0017 549 
” = | | lal 
San Patricio oo 36.8) .0237) 9.1 27,382 .0181 7,416) 802, 855) 4,378, 943)... 42,842) .0195 1,164) 
Qu San Saba E4 j.... 8.5) -0058 2.6 8,342) .0055 1,953) 391 | 228 G@.......... 8,647, .0039/1,017) 
ng} ity Schleicher _ ) oe 2.8] .0018) 8 2,747| .0018) 646 40 * 462} 66)........ 3,786, .0017|1,352 
of 4 Scurry 1 oe =a 0162} 7.4 25,540/ .0169, 4,778) 2,666, 1,352} 6,304) 744)... 28,222} .0128/1,124 
= hl Snyder. . we Seane 14.5] .0094! 4.7 23,550} .0156 4,010 2,29 1,250) 5,995 * 20,014) .0091|1,380 
ie Shackelford > 4.9| .0032} 1.5 5,109} .0034) 1,068) 108) 193 1,326} 208].......... 6,364) .0029)1,299) 
74) 136 Shelby... | 23.1| 0149, 6.8 14,688} .0097) 3,846) 1,555 954) 3,153) 544]......... 16,688} .0076) 722) 
8 | 
14 8 oes ie Seeee 2.4 0016, e 4,541} .0030 602 110) eo L . 3,308} .0015 1,378 
rl mith ; 2 oe 75.6) .0488 22.1 80,563) .0533} 15,797 9,074, 5,077) 21,938 eee 97,191) .0441/1,286) 
Prien . a 39.4) .0254) 12.3 70,806} .0468} 11,863 8,058} 4,960} 21,033 34,923] 67,497 .0306|1,713| 
110 mervell 2 2.5) .0016) 8] 1,825; .0012 507 60 148 a, = 1,842 Te 
ny & Starr | | | 
6! * - oe 14.0) .0080 3.1 6,028} .0040 2,536 803 192 . 7,871) .0036) 562) 
106 — E3.}.... 10.6} .0069} 3.5) 14,321) .0004/ 3,448) 1,054 680} 3,836, 437)... 9,647) .0044) 910 
70 127 aoe eee et 6.6! .0043| 3.3 13,187} .0088 2,929 1,054 680} 3,836 9,349 7,684) .0035|1, 164 
rs ing. . > oo 1.3) .0008 4 1,545) .0011 175 35 °  — wane 1,791} .0008/1,378 
117 gg , oe 3.7; .0024) 1.1 2,114) .0014 641 187/ * * 2,477 0011) 669 
6 coos tte. D4 |..... 3.6, .0023 1 4,723) 0031 1,165 70| 113 980 4,724, .0021/1,312 
a Site.........tee |... 8.4) .0054) 2 9,990 .0066| 1,916, 239) += 301!«1,968) «aaa, 12,3671 .0086/1,472 
jisclosure. Z Kilgore is in Gregg a d ; H 
Withheld to avors crap and Rusk Counties. Before using these figures, see ay Ae * 
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In FORT WORTH’S FRONT YARD 


are 1,847,000 People With Pockets Full of Money 


Let’s talk about these 1,847,000 folks in the 100 counties 

in North, West and Central Texas, surrounding Fort Worth, 

FORT WORTH and why their part of the country is one of the most profitable 

TEXAS ~% markets in the U,S.A. (The statistical story of their buying 
power is told elsewhere in this issue.) 

A friendly climate means happier people. Happier people | 
produce more goods, render more services, have more money | 
to spend. | 

Sure, it gets a little hot in West Texas for a month or two, 
but it’s a region where Winter displays her mildest moods 
. . . where flowers bloom in the middle of December, then 
break into bud again in February. No haze. No smoke. No 
smog. It’s an area where the people enjoy clean, healthful 
living 365 days of the year. 

Plenty of room for working, producing and living. Acres and acres of beautiful homes, modem 
apartments. Fine schools, active churches. More acres — thousands of them — of parks and play- 
grounds.- Stores and shopping centers second to none. 

A region of highly diversified agriculture and industry. 

All this adds up to a progressive, contented population—the biggest influence in quality and quan- 


tity production—KEY TO TOP BUYING POWER. 


THE FORT WORTH CHAMBER OF COMMERCE 
114 EAST EIGHTH STREET FORT WORTH 2, TEXAS 


TEXAS — (Continued) oe The war, woriols mort ordeal oe 


re re RETAIL SALES — 1951 M EFFECTIVE BUYING INCOME 
ESTIMATES 

JM 1/1/52 JM ESTIMATES ESTIMATES — 1951 
COUNTIES | - 


FIVE STORE GROUPS 
CITIES ‘ (in thousands of dollars—add 000) 
ami- 
Total % lies ‘ l Furn.- Net Per 
| (thou- | of | (thou-| Dollars General | House-| Auto- Dollars Cap- 
sands) | U.S.A.| sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive (add 000) | U.S.A. | ita 


.2474| 117.7] 508,032) . 94,185] 127,008} 21,000} 88,160 615,413} .2793/1,606 
1882} 90.9] 467,144] .3089| 79,233] 125,485] 20,334) 83, 102 j 487,775| .2213|1,673 
0428} 19. : 15,168} 12,242) 3,984) 26,517 .0378| 1,258 


| 0318 r d | 12, 803 11,498; 3,787 -0309}1, 378 
| . 0016/1, 138 


-0072|1,179 
.0037/1 286 
0016} 964 
F | 0071} 910 
12,649, : 7| 7,250} .0033/1,151 


80,249) .0531| | | .0392/1,392 
9,760 | 0370/1, 486 
17,784) | | 
17,216| 


.0080}1,232| 
,0092) '923 

| 39,350 .0179}1, et 
7,839| 11,828] 24,588] .0111/1,472! 


Aan A See end of state for Standard sieesstiion County Areas. Before using these figures, see explanation pags 
ithheld to avoid disclosure. © SM, 


_ SALES MANAGEMENT 


HERE’S yourse y 


TO A... STAR 
TELEGRAM 


| 2OMLIOV DOLLAR Cut Fee 
MARKET / 


FORT WORTH GATEWAY 
TO WEALTHY WEST TEXAS 


QUICK Facts About This Rich 
100 County Market 


% Retail Sales $2,106,122,000 
*% Effective Buying 

Income $2,418,313,000 
% Population 1,847,000 
% Food Sales $ 445,186,000 
*% Drug Sales 


$ 69,978,000 

%* Furniture-Household- 
Radio Sales $ 92,153,000 

% General Merchandise 
Sales $ 271,457,000 
% Auto Sales $ 483,359,000 
1952 Sales Management 
Survey of Buying Power 


Here’s the market you dream about over 215,000 net paid Sunday and 
.. the largest and richest in the na- over 235,000 (M & E) net paid daily 
tion’s No. 1 farm state. Year-round circulation reaches the prosperous 
livestock, oil, agriculture and indus- West Texans who can and will buy 
try provide an annual buying income YOUR product or services. That’s 
of $2,225,000,000 for 536,000 fami- OMly part of the story ... write TO- 


Rte 0 3 DAY for complete information on 
na 100 county trading — your sales potentials in this wealthy 
The Fort Worth Star-Telegram, with market. 


WRITE Amon Carter, SJr., 


National Advertising Direc- *% The FORT WOR TH 


tor, for complete market 


and circulation analysis. | Ss TA R - TE L E G R A mM 


AMON G. CARTER, publishe 


LARGEST CIRCULATION IN TEXAS without the use of odveibin, premiums or coum —- “Sent a Good Newspaper” 


MAY 10, 19 
52 573 


GROWING FASTER THAN 


wichita falls, texas FABULOUS TEXAS ITSELF 


WWW WY yy 1952 CITY POPULATION 90,676* 


UP 100% OVER 1940. 


GROWING MORE THAN 4 TIMES 


Y AS FAST AS TEXAS ITSELF. 
D | 1952 POP. METRO. AREA: 101,900 (SM)** 
UY TON 


TRADING CENTER FOR 229,000 


~ 120 miles from the nearest larger city, 
Wichita Falls is the trading center for 229,000 


people in Northern Texas and Southern Oklahoma. 


MARKET FACTS 
WICHITA FALLS A.B.C. RETAIL TRADING ZONE 


Population @ 1952 (SM) 1951 BUSINESS UP 20.2% OVER 1950*** 
Retail Sales @ 1951 (SM) ..-. 557, almost double the national gain 


*Chamber of Commerce Estimates. 
**Not including approximately 32,000 at Sheppard Field. 
***Federal Reserve Board Estimates. 


served by THE WICHITA FALLS TIMES & RECORD NEWS 


REPRESENTED BY THE KATZ AGENCY, INC. 


TRC S SAL HORI MT ET ROVE AE NEE RP 


sive estimates by SALES eee 


T E X A s— — — (Continued) _ : 7 7 i ~ . . 7 The ‘‘SM’’ symbols mark original 


POPULATION RETAIL SALES — 1951 EFFECTIVE BUYING INCOME 
JH 1/1/82 BY.D ESTIMATES GZ estimates — 1951 


COUNTIES 


FIVE STORE GROUPS 
CITIES 


(in thousands of dollars—add 000) 


| Furn.- Net ' % Per | Per 
| House- | Auto- i Dollars of Cap-| Fam- 
Radio | motive Drug (add 000) | U.S.A. | ita ily 


| Fami- 
Total | % | lies 


| 

% 
(thou- | of | (thou- | Dollars of | 
sands) | U.S.A.) sands) | (add 000) | U.S.A. | . Mase. 


Walker es 5] . 4.9 14,522 0096 3,924 pe. 920 4,301 | oe 20,854} .0095|1,017| 4,256 
Waller........ ; 0} . 3.1 9,405) .0063 1,737 1,324 123) 2,367 262 11,240 we 937| 3,626 

| | | 
15,094 .0099 ’ 855 21,134) .0095/1, 499) 5,284 
12,574, .0084 2,57: 5 671 , . 11,751) .0054/1, 780| 5,596 
16,995 .0113 : : ,060 ,402! 20,281 0092/1, 004 3, "325) 
12,661! .0083 3,01: 4 3 741) 8,103 .0036)1, ,192| 3,523 
49,765 .0329 ; : , 304) : 59,048) 0268/1, 031 4,473 
48,723 .0323 853 2% f | 7,276) 1,43 7,246 53,312 -0242) 1, oom 4,370 


Ward.... 
Monahans 

Washington 
Brenham 

Webb. 
AlLaredo.. 


wnownonw 


_— ot 


Wharton.... 
E] Campo 
Wheeler 
Wichita. ... 
AWichita Falls. 


36,712) .0243 8, 40,703, .0185,1,124 4,030 

16,233} .0107/ 3, 13 851} 590, 4,646 23: 9,874] .0045/1,593) 4,488 

12,642 00832, 370 12,156) .0055|1,192) 4,052 

122,040 .0807, 23, 6,678 152,733, .0693/1,499) 5,574 

99,170 0656, 17,86 113) 5,910 26,12 ,878] 118,695] .0539 1,660) 6,247 
| | 


— 
won oO 


-— © 
oN 


Wilbarger 
Vernon. . 

Willacy... 
Raymondville. .}.....]... 9. 1 .0064 

Williamson. ..... pttasa 6 .0249) 
ys lode 9. 0058! 


| 
24,848 .0164 449 J 96 25,369) ‘01151, 232) 4,092 
22,497, .0148 ,798 3 ‘ s 17, 474! -0079)1 ,365| 4,262 
17,153, .0114 395 ; 24,187 011011, 085' 4,564 
14,305 .0095 ,03 , 76 , 12,989 .0059)1,325| 4,811 
35,625  .0235 ‘ i 40,290) .0183/1,044| 3,565 
16,502, .0109 3,665 , 428 . ‘ 9: 10,726} .0048/1,192| 3,831 


noe nin aor @ 


-0093) ° 8,921, .0059 . : 11,644) .0053, 803) 3,147 

-0070 ° 11,782) .0078 . 16,045, .0072/1,486) 5,014 

-0103 ° 12,062; .0080 | 14,562, .0066) 910) 2,912 
| 


| 0136) «6. 18,342, . ,654| 1,023) 18,555 aa 884| 2,945 
.0027| z 2,971| . * 5,846, .00261,392| 4,872) . : 
E3 |... 16.5| .0107 : 21,360) . 20,758, .0094|1,258) 3,917) 0111 TES 


A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation pate | 
*Withheld to avoid disclosure. © SM, . 


_ SALES MANAGEMENT 


... youd call the 
nearest office 


of the 
TEXAS 
DAILY PRESS LEAGUE, inc. 


NATIONAL ADVERTISING NEWSPAPER REPRESENTATIVES 


60 E. 42nd St. 360 N. Michigan Ave. 
1250 Wilshire Bivd. Rialto Bldg. 
Penobscot Bidg. Finance Bidg. 
Skirven Tower Int'l. Trade Mart 
411 N. 10th St. Sterick Bidg. 
Boston Bidg. Texas Bank Bidg. 


Calle del Ejido No. 19 


more to spend ...and spending more... The Rio Grande Valley 


Group Newspapers: 


VALLEY MORNING STAR 


: Harlingen, Texas 
Y, Eee VALLEY EVENING MONITOR 
a McAllen, Texas 


POPULATION 337,500 e = BROWNSVILLE HERALD 


Brownsville, Texas 


EFFECTIVE BUYING POWER $324,809,000 
RETAIL SALES $239,318,000 2 Represented Nationally by 


TEXAS DAILY PRESS 
Sales Management, May 10, 1952 . LEAGUE, INC. 


<a ae ae a The “SM” symbols mark original, excly 
— (Continued) ——— sive estimates by SALES MANAGEMENT, 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 
ESTIMATES JM CHANT SM 
1/1/52 ESTIMATES WHOLE- ESTIMATES — 1951 

SALER 
SALES 


(in thousands of dollars—add 000) 1951 


Qual. 
Total | % | lies % | l | Furn.- | Net Per | Buying] ity 


(thou- | of | (thou-| Dollars | of | General | House- | Auto- | Estimates} Dollars f Fam- | Power | In- 
sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | (add 000) | (add 000) | U.S.A. ily | Quota 
2 | 


COUNTIES 
CITIES 


| FIVE STORE GROUPS 
| 


4.5| .0029, 1.0 959} 0006 447, 50) 2,833). 2,833] 0014 
11.4) .0073 2a 6,524) .0044, 1,225 283 | 8,235) . 3,167 


| | | 
| | | | 
Total Above Cities 4,000.8 2.9826 1,193.9 5,851,378, 3.8691 1,169,545) 844,317 388,560 1326, 066) 189,781 | 8.267.212 
| | | | 
| 
State Total....... ... 1 7,958.815.1372 2,292.4) 8,225,742) 5.4391/1,847,719|1,031,931| 420,240 1763,469 265,332 110,440,982 4.7370/1,312 
Per Capita Sales.]..... | 232| 130| 53 


Per Family Sales.j.....]..... 806) 450) 183 


TEXAS— @%D Standard Metropolitan County Areas 


AAbilene 163] 66.3] . 19.6] 85,688, | .0567| 15,168, 12,242) 3,984 
6] 91.2) .0589) 28.7] 17,550) .1042) 26,511) 10,878, 9,556 


168.6) . | 45.2) 169,832) . 35,316) 17,784, 8,846 
| 


240,138). | 84,216] 28,600| 16,102 


1,566) 5,249 


11,628 
11,648 
43,654 
12,512 
21,000 
8,588 
66,872 
2,304 
7,899 
4,655 
26,335 


9,550; 3,610 -0445)1,013 
° 18,52 7,896 181,297) .0823)1,365 
101.9) .0658 23,010: 12,430! 6,678 152,733! .0693/1,499) 5,574] .0720 108 


A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page ii. 
*Withheld to avoid disclosure. © SM, 1952. 
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COPYRIGHT... The contents of this Survey of Buying Power are fully protected by copyright. The 
exclusive estimates of population, Effective Buying Income, retail sales and sales-advertising controls 


must not be reproduced in printed form, in whole or in part, without written permission of SALES 
MANAGEMENT, INC. 
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SALES MANAGEMENT 


LEADS IN 


20: out of 233 
COUNTIES IN THE 
HOUSTON RETAIL 


TRADE ZONE 


' tHE HOUSTON Post 


Keep Your Advertising 


and Distribution Apace 


in the Largest and 


Most Productive 


- 2nd 
iT. 
= " aper 
Market in the South Pap 
Third paper does not 
lead in any county 
’ Effective Buying Income POST* POST —— 
y Population Families Total Net Per Daily Per Cent Delivered by 
1 COUNTY (in Thous.) | (in Thous.) (in Thous.) Family Cire Coverage POST 
Austin 14.5 4.6 $13,788 $2,997 1,212 26.3 $3,626,244 
- Brazoria 50.0 13.8 61,576 4,462 6,454 46.7 28,755,992 
0 Brazos 40.2 10.9 36,587 3,357 2,952 27.0 9,878,490 
" Burleson 12.7 3.8 9,525 2,507 473 12.4 1,181,100 
: Chambers 7.9 2.3 9,939 4,321 915 39.8 3,955,722 
a Colorado 17.6 5.4 17,670 3,272 1,464 27.1 4,788,570 
. Ft. Bend 30.4 8.0 31,731 3,966 2,331 29.1 9,233,721 
Galveston** 48.5 14.4 74,170 5,151 1,953 13.5 10,012,950 
4 Grimes 14.5 4.4 11,066 2,515 1,060 24.1 2,666,906 
Hardin 20.1 5.7 18,827 3,303 209 3.6 677,772 
Harris 849.4 256.3 1,523,588 5,945 119,360 46.5 708,468,420 
0 Jackson 13.1 3.6 14,729 4,091 2,396 66.5 9,794,785 
Liberty 27.2 7.8 30,223 3,875 2,166 27.7 8,371,771 
Madison yy 2.3 5,877 2,555 482 20.9 1,228,293 
; Matagorda 21.8 6.4 23,933 3,740 2,254 35.2 8,424,416 
) Montgomery 24.8 7.2 21,913 3,043 2,207 30.6 6,705,378 
Polk 15.9 4.6 13,628 2,963 1,289 28.0 3,815,840 
San Jacinto 7.1 1.9 3,898 2,052 215 11.3 440,474 
i Trinity 9.7 3.0 8,958 2,986 784 26.1 2,338,038 
i Tyler 11.4 3.2 9,619 3,006 325 10.1 971,519 
Walker 20.5 4.9 20,854 4,256 1,297 26.4 5,505,456 
; Waller 12.0 3.1 11,240 3,626 1,105 35.6 4,001,440 
Washington 20.2 6.1 20,281 3,325 1,470 24.1 4,887,721 
. Wharton 36.2 10.1 40,703 4,030 3,370 33.3 13,554,099 
- TOTALS 1,333.4 393.8 $2,034,323 157,743 $853,285,117 
2. 


EUGENE J. LEMCOE 
Advertising Director 


oe 
oe a, 


* Audit Bureau Circulation Report for Year Ending Sept. 30, 1951 


** Does Not Include Galveston City Zone 


TEXAS’ LARGEST MORNING NEWSPAPER 


THE HOUSTON POST 


Nationally Represented by 
MOLONEY, REGAN & SCHMITT 


ROBERT BARRON 


General 


Advertising Manager 


2 
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THE INTERMOUNTAIN : 
= MARKET IS... 


“BIG BUSINESS 


. MORE THAN 7% MILLION PEOPLE 
IT'S A FACT: | WITH MORE THAN 1% BILLION 


Tf 
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be In Utah alone . . . industrial te 
ex investment has INCREASED re 
E | beth teal ie 1 \ DOLLARS TO SPEND : 
hes national industries are only = 
att: a part of the many that ss 
He have been long established IT’S A FACT! ik 
bt in the intermountain west e ns 
at . Thermoid Rubber, U. S. = ¢ aud 
ay Steel Corp. (Geneva), Chi- It k r b | " att 
af cago Bridge and Iron, Filtro Che Sa La 4 © 1 Tile ~- c egram 3 
iit Corp., Vitro Chemical, Eitel- is 

Ee McCullough, Commercial COVERS THIS GREAT MARKET... 

ras Shearing and Stamping, 


—t33 Fi 
port < 
33 


Salt Lake Refinery (Standard 
Oil Co.), Phillips saan MORE THAN MORE THAN MORE THAN 


Howe Sound Co., Kaiser 8 out of 10 6 out of 10 4 out of 


Steel and a host of others AKE 

IN THE SALT L IN THE CITY TERMOUNTAIN 
that prove BIG business i IN THE IN 
cn ME is to tes CITY ABC ZONE AND RETAIL ZONE CIRCULATION AREA 


termountain West! 


Nationally Represented by O’Mara and Ormsbee, Inc. 
and Metropolitan Sunday Newspapers, Inc. 


The “SM’ 


i , ive estim 
(Other Mountain States: Arizona, p. 194; Colorado, p. 221; Idaho, p. aay ae 
Ue TAH— H — - Counties and | Cities — Montana, __p. 394; Nevada, p. 404; New Mexico, p. 420; Wyoming, p. 616 ) 
mt Pop. | Pop. 
Utah state map—page 581 | Gn NuMBER OF OUTLETS | (in NUMBER OF OUTLETS 
City County thous)} F |GM|FHR| A | D | City County thous.)| F |GM|FHR| A | D COUN 
| anal 
Cedar City...... See | 64, 144 4 7 13 3 EE roe 6.3] 19 5 8| 14, 3 CITI 
SEE | 17.2 33| 5; 16 19) 6 | ee RP iccacsecakc 30.5 49 6 16) 23} 9 
0 eee Salt Lake........| 9.4 17| 6 6 9 2 | Salt Lake City .. .Salt Lake........ 189.1] 402 32} 104) 98) 5 
re ree | 60.24 120 11 34 39 14 | 
pw i od Kane.. 
ays A RETAIL SALES — 1951 -_ EFFECTIVE BUYING INCOME aie 
SM 1/1/52 JM ESTIMATES — JM ESTIMATES — 1951 Morgan 
COUNTIES ia SALES 
| | FIVE STORE GROUPS | | Piste... 
CITIES vent | (in thousands of dollars—add 000) 1951 0 Rich. . .. 
ami- Salt Lake 
Total % | ties % | urn.- Net | % | Per! Per | Buying} ity 
Map} Met.| (thou- of | (thou- | Dollars | of | General | ne Auto- Estimates | Dollars | of Cap-| Fam- | Power | In ASalt 
CodejArea | sands) |U.S.A.| sands) | (add 000) | U.S.A.| Food | Mdse. | Radio | motive | (add 000) | (add 000) | U.S.A. ita | ily | Quota | dex Murra: 
BR os ccccens 5 eee 4.8| .0031 1.3 4,307; .0028 805) 273) 164) TW... 00 4,568, 0021 952 3,514] .0024) 7 San Juan 
Box Elder........ tee 20.3} .0131 5.4 22, 362 -0148; 3,793) 1,347 841) 5,845 = 410}.......... 20,635) .0093 1,017| 3,821) .0117 89 Sanpete 
Sir eieeceuved 7. 34.3) .0220 9.4 37,414) .0248 6,460 4,924) 2,138) > a 35,759 .0163)1,043) 3,804) .0200) 9! Sevier 
eee eee eee 17.2} .O111 5.0 29,877; .0198) sas 4,484 1,096) 7,408) 2,455 25,100} .0114/1,459| 5,020} .0138} 1% Summit 
| | | } | T 
| | ooele. 
keteneads | ae 26.1; .0169 6.8 28,406) .0187) 5,802) 5,581) 1,645} 6,073)  568].......... 29,583) .0134 1,133) 4,350 .0157] % Uintah . 
ee eee Ae 6.3} .0041 1.8 17,178) .0113 2,702 2,169) 931/ 5,313| ° 9,528) .0043/1,512) 5,293] .0063} 154 
Daggett......... re |..... 4; -0002 1 138) .0001) 66 eee eee eee.) Renn 308 .0001) 770, 3,080} .0001) 8) Utah... 
a | ee 34.1) .0221) 8.9 21,103 saa 6,933) 1,184) 1,086 2,570)  536).......... 38,208} .0174/1,120) 4,293] .0173) 7 Provo 
| | Wasatch 
NE Mcsceak 8.1] . 2.1 7,379 0049) 1,391 1,511, ° | Ue | OG....... 0% 6,121) -0027| 756] 2,915) .0039 % Washing 
ee: _ i ae 6.3) .0041) 1.6 2,752; .0018) 414) ee 176) Leuiiesete 3,697, .0017) 587) 2,311) .0¢22 5 
ee | a 4 " -0025 1.0 2,469 0016) 278) 555 64) I  Mibvvsiccccess 1,771 +0008) 443) 1,771 0014) % Wayne. 
| | | Weber . 
See a 1 9 .0013 6 1,272| -0009 483) 53 °  —_— ee 1,684) .0008| 886| 2,807] .0009} & AOg 
ee OP Bice, 10.0) .0064) 2.6 16,030} .0106 2,873) 811| 794) 6,530) Reseach 11,994) -0054/1,199| 4,613} .0072 18 ae 
Cedar City.....}.....]..... 6.4) -0041) 1.6 14,554) -0096 2,011 700) 695) 6,530) ° 9,596) -0044/1,499) 5,998} .0059 . Total A 
See _. 6.0) .0039 1.7 6,592; .0043 1,581 613) i a. ee 4,930) .0023) 822) 2,900} .0032) & — 
*Withheld to avoid disclosure. © SM, 1952. Before using these figures, see explanation page i State T 
— Per, Ca 


For a description of all the new features in this year’s Survey, see introduction, starting on page 15. 
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SALES MANAGEMENT 


NAIAD 


KSL Radio*pulls three times as many 


quarter-hour wins as the other three Salt Lake 


City network stations combined!” 


<< Represented by CBS Radio Spot Sales % C.E. Hooper Oct.-Nov., 1951; 8 a.m. to 10 p.m., 6 days; Noon to 10 p.m. Sundays 


= The “SM” symbols mark original, exclu- —— * 
sive estimates by SALES MANAGEMENT. UTAH (Continued) 
aa tag hs RETAIL SALES — 1951 onanr EFFECTIVE BUYING INCOME 
. BY) 1/1/52 JM ESTIMATES psy ESTIMATES — 1951 
COUNTIES l SALES 
- | | FIVE STORE GROUPS 
3 CITIES : (in thousands of dollars—add 000) 1951 Qual 
§ Total | % —_ % | | Furn.- { Net WA Per | Per | Buying} i 
i Map| Met.} (thou- | of | (thou-} Dollars of | General House- | Auto- Estimates | Dollars of | Cap-| Fam- | Power | In- 
CodejArea | sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food | Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A. | ita ily | Quota | dex 
= Ta | } | | 
ce, Oe | ee 2.3 0015) of 1,944) .0013) 184) 400) we cuisioter | __ ener 1,470} .0006) 639) 2,100} .0010} 67 
Millard.......... Me Beoxss 9.5) .0061) 2.5] 9,695 0064 1,014 2,097) . 2,367 ee 8,052} .0037 one) 3,221] .0050} 82 
Morgan......... 2 aa 2.5| .0016 .7 2,479) .0017 252, 30) ° as Re 2,801; .0012/1,120) 4,001] .0014] 88 
a ee, Uk 1.9) .0012 6 803) .0005 127 - anions 124| sei eigeateesiean 1,461; .0007) 769) 2,435] .0007) 68 
_ eee st 1.7} .0011) 5 916; .0006 288) Sn en Ease: eee 1,750} .0008/1,029) 3,500} .0008} 73 
1 Salt Lake E2 | 122 285.6 .1844) 82.6] 319,680) .2114 67,454) 54,540; 21,694) 53,022) 10,700).......... 465,312) .2111/1,629) 5,633] .2059) 112 
‘ ASalt Lake City}.....J..... 189.1} .1221 57.3 260,904; .1726 49,076) 50,160) 20,917) 43,979) 9,249 270,767 362,337) .1644/1,916) 6,324] .1584 130 
t ae eee 9.4} .0060 2.5) 12,342; .0081 3,408) 1,705 604; 3,362 256 1,367 11,885) .0053)1,264| 4,754] .0063} 105 
| San Juan........] GB |... 5.5] .0036 1.1 1,798} .0012 342 333 ° WEE cwocerbasesecnoed 3,942) .0018) 717 ao er = 
Sanpete.........] E3 |..... 13.8) .0089 3.9 11,327) .0075 1,926 1,749 644) 2,048 er 11,697) .0053) 848) 2, e 
ae 2 12.2) .0078 3 15,045} .0099 2,070| 1,348; 1,017) 4,936 ree 12,560) .0057/1,030) 3,694) .0074) 95 
Summit . i eee 6.7| .0044 1.9 5,441; .0036 1,376 847 69! 1,419 Ce CS 5,854) .0027| 874) 3,081] .0033) 75 
oo ccccocced ME Moca 18.6) -0120| 5.1 13,650; .0090 3,760) oa oa ae — Dakbmewisiate poe eo re np pres ~: 
p Uintah. . i eee 10.4} .0067) 2.6 9,458, .0063 1,038) , MEE oasrarees A é | 2, ‘ 
~~ 
. .) 2 85.4| -0551} 22.0 77,348; .0511 17.488 7,835; 4,331) 16,654) 2,120].......... 93,469) .0424/1,094| 4,249) .0476) 86 
VO. ies 30.5} .0197) 7.8 39,801} .0263 7,199) 4,809 2,434; 10,080) 1,042 9,630 46,126) -0210)1,512 5,914) .0223] 113 
Wasatch......... Sf ae 5.6) -0036 1.5 6,173; .0041) 797 1,167 a 1,083 ees 6,347; .0029)1,133) 4,231] .0034) 94 
Washington a ee 10.0} .0065) 2.6 8,649, .0057) sai 749 228) 1,706) 193).......... 7,427) .0034) 743) 2,867) .0047) 72 
| | | 
= a | .0014| | : 320] .0006| 43 
a _} ae 2.2| .0014) 5 927| .0006 119) ae ene | ee 660} .0003| 300) 1, ‘ 
Weber. . .| E2 98 oa 0567; 25.2 91,168} .0603) 19,773 8,120! 5,807| 13,965) 2,829).......... 130,498} .0592/1,486| 6,178] .0590) 104 
. | ee Se: a9 -0389) 18.3 83, 183| -0550 16,977 6,870 5,208) 13,795} 2,672 32,311 102,774) -0466 1,707) 5,616] .0476) 122 
Total Above Cities}.....]..... 319.1 2060) 04.3 457,839) .3027| 84,561; 70,957 32,785 90,467 14,786] 316,530} 567,346 .2674)1,778| 6,016) .2606) 127 
5, B State Tota, ee ee Se 718.0) .4634) 198.9] 726,715| .4805| 150,046] 101,168 42,361| 135,322] 21,754].......... 936,231 .4248)1,304| 4,707] .4492| 97 
= BB Per. Capita. | ee | one | eenentpe SRE Seton | 1,012)....... | 209; 141] = . SPORES Ems. -Paoee | ae S nectinsat eats 
» Pp : 
—- Me Wa eee Sean ‘ate onmae 3,064|....... -e a a SR FOr HO = = . 
» A 2nd 4 See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 15. 
— © *Withheld to avoid disclosure. : © SM, 1952. 


PMAY 10, 1952 579 


NOTICED \wr 

THE CHANGE 

IN THE 

SALT LAKE - MOUNTAIN WEST? 


The Deseret News now has the LARGEST daily circu- 
lation of any single Salt Lake City newspaper. 


Rapid, but sound growth now gives the Deseret 
News the largest total daily circulation of any Salt 
Loke newspoper serving the Mountain West. This 
increase is 133% in 42 years . . . and it’s still 
climbing fast. Use Deseret News profit-packed high 
readership to sell this great, growing market. 

_ Total STEADY GAINS 

Cireulotion 

91,937—ABC, 12 months ending June 30, 1951. 

93,556—Publisher's statement for 3-months 

ending Sept. 30, 1951 
103,428—Averoge for Jan. 1952 


STAY ABREAST OF TH ROWING WEST 


ee WYOMING 
10-Year Population Income Payments Up 


Increase of 25.2% 2 203% From 1929-49 


10-Year Retail Sales ce uran Huge New Industrial 
Increase of 238% coLoRAr© Expansion 


LT LAKE CITY 


DESE WS 


Represented nationally by: Cresmer oodward, Inc., Puck, the comic weekly 


U T A H — @%D Standard Metropolitan County Areas sive ectinatcs ie Galen ndactnen 


sive estimates by SALES MANAGEMENT 


POPULATION RETAIL SALES — 1951 (MER. | EFFECTIVE BUYING INCOME 
BYP > 1/1/52 GYD estimates WHOLE- ESTIMATES — 1951 


SALES 
FIVE STORE GROUPS 
(in thousands of dollars—add 000) 1951 


Q 
| Furn.- GD Net % Per | Buying 
Dollars of General | House-| Auto- Estimates | Dollars of Fam- | Power 
sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A. ily | Quota 


| | 
87.8, .0567, 25.2 91,168, .0603| 19,773) 8,120} 5,807 13,968 2,829 130,498 -0592/1,486 5,178} .0590 
122 285.6 1844) 82.61 319,680 .2114 67,454 54,540! 21,694! 53,022) 10,700) 465,312) ,2111/1,629) 5,633] .2059) 11 


Before using these figures, see explanation page 15. © SM, 192 


Write today for 
SALES MANAGEMENT'S 


1952 
COUNTY OUTLINE RETAIL SALES MAP OF THE U. S. 


27” by 41”... in 6 colors . . . all metropolitan areas clearly defined . . . differences in retail sales volume 

indicated by county color . . . Red for counties with $100 Million or more . . . Green for counties with $50 

Million to $100 Million . . . Yellow for counties with $25 Million to $50 Million . . . Blue for counties with 

$10 Million to $25 Million. More than 1750 cities with $20 Million or more sales . . . City population 
indicated, as of January 1, 1952. 


PRICE: $3.50 a single copy .. . $3.00 each for two or more. 


SALES MANAGEMENT, 386 Fourth Avenue, New York 16, N. Y. 
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SALES MANAGEMENT 


; Caled 


Addis« 
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Befor: 
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BOXELDER one CAE 
) *: 
a Great Qe | 
SALT 
A A 
| ; UTAH — sR 2 
Duchesne Ti Come 
1950 Net Effective Buying Income 
=: In excess of $150 Million 
; $75 Million to $149.9 Million 3 
IUAB 
' fy) $40 Million to $74.9 Million 
$15 Million to $39.9 Million 
= MILLARD — 
GRAND 
Cities shown are those having net 
Effective Buying Income of $15 million 
4 and over 4 
a BEAVER ra 
PIUTE WAYNE SAN JUAN. 
y, a = a of Miles . 75 
5 a ee, IRON GARFIELD 5 
| One Inch Equals Approximately 65 Miles 
| 
_~ ' WASHINGTON LL ‘ 
KANE 
4 Copyright by 
= 6 6 
A | 8 | | D I E | © | G 
ual ‘lianas 
ity (Other New England States: Connecticut, p. 225; Maine, p. 328; Massa- ’ its 
4 ee. ee chusetts, p. 336; New Hampshire, p. 406; Rhode Island, p. 522.) V E R M O N Z ae Counties and Cities 
= y | Pop. Pop. 
1 ermont state mep—page S82 | (in NUMBER OF OUTLETS (in NUMBER OF OUTLETS 
“ ° 1 a | ~ gf .-~ ry <a we 
™ City County thous.)} F | GM |FHR! A | D City County 'thous.)} F | GM | FHR| A | D 
$52. — — — —— | ——_|!|—__|__—_ 
a ees Washington..... 11.2] 43) 12 12) a | Montpelier. ..... Washington...... 8.7] 26 3| 12| 9| 5 
Benning .. Bennington...... 8.2] 37) 14) 12 oo Rutland <os| Sean we 8} 17) 20) 8 
Brattlebor << 6 <i5esi0 11.7 35| 9, 12) 6 | St..Albans....... Frankiin. .:..0%<-< 8.7} 31 5] 8} 12) 5 
Burli ......Chittenden...... 34.1) 117! 31 28! 13 | St. Johnsbury....Caledonia....... | 7.5) 28 6 ii) 11 5 
ng Ls RETAIL SALES — 1951 oun. EFFECTIVE BUYING INCOME 
BYP 1/1/52 ESTIMATES WHOLE- BYP ESTIMATES — 1951 
COUNTIES l SALES 
FIVE STORE GROUPS | 
CITIES | dais } | (in thousands of dollars—add 000) 1951 Qual 
ami- ual- 
Total % | lies % | | Furn.- | | Net % Per | Per | Buyingj ity 
Map} Met.} (thou- | of | (thou-]} Dollars of General | House-| Auto- | Estimates | Dollars of | Cap-| Fam- | Power | In- 
CodejArea | sands) | U.S.A.| sands) | (add 000) | U.S.A.| Food Mdse. | Radio motive | Drug | (add 000) | (add 000) | U.S.A.| ita | ily | Quota] dex 
eee; aie | | 
Addison......... D3 19.8) .0128 5.2 13,935 .0092| 4,018) 768| 278) 1,811 — eee 16,098) -0073| 813) 3,096} .0090} 70 
Benningt _ | ae 24.4; .0157 7.3 22,312; .0148 6,618 848 882 3,673 eee 33,437) -0152/1,370 4,580} .0151) 96 
Benr ee ee: Tee 8.2) .0053 2.5 14 016 -0093) 3,719 612) 616) 2,430) 354 747 12,761| -0058) 1,556) 5,104] .0067] 126 
Caledoni tae 2. 24.3) .0157; Tet 23,842) 0157) 5,557) 1,502) 685, 5,978) PT: 27,377) 0124/1, 127) 3,856} .0141] 90 
_ St Ti ry. <eeaead 7.5! .0048 2.3 13,964 “0092! 2,910 943) 452 5,052 277 6,622 8,884! .0040/1,185) 3,863) .0057) 119 
Before using these figures, see explanation page 15. © SM, 1952. 
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COPYRIGHT... The contents of this Survey of Buying Power are fully protected by copyright. The 
exclusive estimates of population, Effective Buying Income, retail sales and sales-advertising controls 
must not be reproduced in printed form, in whole or in part, without written permission of SALES 
MANAGEMENT, INC. 
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VERMONT 


1950 Net Effective Buying Income 


= In excess of $150 Million 


$75 Million to $149.9 Million 
f | $40 Million to $74.9 Million 


$15 Million to $39.9 Million 


Cities shown are those having net 


Effective Buying Income of $15 million 
and over 


Scale of Miles 


Qo § 15 25 35 


One Inch Equals Approximately 25 Miles 
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Burlington, Yur Zs7 MARKET 


Mu 


HAS EVERYTHING YOUR RESEARCH DEPARTMENT SEEKS FOR A TEST! 


What makes a Test Market Good? The experts 
listed the following factors — and Burlington 
has them all. Typicality of distributive outlets; 
complete market uninfluenced by overshadowing 
cities; availability of advertising media that will 
cooperate; per capita income above the average 
in the United States; good mixture of industry 
and farming; a typical small American city; good 


BURLINGTON FREE PRESS 


BURLINGTON, VT. 


year-round stability; diversified cross section as 
to race, religion, etc. The Burlington Retail 
Trading area with its net spendable income of 
$208,280,000* represents 46.7% of the State’s 
total income. Retail Sales in this area were 
$151,474,000* or 43.8% of the State’s total. 
Use the test market picked by the experts. 


*Sales Management figures. 


Represented by Small, Brewer & Kent, Inc. 


tisi 
wil 


SALES MANAGEMENT 


SAMPLE THE 


SWEET 


VERMONT MARKET 


—~— WITH THE VERMONT ALLIED DAILIES 


~~ 


REACHING 72 OUT OF EVERY 
100 VERMONT FAMILIES 


Nie 


~~ 


Your first newspaper schedule in VERMONT ALLIED 
mi DAILIES will demonstrate the quality of this market. The 
— — more times you use it, the sweeter returns on your adver- 
- tising dollar investment. Farming is big business in Vermont 
with 40% of the nation’s Maple Products and over 70% of 
Boston’s Dairy Products. This farming pays off for the 
Vermonter, giving him an annual income well over the 
national average. 


VERMONT'S SALES GAIN 
1951 over 1941 


Retail Sales ANAL — 
| Vermont farming and steadily increasing industrial output Food Sales REED LOLEIETEIEE 

» pay off for you too, with a big, active market . . . over 345 ae “my Sales a "9 

| million dollars in retail sales in 1951... and the 6 main Tetel fnceme = 112 

| areas covered by the VERMONT ALLIED DAILIES are Per Capita Income ———— 104 


Per Family Income GE ©6887 


; where 94% of the retail sales are made. 


VERMONT ALLIED DAILIES 


Barre Times Bennington Banner Burlington Free Press 


Brattleboro Reformer Rutland Herald St. Johnsbury Caledonian-Record 
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YOUR NUMBER ONE BUY IN 
VERMONT'S NO. 1 MARKET 


RUTLAND 
HERALD 


INCOME PER CAPITA: $1824—high- 
est in the state—$105 above the near- 
est city. $661 above the state average. 


INCOME PER FAMILY: $6012—high- 
est in state. $260 above the next near- 
est city—$1849 above the state average. a 


QUALITY OF MARKET: 137—highest Be 
in state. 11% above the next nearest ia 
city. 

RETAIL SALES PER CAPITA: $1,724. 


Rutland is the sales trading center for a 
very wide outside area. 


Vie 


Represented nationally by the Julius Mathews Special Agency 


V ER MON T — (Continued) . . live estimates ‘by SALES MANAGEMENT. 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 


ESTIMATES CHANT 

YP 1/1/52 GYD estimates WHOLE- CLD estimates — 1951 
COUNTIES SALES 
FIVE STORE GROUPS 

CITIES (in thousands of dollars—add 000) 1951 | 

| 


% Furn.- | Net 


Map} Met. Dollars of General | House- | Auto- Estimates | Dollars of | Cap-| Fam- 
Code}Area (add 000) | U.S.A.| Food Mdse. | Radio | motive | (add 000) | (add 000) U.S.A. | ita | ily 


a Pn a | 


Chittenden nee 0. , 7,105, 3,957 88,470, .0401/1,382| 5,235 
Burlington.....J.....J.....]) 34.1] .0220] 9. 9,330] 03% 7: 6,835' 3,865 7 5347 .0243|1,568) 5,750 
re i 2. , ‘ 133 4,898} .0023| 790) 2,721 
Franklin... i 4. . i 1,505 25,780| .0117| 848) 3,106 
St. Albans.....].....].... 3.7) .008 2.5] 12,584] 0083) 3, 862 2,491) 356 13,643) .0062/1,568| 5,457 
| | 
Grand Isle sind 5. 9} = 1,920 111 | 2,684) .0012) 767) 2,982 
Lamoille oe 5. . 7,733). 407 11,223} .0051| 976] 3,620 
Orange....... bos 3. 4.7} 12,009 1,327 | .0053) 685) 2,522 


| 
% | ous Per | Buying] i 


Orleans....... ae Md , 18,275. 2,213 -0099/1,011 3,729 
Rutland = .5) .0300) ; 49,234 . : 3,152 | ,0276)1,312) 4,589 
30,687) .020: 7,216 2,571 | .0147/1,824] 6,012 
39,601, . ; 2,981 0291/1 ,475 5,335 
16,666) . 25 2,122 7| 2 -0086/1,684] 5,715 
10,925} .0072 497 ¢ 7 14,055) -0067|1,719) 5,752 


| | 
28,769. 3,112 33,920| .0154)1,162| 3,944 
17,423). 80, 2,205 7 15,226| .0069|1,301| 4,229 
36,842, 2,578 43,399, .0197|1,046| 3,587 


Total Above Cities}.....]... 9. oan 165,595). 39,361 16,647 170,267 .0772)1,578) way 


State Total...... re .4i. 107.11 345,756. 93,524 27,742 64,631) 7,409 445,824) 20231 ,163| 4,1631 


Per Capita ace : 72 169) 
Per Family 20h Se ee) Seen eee 259 


*Withheld to avoid disclosure. Before using these figures, see explanation page 1. 


——— 


So AE Sei Aga sO yO ae ie ea art, 


Table of Contents is on pages 1, 3 and 5 
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SALES MANAGEMENT 


\3@ | 8 | && 
hans abet hiacn 


——— 


Direct your message to the rich Central 
Vermont market, hub of the nation’s 
Industry, 
family income of $5715 tops the state’s 
average by $1552. Barre’s total effective 
Buying Income of $18,861,000 and Retail 
Sales amounting to $16,666,000 make it 
an outstanding market for your newspaper 


Granite 


JONCENTRATE 


Peo Ot Pk 


at 


ON PROSPEROUS 
CENTRAL VERMONT 


THE BARRE TIMES penetrates this rich 
market giving you complete coverage in 
Washington County, plus Orange County, 
Washington County’s high Family 
Income average is $5335 . . . the highest 
county average in the State. 
TIMES gets to the source of this income, 


where the avera 


odvertising schedule. 


BARRE 


VERMONT'S LARGEST EVENING DAILY 


Represented by Julius Mathews Special Agency 


ge 
too. 


which is 
the shop 


TIMES 


THE BARRE 


spent largely in the Barre market, 
ping center of this area. 


(Other South Atlantic States: Delaware, p. 236; District of Columbia, p. 236; Florida, p. 238; Georgia, 
p. 252; Maryland, p. 333; North Carolina, p. 448; South Carolina, p. 527; West Virginia, p. 600.) 


VIRGINIA — Counties and Cities 


* aint Pop. | Pp 
Virginia state map—page 589 (in NUMBER OF OUTLETS me NuMBER OF OUTLETS 
City County thous.)} F |GM{FHR;| A D City County thous.)} F | GM /|)FHR!) A D 
Alexandria....... Arlington... 66.2] 133 16) 33 28 26 i 196.6} 680 57; 138 85| 88 
eee Washington...... 16.4 78 6 12 13 4 Petersburg...... .Dinwiddie....... 36.0} 175 15 26 24! 15 
Charlottesville. . .Albemarle. 27.6 75 11; 16 23 10 Portsmouth... ... Norfelk.......... 75.7] 348) 18 41| 33| 27 
Covington.......Alleghany....... 6.3 26 8 14 13) 6° ee | ee 9.5 43 6 16 10} 5 
Danville.........Pittsylvania.....| 35.3] 152 18; 26 34 17 Richmond.......Henrico......... 237.3] 768, 61) 166) 102) 96 
Fredericksburg. . .Spotsylvania..... 12.6 45) 8 19 21 6 | Roanoke........ Roanoke........| 94.5] 312 20 50} 47) 41 
Front Royal.....Warren........ 8.5 23 7 9 11 7 South Boston... .Halifax.......... 6.2 31 5 11} 10 5 
Hampton........Elizabeth City. . 6.4 37 4 12} 13) 6 Staunton........Augusta.........| 2G 54| 8 20) 16 6 
Harrisonburg... .Rockingham. . 11.1 29 6 144 20 6 Suffolk..........Nansemond...... 12.7 87} 10 13} 12 10 
Hopewell. ..Prince George.... 11.0} 39 4) 9 7 4 Virginia Beach...Princess Anne... . 6.2] 23) 8 10) 7| 7 
Lynchburg......Campbell........| 48.8] 132 19) 29| 24 17 Waynesboro.... .Augusta.........| 12.8] 33) 7| 11) 15] 7 
Martinsville.....Henry.......... 18.1 60 9| 13} 16 5 Winchester...... Frederick........| 14.4 69) 9} 17) 25) 8 
Newport News...Warwick..... 45.51 217 16 48 34 26 Wytheville....... i ee 5.5 28 4! Sj. -t€ 3 
ares RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 
BYP 1/1/52 ESTIMATES WHOLE-| GYD estimates — 1951 
COUNTIES SALES ~ 
FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 1951 

Fami- Qual- 

Total | % | lies | % | Furn.- , Net % | Per| Per | Buying) ity 

Map] Met.} (thou- | of | (thou-| Dollars | of | General | House- | Auto- Estimates | Dollars of | Cap-| Fam-| Power] In- 

CodejArea | sands) | U.S.A. sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 009) | (add 000) | U.S.A. | ita | ily | Quota | dex 

Accomack .| G2 34.5) .0223 10.3 19,954, .0132 5,479 940| 1,212 2,242 ee 26,209 .0119 760| 2,545 0143} 64 

1Albemarle......] E2 54.4 .0351 13.9 48,253) .0319 10,161 4,612; 2,346 8,048) 1,029 Pcs 67,635) .0307 1,243) 4,866 0318} 91 

Charlottesville..}..... 27.6; .0178 7.4 41,382} .0274 7,908 3,938 2,071 7,643) 1,357 10,252 36,446) .0165 1,321) 4,925 0200} 112 

2Alleghany D2 29.9) .0193, 7.8} 23,807 .0157, 5,320} 3,391) 1,430) 5,926)  884].......... 31,921) .0145 1,068) 4,092) 0158) 82 
_Covington.....9.....1... 6.3) .0041 1.6 12,952} .0085 2,764} 2,101] 1,335) 5,136 518 s 6,933} .0032 1,100] 4,333) .0050 1220 
1 Albemarle County combined with Charlottesville (Independent City). © SM, 1952. Before using these figures, see explanation page 15. 


2 Alleghany County combined with Covington (Independent City). 


*Withheld to avoid disclosure. 


WSLS 


Wins and Holds 
Client Loyalty 
Because It Gets 


RESULTS! 


board... 
motive and drug. 


ROANOKE METROPOLITAN MARKET 
ALWAYS ONE OF VIRGINIA’S TOP MARKETS 

Retail sales in Roanoke are up $7,840,000. Roanoke Metropolitan County sales 
climbed even higher .. . 


picture of sales substantially above the national family average all across the 
in retail, food, general merchandise, furniture-household-radio, auto- 


up $8,712,000. 


In fact, the 


WSLS gets results in Roanoke County and the six adjacent counties . 
buying power totals more than $279,000,000. 


WSLS e NBC IN ROANOKE AND WESTERN VIRGINIA 
1000 WATTS e 610 KC e Nationally Represented by AVERY-KNODEL, Inc. 


county presents the rare 


. . where 


METROPOLITAN LYNCHBURG ‘ixcnis'Zass° "=" 


Only PER FAMILY SALES 
The NEWS-ADV ANCE “7 ‘um " vi 


Covers this Basic Retail $4,671 $3,669 $2,689 $3,380 
os Food 858 724 633 815 
Virginia Market... Gen. Mdse. 802. 601 341 403 
5-County Furn.-House-Radio 219 171 142 176 

Lynchburg Metro.Co. Area Automotive 852 665 495 599 

Daily Comb. 100% 100% 77% Drug 205 143 90 99 


Sun. Comb. 100% 100% 100% 
THE NEWS and THE DAILY ADVANCE 


Lynchburg, Va. Represented by WARD-GRIFFITH COMPANY, INC. 


——.. 


: “SM” igin ‘ 
VIRGINIA — (Continued) sive estimates. by SALES. MANAGENEM 
POPULATION RETAIL SALES — 1951 Pal EFFECTIVE BUYING INCOME 
JM a BY ESTIMATES by og ESTIMATES — 1951 
COUNTIES et aa SALES 
FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 1951 
Total , co % Furn.- | Net | % | Per | Per 
Mapj Met.) ‘thou- of thou- | Dollars of | General | House- | Auto- Estimates | Dollars of Cap-| Fam- 
CodejArea | sands) U.S.A sands)| ‘add 000) U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A. | ita ily 
Ametsa E3 8.0 .0052 1.9 2,574, .0017 283, 674| ° | 450) _ TERRES 5,019) .0022| 627| 2,642 
Amherst D2 19.9 .0128 4.4 4,367, .0029) 2,442 183) 61) * 7 _ Serer 14,888) .0068| 748 3,384 
Agoomatto x E2 8.9 .0057 2.1 3,725  .0025) 605) 440 106) ° _ See 6,760) -0031| 760} 3,219 
LAriington Fi | 152 212.9 .1375 63.4) «172,494 1141) 53,238) 13,359, 6,974) 38,082) 9,937]/.......... 445,130 -2019)2,091 7,021 
Aletapdria 4.2 427 19.7 74,515, .0493 24,407! 5,762 3,294) 16,238) 3,323 9,567 123, 841| -0562/1,871) 6,286 
sAug usta D2 68.4 .0441 17.2 47,594 .0314 11,067) 4,940 2,277; 10,324) 1,649].......... 69, 987| -0318 1,023) 4,069 
Staunton 20.¢ 1 5.2 24,970 .0165 3,801 3,429 1,507 4,818; 1,007 11,748 33,088} .0150)1,606) 6,363) 
Waynesbor 12.8 3 3.5 14,396 .0095 3,533 1,310 683 777 | 519 = 18, 596) 0084) 1,453 5,313 
Bath D2 6.4 .0042 1.7] 2,771 .0019 845 181) ° ~ ae 6,054 0027) 946) 3,561 
Bedford D2 23.7 .0191 7.4 10,890 .0072 2,893 1,624) 585 1,659 _ eee 24827 +0113) 836) 3,355] 
Bland .. C3 6.5 .0042 1.5) 1,510 .0010 270 444 . 527 eee 3,865) 0018) 595) 2,577) 
Botetourt... D2 15.9 .0163 4.0 4,504 .0029 1,904 558 ° 625 eee 10, 667| 0048) 671) 2,667) 
Brunswick . E3 20.6 .0133 4.5 9,105  .0061 1,499 1,971 156; 1,871 | Se 14,278) .0065) 693) 3,173 
Buchanan B3 36.3 .0734 7.4 12,715 .0084 2,079 3,749} 1,183, 2,377 _ SORE ee 27,156) 0123; 748) 3,670 
Buckingham E2 12.4 .0080 8 -2.9] «= 3,584 -.0023 710| 1,093 i; = eee 7,373| .0033| 595] 2,542 
bCampbell D3 | 175 79.1 .G511 21.9) 77,062 .0510 15,207; 12,614; 3,584 13,973) 3,094].......... 96,,588| -0439/1,221) 4,599 
Lynchburg 48.8 315 13.8 64,456 .0426 11,847 11,065; 3,026) 11,760) 2,823 48,474 65,524} .0297|1,343|) 4,748 
Caroline F2 12.4 .0080 2.9 5.130 .0034 1,768 651) 9 064) ree 7,636} .0034) 616) 2,633 
Carroll... c3 27.5 .G177 6.8 6,462 .0042 1,535 828 ° 1,696) _ See 16,352} .0075) 595) 2,405 
Charles City F3 4.8 .0031 1.1 613.0004 465) ree Resa 7s, MAE 3,646) .0017| 760 3,315 
Chartotte IB 14.1 .0081 3.3 3,909  .0026 771 936 96. 997 Be vacerstestcas 10,549 .0047 748) 3,197 
3 Arlington County combined with Alexandria (Independent City). © SM, 1952. Before using these figures, see explanation page 15. 
4 Augusta County combined with Staunton & Waynesboro (Independent Cities). A and A See end of state for Standard Metropolitan County Areas. 
5 Campbell County combined with Lynchburg (Independent City). *Withheld to avoid disclosurt 


. a 2 
Fast-Growing Waynesboro Invites Comparison 
JUST COMPARE 1 
FAMILY AVERAGES en These sizable margins . . . plus News- 
aynesboro <r 
_— ee se Virginian’s coverage of Waynesboro and 
, ’ 0° . 
Food 1,009 633 59% | the surrounding area . . . add up to a 
Gen. Mdse. 374 341 10% | oa fa 
Furn.-House-Radio 195 142 37% | powerful bid for advertising cultivation 
Automotive 1,079 495 118% =| A 
BN oon yA ceaysciceae a 90 64% | of this market. 
eee 5,313 4,393 21% | 
WAYNESBORO NEWS-VIRGINIAN 
Afternoons except Sunday Small, Brewer & Kent — Representatives 
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Wi dibclesk lds 25 


$45,854,947.99 
ISN’T PEANUTS 


That's the 1951 retail sales in progressive 


IN THE PETERSBURG in the heart of Virginia! 


And that’s an 8.9% increase over 1950 


PEANUT STATE «“ 


You can get your share when your adver- 


¢ (Actual sales figures from Office of Commissioner of Revenue) 


tising appears in 


Che Progress-Jndex 


Represented by John Budd Company 
—so just ask the Budd Man for facts. 


The ‘‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


VIRGINIA — (Continued) 


POPULATION RETAIL SALES — 1951 cMER-. EFFECTIVE BUYING INCOME 
SM 1/1/52 BYP EstTiMaTES WHOLE: ESTIMATES — 1951 
COUNTIES l l l SALES l 
FIVE STORE GROUPS | 

CITIES —_ (in thousands of dollars—add 000) 1951 | | Qual 
Total | % | lies | % | | Furn.- | Net | % | Per | Per ity 
Map] Met.} (thou- of (thou- | Dollars | of | General | House- | Auto- Estimates | Dollars of | Cap-| Fam- In- 
CodejArea | sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A. | ita | ily dex 
6Chesterfield.....] F2 | 114 49.0 .0317| 12.6 9,656, .0064 3,557 365) 352| ae 64,705| 0293 1,321| 5,135 72 
Clarke... | EI 7.3} .0047) 1.9 3,830) .0026 1,215) 350 ° | a 6,906} .0032) 946) 4 70 
re | 2 ee 3.4] .0022) 1.0 1,129) 0007 224) 329 * | 175 re 2,356, .0011, 693| 2,356 55 
Culpepper........ Ef i... 13 5 0087, 3.5] 11,386| .0075 1,932} 1,158) oof] 60,014) 4 =H. .....:... 12,328 .0055| 913) 3,522 7 
Cumberland 2 oe 7.3) 0047, 1.8 1,283} .0009| 253) 649)........ + | - See 5,383] .0025| 737| 2,991 53 
Dickenson | oe 23.8 .0154; 5.0 7,089; .0047) 1,394; 1,478) 577| 1,631) . 15,461| 0070, 650! 3,092 52 
7Dinwiddie 2 ae 55.3) .0357/ 13.8] 45,391, .0300/ 10,738] 4,770} 2,554) 7,360) 1,739].......... 60,266, .0273,1,090) 4,367 83 
Petersburg.....}..... 7 36.0} .0232) 10.4 42, 622| .0282| 9,057| 4,717| 2,527| 7,311) 1,654 15,075] 42,777] + .0195/1, 188) 4,113 98 
8Elizabeth City...}] G3 | 179 65.0) .0419 16.9] 32,716 0216) 9,280} 1,509) 1,354) 9,783) 983).......... 87,276! .0396|1,343) 5,164 83 
Hampton......].....J..... 6.4) .0041 2.0 15,406} .0102) 2,685 1,197) 1,009) 4,842 442 3,228 9,156} .0041/1,431| 4,578 144 
Essex. F2 |..... 6.6) .0043; 1.6 4,372) .0029) 1,133) 406| 100) 620 B0}.......... 5,301; .0024 803) 3,313 67 
OF airfax F1 | 152] 111.1] .0717| 27.9] 28,382) .0188, 9,670, —*1,139| 474| 6,622; 917].......... 116, 980) .0531 1,053) 4,207) 65 
Fauquier i]. 2 ao 21.7) 0140, 5.5] 15,495) .0102} 3,387 1,161 326, 3,962)  361].......... 25,786, .0117|1,188 4,688 84 
ae ee t..... 11.4} 0074) 2.9 3,779| .0025 625 741! 147; 1,676) " eee 7,648, .0034! 671 2,637) 53 
Fluvanna _- oe 7.2) .0046) 2.0 2,239! .0015| 992 282| ° | + | ~ eee 5,386 .0025 748) 2,693 57 
Franklin.........] D3 |..... 24.6) .0158) 5.8 9,098} .0060) 1,542 1,970) 345] 1,868)  243).......... 18,142} .0082) 737) 3,128 58 
10Frederic} E1 32.4) .0209| 9.2) 33,280) .0220| 6,561} 3,291] 1,216) 6,797) 1,051].......... 39,563! .0180 1,221, 4,300 95 
Winchester.....].....]..... 14.4 .0093) 4.4) 29,405) 0195} 5,257) 2,857 1,154] 5,848) = 8,763] 21,392} .0097/1,486) 4,862 134 
Giles. . ee 19.9] .0129 4.8] 11,490] .0076' 2,956 736 853] 2,787) 420).......... 20,150! .0091/1,013| 4,198 73 
Gloucester 4 10.5| .0068} 3.0 5.815 .0039, 1,154) 1,376) 274) 1,121) Bh... 9,244) .0042/ 880) 3,081 68 
Goochland .| E2 9.1| .0058, 1.8 1,830} .0012 884 120 * | eee. | eReNES: 7,009) .0032) 770) 3,894 53 
Grayson ) > oe 21.6] .0140, 5.7] 13,226, .0087; 1,849) 2,476) 1,014, 3,853) 268).......... 16,409, .0074| 760| 2,879 65 
Greene... 7 4.8} 0031) 1.2 953; .0006) 419 ee COLE ee ee 2,855, 0013) 595) 2,379 48 
Greensvi _ » oe 16.7| .0107| 3.9] 10,088) 0067) 2,208) 1,207 518} 1,636,  357].......... 12,493} .0057| 748) 3,203 65 
Halifax, oe 42.1) .0272) 9.8] 18,539! .0123, 4,000) 2,992 891 3,730| oe 32,877} .0149, 781) 3,355 61 
South Boston...J.....J..... 6.2| .0040/ 1.7} 11,659] .0077| 2,009) 1,558 686} 2,463] 463 * 6,548] .0030,1,056) 3,852) .0046} 115 


6 Chesterfield ¢ 
8 Elizabet 


Ae ounty combined with Colonial Heights (Independent City). 
7 Dinwicdie County combined with Petersburg (Independent City). 


Before using these figures, see explanation page 15. 
A and A See end of state for Standard Metropolitan County Areas. 


City County combined with Hampton (Independent City). *Withheld to avoid disclosure. 


. Fairfax County combined with Falls Church (Independent City). © SM, 1952, 
Frederick County combined with Winchester (Independent City). 
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THESE ARE 
THE FIRST STATIONS OF VIRGINIA 
PIONEER NBC OUTLETS FOR VIRGINIA’S FIRST MARKET 


Represented Nationally by 
JOHN BLAIR & COMPANY 


CALLING ALL CUSTOMERS 
IN RICHMOND? 


Of course, a_ three-quarter billion 
dollar market has lots of customers 
worth calling. WTVR, WMBG and 
WCOD talk to most of them daily 
. . . are closer to them than their 
telephones. First stations of Virginia 
in radio and television both, the 
Pioneer Havens & Martin, Inc. stations 
deliver a loyal, time-tested audience 
in this expanding area of consistently 
strong buying power. Your nearest 
Blair man will gladly provide details. 


RETAIL SALES — 1951 


MER- | EFFECTIVE BUYING INCOME 


CHANT 
ESTIMATES WHOLE- ESTIMATES — 1951 
SALER 
SALES | | 
FIVE STORE GROUPS | | 
(in thousands of dollars—add 000) 1951 | | | 
| % | | Furn.- | | Net % | Per| Per | Buying| i 
| of | General | House- | Auto- Estimates | Dollars of Cap-| Fam- | Power 
U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A. | ita ily | Quota 
ae I 
.0053 2,472 955 ° 2,268) 98} ecweneas 21,232; .0096) 935) 3,725 
+2347, 74,044) 66,744) 22,176) 53,062) eee 503, 184) -2283/1,683) 5,976 
.2270 68,649 66,382} 21,794) 51,874) 12,616 364, 866 412,539) .1872 1,738) 6,157 
0213 7,327 3,811) 2,188 6,947 NR 53,211} .0242)1,045) 4,291 
.0148 4,029 2,535 1,536 5,440) 524 3,952 22,311) — 4,747 
| | | | 
0006 289 229 er * bites 3,115) .0014/ 760 ee 
0051 1,834 944| * | 1,573) ee 12,288; .0056; 803) 3,321 
-0067 2,357) 343 588) 1,327) ME saccccass 13,667; . 990) 5,062 


0010 824 ee Ss ae 4,650| .0021) 715, 3,100 
0012 808 . ay ee See 6,228} .0028| 903 3,460 
0039, 1,872 228) 323} «1,428, 7... 7,725, .0035| 990) 4,066 
0040 1,346) 1,118 94! 1,426) 139 Se tl 7,088, .0032} 818) 2,835 
0073 1,973) 3,501 460) 1,259) 308].......... 24,034! 0109 660) 2,896 
| i. Seer .0087} 891| 3,547 
495) = 833} * | 1,101) 143... J 738| 2,883 
0046, 1,411 768} 209, 1,207) 184).......... 11,082} .0051| 770) 3,081 
0014) 816 240} = * |) 388} 8}... 5,801, .0026) 682) 2,762 
0024| 806 907) 99) 901} 3)... 6,325] -0029) 891) 3,012 
0130, 4,030) 2,542) 706, «5,474| 396]... 26,067) .0118) 760) 3,257 
0023 495 715)? | . _ eee _ .0025| 803) 2,771 
j | | 
.0175) 6,150 3,019 1,077; 7,784) 895]... 37,004 al 903) 3,664 
0182) 6,015, 3,921) 1,246) 4,627) See 40,353, .0183|1,045, 4,035) 
0152) 4,455) 3,438] 1,246) 4,020) 869] 8,634] 15,809] .0070/1,221) 4,192 
0026 1,260) 1,161) * | 564) _ PR 8,932} .0041| 638) 2,707] 
0012 846 _ ss eee 2,976 oo 


.2450 91,044! 31,824! 22,989 63,597) 12,995).......... 568,957) .2581 


726) 2.7 
1,347! 4,801 


11 Henrico County combined with Richmond (Independent City). 
12 Henry County combined with Martinsville (Independent City). 


14 Montgomery County combined with Radford (Independent City). 
15 Nansemond County combined with Suffolk (Independent City). t 
13 James City County combined with Williamsburg (Independent City). 16 Norfolk County combined with Norfolk, Portsmouth and South Norfolk (Independent Cities). 


SALES MANAGEMENT 


The “SM” symbols mark original, excl. 
sive estimates by SALES MANAGEMENT, 
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\ 


ya 
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\aaee\ | 


Ne CR ag eR op NURS pater gtitar 


*Withheld to avoid disclosure 


Nyeaa2ee8 
\ 
je 


ZS2a2e2e2ese 


ER|\e#eeeuan 


ge ~ | $40 Million to $74.9 Million 


Seen tie 
| C | D 
, 07 CK: RLINGTON CO. 
ge In excess of $150 Million Cities shown are those having net MEN Aexondriq 
Effective Buying Income of $15 million J : 


1950 Net Effective Buying income 


ee $75 Million to $149.9 Million 


and over 


COPYRIGHT BY 


oS ] $15 Million to $39.9 Million 
| CXEERESS 


faunton 


Scale of Miles 
0 15 30 60 75 


One Inch Equals Approximately 57 Miles 


jortinsvil 


HS HE RR eR RENTS sabia LPs as 


ALL SURVEY DATA are available on IBM cards at nominal cost. These cards, as well as IBM listings of 
data in the “Survey of Buying Power”, regrouped according to your sales territories, may be obtained from 
Market Statistics, Inc., 432 Fourth Avenue, New York 16, N. Y., Phone MUrray Hill 4-3559. ) 


NEW FIGURES SHOW TREMENDOUS INCREASE IN 
BUYING POWER IN RICHMOND TRADING AREA 
E. B. |. for Chesterfield and Henrico Counties UP $81,004,000 


WRNL GIVES MORE SELLING POWER 


. IN 54 RICH VIRGINIA COUNTIES 
Ze \ MORE IN COVERAGE where it counts within ye HEAVY LINE =Eesily Merchandiseable 
—— Richmond’s easily merchandiseable area... at 50-100% a ae 


Fae 


i > BMB in a cluster of 31 counties. (See Map) WRNL ye SHADED LINE —30—100% BMB 
c= * sells in 23 other rich Virginia counties (10-50% BMB). aia 
see) | 

. — i. MORE IN AUDIENCE PROMOTION ... with con- 


sistent, powerful newspaper advertising, mailing and 
extra air time to promote the sponsor. 


MORE IN PROGRAMMING ... catering to the listen- 
ing pleasure of Virginians with established program 
favorites. 


There’s MORE SELL on... 


910 KC 5 KW 
ABC AFFILIATE - L 
RICHMOND 


VIRGINIA @ NATIONAL REPRESENTATIVES . . . EDWARD PETRY AND COMPANY, INC. 


MAY 10, 1952 


For The TWELFTH PORTSMOUTH 
Successive Year 
An Ideal Test Market Is VIRGINIA’S FIRST CITY 


___ for Any Product! In Sales Management's High Spot 
On Shes eel ok he ae City Retail Sales Estimates 


testing—compact, highly industrialized, and ° 
average and steady as to income. It has main- Keep Your Eye on this Record! 
tained gains in retail sales, both as against the City Ind City Ind 
1939 base and its previous year record, for a Prot 
twelve straight years. On its record as a retail March, . March, 

market, it deserves special consideration when March, J March, 

product sales/advertising testing a city of 80,- March, 8 March, 

000 population, on the Atlantic seaboard .. . March, a March, 

And in this market, the Portsmouth Star is the March, .. 290.0** — March, 

“open sesame” to more than 23,000 homes, March, oe March, 

with 24,347 E. and 24,352 S. circulation. *Ration to previous year. 
That’s coverage. **Ratio to 1939 


Portsmouth’s Only —— 
Newspaper , : : ‘ ationally By 
_ “7 r Ward-Griffith Co. 


V | R G | N | A —_— (Continued) The “SM? symbols mark original, extlu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 
ESTIMATES CHANT 


1/1/52 GD ESTIMATES WHOLE- yD ESTIMATES — 1951 


COUNTIES SALES 
FIVE STORE GROUPS 
CiTIES sass (in thousands of dollars—add 000) 1951 
ami- 


lies Furn.- Net y Per 
(thou- | Dollars General | House-| Auto- Estimates | Dollars Cap- 
sands) | (add 000) | U.S. Mdse. | Radio | motive (add 000) |{(addj000) | U.S.A. | ita 


A25Norfolk.... : ‘ 263,253) . 24,771} 17,091 223,147) 315,150} . 1,496 
APortsmouth. . 


Northampton... .. 
Northumberland. . 


0477 : t 0487 
.0361 : .0211) 1,320 
ed] ° .0014 .0019| 705 
Prince Edward. .. 8} . q 10,816} .0072 14,611 0066! 925| ’ 
Pittsylvania County combined with Danville (Independent City). and A See end of state for Standard Metropolitan County Areas. 


A b 
For certain marketin oses, ew i i i i ese figures, lanation page 15. 
© SM. 1952, 0 purposes, Newport News may be regarded as included in the Norfolk-Portsmouth area. Before using th a Mat disclose 


No Reconversion Problems 
MILLIONS paid to Tobacco Farmers in Danville’s Trading Area 


ee every year. 
14,000 Employed in One Industry Alone 
“BUSINESS IS BETTER IN DANVILLE” 


IN KIN” THE REGISTER and BEE 


Morning — Evening — Sunday 


DANVILLE, VIRGINIA 
“World’s Largest Textile Miils” 


THE JOHN BUDD CoMPANY, National Advertising Representatives 


——— ow 


SALES MANAGEMENT 


4 THE ROANOKE NEWSPAPER MARKET DEVELOPMENT PLAN | 


BEATING THE DRUMS 


The “inside” story of the new Roanoke plan 
that puts a 16-county area dominated by the 
Roanoke Newspapers into a class by itself as a 
test market for food store products. 


Look into “Look Who's Behind You!" This new 
16 page book will give you complete details on 
the new Roanoke Market Development Plan. 


And it tells all the unique advantages of this 
compact mountain-isolated, self-contained and 
highly diversified area as a test market for food 


store products. 


FREE! WRITE SAWYER + FERGUSON* WALKER CO., 
© 60 EAST 42nd ST., NEW YORK 17, N. Y. 


ROANOKE 


ROANOKE 


itso ; 
St Pig ey 7 
eT 


TIMES AND 
WORLD-NEWS 
VIRGINIA 


SAWYER * FERGUSON * WALKER CO. National Representatives 


The “SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


VIRGINIA — (Continued) 


yh RETAIL SALES — 1951 =. EFFECTIVE BUYING INCOME 
ESTI 
JM 1/1/52 BY ESTIMATES ae GD icstimates — 1951 
COUNTIES | SALES 
FIVE STORE GROUPS 
CITIES —_ (in thousands of dollars—add 000) 1951 
ami- 
Total | % lies % Furn.- Net % | Per| Per 
Map| Met.| (thou- | of | (thou-| Dollars of General | House- | Auto- Estimates | Dollars of | Cap-| Fam- 
CodejArea | sands) U.S.A.) sands) | (add 000) | U.S.A Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A.| ita | ily 
18Prince George..] F3 |..... 31.6 -0204 6.7 13,270) .0087 4,100 694 882} 2,290 _ Sears. 31,631} .0143/1,001) 4,721 
ee aoe Cee 11.0} .0071 2.9 11,345} .0075 3,307 487 822} 2,110 461 ¥ 11,499} .0052)1,045) 3,965: 
Princess Anne....| G3 | 97 45.7) .0295} 11.4 19,995} .0133 6,729 899 384) 2,047 er 41,246) .0188) 903) 3,618 
Virginia Beach.}.....]..... 6.2) .0040 2.4 12,304} .0082 2,952 517 296) 1,592 554 . 7,984) .0037|1,288) 3,327 
Prince William...] F1 }..... 23.3] .0150 5.3 13,363) .0088 3,237 203 262) 3,135 Gi vaisciscncon 27,169} .0123/1,166) 5,126 
Pulaski.......... i oe 28.6) .0185 7.3 15,201) .0100 4,008 1,086 902) 3,357 ane 25,178} .0114) 880) 3,449 
es eee eee 9.5) .0061 2.5 12,131} .0080 2,533 862 801; 3,258 443 952 10,243] .0046/1,078) 4,097 
Rappahannock....J] El |..... 6.2) .0040 1.6 1,345) .0009 166 re SEs | See 3,615) .0017) 583) 2,259 
Richmond... .... ch ee 6.2| .0040 1.6 3,548) .0024 617 505 . 557 _ 5,524) .0025) 891) 3,453 
19Roanoke.......] D3 | 115 137.7| .0889} 38.1] 154,760) .1023) 35,631) 16,854) 12,078) 25,899) 4,542].......... 178,777} .0811|1,298) 4,692 
ARoanoke.....}.....]..... 94.5} .0610} 27.5) 139,278) .0921) 30,520) 15,979) 11,820) 22,928) 4,199 96,577] 135,187] .0614/1,431) 4,916 
20Rockbridge....] D2 }..... 29.3} .0189 7.1 16,736} .0111 4,323 1,755 oe eee 24,832) .0112) 848) 3,49 
18 Prince George County combined with Hopewell (Independent City). © SM, 1952. A and A See end of state for Standard Metrepolitan County Areas. 


19 Roanoke County combined with Roanoke (Independent City). 
20 Rockbridge County combined with Buena Vista (Independent City). 


Before using these figures, see explanation 


t e 15. 
*Withheld to avoid disclosure. 
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Ask Free & Peters 


4 


In Metropolitan Roanoke WDBJ’s average share of audience is from 
59.0 to 71.9 per cent of sets-in-use from 8:00 A.M. to 10:00 P.M. 
(C. E. Hooper—14,272 coincidental calls Dec. 1951—Jan. 1952.) 


Established 1924 


FOR ROANOKE AND 
SOUTHWEST VIRGINIA 


WDBJ 


AM — 5000 Watts — 960 Kc. 
FM — 41,000 Watts — 94.9 Mc. 


1949 BMB COVERAGE: 


Day — 110,590 families in 36 counties 
Night — 85,830 families in 31 counties 


1952 


you SELL ROANOKE —! Buy You BUY MORE In re You Buy | 


= eS 
( RADIO Sta. Sta CLASS A B C 


TE _| anvse] “B” WROV «c sta.B” 4 | 42.75 | 25.50 | 17.75 
WROV ,% |22.88 | 15.02 | 14.30 


Mon. thru Fri. | 27.91 57.6 | 26.7 15.5 
spear paz ‘ie V, 

Mon. i. Sta."C” yA. | 36.00 | 21.00 | 13.50 
Lo Noemepam, 21-3 | 69.3 | 20.3 | 10.4 2 - 

. ne . Sta. ‘“*B” Min. 12.00 8.75 6.75 

CPMABPM | 24-9 | 71.3 | 11.8 | 16.2, WROV ,. | 5.72 | 3.76 | 3.58 

| —— — MIN. bd . ° Le 

SeMiopm | 26-8 | 63.5 | 14.7 18.5 | Sta."C” my | 9.00 | 6.37 | 4.50 


260-Time Rate 


HOOPER 
Dec. 1951 thru Feb. 1952 


e—_—_—_ 


FOR AVAILABILITIES, CALL BURN SMITH COMPANY, Inc.; or 
_ FRANK KOEHLER, General Manager, WROV, Roanoke, Virginia 


W OV SCORES HIGH WITH LISTENERS AND ADVERTISERS IN ROANOKE, VA, | 
VIR 


The “SM’’ symbols mark eriginal, extly. 
RG I N | A- ao (Continued) —_ _ 7 ae sive estimates by SALES MANAGEMENT, 
ee ——— ; 
P7p ESTIMATES RETAIL SALES — 1951 i. EFFECTIVE BUYING INCOME ; 
JM 1/1/52 ESTIMATES WHOLE- LD estimates — 1951 
COUNTIES es were wai SALES Nl ‘ 
| FIVE STORE GROUPS : 
CITIES (in thousands of dollars—add 000) 1951 y 
Fami- 
Total % lies % | Furn.- Net % | Per| Per ing! 
Map | (thou- | of | (thou-{| Dollars | General | House-| Auto- Estimates | Dollars of | Cap-| Fam- . nN 
Code sands U.S.A.) sands) | (add 000) | | U- SA A. .| Food Mdse. Radio | motive (add 000) | (add 000) U.S.A. | ita ily 
ee ee — . _— 2 keeeetrses es | | | | | 
21Rockingham....| D1 47.3 -0305 12.3] 39,163; . F 6,066) 47,895, .0218)1,013) 3,894] . F 
Harrisonburg...J.....]..... 11.1) .0072 3.0 24,671) .016: 79) 2,753 ; 4,380) y ‘ 16,244 -0073/ 1,463 5,415} .010 q F 
27.2| .0176 6.2 9,585) . | 1,826) 20,059! .0091) 737) 3,235 
27.0) 0174) 6.7 6,260) . 725) 18,427 0083, 682| 2,750 F 
21.5) .0139 t 13,071, . 2,587) 16,561} .0075| 770) 2,807 
30.8 .0199 ° 15,276 . 3,134) 21,703} .0099) 705) 3,057 
| | a 
Southampton Race 27.0, .0174 , 13,498). i | 3,172! 21,684; .0098) 803) 3,388 A 
22Spotsvylvania. . oe 24.9 .0161 ’ 28,331; . | ‘ , 5,878) 32,329} .0147/1,298) 5,051 A 
Fredericksburg .}.....]..... 2.6, .0081 : 26,023} . 73| : 5,878) 03% 18,718 -0085) 1, 486) 5,849 B 
Stafford an WM a : 2,624) . : | 13,237; .0060 1,068) 4,137 = 
| | A 
1,878). | 511| 4,003) .0018 616) 2,669 A 
6,771, . 1,313) 10,730] 0049 825| 3,577 B 
28, 982) i , 5,227) 44,134) .0200 903) 3,871 
| | | | 
ner 0101, 4.1 12,153) ‘ ‘ | 2,386) 16,309 .0074 1 ,045| 3,978] . 80 
Front Royal...}.....}..... -5) .0055 2.4 11,248) . »791) 2% | 2,167) y 10, 199) -0046 1,200) 4,250 102 
23Warwick....... -4) .0571, 23.6 93,822 .0621| 22,680 084) 6,120! 16,896) 3,127 119,634) .0543 1,353, 5,069 100 
25A Newport 
.0294; 12.9 80,873; .0535) 17,202 ,6: 6,002 14,845) 2,682 23,461 63,069| .0287/1,386! 4,889l 36: 125 Cr 
21 Rockingham County combined with Harrisonburg (Independent City). A and A See end of state for Standard Metropolitan County Area - 
2 Spotsylvania County combined with Fredericksburg (Independent City). Before using these figures, see explanation page 15 2 
33 Warwick County combined with Newport News (Independent City). *Withheld to avoid disclosure. A 
25 For certain marketing ‘burposes, Newport News may be regarded as included in the Norfolk-Portsmouth area. © SM, 1982 - 
es =a a 


The FACTS About Newspaper Circulation 
in the NEWPORT NEWS Market 
Local Papers Give 118% Family Coverage; Norfolk Papers 2%! 


AREA: Warwick County (incl. Newport News); Elizabeth City 
County (incl. Hampton); James City County; York County 
TOTAL FAMILIES 42,777 (1950 Census) 


DAILY PRESS & TIMES-HERALD NORFOLK PAPERS 
Circulation % Coverage Circulation % Coverage 


MORNING & EVENING 50,669 118.4% 1,153 2.7% 
SUNDAY 37,553 87.7% 776 1.8% 
TOTAL NET PAID CIRCULATION, DAILY PRESS & TIMES-HERALD M & E: 50,012 SUNDAY: 37,846 


(Source, ABC December 31, 1951) THE PENINSULA’S NEWSPAPERS 


NEWPORT NEWS URBAN AREA NOW DAILY PRESS ¢ TIMES-HERALD 


MORNINGS AND SUNDAYS EVENINGS 


109,661 (3rd in Virginia) NEWPORT NEWS, VA. 


NATIONAL REPRESENTATIVES: SAWYER-FERGUSON-WALKER COMPANY 


SALES MANAGEMENTE, | 


“SM symbol igi ‘ , 
ine estimates by SALES. MANAGEMENT. VIRGINIA — (Continued) 


= POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 
SM ESTIMATES SH CHANT S 
— 1/1/52 ESTIMATES WHOLE- YD ESTIMATES — 1951 
5 SALER 
COUNTIES l SALES l 
—— FIVE STORE GROUPS 
0 CITIES — (in thousands of dollars—add 000) 1951 ™ 
— ami- ual- 
0 Total % lies Furn.- Net % | Per| Per | Buying} ity 
Map] Met.| (thou- | of | (thou-]} Dollars General | House-| Auto- Estimates | Dollars of Cap-| Fam- | Power | In- 
i. CodejArea | sands) U.S.A.| sands) | (add 000) USA. Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A.| ita | ily | Quota | dex 
EE > a net ao: 
aa 94Washington....] B3 |..... 54.9) .0354; 13.2] 36,609 = 7,363] 4,015) 2,260) 4,866) 1,208].......... 49,5491 .0225} 903| 3,754) .0256] 72 
Bristol (Tenn.)- | | | 
| | 
8 Bristol (Va.)...].....J..... $4.0| .0219| 9.4] 47,657] 0316) 8,755, 8,428) 8,684] 8,801) 1,440] 30,942] 44,400) .0201|1,306| 4,723] .0288| 109 
0 Se. ieee. Steet 16.4 .0105) 4.2]. 21,902) 0145) 4,762} 2,304) 1,719} 2,990) 643 15,987] 20,754) .0094/1,265| 4,941] .0111] 106 
lle Westmoreland....) F2 |... 10.5} .0068) 2.7 5,810) _ 1,000! 873 156] 1,488) 9174)... 7,978, .0036) 760) 2,955) .0043} 63 
Wise...........- ae 2...<: 57.6) .0372, 13.6) 36, -054| 0232; 7,686, 4,320) 2,667, 8,799) -“ Bite scenes 38,642, .0175 671| 2,841) .0232) 62 
VA, Wythe........... 2 oe 23.7| .0153) 5.9] 15,862) .0105) 3,013) 1,916 526) 3,728) 365).......... 17,478 .0079| 737| 2,962} .0102) 67 
Wytheville.....J.....J..... 5.5) 0036} 1.5) 12,273! .0081 1,826} 1,287 293| 3,579) 307 . 5,872| .0026/1,068) 3,915] .0044] 122 
eee 2 awe 12.2 0078} 3.2 3,002} .0020/ 1,133 223 ° 420 __ nee 10,069 0046) 825) 3,147] 0045] 58 
a a Total Above Cities].....]..... 1,061.8) 6858} 301.2] 1,464,881, .9686 311,538, 190,443) 92,336) 266,538 51,659 925,179 1,577,005, .7154/1,485| 5,236] .7849] 115 
GEMENT _ |\— 
= State Total.......J..... ....} 3,434.3)/2.2166) 891.5] 2,397,628) 1.5854, 664,493) 304,124 126,186) 441,088| 79,998]....... ol 3,916,728) 1.7770 1,140) 4,393] 1.8074] 82 
Per Capita Sales | ae | REL WS Ser Deewana _.. ae | 164) 89| 37} 128 _ SE Soe eee ee a Ee - 
Per Family Sales NAP Songer Se 633) 341 142| 495) oo, OE ES [ABE ose ren oe 
VIRGINIA— Standard Metropolitan County in 
Qual aaiee. i ee 175 79.1| .0511; 21.0{ 77,062) .0510/ 15,207| 12,614 3,584) 13,973; 3,094).......... 96,588 .0439 1,221| 4,599] .0475) 93 
ying] ity ANewport News.]..... 179 | 153.4) .0990' 40.5) 126,538 087) 31,960] 13,593) 7,474 26,676) 4,110].......... 206,910, .0939 1,349 5,109} .0919] 93 
ver | In- Norfolk- | | | 
— Portsmouth....]..... 97 | 468.0) .3022, 129.9] 390,547, .2583/ 97,773) 32,723, 23,373, 65,644 13,708).......... 610,203, .2769,1,304 4,697) .2764) 91 
248) 81 Richmond.......].....] 114] 347.9) .2246) 96.8] 364,594, .2411) 77,601, 67,109 22,528, 53,993, 13,357].......... 567,889 .2576)1,632, 5,867) .2460) 110 
1001 139 Roanoke.........J...-. 115} 137.7, .0889! 38.1) 154,760) .1023) 35,631) 16,854! 12,078) 25,899) 4,542].......... 178, 777! .0811|1,298) 4, 692] .0890] 100° 
100} 87 (Other Pacific States: California, p. 200; Oregon, p. 496.) WASHIN G 7 ie) “— Counties . and Cities 
089] 51 ae eel ie ——— a‘ s 
—_ Pp. | Pop. | 
091} 65 Washington s state m — 598 (in NUMBER OF OUTLETS ___ || | (in NuMBER OF OUTLETS 
120} 60 City County thous.)| F | GM |FHR| A | D City County ‘thous.)| F | GM (GM | FHR| A | D 
Mt] & FP Aberdeen........Grays Harbor....| 19.8] 73, 4 7 26, 10 | Bremerton.......Kitsap.......... 29.9] 79 18) 21) 28 16 
162 tet Auburn......... King............] 69] 19} 7] 7] 10) 3 | Centralia........ a eer 8.7} 40 6 7| 16, 4 
a r Bellingham..... . Whatcom........! 34.7] 126) 13) 21| 35) 15 /I (Continued on page 596) 
Adams..........] F3 [..... 6.9| 0045] 2.2]  9,617| .0064| 1,396 Tinissecs 2,600; 193f.......... 9,226] .0042|1,337| 4,194] 0049] 109 
021] 50 Asotin........... | ee 11.2) 0073) 3.7 4,676} .0031 1,690 187 168 292 , ee 16,089] .0073/1,437| 4,348] .0060] 82 
055] 65 Benton..........] E4 J... 64.9} .0419} 19.3] 49,234) .0325) 13,627] 3,264) 2,282) 7,574) 2,745).......... 104,087} .0472/1,604| 5,393] .0417] 100 
221] 70 Pasco- 
Kennewick- | | 
ost! 80 nn eee toe ‘Eee 48.4} .0312| 13.9] 67,049] .0445| 14,792|  $,418] 3,919] 13,834] 2,942 * 78,420| .0357|1,620| 5,642] .0374) 120 
056) 102 Richland......].....]..... 24.5) .0158| 6.4] 27,654) .0183] 6,751; 1,607 615; 1,567] 1,669 * 39,837; .0181/1,626) 6,225] .0177] 112 
5721 100 Kennewick.....].....]..... 12.4} .0080, 3.9 19,159} .0127/ 3,619). 1,491 — _ 659 1,977] 21,148) .0096'1,705| 5,423] .0102] 128 
| | | | 
1363) 125 Chelan.......... ae 40.1| .0258 12.9] 48,548 0321 11,637) 6,037 1,615) 10,566) 1,695).......... 60,163) .02721,500) 4,664) .0284) 110 
reo _Wenatchee.....J.....J.... 13.4) .0087, 4.6) 30,624) .0202} 5,484) 5,044 1,163) 7,344) 1,194] 20,759} 20,526! .0093,1,532) 4,462) .0124] 143 
1 page 15 + Washington County combined with Bristol (Independent City). © SM, 1952. Before using these figures, see explanation page 15. 
disclosure rN and 4 \ See end of state for Standard Metropolitan County Areas. *Withheld fo avoid disclosure. 
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—= 
KVOS "’ 
@BeLLiNcHAm| 


je DNACORTES -. 


er VERNON . 


BELLINGHAM WENATCHEE 


NOW GIVE YOU 


WERE. 9 $5.92 OF 
Oe ee ee = ee 


MORE PAYROLLS CASH FARM INCOME 


Agriculture, Lumber, Fisheries, Aluminum and Mining 


MORE BUYING POWER 


America’s wealthy and fastest growing frontier 


Represented by 
ROBERT MEEKER ASSOCIATES, INC. 


MENTE 10, 1952 


LA, 
i, om 
i™ 


(O-~\@ ABERDEEN 


‘ 


C. 
. 

§ 
Av 


KJR‘s 5000 watts is all you 
need for the rich, concentrated 
Sound market. Our “hook” 
coverage means low-cost selling. 


Jn Wale Yahighes 
smart time buyers 
don’t want 


off ‘the hook”! 


A hook-shaped strip, 10 miles wide and 150 miles long, 
bordering Puget Sound, is home for 86.9% of the population of 
the entire 15-county Western Washington market, although only 
7% of its land area. 

KJR’s efficient 5,000 watts at 950 kilocycles covers this tide- 
water market with no waste, and at low cost. 

BMB proves KJR reaches all of Western Washington’s 15 
counties, and saturates the all-important “hook” of Puget Sound, 


Buy KJR for efficient, low-cost, no waste circulation! 


@® CENTRAL , 
@ CHEHAUS 4% : A MARSHALL FIELD STATION : ne REPRESENTED NATIONALLY BY 
Lh : —AN ABC AFFILIATE : AVERY-KNODEL, INC. 


\ 


%, 


WASHINGTON — (Continued) sive estimates by SALES MANAGEMENT 


JM 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 


ESTIMATES CHANT 
1/1/52 BYP ESTIMATES WHOLE- GYD estimates — 1951 


COUNTIES 
CITIES 


SALES 
FIVE STORE GROUPS 
(in thousands of dollars—add 000) 1951 


Furn.- Net Per 


Dollars General | House-| Auto- Estimates | Dollars Cap- 
(add 000) | U.S. Food Mdse. | Radio | motive (add 000) | (add 000) | U.S.A. | ita 


29,253) . 8,408 2,795) 1,146) 5,828 33,244 1,231) 
21,474) . 5,728 2,360 978) 5,257 18,679) . 1,610 

64,033) . 17,708 4,845) 3,148) 13,416 107,496; .0488/1,168 
43,750) . 10,449 2,577; 10,991 72,446 — 


54,723) 12,464 11,555) 1 80,597) .0365)1,452 
31,901) . 5,753 8,984 38,335) -0174) 1,800 
12,583). 3,636 995 12,195) .0055)1,626 


5,494). 1,298 12,558} .0057/1,121 


4,525) . 1,011 316 ser 0026) 1,184 


1,377 505 2,781) .0013) 695 
22,061 4,883 21,928) .0100/1,452 
20,236 4,352 17,435} .0080)1,516 


408 


5,261 
16,292 
6,061 
1,803 


2,780 
192,432 7099) 2,036 
135,961) 139,177 742,005} 1,068,665) .4848/2,226 

7,112 1,156 2,959 33,618) .0153/1,989) 6,592} .01 
13,318} .0089 3,399 777 808 11,328} .0051|1,642} 4,925] .0061 136 


and A See end of state for Standard Metropolitan County Areas. Before using these figures, see nes x pane 


*Withheld to avoid disclosure. 
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SALES MANAGEMENT 


tt 


This data represents 
a page from the 1952 
Study and Report of 
Seattle Newspaper 
Circulations and 
Duplications. Ask 
your local O'Mara & 
Ormshee representa- 
tive for the complete 
printed report. 


FOUR YEAR STUDY 


OF SEATTLE 


NEWSPAPER READING HABITS 
DAILY 


[ABC City Zone] 


1952 


1950 


1948 


[Dec. 1951] [Feb. 1950] [Oct. 1948] 


1952 vs. 1948 . 
REMARKS 


Seattle Times Coverage 
of Seattle Homes 


18.7% 


76.2 % 


76.2 % 


Year after year the best, 
consistent, one newspaper buy. 


Coverage by P.-!. 
of Seattle Homes 


31.6% 


41.6% 


39.3% 


Shows decrease in coverage. 


Read Only The 
Seattle Times 


55.5 % Oo 


92.4% 


53.4% 


Seattle's ‘accepted newspaper”’ 
shows continued dominance. 


Read Only 
Seattle P.-I. 


17.4% 


17.8% 


16.5% 


Virtually no change. 


Read Both The Seattle 
Times and Seattle P.-I. 


20.2 % 0 


23.8% 


22.8% 


Slightly lower duplication 
results from added exclusive 
strength of The Times. 


Read Neither 
Newspaper 


6.9% 


6.0% 


T.1% 


No change. 


[ABC City Zone] 


SUNDAY 


1952 


1950 


1948 


[Dec. 1951] [Feb. 1950] [Oct. 1948] 


1952 vs. 1948 
REMARKS 


Seattle Times 
Sunday Coverage of 
Seattle Homes 


13.9% 


73.0 % 0 


74.6 % 0 


Year after year the best, 
consistent, one newspaper buy. 


Coverage by Sunday 
P.-I. Seattle Homes 


40. | % 


43. ‘ % 


45.17 % 0 


Shows decrease in coverage. 


Read Only The 
Seattle Sunday Times 


50.4% 


47.4% 


45.4% 


More and more—The Times 
is Seattle's accepted Sunday 
newspaper. 


Read Only 
The Sunday P.-I. 


16.6% 


17.5% 


i 6.5 % 


No change. 


Read Both Sunday 
Times and Sunday P.-I. 


23.9% 


25.6% 


29.2% 


Duplication factor shows 
continuing ‘‘drop" paralleled by 
added exclusive Times strength. 


Read Neither 
Newspaper 


9.5 % 0 


9.5% 


8.8 % 


Virtually no change. 


[Between 1948 and 1952 both Seattle newspapers increased subscription prices] 


Che Seattle Gimes 


REACHES 8 OUT OF 10 


Represented by O'MARA & ORMSBEE « New York « 


Detroit « 


Chicago * Los Angeles 


¢ San Francisco 


«An Announcement Concerning Two Great Markets! 


RADIO STATION KMO - TACOMA, WASHINGTON 
RADIO STATION KIT - YAKIMA, WASHINGTON 


Announce The Appointment Of 
THE BRANHAM COMPANY, NATIONAL SALES REPRESENTATIVES 


Chicago » New York « Detroit + Atlanta + Charlotte + St. Louis « Dallas +» Memphis + San Francisco + Los Angeles 


—___. 


W A S H | N G T O N —_ (Continued) _ The “SM”? symbols mark original, excly. 


sive estimates by SALES S_ MANAGEMENT 


<< 


(Continued from page 593) | Pop. | Pop. 
(in __NuMBeR oF OUTLETS _ (in NUMBER OF OUTLETS 


City County 'thous.)| |GM|FHR| A | 5 City County thous.) F | GM |FHR AlD 


a 


OS ae | a re | 
Ellensburg PRMD. cece cee 
Srey Snohomish.... .. .| 
Cowlitz... 
Benton..........| 
Longview........Cowlitz.. 
Mount Vernon.. .Skagit.......... 
Olympia.........Thurston 
Franklin........ 
Port Angeles.. ...Clallam. 
Pullman.........Whitman... 


Puyallup i ; 34| 13} 15 
Ee: ee : 40 12 12} 6 
Richland aa *| #| 
ci 1,391 298; 191 
415) 92| 
17| 6| 
410 82) 
Vancouver....... 4 ; 70! 19) 
Walla Walla Walla Walla , 59| 22 
Wenatchee 3 ee ‘ 45) | 14 


Yakima......... Yakima 3 110! 27 


- 
WOUNUKDARWEIE 


POPULATION RETAIL SALES — 1951 EFFECTIVE BUYING INCOME 


ESTIMATES 
BY) ESTIMATES ESTIMATES — 1951 


1/1/52 


| FIVE STORE GROUPS 


COUNTIES | 
| (in thousands of dollars—add 000) 


CITIES 
Fami- 
Total | % lies ) Furn.- Net 
(thou- | of | (thou-] Dollars General | House-| Auto- Doilars 
sands) | U.S.A.) sands) | (add 000) | U.S. Food Mdse. | Radio | motive (add 000) 
| | 
0612) x 65,949) . 20,178) 6,272 | 10,776) 128,941) .0585/1,626 
-0193 44,409) . 10,992) 5,411 | 8,966) a -0300) 2,210 
Kittitas. -7| .0147 a 25,418) . 1,533 5,441) 28,307; .0128 1,247 
Ellensburg.....}..... -6|) .0055 J 18,556) . 933 | 4,249) 13,037) -0059 1,516 
Klickitat a - a 9,748) . 752 | 1,663 12,225) -0056/1,010 
i ear -0286 " 46,529) . 4,224) | 9,643 54,669) -0248|1,231 
Centralia- } 
Chehalis. ...... Oe -4| .009: 4.9 $3,222) . | 3,654 0| 8,196! 21,946, .0100 1,524 
Chehalis....... paces ~ ‘ 16,828) . 5 4,671) i 9,722) .0044 1,706 
Centralia ‘ 3.0 16,394) . J 3, 525) ° 12,224) .0056,1,405 


Lincoin........ ; Le F p r § a 13,763) -0062/1, 263 
Es 6) . " A z, 036) 16,497) .0075 1, 058 
Okanogan anne x ° } | 4, 194| 27,861) ns 932 


Pacific........... .7| 0108} 5. 2,466 20,300, .0092/1,216 
Pend Oreille. .... -5| .0049) . . 745) 6,989) .0031) 932 

| | 84. . | 48,995 6,688 486,782, 2209 1,657 
ATacoma ¥e .3| .0964) 50. 284) 1245] 38,943} 78] 11,077] 43,207) 5,272] 188,708] 280,582} .1273/1,879 
Puyallup 4 | 3.6] 13,569) 0089] 2,977 7 —_ 448 948] 16,902} .0077|1,595 


2. 17 . 619 | 297) 36 3,438) -0016 1,042 
1 ° 46, 101) . 11,562 , 6 ,486| 938) 52,221 -0236'1, 184 
Mount Vernon. ioed .3| . ‘ 19,789) . 2, 961) 32 3,726 375 10,293] .0046|1,942 6,433 
Skamania........ 9 . . 1,969 . 950) | 135) 3,406 ‘0016! "695! 2, 2,129 


A and A See end of state for Standard Metropolitan County Areas. Before using these figures, see oY it 5 
*Withheld to avoid disclosure. M, 1952. 
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COPYRIGHT ... The contents of this survey of Buying Power are fully protected by copyright. The 
exclusive estimates of population, Effective Buying Income, retail sales and sales-advertising controls 
must not be reproduced in printed form, in whole or in part, without written permission of SALES 
MANAGEMENT, INC. 
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SALES MANAGEMENT 


NATIONAL 


REPRESENTATIVES : 


WEED AND 


COMPANY 


O00'S 


We've never even heard of-—much less met—a time 
buyer or advertising executive who says “‘odd's bod- 
kins!” However we know many who have taken that all 
important “second look” at KIMA on learning that it 
serves the third largest retail sales area in Washington— 
the rich $135 million-plus Yakima Valley market. 


National advertisers, adding markets of high potential 


or strengthening existing placements, find KIMA, CBS 
Radio for Central Washington, an economical and pro- 
ductive partner in their selling effort. 


CBS RADIO FOR CENTRAL WASHINGTON 


YAKIMA, WASHINGTON 


The “SM’’ symbols mark original, exclu- 


sve estimates by SALES MANAGEMENT. 


- WASHINGTON — (Continued) 


COUNTIES 
CITIES 


Snohomish 
Everett 
Spokane......... 
ASpokane..... 
Stevens 


Olympia....... 
Wahkiakum... .. 
Walla Walla... .. 


Walla Walla... 


Whatcom........ 
Bellingha Beas 
Whitman, . 
Pullmar 

Yakima, . 


A and A See ona 


RETAIL SALES — 1951 


a  —_ Bp... EFFECTIVE BUYING INCOME 
JM 1/1/52 BY ESTIMATES WHOLE- ESTIMATES — 1951 
SALER 
l | | SALES | 

| | | _ FIVE STORE GROUPS 
a (in thousands of dollars—add 000) 1951 Qual- 
Total | % | lies | % | Furn.- | Net % Per | Per | Buying] ity 
Map] Met.} (thou- | of | (thou-| Dollars of | General | House- | Auto- Estimates | Dotlars of | Cap-| Fam- | Power | In- 
CodejArea | sands) | U.S.A.| sands) | (add 000) | U.S.A. | Food | Mdse. | Radio | motive Drug | (add 000) | (add 000) U.S.A. | ita ily | Quota | dex 
CP F...<. 115.5) .0746) 37.3] 103,507] .0685| 27,145) 10,981| 3,856) 19,602! eee 151,399) .0687)1,311) 4,059} .0698) 94 
er ee 35.0} .0226| 12.3 63,177| 0418) 14,635) 8,954 2,942) 14,707; 1,476 21,420 61,893) .0281|1,768 5,032] .0311] 138 
G2 | 136 230.5 1487 72.5 243 , 853) 1612) 48,944; 38,092! 11,241) 2 400,366) -1816/1,737 5,522} .1689) 114 
ee Serer 168.1) .1085) 55.6] 217,456] .1438) 41,126] 37,600} 10,384) 45,675| 6,728 197,513 318,554) -1445)1,895) 5,729] .1871] 126 
We Biscan 18.6} - 5.6 12,476 —_ 3,030) 2,378) as 2,671) ee 17,624] .0080| 948) 3,147] .0089) 74 

| | 
OF 45 46.2) 0298, 15.1 45,341) 0300) wal 3,801) 2,437) 728) 1,0071.......... 67,092) pe 4,443} .0302} 101 
ee Sere 16.3} .0105 5.7 36,210, .0239 7,832) 2,788| 2,293) 7,771 830 - 29,336) -0133/ 1,800) 5,147] .0159} 151 
A4 ]..... 3.8} .0024) 1.2 1,810) .0012 723) 128 eee | ee 3,779) -0017; 994) rhe -0017) 71 
a eee 41.8 .0270) 12.3 50,142) .0331) 9,680) 5,772; 2,839 10,614 1,500} Sh aeaisipaar’ 68,624) -0311| 1,642) 5,579] .0309] 114 
eee See 25.1 -0162) 7.5 45,517) .0301 ada 5,247) = 9,650) 1,397 25, 567 41,602) -0189/1, 657) 5,547] .0217] 134 

| | 

i ae 67.8; and 21.9 70,632, —_ 14,944) 7,382) 3,248, 11,376) 1,630).......... 89,938) 0408 1,327 4,107} .0432} $9 
Boor rer 34.7) 0224 11.9 48,544) -0321 9,980 4,307 2,901) 9,045) 1 21,691 48 ,756) -0221)1,405 4,097] .0251) 112 
eee 33.3) .0215 9.5 32,988 .0218 7,372 2,103) 1,371) 6,110) 1,205].......... 47,835) .02171,436| 5,035} .0217] 101 
Se ee 12.3) .0079 2.8 11,814, .0078 3,335) 771) 724 1,847) 313 1,510 24,854) .0113 2,021) 8,876} .0096} 122 
2 ee 142.0 .0916 42.4 135,765) .0898 31,501) 13,755} 65,802) 28,160) 3,812].......... 177,072, .0804 1,247; 4,176] .0855] 93 
Ore ee 40.3! .0260 13.31 & 81,484! .0539 13,455) 11,346 4,014) 21,830) 2,646 45,209 69,999! .0318'1,737) 5,263 03731 143 


4 of state for Standard Metropolitan County Areas. 
Withheld to avoid disclosure. 


Before using these figures, see = page 15. 


’ 


ALL SURVEY DATA are available on IBM cards at nominal cost. These cards, as well as IBM listings of 


data in the “Survey of Buying Power”, regrouped according to your sales territories, may be obtained from 


Market Statistics, Inc., 432 Fourth Avenue, New York 16, N. Y., Phone MUrray Hill 4-3559. 
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Hever ts 


1950 Net Effective Buying Income 


- In excess of $150 Million 


$75 Million to $149.9 Million 


; Scale of Mil Copyright b 
oe $40 Million to $74.9 Million Cities shown are those having net fo a" ne pyrignt by 


: Effective Buying Income of $15 million ’ \Y | 
% $15 Million to $39.9 Million and over One inch Equels Approximotely 5 4 Miles 
A B i Cc E G 


The ‘‘SM’’ symbols mark original, extlu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 


ESTIMATES CHANT 
JM 1/1/52 ESTIMATES WHCLE.- ESTIMATES — 1951 


SALER = 
COUNTIES SALES | | 


FIVE STORE GROUPS 
CITIES = (in thousands of dollars—add 000) 1951 
| Fami- 


Total | % | lies | Furn.- | Net % | Per | Per | Buying) i 


oa 
(thou- | of (thou- | Dollars | of | General | House- | Auto- | Estimates | Dollars of | Cap-| Fam- 
sands) | U.S.A.| sands) | (add 000) | U.S.A.| Food | Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A.| ita | ily 


Sunnyside ere, eee 4.3) .0028 1.4 13,441) .0089 2,658 794 775; 2,999 177 ’ 5, 8041 .0026|1,350| 4,146 
| | | | | 


Total Above Cities}.....].....] 1,223.4, .7897| 403.7] 1,805,721) 1.1940) 365,235 274,026| 93,978 369,777| 53,037] 1,355,449 2,396,983) 1.0875)1,959 5,938} 1.0596 
| 


_—— 


State Total.......]..... 2,493.0 1.6092) 781.5] 2,444,546) 1.6164] 577,821, 311,394| 113,570, 449,279| 70,296 4,034,423] 1.8304|1,618| 5,162 1.7218} 107 


Per Capita. a oe aa 232 125) 46) ~—«*180 = 
Per Family.......J..... 739 398} 145, 590 


WASHIN | } Metropolitan County Areas 


— 


_, ee .5616| 192,432 145,842) 40,596, 137,264| 25,098 1,564,784 .7099'2,036 6,234 .6226} 126 
230.5 .1487, 72.5) 243,853 .1612) 48,944 38,092) 11,241, 51,120) 7,391 400,366) .1816 1,737, 5,522] . 1689) 114 
293.7 .1896 84.5] 239,944 .1586 58,994 25,704 12,411, 48,995 6,688 486,782) .2209 1,657) 5,761 1959} 103 


— 


For a description of all the new features in this year’s Survey, see introduction, starting on page 15. 


SALES MANAGEMENT 


C. A. Olson, Olson Brokerage Company, Seattle, says: 


“The Tacoma Market 
Demands Complete and 
Separate Coverage” 


- C. A. Olson of the Olson 
3 a a % ” Brokerage Company, 919 
* <—S p Second Avenue, Seattle 
—represents some of the 
a i g a a 2 nation's Jeading food 
' lines. His firm has been 
in business more than 


4 i a 20 years. 


“We do a large percentage of our business in the 


Tacoma market,” Mr. Olson says. “It requires sep- 


arate promotion—always gets separate coverage by 
our salesmen. We feel very strongly that our lines 
should be advertised and merchandised locally IN 
Tacoma. Otherwise we lose a large degree of impact 
in the important Puget Sound market.” 


|, extlu- 
EMENT. 


Think twice about Tacoma! It's a sep- 
arate, distinct, important market. It's 
covered ONLY by the dominant News 
Tribune. That's why—on Puget Sound 
—you need BOTH Seattle 
and Tacoma coverage 


every time. Ask Sawyer, 


Ferguson, Walker Co. 


TRANSIT 


— RADIO 
226] 126 
689} 114 
The iD 
News Tribune 
More Than 82,000 Circulation Daily 
ile 


Five Quick Facts 
About The Vital 


Tacoma Market 


The Tacoma market area 
has a population of 395,082 
persons. It contains 30.5% 
of the families in the Lower 
Puget Sound region. 


The Tacoma market area 
has 4,166 retail stores which 
do 29.2% of the total retail 
business in the Lower Puget 
Sound region. 


The Tacoma market area 
has 1,038 food stores which 
do 33.6% of the total food 
business in the Lower Puget 
Sound region. 


The Tacoma market area 
has 121 drug stores which 
do 26.5% of the total drug 
business in the Lower Puget 
Sound region. 


The Tacoma market area 
has 270 automotive estab- 
lishments. The area ac- 
counts for 34.4% of the 
total automotive sales in the 
Lower Puget Sound region. 


Statistics estimated by the Research Department of 
Sawyer - Ferguson - Walker Co. from 1950 popula- 
tion and 1948 retail sales census. ‘‘Lower Puget 
Sound region’’ is the combined Tacoma-Seattle 
market areas. Market areas conform to A.B.C. citw 
and retail trading zone boundaries. 
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HUNTINGTON mm west virginia’s largest city 


1952 POPULATION: 87,500 


served by 


A.B.C. CITY ZONE POPULATION: OVER 100,000 


mm trading center for 615,000 people 


Situated on the Ohio River where West Virginia, Kentucky 
and Ohio meet, Huntington is the trading center for 615,900 
people in a 13-county, tri-state empire. 1951 Retail Sales for 
this area totaled $360,729,000. 


mm industrial powerhouse 


Huntington is an industrial powerhouse, with over 150 manu- 
facturing plants and an annual payroll of over $60,000,000. 


THE HUNTINGTON ADVERTISER & HERALD * DISPATCH 
represented by The Katz Agency, Inc. 


Ww. Fai date | map—page 


(Other South Atlantic States: 
bia, p. 236; 


Delaware, p. 236; District of Colum- 


Florida, p. 238; Georgia, p. 252; Maryland, p, 333; 
North Carolina, p. 448; South Carolina, p. 527; Virginia, 


. 585.) 


County 


NUMBER OF OUTLETS 


Bluefield. seialise 
Charleston...... 
Clarksburg... .. 
PikMS... 2... 
Fairmont....... 
Huntington..... 
a 
Martinsburg... . 
Montgomery.... 


COUNTIES 
CITIES 


Berkeley......... 
Martinsburg. . . 


1Weirton 
Cabell. . 
_ 2&Huntington 


1 Weirton is in Brooke a and Hancock 


. .Mercer 


Raleigh 


Bee 
. Harrison 
Randolph 

= | ae 
. Cabell 
2 ee 
.Berkeley........ 
. Fayette 


F | GM | |FHR> A | D 


City 


County 


| Pop. 
| (in 
\thous.) 


NUMBER OF OUTLETs 
F | GM | FHR 


| 


Morgantown.. .. 


Parkersburg 
Princeton 


Weirton 
Welch..... 
Wheeling 


Williamson...... Mingo 


.Monongalia...... 


26.2 
4.6 
30.1 
8.5 
17.1 
24.8 
6.6 
59.1 
8.9 


82 
22 
128 
41 
53 
78 
26 
298| 
44) 


20 
10 
26 
13 
13 
11 
15 
31 
14) 


_ 


AAAANWNHONw 


POPULATION 
JSAM ESTIMATES 
1/1/52 


RETAIL SALES — 1951 
BYP estimates 


|| 


Fami- 
Total | % | lies 
(thou- | of (thou- 
sands) | U.S.A.) sands) 


Dollars 
(add 000) 


% 
of 
U.S.A. | 


FIVE STORE GROUPS 
(in thousands of dollars—add 000) 


| Furn.- | 
House- 
Radio 


Auto- | 
motive | 


General 


Food | Mdse. 


Drug 


EFFECTIVE BUYING INCOME 
ESTIMATES — 1951 


Per | Per 
Cap-| Fam- 
ita | ily 


Buying} i 
Power 
Quota 


Net 
Dollars 
(add 000) 


% 
of 
U.S.A. 


20.0 
30.7 
15.9 
34.2 


-0129 
0198 
-0103 
0221 


5.2 
8.9 
4.9 
8.0 


17. 
27.4 


0116 
0176 


4.5 
7.5 


110.5 


87.5 


-0714 
.0564 


33.5 
26.4 


6, 382) 
20, 244| 
17,996 
16,542 


5,577 
12,671) 
| 


108, 160 
103,500 


0715) 
“0684! 


891| 
4,058) 
3,043) 
— 


253) 
1,006) 
1,006) 

933 


613) 
1,542) 
1,386| 
2,990 


2,383 
5,577| 
4,350) 
4,892 


1,604) 


| 


3,357) 


586 
" 


349) 
629) 


| 
1,502! 
4,451| 


22,788 14, sr 


| a 
21,220 14,153 


21,362! 


| 
| 
6, a 
6,016! 


173 
726 
726 


3,537] 
3,388] 


104,036) 


.0063) 695| 2,673 
.0182 1,304] 4,499] 
.0124|1,715| 5,563 


.0114! 736) 3,147 


-0070} 
.0170) 
.0118 
-0133 


13,897, 
40,042 
27,261 
25,174) 
11,1021 
35,470) 


0059] 5 
0141] 80 


0050) 620 2,467) 
soi “ 4,729 
0723/1 ,442) 4,755 
-0630/1,589| 5,266 


101 
112 


.0719 
0633] He 


159,309 
139,031 


Counties. 


2 Huntington is in Cabell and Wayne Counties. 


© SM, 1952. 


Before using these figures, see explanation page page 25. 


*Withheld to avoid disclosurt 


—_——* 


Index to County and City Data . . . arranged alphabetically by states. . . 


on Page 621. 
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SALES MANAGEMENT 


Radio Station WSAZ sein SAE TY 


Covering the Tri-State Market of 
of 


WEST VIRGINIA-KENTUCKY-OHIO 


IN BMB STUDY No. 2 COUNTIES YOU'LL FIND: 
¢ 196,451 RADIO HOMES (DAY) in 63 counties of W. VA.— OHIO— KY. 
¢ 144.527 RADIO HOMES (NIGHT) and VA. (Per NBC Research Department) 
e537 MILLION RETAIL SALES 609,600 families! 

¢ W. VA.'S LARGEST URBANIZED $1,412,323,000 retail sales! 


pogo $2,203,252,000 effective buying income! 


5000 WATTS DAY 1000 WATTS NIGHT 
THE STATION THAT TELLS MORE — SELLS MORE 


* figures from 1952 
Sales Management 
“Survey of Buying Power” 


ABC NETWORK 


National Representative: 


BRANHAM CO. 


ABC + CBS + DTN + NBC 


NATIONAL REPRESENTATIVE: WSAZ TV 
The KATZ AGENCY, a 


Inc CHANNEL 5 
Colum- 
p. 333; 
- 585.) a 
The “SM’’ symbols mark original, exclu- : 4 
TS sive estimates by SALES MANAGEMENT. WEST VIRGINIA — (Continued) | 
| D a i i 
| eee re re RETAIL SALES — 1951 Pn al EFFECTIVE BUYING INCOME 
| * OVD 1/1/52 ESTIMATES WHOLE- ESTIMATES — 1951 
| 4g COUNTIES l SALES 
; | | FIVE STORE GROUPS 
, CITIES . (in thousands of dollars—add 000) 1951 ™ 
8 ami- } ual- 
1 9 Total % lies % Furn.- Net % Per | Per | Buying} ity 
if Map} Met.} (thou- of (theu- | Dollars of General | House-| Auto- Estimates | Dollars of Cap-| Fam- | Power | In- 
1 CodejArea | sands) | U.S.A.| sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A. | ita ily | Quota | dex 
«ee a Ps | —— 
1 Calhoun. vce Cece 10.1) .0065 2.5] 2,005, .0014 586 149 90) 626 eee 7,336; .0033) 726) 2,934) .0034) 52 
a Clay... eee _ 15.1) .0097 3.5 3,648 -0024) 446) 817 65) 272 a 9,691; .0044) 642) 2,769] .0049} 51 
————~ Doddridge ie Bisse 9.1) .0059 2.4 se -0020) $26) 341 95) 408 eee 7,565) .0035) 831) 3,152 ox 59 
| | | 
Fayette Oe 25 “a - 0540) 20.6) 52,805, 0349) 11,417) 13, 662| 3,276) 10,000 1,0881.........: 83,524) .0379) 999) 4,055) .0402} 74 
Oak Hill ee eee Sew 4.6) -0030) 1.2 12,971) .0086) 2,352! 1,217 1,399) 5,354 307 ° 5,661! -0026| 1,231 4,718] .0045} 150 
3Montg oe ee 3.5) .0023) 1.0 10,710} .0071! 2,746) 263 1,005) 2, 287| 341 bd 4,751) .0022)1,357) 4,751] .0037} 161 
Gilmer ace Tie wack 9.6| -0062 2 | 2,364] .0015 1,019) 328 50 130 WHS a; onsen 7,273; .0033) 758) 2,909 03 53 
Qual Grant. re, ok ee 8.8) .0057 2.3 5,388 .0036 882 553 102 785 _ amon 7,221; .0032) 821) 3,140} .0038] 67 
ng} ity | 
: - Greenbrier re Bewwss 39.8) -0256) 10.1 23,520) .0155 6,018 2,951 1,522) 4,426 _ Sae 34,764) .0158) 873) 3,442) .0177] 69 
w vod Hampshire.......] E1 |..... 12.8) .0083 a 4,608) .0031 1,052 357 216) 1,523 _ SIRES 10,778} .0049) 842) 3,266) .0050] 60 
70} 54 Hancock ....| Al | 154 35.4) 0229} 9.5 18,749) .0124 6,858 929 1,101) 1,263 eee 65,559) .0297/1,852) 6,901} .0232) 101 
70) 8 IWeirton......).....]..... 24.8 .0160/ 6.7] 16,688} 0110] 4,883 697 “| 898| 439 ‘ 46,975] .0213/1,894] 7,011) .0171] 107 
19} 115 
33] 60 Hardy... ieee Micces 10.0 0064) 2.6 4,112; .0027 577) 498 69 1,059 eet 9,892) .0045) 989) 3,805) -0043} 67 
Harrison... ica caes 86.3} -0557) 24.6 73,542) -0486 18,252 8,693) 4,210| 16,136] 1,700).......... 103, 500) -0470/1, 199 4,207] .0492} 88 
59) 51 Clarksburg.....1.....1..... 32.3} .0208; 10.2 54,108) .0358 9,797 7,374 3,909) 11,116) 1,367 ° 53,351] 0008)1 008 5,230] .0270} 130 
ai} 80 Jackson... 0b Bi T....1 15.4) 0100! 4.1 6,341) .0042) 1,538 399 200! 1,696 1207.......... 12,802) .0058! 831! 3,122) .0062) 62 
; is in Brooke and Hancock Counties. Before using these figures, see explanation page 15. 
19) 101 : Montgomery is_in Fayette and Kanawha Counties. *Withheld to avoid disclosure. 
331 112 A and A See end of state for Standard Metropolitan County Areas. © SM, 1952. 
page 15. os : j 
isclosurt. i ° . VW 
eos COPYRIGHT .. . The contents of this Survey of Buying Power are fully protected by copyright. The | 
exclusive estimates of population, Effective Buying Income, retail sales and sales-advertising controls } 
must not be reproduced in printed form, in whole or in part, without written permission of SALES 
MANAGEMENT, INC. 
= 
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MAY 10, 1952 


00k att This Way 


West Virginia’s Richest Marke 
queda een otneds Mee 85th in general merchandising. sale 


lation, it IS an important market of the nation. 


A city that ranks in sales ahead of its popula- 89th in automotive Sales 


tion is an area where you should take your 


selling message. Look over THESE figures and 96th in furniture sales 


compare them with other markets where you 


se Aces mee” th in ttl al sales | 
117th in drug sales 
126th in food sales 


There must be a rea- Authority for above figures—Sales Management's “Sune 
son why the Charleston of Buying Power” 
Daily Mail shows more 


increases in national You can tap this rich market with your selling message through the use of the 
egy Mi Ag Charleston Daily Mail. More and more national advertisers are using the Daily Mai 

_ Other as their selling voice in Charleston. Join this ever increasing list of National adver- 
1951 on a tisers who enjoy plus sales through the advertising columns of West Virginia = 


1950 16.1 12.0 leading evening news r. 
1949 20.2 8.0 6 6 pape ; 


Ask about our extra and exclusive merchandising service! 


The Charleston Daily Mail 


Represented nationally by Ward Griffith Co., Inc. 


KA 


W E S T V 1 R G | N l A— (Continued) The “‘SM’’ symbols mark original, exe 


sive estimates by SALES MANAGEMEN. 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 


ESTIMATES CHANT 

BY 1/1/52 BY ESTIMATES br og ary ESTIMATES — 1951 
COUNTIES SALES 

| FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 1951 

Fami- | 

Total | % | lies | % | 
(thou- | of | (thou- | Dollars of | 
sands) | U.S.A.) sands) | (add 000) U.S.A. | 


| 


| 
| 
| Furn.- | Net | 9 % | Per| Per 
| General | House- | Auto- | Estimates} Dollars | of | Cap-| Fam- 
Food | Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A.| ita | ily 
| | 


| | | 
| | 


| | | 

| | | | 

Jefferson ae 17.5) .0113 4.7 9,774, .0065 2,481 742) 740, = 1,401) 349 15,647 0071) 894) 3,329 

Kanawha 245.5) .1583 67.81 215,926, .1428) 53,200, 33,063) 13,173) 40, 500 5,575 348,639, -1582|1,420) 5,165 

ACharleston. . oe 74.0 .0478 22.9 150,037) -0992 ane 23,315) 10,789) 31,275) 4,024 2,7 126, 150) a uae 5,509 
South | 


| | | 
Charleston.....].....].... 7.1) .0110 3 15,910) -0105 4,869 1,272) | 4,515 658 26,080 
3Montgomery | | 


01375. 9,819 .0065 2,588 - | 1,967, 318 20,212, .0081| 958) 3,675) . ‘ 
} } 

-0146, ° 5,653) .0037| 1,984 1,103) | 1,172) 60 11,697) -0053| 515| 2,294) . 3 4 

.0513 : 50,910, .0337/ 9,829] 16,119) | 7,525, 960 77,789) .0353 978) 4,251 

-0034) ‘ 17,820} -0118) 2,009) 3,111 | 2,275 602 7,931 .0036|1, 525) 5, 287 

-0648 ° 59,672) .0394) 13,477) 18,399 | 9,464) 1,212 88,593) ‘0402| 883. 3,852 

.0043 : 17,262) .0114| 2,620 1,948 1,427 6,331 526 7,915} .0035)1, 199| 4,166 


3 Montgomery is in Fayette and Kanawha Counties. © SM, 1952. Before using these figures, see explanation pane 
A and A See end of state for Standard Metropolitan County Areas. *Withheld to avoid dist 


o02 SALES MANAGEMEN EG M 


.0119|1,525| 4,921 


Buy the Big Part of QUICK FACTS 


on 
* « e . " 
West Virginia Gazette Circulation 
- Daily 86,573 
1 Sunday 88,981 
- PENNSYLVANIA saaacaiei 
2 ” — OO illine Rates 
ket Daily , eres i $2.76 
| Sunday . 2.68 
’ \e COMMANDING 
0 LEADERSHIP 


The Charleston Gazette has forged 
into a stronger position of leader- 
ship in circulation over its competi- 
tion than at any time in the history 
of the two newspapers, comparison 
of the annual ABC reports for the 
year ended Sept. 30, 1951 reveals. 


The Gazette leads commandingly in 
all zones both daily and Sunday. 
Here are the figures: 


z Gassaway 


Suttone 
BRAXTON 


WEBSTER 
ebster Springs 
s 


> TOTAL NET PAID Daily Sunday 
“Survey “ SR 86,573 88,981 
= Te I aoe 6 ia casan.s oo 58,045 57,582 
$ i rniieek 28,528 31,399 
Ne, CITY ZONE 
sc : PN 55 sese as oo: oicans 30,667 30,376 
eaecnicat: 2d Paper............ 28,662 27,505 
iAitlens ee 2,005 2,871 
° KANAWHA COUNTY 
a Geetlls ........0000. 47,604 47,705 
2d Paper............ 41,225 40,497 4 
I i ess 6,379 7,208 
CITY & RTZ i 
a ee 71,878 72,391 x 
Bt PEE se ose eriainrecas 54,894 54,262 
20% or Better a ee? 16,984 18,129 


1 Family Coverage 


of It 
10% or Better DAILY CIRCULATION | 


il verage 
Family Coverag Family Coverage 


By Count 
20% or in 
COAL, Gas and Chemicals are being combined in Southern West County Gazette = Mail 
Virginia to spark one of the fastest growing regions in the U. S. yap asc octe oreenwereewe 6639 (74.97 : 
Charleston is the State and Industrial Capital of the area, and — ........... ae ss 
The Charleston Gazette is its newspaper! SESE 29.87 16.17 } 
The Gazette has continuously kept pace with the growth of FAYETTE .............. 45.33 19.38 | 
the region, and today it holds its widest margin of leadership. “alla ell oa 
(See tabulations on the right). NICHOLAS ............ say 1884 4 
° Charleston while growing industrially likewise has grown as POCAHONTAS ......... 37.72 6.04 
vying} i a trade center. The City has become the most important distribu- PUTNAM .............- 25.84 16.52 
ower| tion and shopping center between Washington and Cincinnati. ma a { 
pens a West Virginia has 55 counties. The 16 in The Gazette’s cover- anaes 12.42 14.00 . 
wi age area (see map) account for upwards of 40% of all Retail ni vnkigini 13.55 4.29 
‘ae Sales in the State. RE 14.18 4.61 
‘om So we say BUY THE BIG PART OF WEST VIRGINIA. You = Wensten 000000 — | aa 
can reach and sell it alone through The Gazette. WYOMING ............ 13.78 0.00 


\ZETTE 
if . 
iy Represented by: SMALL, BREWER & KENT, INC. CHARLESTON mARKET 
mf Charleston 30, West Virginia 
5 MENTE MAY 10, 1952 603 


| smemnanenteen aaeeererenneenenent naa: ? 
More About the WHEELING, W. VA. Market 
Than Sales Management Can Tell You! 


The Wheding, W. Va. market en- Vital Statistics About the 
compasses five counties in the North- 


ern West Virginia panhandle and two Seven-County Wheeling Market: 
adjacent counties in Eastern Ohio. 

Because of its size and its metropol- POPULATION 

itan facilities, Wheeling is the shop- FAMILIES 78,800 
ping center for this seven-county area. 


L SALES 204,748,000 
The 270,400 people in this dynamic RETA $204, 
Wheeling, W. Va., market rely on the FOOD SALES ... 58,398,000 


Wheeling Intelligencer and the Wheel- 
ing News-Register to tell them what to GENERAL MERCHANDISE SEERO OES 


buy and where to buy it. These news- FURNITURE, HOUSEHOLD, RADIO 12,917,000 
papers are welcomed daily into more 
than 51,000 homes. They can carry AUTOMOTIVE ... 31,416,000 


your advertising message profitably DRUG Li eeeeeesses 4,648,000 
and economically. A McDevitt man i Se ete Pe — 
can show you how. EFFECTIVE BUYING INCOME ... 317,667,000 


wreeLinc, [NTELLIGENCER @§JEWS-REGISTER 


WEST VA. WEEKDAY MORNINGS EVENINGS AND SUNDAY 


Nat'l Reps.: GEO. A. McDEVITT CO., 444 Madison Ave., New York 22 


a i The “SM” bol k 5 1, extlu- 
W E S T Vi R G | N | A — (Continued) ae estimate: by SALES WANAGENENT 
POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 


a CHANT 
JM 1/1/52 JM ESTIMATES WHOLE- ESTIMATES — 1951 


SALER 
COUNTIES l SALES 
| FIVE STORE GROUPS 

CITIES (in thousands of dollars—add 000) 1951 


Furn.- Per 


or 1 
| (thou- of Dollars of General | House-| Auto- Estimates Cap- 
sands) | U.S.A.) sands) | (add 000) | U.S.A. Mdse. | Radio | motive | Drug | (add 000) S.A. | ita 
} | 
72.8) P t 49, 991) .0331) 8,534 2,133) 8,390, 1,286 ’ ° |1,083 
29.9) -0193) : 37, 980} 0251] 6,024 1,570 Ve 465) 1,014 . -0210) 1,547 
37.0) . : Bd 756 , .0175,/ 1,041 


24.1) .0156) t i 786 | " .0093| 852 


‘seed 7,623 | 4, , -0407|1, 168 
4Bluefield...... 7. . | 4,585 1927} .0159/1,610 
Princeton 5]. i j ‘ -0054)1,409 
Mineral 5) .0145) , .0061) : -0088 852 
0184) 831 

0057/1399 


Monongalia hd 3 4 | ° -0326| 1, 146 
Morgantown...]}..... : @ : .05 | 887). 1,599 


1,610) 
‘ 18 272 75, 474) 0451/1, 683} 
Pendleton re i 4 d | 491) | J ,034' . 642) 


4 Bluefield is in Mercer County, W. Va. and Tazewell County, Va. Only West Nirginia Portion is shown here *Withheld to avoid disclosut 
A and A See end of state for Standard Metropolitan County Areas. © SM, 1952. 


Index to Advertisers on page 658. 


SALES MANAGEMENT 


sclosurt. 


Scole of Miles 
1s 30 40 


Las 
1950 Net Effective Buying Income One Inch Equols Approximately 33 Miles 


ee, In excess of $150 Million 


75 Million to $149.9 Million 


[Fe] $40 Million to $74.9 Million Effective Buying Income of $15 million 
| $15 Million to $39.9 Million and over 


Cities shown are those having net 


A | B e C | D | E | F | G 


ALL SURVEY DATA are available on IBM cards at nominal cost. These cards, as well as IBM listings of 
data in the “Survey of Buying Power”, regrouped according to your sales territories, may be obtained from 
Market Statistics, Inc., 432 Fourth Avenue, New York 16, N. Y., Phone MUrray Hill 4-3559. 


: 
Quick Facts About a Great Market... 


One of America’s richest markets is compressed in the 100 adjoining counties of Eastern 
Ohio, Western Pennsylvania and West Virginia served by WWVA. It’s the rich, thriving 


Industrial Heart of America, with opportunity unlimited for alert advertisers: 


i a ae 5,115,800 GENERAL MERCHANDISE ..$ 528,248,000 
EE Hkh en ecedeen eam 1,408,800 FURN., HOUSE., RADIO ....$ 258,578,000 
RETAIL SALES ........... $3,944,723,000 Se Ge... sseecsewes $ 88,594,000 
POGD SALES .........00- $1,057,119,000 EFFECTIVE BUYING INCOME $5,930,497,000 


-and Just One Medium Reaches It! 


This vast market area is served 24 hours a day by the friendly 50,000 watts of WWVA. 
The balanced programming of WWVA has served the area for 25 years . . . attracting 
listeners, building sales with one station, one cost, one billing. A John Blair man can 


tell you more about the dynamic advertising force that is WWVA. 


W W y A A FORT INDUSTRY STATION — CBS RADIO 


Nationally Represented by JOHN BLAIR & CO. 
NATIONAL SALES OFFICES: New York 22, 485 Madison Ave. @ Chicago 1, 230 No. Michigan Ave. 


50,000 WATTS — WHEELING, WEST VIRGINIA 
MAY 10, 1952 


itcosts  tocoverthis of West Virginia with 


Total Population 992,994 


Total Families 250,337 
Buying power? Our listeners Retail Sales $543,571,000 


have $965,000,000 worth of it! = ‘ Effective 
The powerful, popular A= oe a : Buying Income $965,894,000 
“personality” package reaches a a. = AO CMARLESTON — -< 
quarter-million homes of f= eA 
highly-paid industrial workers and ge , = iS = wis-en 
farmers who put their faith in = PRU, ; fy WKNA-FM 
advertised products with almost a : : ‘ CHARLESTON —950 KC ee en 
every purchase. What's your a — 7 wf opens tana €85 Radio Network Affliate 
share of this lush, lucrative market? a ta ce ete a ee - 
One order and one low, low rate ‘ é ya a 
; ' Se or details 
quickly supplies the answer! : Represented nationally by WEED & CO, 


WE S T val R G | NI A— (Continued) The “SM” symbols mark original, exty 


sive estimates by SALES MANAGEMENT. 


Te os RETAIL SALES — 1951 P- - EFFECTIVE BUYING INCOME 
ESTI 
BY) 1/1/52 BY) ESTIMATES WHOLE- JM 


SALER sat 
COUNTIES SALES 


FIVE STORE GROUPS | 
CITIES (in thousands of dollars—add 000) 1951 | 


ESTIMATES — 1951 


% Furn.- | | xD Net | Per | Per | Buying 
Met. Dollars | of | General | House- | Auto- | Estimates} Dollars | Cap-| Fam- | Power 
Areaj sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive (add 000) | (add 000) | U.S. ita | ily | Quota 


6.3} .0040 1.8 3,193) .0021) 941 309 716 7,425) | 4,125) 
4,136; .0027) 989 783 729 10,870) 3,397 
12,565) .0083 3,426 2,413) | 2,530 23,701) | 2,890 


4,673) .0031, 1,166 1,380 731| 15, 150| 
59,805, .0395, 12,326 17,231 9,844 98,310| 
kl ea 35,107} .0232} 5,543/ 6,268 8,442 25,076! 
Randolph ay 1. Z 15,630, . 3,964 2,689 2,475 31,744) 
Elkins | 2 .3| . é 12,008} . 2,817) 1,791 | 2,199 “an 
| | 
4,493) 702 1,029 10,121| 
6,058| . | 1,462| 14,519) 
8,22 -0054| 1,114) 14,831| 


2,806 


8,344, .0056/ | 801 19,265 
4,414| 1 | 1,187] 9, 259| 
3,072) : | 573| 10,829) 


8,350, .0055) 1,844 15,254) 


7,137). | | 1,713) 30,663) 
2Huntington | 


Webster 0}. ° 6,747 


1,159 12,684 


| 
| 
| | 

9,983) .0066 | 1,878) 19,984) .0091| 

998, .0007| 132| 3,113| | 610 2,075 
53,482) .0353; 9,324) 87,508, .03971,294) 4,332 


Parkersburg... . -1} .0194) ‘ 46,012) .0305 9,855 6,542! 8,675 


46,556, .0211/1,547) 4,656] .0236) 12 
2 Huntington is in Cabell and Wayne Counties. Before using these figures, see explanation page B. 
*Withheld to avoid disclosure. © SM 


A.B.C. City Zone of over 
27,000 population blanketed 


BECKLEY POST-HERALD ih 9527 coverage. 94.676 


effective circulation in Beckley 


and RALEIGH REGISTER 9-County Market Area. 


0g Daily lS A high quality fast-growing market with morning and_ 
unday Register ABC — 32, ia ai — . 
June 30, 1951 ABC. evening newspapers providing real pulling power. 


White Audit. Represented by Story, Brooks & Finley, Inc. 


—— a 


SALES MANAGEMEN! 


—— 
ne “SM 

sive estimates 
——————— 


symbols mark original, 
by SALES MANAGEMENT. 


exclu- 


WEST VIRGINIA— (Continued) 


———— 
tad ko RETAIL SALES — 1951 unr EFFECTIVE BUYING INCOME 
JM 1/1/52 JM ESTIMATES ae ESTIMATES — 1951 
NTIES SALES 
= | | FIVE STORE GROUPS 
CITIES —_ (in thousands of dollars—add 000) 1951 Quat 
ami- ual- 
Total % lies % | Furn.- Net % | Per| Per | Buying} ity 
Map} Met.| (thou- | of | (thou-]| Dollars of General | House-| Auto- Estimates | Dollars of | Cap-| Fam-| Power] tn- 
Code} Areaj sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A. | ita ily } Quota | dex 
Wyoming.......- | 39.2) .0253| - 16,530 0110) 4,506 4,711 888; 2,474 Mi ncrsasend 32,162} .0146) 820) 3,574) .0157] 62 
Total Above Cities}... .. 484.9 -3130 146.9 735 , 381 4863, 149,851; 105,130 51,550) 145,986 21,336] 436,105} 777,800) .3529/1,604 5,300) .3847] 123 
| | 
State Total.......1.....1..... 2,040.4'1.3170) 536.21 1,289,352) .8526| 320,584; 216,155 74,247) 232,623 33,0401 ere | 2,187,800) .9926!1,072 4,080) 1.0155) 7 
Por Capita... 7 oO ORS | ee Beer Sa | 632]....... | 157| 106 = = ee epee | siseRS Js-es-feeseeefeseeeeefeeees 
Per Family.......]...-.-----fe- | ee 2,405|....... | 598, 403) 138) 434 RR SESE EES. Be) aie. Gee: 
2 W EST VIRGINIA— Standard Metropolitan County Areas 
Gouae..... Sew 25 329.1; .2123) 88.1 268,731| .1777| 64,617 46,725) 16,449| 51,389 6,618].......... 432,163) -1961/1,313| 4,905) .1938] 91 
Huntington | 
(W. Va.)- | | | 
Ashland (Ky.)..].....] 62 251.7 .1624) 69.8] 189,230} .1251) 46,387 24,243 10,678 38,482) 5,813].......... 291,438) .1322/1,158) 4,175] .1361) 84 
Wheeling(W.Va.)- | | | 
Steubenville | | | 
(Ohio). errr ee 154 357.5 .2307 102.41 290,848) .1923) 84,240) 32,401) 17,340) 45,232) 7,0381.......... 486,356) .2206 1,360) 4,750! .2142) 93 
(Other East North Central States: Illinois, p. 266; In- H it: 
___diana, _p._283;_Michigan, p. 358; Ohio, ‘p. 466.) WIS CON S | N— Counties and Cities 
“ore age Pop. | Pop. 

Wisconsin state map—page 612 | (in NUMBER OF OUTLETS | Go NuMBER OF OUTLETS 
City County thous.)} F | GM | FHR| A | D City County jthous.)} F | GM | | FHR| A | D 
Antigo..........Langlade....... 10.1] 43} 5) 12) 19) 5 Kenosha........ Kenosha........ | 56.2 185 16| 38} 30| 20 
Appleton........ Outagamie.......}| 35.0] 90 9} 31) 19) 9 La Crosse. ......La Crosse | 48.7] 158 18} 22| 31; 16 
SS ee: re 10.6} 40 6 11) 12) 5 Madison... ....... a er | 99.7] 203} 29) 58} 47; 50 
Baraboo.........Sauk............] 74) 25] 5} 12) 17] 4 Manitowoc. ..... Manitowoc...... | 28.0} 99, 7} 20, 18] 10 
Beaver Dam..... a ae 12:3 38 7| 9} 15} 4 Marinette. ......Marinette....... | 14.4 49} 3} 7 10 5 
ES eran 30.44 91) 10 26; 30) 12 Marshfield... . ... WO0G...060.00600. | 12.8 29} 7| 12 16 5 
DeNEtOR... ... << CUM. <5 cnc ces 4.9 17 5 10 13 6 Menasha........ Winnebago...... | waa 39 2) - 6} 5 
Chippewa Falls... Chippewa...... 11.3} 39) 4) 13) 12) 5 Menomonie...... i re 8.3] 29 6| 12) 12) 4 
Cudahy.........Milwaukee..... a 6471S 3 5) 10) 2 Merrill . Lincoln 9.0 42/ 7, 15 14; 4 
Eau Claire.......Eau Claire. .... 37.0} 106, 10) 16 28 10 Milwaukee...... Milwaukee...... | 645.0] 1,883) 121) 365) 222) 288 
Fond DuLac....Fond DuLac....| 30.5] 99 11; 29) 35| 12 Monroe......... Gi ccocvesees | 71) 241 7/12) «14, S 
Green Bay.. os ee Se | 54.1) 166 13) 42) 30) 26 Vi ee Winnebago...... 12.8! 37 3} 13 7 5 

Janesville........Rock | 25.5! 63 6| 20° 20| 9 (Continued on page 608) 
Adams..........| D6 |..... 8.0, .0052 2.5] 4,427; .0029| 828 602 40, 670, S334... 6,362| .0029| 795| 2,545] .0033| 63 
Ashland......... Nees 19.4) .0124) 5.5 21,096 0140) 5,353) 2,148) 1,027/ 4,914 Oe 20,111 0091 1, 037| 3,657] .0111} 90 
ease eee ee 10.6; .0068 3.2 16,717) .0111) 3,923) 1,741) 941; 4,209 307 - 11,597 0053/1094 3,624) .0073] 107 
ee Oe Becsee 35.2) .0227, 10.2 38,510) .0254 6,534 3,843) 1,099) 8,612 _ eee 37,499) -0170'1,065) 3,676 .0206] 91 
BOTA... Be sceckesess 7.0) .0046 2.0 16,155, .0106 2,044 1,696 305) 4,481) 379 3,125 7,852! 0035) 1,122 3,926} .0058] 126 
Bayfield......... i 13.7; .0089 4.0 7,375, .0049 1,831) 1,173 94, 1,049) oan Bs aceaeniga 10,895) .0050) 795) 2,724) .0057) 64 
Brown a i 55 101.1) .0652) 27.3) 105,420) .0697; 21,691; 14,490 6,556) 16, 984) = eee 150, 807 -0684/ 1,492 5,524) .0681) 104 
AGreen Bay...].....]..... 54.1) .0349 15.7 79,791) .0528; 16,566) 12,908 5,798) 18, 030| 2,250 89,524 87,602) .0398/1,619) 5,580] .0427] 122 
Buffalo.......... _ eee 14.9| .0096 4.3 9,543) .0063, 1,555 999 209; 2,126 ee 13,972) | 938 — -0070} 73 
| Burnett. . . eee 10.2) .0066 3.1 6,539) .0044! 1,463 678 63' 1,363 1. Oe 8,263' .0038' 810' 2,665' .0044' 67 
‘Withheld ‘to avoid disclosure. © SM, 1952 Before using these figures, see explanation page 15. 


However you 


measure markets, 


Green Bay. Wis. 


meets your specifications 


V 1 of 168 METROPOLITAN Markets* 


V 164,365 Population, City and Retail Trading Zone** 
\V $221,423,000 Retail - Wholesale Sales (City)* 
V $264,717,000 Retail . Wholesale Sales (County) * 


MAY 10, 


19 


(*U. S. Census) (**ABC) 


Take the measure of this free- epending market re the PRESS- GAZETTE 


52 


V 99% Saturation Coverage Corporate City Homes 
| V 88% of City Zone 
: V 67% of City and Retail Trading Zone 
V 36,000 Plus Circulation 


TESTING? Green Bay and the PRESS-GAZETTE ... 
combination — diversified business-industry-population 
dependent of outside media . . . Grocery Store Panel Audit 
for Brand Tests . . . merchandising assistance. 


Write, wire or phone Adams 4400 collect for complete details 


a winning 
. in- 


Green Bay PRESS-GAZETTE, Green Bay, Wis. 


Phil McClosky, Mgr., Gen. Ady. 
607 


WISCONSIN’S FASTEST 
GROWING CITY 


Low Cost One Medium Coverage — 


Madison Newspapers 


96% of ABC City Zone 
67% of ABC Retail Trade Zone 


A RICH MARKET 


Total Retail Sales 
... $379,302,858 


Food Store Sales 


"” $11,158,275 
Effective Buying Income . ... . 
$503,024,240 

Sales Management, 1952 


For further market 
information, call, wire, 
write: Research 
Department, Madison 
Newspapers, Inc., 
115 S. Carroll St. 
Madison, 1, Wisconsin. 


Wisconsin State Journal 
Morning and Sunday 
DANE COUNTY The Capital Times 

ohare 2nd FASTEST GROWING 

Reach it with efficient IN THE STATE 


Afternoon 


MADISON NEWSPAPERS, INC. 


National Representatives: JANN & KELLEY, Inc, 


W ISC ONSIN— (Continued) 


The “‘SM’’ symbols mark original, exch- 
sive estimates by SALES MANAGEMENT. 


(Continued from page 607) Pop. . 
(in - NUMBER OF OUTLETS 
County | F |GM|FHR| A | D City 


| 


| Pop. 
| (in NuMBER OF OUTLETS 
County F |GM|FHR| A 


Winnebago..... .| : 156 11} 36) 29 1 
. Columbia........ 7. | 5} 12 
ee , | 48 42 3 
Rhinelander. . .. .Oneida ‘ 9 12 
Rice Lake 2, ood ng : 7; 14 


Sturgeon Bay... 
ae 


Watertown 
Waukesha 
Shawano........ Shawano........ A 5 4 13 Wauwatosa..... 
Sheboygan.... ...Sheboygan....... ; | 28) 32 
Shorewood....... Milwaukee... ...| . 5| 2) 
Stevens Point. .. . Portage 3 } 15 13) 


West Bend 


2 
4 
3 
5 
4 
Richland Center. . Richland 2 10 9 S i ae Marathon E 92 
4 
7 
9 
9 


| : 32 
. Douglas ; 139 
Two Rivers......Manitowoc...... i 43 


West Allis.......Milwaukee ’ 116 


Wisconsin Rapids. 


40 
52 


-Milwaukee...... ; 53 


Washington...... . 24 
Wood i 51 


POPULATION RETAIL SALES — 1951 


ESTIMATES 
JM 1/1/52 ESTIMATES 


EFFECTIVE BUYING INCOME 
ESTIMATES — 1951 


COUNTIES 
FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 


Total % i % Furn.- 
(thou- | of Dollars of General | House-| Auto- 


Net % Per | Buying} i 
Dollars of Fam- | Power 
(add 000) | U.S.A. ily 


sands) | U.S.A.) sands) | (add 000) | U.S.A. Mdse. | Radio | motive 


5.3 17,709] é | 878} 717} 2,885) 
Chippewa 7. ; 40,089) . | 4,459) 8,547 
Chippewa Falls. 1.3] .0( ‘ 18,050) . 811 4,140 
1Eau Claire | 
28,134) . 1,987 4,354 

38, 847| 2,747 7,023 
12,729] d 1,925 3,206 
12,385) . 746 | 1,880 
183,144). | 20,280) | 28,710 
129,873}. 17,361 | 21,798 
t 47,129) 2,716 6,523 
Beaver Dam... A : 16,461). 1,637 3,813 
2Watertown | 
20,567, . 1,692 3,843 

11,491). 1,015] 536} 2,350 

45,210) . 4,774 1,627} 8,296 

.0229} 10.8} — 39,817| . 11,378] 3,869) 1,531] 8,158 


22,373, .0101/1,165| 4,221 
46,555} .0211)1,065) 4,084 
14,128] .0064)1,250| 4,155 


34,836} .0159/1,065) 3,828 
38,221) .0173)1,108) 3,711 
9,882) .0045 1,335) 4,297 
15,597; . 867, 3,119 
284,826 1292/1, 619) 5,849 
5,959 179,881) .0816 1,804) 6,541). .0 
903 76,019 +0345 1,293) 4,579 
398 18,217} .0082)1,506) 4,924 


491 23,084) .0105|1,094) 3,664 
491 7,564) .0035)1,065| 3,438)  .0049 107 
1,182 64,899} .0294/1,378| 4,636] 0298) % 


1,116 52,953] .0240|1,492| 4,903) .0245) 107 


1 Eau Claire is in Eau Claire and Chippewa Counties. *Withheld to avoid disclosure. 
2 Watertown is in Dodge and Jefferson Counties. © SM, 1952. A 
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Before using these figures, see explanation page = 
and A See end of state for Standard Metropolitan County Aré 


SALES MANAGEMEN! 


al, exthi- 
3 EMENT. 


ETS 
D 


a 
= 
SJ 
@ 
4 
+ 


spOt - 


HIGH 


MADISON 


FAMILI 


IN DENS 


For complete market 
and station data, write 
WIBA, Radio Park, 
Madison 5, Wis. 


N BC IN MADISON 


“WIBA ~ 
274 Anniwensary V 


NATIONAL REPRESENTATIVE: Avery-Knodel, In 


INCOME 


WIBA 
COVERAGE 


- dominated by 
ae WIBA listening! 


WIBA has more than TWICE as many 
listeners as the next nearest station 

in most segments of the day! 
Based on October 1951 Hooper 


ES 


ITY OF 


20-COUNTY BMB AREA 


Radio homes . 196,873 
Total effective buying 
income . $935,022,000 
Totals farm . 52,385 
Total farm income 
$290,607,367 
Total retail sales 
$712,274,000 
Food store sales 
$149,408,000 


Drug store sales 
$18,127,000 


U. S. Census, 1950 
Sales Mgt., 1951 
Census of Agric., 1950 
c. 


The “SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


WISCONSIN — (Continued) 


rasan RETAIL SALES — 1951 Bs EFFECTIVE BUYING INCOME 
JM 1/1/52 ESTIMATES a ESTIMATES — 1951 
COUNTIES | rR SALES 
} FIVE STORE GROUPS 
CITIES = | (in thousands of dollars—add 000) 1951 
amie uale 
Total % lies % | | Furn.- | Net % Per | Per TBuying| “ity 
Map] Met.] (thou- of (thou- | Dollars of | General House- | Auto- Estimates | Dollars of Gap-| Fam- | Power | In- 
Pm a Code} Area] sands) | U.S.A.) sands) (add 000) | U.S.A. | Food | Mdse. | Radio | motive Drug | (add 000) | (add 000) | U.S.A.| ita | ily | Quota} dex 
ees | | 
Dunn... B4 ae 27.6 .0179 to 22,724 -0150) 4,292 3,065) 602} 3,784 ae 28,611; .0130/1,037) 3,716] .0146] 82 
Menomonie oe eer 8.3, .0054 2.4 13,440} .0089 2,728} 2,086 510} 2,398 295 * 10,024) .0045/1,208) 4,177] .0060} 111 
Eau Claire B5 55.6) .0358 16.2 58 717 0389 12,816) 7 | 
note oe ae Se x 17). | “sie 7,70 2,521) 12,056) 1,740}].......... 78,206 .0355/1,407) 4,828 0366} 102 
au Clai eee 37.0, .0239, 11.2 sates -0331} 10,770) — 2,336} 10,401) 1,602 * 56,765| .0258)1,534) 5,068] .0276] 115 
| 
Florence ES i.... 3.7) .0024 1 2,211) 0014) 758 | ee | 103 dees 2,679; .0012) 724) 2,233] .0015) 63 
Fond Du Lai E6 69.3) .0448 19.6 75,122) 0497, 14,833) 5,821! 3,213) 13,816] 2,146).......... 102,343) .0464/1,477| 5,222]; .0471) 105 
Fond Du Lac...].......... 30.5) .0196 9.2 45,853| .0303 8,894) 4.,603| 2,493} 9,159} 1,621 29,094 48,090} .0218/1,577| 5,227] .0239} 122 
Forest... cE... 9.3 .0060 2.4 6,435} .0042 — " 108! 908 We cies ead 7,268} .0033) 782) 3,028} .0041) 68 
| | | 
seat ..| C8 42.3) .0273 12.1 40,341| 0267 7,180) 2,836) 1,531) 7,432 ee 46,276; .0210/1,094) 3,824) .0240] 88 
een... | ae 24.5) .0158 7.4 32,630) -0216 7,590! 2,278 1,005) 4,760 ee 28,888; .0131)/1,179) 3,904) .0162) 103 
Monroe ~ 7.1) .0046 2.4 17,775, .0118 5,110) 1,515) 801) 2,807 352 3,648 10,591! .0048/1,492] 4,413} .0068] 148 
Green Lake 7 £.. 15.0, .0097 4.6 17,469) -0116) 3,282) 965) 590) 3,415 ae 17,894 .0081|1,193) 3,890} .0095;) 98 
gg OS f..... 19.8) .0128 5.7 13,999) -0092 3,054) 527) 583, 1,812 Pe tsa ot 20,251; .0092)1,023) 3,553) .0099) 77 
n.. C2 : 8.7) .0056 2.5 7,118} .0047 2,247 399) 57) 633 See 7,289} .0033) 838) 2,916 0042} 75 
» Jackson. . oS f..... 16.2) .0104 4.8 13,002) .0086 1,998! 834 240; 2,986 Oo éxiscaar 16,345) .0074)1,009) 3,405] .0084) 81 
| | | | 
| | | | 
— Ge &.. 44.2) .0286 13.0 49,379; .0327 10,685) 3,768) 1,997 8,813 eee 54,607) .0248)1,235) 4,201} .0279] 98 
R. atertoy = ee 12.6) .0082 3.9 18,586, .0123 4,805} 2,240) 844) 2,938 358 5,158 17,536) .0080/1,392) 4,496] .0093} 113 
; a D6 |... 19.1 .0123 5.4 16,183) .0107 3,592 989 376 2,967 a BB ae ad 19,535; .0089/1,023 3,618] -0101} 82 
a F8 | 70 77.7, .0501, 23. Ed 48 | 
pesaale ’ 60 1 81,492 0638 21 1 6,077 3,513) 14,256) 2,082]........ * 114,749; .0520/1,477| 4,967] .0522] 104 
Si: wees 56.2) .0362 16.8 69,267; .0458 18,806; 4,277 3,479} 13,627) 1,983 13,070 88,612) .0402)1,577| 5,275] .0411] 114 
| aa | | 
oe i = 17.6) .0114 4.8 13,539! -0090 2,089 1,912 471 1,710 Ee 17,757; .0081/1,009) 3,699} .0090] 79 
ae ..| C6 | 173 69.5) .0449 19.8) 76,781; .0508 18,428 10,236) 3,818) o> eee 101,677; .0461/1,463 5.139 “oe7al 105 
*. sin Te eer, eee 48.7) 0315 14.4 67,783} .0448 14,926) 10,144) 3,500| 10,975 1513 35,112 74,040] .0336/1,520| 5,142] .0365] 116 
a 1; | oo 18.3) .0118 5.3 16,297) .0107 3,244) 509 427| _ eee 20,020} .0091/1,094) 3,777] .0101] 86 
,......8 88 B.... 22.2) .0143, 6.0) 22,962) .0152) 5, 294 2,463 943} 4,681) 344).......... 24,287} .0110/1,094) 4,048] .0129] 90 
c See oe 10.1! .0065' 3.1) 18.391, .0122' 4,306 1,984 +942 3,444! 273 : 13,058} .0059|1,293] 4,212] .0079) 122 
1 Eau Claire 


$ 
é 
& 


® - Watertown 


BMAY 10. 


is in Eau Claire and Chippewa Counties. 
's in Dodge and Jefferson Counties. 


1952 


*Withheld to avoid disclosure. 


609 


} 


Fs oc raat A 


—- 


“acai 


oo Le awn ernie Fb ae TRaaR Nt TD ETE 


TOP MARKET OF NORTH CENTRAL WISCONSIN 


There’s MORE OF EVERYTHING 


~ WAUSAU ... 


That's why the WAUSAU RECORD-HERALD 
is usually included on "100,000" schedules 


1. MORE PEOPLE 


2. MORE BUYING POWER 


3. MORE — MORE — MORE 


120 


45,000; county, 81,- 
city, $50 million; 
more diversified in- 


Quality of market: 


Metropolitan area: 
trading area, 100,000. 
2. SM Est. Retail Sales: 


county, $75 million. 


400; 
3. 


1. 


WISCONSIN — (Continued) 


COUNTIES 
CITIES 


POPULATION 
ESTIMATES 
1/1/52 


RETAIL SALES — 1951 
ESTIMATES 


FIVE STORE GROUPS 


(in thousands of dollars—add 000) 


Furn.- | 
House- 
Radio 


Auto- 
motive 


General 
Mdse. 


Dollars | 
(add 000) | U. 4 A. 


of | (thou- 
U.S.A.) sands) 


(thou- 


sands) Food | 


Drug 


MER- 
CHANT 
WHOLE- 
SALER 
SALES 


1951 


Estimates 
(add 000) 


The 


. but write 


More staple income, 
dustry, more farm income . 


for market folder. 


& Mahoney 


Kuipers 
National Representatives 


Burke, 


“SM” symbols mark original, extly- 


sive r estimates | by SALES _ MANAGEMENT, 


JM 


Net 
(add 000) 


Dollars | 


EFFECTIVE BUYING INCOME 


ESTIMATES — 1951 


% 


of 
| U.S.A. 


Lineoin........ 
Merrill....... 
Manitowoc 


Manitowoc..... 
Two Rivers. ... 


Marathon... 
Wausau...... 

Marinette. ... 
Marinette. ... 

Marquette . 


Milwaukee 
AMilwaukee. 
West Allis... 
Wauwatosa. 
Cudahy. . 
Shorewood 

Monroe......... 

Oconto..... 


ee 
Rhinelander... . 

Outagamie....... 
Appleton 


22.8 0148} 6.5 22, 051/ 
13, 137| 
66,417) 
33,560) 
11,571) 
76,403) 
50,691) 
31 "71 
19,191) 


6,673) 


661) 
496| 
2,692 
2,104 
456 
3,620) 
3,316) 
861 
534 
65 


3,517 
2,227| 
10,649 
6, 137| 
1,882! 
17,507) 
13, 854| 
3,610) 
2, 166| 
1,269) 


1,352) 
1,144) 


5,655, 
3,265) 
16,116, 7,005) 
9,493} 5,109) 
3,056 


588} 
337 
991 
578 


293 
1,350 
1,059 


220 


21.0 .0135) 
8.9) -0057| 
84.1| .0543| 
35.0 .0226| 


23.0 
10.5 


1,054, oa 


8] 903,552| 


47, 430| 
21,243) 
15,680} 
11,967| 
23,164) 
19,235 


| 
24,169) 
14,633 
86 905 
53,287 


243,618 
195,800! 
14,637] 
7,191/ 
7,375| 
4,834) 
5,031) 
seed 


8. 4011 


51,816) 
48,777) 
1,602 


4,572| 
3,870 


184,000) 28,285 
152,454) 23,526 
12,531| 1,336 
5,454] 1,183 
1,977| 155 
3,807; 979 
3,730/ 574 
3,698 221 


4,139 
2,647 
13,680) 
8,255 


672 
433 


1,221 


22,577 


8, 823| 
102,524) 
48,136) 
14, 486) 
100,172 
44,463 
36,923 
15,341 

8,689 


1,639,000 


81,442 
75,304 
20,270 
40,787 
30,890 
21,387 


27,441 
12,519 
119,459 


21 722) 


1,172,658) 


61,659) 


.0099 
.0040| 980 
.0465|1,, 505 
| .0218/1,719 
.0066|1, 434 
| L04sa|1,222 
| .0202)1,434 
.0168/1,023 
1,065 
.0039| 965 


.7437|1,847 
.5321/1,818 
.0369|1,847 
.0342/2, 202 


0125/1, 307) 


.0057)1, 407| 
-0542/1,420) 5,194 
.0279|1,762) 5,872 


*Withheld to avoid disclosure. 
A and A See end of state for Standard Metropolitan County Areas. 


Before using these figures, see opheneiion Be 5 
© 


with a 1950 US Census CITY ZONE POPULATION of 
83,277 is the No. 3 Market in Wisconsin. Only Milwaukee 
and Madison are Larger! ! 


The APPLETON POST-CRESCENT is the 

Pe Newspaper in Wisconsin offering 
1) 70% Dealer Tie-ins on Grocery Items 2) Twice Weekly 
Dealer Contacts 3) Annual Consumer Buying Study 


The 15 637 POST-CRESCENT in 1951 Carried 


5636 Wa lines of Advertising 


ie. than any newspaper in the state except the Milwau- 
kee Journal — A testimony to effectiveness. 


Test it in APPLETON — for Details Write — Wire — Phone Collec 
— David Lindsey — General Advertising Department — 
SALES MANAGEMEN! 


Kuipers & Mahoney 


National Representatives 


4 
> g 
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— 
rs 
4 
x) 
»* 
o* 

so) 
Ex 

<5 
> 
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s* 
Fe 
nal, extly. 
AGEMENT, 
___ | Qual 
uying| ity 
ower | In- 
uota | dex 


on pane 5 
) SM, 192. 


FOOD PRODUCTS—All-purpose shortening, baby foods, bacon, 
baking mixes, baked beans, bread, breakfast foods, butter, catsup, 


canned chicken, chili con carne, canned Chinese foods, coffee, 
cookies, canned corn, corned beef hash, crackers, cranberries, dog 
food, flour, frozen foods, fruit and vegetable juices, ice cream, 


sausage, canned luncheon meats, macaroni products, margarine, 
milk, peanut butter, canned peas, popcorn, potato chips, rice, salad 
or cooking oil, dry soup mixes, sugar, tea, canned tuna fish, 


wieners. 
SOAPS AND ALLIED PRODUCTS— Powdered bleach, bleaching 
fluid, bluing, laundry starch, scouring cleansers, soaps and clean- 


ing agents for dishes, fine fabrics, hardwood floors, laundry, 
linoleum or tile floors, painted walls and woodwork, toilet bowl 
cleansers, water softeners, floor wax. 


DRUGS AND TOILETRIES — Deodorants, facial cream, facial 
tissues, hair tonic or dressing, hand cream, hand lotion, lipstick, 
nail polish, permanent wave kits and refills, safety razor blades, 


Here’s the up-to-date picture of consumer buying 
habits in a metropolitan market of 267,000 house- 
holds—what, when and where they buy; brand pref- 
rence; ownership and buying plans. This informa- 
tion, all gathered since January 1, 1952, again shows 
the competitive positions in many lines, shifts in 
brand preference, the trend of preference by types 
MAY 10, 1952 


shampoo, electric shavers, shaving cream, toilet soap, tooth paste, 
tooth powder. 


BEVERAGES—Cordials, beer, gin, grape brandy, rum, scotch, soft: 
drinks, whiskey, wine. 


HOME AND APPLIANCES — Awnings, carpets, clothes dryers, 
cooking ranges, dishwashers, food freezers, food mixers, furniture 
buying, garbage disposal units, home heating, owners and renters 
of homes, irons, mangles, painting, refrigerators, sewing machines, 
television sets, wallpaper, washing machines. 


AUTOMOTIVE—Antifreeze, -family ownership, gasoline, motor oil, 
repairs, spark plugs, tires. 


GENERAL—Cigarets, cigars. composition of families, foundation 
garments, hosiery, movie attendance, pipes and pipe tobacco, paper 
towels, toilet tissue, wax paper, surgical bandages and dressings, 
women’s apparel shopping, women’s bathing suits, wrist watches. 


in 1952 | 


of stores and service, dealer distribution by brands 
and comparisons with past years. 

Write for a copy and get the close-up details on 
local marketing and buying factors which influence 
your 1952 sales in the Milwaukee market. 


THE MILWAUKEE JOURNAL 


National Representatives, O’Mara & Ormsbee, Inc. 
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WASHBURN 


=f BARRON: 


WISCONSIN 


TAYLOR 


CHIPPEWA 


EAU CLAIRE 


wooD 


® morshfield 


Wisconsin Rapids 


PORTAGE 


JUN 


WAUSHARA JW1NNEBAGO| CALUMET [MAN 


Mena 


MARQUETTE [GREEN 
LAKE - 


CRAWFORD 


LAFAYETTE: 


JEFFERSON WAUKESHA Shorewood 


uwotoia 


Wotertown 
MILWAUKEE 


udahy 


1950 Net Effective Buying Income 


Re In excess of $150 Million 


$75 Million to $149.9 Million 


Eo} $40 Million to $74.9 Million 


$15 Million to $39.9 Million 


Cities shown are those having net 


Scole of Miles 


igh 
20 40 60 Copyrig t by 


Effective Buying Income of $15 million . Jeanne —| 
and over One Inch Equols Approximately 40 Miles 


| G 


SALES MANAGEMENT 


J 


HERE'S ONE ALONE! 


One newspaper alone has mer- 


chandisable coverage of 20% or 
more in only 13 Wisconsin Coun- 
ties (including the city zone). 


rT F 
Li 


And HERE'S THE SENTINEL 


The Sentinel alone has merchan- 
disable coverage of 20% or 
more, in 15 Wisconsin Counties 
(including the city zone). 


Look What Happens 


Wien You Use BATH 


If you want maximum effectiveness for you advertising in 
Wisconsin, you need both Milwaukee newspapers. One 
alone doesn’t do the job, as you can see if you look at the 
maps at the left. If you use just one paper, you get 
merchandisable coverage in only 13 (or 15) counties. 


But look what happens when you use both. The map below 
shows how the two papers effectively reach the major 
share of the Wisconsin market contained in 34 counties 
and 5 additional key cities. 


Of course you need both Milwaukee newspapers to sell 
Wisconsin. Let us tell you more about it soon! 


SALES MANAGEMENT ESTIMATES 


in 34 Counties and 5 additional Cities* 
Shown in Map at Right. 


G of State Total 


Melee 0 cB ea 63.7%, 
re ey See 64.i 
_ 5 Serene eee ae 67.9 
Weed Seles. .......«. Re Ree ee RD 69.2 
General Merchandise Sales............... 73.7 
Furniture Household and Radio............. 73.4 
cape. ee. Ie eee 68.2 
me SN 8 one >. re nen 67.9 
EFFECTIVE BUYING INCOME............. 68.0 
*Wausau, La Crosse, Green Bay, Manitowoc and Two Rivers 


MILWAUKEE SENTINEL 


The Newspaper Wisconsin Grew Up With 


Nationally Represented by MOLONEY, REGAN & SCHMITT 
613 


facie Ad. 
The RACINE JOURNAL-TIMES 


FOR LOCAL NEWS AND FEATURES 
$131,000,000 Retail Market 


Wisconsin's Highest Average Hourly Wage 


Represented by the Allen-Klapp Co. 


The “SM”? symbols mark original, excl. 
sive estimates by SALES MANAGEMENT 


| POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 


ESTIMATES CHANT 
BY) 1/1/52 JSM ESTIMATES rg @yD ESTIMATES — 1951 
LER 
COUNTIES SALES | 
FIVE STORE GROUPS | 
CITIES in thousands of dollars—add 000) 1951 
Fami- wanes 6 ae a ee Qual- 
Total % lies t Furn.- Net % Per | Per | Buying} ity 
Map} Met.| (thou- of thou- | Dollars of General | House- | Auto- Estimates | Dollars of Cap-| Fam- | Power | In- 
Code} Area] sands) U.S.A.) sands) | (add 000) Food Mdse. | Radio | motive | Drug | (add 000) | (add 000) | U.S.A. | ita ily | Quota | dex 


Ozaukee...... -2) .0157 ° , ‘ 4,850 840 , 31,621 .0143|1,307) 4,517) .0150) % 


Pepin... . .5 .0048 ; j d 220 beh 9,481, .0043 1,264) 4,741 
Pierce. .7 0140 ’ 825, 25,586 .0116 1,179) 4,194 
Polk . 1.0161 , d 27,087, .0123/1,079| 3,660 


Portage . 3.0228 : y . ee 40,120) .0182/1,137| 4,314 
Stevens Point ; 5.8 .0108 ‘ 20,342) .01% . 21,952; .0100/1,307| 4,878 
Price... .3) .0105 : : ; : ore 14,124, .0064) 867) 3,005) . 1 
Racine .5| .0726 i ; ‘ aes 180,609 .08201,605| 5,490 113 
ARacine.... i 2.9 .0471| 22. 100,249 7,645 27,041] 121,144) .0550/1,662| 5,507] .0568 
Burlington... . 9} .0032 j 13,569) .0090 2,553 2,9 .0034)1,548| 4,741] .0050} 156 
| 
t 
Richland....... 3) .0125 iy 18,166; .0120 : 0082; 938) 3,291] .0102) & 
Richland Center 4.7! .0030 1.4 13,122} .0086 2,5 ,490 742} .00261,222' 4,101) 0045) 150 


Aand A See end of state for Standard Metropolitan County Areas. Before using these figures, see explanation page 15. 
*Withheld to avoid disclosure. © SM, 1952 


R JN — Am plus FM 


ABC Network—Wisconsin Network 


FOR LOCAL NEWS AND PROGRAMS 
131,000,000 Retail Market 


Represented by the Walker Co. 


SALES MANAGEMENT 


“TAILOR-MADE” FOR THIS 
RESPONSIVE MARKET a in 


More than 120,000 Consumers in “— 
Wisconsin’s ‘“FOUR COUNTY PLUS” Market 


PALMYRA 
* 


JEFFERSON CO, 


More than 107 years of INTENSE local coverage. Meme toctton _ UMA.CENTER 
No other combination of metropolitan newspapers pee 
can provide a comparable saturation of this rich “— a 
market. roomue JANESVILLE 
The Janesville Daily Gazette is the “basic’’ news- e "G00 
paper to more than 21,500 family groups in 46 rs ORFORDVILLE aes 
small towns and farms, as well as in Janesville itself. AFTON e e 
Sixty-three important industries provide gainful em- CLINTON 
ployment to these Gazette subscriber workers. 


THE JANESVILLE DAILY GAZETTE 


JANESVILLE, WISCONSIN GEORGE GRESSMAN, ADV. DIR. 


c 
= 
z 
Z 
z 
7 
aD 


mton O@ 
EVANSVILLE JUNCTION — MILTON 


ELKHORN 
DELAVAN 


WALWORTH 


AVALON 
® 


The “SM’’ symbols mark original. exclu- 


tive estimates by SALES MANAGEMENT. WISCONSIN — (Continued) 


og hn RETAIL SALES — 1951 ous EFFECTIVE BUYING INCOME 
JM 1/1/52 ESTIMATES ory JM ESTIMATES — 1951 
COUNTIES Nl | | | SALES 
| | | FIVE STORE GROUPS | 
CITIES . (in thousands of dollars—add 000) 1951 


| 
To Furn.- % Per | Per 


| y 
Met.| (thou- | of Dollars | of | | General | House-| Auto- Estimates of Cap-| Fam- 
Area} sands) | U.S.A.) sands) | (add 000) U.S.A.| Food | Mdse. | Radio | motive (add 000) U.S.A. | ita ily 


oO | . | oO | 


oe 95.4| .0616) 28.4) 109,066) .0721| 26,123 9,340 12, 883| -0664/1,534] 5,154 
Beloit......... 30.4) .0196] 9.2) 42,514). 10,912} 4,306 9,218| .0222)1,605} 5,305 


Janesville... .. pens 25.5) .0165 ; 39, 102| -025$ 3,961 : 6,465) .0197/1,704 5,572 
Ee 16.9) .0109 . 14,060) . 1,944 “7 -0068) 895 3,219] 


St. Croix........ 26.5, .0171) 7. 23,733). | 1,679 | 4,320 .0146|1,208] 4,267 

39.0) . ' 38,361| | 7,729| .0213/1,208| 4,132 
7.4| .0048| 2. 13,792} .9091! 3,526| 7 -0043|1,293] 3,986 
10.4) . . 8,906) . | 1,179) .0057|1,193) 4,002 


35.6) . 25,923| . | ,603| | 4,180! .0160 ™ 3,686 
5.9] . ‘ : 11,658). | | 2,230) -0032|1,179| 4,092 
82.1] .0530) : 77,456) . | 12,212! -0556/1,492) 4,999 
43.3) . 53,310). | | 9,638| .0326|1,662| 5,370 
18.5) .0119) , 12,926) . 2,158! 0069! 824) 3,049) 


*Withheld to avoid disclosure. 


NO. 1 BUY IN HEART OF 
AMERICA'S DAIRYLAND 


WCLO-WGEZ 


JANESVILLE—WISCONSIN—BELOIT 
FULL TIME MUTUAL NETWORK 


Combination Rate Represented by Rambeau 
MAY 10, 1952 


WISCONSIN — (Continued) Tae and a nee aia 


sive estimates by SALES MANAGEMENT 


—:=_ 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 
JM ESTIMATES 


CHANT 
1/1/52 JM ESTIMATES WHOLE- BY) ESTIMATES — 1951 
ica SALER 


SALES 
| } FIVE STORE GROUPS 
(in thousands of dollars—add 000) 1951 


Fami- 
Total % lies | % | | Furn.- | Net Per | Per 
(thou- of | (thou-| Dollars of | General | House-| Auto- | Estimates | Dollars Cap-| Fam- 
sands) | U.S.A.) sands) | (add 000) | U.S.A.| Food Mdse. | Radio | motive Drug | (add 000) | (add 000) | U.S.A.| ita | ily 


etatiiainianinnincanitaiaiai } 


COUNTIES 
CITIES 


| } 
Trempealeau..... ia 24.0 .0185| 6.7 19,348| 0128) 3,292 2,056) 945 2,179) 323 23,526; . 980) 3,511 


28.1| 0181] 8.1] 19,792, .0131| 6,117} 1,559, 696 25, 155 895) 3,106 
0.8) .0062 2.8] 11,304) 0078) 3,204 782 16,332) .0074/1,719| 5,833 


Walworth... i 0) . | 50,476). 10,748} 1,995) 9,302) 66,565 po 5,081 
Washburn. .... me .7| .0076, 3.4) 10,293) 0068} 2,975 417 1,537| 12,800| .0058/1,094 3,765] 
Washington 0) . 9} 34,458) .0228/ 7,167} 2,879 4,780) 51,204] .0232/1,463) 5,172 

West Bend.....].....J..... ) 9] 12,236} .0081| 2,459 857| 2,400] 243 11,432] .0052}1,633| 6,017 


| | | | | 

Waukesha |i . 74,780) 19,955) 2,847 | 12,589) 1,853 136 ,983 -0622/1,520) 5,457 
Waukesha.... 8.3) | ‘ 30,904) 8,047 2,234 7,557) 886) 40,234) .0183)1,804| 6,489 
Waupaca 6) \ 39,431) d 7,094 2,746 7,287 771 42,468 .0192|1,193 4,083 
Waushara yi a 11,820| . 1,822 1,613 314, 2,159) 155) 13,516} .0062) 965 3,143] 


97,381 24,837; 7,186) 4,668 we 2,298 137,934] .0626/1,477) 5,071 
62,722) . 13,920 3,261 14,851| 1,397 60,240! .0272 a 4,706] 
| +0160) 1,860| $8,125 44,380 onot|1,740 5,917 
Neenah.......}.....J.... 8]. , 15,345] . 1,109} 1,811) 23,639 .0107|1,847| 6,061 
Menasha ie ; : 8,837| . 171} 1,314! 20,741} .0094/1,633] 5,761 


51,420 1,414 9.732 65,016) .0295/1,250) 4,579 


Menasha...... are ee 5.5) s 24,182 


Wisconsin 


| 


| 
Rapids we 0089} 4. 20,389). 444) 4,297) 293 22,109} .0101 


Marshfield Sans 2.8) .0083) ‘ 20,912) . 682 4,769| 17,459 a we 4,850 


1,591) 5,392 


| | 
Total Above Cities}... . ‘ 1,679.2 1.0839 -.5 2,317,170) 1. , | 119,018) 427,947 63,755] 1,194,430] 2,837,302) 1.2873 


= 
| 
11,436 5,011} 2.3091 


1,690) 5,688) 1.3192 


: | | 
State Total.......}........ 3,505.6 2.2627 1,004.9] 3,600,738 2. 799,817, 407,317, 153,037 625,777, 87,506] | 5,035,637) 2.2847 
Per Capita Sales |.....].... | Se See 228; 116| 44 179 
Per Family Sales cd. | 796, 405, 154, 623 


WISCONSIN— Standard Metropolitan County Areas 
Duluth (Minn.)- || | | | | | | | ; | 
Superior (Wis.)].... .2| 77.5| 257,142, .1700) 67,100) 29,598) 11,973) 50,394 | .1478 1,276) 
re 27.3) 105,420 .0697, 21 ,691| 14,490) 6,556) 16,984) -0684/ 1,492 
23.1 81,492) .0538) 21,481) 5,077| 3,513) 14,256) | .0520)1,477 
19.8 76,781 .0508) 18,428 10,236) 3,818) 11,745) 0461 1,463) 
° 48.7] 183,144) .1211| 36, 180) 20,280) 7,421| 28,710 -1292| 1,619 
5729 259.4] 1,054,248) .6971) 243,618| 174,291 51,816) 184,000 .7437|1,847 
eee Ee 5) .0726 32.9} 131,868 .0872| 33,176! 8,947/ 7,426 22,560 180,609} .0820)/1,605 
’ soe (Other Mountain States: Arizona, p. 194; Colorado, p., 221, Idaho, p. 263; 
WY 0 M ING — Counties and Cities “Montana, p. 394; Nevada, p. 404; New Mexico, p. 420; Utah, p. 578.) 
Pop. foo. —e: : | Pop. 
eo 1 me ee i }_ see oe Oe 
City County thous.)} F GM!FHR, A City County thous.)}| F [GM |FHR) A | D 


5,490 


Ne a 


Casper..........Natrona.........| 
Cheyenne....... ee 
| eee 


Laramie. . 


Rawlins.........Carbon........../ ; 10 | 8| 16 
Rock Springs. . . .Sweetwater | ° 33 
SHEVIGAR ... .. . .: SMEEIGOD. 6.66055 : 39) 


1,331 | .0126|1 ,387| 
1,331 .0113/1,,527| 

710 .0079|1,293) 
0023/1 ,075; 


pe ae 
-0075|2, 150 
-0041/1,496 
-0019) 904) 


-0105)1, 137 
-0069,1, 184 
-0033 1,371 


-0032|1,418 
.0440|1 ,932 


70,153} .0318/2,088| 
13,742} .0062/1,527) 5,497) .0062! 


Before using these figures, see explanation page 1 


Cheyenne...... : 5 
Lincoin La a A é 2,138) 


*Withheld to avoid disclosure. . © SM, 1952. 
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EMENT, A B Cc D E F G 
(eLONSIRE Teno Pee CROOK 
1 1] NATIONAL PARK CAM 
[Qua H 
ing] ity ' 
er} In- 1 
ta | dex ' ' 
<< \ 
23} 79 ; 
33) 7% 1 
721 116 H ae 
2 ETON WESTON 2 
307] 111 
065] 
mim Bel )|OhlULtltt~C;*CéiRE: 
059) 13 Cecccece 
575] & 
181} 125 ~ CONVERSE NIOBRARA 
7A _|suBter 
, LINCOLN 
3 3 
627) 104 
315} 116 
181} 110 4 — 
100} 121 = 
1081} 99 
317] 4 ee 
)097} 11 
i XO IY err TY TER 4 
)109} 12 
3192) 122 
is oe 
oad 5 5 
ee ee es SN SS BR SRE 
0681} 104 
0522] 10 a 
0473} 16 ~ 
1237] 108 1950 Net Effective Buying Income 
. 6956) 121 In excess of $150 Million 
0817} 113 
6 $75 Million to $149.9 Million a A Scale of Mil 
poser Sai esc ek ae Copyright by | 
= [-_] $40 Million to $74.9 Million Seen Sap Crees ao See eeeee —_——— 
and over One Inch Equals Approximately 60 Miles 
LETS 
- : E553] $15 Million to $39.9 Million 
— a B C D E fF 
16 
18 
= The “SM” symbols mark 
e ‘SM’ symbols mark original, lu- : 
sive estimates by SALES MANAGEMENT. W Y O M | N G —— (Continued) 
POPULATION - RETAIL SALES — 1951 gua EFFECTIVE BUYING INCOME 
ESTIMAT 
BY 1/1/52 BY! ESTIMATES ae ESTIMATES — 1951 
COUNTIES | SALES 
| FIVE STORE GROUPS 
CITIES | (in thousands of dollars—add 000) 1951 o 
Fami- . ual- 
Total % lies % | Furn,- Net % Per | Per | Buying} ity 
Map} Met.} (thou- | of | (thou-{| Dollars of General | House-/| Auto- Estimates | Dollars of Cap-| Fam-| Power | In- 
—_ Code} Area] sands) | U.S.A. sands) | (add 000) | U.S.A Food Mdse. | Radio | motive (add 000) | (add 000) | U.S.A. | ita ily | Quota | dex 
Natrona GP h..... 33.0| 0213 pa 50,172} .0331 7,563 6,549 2,766) 13,442) 1,346).......... 63,225 134 
Casper ecahee Oued 24.9) .0161 8.2) 47,603) .0315 7,189 4,678 2,766} 12,694 35, 260 48 ,877 148 
Niobrara 2 aoe 4.6) -0030 1.4 6,795) .0045 1,009 307 60} 1,423) 149).......... 6,664 117 
Park. . 3. ae ne -0103 4.8) 22,508) .0149 4,921 893 929, 5,942) 648].......... 23,183 115 
.. Jee, Ba SON 4.0} .0025 1.3 12,663} .0084 2,993 357 559 4,385 - 7,103 184 
Platte .. ae oi 0052 2.5) 9,763) .0065 2,112 903 a> | ae 11,096 108 
0062) IF Sheridan eS 20.1; .0130 6.3 26,931; .0178 6,163 2,265} 1,708; 5,056)  S801).......... 30,691 115 
ion page Sheridan.......].....1..... 11.6} .0075 4.0 23,803} .0157 4,886 1,747 1,708} 5,056 5,181 19,696 148 
Sublette | 2.6) .0017 8 2,383| .0015 372 ARE: ee 3,687 98 
—— 
Sweetwater i ee 22.5) .0145 6.4 28,221; .0187 5,462 4,686 075; 6,782;  830).......... 41,713 126 
Rock Springs...].....1..... 11.1) -0072) 3.4 21,889) .0145 4,025 3,149 6&2 6,630 : 21,622 19 
Teton... i See 2.6 0017 9 4,246) .0028 797 190 To RR be cecessas 3,645 118 
Uinta a ae 7.3) .0047 1.9 9,232) .0061 1,771 516 a i =—$ re 9,212 104 
—— *Withheld to avoid disclosure. © SM, 1952. 
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Before using these figures, see explanation page 15. 
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WYO M [ 'N G— (Continued) 


The “‘SM’’ symbols mark original, ey 


sive estimates by SALES | MANAGENEY 
—— 


SM — a JSAM 


POPULATION RETAIL SALES — 1951 MER- | EFFECTIVE BUYING INCOME 
ESTIMATES WHOLE- ESTIMATES — 1951 


CHANT 
SALER 


COUNTIES 


Fami- 
Total Q% lies 


Washakie a a é 2. 
Weston......... aaa -1) .0046 2.1 . é 1,430 
Yellowstone 

National Park 
-4 + .0002) 1 


FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 1951 


| (thou- | of | (thou-| Dollars | a | General | House- Auto- Estimates | Dollars of Cap- Fam- | Power 
sands) | U.S.A.) sands) | (add 000) | U.S.A. | Food | Mdse. | Radio | motive Drug | (add 000) | (add 000) U.S.A. ita | ily | Quota 


SALES 


. =| a Net o; | Per Per Buying! 


386 464 2,107, 278 10,655, .0048 1,402 5, 074 
70, 2,042 308 9,847, .0045 1,387, 4,689 


564 j 636, .0002 1,590) 6,360 


Total Above Cities}.....}.... 109.2 .0705 a 189,914 


17,142, 9,828 50,474 4, nate 208,894, .09481, 913) 6,090) 


State Total rer ve 299.5 1933) 87.9) 362,156 


31,998 15,841) 83,358 10, 466 ,484 2116 1,558) 5,307 


Per Capita ...... 
Per Family hae 


107 53 278 
364| 180 948 


© SM, 1952. 


Before using these figures, see explanation page 15 


ECONOMIC AND MARKET HIGHLIGHTS 
OF HAWAII, ALASKA AND PUERTO RICO 


Our territorial possessions—Alaska, Puerto Rico and 
Hawaii—have one important marketing characteristic in 
common; they are all almostly completely dependent on 
the United States for the supply of commodities entering 
into their retail trade. In this respect they represent favored 
markets for United States manufacturers seeking overseas 
markets without running into customs barriers. However, 
in all other respects, the marketing characteristics of each 
territory are uniquely different from each other, and from 
the mainland. Americans interested in new markets here 
must understand the problems that are peculiar to each 
of the territories. 


HAWAII 


The Hawaiian Islands are situated about midway be- 
tween America and Asia, with Honolulu about 2,400 
miles from San Francisco. This enormous distance from 
the mainland has nowadays been narrowed by regular 
airline traffic, but this fact still is a dominant market 
characteristic of the territory. Thus, the relatively high 
freight cost on mainland goods gives rise to a high price 
and wage structure. Indeed, it will be noted that Ha- 


waiian per family income and per family sales ratios rank 
favorably with those of the mainland. 

Another explanation for the high per-family incom & 
and sales ratios is to be found in the extremely high ratio 
of persons-per-family. Non-Caucasians, making up about 
five-sixths of the total population, have an average famil\ 
size of about five persons. The climate is extremely mild, 
with a temperature ranging between 58 and 74 degrees 
in the winter and between 64 and 80 degrees in the 
summer. 

The climate and the Oriental origin of the bulk of the 
population encourage a native mode of dress running to 
straw slippers and light-weight cotton garments, and : 
diet which emphasizes fish and marine products and 
vegetables. The Japanese, who are the largest single ethnic 
group (about 185,000), constitute a large market, fo 
example, for the sale in grocery stores and super markets 
of a wide range of specialized canned goods and veg: 
etables, fishcakes, beancakes (Topu), etc. 

The Hawaiian economy is predominantly agricultural, 
with intensive cultivation possible because of the excel 
lent water supply and climate. In addition to the rapidly 
fluctuating civilian payroll of the armed forces (about 


———— 


ke Blanketing a Major Part of the 
B $4 


500,000,000, Hawaiian Market 


THE HILO, HAWAII (T.H.) 79 5% i 


AL HERALD 


overage’ 


*As shown in the 1951-1952 Media Survey. For copies write 
or wire: O’Mara & Ormsbee, N.Y. 
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— * * 
The “SM symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


HAWAII* 


+ ty RETAIL SALES — 1951 Pa EFFECTIVE BUYING INCOME 
TI 
JM 1/1/52 ESTIMATES br ESTIMATES — 1951 
COUNTIES | | SALES | 
FIVE STORE GROUPS 
CITIES —_ (in thousands of dollars—add 000) 1951 Qual 
ami- | | ; - 
Total | % lies | % | Furn.- | Net % | Per| Per | Buying} ity 
Map} Met.| (thou- | of | (thou-} Dollars of General | House-| Auto- | Estimates | Dollars of | Cap-| Fam- | Power | In- 
CodejArea | sands) | U.S.A.| sands) } (add 000) | U.S.A. | Food Radio | motive | Drug | (add 000) | (add 000) U.S.A. | ita ily | Quota | dex 
— 8 | | eh, 
nee Sse Sea 316.3) .2042| 86.3} 331,800) 2108 107,690 40, 122| 17,496, 48,450) 11,346].......... 505,105; .2272/1,597| 5,853] .2213] 108 
Honolulu. ..... fe ccccfe cers 228.5) .1475| a 290,325) .1920) 87,121) 36,583 16, 416| 42,636) 10,490] 230,622} 415,074) .1883/1,816) 6,706] .1812] 123 
I . :<:ccc sos eones 66.3) .0428) 17.6 48,151; .0318) 16,837 2,884; 11,082) 1,150].......... 59,546) .0270) 898) 3,383) .0316] 74 
eer Sear ee 26.5) -0171 6.3 oa .0207| 8,814 3,242; 2,266 10,904| 805) 27,360 28,501) .0129/1,076| 4,524] .0161] 94 
ee See ee 47.3) .0305| 12.4 33,794; .0223) 12,880 1,560) 5,268)  690j.......... 39,672) .0180) 839) 3,199} .0218) 71 
Kalawoa......... ae ae - -0003 Tee SAE eee Se Meee re: eee, Sete ee ee ee oe Oe 
OS See See eer 30.1) 0194 8.1 21,186) — 6,215 6,912 927, 4,512 ee 28,842) .0131) 958) 3,561) .0147) 76 
= | | 
Total Above Cities}.....]..... 255.0) -1646} 68.2 masons 2127) 95,935 wean 18,682) 53,540 11,209 257,982 443,576) -2012/1,740| 6,504} .1973] 120 
Territory Total...J.....J..... 460.4! .2972} 124.5} 434,931| -2876| 143,622 64,036! 22,867) 69,322 13,250] Ssieaise<dauas 633, 165! -2873/1,375) 5,086] .2894) 97 


* Excluding military population 


$80 million in 1951), the largest industries are sugar 
production (valued at $130 million in 1951), pineapple 
production ($100 million in 1951), and tourism, valued 
at about $40 million in 1951. With the help of the air- 
lines the last is the most rapidly growing industry; 65,000 
vacationers visited the islands in 1951, as compared with 
25,000 in 1940. The result is a continuing construction 
boom, particularly in the Waikiki district of Honolulu, 
with a rapid increase in hotel and other tourist facilities. 

Population, which boomed tremendously during the 
war, is now declining somewhat, reflecting some outmigra- 
tion in excess of the extremely high birth rate. Economic 
activity in 1951, however, reached record levels with re- 
spect to both sales and income. Recovery from the disas- 
trous shipping strike of 1949 was complete, and unem- 
ployment was reduced to trivial proportions. The income of 
Hawaii is now greater than that of five of the United 
States, thereby underlining the Hawaiian bid for state- 
hood. Indeed, the sheer dollar magnitude of Hawaiian 
trade justifies the growing practice of considering Hawaii 
as part of our domestic market, to be serviced from a dis- 
trict headquarters on the Pacific Coast rather than the 
Export Department. 


ALASKA 


The magnitude of Alaskan expansion during tne war 
and post-war years has turned out to exceed the expec- 
tations of even the most ardent of the local Alaskan 
boosters. Recently released Census of Population reports 
have established that the population gain since 1940 is 
over 75%, far greater than that of any other state or 
U. S. territory. 

A large proportion of this population gain is accounted 
for by the return of veterans and wartime workers, plus 
men attracted by high wages offered in the continued 
construction of defense facilities. However, in relation to 
Alaska’s vast geographical spread (about one-fifth of the 
size of the U. S.), this huge percentage gain in population 
merely brings its population density up to 20 persons per 
100 square miles, as against an average for the U. S. of 
about 5,000 persons per 100 square miles. 

Active military operations and defense construction of 
great magnitude continue to maintain income and sales 
in Alaska at extraordinarily high levels. For example, at 
the peak of the 1951 construction season, the Alaskan 
office of the U. S. Army Corps of Engineers announced 
that $250 million worth of military construction was in 
the territory under contract. The prospectus for 1952 
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and 1953 lists an additional $170 million worth of con- 
struction, most of it concentrated in the Anchorage, Fair- 
banks, Kodiak and Big Delta areas. 

Per capita income and per capita sales levels are far 
greater than those of the United States, in part because 
of high transport charges on imports. Freight rates to 
Alaska are particularly high because of the lack of south- 
bound cargo during the greater part of the year. Yet 
Alaska has a favorable balance of trade with the United 
States in that its exports consistently exceed the value 
of its imports. 

The character of Alaskan retail trade can be best in- 
dicated by the following comparison with the U. S. based 
on the 1948 Census of Business. 


Percentage of 


Type of Outlet Total Retail Trade 


Alaska U.S. 
iniiicnkconnneiieinespeie med 100.0% 100.0% 
Bd i serbia Ae bin eee ies 19.5 23.7 
Eating and Drinking .............. 15.8 8.2 

General Merchandise and General 

EE cna 60th deg an eee Goa 21.8 13.1 
I i iiiihionicn eben urnnnitn 6.4 75 
Furniture-Home Furnishings and Ap- 

hs cirewiwen vqukakeeeert 5.3 
ED 9:0 a sv euauin emai 7.4 15.4 
TEESE Se ere 1.4 5.0 
Lumber-Building-Hardware ....... 7.0 8.5 
Drug and Proprietary Stores ....... 4.1 3.1 
EE & dix bwin 0 kaha bes eee meh 13.6 10.2 


As can be expected from the high proportion of un- 
married males in the Alaskan labor force, receipts of 
eating and drinking places in comparison with U. S. 
standards are of far more relative importance than sales 
of food store outlets. The greater emphasis on general 
merchandise in Alaska reflects the importance of general 
stores and trading posts which handle the entire range 
of retail commodities. The smaller emphasis on hard goods 
is also easily understandable. A large proportion of Alas- 
kan dwelling units are of an institutional character— 
hotels, boarding houses, labor construction camps, bar- 
racks, etc., which accounts for the small percentage of 
sales of home furnishings and appliances. In general, too, 
Alaska would be a far greater consumer of hard goods 
if it were not for the problem of maintenance of service 
for such items as cars, stoves, washing machines, etc. 
Manufacturers who are willing to consider the special 
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PRINCIPAL CITIES OF PUERTO RICO AND ALASKA 


Families Retail Sales 
Jan. 1, 1952 


(Thousands) 


Population 
Jan. 1, 1952 
(Thousands) 


Mean Temperature 
(Degrees Fahrenheit) | 
January July 


Puerto Rico 


San Juan 
Rio Piedras 
Ponce 
Mayaguez 
Arecibo .. 
Caguas 


Alaska 


Anchorage 
Fairbanks 
Juneau 
Ketchikan 


55.0 
30.0 
25.5 
18.5 
15.5 
12.5 


problems of Alaskan consumption and can furnish such 
hard goods geared to the climate and requiring little 
servicing can easily dominate the Alaskan market, for 
the price of a product is of relatively little importance 
here. 

It must be noted, however, that at present a large part 
of Alaskan sales are handled through a small number of 
Seattle wholesalers and also through direct mail orders. 
Since income levels and savings are very high, Alaskans 
are good prospects for consumer goods of sufficient value 
to bear the cost of transport. 


Population, 1950, of other American Territories 
(Thousands) 
Guam 
Canal Zone 
Virgin Islands 
American Samoa 


Marketing men should rid themselves of the widespread 
notion that Alaska is a vast frozen waste offering only 
the most rigorous of living conditions. The average Janu- 
ary temperature in Anchorage, Alaska’s largest city, is 
11 degrees above zero. Except for Fairbanks, almost all 
other towns have even milder winters. Tourists going to 
Southeastern Alaska require the same type of clothing 
worn in New York or Seattle. 

Most economic activity in Alaska is heavily seasonal, 
i.e., being almost wholly confined to the months of April 
through October. But this is due to the nature of its 
principal industries rather than to climatological factors. 
Thus, Alaska derives over $135 million in annual pro- 
ceeds from its extensive fish canning and processing in- 
dustry, in which salmon canning is most important. Since 
the other major industries—farming and mining—are also 
highly seasonal, Alaska’s labor requirements reach a very 
marked peak in the summer months. A small proportion 
of its labor force is in fact made up of single transients, 
many of whom may not even be included in the popu- 
lation total, and who return to the United States period- 
ically. The high proportion of single men (some are 
brought up in connection with short-term construction 
projects) accounts for the very small average size of 
family in Alaska. Aside from the native Eskimos and 
Indians (about one quarter of the population), the pro- 
portion of women to men remains low, but is increasing 
steadily, with the development of “family” life and the 
rise in the number of permanent residents. 


PUERTO RICO 


In contrast to Alaska, Puerto Rico, with 65,000 in- 
habitants per 100 square miles, is one of the most densely 
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populated rural areas of the world. This population den. 
sity makes the Puerto Rican market quite attractive in 
terms of quantity, but far less so with regard to quality, 
Indeed, its rapidly growing population represents Puerto 
Rico’s most important economic problem, for the Island's 
industrial and natural resources are not sufficient to sup- 


port a standard of living comparable to that of the main. 


land. 

Our beneficial influence on the Island is discernible in 
many ways, particularly in progress made in education 
and public health. Literacy has increased from 23% in 
1900 to 76% in 1950, surpassing standards set for almost 
all of Latin America. (Note that 25% of all Puerto Ricans 
speak English.) Similarly, the death rate has been reduced 
from 31 per thousand in 1900 to about 10 per thousand 
today, equal to that of the United States. But since the 
birth rate (41 per thousand) still ranks among the world’s 
highest, the rate of national increase is particularly rapid, 
offset only in part by a heavy annual emigration to the 
United States which exceeded 40,000 in 1951. 

Puerto Rico’s lack of industrial sclf-sufficiency makes 
the Island a favored market for the entire range of Amer- 
ican goods, from food to automobiles. However, a dis- 
proportionate share of the Island’s imports go for food, 
which makes up 34% of the retail trade total. Imports 
of food products alone amounted to over $100 million in 
1951. 

The great weight given to food in Puerto Rico is re- 
lated to its low per capita income of $313, which is less 
than half of Mississippi’s, our lowest-income state, though 
far higher than most of its Caribbean neighbors. 

Puerto Rico’s purchases from the U. S. reached record 


Economic and Market Highlights for 
Alaska and Puerto Rico, 1951 


Alaska Puerto Rico 


Population, January 1, 1952 (th.) 132.0 2270.0 
OS aaa eee 0852 1.4652 
Families, January 1, 1952 (th.) : 475.0 
Retail Sales (mil. $) i 370.0 
TMS. fiche b's os ees dais ideas Bo : 2447 
Food Sales (mil. $) . 130.0 
General Merchandise Sales (mil.$) .... 

Home Furnishings and Appliances (mil. $) 

Automotive Sales (mil. $ 

Drug Sales (mil. $) 

Net Effective Buying Income (mi!.$) ... 

% of U.S.A. 

Per Capita Income 

Per Family Income 

% of U.S.A. Potential 

Quality of Market Index 


SALES MANAGEMENT 
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proportions last year, with a 26% gain in the fiscal year 
1950-51 over the preceding year. Sales of food rose about 
10%, motor vehicles by 66%, fertilizer tonnage by 41%, 
leather footwear by 14% and cigarettes by 10%. 

The building boom in Puerto Rico also hit an all-time 
high, with a 51% gain in the purchase of building ma- 
terials from the U. S. Building permits valued at nearly 
$100 million were granted during 1950-51, an increase 
of $62 million over the preceding year, reflecting a large 
scale slum-clearance and residential construction program. 
The Government drive to attract new industries and 


lessen its dependence on sugar production is beginning 
to show results. Puerto Rico offers American manufac- 
turers a ready supply of Government trained workers with 
a unique exemption from tax payments to either Puerto 
Rico or the United States for a period of 12 years. Man- 
ufacturers of textiles, shoes, cigars and alcohol products, 
under the guidance of the Puerto Rico Industrial De- 
velopment Board, have already found extremely attrac- 
tive plant sites. In addition, in 1951, the Board granted 
over $1 million in loans to private enterprises, with con- 
sideration of another $3 million pending. 


INDEX TO COUNTY AND CITY DATA 


(Arranged alphabetically by states, territories and Canadian provinces) 


EXPLANATION OF CERTAIN COLUMNS 


1. U.S.A. cities included (indented under county names) are those which had retail sales of more than $10,000,000 in 1948. 


2. The first column following all county names is the map locating code. 


3. Numbers following certain county names (appearing in the second column, following the map code) refer to the 
Metropolitan County Area of which the county is a part. See pages commencing 168 for alphabetical list of these areas and 


their code numbers. 


4. The estimate for families is synonymous with “private households.” 


) States County & 
i City 
SK sctenbaasakesumnas 188 
ED Kintincaunoteheoseos 194 
RN asda uae een ee 196 
SR. vceasaneienbiay ees 200 
Pe - iwi eecennew St onded 221 
a rer 225 
Pe PO Fe 236 
District of Columbia.......... 236 
MR idvcnensatows oeecuee 238 
BD .. cecbhuee dee vie tenia 252 
a 6-4 veackeneQbete Geen 263 
MU srvdvienwabeeke 266 
MEE: scabecadewes siaaledistem 283 
NE i+ s+ eegae Mendbiteeae 294 
 «ccecaneumen eee 306 
eg CET rE 314 
OR: sca lei 322 
a pe eae eee w 328 
Ee OR Mat: 333 
| Massachusetts .............. 336 
: PD  vcidenijestd ne 358 
el 370 
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States County & 
City 
RE vec cavewse ewan’ 379 
a ee ee re 381 
MED. Sicwawecsucuseteesa 394 
PRONE. a bee cenwisinmenws 397 
ee 404 
New Hampshire ............ 406 
ee re 408 
er re 420 
PR SE bine do eseueanawes 422 
North Carelee . ow. cccccesees 448 
ee 464 
err Te 466 
PD cacacdneesiwedeewen 486 
nay ees re ey are 496 
PORMGyIVAMIR 2.005 ccwceccess 501 
err Tere 522 
! a Sc. co 08 oan weeoe 527 
eer eee et 532 
pS ee ee ee 537 
SE Gan dbw bh od das BE hx 546 
SE oa bib Gein kes denser 578 
a ee a 581 


States County & 
City 
TIE ise sar i59'9itagh eink Abela 585 
WH Skee careeetewes 593 
oe Ee 600 
EE. 9.5654 ih Saha ae eine 607 
WH heticseviciese ses 616 
TERRITORIES 
EE biarenrehiknvewwentn 618 
PS. nds dbs cheneeer bee 619 
Pe I aioe Sho eee ae ee 620 


FEE igo 6059 00r etc deen 654 
ee eee 655 
TT Te re 652 
New Brunswick ..........0.- 635 
Peer rere TT 633 
GE ao ks Ke edvds cei cinn 644 
Prince Edward Island ........ 633 
SG. eivids os teas BiG Uae. 636 
SOURMIOROWER.. gw Kees kde seuss 654 
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TO SELL IN CANADA 


TALK TO CANADIANS 


AS CANADIANS 


Let your copy be Canadian; written for 
Canadians; addressed to Canadians. 

Put your good Canadian copy in a good 
Canadian publication. The Canadian people 
are proud of their own national periodicals. 
You can wisely select any one of the 
Maclean-Hunter publications here listed. 
Each and every one is tops in its field. 

Each one is an advertising medium of 
established strength. 


Each one is thoroughly Canadian. 


PUBLISHING COMPANY LIMITED, 481 UNIVERSITY AVENUE, TORONTO 2, CANADA. 
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CANADA'S OWN 
PUBLICATIONS 


NATIONAL MAGAZINES 


Maclean’s 

Chatelaine 

Mayfair 

Canadian Homes and Gardens 


BUSINESS NEWSPAPERS 


Bus and Truck Transport 

Canadian Advertising 

Canadian Aviation 

Canadian Automotive Trade 

Canadian Grocer 

Canadian Hotel Review 
and Restaurant 

Canadian Machinery and 
Manufacturing News 

Canadian Paint and Varnish 
Magazine 

Canadian Packaging 

Canadan Printer and Publisher 

Canadian Shipping and Marine 
Engineering News 

Canadian Stationer and 
Office Equipment Buyer 

Canadian Trade Abroad 

Civic Administration 

Drug Merchandising 

Financial Post, The 

Fountains in Canada 

General Merchant of Canada 

Hardware and Metal and 
Electrical Dealer 

L’Epicier 

Le Prix Courant 

Men’s Wear of Canada 

Modern Power and Engineering 


Painting and Decorating Contractor 


Plant Administration 

Sanitary Engineer, Plumber 
and Steamfitter 

Style 


ANNUALS, ETC. 


Bride’s Book 

Book of Homes 
Home Decoration 
Business Year Book 
Survey of Mines 
Survey of Oils 
Directory of Directors 
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Income 


The continued world-wide demand 
for raw materials in 1951 again fo- 
cused international attention on Can- 
ada’s vast holdings of natural re- 
sources. Canadian production and ex- 
ports of vital metals, minerals, plus 
farm and forest products again set 
new records in 1951. 

American interest in the Canadian 
industrial boom is indicated by an in- 
vestment rate of one billion dollars 
per year; over the past two years over 
$8 billion has been invested by Amer- 
icans since 1941. While oil has re- 
ceived most emphasis since the dis- 
covery of the Leduc field in 1947, 
American interest also extends to iron 
ore, newsprint, aluminum, lumber, 
cobalt, lead, zinc, copper, etc. .. . 

The influx of American money in 
1951 was accompanied by a gain of 
23% in Canadian imports of American 
goods—coal, steel, cotton and manu- 
factured goods of all types, thus at- 
testing to the richness of the Cana- 
dian market for American exports. 
One notable event symbolizing Can- 
ada’s coming of age was the freeing 
of the Canadian dollar in 1951 which 
had been officially pegged at $.90 in 
U. S. currency. The result was a 
rapid appreciation; the Canadian dol- 
lar today commands a slight premium 
over the American dollar. 


Trade and Industry in 1951 


The traditional close correlation of 
Canadian economic activity with that 
of the United States continued in 
1951, with somewhat larger gains 
characterizing almost all sectors of 
the Canadian economy. Here is a 
comparison of Canada’s gains in 1951 
over 1950, as compared with those of 
the U. S.: 


% gain, 1951 over 1950 
Canada U.S. 


Industrial production + 8% +10% 
Wage and salary payments +17 +15 
Disposable income 

Cost of living +12 +7 
Wholesale prices +9 +? 
Retail sales +12 + 5 
Food sales +15 +11 
General mdse. sales + 8 *s 
Furniture-radio-appliances — 1 <= 
Automotive sales +24 — 6 
Drug Sales +13 + 6 


It will be noted that price gains 
Were somewhat higher in Canada than 
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The Canadian Market 


Population, Retail Sales, Net Effective Buying 


for Provinces, Counties and Cities 


in the U.S.; this is mainly a reflection 
of the fact that Canadian retail buying 
was far stronger, and the heavier de- 
mand was accompanied by some in- 
flationary tendencies. On the whole, 
however, the popular theory that Can- 
ada lags behind the U.S. economy by 
six months has not been disproved. 
It will be interesting to note whether 
Canadian retail trade in 1952 will 
taper off, as was the case in the U.S. 
last year. 

That American marketing men are 
becoming increasingly interested in 
Canada can be judged from the grow- 
ing number of inquiries on Canada re- 
ceived by our Research Department. 
We have, therefore, taken great pains 
to make our special Canadian Section 
as useful as possible to our American 
subscribers now operating in Canada 
(with or without a Canadian manufac- 
turing or assembling plant), and to 
our Canadian subscribers who wish to 
apply the same yardsticks of market 
measurement which SALES MAN- 
AGEMENT has developed for the 
States since 1929. 

The same methods and techniques 
which have made it possible to meas- 
ure changes in U.S.A. Potential, Re- 
tail Sales, and Income with a degree 
of accuracy exceeding 95% have been 
applied to Canada by the magazine’s 
Research Department, the staffs of 
Market Statistics, Inc., and Interna- 
tional Business Machines Corporation. 

This year the number of officials 
and economists who have cooperated 


with us in connection with the Ca- 
nadian Survey of Buying Power in- 
clude: Mr. Walter J. Palmer and Mr. 
J. C. Brearley of the Merchandising 
and Services Section of the Dominion 
Bureau of Statistics, Mr. A. Cohen, 
Chief of the General Manufactures 
Section, and Mr. S. A. Goldberg, Di- 
rector of the Research and Develop- 
ment Division of the Dominion Bureau 
of Statistics. The cooperation extended 
to us entailed consultation as to the 
reasonability of data on provinces pre- 
viously published in the Survey, dis- 
cussions of probable changes in 1951 
over 1950 and of the regional distrib- 
ution of such changes. 


The New Census Data 


The population and family data 
shown here for provinces, counties 
and cities are based on preliminary 
totals as enumerated in the 1951 Ca- 
nadian Census of Population, and pro- 
jected to the close of the year. While 
no data on number of families have 
been released as yet, our family esti- 
mates are based on estimates of per- 
sons-per-family ratios applied to the 
new population data, and are believed 
to be quite accurate. 


POPULATION ESTIMATES 


Our estimates of “families” for Can- 
ada follows the United States Census 
Bureau definition of the family as a 
“private household.” It thus includes 
all the persons who occupy a house, 


WHAT CANADIAN FAMILIES BUY AT RETAIL 
Total Purchases and by Store Types on a Per Family Basis 
Food General Furn.- Auto- Drug 
Province Total Merchan- House.- motive 
Retail dise Radio 
Prince Edward Island . $1745 $283 $310 $19 $200 $45 
eee 2595 552 520 67 355 54 
New Brunswick ............... 1993 410 451 58 265 60 
|| REE emer eens ea? eee 2605 759 361 86 353 51 
eee ees ee eer 3037 647 398 101 486 73 
Manitoba . 3155 436 851 36 644 67 
Saskatchewan 2621 335 634 27 408 48 
Alberta i 2938 411 512 73 457 51 
British Columbia ............. 2987 557 443 65 647 57 
Newfoundland ..... 1586 459 371 56 152 45 
Dominion Average 2809 598 449 78 451 61 
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this is VANCOUVER 
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in British Columbia over half 
the population live in the 
Vancouver Market 


. . . Vancouver reflects in 
bank clearings — payrolls 
and purchases of every kind, 
the tremendous impact of a 
billion dollar production 
from B.C.’s four basic in- 
dustries and another billion 
dollars NOW being spent in 
industrial development. 


CKWX Coverage in B.C. 
Day and Night exceeds 


Station “B” (5KW) by 6.7%xx 
Station “C’’ (SKW) by 23.1% xx 
Station “D” (1KW) by 39.7 %xx 
Station “E” (1KW) by 71.7%xx 


xx Combined day and night 


coverage 6-7 days per 
week. BBM Study No. 4. 


MOST PEOPLE 


in BRITISH COLUMBIA 


an apartment, or other group of rooms, 
or a room that constitutes “separate 
living quarters.” It includes the related 
family members, and also the unrelat- 
ed persons, if any, such as lodgers, 
servants or hired hands, who share the 
living quarters. A person living alone, 
or a group of unrelated persons shar- 
ing the same living accommodations 
as partners, is counted as a household. 

With one exception, the civil units 
in Canada are the same as those in 
the U.S.A., the exception being in 
Manitoba, Saskatchewan, Alberta and 
British Columbia where there are no 
county names. Instead, each province 
is divided into divisions, which are 
synonymous with counties, and read- 
ers who wish to prepare market maps 
of these provinces should request de- 
tailed outline maps from the Dominion 
Bureau of Statistics, Ottowa, Ontario. 

The cities shown in the Survey are 
those which in the official Dominion 
Census of 1941 had retail sales volume 
of $4 million or more. Canada, despite 
its vast geographic size, has a far 
/more concentrated population than the 
| U.S.A., and this cuts the cost of sales 
and advertising. Sales organizations 
which want to do an intensive local 
advertising and promotion job can 
concentrate in Canada’s 88 largest 
cities, which account for 70% of the 
retail sales volume; whereas in the 
U.S.A. the 502 largest cities account 
for only 62% of the retail sales. 

Counties are listed in alphabetical 
order (numerically in the Western 
Provinces) and cities are indented un- 
der the counties of which they are a 
part, with city figures shown in con- 
trasting light-face type. Because part 
of Canada is French-speaking, a col- 
umn is provided under “Population” 
for the percentage of population (ac- 
cording to the 1941 Census) which is 
of French origin, i.e., French only, or 
French and English. Many marketing 
authorities agree that the two groups 
should be added together and con- 
sidered as the segment of the popula- 
tion which can be reached most effec- 
tively by use of the French language. 
Percentage figures are given only for 
those counties and cities where this 
combination accounts for 10% or more 
of the population. 


RETAIL SALES 


The Dominion Bureau of Statistics 


has finally completed a rather drastic 


|upward revision of their previously 


| published estimates of the volume of 
retail sales, a change which had al- 
ready been embodied in the SALES 
MANAGEMENT estimates of last 
year. This upward revision is based on 
sample surveys indicating the degree 
|of under-coverage of new outlets, al- 
‘though this is a factor which is admit- 


tedly difficult to evaluate. Aside fron 
this adjustment, retail sales in 195) 
gained over 1950 by about 12%, ¢,. 
nadians geared to the old level of sale: 
will be surprised to learn that they 
now spend over $10 billion annually. 

Through continuing studies of th 
Dominion Bureau of Statistics on yol. 
ume and price of merchandise move. 
ments, retail sales estimates are ayaj. 
able on a provincial basis for total 
retail sales and also for the five stor 
types, these being food stores, gener 
merchandise stores, drug stores, fur. 
ture-household-radio stores, and auto. 
motive stores. 

SALES MANAGEMENT then breaks 
these provincial estimates down }y 
counties and cities by methods which 
are based partly on projections from 
the 1941 Census and partly on special 
studies in leading counties and cities, 

The groupings of the five store type 
are those used by the Dominion By. 
reau of Statistics and are precisely the 
same as those used by the Bureau of 
the Census in Washington. Food in. 
cludes all stores selling food primarily 
(groceries, meat markets, delicatessens, 
candy and dairy stores); the Furniture. 
Household-Radio includes furniture, 
drapery, curtain and household funi. 
ture stores, household appliance deal- 
ers, radio and musical instrument 
stores. Drugs include sales of dmg 
stores only. Automotive sales cover 
outlets classed as “vehicle dealers,’ 
handling used and new cars, plu 
parts. The retail sales estimates pub- 
lished here can be checked in time 
against results of the 1951 Canadian 
Census of Retail Trade. 


WHOLESALE SALES 


There have been no bench marks 
of Canada wholesale sales by cities 
since the 1941 official Census, and it 
the judgment of the SALES MANAGE 
MENT editors and officials of Marke! 
Statistics, Inc., precise estimates 0 
current wholesale sales are impossible. 
Rather than make estimates which 
might have a wide margin of ert, 
they have adopted a simple code sys 
tem which shows at a glance the reli: 
tive importance of a city in wholesale 
sales, but does not attempt to shov 
dollars and cents figures. 

The code letters under this classi 
cation are to be interpreted as follows 


Volume Code 
(Million $) 
over 2,500 
1,000-2,500 
500-1,500 
250-500 
100-250 
50-100 
25-50 
under 25 
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Like one 
white pea 


in a pod 


Though on the surface your product and 


Somewhere, in every product or business, there 
is a vital difference—genuine individuality. 


competing ones may be ‘‘as like as two peas, ’’ 
yet there is a way to make your product stand out from all the rest. 


IN YOUR PRODUCT or in its use, just as in 
you yourself, there is genuine individuality. 


This lies, not in any superficial differences that 
others may match next season, not in any trick 


| Presentation, but in the creation of a unique and 
) distinctive personality that belongs to you alone. 


Determined, consistent association can fasten 
this individuality more and more firmly, until it is 
your product. 

Then, every unit of your promotional effort— 
from the package and shipping carton themselves 
0 publication advertising, outdoor, radio, tele- 
MAY 10, 1952 


vision, film—becomes increasingly effective as 1t 


identifies and isolates your product from those of 
your competition. 


In many different fields the J. Walter Thompson 
Company has assisted clients to achieve this indi- 
viduality . . . helped make their products stand out 
like the one white pea in a pod. 


J. Walter Thompson Company, Limited 


Dominion Square Building Montreal, and 
80 Richmond St. W., Toronto 
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SE NTT NT TI LES TD 


Fad RRA RAE SERA IN ITN SLE LEE LT TET IE TTT 


To aa SAEED Metab BEE 


Ringing the Bell 


Last year, that up-and-coming French farm monthly La 
FERME had a greater increase in advertising linage than 
any other farm publication in Canada. It must be “ring- 
ing the bell” for its advertisers! 


In January 1945 La FERME’s paid circulation was just 
over 38,000. In January 1952 it was just under 104,000. 
And 48% of its current paid circulation carries an R.F.D. 
number. It must be “ringing the bell” with the French 
farm families of Eastern Canada! 


Those French farm families took in close to $600 million 
in farm income and family allowances last year. They 
form a rich and varied market which many businesses 
have scarcely begun to develop . . . because it is French 


ieee 


If you are eyeing that market, La FERME will “ring the 
bell” for you, too. It will take your message into well 
over 100,000 French farm homes, every month . . . take 
it in real farm French, in a real farm publication . . . and 
enable you to reach and influence effectively and eco- 
nomically a huge market which you cannot reach and 
influence through English or urban media. May we tell 
you more about it? 


fa ¥ERME 


1236 Crescent St., Montreal 
UNiversity 6-7321 


Expert translation of ads for La FERME, free. 


and is farm. 


Equally expert translation of folders, catalogues, 


direct mail at reasonable rates. 


NET EFFECTIVE BUYING INCOME 


The first column under this heading 
shows in thousands of dollars the net 
Effective Buying Income (after pay- 
ment of income taxes) from all sources 
such as salaries, wages, dividends and 
entrepreneurial income, including farm 
income. 

The Dominion Bureau of Statistics 
provided SALES MANAGEMENT with 
estimates of personal income (before 
taxes) for Canada and the provinces 
(including Newfoundland) for 1950 
which were then projected to 1951 and 
distributed among the various coun- 
ties and cities according to a formula 
originally devised in 1929 for estimat- 
ing income for similar U.S.A. civil di- 
visions. 

The county and city figures—just as 


in the case of similar figures for popu- 
lation and retail sales—are further re- 
fined to show percent of Canada. Still 
further refinements are the per capita 
and per family Income figures, straight 
arithmetical computations derived by 
dividing total Net Effective Buying 
Income by the number of inhabitants 
and the number of families. 


SALES-ADVERTISING CONTROLS 


The next to the last column, “Buy- 
ing Power Quota,” is based upon a 
comparable colmun in the U.S.A. sec- 
tion which is widely used in setting 
sales quotas and allocating advertis- 
ing appropriations. Readers will find 
a detailed explanation of this weight- 
ed figure in the section that follows, 
called “Sample Analysis of Canadian 
County and City.” 


The last column, “Quality Market 
Index,” is a measure of the purchasing 
ability of each county and city, as 
compared with the Dominion. It is 
constructed by dividing the percent of 
Canada potential by the percent of 
Canada population. The Dominion is 
the base, 100. This colmun is designed 
especially for sales and advertising 
executives who are considering inten- 
sive campaigns in a selected list of 
above-average counties and _ cities. 
Those counties and cities which have 
an index figure markedly higher than 
the Dominion (100) are likely to be 
the ones where intensified promotion- 
al campaigns should bring the greatest 
returns, provided, of course, that the 
percent of Canada potential column 
shows that they are important also 
from the standpoint of quantity. 


Sample Analysis of Canadian Province, County and City 


What the Survey can tell you about sales potentials in the province of Manitoba, 
Division 6, and the city of Winnipeg. 


No matter what the end result of a market study may 
be, there are three major questions which most marketing 


executives will ask: 
(1) How large is it? 
(2) Is it a quality market? 
(3) How rapidly is it growing? 


From this 1952 issue of the Survey of Buying Power the 
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analyst can get answers to most questions about size and 
quality—and from previous Survey issues and from Census 


data the rate of growth can be established. 

As a sample of what can be found in these sources abou! 
any Canadian market, we analyze the province of Mail 
toba, Division (synonymous with county) 6, and the city 


of Winnipeg. Winnipeg is of particular interest today 


SALES MANAGEMENT 
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AS Ra erent 


Canada’s TIME’s 
Retail Sales Circulation 
(Sales Management (Latest Audit Bureau 
1952 Canadian of Circulations 
Survey of Buying statement— 2nd half, 
Power) 1951) 
ONTARIO 38.47% 39.98% 
QUEBEC 22.50 20.76 
MARITIMES 
Newfoundland 1.17 1.44 
Nova Scotia 4.10 3.68 
Prince Edward Island .40 0.42 
New Brunswick 2.33 2.37 
8.00 7.91 
PRAIRIES 
Manitoba 6.49 6.48 
Saskatchewan 5.69 3.93 
Alberta 7.77 7.34 
19.95 17.75 
BRITISH COLUMBIA 11.08 13.15 
OTHER -45 
TOTAL 100% 100% 


...across Canada 


TIME goes where the retail dollars are spent. 


And TIME goes to the people who spend the most of these 
dollars... as buyers of consumer goods, or as buyers of goods for 


industry. 


Here’s what you get when you go to market in TIME Canadian: 


@ 680,000 readers * 


® more than 130,000 subscribers and newsstand buyers 


® whose average family income is estimated to 
be double the Canadian national average 


® and 9 out of every 10 subscribers have important posi- 


tions in business, the professions or government. 


This mass market of class readers makes TIME the most 


important selling force in Canada. 


*Source: Canadian Advertising Research Foundation 
Survey of 11 magazines in Canada. 
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ADVERTISING OFFICES: 


Montreal, 910 Sun Life Building 
Toronto, Bank of Nova Scotia Building 
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POPULATION IS MORE CONCENTRATED IN CANADA 


Despite its vast square-mile size, Canada’s population is more concentrated in cities than is that ¢ 
the U.S.A. This lowers the cost of sales and advertising. ; 
Canada’s 88 largest cities have 56% of the Dominion population, while the top 88 cities of 
_U.S.A. are home for only 28% of the population. 


FEWER CITIES, GREATER SALES CONCENTRATION 


Practically every market center in Canada is strongly independent of other markets, and dre 
from a wide surrounding area. To achieve the same dollar volume as you have in a U.S.A. 
you deal in Canada with fewer wholesalers, fewer retailers, fewer advertising mediums. 


In Canada the 88 largest cities do 70% of the Dominion’s retail sales volume. In the U.S.A. the 
largest cities in retail volume account for only 39% of the total. 


= 10% Retail Sales 


Source: SALES MANAGEMENT Re: 
Department 


A “Localized” Family of National Advertising 


You get two-way coverage when you use the Thomson newspapers. You get 
intimate, detailed knowledge of each one of our local markets on a national 


coverage scale. Be sure your choice is the Thomson group where every city 
is 38% above average in buying power. 


A representative will gladly advise you of our plus services any time you wish. 


11 


WE 


Guelph Daily Mercury 

Sarnia Canadian Observer 
Welland-Port Colborne Tribune 
Moose Jaw Times-Herald 
Prince Albert Daily Herald 
Port Arthur News-Chronicle 
Orillia Packet & Times 
Oshawa Times-Gazette 


THE THOMSON COMPANY LIMITED 


because of the terrific comeback it has staged following 
a terrible flood. It has been repaired and rebuilt to such 
an extent that today there are approximately 1,500 manu- 
facturing and processing establishments producing a large 
variety of commodities. As the geographic center of Can- 
ada, it is the focal point of roads, rail and air transporta- 
tion routes crossing the Dominion, and its wholesale and 
retail trade is drawn from an area far larger than U.S.A. 
cities of approximately the same size. 


Population 


dar hed 


In population, Manitoba, with 775,500 people ranks 
fifth among Canada’s ten provinces, but in retail sales (to 
be discussed later) it ranks fourth. The province has 
5.5136% of the Dominion’s population; Division 6 has 
2.3427%, and the city of Winnipeg (municipal boundaries 
only) has 1.6694%, 

In many ways Manitoba shares the characteristics of 


MANITOBA : 


Chatham Daily News 
Galt Reporter 
Kirkland Lake 

Northern Daily News 
Timmins Daily Press 
Woodstock Sentinel Review 


6§ FP BW WF BE HR © Quebec Chronicle-Telegraph 


Vancouver News-Herald 


vi 44 KING ST. WEST, TORONTO, CANADA 


A. St. Clair McCabe, Advertising Director 


the Great Plains states of the United States. It has 150,000 
more people than its next-door neighbor, North Dakota; 
tops it slightly in retail sales and substantially in Effective 
Buying Income. 

Outside the metropolitan area of Winnipeg the economy 
is largely agricultural, and in keeping with the trend if 
the wheat states of the U.S.A., the population increasé 
has not kept pace with the rest of the country. Increased 
mechanization in farming calls for larger farms and fewer 
farmers—but with an accompanying great increase i 
wealth and income for the average farmer. Since 1941 the 
population of Canada has increased 21.7% (including the 
addition of Newfoundland, or 19.1% without that new 
province) while the increase for Manitoba has beef 
6.1%; for Division 6, 11.5%; and for the city of Winnk 
peg, 5.9%. 

The fact that Division 6 increased in population at@ 
rate almost double that of Winnipeg is indicative of thé 
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POPULATION ESTIMATES 


1/1/82 JM 


RETAIL SALES—1951 


sive estimates by SALES MANAGEMENT 


NET veers See 
SA —1951 


ESTIMATES ESTIMATES 


COUNTIES | 


CITIES 
| Fami- | 


(in thousands of dollars—add 000) | 


FIVE STORE GROUPS | 


or 


Total Qq | lies | % 
(thou- of | (thou- |French 


sands) Canada| sands) | Origin 


oC _—— 
Dollars | of | 
(add 000)| Canada| Food 


Mdse. 


Canada| 
Poten- 
tial 


% Per | Per 
of Cap-| Fam- 
Canada| ita | ily 


Furn.- | 
House-| Auto- | 
| Radio | motive | Drug 


Net 
Dollars 
(add 000) 


General 


480,722) 4.6110) 


448,051) 4.2976) 
| 


a ae 
76.4|...... 


329.5, 2.3427) 


60,316) 
234.8, 1.6004) 


50,017| 


465 , 562 2.8975 1,413/4,731 
345,595 2. 1509|1,472|4,523 


88,972| 10,054 


80,982) 9,268 


173,211| 6,643) 
172,444) 6,447) 


3.3005) 4 
2.6986) 168 


Manitoba Total. . 775.5 5.5136. 214.4) ..«... 676 ,430) 


| | 6.4882) 92,340 


| | | } 
182,440 7,741| 138,011) 14,311 eunenes 5.7479 |1,191,4,308} 5.9233 
| | 


| 


Dominion Total. 


| 
414,065.41... \3,712.0)..... .10,425,5271 


2,218,035'1, 


16,067,799) 


| | 
666,355 292,096 1,674,412 224, 660) 1,14214,3201.... . 
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14 CANADIAN CITIES AND THEIR 
COUNTERPART U.S.A. STATES 


be home county of the following 14 Canadian cities has retail sales as large in proportion to total 
io sales as the states named have of the U.S.A. total. 


Quebec 
1.9895 % 


Source: SALES MANAGEMENT Research 
Department 


same decentralization which has taken place in U.S.A. 
cities in recent years. The metropolitan area of Winnipeg, 
or Greater Winnipeg, as it is commonly called, has a 
population of 350,000—or about the same as San Diego, 
Atlanta, Rochester or Louisville. 


Retail Sales 


Despite the fact that in rate of population growth Mani- 
toba has not kept pace with the rest of the Dominion, 
the prosperity of its people is shown by its greater-than- 
average growth in retail sales: 

1941 1951 
(in millions) 
Canada 3440.9 10425.5 203 
Manitoba 210.8 676.4 220 
Division 6 147.0 480.7 227 
Winnipeg 136.6 448.0 227 

These sales, when reduced to a per family basis, show 
that Manitoba is well above the Dominion average and 
that it compares favorably with many of the states in 
the U.S.A., while Division 6 is higher than any but a 
few U.S.A. counties. Here are per family total retail sales, 
and by five categories: 


% gain 


Canada Manitoba Division 6 
Total Retail Sales ........ $2808 $3155 
Food Group 436 
General Merchandise .... 851 
Furn.-House.-Radio 36 
Automotive 644 
Drug 67 


(Expenditures on a per family basis have not been 
worked out for the city of Winnipeg because SALEs MAN- 
AGEMENT believes that such figures are not realistic, since 
the city serves as a market center for persons living in 
surrounding communities and on farms.) 

Note the extraordinarily high figures for both Manitoba 
and Division 6 in general merchandise and automotive. 
They reflect, of course, the drawing power of Winnipeg's 
big department stores, its importance as a style center 
and the high per family incomes in the surrounding 
territory. 

The relatively low per family sales throughout Canada 
in the furniture-household-radio group are not a sign that 
this is a poor market for such merchandise. In the first 
place, department and mail order stores are more important 
in the Canadian economy than in the U.S.A., representing 
16% of total sales instead of the 12% south of the border, 
and they are the most important outlets for furniture- 
ei goods, and all types of electrical appliances. 
Secondly, Canada is yet to have the television boom 
which has accounted for approximately 5 billion dollars 
in retail sales in the U.S.A. since 1948. There are no 
television stations as yet, and no substantial number of sets 
outside the viewing areas of Detroit and Buffalo. 

In a pictograph in this section, we show the major 
cities of the Dominion and their counterpart U.S.A. states. 
Division 6, the home county of Winnipeg, has retail sales 
as large in proportion to total Dominion sales as those of 
Maine, New Hampshire, Vermont and Massachusetts 
combined have of the U.S.A. total. American readers, 
particularly, may be interested in comparing per family 
sales—Division 6 (Winnipeg) and these states: 

Division Me., N.H., Vt., 
Mass 
Total retail sales $3,576 
Food 1,014 
General Merchandise .... 370 
Furn.-House.-Radio 169 
Automotive 517 
106 


The above table proves that on a quality basis, the” 
Winnipeg market is superior to most of the New England: 
states, and the entire province of Manitoba is not far” 
behind. 4 

In size, retail sales of Manitoba—$676,430,000—arg © 
slightly higher than its near neighbor, North Dakota, with” 
$661,751,000, and not far below South Dakota with. 
$693,035,000. The Manitoba total is also higher than” 
Montana’s $632,385,000 and Idaho’s $638,161,000. 

When stacked against Canada’s other major cities, Win. 
nipeg’s per family retail sales are outstanding. 4 

Here on a per family basis are total retail sales for the 
counties containing Canada’s major cities: 4 

Per Family Retail Sales 
Winnipeg 4 
Quebec 
Montreal 
Toronto 
Ottawa 
Hamilton 
Vancouver 4 

Winnipeg iis one of the relatively few large cities on” 
the North American continent where retail sales exceed 
Net Effective Buying Income—a tribute to its ability to 
attract retail purchasers from contiguous areas. 
Total Retail Net Effective 

Sales Buying Income 
(thous. of $) (thous. of $) 

10,425,527 16,067,799 65 
676,430 923,569 78 

Division 6 480,722 465,562 104 

Winnipeg 448,051 345,595 129 

The outstandingly high total for Winnipeg is a further in- 
dication of the drawing power of its stores. The people in 
and around Winnipeg are prosperous, but its stores get 
patronage—both in person and through the mails—from 
residents of the entire province and parts of westem 
Ontario and eastern Saskatchewan. 


Ratio, Sales 
to Income 


Canada 
Manitoba 


Net Effective Buying Income 


Manitoba’s average income per family of $4,308 is 
roughly the same as the all-province average of $4,329, 
while the Division 6 average of $4,731 per family is 
almost 10% better than the national average. 

The average per family income in Winnipeg of $4,523 
is high, and compares favorably with cities of its popula- 
tion rank in the U.S.A., but the figure is less than for 
Division 6 and a number of other nearby divisions- 
further proof of the prosperity of Manitoba farmers. 

“Buying Power Quota” measures quantity. It is a weight- 
ed figure developed after many years of research with 
U. S. market data, and because of the great similarity of 
market conditions in the two countries there seems to be 
good reason to believe that the weighting is applicable to 
Canada. For commodities that are relatively low priced, 
having a mass appeal, it has been found that the populs 
tion factor is the most important single indicator of market 
potential. For high-priced luxury goods, income will 
prove to be the most useful factor. But most commodities 
fall between these two extremes and a formula has beet 
devised which gives a weight of 2 to population, 3 t0 
retail sales and 5 to income. 

On this basis the potential for Manitoba is 5.9233; for 
Division 6, it is 3.3005, and for the city of Winnipeg 
2.6986. 

The “Quality of Market Index” measures, as the name 
implies, quality. Par is the Dominion figure, 100. The 
index is derived by dividing the “Buying Power Index by 
“% of Canada Population”. 

Winnipeg’s index is a whopping 162, Division 6 is 14], 
and the Province of Manitoba, 107. 


SALES MANAGEMENT 


Province by Province the Reader’s Digest Parallels Buying Power in Canada 


7 

% Canadian Reader’s Digest 

PROVINCES % Canadian Effective % Reader’s Digest Circulation (ABC 
OF CANADA Retail Sales Buying Income Circulation Sept. ’51) 


Newfoundland 1.17 1.2 0.7 5,851 
Prince Edward Island 4 4 0.5 3,689 
Nova Scotia 4.09 3.6 3.9 30,396 
New Brunswick 2.3 2.4 2.3 20,512 
Quebec 22 4 24.0 24.7 194,772 
Ontario 38.4 39.4 39.2 309,109 
Manitoba 6.4 5.7 5.4 42,449 
Saskatchewan 5.7 6.0 5.0 37,808 
Alberta oar 6.9 7.2 : > ie 
British Columbia 1.0 87,373 


Total — all provinces 100.0 789,068 


only the Reader’s Digest e 3 d ers 
parallels Canadian purchasing power so 
completely in both English and 


mpl in be Dige St 


lives longer and is read more per copy. 


costs less per page per thousand. 


: : DAVID B. CROMBIE, Advertising Director, 
enjoys the confidence of more than 44 King St. W., Toronto. 


2 million readers. CARL M. DETTMAN, Eastern Advertising Mgr., 
276 St. James St. W., Montreal. 


ANDREW J. CONDUIT, Western Advertising Mgr., 
44 King St. W., Toronto. 


In proportion to total families 


The Canadian Reader’s Digest has more 
than twice the family coverage 


of any ABC magazine in the U.S.A. 


Because of its intense coverage and its ability to 
parallel buying power, make sure The Reader’s 
Digest is the backbone of your advertising campaign 
in Canada. 


Please see other side 
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POPULATION ESTIMATES RETAIL SALES—1951 WHOLE-j| NET EFFECTIVE BUYING 
JSAM SALE JSAM INCOME—1951 
1/1/52 ESTIMATES ESTIMATES 
PS ie a: ee ee = . SALES 
UNTIES | 
- FIVE a en | 
CITIES in thousands of dollars—ad ) 
Fami- J as % . \Qual- 
Total %, lies Q, | & | Furn.- | Net % Per | Per | Canada] ity 
Map} (thou- | of | (thou-"|French} Dollars | of General | House-) Auto- Volume | Dollars of | Cap-|Fam-| Poten-| In- 
Code | sands) | Canada) sands) | Origin}(add 000); Canada| Food Mdse. | Radio | motive | Drug Code | (add 000) | Canada| ita | ily | tial | dex 
Prince Edward | | 
Island........ 98.0| .6967, 24.1, 12 42,063) .4035, 6,830) 7,460, 452) 4,822) 1,089 66,055| .4111| 674/2,741| .4659] 67 
Nova Scotia... . 643.5, 4.5750' 164.5 8 426,930. 4.0950) 90,868) 85,470) 10,964) 58,409) 8,874 588,490) 3.6625) 915/3,577| 3.9746] 87 
New Brunswick. . 516.8) 3.6742, 122.0) 35 243,151) 2.3323) 50,015 55,068) 7,030) 32,367; 7,326 398,732) 2.4816) 772|3,268) 2.6757] 73 
Quobec.......... 4,070.8)28.9421 900.3 82 |2,345,490\22.4975| 683,270, 325,114 77,416) 318,141) 45,516 387 ,099/24.0985| 951/4,301/24.5854] 85 
Ontario... 4,635.5)32.9570 1,320.7, 9 [4,010,744/38.4704 854,920) 526,221/133,120| 642,216) 97,016 6,333,714|39.4187|1,366/4,796137.8411] 115 
Manitoba........ 775.5 5.5136) 214.4, 8 676,430) 6.4882} 92,340) 182,440! 7,741) 138,011) 14,311 923,569) 5.7479/1,191/4,308] 5.9233] 107 
Saskatchewan. ... 829.7; 5.8989) 226.5) 6 593,654) 5.6942) 75,900) 143,653) 6,016) 92,416) 10,916 967,551) 6.0217|1,166/4,272) 5.9002) 100 
SNL «canis ads 949.4) 6.7498) 275.7, 6 809,997) 7.7694; 113,226) 141,101) 20,011): 126,116; 14,011)... ..... 1,110,925) 6.9140/1,170/4,029} 7.1382] 106 
British Columbia..].....{ 1,187.4) 8.4419) 386.6)...... 1,154,654) 11.0753) 215,250) ——- 25,044; 250,210) 22,141]... 1,607 , 298) 10.0032) 1,354/4,158}10.0128} 119 
Newfoundland....}... 858.8) 2.5508) of ee 122,414) ate 35,416) enants 4,302 11,704) 3,460]. . 199,366) 1.2408) 556/2,582] 1.4828] 58 
Total All Provinces! 14,065.4| 100 3,712.0. 10425, 527! 100 \2,218,035|1 (686 ,355|292,096 1,674,412 224, 660). kisieseneare 16,067,799; 100 (1,142 4,329] Eecieas 100 
City and Population County City and Population County 
(in thousands) (in thousands) 
Charlottetown...... |, a Se 
ae E5 | 17.8 .1266, | 4.2)...... 3,627; .0348| 475, 108) * | 168} 69}.......... 9,784] .0609| 550/2,330] 0662] 52 
er D5 37.6 -2673) 9.5; 25 15,888, 1524) 1,825) 5,772) = 1,751 - See 21,673} .1349| 576/2,281] .1666] 62 
Summerside....].....J  6.5| .0462} 1.7) 25 9,580} .0919) 621] 5,643) = * | 1,365] 267] 5,735] .0357| 882|3,374] .0546] 118 
Queens..........] D5 42.6) .3028 10.4! bnocd 22,548) 2163) 4,530) 1,580) * i 2,903 oon sicwoed 34,598) .2153) 812/3,327] .2331] 77 
Charlottetown. .]..... 15.7) -1116) ine 18,078) 1734) 3,732) 7 ™ 2,511 632) H 14,738) .0917| 939/3,878] .1202] 108 
| | | 
— | 
Total Above Cities}..... 22.2! hanes 5.5; 10 27,658| .2653| 4,353) 7,208) ° 3,876 amo Pieeapiseiar 20,473) .1274| 922|3,722 as] 111 
| | | 
a | } H | | | 
Province Total....1..... 98.0 6967) 24.1; 12 42,063; .4035! 6,830) 7,460) 452 4,822 1,089] diva pany saete 66,055) .4111| 674/2,741 4659] 67 
Per Capita Sales.].....]........ eee Bassons 429|...... | 70 76 5 49 ERR: CORR PAR: |e: | et ae. Pe 
Per Family Sales.|... me EE | cial 1,745|..... | 283| 310 19 200 "SERS. RRA RR el meee ee ee 
City and Population County City and Population County City and Population County 
(in thousands) (in thousands) (in thousands) 
Amberst............° 9.9........Cumberland Halifax. ... « MBS aees«, 0802 2s ee a: oem Cape Breton 
Dartmouth......... ee Rentville.............. 4.2 ee pe oe | a Colchester 
Glace Bay... ....... 294....... Cape Breton De CN sess I ae wes cerccear Pictou TONERS i 66a se _| eee Yarmouth 
Annapolis........) D6 21.8| .1550) 6.0)... 5,578| .0535 836) 653} 114! = 1,236, 159].......... 20,576] .1281| 944/3,429] .1113] 72 
Antigonish. ...... E5 12.0; .0852 2.5) 18 5,645) .0541) 810; eee 1,514 Bs cic seamen 8,184) .0509) 682/3,274] .0589) 69 
Cape Breton. ....] E5 120.8; .8589 28.8).... 81,297| -7798) 22,405, 20,237 2,367) 9,807; 1,403]........ 120,703; .7512) 999/4,191] .7815] 91 
Glace Bay..... 25.7) .1827 6.0) 17 17,964) .1723 4,969) 3,594 491 1,672 287 H 22,157| .1379) 862/3,693] .1571] 86 
Sydney........ 31.4 2233 A rn. 40,358) .3871 8,563 6,650) 1,510 6,389 723 G 35,717| .2223)1,137/4,700} .2719] 122 
| 
| 
Colchester. ...... E5 31.6) .2246 a 28,257 2711) 4,687) 2,288 450 5,076 eS 30,074; .1872| 952\3,713] .2198] 98 
(re oe 10.7, .0760| - ee 22,324) .2141! 3,755 2,202) 450) 4,248 250 H 11,684| .0727/1,092/4,029] .1158] 152 
Cumberland......] D5 39.8) .2830) 11.0)...... 22,851| 2192) 5,139) 4,272! 486 3,767 MG saiecus 30,743; .1913) 772\2,795| .2180] 77 
a eee 9.9) .0704 2.8) 14 10,719, .1028| 1,787 2,514) 311 3,252 240 H 8,514| .0530| 860/3,041] .0714] 101 
Digby... D6 20.0! .1422! 5.2! 42 5,325] .0510' ‘1,029! a7i| 12; 1,480! ~—s.......... 16,742 .1042| 837/3,2201 .09581 67 
*Withheld to avoid disclosure. © SM, 1952. Before using these figures, see explanation page 623. 


COPYRIGHT . .. The contents of this survey of Buying Power are fully protected by copyright. The 


exclusive estimates of population, Effective Buying Income, retail sales and sales-advertising controls 


must not be reproduced in printed form, in whole or in part, without written permission of SALES 


MANAGEMENT, INC. 


A F 


ISLAND, 


NEWFOUNDLAND, PRINCE EDWARD 
NOVA SCOTIA and NEW BRUNSWICK 


LABRADOR 


Copyright by 


1950 Net Effective Buying Income 


me In excess of $150 Million 


$75 Million to $149.9 Million 


EA $40 Million to $74.9 Million 


P=] $15 Million to $39.9 Million 


Cities shown are those having net 
Effective Buying Income of $15 million 


ond over 


NEW BRUNSWICK 
RESTIGOUCHE 9. SUNBURY 
GLOUCESTER 10. QUEENS 
MADAWASKA 11. KINGS 
VICTORIA 12. WESTMORELAND 
NORTHUMBERLAND 13 ALBERT 
KENT 14. CHARLOTTE 
CARLETON 15. SAINT JOHN 
YORK 


NEW 
BRUNSWICK 


Bn Ourewne 


PRINCE EDWARD ISLAND 
PRINCE 18. KINGS 
2 2 i QUEENS 
Scole of Miles — ie Lf # NOVA SCOTIA 
0 3 60 120 150 Z) Auta 7 INVERNESS 28 KINGS 
- —— Ns ooh . VICTORIA HANTS 
One Inch Equols Approximately 140M les K or — CAPE BRETON HALIFAX 
RICHMOND ANNAPOLIS 
CUMBERLAND 2 LUNENBUR( 
COLCHESTER DIGBY 
5 PICTOU 4 QUEENS 
ANTIGONISH YARMOUTH 
GUYSBOROUGH 36. SHELBURNE 


~ 
a 


_ 


G 


NOVA SCOTIA— (Continued) _siv estimates by SALES. MANAGEMEN 


POPULATION ESTIMATES RETAIL SALES—1951 NET EFFECTIVE BUYING 
INCOME— 1951 

1.152 GD ESTIMATES ESTIMATES 
COUNTIES aig eat tee : ; 7 _ ii ae ae me 

FIVE STORE GROUPS 
CITIES in thousands of dollars—add 000 
Fami- : a ‘ ‘ . 

Total / lies % q, Furn.- Net % Per , Per | Canada 

(thou- of thou- French} Dollars of General House-| Auto- Volume Dollars of Cap- Fam-] Poten- 
sands) Canada) sands) | Origin}(add 000)| Canada Mdse. | Radio motive Code (add 000) Canada ita __ ily tial 


Guysborough... 14. R ; 3,401, .0327 4 .0668 751 2,983} .0635) 6 
Halifax 161. . " 177,596) 1.7034 . 44, iy 17, - x 0942 1,089 4,226] 1.2876} 112 

Dartmouth....f.... 14.8; .1052 , 537; .1874 5,52 494 3 .1089/1,182'4,374] . 1317} 125 
Halifax P 85. .6051 . 957 1.4480 25,549 43,995 5,326 12, 3, B 102,762) .6395 1,208 4,671 
1 


TE. co ccceurs ‘ 1677 20,106 .1252 852 3,351 


Inverness... .. ° . 1309 . , ° eer 10,526 .0655 572 2,632 
en ° . 2367 ° . . , , =: 27,722, .1725 832/3,150 
Kentville. .....}.... oa -0298 is WN 1,569 y ‘ 3,753) .0234) 8943,753 


Lunenburg... . ° 2375 0 : ‘ 2,160 : b 30,168 .1878 903 3,209 


3128 . ; . ° . ° ss . 37,970, .2363 863 3,273 
New Glasgow. . 10.0 .0711 2. 6, 0g . 2, ; 3, 235] 10,151) = .0631)1,015)3,625 


Queens........ 12.6 .0896 a ‘ Se ie ti 11,101 .0691 881'3,084 
Richmond 10.8 .0768 z . d pceeiee a a 6,844 


‘Withheld to avoid disclosure. © SM, 1952. 


For the most profitable application of these statistics to your Canadian sales and advertising 
problems, read the introduction, page 623, and sample analysis, page 626. 


SALES MANAGEMENT 


7 


HALIFAX is one of the 6 Major Cities in 


Can 


ada With Newspapers Over 100,000 A.B.C. 


In planning your schedules you will want to have this market on your 
“A” list. The Halifax combination gives you complete coverage of the 
metropolitan area, and majority coverage of the whole retail trading area 

(Nova Scotia). Cover this market effectively . . . economically ... with 


THE HALIFAX CHRONICLE-HERALD 
alifax and THE HALIFAX MAIL-STAR 


Representatives: WARD-GRIFFITH & CO, INC., U.S.A. 


| 
A. B. C. 103,129 il 
E. A. WILLIAMS, Toronto-Montreal ® e e 7 Dai y 
The “SM” symbols mark original, exclu- ee ae — . | 
sive estimates by SALES MANAGEMENT. _ 7 NO VA SCOT I A = (Continued ) 
——— — — SS — = oo = | 
POPULATION ESTIMATES RETAIL SALES—1951 WHOLE-| NET EFFECTIVE BUYING | 
GD SALE SH INCOME—1951 
LD 1/1/52 ESTIMATES ESTIMATES | 
Pare te SALES 
COUNTIES l | | i 
| FIVE STORE GROUPS @ | 
CITIES } | (in thousands of dollars—ad SM | 
| Fami- ae Zo, \Qual- 
Total | % lies | % % Furn.- | Net %, | Per | Per | Canada] ity 1 
Map] (thou- | of (thou- |French} Dollars of General | House-| Auto- Volume Dollars of Cap-| Fam-| Poten-| In- ] 
Code | sands) | Canada| sands) | Origin](add 000)|Canada) Food | Mdse. | Radio | motive | Drug Code (add 000) | Canada| ita | ily | tial | dex | 
Shelburne. ..... D6 14.5) .1031) 3.8)... 3,425! .0328 798 | 126| * | 488 oe: Ser 9,547 .0594) 658/2,512) .0601) 58 
Vietoria..........] ES 8.3 .0590) 2.0)...... 1,183 .0114 ., i | eee ae 5,009} .0311) 603/2,505] .0307) 62 
Yarmouth........] D6 22.9 .1628, 5.9) 36 11,957, .1146/ 2,435) 2,212) 288) 1,785) 265].......... 15,923} .0991) 695/2,699] .1164) 71 
Yarmouth... “ 8.1; .0576) 2.0) 19 8,357; .0802 1, 569} | ¢ | * * H 7,385] 0460) 912/3,693] .0585) 102 
aa a | | Ui 
Total Above Cities].....] 199.9) 1.4212) 51.1)... 297,939 2.8578 55,730 63,746, 9,194, 38,682) 5, 695} Fee ce ae 219,617) 1.3668/1,099/4,298) 1.8246) 128 
Pe ea le Oe ne ee ee oe | | (re Weer — 
Province Total... .1... 643.51 4.5750 164.5 8 | 426,930 4.0950, 90,868 85,470| 10,9641 58,409! 8,874] Lae. 588,490) 3.6625, 915|3,5771 3.9746] 87 
| a Se SS eae Spas aca 633|....... ] 141| 133 17| . =. Sa oe | achdtiod | a | i eae | ae | 
Per Family.......J..... ee Re ees 2,595|.......| 552 520} 87 a ee ee eee ee ee eee | 
NEW BRUNSWICK | 
City and Population County City and Population County City and Population County | 
(in thousands) (in thousands) (in thousands) 
Fredericton......... EOE: ae 27 .3......Westmoreland | Sn ae 
Albert .) D5] 9.9) 0704) 275)... 1,977) 0190) 488) fe, | a8] fe. 7,800[ 0454] 737\2,920] .0427/ 61 i 
Carleton C5 22.3] .1584, 5.8)...... 8,785) .0842; 1,416 1,076, 192) 1,878) 416).......... 14,317) 0891) 642/2,468] .1017| 64 
Charlotte C6 25.3} .1799| 6.8...... 11,779, .1130, 3,060) 735) 259, 2,168} 434)... 16,261 1012 643|2,391] .1207| 67 
Gloucester D4 57.7; .4102, 11.7, 87 11,376, .1091) 2,014 2,147, 118) 1,104) eres 33,382) .2078| 579/2,853] .2188] 53 
Kent D5 26.8} .1906 5.5) 79 4,557, .0437 680 i PRS » oe Se 13,152} .0818| 491/2,391) .0921| 48 
Kings D5 22.5, .1599 5.9)...... 7,648] .0734, 1,784 1,555)... | 100 408... 3.2: 15,852) .0987| 705|2,687) .1033] 65 | 
| | | | | | = 
Madawaska C5 34.5, .2453, 7.3) 95 9,554] .0916, 2,338 1,138 * | 1,642) 258).......... 26,956 .1678| 781|3,693} .1604] 65 
Northumberland. .| C5 43.2} .3072/ 9.6) 27 12,173} .1168} 2,632} 1,783, 310}: 1,966) = 286].......... 23,912) .1488| 554)2,491) .1708} 56 
Queens D5 8.2; OM 83... 2,783} .0267 783 nl See ‘al ae Serer 8,487 -_= 643/2,572| .0531] 57 
Restigouche......] C4 36.3} .2581 7.7, 62 12,301) .1180) 3,034) 2,490,270) ea; See 32,294) .2010) 890/4,194) .1875) 73 
Saint John... D5 74.2| .6275| 18.8)...... 59,239, .5682| 15,093, 8,903, 2,893) 6,253) 2,708)... . 74,221| .4619/1,000)3,948) 5069} 96 i 
Saint John.....J..... 50.5} .3590, 13.0)...... 55,684] .5341| 13,735|> 8,903, 2,864! 5,376) 2,681 E 52,288) .3254/1,035|4,022] | .3947) 110 | 
Sunbury C5 9.4) .0669 2.4) 17 2,431) .0233) 275 165 | 245) a Se 5,818) = =) 0384] 57 i 
| | | | 
Victoria 1 C5 18.7) .1329) 4.1) 34 5,456, .0523) 931) . * 860} 206).......... 10,773| .0671| 576)2,628] .0758| 57 
Westmoreland....] D5 80.1; .5695) 19.4) 42 68,646, .6585| 10,269, 31,039 1,476 7,146| TABE......-.. 79,559 .4951) 993/4,101] 5590] 98 | 
Moncton......J..... 27.3} .1941) 7.0) 34 55,965} .5368} 6,921) 29,006) * | 5,392) 1,297] H 31,928) .1987|1,170)4,561) .2992} 154 } 
York C5 42.7} .3036| 11.2)...... 24,446, .2345| 5,273 2,485) 1,238, 4,678) 727].......... 36,448) .2269 854/3,254) .2445) 81 ‘ 
Fredericton....J..... 16.0) .1138] 4.4]...... 18,562} .1781| 4,216) 2,404) * | «3,994 682] H 17,433) .1085)1,090/3,962] 1304) 115 
oe i j 
Total Above Cities]. ... 93.8 .6669| 24.4) 13 | 130,211| 1.2490) 24,872 40,313) 2,864) 14,762) 4,650].......... 101,649 6328 1,084 4,16] 2243] 124 | 
Province Total... 516.8 3.6742) 122.01 35 | 243,151! 2.3323° 50,015 55,068 7,030) 32,367 7,326).......... 398,732 2.4816 723,268! 2.67571 73 : 
ceca, RE Teas meen ae eee 470|....... 97| 107,14 = eee Spee oe om ee | ee We 
Per Family... ee er eer es ee 410) 451 58), 265 60}..... oT Peres tee See ee fe 7 
Newfoundiand....].....] 358.8] 2.5508] 77.2|...... 122,414| 1.1742| 35,416| 28,614 4,302 11,704) 3,460)... as | ~ 199,366| 1.2408, 556 2,582] 1.4828] 58 
lec | | ‘ se 
Province Total. . | 358.8) 2.5508} 77.2/...... 122,414) 1.1742| 35,416| 28,614| 4,302| 11,704] 3,460] ess, ‘7 199,366 1.2408 _556]2,582| 1.4828] 58 
sna EE Caree Hanne meme eee _ =e | 99| 80; 12| | 7 rere: He oe cer Meee | wise 
dione SS, Se SN | es Beer eer 1,586]... = 2h oa ee Es Re Be Be Wee et 
*Withheld to avoid disclosure. © SM, 1952. Before using these figures, see explanation page 623. 
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“Marketing Authorities Agree—” 
WELL OVER FOUR MILLION FRENCH - CANADIANS— 


MORE THAN 30% of CANADA'S ENTIRE POPULATION 
“CAN BE REACHED MOST EFFECTIVELY BY USE OF THE FRENCH LANGUAGE!” 


Source: SALES MANAGEMENT, Survey of Buying Power and Dominion Bureau of Statistics 1941 Census 


For the greatest coverage of the French-Canadian Market, without 
exception, reach them through their own language in their favourite 


Week-end Newspaper 


LA PATRIE 


Published in Montreal 


Circulation:—NOW AT AN ALL-TIME HIGH— 
over 320,000—99.3% Newsstand sales 


LEADING ALL FRENCH LANGUAGE MEDIA IN COVERAGE 
OF THE FRENCH-CANADIAN MARKET. 


Four big, SEPARATE sections: COLORGRAVURE—COLOR COMICS— 
COLOR MAGAZINE—and REGULAR NEWS SECTION 


Representatives 


Toronto: Hugh Rose and Dean Vaughan, 19 Melinda St. U.S.A.: Ralph R. Mulligan, New York, Chicago, Detroit 


ae pina tose The “SM’’ symbols mark original, 
QU EBEC a - aoa! fi : en estimates by SALES wnenccune 


City and Population County City and Population County City and Population County 
(in thousands) (in thousands) (in thousands) 
Chicoutimi 2 Sree Chicoutimi Montreal 1017.7.........Montreal & Sherbrooke......... 50.4.........Sherbrooke 
Drummondville. .... 14.5......... Drummond Jesus Islands SS ee a 
RE See Shefford .0.........Montreal & Trois Rivieres....... 46.4.........St. Maurice 
— | we Jesus Islands Valleyfield....... 22 .6........Beauharnois 
pe: rere bi ella: s) hace co aa GIN cca on eel Quebec Verdun............. 77.6......... Monreal 
Jonquiere........... 21.9.........Chicoutimi .7......-Temiskaming Jesus Islands 
Lachine............ 27.8.........Montreal & . 20.3.......St. Hyacinthe Westmount......... 27.3.........Montreal& 
Jesus Islands Bina ess or. 5cetbe FORM Jesus Islands 
Shawinigan Falls. ... 27.1.........St. Maurice 


POPULATION ESTIMATES RETAIL SALES—1951 /HOLE-| NET EFFECTIVE BUYING 
INCOMB—1951 
1/1/82 ESTIMATES GYD estimates 


COUNTIES FIVE STORE GROUPS | 


| 
CITIES (in thousands of dollars—add 000) | 
_ = | 


| Fami- 2 : —— N 
Total % lies % | % | Furn.- | Net | % | Per Per Canada 
(thou- of | (thou- |French} Dollars | of General | House-| Auto- Dollars | of | Cap-|Fam-| Poten- 
sands) | Canada| sands) | Origin}(add 000)) Canada Mdse. | Radio | motive | Drug (add 000) | Canada| ita | ily 


| | | | 

Abitibi 2) 6271! (17. i ; ,920 1,975) 567; 4,262) 665)... ..| 101,384) .6310/1,149/5,793 
Argenteuil ‘ - 1855 . ° . ° 859 ° 1,938 112]... 22,129) ° | 8483,751 
Arthabaska : 2652 g : ‘ J 575) 432 3,451 85]... 37,232) . 998 4,835) 


.1380, 4.2 ' j 295 «7 | | 11,672) . 602/2,779 
: : | 330) : Me 28,828) . 519|2,574 
Beauharnois im 4 8.6 4 : 506) 770 I ine 31,757; . 810 3,693 

Valleyfield 22.6) .1607 5.1) 89 19% 5, 47: 3,90: . . 16,195). 717|3,175 


8,912, .0555) 349 1,819 
19,491) 
18,676 


2 sR eee uae [freq 


12,020 
94,147 
70,857 


18,914 
*Withheld to avoid disclosure. © SM, 1952. Before using these figures, see explanation page 62% 


636 SALES MANAGEMENT 


brooke 
chelieu 
{aurice 
harnois 
real & 


> 
ae 


Athy Advertising in french Canz 


Ma €60Sté‘<«été‘i] 


is COSTLY 


im ~~ while it could so easily be 


ce LOW 


Retail Sales Despite the geographic size of the province of 
1 429,000 Quebec (594,860 square miles) ONE-THIRD of 
i its entire population is concentrated on Montreal 


4 year 0K Island (194 square miles only). 
Population BUT THERE IS MORE... 


| 49,737 
pe! Retail Soles The annual retail sales in Greater Montreal 
92,771,000 | alone (Over One Billion Three Hundred 


g yet Million Dollars) exceed by far the total sales 
ons Ww ee for the balance of Quebec Province. 


F Population 
45,708 


a al ‘Retail Sales 


Such indisputable evidence clearly shows that 
advertising cost can easily be low in French 


Canada through concentration and frequency in 


| $38,482,000 
5 the publication that blankets Greater Montreal 
— plus a bonus coverage in all parts or zones 


of Quebec Province. 


PRESS E 


s 982 copies Monday to Friday— 280 ,236 copies Saturday with Rotogravure 


A 


Toronto Office : Head Office : 


AA ARanne - AAPL IEwWMeP ss Nise si 


U.S. Representatives : _ 


LE PETIT JOURNAL >: ovinc: 


January 6 
af 13 
iA 20 
4% 27 
February 3 
ted 10 
au 17 
oi 24 
March 2 
au 9 


MARCH 16 


QUEBEC— (Continued) 


POPULATION ESTIMATES 


COUNTIES 


1/1/52 


236,223 
237,763 
239,828 
242,270 
243,699 
245,301 
247,017 
248,122 
248,949 
249,543 


250,351 


OF QUEBEC 
CANADA 


, afoady 80 | 


Week after week, LE PETIT JOURNAL continues 
the readership climb highlighted in 1951 

A.B.C. circulation figures. More than ever, LPJ 

is the top medium for capturing the interest 

and sales of the Quebec Province urban market. 


a 


LE PETIT § JOURNAL 


Member: A BC 


5460 ROYALMOUNT AVE. — MONTREAL, CANADA 


Ontario Representatives: 
McGoey Bros., 21 King St. E., Toronto 


The ‘SM’? symbols mark original, exclu- 
__sive estimates by SALES MANAGEMENT. 


RETAIL SALES—1951 


BYP ESTIMATES 


NET EFFECTIVE BUYING 
SM INCOME—1951 


| 


CITIES 


Map 
Code 


Fami- 
Total o// lies % 
(thou- of (thou- |French 
sands) Canada) sands) Origin 


Dollars 
add 000) Canada 


es 
oO 
of 


ESTIMATES 
FIVE STORE GROUPS | | | 


(in thousands of dollars—add 000) 


| Furn.= | 
| House-| Auto- | 
| Radio | motive | 


| General 
Food Mdse. 


ss 
( b 
Net % | Per | Per | Canada 
Dollars of Cap-| Fam-]| Poten- 
(add 000) Canada| ita | ily | tial 


.1218)1,082/4,775| .1017 
.7507|1,032/5,610] -.7300 
23,721, .1476/1,014/5,271] .1768) 108 
23,623/ .1470|1,079/5,369] 1555] 100 
| | 

1471) one, 376 
21,591| .1344)1,01814, 594 
14,129} .0879| 421/2,279 


Before using these figures, see explanation page 623. 


19,577) 
120,624 


Ghneeeue. C5 18.1 5,244, .0503 , 810 
Chicoutimi D3 116.9 65,508, .6283 | 9,994 
Chicoutimi. .. ween 24,238) .2325) 6,596 
Jonquiere. ; a 21.9; .1557 ’ 93 17,687; .1696 2,399 


5,374. ° 560 
4,690 . 2,101 
5,439. ; 627 


.1232) 72 
-1108} 74 
1073} 45 


Compton 
Deux Montagnes 
Dorchester 


23,633 


*Withheld to avoid ‘dleclosure. 


THE LARGEST MONTREAL 
FRENCH MORNING DAILY 


33,946 


(ABC Pub. Stat. Sept. 30, 1951—Daily net paid Monday to Friday) 


MONTREAL-MATIN 


Montreal's Second French Daily 


—<— 


a 


29,526 


concentrated in the 
Montreal City zone 


LEO. T. BRAULT 
Advertising Manager 
1124 Marie Anne St., East 
Montreal 34. 


Ontario Representative 
D. L. BOUFFORD 
112 Yonge St., Toronto |. 


ws 


SALES MANAGEMENT 


DAYTIME 
Basic Stations 
Affiliated Stations 


NIGHT-TIME 
Basic Stations 
Affiliated Stations 


Total :-— 


Total :-— 


Total Individual 
Station Circulation 


639,540 R.H. 
77,770 R.H. 


717,310 R.H. 


658,180 R.H. 
61,100 R.H. 


719,280 R.H. 


TRANS-QUEBEC DELIVERS 600,000 FRENCH RADIO HOMES!* 


Total Minimum 
Uuduplicated Circulation 


546,910 R.H 
45,780 R.H 


592,690 R.H 


575,050 R.H 
38,000 R.H 


613,050 R.H 


Soid exclusively by: Jos. A. Hardy & Co. Ltd.—Montreal—Toronto 
Toronto—Jos. A. Hardy 
In U.S.A.: Adam J. Young Jr., Inc-—New York & Chicago 


Montreal—Jos. A. Hardy 


Basic Stations 
CKAC—Morntréal 


CHRC—Québec 
CKRS—Jonquiére 


10,000 w. CHNC—New Carlisle 5,000 w. 
5,000 w. CKBL —Matane 1,000 w. 
250 w. CKVM—Ville-Marie 1,000 w. 


Affiliated Stations 


CKLD—tThetford Mines 


(Témiscamingue ) 


* Total French Radio Homes—Province of Quebec (1949) B.B.M. Survey 1950—781,410 R.H. 


250 w. 


The ““SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


QUEBEC — (Continued) 


POPULATION ESTIMATES RETAIL SALES—1951 Ss NET ee ee 
SALE = 
1/1/52 JM ESTIMATES JSM ESTIMATES 
SALES 
COUNTIES 
CITIES 4 a ry Pmt 000) 
(in thousands of dollars—a' 
Fami- GD %  \Qual- 
Total % lies % % Furn.- Net % Per | Per | Canadaj ity 
(thou- | of | (thou- |French} Dollars of General | House-| Auto- Volume Dollars of | Cap-|Fam-| Poten-| In- 
sands) | Canada} sands) | Origin|(add 000)| Canada| Food Mdse. | Radio | motive | Drug ode | (add 000) | Canada| ita | ily | tial | dex 
Drummond...... 53.9) .3832) 11.8) 90 24,513) .2351 7,006 2,194) 1,428 3,648 Sars 45,264) .2817) 840/3,836) 
Drummondville. 14.5} .1031 3.0) 89 16,178} .1552 3,923 1,667) 1,328 3,064 564 H 14,401) .0896) 993/4,80 
Frontenac........ 31.0) .2204 5.9} 92 7,602} .0729 1,668 407 101 1,023 PE cciinee sone 15,962) .0994) 515/2,70! 
ERR 62.8) .4465) 12.5) 83 11,906; .1142 1,927 136 ” 727 ae stis ol 33,314) .2073) 530\2,665; 
OE 93.2) .6626} 20.8) 81 42,140) .4042| 15,694 3,617 689 6,991 Ee 75,527; .4700} 810/3,631 
| SPE 43.8) .3114) 10.0) 90 30,341; .2910) 10,986 1,230 613 4,894 se H 38,482) .2395) 879/3,848 
Huntingdon...... 13.6} .0967 3.5) 54 4,391) .0422 685 ? . 1,095 a See 13,462} .0838| 990/3,846 
Iberville......... 13.7| .0974 2.9] 92 2,759} .0264 1,078 WD comiainn 429 ais ROR 14,715) .0916/1,074/5,074 
ree 37.6) .2674 7.8) 93 21,887) .2100 5,625 1,658 484 3,661 se eee 27,237; .1695| 724|3,492 
Joliette........ 16.2} .1152 3.3] 93 16,517; .1584 3,729 1,606 484 3,364 " H 13,956) .0869) 861)4,229 
Kamouraska..... 26.9) .1912 5.0) 93 3,929) .0376 839 29 ° 398 at Sees 14,066} .0876) 523/2,813 
Labelle.......... 27.4) .1948 5.5] 93 5,865) .0563 1,288 534 78 951 See 15,199} .0946) 555|2,763) 
Lac St. Jean..... 82.7; .5880) 15.0) 93 17,900} .1717 5,655 597 657 2,231 re 76,430) _.4756) 924/5,095 
La Prairie....... 18.8) .1337 4.0) 78 3,037) .0291 852 ae 642 et 14,328) .0892) 762/3,58: 
L’Assomption. .. . 23.3) .1656 5.2) 92 5,750) .0552 1,904 ” 1,013 ee 23,931} .1489)1,027/4,602 
a, Ee 43.9) .3121 8.6) 93 12,885) .1236 5,473 657 531 1,630 RE 41,946) .2611) 955/4,877 
Rs ccicen eee 23.1) .1643 4.6) 94 2,912) .0279 617 ” sa 570 ere 11,848) .0737) 513/2,576 
Lotbiniere....... 28.2} .2004 5.6] 93 3,941} .0378 818 13 : (eee oe 13,895) .0865) 493/2,481 
Maskinonge...... 19.6) .1394 4.0} 92 5,053) .0485 1,773 194 98 619 15,759} .0981) 804/3,940 
Mat ANC. esses, 64.6) .4593) 12.1) 93 13,405) .1286 3,470 737 238 3,027 ar 38,635) .2404) 598/3,193 
Megantic........ 45.7) .3249 9.0} 90 12,549) .1203 3,498 1,490 538 1,813 OU cesecases 56,509) .3517/1,237/6,279 
Mississquol...... 25.0} .1777 5.9| 74 10,045} .0964 3,370 371 356 1,885 209] hivewasad 20,239} .1260| 810)/3,430] .1274) 72 
Montcalm....... 17.6) .1252 3.8} 91 3,170} .0304 1,078 22 2s 563 © wSoawaees 11,259} .0701) 640/2,963] .0692} 55 
Montmagny...... 24.8) .1763 5.2) 93 4,582) .0439 1,349 549 147 672 Btetiwecess 18,414] .1146) 743/3,541] .1057] 60 
0a 21.6) .1536 4.1) 93 3,586) .0344 1,105 . 20 407 aay Sone 23,586) .1468'1,092/5,735}] .1144) 74 
ontreal & 
__ Jesus Islands... 1,353.7! 9.6244) 335.8! 70 11,310,440112.5696! 385,242! 221,814! 42,2411 147,589) 29,205).......... 1,561,038! 9.7153!1,153!4,649110.5534? 110 
*Withheld to avoid disclosure. © SM, 1952. Before using these figures, see explanation page 623. 


ALL SURVEY DATA are available on IBM cards at nominal cost. These cards, as well as IBM listings of 
data in the “Survey of Buying Power”, regrouped according to your sales territories, may be obtained from 


Market Statistics, Inc., 432 Fourth Avenue, New York 16, N. Y., Phone MUrray Hill 4-3559. 


QUEBEC — (Continued) sve estimates ‘by SALES MANAGEMENT, 


POPULATION ESTIMATES RETAIL SALES—1951 Hr NET EFFECTIVE BUYING 


INCOME—1951 
1/1/52 GYD estimates JM 


ESTIMATES 


COUNTIES 
FIVE STORE GROUPS 

CITIES —_ (in thousands of dollars—add 000) 
aml- 
Total % lies % % Furn.- Net % Per 
(thou- of (thou- |French} Dollars of General | House-| Auto- Dollars of Cap- 

sands) | Canada! sands) | Origin|(add 000)|Canada| Food Mdse. | Radio | motive Cc (add 000) | Canada} ita | i 


1,017.7) 7.2356 , 1,166,750/11.1913) 323,603) 216,030) 38,894) 127,787 1,092,907; 6.8018/1,074 
27.8) .1976 ° 15,787) .1514 641 33,967} .2114)1,222 
30.0) .2133 ° 14,471) . ” 53,027) .3300)1,768 
77.6). ° 52,418) . 91,901) .5720/1,184 
27.3) . ° 18,417) . 58,744) .3656/2,152 

9.3) . . 2,483) . 6,089} .0379) 655 


30.7) . . ° 14,646) . 477 
29,117) . 984 
16,055 772 


29.6 

20.8 

43.8 1,857 46,337) . 1,058 
253.5) 1. . . 30,578 249,150 983 
163.8) 1. . . 28,743 165,736) 1. 012 
31.1 1,359 27,864) . 896 
15.1 1,229 14,304) . 947 
34.3 

53.7 


1,590 31,446 917 


. ° 2,553 41,821 779 
19.6) . ° ° 1,514 20,702 1,05614, 


*Withheld to avoid disclosure. 4 Before using these figures, see explanation page 623. 


TOP FRENCH RADIO VOICE IN QUEBEC AREA 


IF YOU HAVE THE GOODS 
CHRC 
HAS THE BUYERS — ‘cn eu, terete sn 


rates, write, phone or wire our 
representatives: 


CANADA: Jos. A. Hardy & Co. Ltd. 
U.S.A.: Adam J. Young Jr., Inc. 


SALES MANAGEMENT 


4 BOOMING STATION 


Look at the figures: 


i - MARKET! 
jin a BOOMING | 
IT COSTS LESS TO SELL MORE 

IN MONTREAL . . . on 


Represented in Canada by All Canada Radio Facilities; in the U.S. by Weed & Co. MONTREAL'S 600! 


The “SM’’ symbols mark original, exclu- H 
sive estimates by SALES MANAGEMENT. QUEBEC — (Continued) 
POPULATION ESTIMATES RETAIL SALES—1951 WHOLE-| NET EFFECTIVE BUYING 
SJ SALE JM INCOME—1951 
1/1/52 Yi) ESTIMATES ESTIMATES 
SALES 
COUNTIES 
CITIES ( — rate e+ A 
in thousands of dollars—a 
Fami- % |Qual- 
Total % lies % % Furn.- Net % Per | Per | Canada] ity 
Map} (thou- of (thou- |French} Dollars of Genera! | House-| Auto- Volume Dollars of Cap-| Fam-} Poten-| In- 
Code} sands) | Canada| sands) | Origin}(add 000)| Canada| Food Mdse. | Radio | motive | Drug Code (add,000) | Canada| ita | ily | tial | dex 
Saguenay........ E2 42.0) .2986 8.6) 73 10,737; .1030 1,215 1,254 Wlssssseses WE ecccegniied 41,180} .2563) 980 4,788} 2187] 73 
Shofford......... C5 44.1| .3125 9.9) 8&7 17,635) .1691 5,328 1,611 683 2,879 Se 31,948} .1988) 724/3,227] .2128] 68 
| eee eee 22.1) .1571 5.0} 88 12,168) .1167 3,946 1,301 583 1,757 239 H 17,746} .1104) 803/3,549} .1216) 77 
Sherbrooke. ..... C5 62.2) °.4423} 14.5) 80 55,548} .5328) 15,244 6,701; 3,109} 12,274) 1,557].......... 61,810} .3847| 994/4,263] .4406) 100 
Sherbrooke.....]..... 50.4) .3584 12.0} 83 52,771) .5062 13,415 5,701 ® 11,783} 1,432 G 51,035} .3176)1,013/4,253 3823} 107 
Soulanges....... C5 9.3) .0661 2.3) 91 3,010} .0289 er 11 a eee 9,710| .0604/1,044/4,222) .0520} 79 
Stanstead........ C5 34.9) -2481| 8.2) 71 14,314) .1373 4,352 1,298 340 2,667 RR 27,025) .1682| 774|3,296] .1749) 70 
St. Hyacinthe....] C5 38.3) .2723 8.4) 93 22,326) .2142 5,547 2,805) 1,426 2,699 SARIN 29,850} .1858) 779/3,554) .2116] 78 
St. Hyacinthe..]..... 20.3) .1443 4.5) 93 18,569| .1781 3,912 2,787; 1,426 2,341 591 H 16,281} .1013) 802/3,618 1329) 92 
SPR ccccsacs C5 28.9) .2055 6 90 22,710} .2178 5,401 2,625} 1,128 5,453 eee 25,705) .1600) 889/3,780} .1864) 91 
Nees Same 17.8 .1265| 4.1) 91 20,942} .2009 5,058 2,625 ° 4,965 715 H 16,801] .1046) 943/4,078} .1379} 109 
St. Maurice...... B4 94.6) -6726 20.1; 92 58,601; .5621 16,508 8,449) 2,928 eS a ee 91,091) .5669) 963/4,532] .5866) 87 
Shawinigan Falls}..... 27.1) + .1927 6.1) 91 16,926) .1623 4,515 1,753] 1,279 1,912 367 H 30,523) .1900)1,126/5,004 1822] 95 
Trois Rivieres. .]..... 46.4) .3299 9.9} 91 38,482) .3692 9,291 6,683; 1,649 5,613 702 H 44,270) .2755) 954/4,472 3145] 95 
Temiskaming....] A4 55.4) .3938 11.3) 77 32,086} .3077; 10,770 2,470 605 4,594 RES 61,943) .3855/1,118/5,482] .3638] 92 
_ Rouyn Saag 14.7) .1045 3.4) 77 15,882! .1523 5,277 1,606 424 2,481 330 H 17,133! .1066/1,166!5,039! .11998 115 
*Withheld to avoid disclosure. © SM, 1952. Before using these figures, see explanation page 623. 


nearly 7,000,000 
letters last year: 


6,936,406 to be exact — almost all containing proof 

of purchase. A record? Of course it is! And it’s also 

an indelible record of CKAC’s faithful listenership. 

Our bulging mailbags prove our point: CKAC gets results — 
at lowest cost per listener. 


Covering 2 out of 3 French Radio homes in the Province of Quebec 


MAY 10, 1952 ea 


116,229 
oo) o& Ra. 
ta0.,73¥7 
sey, 04 
es 9,624 
oe © , 3:2 6% 


Published every Saturday, PHOTO JOURNAL HENRY DE CLERQUE, Inc., United States Representatives. 
h l d : f New York 17, 12 East 41st St., LExington 2-3739 
* | reaches am alert and progressive segment O Chicago 11, 435 N. Michigan Ave., SUperior 7-2290 
attention! French Canada’s readers. To get your share of Seottle 4, Ws Some -. ates pe 
© ® 22 © an Francisco J, ir re 
this audience, for advertising rates and informa- Los Angeles 5, 2978 Wilshire Bivd., DUnkirk 8-8158 
tion on merchandising facilities, consult: Montreal 16, Canada. Photo-Journal, 5460 Royalmount, BY. 3501 


Copyright by 


ABITIBI 


N 

AKE ST. JOH 

: Cities shown are those having net 
Effective Buying Income of $15 million 
and over 


. x, : SLIEAN = Saw 1950 Net Effective Buying Income 
TIMISKAMING Crip, A 3. 24. YAMASKA oD 
. 4. LA PRAIRIE 25. DRUMMOND 
5 CHATEAUGUAY + RICHMOND Sd In excess of $150 Million 
. 27. Ri 

7. SOULANGES 28. STANSTEAD $75 Million to $149.9 Million 

8. VAUDREUIL = SRONTENAC 
JESUS ISLA 31. WOLFE $40 Million to $74.9 Millior 
10. DEUX MONTAGNES y —_ 


eg RG $15 Million to $39.9 Million 
MEGANTIC 


35. 
36. BEA 
5. CH Y 37. 

16. ROUVILLE 38. LEVIS 
17. IBERVILLE 39. BELLECHASSE Scole of Miles 
18. MISSISQUO! 40. MONTMAGNY 40 80 
19. BROME 41. LISLET 
20. SHEFFORD 42. KAMOURASKA One Inch Equals Approximately] 60 Miles 
21. BAGOT 43. TEMISCOUATA 


160 200 


F G 


SALES MANAGEMENT 


There’s one sure way 


to reach fast growing 


ZO) NIERZ 


QUEBEC 


SHERBROOKE IN FRENCH CANADA 


you can cover more than half 
the Québec Market with the 
ZONE 2 DAILIES 


LE SOLEIL — L’EVENEMENT-JOURNAL 
Québec City 


Here’s a market of 1,613,519 French 
speaking customers with an annual buy- 
ing income of $1,123,500,000 which you 113,789 * 
can’t reach from outside. Even the larg- LE NOUVELLISTE 
est Montreal French daily has an over- Bigg OT 

flow circulation in ZONE 2 of only 14,- ee 
588 copies, Monday through Friday 25,466 
(A.B.C. Audit, Mar. 31st, 1951). Only LA TRIBUNE 
the ZONE 2 DAILIES cover the rich Sherbrooke 
eastern half of Québec Province. 19,606 * 


U. S. Representatives: 
GILMAN, NICOLL & RUTHMAN, 
18 W. 44th St., New York 18, N. Y. 
73 Tremont St., Boston 8, Mass. 
400 N. Michigan Ave., Chicago 11, Ill. 
Old Newton Rd., Philadelphia 15, Pa. 
Russ Bldg., San Francisco 5, Calif. 


for thorough coverage LE SOLEIL 


use the L'EVENEMENT-JOURNAL 
QUEBEC CITY 


LONE 2 Le Nouveliliste 
DAILIES LATRIBUNE 


*A.B.C. 4th Quarter, 1951. 


Combined Net Paid Circulation 158,861 = | SHERBROOKE 


TO SELL ALL of 
the OTTAWA 


market 


Over 40% of the Ottawa 
A.B.C. City Zone Speak French 


INCLUDE 


LE DROIT 


368 Dalhousie St. (3-4061) Ottawa 
Toronto: Vern B. Moore (EM 3-9903) Yonge St. 


United States: Shannon & Associates 


39 Years 

Reader 
Service 

Sales 
Influence 


Over 400 National advertisers, in Canada, 


use Le Droit . . . and, find it profitable! 


The “SM” symbols mark original, excl 
sive estimates by SALES MANAGEMENT. 


ne erent 
BYP ESTIMATES 


RETAIL SALES—1951 
JM ESTIMATES 


COUNTIES 
CITIES 


FIVE STORE GROUPS 
(in thousands of dollars—add 000) % 
Net % Per | Canada| i 
Dollars of Fam-| Poten- 
(add 000) | Canada ily tial 


Total | % | lies | % | % 
(thou- | of | (thou- |French} Dollars of 
sands) | Canada, sands) | Origin (add 000)| Canada 


| Furn.- 
| General | House- 
Food | Mdse. | Radio 


Temiscouata. . 4700 12.2 
Terrebonne. ... -1) .4842) 15.0 
Vaudreuil........ - ‘ a4 


43,653) . 3,578] .2740 
47,270) . 3,151] .3056 
14,343) . 3,774) .0810 


15,363} .1474| 3,177 
21,443, .2057| 8, 306| 


4,031) 0386} 1,027/ 


| 
4,700} .0451 20,076, . '5,019] | .1014 
3,423| .0329 12,930) . 3,497] .0761 
3,441 0330 | | 12,194]. 3,494] | .0708) 6 


| 
1,778, 208) 17.0863 | 
| | | | 
Province Total....}.....1 4,070.8/28.9421! 2,345,490) 22.4975 325,114 77,416! 318,141) 45,5161 3,872, 099/24.0985 9514, 301124.5854 85 
Per Capita | 80 19) 73 —_—_— 
Per Family ce RE PN, WE SES) y 361 86 353 


ONTARIO 


City and Population 


1,700.6/12.0800) 


Total Above Cities]... . 


} | 
288 ,738 ween 224,984 nana 1,834,753) 11.4188 4,490}13.2481 110 


County City and Population County City and Population 


(in thousands) 
Se ee re Simcoe 
Hastings 
bss psassstirce aes cl aca 
epee swekeian Leeds 
SP eer Kent 
ee. 
.......Thunder Bay 
ee 
....... Wellington 
Wentworth 
Frontenac 
1S. 00 c00s coe WRREEEOO 
ee Victoria 


Belleville. . . 
Brantford.......... 
Brockville. . . 
Chatham... 
Cornwall... 

Fort William.... 


Hamilton........... 
Kingston..... 
Kitchener. . . 
Lindsay... . 


(in thousands) 
re Middlesex 
| Serer 
ikea oon eis Welland 
oeees... Nipissing 
Sree Ontario 
pica aacaisiars ek woes Simcoe 
: Pee re Carleton 
a knwee eee Grey 
......Parry Sound 
Le 
.8.......Peterborough 
i Se Thunder Bay 


New Toronto....... 
Niagara Falls 
North Bay 


RN ose Dee ccwacels 
iets ce ccwsws 
Owen Sound 

Parry Sound........ 
Pembroke 
Peterborough....... 
Poet Actiur........ 


(in thousands) 


Sarnia 
Sault Ste. Marie..... 


Sudbury 

PS. cx stim .......~ Cochrane 
Toronto , Te 
Trenton ot aa Hastings 
Welland Bas 6s shies ance Welland 
ie: a 
Woodstock eee ere Oxford 


—_ 


— 


Algoma. . ° -4607) 
Sault Ste. Marie}... .. 32.8} .2332/ 

| ,6240 

Brantford......}..... 37.3 . 2645 
i Sere - . 2958 


-4821| 12,459,  3,467' 1,228 5,858 
.3732| 10,877 2,976, 1,167} 5,020 
5745, 14,146) 9 4,411| 2,761| 11,558 
.4901| 11,946 3,876] 2,545) 9, 244) 
-2402, 5,152) 1,030} 667s 4,756 


5184 1,286 4,95€] .4869} 108 
-3195| 1,565 5,579] 3183} 138 
-5695/1,242/4,178] 5619} 107 
-3120}1,348/4,476]  .3559} 135 
-2161] 835}2,894] .2394] 8 


*Withheld to avoid disclosure. 


© SM, 1952. 


Before using these figures, see explanation page 623 


For Complete Coverage of the Ottawa Market 


OTTAWA EVENING JOURNAL 


Greatest Evening Circulation in Ottawa ... Now Over 60,000 


Representatives: U.S.—WARD-GRIFFITH; Canada—E. A. WILLIAMS 


SALES MANAGEMENT 


astings 
Jelland 

Essex 
Oxford 


—— 


59} 106 


33] 136 
19} 107 
59} 135 
94) 81 
ge 623. 


largest 


circulation 


OF ANY PUBLICATION IN CANADA 


Published as part of the week-end 


editions of the following 


leading Canadian newspapers: 


ST. JOHN’S, NFLD. Evening Telegram 
MONCTON Times and Transcript 


SAINT JOHN Telegraph-Journal 
and Evening Times-Globe 


MONTREAL Star 

QUEBEC Chronicle-Telegraph 

FORT WILLIAM Daily Times-Journal 
KINGSTON Whig-Standard 
KIRKLAND LAKE Northern Daily News 
LONDON Free Press 
PETERBOROUGH Examiner 

PORT ARTHUR News-Chronicle 


; TIMMINS Daily Press 


: TORONTO Telegram of 

MOOSE JAW Times-Herald Read by more than half 
q PRINCE ALBERT Daily Herald of all the English-speaking 
5 VANCOUVER Sun families in Canada’s 


THE STANDARD urban markets. 


eng te et tt A 


The First Newspaper In 
Canada’s Fifth Market 


The Citizen is the only newspaper that ST. 
completely dominates the rich buying 
power of Canada’s Capital. With an 
ever increasing number of highly paid 
Government employees, Ottawa is a 
steady market that must be included 
in your advertising schedules for profit- 
able sales. 


Total Circulation 


City Circulation 


Home Delivered 


Circulation 


4 The Ottawa Citizen ==. 


For complete information on this market consult: Conklin & Woodward: New York, Detroit, Chicago, San Francisco, Los Angeles. 
Southam Newspapers: Montreal and Toronto. F. A. Smyth: London, England. 


ONT A RI O — (Continued) The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION ESTIMATES RETAIL SALES—1951 : NET a 
1/1/52 JSM ESTIMATES JM ESTIMATES 


COUNTIES 


FIVE STORE GROUPS 
CITIES (in thousands of doflars—add 000) 


% - Net Per 
of Dollars of General 


Dollars ap-| Fam- 
Canada Origini(add 000) Mdse. Cod (add 000) ily 


Carleton....... 4) 1. -1) 32 223,551) 2. 34,748 402,420) 2. 6,278 


33 207,903) 1. 34,401 346,003) 2. 6,419] 1.9621 
P le 63,721) . 4,724 124,768) . 6,1 
TRIS... Be ove i P P 47,154 45,087) . 6,012) 
Dufferin ‘= . 8,723 11,026) . 2,506 


11,694 12,665). 2,753 
16,693} | 32,205] . 3,619 
40,692). 72,224) 5,196 
26,421). | 30,879]. ,697|5,234 


Sede wae 145,075 204,937) 1. 5,773 
Frontenac....... 5). 8 51,889, . 3,993 ‘i 80,481) . 4,521 

Kingston. .....].... : ar } «Seer 46,938) . 3,993! } 45,850 
Glengarry as 4) 7,796 


180,251 1. | 347,404 2. 5,480 


4,826 
10,633 2,41 
Grenville....... ' | is 10,308 17,137) . 3, 
56,251; . 4,198 
20,299] . 4,229 
24,124) . 3,601 


5,400). 2,348 
55,656). 4,216 
80,913). 3, 
28,191| .1754 4,861 
11,774! .0733/1,15413,798! .0873! 120. 


Before using these figures, see explanation page 623. 
SALES MANAGEMENT 


10.2! .0725! 
*Withheld to avoid disclosure. © SM, 1952. 


646 


coverage 
ina major market 


LONDON 
Daytime - - - -- 89% 
of Radio Homest 
a... « 


of Radio Homes 


GREATER LONDON MARKET 

(London and Middlesex County) 

Daytime - - - - 88% 
of Radio Homest 

Night a 


of Radio Homes 


Plus 


Coverage -in 7 additional Countiest 
Daytime Night 
Bruce 14% 23% 


Elgin 44% 
ae, ae ae 980 CFPL 
Lambton 20% 


Norfolk 20% BE IN LONDON — CANADA 
Oxford 29% 


Perth 35% 


{ 
The “SM” symbols mark original, exclu- * 
sive estimates by SALES MANAGEMENT. ONT ARI O— (Continued) | 
= POPULATION ESTIMATES RETAIL SALES—1951 a+ ge NET ree Sere 
—1951 
4 1/1/52 ESTIMATES anal BYP ESTIMATES 
= COUNTIES Nl 
FIVE STORE GROUPS 
CITIES owe (in thousands of dollars—add 000) —— 
ami- | ual- 
Total % lies % % | | Furn.- | Net % | Per| Per Canada ity 
Map] (thou- of (thou- |French} Dollars of | General | House-| Auto- | Volume Dollars of | Cap-|Fam-j| Poten-| In- 
(Code | sands) | Canada! sands) | Originj(add 000)|Canada| Food | Mdse. | Radio | motive | Drug Code | (add 000) | Canada| ita | ily | tial | dex 
——— | 
sale ong, TPES A4 49.6 .3526| are 27,914 -2678) 4,789 1,174 772 6,411 Se 40,433) .2517| 815)2,788] .2769) 79 
y Kenora ee 39.5) .2809) 10.4)...... 21,925) -2103) 5,265) 844 520 3,493 es 52,735) .3282|1,335)5,071} .2835) 101 
ex oo SOE A5 80.1) .5694 23.4) cieeus 66,874) -6414) 13,191) §,361; 2,137} 15,163) 1,230).......... 83,986; .5227|1,049|3,589} .5676] 100 
ent Chatham. .... Pe. 21.5) - 1528) 2 See 37 , 868 3632) 6,745) 4,046) 1,666 5,006 755 H 29,501) .1836)1,372|4,610] .2313] 151 
30 | | 
37 Lambton — 75.7} .6383)  22.3)...... 48,618 aan 11,352! 3,221 2,273| 10,257 WUE 6 Kasemra 97,941, .6095)1,294/4,392] .5523) 103 
16 ee ae 35.0} .2489) 10.4]...... 28,318 .2716| 7,152! 2,648) 1,854 4,715 572 H 58,019} .3611|1,658/5,579] .3118] 125 
60 ee G3 36.0) . 2559 10.1| a eraraiee 23,118 2217) 5,933) 1,748 633 3,708 _ eer 41,544) .2586|1,154/4,113] .2469] 96 
7 Leeds oo ae 39.1) .2780 10.8) Bawcorere 31,445; .3016) 6,856) 2,318) 1,069) 5,660 PEedencanae 42,663) .2655)1,091/3,9: 2788} 100 
Brockville... ..J..... 12.4; .0881 ee 17,749| 1702 7 tas ot 2,909 391 H 16,883) .1051)1,362/4,563} .1212] 138 
84 | | 
88 Lenox & Addington] F3 19.7; .1400} 5.7)... 10,631) .1020, 1,690) ae) cf 14,532) .0904| 738|2,549] .1038| 74 
06 Lincoln ....) C4 90.5) .6435) 27.2)...... 86,293) .8277| 20,019) 6,996) 4,547| TEE. SEs es ccccces 124, 562) -7753} 1,376 4,579] .7646) 119 
53 St | rines..J..... 38.4) .2730 ae 67,319] 6458) 12,812) 6,506) 4,456) 11,086) 1,601 H 59,632 cdot iatpened ges -4338] 159 
Manitoulin.......] E3 11.5; .0817 apne 4,812 .0461| 1,219) 166) 23) 697 en 8,624) .0536; 750/2,875) .0569) 70 
23 | | | 
42 Middlesex. ...... B4 164.0| 1.1660! 48.3)...... 138,628) 1.3297, 29,211 12,228! 6,722; 24,193) 3,160].......... 225,638) 1.4043/1,376/4,672] 1.3342] 114 
. *Witht to avoid disclosure. © SM, 1952. Before using these figures, see explanation page 623. 
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Your BEST Canadian TEST MARKET 


ae ee eee eee ee eS eee 


“ BLUE RIBBON 
“PACKAGE 


CIRCULATION DAILY 84,213 


(Average for 3 months ending Jan. 31, 1952) 


@ Ideal cross-section nation’s population. 
@ One newspaper market. 
e@ Self-contained market. 


e@ Economical test market. 


Total retail sales up over $20 million in Middlesex 
County, $17 million in London. 


Total income up over $50 million in Middlesex County, 
$31 million in London. 


SEVEN COUNTY TRADING ZONE 


*Per capita income $385 above Dominion average, 
$161 above Ontario average. 


*Population 538,100 

*Families 155,500 

“Retail Sales $414,868,000 

*Effective buying income $646,626,000. 


* (Sales Management estimates 1951) 


Che London Free Press 


Westcein Ontario's Juremost fewspuper 


ONTARIO — (Continued) 


The “‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION ESTIMATES 


1/1/52 JM 


RETAIL SALES—1951 
ESTIMATES 


NET EFFECTIVE BUYING 


INCOME—1951 


ESTIMATES 


COUNTIES | 
CITIES 


FIVE STORE GROUPS 
(in thousands of dollars—add 000) 


Total % 
(thou- of 
sands) | Canada 


% 
of 
Canada 


% 
French 
Origin 


Dollars 


(add 000) Food 


General 
Mdse. 


% iQ 
Canada 
Poten- 

tial 


Per 
Fam- 
ily 


Per 
Cap- 
ita 


Net 
Dollars 
(add 000) 


% 
of 
Canada 


Furn.- | 
House- 
Radio 


Auto- 
motive 


.6861 
.1763 
.3619 
.1294| 


1.1302 
1787 
2948 
-2109 


117,834 
18,624 
30,735 
21,985 


24,829 
4,193 
7,457 
5,044 


| 


24, 041| 
12,7911 


-3065; 12. s towed 
.0519| US PTCee 


- 2306) 


5,250 
.1227| 


2,705 


11,617 


9347 
- 1593} 


147,310 
22,658 


-9168 
-1410 


1,527 
914 


5,151 
3,433 


6 386 19,596 
3,990 


m 57,575| .3584/1,131/4,798 1 
6 


703 28,744) .1789)1,579/6,116)  .17 


. 2456 
0773! 1 


729) 


37,033| .2304| 859|2,939 
436! 


9,687! .0603'1,327!4,212 


2,932! 149 


*Withheld to avoid disclosure. 


© SM, 1952. 


Before using these figures, see explanation page 623. 


—— 
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YOU KNOW IT WORKS WHEN YOU TEST IT FIRST! 


Before you stake your precious sales budgets on a new 
advertising and sales campaign, why not test it first in 
Peterborough — Canada’s top test city. For a fraction of 
your budget, find out in advance if your campaign actu- 
ally does the things you hope it will. 

In Peterborough you'll find every sales problem you’re 
likely to meet in Central Canada. For this growing indus- 
trial and distribution centre provides an accurate cross- 
section of the buying habits, likes and dislikes of all your 
customers. 

You'll find, too, that Peterborough’s 352 retail outlets 


The Peterborough Examiner 


CIRCULATION — 16,108 


are alert, aggressive merchandisers, anxious to work with 
you to test new sales ideas. And you'll get outstanding co- 
operation from the Peterborough Examiner, the one news- 
paper that gives you complete coverage of this rich, year- 
round market. 

Many of Canada’s leading advertisers have found Peter- 
borough to be one of the most sensitive test cities in 
Canada. Ask us how leaders like H. J. Heinz Company, 
Milko, Lyons Tea, Dominion Foils, Red Rose and Blue 
Ribbon proved their campaigns by testing them first — 
in Peterborough. 


T. G. VATCHER & SON, Publishers’ Representatives 
137 Wellington St. W., Toronto, Ontario 


— 


SALES MANAGEMENT 


MENT 


G 
1950 Net Effective Buying Income KENORA 
| In excess of $150 Million 
LL} «4 $75 Million to $149.9 Million 
| $40 Million to $74.9 Million 
SEE] $15 Million to $39.9 Million aes 
2 
Cities shown are those having net RAINY RIVER ; 
Effective Buying Income of $15 million 
and over 
a 
F MANTOUUNS/ 
Qu a. 
oo ie 
wy 
eo 1. ESSEX 23. YORK 
5 2. KENT 24. ONTARIO 
3. LAMBTON 25. DURHAM 
4. MIDDLESEX 26. VICTORIA 
5. ELGIN 27. MUSKOKA 
f q 6. NORFOLK 28. HALIBURTON 
ns 7. HALDIMAND 29, PETERBOROUCH 
8. WELLAND 30, NORTHUMBERLAND 
& 9. LINCOLN 31. PRINCE EDWARD 
10. WENTWORTH —-32. HASTINGS 
LL. BRANT 33. LENNOX & ADDING 
12. OXFORD 34. FRONTENAC 
13. HURON 35. LANARK 
14. PERTH 36. LEEDS 
1S. WATERLOO 37. GRENVILLE 
16. HALTON = pa 
° is WELLINGTON a0 RUSSELL 
Scale of Miles 19 BRUCE 41. SIORMONS 
0 75 150 300 375 20 GREY 42. GLENGARRY 
: . . | 21 DUFFERIN 43. PRESCOTT 
‘One Inch Equals Approximately 270Miles 22 SIMCOE 
A i s — C D | E I F | G 
The “SM” symbols mark original, exclu- 1 
sive estimates by SALES MANAGEMENT. ON TARIO— (Continued) 
POPULATION ESTIMATES RETAIL SALES—1951 WHOLE-| NET EFFECTIVE BUYING 
SM SALE INCOME—1951 
1/1/52 ESTIMATES ESTIMATES 
SALES 
COUNTIES | 
CITIES | | FIVE ween aes 
(in thousands of dollars—a 
| Fami- GD % I- 
Total | % lies % % | Furn.- Net % | Per | Per | Canada 
Map} (thou- | of | (thou- |French} Dollars of General | House-| Auto- Volume Dollars of | Cap-| Fam-| Poten- 
Code | sands) | Connda) cane Origin}(add 000)|Canada} Food | Mdse. | Radio | motive | Drug Code (add 000) | Canada| ita | ily | tial 
; | ‘ees 
Northumberland. .| C3 33.7) 2396) |. 17,524) .1681 3,952 1,087 337 3,708 ae 31,723) .1975) 941/3,270] .1971 
Ontario C3 88:0) .6256) 25.2)...... 69,816) .6696) 15,701) 4,387; 2,064 15, 536) 0 ee 110,293) .6864/1,253/4,377) .6692 
| hee 42.1] .2993! 12.6) Seiad 45,381) .4353 10,834) 3,948} 2,002 8,389) 974 H 62,604) .3896)1,487|4,969] .3852 
| 
Oxford... | B4 59.5| .4230| 17.31 aver 49,556] 4754) 8,924 3,651) 1,612) 10,577 B58}... ..... 64,036] .3985|1,076|3,702| .4264 
\ Istock.......... 15.7 -1117| 3 ae 19,409) .1861 4,030) 1,976) 558 3,508 325 H 20,873) .1299)1,329/4,441] .1431 
Parry Sound..... F3 27.4) .1948) a 20,645) .1980 4,660) 1,690) 377 3,729 ee 26,837; .1670) 979 
Parry Sound...J.....J 8.2) .0369] 1.4) 10 | 11,774] .1130| 2,980 «= * | «= * | 2217) * H 6,189] .0385)1, 190 
Pee! County B4 56.2) .3996|  16.2/...... 22,440] 2152} 5,489 866 176} 7,378) 461).......... 93,553, .5823/1,665 
| | 
Pert! cewtee B4 53.2 -3782) _ ew 42,586) .4085 8,041) 2,992) 1,452 8,836 MS aincaey 62,368} .3881/1,172 
Stratford. .....9..... 19.0 1351) ere 22,950) .2201 4,373 2,399 901 4,811 429 H 27,965) .1741)1,472 
Peterborough... .| F3 61.5, .4373| 17.3]...... 47,636, .4569] 10,791 4,110) 2,024) 7,616]  869).......... 74,647| .4646|1,214 
Peterborough.. .]..... 38.8 2759) SS ae 40,933 -3926) 8,997) 4,000 td 6,228) 799 H 53,502) .3329)1,379 
Prescott... G3 25.7) 1827) 6.1] 82 | 10,897) .1046 2,330 552} 314) 1,745] 8B}... 19,924] .1240| 775 
| | | 
= | | « | 
Prin @ Edward. ..}| C3 18.7; 1330 5.6)... 10,899) .1045 2,222 739, 141 2,310 es 13,546) .0843) 724 
Rainy River..... B2 22.1) -1571) a Nesiecaisla 12,396) .1189 2,959) 550! 178 2,131 ee 24,158) .1504)1,093 
Renfrew inp F3 67.1) .4770} 17.3)... 35,480/ .3403) 7,639, 3,279 806) 6,805, 682).......... 59,424| .3698| 886 
Per ee ee 12.8} .0910) 3.5) 18 14,546 1395 3,132) 1,967 508 2,790 334 H 13,154) .0819)1,028 
Russell... G3 17.8} .1266) 4.2) 78 6,473} .0621 sal 128} * ES) SNe 10,638) .0662; 698 
Simece.......... B3 | 106.9} .7600| 29.6)... 70,369) .6750 16,778} 4,518} 2,050| 13,286) 1,911).......... 107,942} .6718|1,010 
Barrie:........1..... 12.6) .0896} 3.9)... 18,927; .1816|  3,722| 1,223 503} 4,212) 584] H 17,971| .1118/1,426 
ao 12.2} .0867| 3.4)... 16,221] .1556) 3,656) 1,019| 686] 3,129) 364) H 14,206) .0885|1,164 
Stormont corre G3 48.9) .3477, 12.7) 38 29,492) .2829 7,495, 2,169) 1,263 4,108 ae 57,929) .3605|1,185/4,561 
Cornwall......0..... 17.1) .1216! 4.41 33 20,454' .1962) 4,459) 1,915! * 2,777| 420) =H 23,271! .1448'1,361'5, 289 
*Withheld to avoid disetosure. © SM, 1952. Before using these figures, see explanation page 623. 
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649 


PULLING POWER ? 


You read circulation in figures. But the 
power those figures represent is some- 
times forgotten. For instance, we were 
amazed when a recent Spectator-spon- 
sored contest pulled more than 50,000 
entries! Here was proof of the value 
of exclusive coverage, of top reader- 
reliance. 


The Spectator story is impressive. Let 
our representatives review it with you. 
Or write direct. Like us, you may be 
surprised. 


Mas A eda ERS pe RRP 


— Representatives — 


Che Hamilton S : 
T 4s . F. Toronto Montreal United States Great Britain 
ye Ayan oll sp eclato rT The Southam The Southam CONKLIN & F. A. SMYTH, 
Newspapers, Newspapers, WOODWARD, Inc. : 
oer tee Ran See ae Adv. Sales Dept. New York, Detroit ll gg “ 
Atlas Building, Bay FRANK R. LEWIS, Chicago, England. 
and Temperance Sts. Manager, San Francisco, 


Southam Building. Los Angeles. 


@) N ' A R | Oo — (Continued) The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION ESTIMATES RETAIL SALES—1951 . NET_EFFEGTIVE BUYING 
—1951 
1/1/82 BYP Estimates BYP ESTIMATES 


COUNTIES Nl | 
FIVE STORE GROUPS | 
CITIES (in thousands of dollars—add 000) ial 


Total | % Mo Furn.- Net % Canada| | 
(thou- of French} Dollars General | House-| Auto- Dollars of | Cap-| Fam-| Poten- 
sands) | Canada Origin}(add 000)|Canada| Food Mdse. | Radio | motive | Drug (add 000) ——4 ita | ily tial 
110.3) .7842 J 88,141) .8454) 19,339 7,918} 2,695) 10,976) 1,554 | 165,334 1.0280)1 ,499)5, 801 -9249 
42.5} .3021 . 62,676) -6011 13,373 5,649) 2,661 9,516 967 i 67,175; .4181)1,581/5,693] .4498 
Thunder Bay... .. 106.0) .7536 > 104,816 1.0054) 21,497; 14,474) 1,268} 17,103) 1,852 137,251 -8542|1,295/4,955 8794 
Fort William... 35.4) .2517 3) 46,086; .4421) 11,302 6, 142) 1,026 7,437 747 48,294 -3005)1,364)5, 193 3332 
Port Arthur....}.... 31.2} .2218 8.9) 40,206) .3856) 6,592) 5,901 a 7,346 754 42,209 -9037/1,868/4, 749 2913} 1 | 
Timiskaming 50.2) .3569 13.0! 21 44,443! .4263) 13,394 2,876) 1,040 6,836; 1,058 75,208! .4681|1,498'5,785) .4333! 121 


*Withheld to avoid disclosure. © SM, 1952. Before using these figures, see explanation page 623. 


BLANKETS ONTARIO’S 6th LARGEST CITY [f 
Che Sudbury Daily Star 


THE LARGEST DAILY NEWSPAPER IN NORTHERN ONTARIO 


OVER 17,000 EMPLOYEES EARN HIGHEST AVERAGE WEEKLY WAGE! 


March 1952 report by the Ontario Bureau of Statistics and Get your share of this HIGHEST of Quality Markets by 
Research shows Sudbury Workers receive average weekly wage scheduling your advertising in the only medium thet blankets 
of $69.74—the HIGHEST in Ontario. this rapidly expanding area. 


SUDBURY -— Ontario’s IDEAL TEST MARKET for your Campaign 


MemBerR: THE CANADIAN PRESS @e CANADIAN DAILY NEWSPAPERS ASSOCIATION e@ AUDIT BUREAU OF CIRCULATIONS 


J. R. MEAKES - Publisher and General Manager R. W. PEARSON - Advertising Manager 


SALES MANAGEMENT B@ h 


“8 Most-recent BBM figures show CFRB’s coverage as 


In Canada 


619;050 radio homes daytime and 653,860 night time— 


more than one-fifth of the homes in Canada, concen- 


more people trated in the market that accounts for 40% of the 


Dominion’s retail sales. 


50,000 
watis— 
1010 K.C. 


listen regularly* 
to CERB than 


to any other 


single independent 


5 s ta ti on 4 Representatives: 
i * ° 
: > United States: Adam J. Young, Jr., Inc. 
3 e * ege e . . 
: ° Canada: All-Canada Radio Facilities Limited 
ritain 4 
[YTH, Ss 
e Hill, SSCOHOSSHSNSSSSSHSSSSHSSSHSSSHSSSSSSHSSSSSSSOSSOSOOSSSSCOSOSOSECOSEO 
i % 
ad. 
’ | 
YOUR NO. 1 STATION IN CANADA'S NO. 1 MARKET 
~~ 4 The “‘SM’’ symbols mark original, exclu- 
La ON qT A R | 6) aa (Continued) sive estimates by SALES MANAGEMENT. 
ee POPULATION ESTIMATES RETAIL SALES—1951 WHOLE-| NET EFFECTIVE BUYING 
a> SALE SM INCOME—1951 
1/1/52 ESTIMATES ESTIMATES 
SALES 
COUNTIES | | 
FIVE STORE GROUPS | 
CITIES _ (in thousands of dollars—add 000) « :, 
ami- ual- 
> [Qual Total % lies % % Furn.- Net % | Per | Per Canada ity 
ada} ity Map} (thou- of (thou- |French} Dollars of General | House-| Auto- Volume Dollars of Cap-| Fam-] Poten- | In- 
- } Code] sands) | Canada| sands) | Originj(add 000)|Canada| Food Mdse. | Radio | motive | Drug Code (add 000) | Canada! ita | ily tial | dex 
' e _———_—_———_— - 
—|—_ Victoria eee F3 27.4; .1948 a 19,791; .1898 4,539) 1,630 346 3,913 = Pckaicweed 25,764) .1603) 940/3,261] .1760] 90 
249 118 Lindsay.......9..... 9.8} .0697 re 14,135) .1356 3,160 1,499 7 2,508 163 H 11,857} .0738)1,210|4,089] .0915} 131 
1498} 149 Waterloo ee 127.8} .9086) 37.1)...... 100,913) .9679} 23,463 7,868} 4,612) 16,392) 1,672].......... 160,217) .9972/1,254/4,319] .9706] 107 
794 soo ete oe 19.4] .1379}  6.0)...... 22,423] .2151/ 5,956) 1,626] 1,036) 3,673) 391) H 27,044] .1683|1,394/4,507] .1762] 128 
3332 1 Kitchener......]..... 45.5) .3235 oe ee 50,189} .4814 10,752 5,382} 2,985 7,662 761 G 60,620) .3773)1,332|4,524) .3977] 123 
2913 = Welland Pre: C4 124.8) .8873) 36.3)...... 121,061; 1.1612; 32,680 7,945) 5,102) 21,475 — rons 186,954) 1.1635/1,498/5,150] 1.1075] 125 
4333! 121 Niagara Falls. .J..... 23.1) .1643 ree 44,762) .4294 10,322 3,781; 2,147 8,716; 1,483 H 37,150} .2312/1,608/5,307] .2772] 169 
page 623. | ee ee . ‘ ‘ 30,809) .2955 6,595 1,983} 1,229 7,258 650 H 23,508) .1463)1,517/5,224] .1838] 167 
a Wellington seas B4 67.7; .4813) 19.0)...... 53,780} .5159) 11,913 3,004; 2,009} 10,699) 1,075).......... 78,415} .4880/1,158/4,127] .4950] 103 
ee ae 27.6) . 1962 fk oe 32,098) .3078 7,745 2,096} 1,547 5,922 634 H 36,142) .2249/1,309|4,462] .2440} 124 
Wentworth....... B4 269.2) 1.9140) 80.9)...... 263,422) 2.5267| 52,786; 32,221) 11,036} 44,970) 7,165).......... 414,656, 2.5807/1,540/5,126] 2.4311] 127 
Hamilton. ..... -o--f 210.8] 1.4987] 64.1]...... 244,078] 2.3412 — 31,833) 10,924} 40,862) 6,962 E 333,200) 2.0738)1,581/5,198] 2.0390} 136 
York . -+++-t B3_ 11,185.9! 8.4314) 359.71...... 1,351,601/12.9643) 261,152) 296,667) 42,160) 172,110) 38,8151.......... 1,940, 139/12.0747/1,636|5,394111.6129] 138 
*Withheld to avoid disclosure. © SM, 1952. Before using these figures, see explanation page 623. 


Siteeeneeseeee 


ALL SURVEY DATA are available on IBM cards at nominal cost. These cards, as well as IBM listings of 
data in the “Survey of Buying Power”, regrouped according to your sales territories, may be obtained from 
Market Statistics, Inc., 432 Fourth Avenue, New York 16, N. Y., Phone MUrray Hill 4-3559. 


EMENT 


0, 1952 


THE TELEGRAM 
is the one and only 
Daily Newspaper 


... read by 130,972 adults, 18 years and over, 
in Metropolitan Toronto (Starch Research Company). 
This large exclusive market can be reached by no 


other Toronto newspaper. 


THE TELEGRAM 


Daily plus Weekend 
Toronto 1, Canada 


Hamilton—6 Hughson St. S. Montreal—W. E. Browning, Dominion Square Bldg. 
United Kingdom—S. McIlwaine, 17 Fleet St., London, Eng. 

Eastern U.S.—O’Mara & Ormsbee Inc., Graybar Bldg., 420 Lexington Ave., New York 
Western U.S.—John E. Lutz Co., 435 N. Michigan Ave., Chicago 


ON TARIO— (Continued) sve estimates by. SALES. MANAGEMENT. 


POPULATION ESTIMATES RETAIL SALES—1951 NET EFFEGTIVE BUYING 
1/1/52 BYP estImMATES BYP ESTIMATES 


COUNTIES 
FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) 
Fami- % 
% lies % % Furn.- Net Per | Per | Canada’ 
of | (thou- |French} Dollars of General | House-| Auto- Dollars Cap-| Fam-| Poten- 
Canada| sands) | Origin (add 000)| Canada| Food Mdse. | Radio | motive | Drug (add 000) ita | ily | tial 


Toronto -6| 4.8460 1,202,925)11.5383} 206,310) 290,734) 40,474) 142,851) 32,993 1,188,323) 7.3956)1,743|5,800] 8.1284 
New Toronto... 11.3) .0803 . | 11,484) .1101 4,178 593 211 2,065 427 19,177} .1194/1,697|6,613] . 1087] 


| 
Total Above Cities mannan ihentees . 2,940,960) 584,589) 472,030|110,441) 433,381) 72,257 3,318,683) 20.6543) 1,597 5,45ifz1 a 147 


Province Total... . 4,635.5|32.9570) 4,010,744'38. 854,920) 526,221/133,120| 642,216) 97,016] 39.4187 1,366|4,796137.84111 115 


865 184 114 29 jen 
Per Family 3,037 647 398} 101 486 


MANITOBA 


City and Population County City and Population County 
(in thousands) (in thousands) 
Bb csvcaoiws Division 7 Winnipeg 2 eer Division 6 


6,221} .0597 sd 2,135 16,799) .1046 3,1 
15,869} .1522 5,257 28,964) .1802 3,183 
10,346 23,527) .1464 3,921 


9,035 1,327 21,631) .1347 5,1 

14,234 4,009 55,585) .3459 3,731 
480,722 60,316 465,562) 2.8975 4,731] 3.3005) 141 
448,051 50,017) 172,444 345,595) 2.1509 4,523] 2.6936} 162 


39,788 5,556, 4,113 40,713} .2534 3,701) 2991) 103 
31,533}. 4,334 ° 26,718| .1601/1,207/4, .2001} 137 
a 9,977 1,693 ° 18,3981 .1145! 943/3,471] .1139! & 


Withheld to avoid disclosure. © SM, 1952. Before using these figures, see explanation page 62°. 
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G 
ALBERTA, SASKATCHEWAN 
bal 
a Cities shown are those having net Division 
Effective Buying Income of $15 million 17 f 
ond over 5 
J Y/ 
DIVISION 18 ae 
A Sacos 16 
3 
1 es 
Ecinone. 10 WS 
1950 Net Effective Buying Income 
wal In excess of $150 Million 
4 | $75 Million to $149.9 Million 6 
<< Calgary A 
| "] $40 Million to $74.9 Million — 
a & zl $15 Million to $39.9 Million 
cole of Miles ; CG i Ae b 
‘  . 100. 90 30, nee SASKATCHEWAN MANITOBA —" 
"One Inch Equals Approximately 230Miles * 
A | B y C | D ] E = F | 
The “SM’’ symbols mark original, exclu- ° 
sive estimates by SALES MANAGEMENT. MANITOBA — (Continued) 
— POPULATION ESTIMATES RETAIL SALES—1951 = NET a 
 extly- L po 
‘MENT. 1/1/52 JM ESTIMATES JM ESTIMATES 
——— SALES 
COUNTIES 
CITIES Oh STORE = 
n thousands of dollars 
Fami- : % _|Qual- 
Total % lies % % Furn.- Net % | Per | Per | Canadaj ity 
Map] (thou- of (thou- |French} Dollars of General | House-| Auto- Volume Dollars of Cap-| Fam-| Poten-| In- 
Code | sands) | Canada} sands) | Originj(add 000)|Canada| Food Mdse. | Radio | motive | Drug Code (add 000) | Canada| ita | ily tial | dex 
. a Division 9....... F5 58.8} .4180| 16.3/...... 17,991, .1725| 6,050 204 90} 3,887) 743).......... 69,269| .4311|1,178|4,250] .3500] 84 
tte Division 10...... F4 19.3} .1372 5 ere. 8,391) .0805 835 452 32 3,135 i Eaeweaeane 20,159) .1254/1,045|3,877] .1142] 83 
BD had Division ee E5 25.0) .1778 oe 11,643) .1117 1,768 . 10 3,490 ee 27,763) .1728/1,111|4,207] .1554] 87 
sal 108 Division 12...... F4 23.4) .1663 5.9) 10 6,700; .0643 ee - 1,698 Mi tensedeue 18,057; .1124| 772|3,061] .1087] 65 
wo Division 13...... F4 24.5) .1742 5.4) 12 14,223) .1364 1,506 1,424 37 3,959 _ eae 18,941] .1179| 773|3,508] .1347) 77 
301 147 Division 14...... E4 23.4) .1664 an 8,001; .0767 1,034 - a 2,238 , ae 19,003) .1183) 812 2. -1154] +69 
Division 15...... E4 12.5) .0889 - 4,301; .0413 658 ° * 1,216 ey 10,617; .0660| 849|3,425] .0631] 71 
11} 115 *Withheld to avoid disclosure. © SM, 1952 Before using these figures, see explanation page 623. 


MAY 


reaches more radio homes 
than any other station 


in Manitoba. 


FINAL FIGURES, TOTAL WEEKLY B.B.M. 1950 
Daytime 176,860 
Nighttime 170,040 


IN U.S.A. — WEED & CO. 


CKRC 


WINNIPEG 
630 KILOCYCLES 


REPRESENTATIVES — ALL CANADA RADIO FACILITIES * 
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MANITOBA — (Continued) Five estimates By. SALES: MANAGED EMT 


sive estimates by SALES MANAGEMENT. 


POPULATION ESTIMATES RETAIL SALES—1951 NET EFFECTIVE, BUYING 
1/1/52 GD ESTIMATES BY) ESTIMATES 

COUNTIES | 

| 

| 


FIVE STORE GROUPS 


CITIES (in thousands of dollars—add 000) 


oOo 
Total / i % Furn.- Net % Per | Per Canada 
(thou- French} Dollars | | General | House-| Auto- Dollars of Cap-| Fam-] Poten- 
sands) | Canada) sands) | Originj(add 000) olen Food Mdse. | Radio | motive | Drug Cod (add 000) | Canada! ita | ily tial 


Division ere 45.6 282) ae 1821] 3,447 1,466 127 1,211 433 68,581) .4268/1,5045,862] .3328 
| 


| 

| 
81.8 479,584) 4.6001 64,351 172,444 7,019) 88,049 9,854 372,313 2. = 458.4, 552] 2.8987 
| ern 


Province Total...]..... 775.5) 5.5136 214.4) 676,430 6.4882 92,340 182,440) 7,741) 138,011| 14,311 923, 569) 5.7479\1,19114,3081 5.9233 


Per Capita a Oe....... 119 235 10 178) 
Per Family m a a 436 851 36 


SASKATCHEWAN 


Total Above Cities) 255. ‘ 1.8158 


City and Population County City and Population City and Population Ceunty 
(in thousands) (in thousands) (in thousands) 


: eer Division 7 Regina WR ic awaicacecs Division 6 S re Division 11 
UNE POOR ccaca BP okvecevccen Division 15 i 4.........Division 8 


Division 1 35.4 ; 16,766 | 2,861 37,810| | .2353/1,068/3,781| .2164] 
Division 2 34.6 , 17,887 3,054 34,569, .2152) 9993,841) .2084) 85 
Division 3 29.4 16, 660 4,008 25,282) .1573) 8603,241) .1685) 81 


16.7 ° 14,963 3,666 1375 1 - 1356] 114 
48.9) . . 22,521) . 3,566 -2773 911/3,376 -2729 
112.6) . ° 152,271 20,275 1.0015|1,429)4,951] 1.0990 


132,476) 1. 15,495 17,639 .7024/1,612/5,274] = .8319 


45,567 7,120 6,962 5,780} .4693 
, : 29,619) . 5,981 5,430 F 6,002] .2579 
Division 8 cr 5) 33,049 3,187 7,195 P 3,878] .2599 

Swift Current. . i ‘ i 12,468) . 1,242 2,803 : 5,239} .0806 
Division 9 R : 25,978) . | 3,503 3,706 F 3,563} .3193 


13,584 1,844 2,540 ° 4,223] .2215 
88,171) . 14,092 11,112 5,673] .8058 
69,967| . 11,665 ° 7,872 4 5,837] .5742 
19,138 2,513 3,469 . 3,409} .1786 


Division 13 ° . 19,366) . 2,443 3,621 ° 3,552] .1889 
Division 14 ° ° 28,207 2,958 5,174 ° 3,367) .3376 
Division 15 ° ° 41,703 5,747 ° 4,357] .5119 

Prince Albert.. .]..... ‘ . . 18,766) . BAS 2,931 ° 4,865] .1524 


Division 16 ° . 21,755). 3,288 ° 3,856} .2673 


Division 17 : i 12,966) . 2,085 1716 3,535] .1642 
Division 18 -6) .1038! 8) 3,102). 87 -0910/1,002/3,848] .0751 


Total Above Cities 171.6 1.2200) . 263, 296) 2.5255 37,601) 36,675 1.7914|1,677|5,514) 1.8970 


| 
Province Total....1..... 829.7! 5.8989! . 593,654 5.6942 75,900! 92,416 6.0217'1,168/4, 272 


Per Capita......}.....]........ | ee | 
Per Family 


ALBERTA 


oe ees ee ees eee 


City and Population City and Population County City and Population County 
(in thousands) (in thousands) (in thousands) 


Calgary Division 6 Lethivides......... FA1....00.< von 2 Medicine Hat eee Division ! 
Edmonton 9.........Division 11 Red Deer ivisi 


Division 1 y a -9) 35, 892, 
Medicine Hat. . 16.6| 1180 .3) 25,653). .1556|1,506/4,716 


Division 2 72.3| .5140, 21. 74,274 ' |5535|1,230/4,175 
Lethbridge.....]..... 23.1) .1643 4 37,865 


Division 3 17.2; .1223) ° 7,408 


| | 


29.4) . ° 16,263 
16.2) -1152) ° 8,743 
197.3) 1.4027) 257,792 


128.4) .9128 8 203,655) 1. , 47,076 28,759 195,503 


32.7) .2324) o4}......1 6,178) . 3,899 32,115) .1999 
74.9} 5326) ° 57,652) . 12,118 75,231 


79 0543) , 13,011) .1248) 3,444 7,963 “0496|1,034|3, 185 
31.8] .226)) : 12,780 2,208 37,225] .2317|1,171/4, 


*Withheld to avoid disclosure. © SM, 1952. Before using these figures, see explanation page 623. 
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POPULATION 


During the ten year period from 1941 
to 1951 the population of Edmonton, oil- 
rich capital of Alberta, increased 70% 
to 159,631, the largest percentage gain 
of any major Canadian city. 


Between 1941 and 1952 the Journal’s 
circulation increased 130% from 34,042 
to 80,023 (average net paid for six 
months ending March 31, 1941 and 


WHY FIGURE EDMONTON 
IN YOUR SALES PLAN? 


CIRCULATION 


1952 respectively). 


COVERAGE 


No other single medium in the area can compare .. . saturation 
coverage of Greater Edmonton, with a population in excess of 172,000 
.. . plus over 30,000 circulation in a trading area consisting of 50% 
of Divisions 7, 8 and 9 and all Divisions 10 to 17 inclusive. 


Che Edmonton Journal 


One of Canada's Great Newspapers 


The ‘SM’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


ALBERT A— (Continued) 


POPULATION ESTIMATES RETAIL SALES—1951 = NET — 
1/1/52 BY) ESTIMATES BYP ESTIMATES 
SALES 
COUNTIES | | 
omen FIVE 2 
(in thousands of dollars—add 
Fami- GD % . \Qual- 
Total % lies % % Furn.- Net % Per | Per | Canada] ity 
Map} (thou- of (thou- |French} Dollars of General | House-} Auto- Volume Dollars of Cap-| Fam-] Poten- | In- 
Code |} sands) | Canada) sands) | Origin|(add 000)|Canada| Food Mdse. | Radio | motive | Drug Code (add 000) | Canada| ita | ily tial | dex 
Division 10...... c3 50.6} .3598} 13.6)...... 21,518; .2064 2,409 113 177 4,827 ee 57,617) .3586/1,139|4,237] .3131] 87 
Division 11......] ©3 228.4| 1.6238} 68.0)...... 252,092) 2.4181) 33,076} 69,169) 7,590) 28,170) 3,883].......... 301,759) 1.8780/1,321/4,438] 1.9891) 122 
Edmonton.....]..... 160.9} 1.1439)  50.6)...... 226,883/ 2.1762) 30,761 69,169) 7,514; 24,790; 3,495 E 223,960) 1.3938/1,392|4,426] 1.5785] 138 
Division 12...... B3 17.8) .1266 ee 6,658) .0638 699 718 . 951 - ae 19,322} .1202|1,086/4,025} .1045) 83 
Division 13...... c3 30.5) .2168 7.8) 22 8,208) -0788 | 544 . | 12 1,006) ia Re 26,495} .1649) 869|3,397] .1494] 69 
Division 14...... c3 47.4 -3370) 12.5) 11 14,067; .1349 979) . | 64 2,438) - eee 43,380) .2700) 915/3,470}] .2428) 72 
Division 15...... B3 21.9 -1557| 5.6) 23 5,532! 0520 326 ° 54 ° ee 15,779; .0982| 721|2,818] .0961} 62 
| 
Division 16...... B2 32.9 ad rer 12,664) .1215) 1,158 ° | 94 2,797 . eee 26,557} .1653) 807\3,053] .1 71 
Division 17...... C2 11.7 - 0831) 2.7) 11 2,278| 0219) * sik aneion® Lwabess ° i Re 4,769} .0297; 408/1,766) .0380) 46 
ches | | 
Total Above Cities}. .... 336.7) 2.3938 108.6...... 507 , 067) 4.8637| 74,330 130,033) 17,266 68,015) 7,941). 484 , 595) 2.0180 1,434,462 3.4457] 144 
. a | | | | 
Province = a 949.4) 6.7498| 275.7 6 809,997! 7.7694! 113,226 141,101! 20,0111 Co) 2. ae 1,110,925 6.914011, 17014, 0291 7.1382 106° 
-ndheggerte ee Te CaN Heneer | omer | bows ae | 119| 149] 21 133 , SERRE esse Ree Sak oom lene Se 
Per Family CT ee Seen eT re eer EL 65:0: 411) 512 73 457) See Cee | eats ee ae Pee eare Rare 
City and Population County City and Population County City and Population County 
: (in thousands) (in thousands) (in thousands) 
Nelson cyclo eeeeeeree ere Division 2 New Westminster... 29.3.......... Division 4 WES ois :n sc ce beances Division 4 
Nanaimo........... Cee ccesasas Division 5 Pres BU. sccc. BBiciv cn ccc Division 9 WHO e565 <5 525% See Division 5 
, ae ae _ <r Division 2 
Division <eaa E5 28.3| .2012 = 24,723) .2371 4,462 3,268 171 6,450 ee 44,515) .2770)1,573/5,117) oa 124 
Division 2....... E5 61.2} .4361; 20.2)...... 52,741; .5059} 10,443 6,608} 1,468} 12,418}  855j.......... 96,640| .6015/1,579|4,784] . 124 
*Withheld to avoid disclosure. © SM, 1952. Before using these figures, see explanation page 623. 
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NEWSPAPER IN 
CANADA'S FASTEST 


GROWING MARKET 


SUN tict iv (overage 


In Vancouver city, the Sun covers 80.2% of all families. In Van- 
couver metropolitan area the Sun covers 74.8% of the families. 
And that’s just part of the story — in the rich Vancouver trading 
area the Sun has a phenomenal 66% coverage of families, and in 
the 11 cities over 5,000 throughout British Columbia, the Sun 
reaches 38% of families. Any way you look at it, the Sun is the 
first newspaper in Canada’s fastest growing market. 


VANCOUVER REACHES FOR 


BRITISH COLUMBIA— (Continued) 7 I cae tae seta a 


POPULATION ESTIMATES RETAIL SALES—1951 NET EFFECTIVE BUYING 
JM JSAM INCOME—1951 
1/1/52 ESTIMATES ESTIMATES 


COUNTIES | 
FIVE STORE GROUPS 
CITIES (in thousands of dollars—add 000) } is 
| % | Furn.- | ae bier Net % | Per | Per Canada} i 
(thou- | of (thou- |French} Dollars of | — House-) Auto- Dollars of Cap-| Fam-| Poten- 
sands) Canada) sands) | Origin (add 000); Canada| Food | Mdse. | Radio | motive | Drug (add 000) | Canada} ita | ily tial 
-—- . - —_—— ——-| —_—_ } ‘aes 
Nelson. ... eae : .0483 e 14,867 1426) 2,247) 1,293) 680 5,149) 299 9,705; .0604/1,427/4,220] .0826 
Trail ~ .5| .0818 1 oe 20,297; .1947) 3,715) 4,074| 552) 4,942) 228 18,821} .1171 1,657, 98) 1333 
Division 3. : ’ .5659 3 53,589, .5140 10,093 2,140 916; 15, 829) 1,229 65,374; .4069) 821/2,615) .4708 
| 
Division 4. i .6980 . ore 702,866) 6.7418 134,776 116,543 16,394, 140,502) 13,674)........ 943,417) 5.8714/1,428 4,232 5.8978 
Vancouver cae’ 350.5, 2.4920 ae 555,264) 5.3260 95,691, 113,047) 13,279! 106,782) 10,685 ) 613,914; 3.8208 ae asi 4.0066 
New | | | ee 
Westminster. . : 29. .2083 r 49,201; .4719 12,130 1,748; 1,803 11,240 822 42,928) .2672)1,465/4,567] .3168 
Division 5 3 .5599 3 231,152) 2.2172, 43,491, 31,613) 4,892) 60,494) 4,528)......... 309,105) 1.9238| 1,409 4,234] 1.9390) 
Nanaimo ; oa .0519 2.5).. y 20,804; .1996 3,479 3,351 587) 7,864) 317 11 ,590) -0721/1,588 4,636] .1063 
Victoria. . 52.; .3718 aA 138,692) 1.3303 20,441} 26,239 3,522) 36,296, 2,943 I 73,721; .4588/1,410/4,261] .7028 


Division 6 6, .3029 . 29,083 .2790 3,960) 3,176) a 6,417, 442)........ 47,291, .2943|1,110 3,753] .2917 
| | | 


| | | | | | 
Division 7 ; 5 -1322 . 10,010| . 1,053 1,629 ° 28,378 .1766/1,526.5,160} .1436) 108 
Division 8 . .2922 4) 21,811, . 3,231 ° ° , 38,456 .2394 9364,180} .2409) 8 
Division 9. , 4 - 1507) , 21,887, . 3,470 3,434 27,688 .1723 1,306 5,034] .1792| 119 

Prince Reapers. ~, 3.6) 0611 _ i ae 12,471) . 2,775 . - 13,055, .0813)1,518.4,663} .0887 145 


Division 10 6.1038} 4.0)... 6,792) . 1,645, 25 6,434| -0400) 441 441/1,609) 0603] 58 


Total Above Cities}... . 466.3 3.3152 7} 811,596) 7.7847, 140,478 149,752) 20, | 172,273, 15,294 783,734) 4.877'1,681 681 4 924] 5. asr 


Province Total. ..1.....1 1,187. 4 8.4419 . 1,154,65411.0753 215,250 171,214) 25, 250,210: 22,141 1,607, 298'10.0032'1, 1,35414, 15810. 0128) 118 


Per Capita ......].....]....... ; 181 144 | 211 19]. 
Per Family ...... 443| | 647 57 


*Withheld to avoid disclosure. © SM, 1952. 
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